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(Digital Innovative Thinking and Coding)
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2. NQMING3NOMazM31sznouNs (Business and Entrepreneurship)

SHAIB
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ﬂTiﬁﬂﬁWiigﬁjTQi‘NUﬁiiM
(Intercultural Communication)
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(Business Ethics and Social Responsibility)
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(Design Thinking)
a 4
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(Online Business)

A 9 o o 9
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(Law for Entrepreneurs)

a a g a
ﬂgﬂummm%maﬂmauﬂﬁ
(E-Commerce Law)
myaanulunaandnning
(Trading and Investment)
MSUITHITANNNIAT
(Wealth Management)

F3NV0 IO FUATNIAZAINIIN
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(Food Business for Wellness and Beauty)

@
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3. nQu3 Inenaansuazinalulad (Science and Technology)

WU A
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GE202

GE203
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GE205

GE206

GE207

GE208

HINOIMG dInTU

' a
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GE301

GE302

GE303

GE304

GE305

16

a
93%1

=D-

wianssumama TuTagais vl

(Modern Innovation Technology)
MInaF Iz dmsugne

(Analytical Thinking for Business)
INHATOINITYY

(Smart Farming)
Waﬁﬁm“ﬁlﬂ%@ﬂﬁqﬂ1ﬂlﬁﬂqmﬂWWlLagﬂ'ﬂM\ﬂM
(Cosmetic Products for Health and Beauty)
pitTyanayu ns Tne

(Thai Herbs Wisdom)

malulagaana
(Digital Technology)
INUAING

(Digital Games)

@

G d

A a
BOIV

1) NguguUNsEmans
USwyinnusn

(Philosophy of Love)

Uswafaile

(Philosophy of Art)
sisanauddos

(Shape, Taste, Smell, Color, Sound)
GoudluTanasielmi

(Narratives in the Modern World)
miammazmuazﬂmﬂum{f

(Interpretation of Drama and Film)

1az IMUEIIN (Aesthetics and Culture)

HUEHA
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GE306

GE307

GE308

GE309

GE310

GE311

GE312

GE313

GE314

GE315

GE316

GE317

GE318

GE351

GE352
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unuvedlan

(Tales of the World)

A o < o
Wiziwuwuﬂuﬁmmwszmwmuswqm

[

Y v A an a2 a a
Lﬂﬁ'i‘r'mﬂ'mﬂﬁﬁﬁu‘ﬁﬁ ﬁﬁlﬂﬂﬂ!'lﬂﬁﬂﬂgﬁ'l@]
GURERTERE Tt RES
(HRH Princess Maha Chakri Sirindhorn’s
Writing)
135UNITNATNATIATRADIULH I AT
(Southeast Asian Writers Award)
mMseuTeensedling
(Thai Poetry Recitation)
wigdaillne
(Thai Classical Dance)

o

LAY
(Dance)
m3TuTeq
(Singing)

Aaa g o
AUNTIVNYU
(Music Appreciation)
msdanen'lsl
(Flower Decoration)
Waasinsal
(Costume and Garment)
fni@@ﬂl,!,‘]_l‘]JLﬂ%ENLW]'QﬂWfJLLﬁgﬂ?ﬁl,mlﬂ‘l/iﬁh
(Costume and Make-Up Design)
AalzIsnual

(Art Appreciation)

' A g
maazmuuazmmwumu%a
(Thai Folk Games and Songs)
2) NANIAUUTIIN
IMUTIsN ST TN
(Popular Culture)

A o a a
FAOUULNIDUHKYU

(ASEAN Entertainment Media)

HUWNA
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GE364
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Aol IausssueuToU

(ASEAN Cultures)
ansnatausssuaama ludade Ing
(Foreign Culture Influence on Thai Arts)
UseSamansdany Inendimsnlaoulas
msUnases

(History of Thailand’s Society after
Revolution)

gANMIB AT NIIAYDIIU

(China’s National Ideology)
igmsitaniuveslan

(Current World Events)

NITHAYNIH

(Multilingualism)

MITAMINNDAUN

(Museum Management)

USraaguan

(Western Philosophy)

USsaaziuoan

(Eastern Philosophy)

IMUTITUR

(Tea Culture)

JAUUBITNIN

(Rice Culture)

Sausssuh

(Water Culture)
mManazms e snidululseme
Tne

(Chinese Shrine and Oblation in Thailand)
ANUAINHANBYBINENANLF IudenuIne
(Ethnic Diversity in Thai Society)
anunanvaremandludany Ine

(Gender Diversity in Thai Society)

nenn
@Wssene-Uia-fanede
AUIBY)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

iouly
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GE368

GE369

GE370

GE371

GE372

GE373

GE374

GE375

GE376

GE377

GE378

GE379

GE380

N NI
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ARBUAIATIA

(Creative Folklore)

Tusundved neuaziszmalndife
(Archaeology in Thailand and Neighboring
Countries)
Rosdunumsaduassaaumnaiausssu
(Local and Creative Cultural Products)

s szmditasnsysns ludeny Ine
(Royal Tradition and Ceremony in Thailand)
Uszmdillszang

(Invented Tradition)
Uszimdinazmanmaludenyne
(Tradition and Festivals in Thailand)
Ysziaenaasveanmoe
(History of Photography)

sz Samansuoimiu
(Animation History)

anuie ludany lne

(Faith in Thai Society)
TusmaaiazmInensal
(Astrology and Forecasting)
MauIvedlan

(World Religions)

HINdoN

(Go)

wungn Inetazena

(Thai and International Chess)

@

HUWNA
@Wssene-Uia-fanede
AUIDI)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

Yo & = o v ¥
HAUTINITANEITEAU e, snIuNevua

iouly
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5. N@IIIAUMNTInnazFsANEIEY (Quality of Life and Sustainable Society)

WU A
INaIV

GE401

GE402

GE403

GE404

GE405

GE406

GE407

GE408

GE409

GE410

GE411

GE451

GE452

GE453

GE454

A a
BOIV

1) NAUAMMINTIN

Wnwzmsimsaumaludeanaina

(Information Literacy Skills in Digital Society)

Walannhegdeauurdamsisous
(Discovery of Learning Society)
finbzmsduniniuie

(Media Literacy Skill)

RUNBITTY & Fuaanndia
(Generation Z and Quality of Life)
WINIWAIUING

(Developmental Psychology)
ANIMINUMILIHITAULDY
(Psychology for Self-Management)
Iamemshauduiy
(Psychology for Teamwork)
MINAUIYAANN NI

(Personality Development for Leaders)
il

(Fashion)

N3NNI

(Cooking)
MIAPAFUAINLALANNY

(Health and Beauty Care)

2) mju&’aﬂuﬂ"aﬁu

AN VDINTZIIN

(Knowledge of the King)

wem3Im IneuazunInendeve s
(TCC and Our UTCC)
FeuAnyuiledanuiidaty

(Social Studies for Sustainable Society)
AQHINEAMSURINY sz

(Law for Everyday Life)

Hienn
@Wssene-Uia-fanede
AUIBY)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

ouly
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3Ha31M ¥

GE455

GE456

GE457

GE458

GEA459

GE460

GE461

a wa K| 14
(ﬂﬁiﬂ1ﬂ-1]§]‘].lﬂ-ﬁﬂ‘hﬂﬂ'f]ﬂ

[ a
nsngaun gy
(Intellectual Property)
mIneunenTIiimansiaz Imussy
(Geography and Cultural Tourism)

a o 4 ] A
Qﬂ-ﬂi&"Jﬂﬁnﬁﬁﬁﬂ']iﬂ@\nﬂfnvlﬂﬂ
(Geography and History for Thai Tourism)

o oA
NTHﬂﬁuLi@ﬂﬂ?TN@1ﬂ
(Concept of Death)

@ 9 aa
V!T]‘ﬁ‘ﬁﬁ‘iﬂﬂﬂﬂ”lillﬂﬂmﬂ”l"ﬁ?@]
(Buddhist Principles and Life Solutions)
a 9 =
UIATIUD
(Ecological Consciousness)
dunadonlusuou

(ASEAN Environment)

@

o o o g
weme  dmsuddusamsaneiszan tha. sndunanua

HUEHA

AULBY)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

iouly



WU A
INaIV

BA103

BA201

BA203

BA205

BA206

BA207

BA208

BA209

BA302

BA303

BA304

BA402

AC914

EC915

EC916

LWOI11

SCI11

@ Wi Uszneudie

. NQIITWMAUFINY T1UIU 51 HUIEAA

a
8IB

mﬁmmmzmﬁ@ms
(Organization and Management)
nanmMInan

(Principles of Marketing)
5$1J‘Ufﬂﬁffu!,1’lﬂ!ﬁ@ﬂ'ﬁﬂ%ﬁ'lﬁ
(Management Information Systems)
MIQUFIND

(Business Finance)
anuiludilsznoums
(Entrepreneurship)
MInnseHFalsnadmsugsn
(Quantitative Analysis for Business)
NOANTINBIANS

(Organizational Behavior)
MIMBINT

(Taxation)

F2BUITIVINNGIND

(Business Research Methodology)
msu3msdunuitemsdadula

(Cost Management for Decision Making)

M3IaMIMsliams
(Operations Management)
MITAMIITINAgNT
(Strategic Management)
wanmstiay

(Principles of Accounting)
IATHIANAAI UNAA
(Macroeconomics)
Lﬁﬁ'}:liﬁ'lﬁﬁ{i!aﬂ']ﬂ
(Microeconomics)
NYHNIEFIND

(Business Law)

AdAgINY

(Business Statistics)

A a
HuIEgna

d’ \ =
ouluneuiseu

(Wssene-URua-fAnudienies)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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nguIvuaen 11U 33 Widena

v

WnAnmawnsadenisouseinlunguivuaenla  sauduliasy S 33 viaeha fil

NENIMIMIAaIA

stig

BK101

BK201

BK202

BK203

BK204

BK205

BK328

BK329

BK330

BK410

BK422

a
I183I¥1

A a
HuIEgnn

4’ \ =
Heuluneuiseu

a wa 8| 14
(Hiiﬂ1ﬂ-ﬂ§]ﬂﬂ-ﬁﬂﬂ1ﬂ'f]ﬂﬂuli’)\‘l)

WpAnssUALS 1nA
(Consumer Behavior)
MITAMIHAAN YN
(Product Management)
MITANITIIN
(Pricing Management)

mi?{’amammmmmuuimwmi

(Integrated Marketing Communication)
ﬂ”liﬁlﬂﬂ”li"];ENT]”Nﬂ”li@]a”lﬂLLazﬂTiﬂ‘iz%”lﬂauﬁﬁ
(Marketing Channels and Distribution Management)

mInaarudedidnnseiing

(e-Marketing)

MINAUAULAZNAENTMIARIA

(Marketing Planing and Strategy)
MINAIATLHINGININUFIND

(Business to Business Marketing)
mMIsamsgnmauiusiazmMsaaIaUugIUTeya
(CRM and Database Marketing)
dununagnsnsaaaaysanms

(Seminar in Integrated Marketing Strategy)
N15298M15AD1A

(Marketing Research)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3(2-2-5)
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NQIIMIAMsFINIZHNszINA

sHa

BI302

BI304

BI306

BI307

BI407

BI408

BI409

BI413

Bl414

BI417

BI418

5187381

MITAMIFINITEnINsE M

(International Business Management)
mMsnaaseaulan

(Global Marketing)
nouRmanuazuleueginaseninalszma
(International Trade Theory and Business Policy)
msthudisynoumsganesenalszme
(Entrepreneur in International Business)
MIvamInTnensuyudrznalszme
(International Human Resource Management)
MIVYFINITENINTZIMe

(International Business Research)
mitamanagns lugsnesenieilszma

(Strategy Management in International Business)

MITAMIMINUTZHINY 2Nd
(International Financial Management)
AuuMITaNIgInvTEuINlIzmea

(Seminar in International Business Management)
axd (a wua 1 o 9
’]‘ﬁﬂ{]Uﬁiuﬂ?ﬁﬁﬂ@@ﬂlm%u’]ﬁﬂ
(Import-Export Procedures )

masamsma Tulaglugsnasennalszma

(Global Technology Management )

| a d' A\ =
HHIWNA ouluneuisean
@Wssene-UUA-Anudienues)

3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -



NENINIM3AY

WU A a
INAIV1 NIV

BF201

BF303

BF308

BF309

BF312

BF313

BF413

BF414

BF203

BF316

BF317

MIIANMITNIMINU

(Financial Management)
ﬂ'liﬁi/ﬂﬂ'lﬁﬂﬂ'mléﬂﬁ

(Risk Management)
MITAMINWMINUITZHINU52N0A

(International Fiancial Management)

a 4 @ o @ J o o d
NITAATICUUANNTNYLUASNITIANIINGNHANNTNY

(Securities Analysis and Portfolio Management)

AAAMINULAZ AU UMTEY

(Financial Market and Financial Institutions)
Tdsunsuneuiiames msuiinmsiy
(Computer Program for Finance)
MIAATILHINUNIANTITY

(Financial Statements Analysis)
FUNUIMNMTEU

(Seminar in Finance)

MIRUTIUNYAND
(Personal Finance)

a v d A
ﬂ'liﬁ\??]iﬂﬂﬁi!ﬂi“l/‘lﬂﬂ'lﬁﬁﬂﬂ
(Alternative Investments)
ﬂ1i'JW\'ILLN'L!‘VI1Qﬂ1ﬁl§ulm$ﬂ1'§\iﬂﬂ'iglﬂiu

(Financial Planning and Budgeting)

25

A a 4’ 1 )
HuIEgnn Nau"lmnamiﬂu

(Wssene-URua-fAnudienies)

3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -
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NENIMMIIAMINTNENNTUY WS

WU A a
INAIV1 NIV

BH201

BH305

BH306

BH307

BH308

BH310

BH311

BH409

BH412

BH413

BH418

MITamInsnensuyug

(Human Resource Management)
MIasIH A AAEDN

(Recruitment and Selection)
MIVIHITMADVUNULAZATAAMS

(Compensation Management and Benefits)

msHneusuIAE MMM NN TUYHE

(Human Resource Training )
a a (% Y e
NINYINITIANITNITNYINITVYBY

(Psychology in Human Resource Management)

USINUFUAUT
(Labour Relations)

@ o 4
ﬂﬁi]ﬂﬂ'liﬂ’JT?JiLLﬂSﬂﬁW@JMTENﬂﬂﬁ

| =) 4’ \ =
v oy luneuisey
(Wssene-Uua-fAnudienies)

3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -
3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -

(Knowledge Management and Organizational Development)

o Y] L4
'53‘]J‘]Jff1‘3ﬁu1°l/lﬁ1uﬂ1§ﬂﬂﬂ?ﬁﬂiWﬂWﬂﬁNH‘Hﬂ
(Human Resource Information System)
FuuIMIIAMININenTuYNe

(Seminar in Human Resource Management)

MIUIMIHaMIU IR

(Performance Management)

MIMUHUNINONTNYBEFInagns

(Strategic Human Resource Planning)

3 (2-2-5) -

3 (3-0-6) -

3 (3-0-6) -

3 (3-0-6) -
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NENINIMIIAMS
WU A a A a 4’ \J )
SHEIT 51839 HiIEha woulunouBay
a wAa K| 14
wsseng-UFuA-Anudenue)
BM302 mMsWaIuIgInangay 3 (3-0-6) -

(Sustainable Business Development)

BM305 151959109504 3 (3-0-6) -
(Negotiation)
BM307 MO 0RMIIATMIo0NULLDIAMS 3 (3-0-6) -

(Organizational Theory and Design)

BM308 M3INUHULAZAIUANNINGIND 3(3-0-6) -
(Business Planning and Control)

BM309 ﬂ1iﬂgﬂ1ﬁﬂ1§§@ﬁ151u@\1f{ﬂ1§ 3 (3-0-6) -
(Organization Communication Management)

BM310 misamsuianssy malulad uazmanlasuntag 3 (3-0-6) -
(Innovation, Technology and Change Management)

BM408 msdadulaazmsuddaymimmsians 3 (3-0-6) -
(Managerial Decision Making and Problem Solving)

BM409 ﬂ'li‘]J%’ViTiTﬂ§\1ﬂ1i 3 (3-0-6) -
(Project Management)

BM411 Wnuzhuims 3 (3-0-6) -
(Skills for Executives)

BM412 duuuIn1siamsg 3 (3-0-6) -
Seminar in Management)

BM414 M3iam3sgsnaduimusssy 3 (3-0-6) -

(Cross-Cultural Business Management)
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' a a a d
ngadnladafna
W Aa a A a 4’ \J )
sHaIM 91839 HuEne e luneuiFen
a wva £ Y
(wssene-UHuR-anmalenieg)
k4
BN201  aywiiugiuauilagilnuas Tavadnd 3 (3-0-6) -

(Fundamental of Supply Chain and Logistics)

BN301 m3damsaumInIng 3 (3-0-6) -
(Inventory Management)

BN302 mssadeuazmssaniszeulan 3 (3-0-6) -
(Procurement and Global Sourcing)

BN303 MsUSMIsAaeauUm 3 (3-0-6) -
(Warehouse Management)

BN304 MISUUAIATMINTENEAUM 3 (3-0-6) -
(Freight Transport and Distribution)

BN306  mitamivaelggumuuuuauuazielad 3 (3-0-6) -
(Lean & Agile Supply Chain Management)

BN309 msdamsmstiudidieen 3 (3-0-6)
(Import-Export Management)
BN402 a TulagmsaumeatazuInnssudmsung laglniu 3 (3-0-6) -
a a I
waz lavdand
(Information Technology and Innovation for Supply Chain
and Logistics)
o 3 a a 4
BN403  duuinnuaulavaand 3 (3-0-6) -
(Seminar in Logistics Management)
BN405s  mistiludisznounsauladadnd 3 (3-0-6) .
(Entrepreneurship in Logistics)
BN408  Tadadndifiennudadu 3 (3-0-6) -

(Sustainable Logistics)

(3) HINIv UGS

@

= A A a A A o ' 9 ' a A a = & A
UNANHUADNITYUIBUADNIATIUIUDYINUDY 9 VT UIUNA ﬁﬂﬂ'ﬁ183%11“ﬁu3@3%1ﬂﬂﬁ1ﬂ’]1ﬂ NI
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£

asemeaniivoanayanusuienuunIngasnie 1asumssusesandninau n.w.

@
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weme  dmsuddusamsaneiszan tha. sndunanue
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3.14 uamsmumiﬁnm

BIUMSANEIHANGATLSHIsEI DTN

WU A d‘ a T a d‘ 1 =
SHa ¥0IH WA ou lunauisey
(Wssene-UiR-Anmdenue)
GE002 | mm18InguiiemIdeais | 3 (3-0-6) -
GE101 M313zNoUMINTUINADUAIEUIANTTY 3 (3-0-6) -
BA103 PIANMIUAZMITAMNS 3 (3-0-6) -
EC9I5 | IATHgAMansunnIn 3 (3-0-6) -
GE203 MIfATIINTZHEMTUEINY 3 (3-0-6)
GE401 Wwnyzmsimsaumaludeauaina 3 (3-0-6)
59 18
AP
FuN 1 madaw
U A 4' a | a d' \J =
ST ¥ HUENA oy lunauisey
(ussene-UHiR-Anmdranuog)
GE003 MBBINOBINOMITOET 2 3 (3-0-6) fnynriow GE002 w30
ALUNY TOEIC W30
Meuhannasin
muua
GE001 M IneneFw 3 (3-0-6) -
GE201 MIAAUTFIUIANTTUN AN ALz MT IAa 3 (3-0-6) -
EC916 Lﬁiygmam{gamﬂ 3(3-0-6) -
SCI11 apagIng 3 (3-0-6) -
59 15
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FHUN 2 HAAU

sHaIM ¥931 LN oulunouizeu
(Wssene-U{uR-Anmdenie)
GE004 | mu10Inguiiomsaoans luaue1dw 1 3 (3-0-6) Amuneu GE003. vie
ALUUY TOEIC 30
Meuhannasia
mMuua
AC914 | nwanmstiny 3 (3-0-6) -
BA203 FEUVTAUNANDNTUS 1S 3 (3-0-6) -
BA209 MIMB0INg 3 (3-0-6) -
fnyna 'l den (3) 3 (3-0-6)
59U 15
¥uilh 2 malae
W A 4‘ a | a d' ! )
SHaI ¥ HUENA oy lunauisey
(ussene-UHin-Anmdranuog)
GE005 MBIBINYBINOMITOET IUIUDITN 2 3 (3-0-6) ANEINOU GEOO4 3D
ALUUU TOEIC W30
Meurhannasia
muua
BA201 Hanmsaaa 3 (3-0-6) -
BA207 MiANiraSinadmiugin 3 (3-0-6) -
BA208 WOANTTUDIAMS 3 (3-0-6) -
LWOIl | AQUMEEIng 3 (3-0-6) -
59 15
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= v
¥ 3 maau
U A 4‘ a i a 4’ Al =
sHaIMN ¥931 Hiena wouluneuBay
(Wssene-U{uR-Anmdenie)
BA205 MIQUFIND 3 (3-0-6) -
I
BA206 anudludilsznoums 3 (3-0-6) -
BA303 msvsmsaunuivemsaaduly 3 (3-0-6) -
uden (1) 3 (3-0-6)
Iuden (2) 3 (3-0-6)
39 15 -
Ui 3 madae
W A 4‘ a v a d‘ \J =
FHaIMN 1239 Hiena wouluneuiden

(Wssene-UHiR-Anmdleauea)

BA302 | 5eDeuaTI0eNNEIND 3 (3-0-6) -
BA304 | m3vamsmslgiiams 3 (3-0-6) -
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Jvuden (4) 3 (3-0-6)
Jwuden (s) 3 (3-0-6)

39U
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sHaIM oI HUWNNA Golunouien
(Ussene-UHiR-Anmdranuog)
BA402 MITAMIITINagNT 3 (3-0-6) -
B udON (6) 3 (3-0-6)
I uden (7) 3 (3-0-6)
I uden (8) 3 (3-0-6)
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I uden (9) 3 (3-0-6)
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183un1 ‘l"i%»l'Jﬂ'J‘lﬂﬂﬂH"lTl'Jul‘lJ-‘lNﬂ‘U UNANHINNAUADAUIBUDIUIU 21 HUIYNA ﬂﬁﬂﬂll‘].lu

1 Al mazinyzmsdoms

GE001

GE002

GE003

GE004

1) a3,

A
M NN 1T
(Thai for Careers)
o o Y J = 9
Wannyzaw Inewasgiuludiunsile mswa mseru msideu nsld
A o a = =2 a va o Y Y =}
M InaewannanuaaazeFnms v dnd fuannvems len s IneTasldunisou

@

1 = Aa j’ a 9 [ = =Y
UNa1u ngLL’U‘]JNﬂﬁﬂﬂllluﬂﬁ%ﬂﬂ’ﬂlﬂﬂﬂ‘]JEﬂ‘]fWGﬂllﬁT’lﬂ"llfNﬁLiﬂu

MUBINGUINENII T3 1
(English for Communication 1)
o @ Y @ A A aa o w Y o
Waninuzmslgnmdinguiemsdoas ludinilszsriu Taeniusinyznisils
r 9 '
iedulannudidy uazswazideanndennunieunaunindu 9 Msnainme Fuay
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o ' A adg a
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MPBINgUINOM3 TS 2

(English for Communication 2)

= v o A A A A A '

fNEINOY GE002 MENBINOHINOMITDAT | HIDAZIUY TOEIC 250 130MAUIN
Waninsems l¥mesanguitemsaeas ludiadseirin Taenlusinuemsls

d‘ | 9 aS 9 G d' 7 9 t%’ s '
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v A 4 a

MBIBINGHNWOMITOTIHNUDITN 1
(English for Communication in Careers 1)
= v o A A A A A '
fANYINBU GE003 MBIBINQHINEMITOMNT 2 HIDAZHUY TOEIC 350 HIBINEUIN

Walinezms 190 esingmiien1s dea1snieginonaeandoanua1v13

@ ' 2 == ¥ d o 9 a
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NITANHINIYAULID

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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o 44 o
MPDINgINOMs O U TN 2
(English for Communication in Careers 2)
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(Vietnamese for Communication)
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(Intercultural Communication)
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2 PQIINIFINIMAzNI5Us2NOUMS (Business and Entrepreneurship)
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(Business Ethics and Social Responsibility)
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(Law for Entrepreneurs)
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(Modern Innovation Technology)
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(Analytical Thinking for Business)
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(Thai Herbs Wisdom)
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(Digital Technology)
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(Philosophy of Love)
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(Thai Classical Dance)
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(Flower Decoration)
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(Water Culture)
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(Local and Creative Cultural Products)
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(Faith in Thai Society)
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5 nQMITINUMNTIAuaz FanndaEu (Quality of Life and Sustainable Society)
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(Developmental Psychology)
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(Geography and Cultural Tourism)
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2. WINAIFIRI
N, NRIFWAUFIND

BAI03  83ANIIHAZTMIDAMS 3 (3-0-6)
(Organization and Management)
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(Principles of Marketing)
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(Management Information Systems)
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BA205 MIEUEFIND 3 (3-0-6)
(Business Finance)
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BA206 Anilugilsznoums 3 (3-0-6)
(Entrepreneurship)
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BA207 M3INTHIIINMEHTUEIN0 3 (3-0-6)
(Quantitative Analysis for Business)
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(Organizational Behavior)
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(Taxation)
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BA302 sxilguIEIUNIEInN0 3 (3-0-6)
(Business Research Methodology)
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BA303 msuiwisdunuiemsdaaule 3 (3-0-6)

(Cost Management for Decision Making)
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BA304 M3danmsmsUfuams 3 (3-0-6)
(Operations Management)
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(Strategic Management)
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(Principles of Accounting)
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(Macroeconomics)
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(Microeconomics)
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(Business Law)
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SC911  adAFIne 3 (3-0-6)
(Business Statistics)
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BK101 wg@Anssuguilan 3 (3-0-6)
(Consumer Behavior)
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BK201 »3AMIHanNmMN 3 (3-0-6)
(Product Management)
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(Pricing Management)
ANUMINOLAYANUEIRYVBITIAT MSHTUHETLIUIAANNAMUNAYNT MILUTUATHgAanT MIRu
9 9
¥ MIITomMIaain 1IN ngrIoLaes o5y Wlszgnd 1 umssimuasa Tuaeulumsaenm ms
MUUATIAMAAUNY MsTrUATIMATNEIUAMA MITMUaTIMEmTUaoRaasas mifmuasmdmiy
a o o Il o o o a o a a o o ]
pansus lnd msfmuasnmdmiumsusms mstmuasInaNsFIanaasus mtmuasimlugeans

° 1 o a =] ° 4 4 ' a $
Ad MU MImvuas i ludumesiia ﬂ']iﬂ']ﬁuﬂi']ﬂ'llﬁ@ﬂ'ﬁﬁﬂﬁ'ﬁ!mgﬂ'ﬁﬁﬂlﬁiuﬂ?ﬁﬂa’]ﬂ mswasuuilas

' 9
SN UazMIAPUAUBIRBNSILA ﬂullﬂaﬁﬂﬂﬁ]@ﬁﬂ!ﬁlﬂ Hazassenus T lUMIAesIm



55

BK203 ms?'ramimsﬂmmmuyimmi 3 (3-0-6)
(Integrated Marketing Communication)
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(Marketing Channels and Distribution Management)
TTUUMTIAMIFOINIMIAAIA FInamasuazalan grnvmdisdsiannseting §3niu1ensa
wazgsnuImamen masziumadeniersusesnanmsama mysenuuun lewneuaznagninisaain
HuUYIANMIiiiinasenssamsveanamsaaia masamsvaelsgUniuuas Tadadnditomsusmsns

a Sldld

nsznedudmidszansam soudemsldmaluladuazszuumssamsdoyalugesnismsaaianaznis
a v A o s 28y
nizedud ieussginglszasanuimsaaaia i
4 a a ¢
BK205 nmsnaiariudedannseiing 3 (3-0-6)
(e-Marketing)
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BK328 M13319uMUIAZNAYNENITAAIA 3 (3-0-6)
(Marketing Planning and Strategy)
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BK329 N13Aa1AIZHINEININUEIND 3 (3-0-6)

(Business to Business Marketing)
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(CRM and Database Marketing)
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(Seminar in Integrated Marketing Strategy)
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(Marketing Research)
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BI302 M3daMsFInaszHNelszma 3 (3-0-6)
(International Business Management)
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(Global Marketing)
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(International Trade Theory and Business Policy)
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(Entrepreneur in International Business)
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(International Human Resource Management)
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BI408 M33vegInaszrinelszma 3 (3-0-6)
(International Business Research)
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BI409  Msdamsnagnslugsnaszriineszma 3 (3-0-6)
(Strategy Management in International Business)
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(International Financial Management)
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BI414  @unnmMIdamsgsneszriinalszma 3 (3-0-6)

(Seminar in International Business Management)
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(Import-Export Procedures)
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BI418  misdamsmalulaglugsneszrnnalszima 3 (3-0-6)
( Global Technology Management )
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BF201  7M59ANSNIENISIEY 3 (3-0-6)
(Financial Management)
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BF303 msdamsamnuides 3 (3-0-6)
(Risk Management)
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(International Financial Management)

v & Y] a a P o A a ' =< ] A
ANNUoIdU UM UTMITMIRIUNEMIAUHUEIN3EH I s2mMe 59UDITAINIAGOUNIIFIND
1 J ' a @ a { A

serNalszma uazammnadoumaudsygmanssznlszma aaamsRuuazdaniumsRuineItes szu
o = = o = A Aa ' o A a an o =
gaswanasy AnudesIneasant/asuitua I NinanIzNUABMIAUTUEINY 1agITNITANMIANMAL IAY
Tn3eeiionamsRuimzay MIUTHITNTAINUNIATAZNNGOY NMFTANIMHAUIUNY 1AZNITIANS
RUNUHYUABY SHTUFINITEUINUIZNA MITGNUHAMIANTUNUYDIFINVITHIN 52NA
BF309 mﬁm51zﬁﬂé’nﬂ%’wéua$m§%’ﬂmimjuﬂé’nﬂ%’wé 3 (3-0-6)

(Securities Analysis and Portfolio Management)
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BF312  aaamsiauuazaoiumsiau 3 (3-0-6)
(Financial Market and Financial Institutions)
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BF313  Jisunsunaniiaimosdvmsumsitu 3 (3-0-6)

(Computer Program for Finance)
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(Financial Statements Analysis)
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(Seminar in Finance)
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(Personal Finance)
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BF316  msasnuludunindgmaden 3 (3-0-6)

(Alternative Investments)

i H k4

MIMUINYan 1D dInITUNTNIN19AT U Nau 81A13d1inaIu Hegeide uazn1aden 1¥u n1sFe

1 k4
noansasiemsasuluedansuning (REIT) noanu Inssadraiugiu msasulujuuenaaia §snaiiusou
asnu myasnuluTangdinn wu mys waoo vosazaw 1y lunsziased smdail wikn1 saug tazmsasuaie

~ 9 d a a Y ax ° Y a
m3lszya TaeBeuinnlszaumsainse nagmsdsziiiusmaedismsmuiudunu msnSeuifiousin uazms

o 9 Y
5035104



61

BF317 i'ﬂi'JN!!NH‘VINﬂ1§ﬁu!!ﬁzﬂ1iﬂﬂﬂizﬂ1m 3 (3-0-6)
(Financial Planning and Budgeting)
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BH201 M33ANMININENNITNYYE 3 (3-0-6)
(Human Resource Management)
a o ] o o EL A o w v A =8
maaadelnilumsdanmsninensuypdluGEos MINwRUMAaIAY MIATIN Aadon MINNLIT
o a a ua A ' o o & o o
uazianyAaIng mivszitiumamslfianu mivsmsmaeuunu ussnuduiugs anvlasasonazmstesnu
91iAig AneAIuMItITssnEIyaaIns Iinaanuiane la lumsiau
BH305 MIassHazAa@an 3 (3-0-6)
(Recruitment and Selection)
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BH306 MsUSismaouunuuazalaams 3 (3-0-6)
(Compensation Management and Benefits)
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BH307 Msenousuuazmsnannninennsniyyd 3 (3-0-6)
(Human Resource Training and Development)
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(Psychology in Human Resource Management)
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BH310 339U aNNUD 3 (3-0-6)
(Labour Relations)
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BH311 mic‘i’fﬂm5mm§unzmsﬁ’mmmﬁm‘s 3 (3-0-6)

(Knowledge Management and Organizational Development)
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BH409 Syuuamsaumalunsann1snSnennsuyue 3(2-2-5)
(Human Resource Information System)
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BH412  au3MINIIAMINTNEINTHYYE 3 (3-0-6)
(Seminar in Human Resource Management)
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(Performance Management)
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BH418 msimamuw%’wmnmg%ﬁmnqwﬁ 3 (3-0-6)

(Strategic Human Resource Planning)
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BM302 msWaengsnafidedy 3 (3-0-6)

(Sustainable Business Development)
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BM305 512591705049 3(3-0-6)
(Negotiation)
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BM307 NgufeInnsHazn1seantuueInms 3 (3-0-6)
(Organizational Theory and Design)
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BM308 MIIUHHIAZAIVANNINEGTND 3 (3-0-6)
(Business Planning and Control)
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A ¢
BM309 n5USHISMIa0a151H09AMS 3 (3-0-6)
(Organization Communication Management)
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BM310 msaamsuianssy malulad vazmsilaswumlas 3 (3-0-6)
(Innovation, Technology and Change Management)
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BM408 msaaaulonazmsunifariimamsdams 3 (3-0-6)
(Managerial Decision Making and Problem Solving)
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BM409 M3USHI5IATINS 3 (3-0-6)
(Project Management)
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BM411 1inBzAU3Ims 3 (3-0-6)

(SKkills for Executives)
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BM412 @uuuINISIAMS 3 (3-0-6)
(Seminar in Management)
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BM414 MsIAMSEIN0NINIMUEIIN 3 (3-0-6)
(Cross-Cultural Business Management)
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(Seminar in Management)

= ) Y > ¢ a ¢ v o v 9 A
NﬂﬂuﬂWiLlﬂﬂmW?ﬂ?iﬂﬂﬂWi ﬂﬁﬂLﬂm“ﬂﬂWi’JLﬂi?%WﬂmuWW LLH’JT]NLLﬂﬁqJI‘I’H wazduun luiivemiluy

o Y
anumsaiogiy

ngudmmsdamsladadng
BN201 mmﬁv’%ugme’ﬁuﬁnicﬁqﬂmmmﬂaﬁaﬁné 3 (3-0-6)

(Fundamental of Supply Chain and Logistics)
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(Inventory Management)
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(Global Purchasing)
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BN303 M3USHISAAIAUM 3 (3-0-6)
(Warehouse Management)
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(Freight Transport and Distribution)
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(Lean & Agile supply Chain)
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(Import-Export Management)
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(Information Technology and Innovation for Supply Chain and Logistics)

@ o 1% a A o @ ] I 9 v
szvvasaumama lulaguazuianssudmsulavadnduaznistanis laginiu nsinudeyadis

Iy Y s = a o A A o o = Y
Wasg U5 Ina naz 015teWled szuunmsAaaiunazdeunduinivesndannmal nsuanilasudoyanis
ad a 4 1 a 1 1 4 a @ v A
siannseiindieduaiunnuinieluszuyTggunu szuvmsaumaitonisusmissamsuazmsdadulalu
a a a a a d a ) [ a a a 1 a
Aanssulaladnd szuuwidivdoannseinddmiumsuimsnudiulaladnduaz Taguniu uSnms

ad a Jd ) a o o
DIANNTDUNTN N ﬂﬁ“L!Hﬁuﬂl!ui]ﬂﬂu’mﬂiihi?hﬁﬁuuﬁuﬂﬂiiﬁﬁﬂﬂW



67

BN403  dusinmamuladanng 3 (3-0-6)

(Seminar in Logistics Management)
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(Entrepreneurship in Logistics)
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(Sustainable Logistics)
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GE316 M300NUUUIATOIAINEUALIS
HAY 3 (3-0-6)

(Costume and Make-Up Design)
ANMUVNG LAZANUEIAYUDIUATOILAY
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GE317 falz3dnual 3 (3-0-6)

(Arts Appreciation)
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GE318 msazduuazmasiuiinnglng
3 (3-0-6)

(Thai Folk Games and Songs)
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GE351 JIausssudszrtien 3 (3-0-6)
(Popular Culture)
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GE352 Feihufisonden 3 (3-0-6)
(ASEAN Entertainment Media)
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GE353 fialimusssuenden 3 (3-0-6)

(ASEAN Cultures)
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yoalszmaai q Tudszmaneudou ool
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GE354 answalamsssumarnaludadsne
3 (3-0-6)
(Foreign Culture Influence on Thai Arts)
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GE355 1sziamansdanylngriaams
wasuudasmsidnnses 3 (3-0-6)
(History of Thailand’s Society after
Revolution)
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GE356 aunsaia31amavesdu 3 (3-0-6)
(China’s National Ideology)
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GE357 me;mm'iﬁﬂqﬁ’wumian 3 (3-0-6)

(Current World Events)
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GE358 Azviaegmun 3 (3-0-6)
(Multilingualism)
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GE359 mM33amannssum 3 (3-0-6)
(Museum Management)
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GE360 5%z iuan 3 (3-0-6)
(Western Philosophy)
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GE361 Svanaziuesn 3 (3-0-6)
(Eastern Philosophy)
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HUIAAIBANEINIZUIUANUAAYDI Tan
Az IU00N TABIANE URMIZUUIAANTZUANEAN
1 a a2 A A i A <
1&un Buide Iu uazd)u tena1salsziau
Tymd 1Ay A unIs a1 InInNuMNIeYeITIn

AMUIDUHIALINOON

- 1 lny




- 115 -

nangasUTudlye w.a. 2557

nangasUTuilga w.a. 2560

mawalszney

GE362 IMUTIINBI 3 (3-0-6)
(Tea Culture)
ANUA HAZHAUINITVOIINUTITUY
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GE363 Jaus353UM 3 (3-0-6)
(Rice Culture)
AUHNIUAZVDLIUAVDITHUTTTY
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GE364 IMUFIINH 3 (3-0-6)
(Water Culture)
Jausssniluaa Inefidsingluassa
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GE365 sawazms vdidvesridulu
Uszma'lng 3 (3-0-6)
(Chinese Shrine and Oblation in Thailand)
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GE366 AINHAINHAEUeINgHUTIAWHE 1Y
danallng 3 (3-0-6)
(Ethnic Diversity in Thai Society)
Sadnualveanquadnugidinnly
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GE367 anunanvamemanaludanine
3 (3-0-6)

(Gender Diversity in Thai Society)
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GE368 aArua319a33n 3 (3-0-6)
(Creative Folklore)
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GE369 Tusandvedinauazdszmalndifes
3 (3-0-6)
(Archaeology of Thailand and
Neighboring Countries)
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GE370 Tesduiumsadieassaaudima
IMUTITH 3 (3-0-6)
(Local and Creative Cultural Products)
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GE371 swiszmaluaznszsynsludanying
3(3-0-6)
(Royal Tradition and Ceremony in
Thailand)
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GE372 Uszmailszavsg 3 (3-0-6)
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(Invented Tradition)
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GE373 szmdinazmamaludannlng
3 (3-0-6)
(Tradition and Festival in Thailand)
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GE374 ilszidmanivesmmaie 3 (3-0-6)
(History of Photography)
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GE375 Uszifmansueiiuiu 3 (3-0-6)
(Animation History)
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GE376 anuweludanning 3 (3-0-6)
(Faiths in Thai Society)
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GE377 Tumimansuazmsnennsal 3 (3-0-6)
(Astrology and Forecasting)
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GE378 amnvedlan 3 (3-0-6)
(World Religion)
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GE379 %annaew 3 (3-0-6)
(Go)
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GE380 winngnlnasazana 3 (3-0-6)
(Thai and International Chess)
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HGO032 finyzmsmsssinludennlan
(Global Life Skills) 3 (3-0-6)
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(Quality of Life and Sustainable Society)
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- NANAMMNYIA (Quality of Life)
GE401 vinyzmsimsaumaludenunana
3 (3-0-6)
(Information Literacy Skills in Digital
Society)
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GE402 dlalanniegdensmriamsien3
3 (3-0-6)

(Discover of Learning Society)
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GE403 ﬁ’nyzmiﬁamﬁuéa 3 (3-0-6)
(Media Literacy Skill)
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GE404 1RUIUDI3TY & NUQMNINTIN
3 (3-0-6)
(Generational Z and Quality of Life)
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GE405 30NN 3 (3-0-6)
(Development Psychology)
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GE406 3INNHUMSUIHISAUBI 3 (3-0-6)
(Psychology and Self-Management)
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GE407 3ainenmsmanuiuny 3 (3-0-6)
(Psychology for Teamwork)
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GE408 MsWanynanmngin 3 (3-0-6)
(Personality Development for Leader)
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GE409 untu 3 (3-0-6)
(Fashion)
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mawalszney

BA070 MsUSWIsgRMIdNWUE 3 (3-0-6)
(Customer Relation Management)
finynou BA201 Wanmsaan
ANUNNIBUAZANNTIAYVDINIG

Jamsgnadunius nuafa Temauazglassa

lumsadanuduiuifugniiesdiszney

wanlumsdanisgnmduius msruauena
gnsnamsamaiigaiumsinugaduazms
a¥19n11095nAnA nagNFMIIANII9THIN

YoagnA1 nanmstfianazinsizinuaives

Y
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FAnmvialal sou 30 wiaeRn fil
7.1 Tasesdnavmasdandneniiall s unsninefn 30 miseAn
7.1 General Education Courses: 30 credits
7.1.1 ﬂfojsﬁmm‘mLLanTﬂmm@?q'ﬂm@ (Language and Communication Skills)
7.1.2 NgNAT19INAuATNN9UITNALNIT (Business and Entrepreneurship)
7.1.3 nguatangneansuazmaluladl (Science and Technology)
7.1.4 ngudTguYTaANARSUAzImUIIN (Aesthetics and Culture)

7.1.5 NENATIAINMTIALATAIANENEY (Quality of Life and Sustainable Society)

7.2 S1ER NPT AN b

AUl 1w AN MALHINAL  UNANENAUABNIEEY AU 21 WitERe AdT

1. ﬂéﬂ%‘ﬁ’m’lmtmzﬁ'ﬂuzm‘iﬁﬂmi (Language and Communication Skills Courses)

NANMEN 97U 15 UUIENA (Language Courses: 15 credits)

FURILN Fadd UUENA wauly
Course Code Course Title (ussene-UfUR-Anedaemuies) Prerequisite
Credits

(Lecture-tutorial-self study)

GE001 A neinaanTn 3(3-0-6)
(Thai for Careers)
GE002 MEBanEiien1sdeans 1+ 3(3-0-6)

(English for Communication 1*)



GE003 mmﬁmqmﬁ@mﬁ@ma? 2* 3(3-0-6) Ansriau GE002*
(English for Communication 2*) WraAzLUU TOEIC
VIRNLLYINAY
oAt
GE004 m‘lsr’]'év\‘iﬂqmﬁ@ﬂ’]’a‘%@mﬂumum?ﬂw 1% 3(3-0-6) AnENauGEN03*
(English for Communication in Careers 1*) ViBATILW TOEIC
VIR RRLYINAN
InnuaTARLA
GE005 ﬂ’]‘]:ﬂ?jvx‘mq%ﬂLﬁ@ﬂﬁi%ﬂ@’]ﬂumu‘m%W 2* 3(3-0-6) ANHNAUGE004*
(English for Communication in Careers 2*) WiRAZIUY TOEIC
RISV TP
oAt
* VAN

o : adlgy o Py ) ) 4 o = PP o A
1. unﬁﬂ‘m‘mmNﬂmmw‘lﬁjmiﬂfmqnqmﬂummmuu\‘i (Native English Speaker) Wa/13a uﬂﬂﬂHWVILﬁ‘Huluﬁﬂﬂ@ﬂﬁ‘ﬂ

ldnmdsngelunisBeunisasusinnainnlaiianndy e I fewmaiedanndangwis 4 3ke  GE002 Mendangiie

M3ReaNs 1 GEOO3 MENEINgiennsaeaIs 2 GE004 NMndangmivenisdeanslisnuendn 1 uwaz GE005 MEndanswitenis
‘ﬂl =) v ] a A’zsl ° o =3
Aeansloendn 2 uasseeinneLisRiuamunae T ANIsIMsLsza WANgpaitsTeL

1. Foreign students who are native English speakers and/or students who have studied in a full-time English

program at least six years. Registration for all four English language courses are required: GE002 English for

Communication 1, GE0O03 English for Communication 2, GE004 English for Communication in Careers 1, and GE005
English for Communication in Careers 2. All students must pass the required course evaluation by the curriculum

committee.

o 2 i

2. NANMNTIELARLIARYINASINEINGE TOEIC Vialewn axsesmiiumsiiaadunelunea@ewn 2 e

= = S a9 o= o y = | a P o o > - =
Ymsfinm 2 AdAnn erapziunngnasiediony kify 21 aniunnaseutiznmaussisadullmaunnesinnediay
HARSULANNFT I ENE SNt il

2. Students who submit standardized test scores of TOEIC or equivalent. All submissions must be completed

within the second semester of the second academic year of study. The English test scores must be valid for no more than two

years from the date of the announcement and must be in line with the English language proficiency criteria as follows:

a0, EngERLT AT e innuat 0. vingmsT i neuassden b
neBenmageyiny TumaBeuneaau
Criterion A. International programs using English Criterion B. Programs using Thai and/or other languages
as the medium of instruction only as a medium of instruction

1) HAAZULUARY TOIEC 550 1wl 1) HAREILLERL TOEIC 250 21l

liveunusenan GE002 iveunusieien GE0o2

2) HAAZLLUUAaL TOIEC 600 el 2) NaAZLUL&AL TOEIC 350 Tl

impunusenn GE002 waz GE003 inpunuseie GE002 uaz GE003




3) NaAzliuaay TOIEC 650 %uvl,ﬂ 3) NaAzkuAaL TOEIC 450 %‘Lﬂ,ﬂ

iAW RAT GEO02, GEOO3 uaz GE004 AR GE002, GEOO3 LAz GE004

4) Hapzuuudal TOIEC 700 %u"l,ﬂ 4) HapzigaL TOEIC 550 %u"l,ﬂ
TinaunaneRTn GE002, GE003, GE004 uay GE005 Tinpuniseie GE002, GE003, GE004 uay GE0OS
1) Substitution of TOEIC score 550 or higher 1) Substitution of TOEIC score 250 or higher
for GE0O2 for GEO02

2) Substitution of TOIEC score 600 or higher 2) Substitution of TOEIC score 350 or higher
for GEOO2 and GE0O3 for GEOO2 and GE003.

3) Substitution of TOIEC score 650 or higher 3) Substitution of TOEIC score 450 or higher
for GE002, GEOO3 and GE004 for GE002, GEOO3 and GE004

4) Substitution of TOIEC score 700 or higher 4) Substitution of TOEIC score 550 or higher
for GE002, GE003, GE004 and GEO05 for GE002, GE0O03, GE004 and GE005

a

2.1 dwFuinAneluudng pswnuaAnldnimdengelunisFeunisaaumoty eveaniiusmedo

mdanguinetuapmsnmsgumEgngueane n. asemmaiauFandanedngemiug  uassesinnatziiueg
FNINOTTT PO NIINNSLsv A AN TR

2.1 For students in the International programs using English as the medium of instruction only. When

submitting the standardized test score of English in agreement with the Criterion A, they are required to register for the

English courses and must pass the required course evaluation by the curriculum committee.

o o o &K o dl 13 A d‘ a
2.2 & wdtndnAnen v ng mmhmmimu@wiﬂmmau ] TunsBenimsants

2.2 For students in the programs using Thai and/or other languages as a medium of instruction.

2.2.1 Lﬁ@m'ﬂﬁmL*’J’umﬂ%ﬁmmﬁmqﬂmﬁlum@mLLuu@fﬂummﬂmmuLﬂm"mr°}J. dnAnEazfag
amudouBauneindu q Aidaseulumingdanaundiae/ddesndidwowionfn FldFumsandu Welifidwou
N mmmmﬁuﬁngﬂ RS

2.2.1 When requesting the exempt of English courses by submitting the standardized test
score of English on the basis of criterion B, students must enroll in other courses offered at the university as equivalent
to or more than the number of credits exempted in order to fulfill the program requirement.

222 ﬁnﬁﬂmﬁm@mﬁ uﬁfﬁmﬁmmﬁaﬂqﬂmﬂﬁl ummumu@ﬂummgm@\mdﬁ‘ﬁﬁ wia 3 unows .
WhiuwlUmsinoei n. Tmmzﬁmmmlﬁwﬁauﬁmmmﬁmqw&u 7 unzesinumessdiunamanns annasnislszdn
WANGAIALTRL

2.2.2 Students who request for the exempt of English courses by submitting a standardized
test score higher than Criterion B shall follow the criterion A. All students must register for all English courses and must

pass the required course evaluation by the curriculum committee.



2. N TgINAUaEMsLsEnauMS (Business and Entrepreneurship Course) A143U 3 Mii9enm

FURITN Fadn winana Faula
Course Code Course Title (uesene-URIR-Anwnsdan Prerequisite
AN
Credits

(Lecture-tutorial-self study)

GE101 n13tsznaunndumAauAaLNI AN TN 3(3-0-6)

(Innovation — Driven Entrepreneurship)

3. nasRTMVENMmaAnsuazAlulag (Scence and Technology Course) A1WAU 3 WaEN A

FURIL Fa3an wuEnm Fauly
Course Code Course Title (mimﬂ-ﬂﬁﬁaﬁané’qa Prerequisite
FILLEN)
Credits

(Lecture-tutorial-self study)
GE201 NNTAATENUIANTINNIIAANALAZNNTIAR 3(3-0-6)
(Digital Innovative Thinking and Coding)
dauft 2 wnedTAnEIlHAen dnAnmdanisedlivasndi o uﬂwﬁmmnn@:ﬁmﬁiﬂﬂﬁ
Section 2: General Education Courses - Elective. Students can choose to study no less than 9 credits from
the following course groups:

ﬂ@jaﬁmmmLmﬁﬂmmiﬁ@ma (Language and Communication Skills)

naxNdTIgINAkazN19Usznaunng (Business and Entrepreneurship)

q
naNATInanAansuazmaTulag (Science and Technology)

n

A
g
@jmﬁngu‘vﬁ‘ﬂmamﬁmﬁmuﬁﬁm (Aesthetics and Culture)
q

NANATIANINIWTIAUAAIANEIEY (Quality of Life and Sustainable Society)

1. MENITMHUALNINHEMSAA8NS (Language and Communication Skills)

FURIT Zadn widaefin WNauly
Course Code Course Title (1_|ﬁmﬂ-ﬂaﬂﬁﬁnﬁqﬁ’qgmumq) Prerequisite
Credits

(Lecture-tutorial-self study)
1) NRNAEN
GEO006 ﬂ’WE”]ﬂJ’]L@Fﬂﬁ@ﬂ’]ﬁ‘%@@'ﬁ‘ 3(3-0-6)
(Malay for Communication)
GE007 MEREALLeNNIRagNT 3(3-0-6)

(Vietnamese for Communication)



SUAITN

Course Code

GEO008

GE051

GE052

GEO053

GE054

GEO055

GEO056

GEO057

GEO058

Fa2%d

Course Title

ﬂqEQW1PHﬁﬂﬂq?g@@q?
(Burmese for Communication)
2) n@:uﬁnu:mséams
LALIAN

(Aspects of Vocabulary)

A2 UTATNIINIATINTRAZINE]

(Research and Academic Project Writing)

NN9ETBLATNTLUNNGINA
(Business Reading and Writing)
nsEuieRmLNTIR

(Reading for Life Development)
PNHENTRALATNITULAUBIU
(Speaking and Presentation Skills)
NN3A0aNI TN TRILE TSN
(Intercultural Communication)
indanailies

(Citizen Reporter)
nstanGesinude

(Transmedia Storytelling)

[l a

NUIENA

e K

(U3sene-URLUR-AnH A nLea)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

2. NN FINAUAN19UsEnauns (Business and Entrepreneurship)

SUAITN

Course Code

GE102

GE103

GE104

FaIw

Course Title

A38FTINETNAUATANNILEATEUARAIAN

(Business Ethics and Social Responsibility)

N19AALTNDBNLLA
(Design Thinking)
gananaulail

(Online Business)

WU2EANA
(miﬁw—ﬂﬁﬁﬁ—ﬁﬂmé’wmum)
Credits
(Lecture-tutorial-self study)

3(3-0-6)
3(3-0-6)

3(3-0-6)

Rauly

Prerequisite

wauly

Prerequisite



SUAITN

Course Code

GE105

GE106

GE107

GE108

GE109

GE110

Fahn

Course Title

ngummﬁmﬁud’m{ué’ﬂim@umi
(Law for Entrepreneurs)
nuananiTEaiannIeting
(E-Commerce Law)
nsasnulumaIauanniwe
(Trading and Investment)

3L IANLTIAY

(Wealth Management)
ﬁ;iﬁ@'ﬂﬁﬁﬁﬂﬁl'ﬂqﬁﬂﬂ"lwLL@ZWJ’]‘N\?’]N
(Food Business for Wellness and Beauty)
zﬁ“uumﬁg:ﬁlﬁ@maﬂi:ﬂ@umi

(Right View Entrepreneurship)

[l a

OLER
(ma‘mﬂ-ﬂﬁu“ﬁ-ﬁﬂm AEINLLA4)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3. naNATInEAansuazimalulag (Science and Technology)

SURIT

Course Code

GE202

GE203

GE204

GE205

GE206

GE207

GE208

Fah

Course Title

winnasuniamaluladasis

(Modern Innovation Technology)
NNIAALTITIATITHAINTUFINA
(Analytical Thinking for Business)
INHRAIAARTEE

(Smart Farming)
B@mﬁmsﬁm?:ﬂ\‘idﬁm\‘iLﬁﬂmlmwmmfnmm
(Cosmetic Products for Health and Beauty)
nitTeyeyayulnglne

(Thai Herbs Wisdom)

walulagiRaia

(Digital Technology)

INHNAANA

(Digital Games)

“nU2ENA
(1_|ﬁmﬂ—ﬂﬁu"ﬁ—ﬁnmﬁwmum)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

waula

Prerequisite

waula

Prerequisite



4. NHNITFUNTEAAATUAZTMUTTTH (Aesthetics and Culture)

SURIT

Course Code

GES301

GE302

GE303

GE304

GE305

GE306

GE307

GE308

GE309

GE310

GE311

GE312

GE313

Fa2d

Course Title

1) NENFUYILAEAS

Udn1Ausn

(Philosophy of Love)

UsnnynAatly

(Philosophy of Art)

silsanaudides

(Shape, Taste, Smell, Color, Sound)
Foasnlulanaselu

(Narratives in the Modern World)
NNIAAINNAZATUAZNINEUAT

(Interpretation of Drama and Film)
Unuzeelan

(Tales of the World)

WIS BANAANTUNN TN AR 19797
NMANT Fues SFANAmMNDeTA auNUsy
I1UNNTT

(HRH Princess Maha Chakri Sirindhorn’s Writing)
23704N9sUAT9E9sFEIRA BEiiee N Fe
(Southeast Asian Writers Award)
nnrEnuTaanadlne

(Thai Poetry Recitation)

wgAaillne

(Thai Classical Dance)

waet

(Dance)

nedudes

(Singing)

AUFTAANE O]

(Music Appreciation)

nuanm
(uesene-URIR-Anwsan
ALLE)
Credits

(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(3-0-6)

Rauly

Prerequisite



SURITN

Course Code

GE314

GE315

GE316

GE317

GE318

GES351

GE352

GE353

GE354

GE355

GE356

GE357

GE358

GE359

Fa2%d

Course Title

nnsdmman bl

(Flower Decoration)

Wamsnand

(Costume and Garment)
NN09NULILLATBLASNNELAZNSUAMTA
(Costume and Make-Up Design)
CIMERE

(Art Appreciation)
mmu@iuummmﬁuﬁ’]ﬂm

(Thai Folk Games and Songs)

2) NYNINUBTTN

R [ZOTSEErGEES IVCIY

(Popular Culture)

AethufisenFen

(ASEAN Entertainment Media)
Aaldmuassuand@au

(ASEAN Cultures)
antnadmussInmnetG uAalIng

(Foreign Culture Influence on Thai Arts)

1srdRFansdann lnenasniaasunilasnng

1UnAsag

(History of Thailand’s Society after Revolution)

gaNNTI0iAF T AYedAU
(China’s National Ideology)
winn1saitlaqiizesian
(Current World Events)
NIVTUALNTTN
(Multilingualism)
NN9IAANINNDTUN

(Museum Management)

a

“u2enm
(uesene-URIR-Anwnsian
F1LLRN)

Credits
(Lecture-tutorial-self study)
3(2-2-5)
3(3-0-6)
3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

Rauly

Prerequisite

10



SURITN

Course Code

GE360

GES361

GES362

GE363

GE364

GE365

GE366

GE367

GE368

GE369

GE370

GE371

GE372

GE373

GE374

Fa2%d

Course Title

Usmpymedumn

(Western Philosophy)

Ufnnmnzduaan

(Eastern Philosophy)

TNURTINT

(Tea Culture)

TunTINdng

(Rice Culture)

e THIN

(Water Culture)
AaanLaznslndidnesniaululsemalng
(Chinese Shrine and Oblation in Thailand)
AYNUAINUANELBINGNT ATLG TudsanIng
(Ethnic Diversity in Thai Society)
ANMAINIANENIUNA ludann Ing
(Gender Diversity in Thai Society)
ARTUATINATIA

(Creative Folklore)
TusanaesneuazismalndiAs
(Archaeology in Thailand and Neighboring
Countries)
FRaBuTUNN 839899 FRUA TN 1 TmUs 99N
(Local and Creative Cultural Products)
N ILAZNIZ TN ldaan Ing
(Royal Tradition and Ceremony in Thailand)

<

Usziniitlsshng
(Invented Tradition)
Uszimdluazinanialudeaning
(Tradition and Festival in Thailand)

sdRAanTaaInIngNg

(History of Photography)

a

“u2enm
(uesene-URIR-Anwnsian
F1LLRN)

Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

Rauly

Prerequisite

11



SURITN

Course Code

GE375

GE376

GE377

GE378

GE379

GE380

Fa2%d

Course Title

UszSRenansioiuei
(Animation History)
Auideludanulne

(Faiths in Thai Society)
WAanfaznIsweInsnl
(Astrology and Forecasting)
ArauIaasian

(World Religions)
nuNAaN

(Go)

wnngnnauazang

(Thai and International Chess)

a

“u2enm
(uesene-URIR-Anwnsian
F1LLRN)

Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(2-2-5)

3(2-2-5)

5. NANITIAUNINWTIAUAAIANEEU (Quality of Life and Sustainable Society)

SURITN

Course Code

GE401

GE402

GE403

GE404

GE405

LR

Course Title

1) NANAMNINTIA

Minwendansauna ludsnnsana
(Information Literacy Skills in Digital Society)
\WalanndregdannuvianisGeng

(Discovery of Learning Society)

finmzmafiviviude
(Media Literacy Skill)
ARINLNTEITU
(Adolescent Psychology)
RAFINEIWEUINTT

(Developmental Psychology)

wuaEnm
(Ussene-URIR-Anwdan
ALLE)
Credits

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Rauly

Prerequisite

wauly

Prerequisite

12



SURITN

Course Code

GE406

GE407

GE408

GE409

GE410

GE411

GE451

GE452

GE453

GE454

GE455

GE456

GE457

GE458

Fa2%d

Course Title

AAINENALNITLTUTAULEY
(Psychology for Self-Management)
anenMaeaiuna

(Psychology for Teamwork)
NIIWAUIYARNNINWERIN

(Personality Development for Leaders)
uleg

(Fashion)

N1INNAINNT

(Cooking)

NNIQUARTNINUAZAITNINN

(Health and Beauty Care)

2) ﬂ@:uﬁ'\aﬂué"aﬁu
FNARTUBINTE IV

(Knowledge of the King)

NAN1IAN INUAZNVINEN A BRI
(TCC and Our UTCC)
FaanAnmfedaanTidediy

(Social Studies for Sustainable Society)
nouNneguiLEIn szadu

(Law for Everyday Life)
ninefRunatloyayn

(Intellectual Property)
navieafinadnfisandiay usem
(Geography and Cultural Tourism)

a o -3 1 dl
Qu-ﬂimmﬂmmmiwmmrﬂm

(Geography and History for Thai Tourism)

wluiABaANms

(Concept of Death)

a

“u2enm
(uesene-URIR-Anwnsian
F1LLRN)

Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

Rauly

Prerequisite

13



SURAILN

Course Code

GE459

GE460

GE461

a

T3 wiaanm Fauly
Course Title (uesene-URIR-Anwnsian Prerequisite
F1LLRN)
Credits
(Lecture-tutorial-self study)
wWnssssuiuNsuileymaam 3(3-0-6)
(Buddhist Principles and Life Solutions)
HAgndin 3(3-0-6)
(Ecological Consciousness)

Aaneaanluaniden 3(3-0-6)

(ASEAN Environment)

73  ATASLNYFIERT

7.3.1 69Ul 1 vaeRTANWAlLIAL  UnAnnAURRusEUIWIN 21 witefe Adsallil

7.3.1.1 NRNITIMHIUAEINHEN19HDANT

1) NQANITINTH

GEO001

GE002

M ingivaadn 3(3-0-6)
(Thai for Careers)

Wmwvinsrn nennsguludunets naysa gl n1ed@ens N

o o

T IneieimmnAnNAauazendnnsny Bndjiaineenisldniming

el UNEeU UNE1 bazsuUEnFaNnd Ean N et et UaId wAINg1 U1 e s

=

bTEIU

224

Development of standard Thai language skills: listening, speaking,
reading, and writing; use of Thai language to develop thinking process
and careers; practice of Thai language skills through lessons, reading

passages, and exercises relating to students’ future careers

AMEBINHENBNITADENT 1 3(3-0-6)
(English for Communication 1)
v . y . 4 aa o o Y
Wauinwenslinedeng minen1sdeansluiintszandu Inadu
o d‘ o o o = £ A
MinwensaiiedulanandAty warseaziagnaINtamINuTaLINAUN YN
du-] newATnmIg FNAULNAUNUT WUzIAUeY AaUTL aaNLazReL

¥ 1 ]

fayaatiieity nsgudeniinszivteninediedng o iedulaninudAny
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GEO003

GEO004

LAZULAANANINAALTY miﬁm&%mm'g%u 7 IugﬂLLuuV;VQVLﬂ mehu?ﬁlﬂ
faannsaiing

Development of English communication skills in everyday life
focusing on listening to short passages or conversations for main ideas
and details, greeting, taking part in small talks, introducing oneself,
welcoming, asking and giving basic information, reading short passages
for main ideas and expressing opinions towards what is being read, and

writing short passages in both general and electronic forms.

mmé’anqmﬁamsﬁiams 2
(English for Communication 2)
Anwariau GE002 nmnsennmifianisdesns 1 videazuuu TOEIC uFa
Reuinmsnnsifnmue
W"wmﬁﬂmmﬂ%ﬂ1m@j“<mq‘1:rl,ﬁfﬂﬂw§iﬂmﬂu%3mﬂa:fé’ﬁu Ine

Lﬁi&ﬁﬂ‘]ﬂr:ﬂﬁiﬁ\iLﬁ@'ﬁ/‘l_lslﬂﬂ']’mmoﬁﬁfyLL@&?’]E@&L%Em@'ﬁﬂ"ff@ﬂﬂ]'}uﬂ?‘@u%
sumnitutentu nnsiligeusanlunisaununlagnisoiuney LazLAn
ANAALTIL N3 A luanIUN1TalRI9 7 Awuludimszandu sansianns
draneuaziouifiaudayaniegsnaetieing nsgnudenanuluiaded
M@Wﬂﬂ@ﬁﬂ%ﬂugﬂuﬂuﬁﬂﬂLLﬂzﬂhu%‘ﬂELﬁﬂVI?ﬂ‘aﬂ@r

Development of English communication skills in everyday life
focusing on listening to more complicated passages or conversations for
main ideas and details, taking part in conversations by asking, responding,
and expressing opinions, speaking in various situations in everyday life as
well as presenting and comparing basic business information, reading more

complicated passages on diverse topics

MEBINENBNTADFT L UNURITN 1
(English for Communication in Careers 1)
- . . 4 4 - o
AN®1MaY GE0D3 N1H18NHINAN1TAA4NT 2 UTaAZUUY TOEIC 139
WELINANNN TN LA
. . Y . 4 o - v o
WauinEen1slin 189Ny wiNen13ded1n1egsnanasnna ey
ANV YIUINIITNEENIIRG YA 87U wazidew Hnaunuiniainadnsd

unauedays Waumeuuazdmazideyaniegsna @auiuinagluuey

3(3-0-6)

3(3-0-6)
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GEO005

@ a

@muma%mﬂm'ﬂum{@'ﬂmhw?ﬂummwLﬁ'@ﬁﬂmmmm%ﬂmmegﬂ
lapudnAty Nuua WRNN281UReNATLAZNNIANENA LAY
Development of English for business communication skills relating
to students’ fields of study by integrating the four skills: listening, speaking,
reading, and writing, including telephone conversation; presenting,
comparing, and analyzing business information; reading news or articles
for details and summarizing main ideas; external readings and self-study

lessons

MEDINOHLNDANITADRT LUITUANTN 2
(English for Communication in Careers 2)
= ] o Y a ~ &
AN®INBY GEO04 NE18INOHINENITABANT IUITUBITN 1 UTBAZUUY
TOEIC v3auiyinmnsinusmn1mue
N Y . ¥ 4 - v .
WauinEen1sldn 189Ny wNen1382 419195 NAN 48 AAARIIL

a o

A3 YIINIIINEENIIRe We @ wavideu Anieuenazeilang
faAawiL dunnenlinu @eulsziRdiusuazanmuneadasng 81119190
‘mnmmLﬁfﬂﬁﬂmﬁmz@ﬂmmm;ﬂ%mmzﬁﬁﬁm nvua N9 uuen
LQ@’]LL@%HW?%HE’W%’)EMHL@Q
Development of English for business communication skills relating

to students’ fields of study by integrating the four skills: listening, speaking,
reading, and writing, including presentation and discussion skills, job
interview, writing resumes and application letters, reading news or articles

for details and summarizing main ideas, external readings and self-study

lessons

7.3.1.2) NN3TN§5NAUAEN15UsENAUNNS ( Business and Entrepreneurship)

GE101

N15U5ENaUNISNUTULARAUAILUIANTTH

(Innovation-Driven Entrepreneurship)
N9UIUNITUIENBUNITNBLETNATINUATHANNAIU NOB]) UUIAN

o o a £ o K

Winwy vieuAR wazaNatntsn lunindudlszneunig laantsnseurinds

Toymuazlania iaAum LwIAnLazuUnd@@eassAlunizuilalom

3(3-0-6)

3(3-0-6)
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wazafrenman sanlltenisimuisiesenliiian1sd i lwdegsiaasng
ugilasen

Entrepreneurial process to develop and integrate theories, ideas, skills,
mindsets, and entrepreneurial capabilities in order to explore and generate
ideas for solving problems and creating value, as well as development for

business practice

7.3.1.3 nguaganenAgnsuazinalulag (Science and Technology)

GE201

NTAALTUIANTTNNNAANALALNNTIARN
(Digital Innovative Thinking and Coding)
a v = di o v a = 2
LA A 3 HNEN Lmzﬂ’mh‘ziql et L nALIAE anFaLunAN @@uumﬂu INANNTLTEILT
> A& aa o o & o & o

el agritiabif tym‘l,uﬂ ALATHINAAANA nei mgrzwugmmﬂm uaLnwa At uazne
W llsunsslszenafasiel v e unssuaumanued Jineeil uavilszananadaya
AU AT ANTTI FRLALRF BRI A RN TTesRLU LE AL

Concepts, points of view and applications of information technology
to support learning and problem solving in the digital economy era, as well
as practice in fundamental skills for application usage and modern

application program development through researching, analyzing and

assessing data leading to innovation responding to people’s needs

3(3-0-6)

1 al w ~ ] [N 1 1 a 1 a el 1 ndy
7.3.2 @AUN 2 'LIﬂﬁﬂ‘l:i’lﬂ’]&lq’iﬂLﬂﬂﬂl,‘iﬁlu‘l&lu’ﬂﬂﬂ’rl 9 UUENA mnnqmmmma"lﬂu

GEO006

7.3.2.1 NENITIMHIUASINHENTHDANS

1) NANNET - MueneLlsena
MENLALLNDNSRRANS

(Malay for Communication)

Wneeni1g N1 nae luT IRt szandulneidiun 19 WAL N1 A UN N

& o . o Y . .o o
unyatugrunatlusenislidedns saniannsdulanaudrAnuarnns

=~ s & o & o 1 e
mﬂmmmmmmmumuwugmimmwwm

Malay language skills in everyday life focusing on listening and

speaking, basic dialogues needed in communication, listening for main

ideas, and basic paragraph writing

3(3-0-6)
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GEO007

GEO008

GEO051

GE052

MEILAUNINANTEDENT
(Vietnamese for Communication)
o ¥ a aa o o v
ineren1sldniEngaun Wi nlszanduinaiun1sfalaznisaunin
dgj dl o J SJdI :J/ o/ o [
uwmmwugmmqLﬂumamﬂfma@w ?QNWQHW?@UIW@Q’]N@’M@,LL'Z\lzﬂ’]ﬁ‘
BanuansnnNAniuiuiugulussAuteni
Vietnamese language skills in everyday life focusing on listening and
speaking, basic dialogues needed in communication, listening for main
ideas, and basic paragraph writing
MENHLNANISRAENG
(Burmese for Communication)
nsensdnendn luddnlszandulaeuiunisewaznisawnun un
d’lj d' o 1 azdll :J/ o o o =
mmwugmwmLﬂum'amﬂmmmi mummiw%mﬁmmmu@:mmﬂu
wanIANARWuTUR g WlusTAuteut
Burmese language skills in everyday life focusing on listening and
speaking, basic dialogues needed in communication, listening for main

ideas, and basic paragraph writing

2) NENNNHENITARANT
aa 1 o
NAWUIANY

(Aspects of Vocabulary)

o

ANyTAuNI9Faun 111 TATaas19dny faaznaiuni1saantae

¢ ada o o &

ANNUNNTRSANYT UsedRAIAWY AT LAY n9tuniBAwYT vinmenngld

WAININ NeAnANLRELRUAs AN Ineuazn Ny
Vocabulary and language learning, word structures, spelling and

pronunciation, word meaning, history of words, word usage, neologism

(coining new words), dictionary usage skills, comparative study of English

and Thai words

N5 lEulATINITNIRTINISUAIAE
(Research and Academic Project Writing)
TasaaFrelasenisuuusing o Wi Iasenisiauenanssy TAsan1Imag

311n17 warlpsanias ine lEn T AR ULA LN T AN

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GEO053

GE054

GEO055

Structures of various types of projects, such as projects proposing
campaigns or activities, academic projects, and research projects with

precise and appropriate expressions

n’mé’mtmzn’mﬁauwwqiﬁ@
(Business Reading and Writing)
waANNITUATANNAIAIINTEULATNTEulugsNa Anwdnriuay
&uauganaluauaNuNIeuazn s uLELNsNg o Anssiuasiingnn
mnm’m‘wNﬁqiﬁ'ﬂu?‘ﬁ'@?qﬁwﬁéqmﬂﬂLL@ﬁ@IWM’ WENUWNTN YNNI
ganiagUuuusing - uazHnUuR
Principles and importance of business reading and writing, study of
business terminology and expressions relating to meaning and appropriate
use in various contexts, analyzing and interpreting business articles in
contemporary and new media forms, development of business writing skills

in various types through writing practice

NMFATULNANUNTIR
(Reading for Life Development)

ANINUNNE ANNAVATYLATATUANTBINNIETU  ANINANNUSITNINNNg
1UAUNIRMUNTRR AMUITNEZN1781% 81Ut lamnud Aty 81w
a - = a am = PR Y o o Na
Basziiazinnn AnUfiRlaaidenunacininaadesiuniswmunain

waznsliusnlulanadelusiasndlinnien

Meaning, importance, and value of reading, relationship between
reading and life development, development of reading skills, reading for
main ideas, analytical and interpretative reading, reading practice of

articles relating to life development and self-adjustmentin the modern world

MNHENITNALAZNITUNA RN
(Speaking and Presentation Skills)

WHOAA YANNITNALAZNNTUNAUBIIUITIFINA  N1TINUHUNITNALAE
mﬂsﬁ%@lﬁ@ﬂ?zﬂ@umﬁqmLmzﬁ%mu@mu wallan1sldaaun1 aau

n1e waznalulagde lunisyauaziiiaueanu Inianaziiaueauim

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE056

GEO057

ﬁqﬁﬂuﬁﬂﬂmxﬁmﬂ ﬂi“ﬂUﬁZ\lNﬂ’]ﬁ‘Uﬁ‘i‘E}’m@g‘ﬂLﬁ@ﬁ?’m\‘i’m mimu@mmﬁﬂ
NMsutedunN9gINa N1sUnaeNn LAz I fiAuadas

Concepts, principles, and business presentation, speech planning
and use of various forms of media in speaking and oral presentation,
techniques in the use of verbal and nonverbal communication, media
technology in speaking and oral presentation, various types of speaking
and business presentation practice including briefings, presentations

aimed at business competition, press conferences, etc.

ms?«‘amsawdw";’muﬁssu
(Intercultural Communication)

155N LazUBIAANETUSausssH TamATmI AAN1eTRusIIN uay
ANLANFA9TEUINNg NI UTIN TudaanTan aeAlszneufiiiendeariu
ANRENNINTRNUTTIIN DB WAYBRANEA] LUNUINLATAINEIATYIAINT
?ﬁlﬂmﬁwiwuﬁﬁmﬁﬁﬁiﬂﬂ@mﬂqmmmmzmm’m nslfusilenannauiy
TAUETTN LLHQ“V]NT]’]?ZE’E@ﬂi?ﬂjjﬂu'ﬁ/muﬁiimLﬁ’ﬂ@@ﬂ'ﬂ’mﬁ/ﬁ]LLEQ/\‘]LL@?.ZZQ%’NN'T;T
Hﬂu?ﬂ%ﬂlui:ﬁuuﬂﬂ@LL@:?ZﬁU@Qﬂrﬂﬁ‘

Philosophy and concepts relating to culture, globalization, cultural
dimensions, and differences among cultural groups in global society,
factors relating to cultural values, languages, and identity, roles and
importance of intercultural communication for individuals and
organizations, cultural adjustment and blending, intercultural
communication as a tool to minimize conflicts and build up acceptance at

both individual and organizational levels

UNANINALEAY
(Citizen Reporter)

WANNIT QMﬁ’iﬁ‘NLL@Z‘ﬁ‘?;lﬁﬁ‘ﬁ‘ZLIm@ﬂﬂﬁiiﬁﬂﬁﬁuﬂWQIﬁﬂﬁﬂﬂWQW@Lfl’ﬂ\ﬂ
mﬂﬁﬂmﬂﬁmamqu%sﬂ@mw AN LL@%LEEN miﬁﬂuﬁémﬂmmammam
& Y e I
Lu@mmfquﬂﬂimmmmwl,ﬂ@@um

Principles and ethics of citizen reporting, techniques for gathering
data, images, light and sound, as well as news writing and content

production using mobile devices

3(3-0-6)

3(3-0-6)
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GEO058

GE102

GE103

MSLAILTRIUINED

(Transmedia Storytelling)
ANNEIATYLATANNENNUSIa9 sz amANdaneiniun1na e

. o & o =

wannIsanFeILuiuguresnmiduzew Annlila uazaainmagala

= D) 4 Ay 2o LA

ONIEAUNIIABLAUBITINLANUATNITABTaTUAINEFUATENNTLEN 159

> ane A

dudenarnuansgluuy eludesunnuardenara eqmsaunalunig

iAo uasine W WIN9ARaFsassd lunsud lilymidegsiauay

-

AN

Significance and relationship of five sensory receptors to storytelling.
Principles of storytelling techniques based on authenticity, trustworthiness,
and compelling elements to trigger audiences’ positive and enthusiastic
responses. Practice of storytelling across media, both in traditional and
digital platforms, for entertaining and developing creativity in solving

business and social problems.

7.3.2.2 NNAIT1gINAUAEN19UsenaUN19 (Business and Entrepreneurship)

ATLHITNFINAURSANNTURATRLARRIAN
(Business Ethics and Social Responsibility)
a o a a =2 a8 v a a
A3t9990 TUNIANHUGIAA NNIANHINTIUANEIAIUATLEIINGINA AN
o a A= oo o = Y > o s
fulatauresgInanNelisedenn daanaan gnAn WiNTW LATEAmU

Ethics for doing business, case studies in business ethics, business

responsibility to society, environment, customers, employees, and investors

NsARLENRANLLUL
(Design Thinking)

WANNI98INITLIUNTAATNRENULL WarinA Nt latloymsing o
TnaAnfedednaTyuilundn  n1smaseuLasAIMLINNaanaaaTy L
MENat19HlsT UL WBaF19assARUInIsuasuinnssunaulandaain
2 azdld 1 a a dl %
Aaan132e4ENNTyuY AMATIL89NTTLIUNNTAATRRNULLNATI9AN

1 di 1 k% a '
unnsine ivaliudaaniuanizlunisaielanianieganalud Iaanissusas

a = 9 c_a
HNNBINWNO 14 LL@Zﬂ’]ﬁ‘Lﬁ‘ﬁluqﬁl‘@’mﬂ?Eﬁ@Uﬂ’]ﬁ‘m@N

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE104

GE105

Principles of design thinking to understand real-world problems with
emphasis on problem elements, finding answers from different
perspectives as well as iteratively prototyping and testing results to acquire
innovative solutions to problems, incorporating values of design thinking for
business differentiations and new business opportunities using theories

and real-world practices

genanaulay
(Online Business)

Uszinnvesgenaeenlall wqﬁmauma‘%@auﬁm@ui@ﬁ URERIGERE
annuandannegsiauazinugsiasewlay meEudurigsia uaznisaing
Wulasgsiaseulad nagnsnisnaindiuiugsiasaulal imatianig
sz dunusiiulas mmmmuuﬁ@ﬁmmﬁmﬁqiﬁﬂﬂ@ui@ﬁ WAy
@iﬁ?mm?mmmﬁq?ﬁ%ﬂui@ﬁ

Types of e-commerce, online shopping behavior, online business
environment analysis and online business plan, and how to start and create
online business website, create marketing strategies for online business,
website promotion techniques, social media marketing for online business,

and online business ethics.

=3 v o o o
ﬂ{]““’]ﬂLU@QWUﬂq“QUEﬂ‘igﬂﬂUﬂq?

(Law for Entrepreneurs)

¥

ngunefnaadesiunisdsznaugsia nisdeniszinnesrnsgsia

n1efedrynunegana dngey i dayeyreynnnbildans doynndneenu
LLﬂ:ﬁa&lm’quiﬁ@éu ] ﬂ’l?mim&immmwﬂgﬂma mi‘uﬂlumétym
tsznaufanis nsansununBduudilaznennts wazdenifudu g 7
Lﬁﬂ’)i’ﬂxﬁﬁﬂﬂﬂ?ﬂi‘%ﬂ@ﬂﬁﬁ‘ﬁ@

Law and regulation relating to entrepreneurial or startup business;
business organization selection, business contract drafting, for example,
rent contracts, licensing agreements, employment contracts and other

related contracts; acquiring business licenses, business tax planning and

current issues about law for entrepreneurs

3(3-0-6)

3(3-0-6)
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GE106

GE107

GE108

a a & a
nguanEWIATEaLannsaing

(E-Commerce Law)

1%
& a ¥

nguNIeinaaiugInIsunINgidnnseing doyayndernadusuas

v o

ngunenislanduiaznisdiszRun1saiannsaiing ngunnauaniasy
layaniesiannseting ngunngateidudiannseting nguunaAuAsedeys
WAZNOUNNEBITEYINITNNWNABNALART

Electronic Transactions Law, sales contracts, payment and
electronic funds transfer. Electronic Data Interchange Law, Electronic

Signature Law and Data Protection Law. Computer Related Crime, online

dispute resolution and case studies relating to electronic transactions

nsanulunaIAnanNswe
(Trading and Investment)
[% a a ¥ dﬁl ¥ = o d’f
) ﬂLﬂiHﬁﬂ@i%ﬂLL@zﬁq@ﬂfﬂmﬂ AYHNILLANAULNEAN LN TN

o & o o d' a d’lj [ % o e XK [ % aid
uanninel dayadrAtynadsiatsaunlunisdanavanning Anwadani
HARENNTANHUEINAUAIIAMANTNINE NagNEN1aTa2efuRLLAa ] N3
Tfuadnwawndiuse < Tun1s3iaszi N199pnefaN1Iael WaTNIIA1A8INIT
FaueuannIne

Thai economy and business, introduction to stock trading, important

information in stock trading, factors affecting business management and
stock prices, various types of stock trading strategy, use of applications to

analyze and manage investment portfolios, and simulated stock trading

NMFU3MITANIIAT
(Wealth Management)

NN9TINUHUN NN mmiﬁmﬁmﬁmﬁummmmiﬁmm:mm
Léﬂaluﬂﬂiﬂqnu mmmuﬁﬁﬂﬂzﬁmwﬁqé”ar;immﬂhﬂL’T‘iuﬁuqmi
Wustins edansuning nesan nsdseiude nsasnulunaianannineg
NBNYUIIN memmwLLmuﬂ’]mmuLﬁ@ﬂiszﬂmqoﬁ”ﬁum@

Financial planning, financial market and investment risk. Wealth
investments via bank deposits ,gold , real estate, bonds, mutual funds,

investment trusts and investment planning for the tax benefits.

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE109 qiﬁqmuﬁitﬁaqmnﬂwLLazﬂfnu\‘i'm 3(3-0-6)
(Food Business for Wellness and Beauty)
AATNNHNE ﬁﬂwmzﬂfmuzﬁ’ﬂﬁm&lLL@?;UV]UWPMN@’]WiLﬁ@qmﬂﬁwLLM
AN ﬂﬁzm‘wLL@:rﬁTfmﬂ'Nmﬁmﬁmm‘mmﬂﬁ@qmmwmemmm 7
HARTUTINN9AN mzmummammemimu@umﬁmﬁmm’mmﬂﬁ@mmw
LAZAIMHIN LLmTﬁuﬁﬂmwmNamﬁmgm‘r’mmnﬁ@mmwmemmm
Meaning, importance and roles of food in wellness and beauty,
types and examples of commercial food products for wellness and beauty,
production processes and controls of food production for wellness and

beauty, trends in food production for wellness and beauty

GE110 ﬁ'umﬁgﬁtﬁ;amiﬂizn@umi 3(3-0-6)
(Right View Entrepreneurship)

ANNuIneLazAulsslaTresdNunnng nsrusunsuazinatialy
naimunduan g iAsiaulaludinlezddu nashdunfigiunldl
nsaiindan nnsuTngennns nsudlalymuazdedaudslunisaniiiv
gnaTedgilsznaunig

Meaning and benefits of Right View. Process and techniques in
developing Right View in daily life. How to supply Right View into personal
life management, administrative management, as well as problem and

conflict solutions in entrepreneurs’ business operations.

7.3.3 nauagnangnmansuazinalulag (Science and Technology)

GE202 uInngsNmanAlulasdne v 3(3-0-6)
(Modern Innovation Technology)
¥ 2 dd‘d | v a [ % &
ANNNAIMUUIMNINATUTAENHNANTZNUADANTNWLIAA DN NAR DI
- dl A - A o @
N9LNEAT NITWANE N1380417 A Tulagdann qﬂmmmm‘zuunmﬂu

NA1U walulagn1siuwa 1 nlf maTulatdaneain waluladnadsany

q

[ 1
'

naunu sanriaIngnamaTulagnifinauludnisentsulasugluuunisg
ANHWTIR N1ssznaugsnia uaziAsEgRalan
Impact of advance in modern technology on environment, farm

production, medical, communication, biological technology, power storage



GE203

GE204

GE205

equipment and systems, 3- D printing technology, smart materials,
alternative energy technology, new technology affecting ways of life,

business management, and world economy

nsARLEILATIZUA U LgSNA

(Analytical Thinking for Business)

'
aada

WUFIUNITAAIATIZYNAUAAIARTUATAT A NHFRgINA INATALAL
dl o dl| a a I o va a a
wirnsileftdaeluniadndinseiuasdaunseilifidss@nsnm
Introduction to mathematics and statistical analysis in business,

techniques and tools assisting effective analytical and synthetic thinking

INEATDARIEL

(Smart Farming)

a 1

o aa ° o QI (% v a
INEAIIUTIALUTEANTU Quﬂmmﬁm\mumumimﬁm N9 kinAlulat
dl a = U 'S a A
PNBNITINWAT NGB NBATNAINEN N Uszle RN NN ANARLAZ IR 9LUAS

NWNINEAT AANINNITNERAITS VY NIANHINIINgsNAINEAS
Farming and everyday life, local wisdom in farming, use of technology

in farming, sustainable farming theory, use of farm produce and waste,

farming trends in Thailand, case studies on farming business

HARADFILASRIRNID NG UNINUAZAINIIN
(Cosmetic Products for Health and Beauty)
ARNANATYTDALATAIANBNAUTLGININUAZANN Useinnaeg
HARTWITLATENANDN  HARTWITUARIMIR NARAIuALaRNULE gAY
uN NARAnaTmnwAdduLLlund pansueidgusudestnn nandnuat
g ufudnuardlng waadmsiuusailn wuanialRennIsLAaNT e
4 . v 4 o . -
LATENE1819 UANNITLELATRIE 12 19uAa U NN TUNTIETNANTNEN
o = ° a =
winnssuazasdnanlludssTamilunamalulaggrninuazadnuans
Importance of cosmetics for health and beauty, types of cosmetic
products, skin-care products, hair-care products, facial make-up products,
oral care products, child and adult products, spa products, cosmetic
buying guides, beauty products instructions, benefits of cosmetic

innovation on health and beauty technology

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE206

GE207

GE208

il

(Thai Herbs Wisdom)

aayulnsine

o

mw;fﬁuﬁmﬁmﬁumuiwﬂmﬂ pifyaaulveluenauazilagiiu
Tunsldayulnslne assnampesayulnslnasiunisnens nsunneduay
gAANNNITH

Introduction to Thai herbs, Thai wisdom of the past and present
relating to the use of Thai herbs, herbal properties in farming, medication

and industry

%

walulaginana

(Digital Technology)

aa o

% v = =
puAaninresmalulatluganana adunainuatszeamnalulad
d‘d 1 o a aa aa o a a
m@mzmummgﬂLLuumimmumm’Luﬂﬂmm ﬂ’lﬁ‘ﬂﬁ‘:ﬁﬂ’m_lﬁﬁ‘ﬂ@ Lﬂi‘]:@ﬂ@
LAZANTWWIAABN TINDIATUITN ATHUFITN UATRVTNYHETU AABAAUNIT
Ufusaasudeiunisulasunlasuazuansenuluganana
Advances in technology in the digital era, diverse forms of technology,
impact of technology on people’s way of life in the digital era, business
management, economy, and environment including morals, ethics, and

human rights, as well as personal adjustment for changes in the digital era

LNNAANA

(Digital Games)

o

watianssndula wmatansutedy auinadulunisiaunusania

R aa o
NIUANELNNAANG

Decision-making techniques, competition techniques, knowledge

required in playing digital games, case studies related to digital games

3(3-0-6)

3(3-0-6)

3(3-0-6)
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7.3.4 NENITFUNSLAEATUAZTUETTH (Aesthetic and Culture)
1) NANFUVSLAERS

GE301 UsmuANgn 3(3-0-6)
(Philosophy of Love)

aa K s o o o‘dal/ &
LLu'J’)ﬁﬂﬂHWﬂﬁ"]ﬂ{]ﬂ’]i‘mm‘ﬂ\?ﬂ'ﬂllTﬂ‘ﬂuLﬂu‘ﬂ’]ﬁ‘wauE’]uﬂ@QNHHﬂ

D

pEAHANLATIEaranlsalsziAnny 11892 1N NNIUYNNBINIY
Ufanyn valugiidudaian uasluduiiniRduiudiudenuseusn

Study of the phenomenon of love as humans’ basic emotion by

analyzing and discussing love issues through philosophical aspects as an

individual and social dimension

GE302 Usmyraaile 3(3-0-6)
(Philosophy of Art)
LUIARANEIN T T LT AT LAL NN T AR T uIRs A M NN e lun s AaLly
AABAAUAINNANAUTUBIAINATY AINT uazAAn WALy
Study of paradigms and meanings of art and its relationship to reality,

knowledge, and values of art works

GE303 susanfauR e 3(3-0-6)

(Shape, Taste, Smell, Color, Sound)

a o

ﬁm@ﬂgﬂmﬂa‘u&?ﬁmlumm founynaeagtsanaudidalulinves
S9TNTR ANAW §apn uazTRUEsTH anBnaTesgUsanauRidaianaufdn
e ymduaznIsaiearsAnal zreanaurean e il andnense
arsudal Amenesy Tumudail nandipannFesgdeanaudidaclld
Uszlaminnagana Fraundu nrseenuuLnARSuel nalaEnn n13tlganay
BANULILIATNNT

Words signifying shape, taste, smell, color, and sound in language,
perception of shape, taste, smell, color, and sound in various dimensions:
nature, religion, society, and culture, influence of shape, taste, smell, color,

and sound on human feelings and creation of art works in every form, such

as architecture, literature, painting, and decorative arts, applying the
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GE304

GE305

GE306

knowledge of shape, taste, smell, color, and sound to product design,

advertising, cooking, and food design

igaatan lulanasialng
(Narratives in the Modern World)

AYNVHELATLNLNUTNALDEFB4ET ANENRUTIEUNIN9EFRUA AL
T30 AN WATEGTA NTeY SmuEITN wazARImeEn Amszviiiiend guluuy

. . 4 o om Lo o o
wazdaniaian@edludese o dndfjumnisanmeaieqniszasdsing ) 1a

1 = a a

g NN ILANTN N

Meanings and functions of narratives, relationship between narratives
and life, society, economy, politics, culture, and psychology; analysis of
contents, forms, and techniques used in various forms of media; practices

in effective and purposeful storytelling

miﬁmmazmuazmwaum%
(Interpretation of Drama and Film)
a a aa Y o a - o
WQH{]LL@?JLLuQﬁ@IV]Lﬂﬂflﬂlﬂ\iﬂ'ﬂﬂﬁiﬁlﬁQWN@ZZﬂ?LLﬂgﬂWWHMW? ARNUDTTH
mm%’wLL@mwmmmzmwaumﬂuﬁmﬂm LLuQV]WQﬂ’]'iaLﬂﬁ"Wzﬁ—LLZ\IS

AANNNAZATLAZAINEUAT NTELANHINITIATIZHALATUAZAINEILATIAZEN

U

Theories and concepts relating to interpretation of drama and film,

il

drama and film production and perceiving cultures in Thai society;
guidelines to analyzing and interpreting drama and film, case studies on

drama and film analysis and practice

Anulan
(Tales of the World)

ANNVNNZTENTENIY AUANATYLAZUNLNN U EINUNT fansesF

q

o o

FvuziAuesinuitreInzsusenuaznzuAn auRANNINIUE ALY
UaBeiseenziunanuazaziuan

Meaning, importance, and roles of tales in human beings’ lives,
characteristics of eastern and western tales, interpretative reading of

selected significant pieces of Eastern and Western tales

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE307

GE308

GE309

GE310

a [ s a aa [
WSTTLWUS LUANLAANT SN AUSITHAT LANRNNMIANTATUES SFANN
AMINSL8TH REINLTNSITNNIG

(HRH Princess Maha Chakri Sirindhorn’s Writing)
Wi%ﬁ"mﬂig’?ﬁ LL@%W?‘xiWﬁﬁwuﬁﬂu@NLﬁ@Wi‘ZﬁW]Wi‘/ﬁlui‘”m@a AN AUTNU N T

o o o I

Q?ﬂ?‘ AMNATALTY ANBUSLAY ﬂmﬁ’] LAZANNITNTBNNIZINTUNUS AABAAL
UNUMURIWsT T nUsAL enanswiide uazdanu ne

HRH Princess Chakri Sirindhorn’s biography and writing, importance,
outstanding characteristics, values, and beauty of her writing, as well as the

roles of her writing on Thai society and publishing circles

STOUNTTNAS NATTA LARLEl INATENIT 211
(Southeast Asian Writers Award)
1s2ARANNITIUNIID9ITTUNIINAS AT AEIAALEEINLAIR T eI (T 1257

o o '

ARNANATY ATUANTB999TUNITNATNATTATAALE LN LR TaUIRINg
o AN emla
FABAAULNUNNDI319T8T s Fiassassunssuing
History of Southeast Asian Writers Award (S.E.A. Write), importance,

values, and roles of Southeast Asian Writers Award on Thai literary circle

msausasnsaalne
(Thai Poetry Recitation)
PANNITWAZNNTHNANEENNTEUSaensadneUssinn Taas duvf nwel
NABL T8 LAZYINUBINITENULLILIFANS i 1A NUagEUNY U @90 W wansl
2’/ aal v a v o/ 1
FINNINAIENT FHAS PIUNIZALUNEN
Principles and practice of tonal recitation of Thai poetry in various
forms and rhythms as well as voice projecting techniques appropriate for

each type of tonal recitation

wngaaillve
(Thai Classical Dance)
- s & P 1
MﬂﬂLU@QMNLL@SLLUULLN‘L&%@QH’]{]ﬂﬂ‘]ﬂﬂ/]ﬂ ma"ﬁﬂﬂgumm?mwuﬁm
AT LWadFY Sudum
Introduction to Thai classical dance and basic movements, practice

of Thai classical dance movements including slow movements (plheng

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

29



GE311

GE312

GE313

cha), fast movements (phleng reo), and major movement series (ram mae
bot)
wa
(Dance)

sUuULuAT9EINNBINITWIU 11 Junior Dance, Street Jazz, Hip Hop,
K-Pop, B Boy, Jazz Move, Junior Ballet, Hnnsusiutlszinnsing o

Dance genres and movements such as Junior Dance, Street Jazz, Hip
Hop, K-Pop, B Boy, Jazz Move, Junior Ballet, practice of various dance

movements

mMITLSD
(Singing)

ad v a v = [ %

N9 IR UITNNTBILNAS mmmmﬂmam N1INIUAZNITAL
[ % = a wa o Y o !
AQWNIT AURT ﬁﬂﬂgummmmmlumummmm:mummiﬂmmmq °‘|
ABAAURNTINNINNTUAARaN IfNNEaNAUULLIL9991Y

Voice projection, music genres, voice control, listening for beats and
rhythms, singing practice for social events and stage performance on
various occasions, practice of movements appropriate for each type of

events

AUFIAANHAL
(Music Appreciation)
A o a Iy & !

miﬁqmmuwﬂmnmmmmﬂ@mefmmmsﬂﬂu@mﬂwmmiﬁq

AUGT FINDININUINITVBINTRNAUATUIZNNAN 7] ANHOIZIBINAIUAT
= =

LATRNALAT

Music listening for understanding and appreciation of its values,
development of music and its genres, as well as characteristics of songs

and musical instruments

3(2-2-5)

3(2-2-5)

3(3-0-6)
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GE314

GE315

GE316

maannanlsl
(Flower Decoration)

AnanFuazAaTluiInn s8R UAs uaztnenanauanerasaenlsl e
dainananlalidnfadszaunisalguniey naasauginnsndlatenis’ld
panlfidunmsunuisnsieatsensuniaufanidetnnzanase

Science and art of flower decoration, meaning of flowers leading to
understanding of aesthetic experience, understanding of how to use
flowers as a means to communicate and convey people’s emotions and

feelings

NAFTWNTOL
(Costume and Garment)

1sydRaaarsasusianie r3edtlszi AalvuazdmussIunisnnLsa
FaneliminzuiszAuyAAa ﬂqmmfﬂu,@mqmﬂ?:mm‘%ﬂuﬁmiwuﬁﬁu
18991747%NuazaNTNY ArszdnsilAnEnn1seenuuLNanI NIl AUAL
szdf pnasesiansnsallne

History of costumes and accessories, fashion styling appropriate for
social status, times, and purposes in the contexts of royal court and

commoner cultures, analysis of case studies relating to costume and

garment design, revitalization of Thai costumes and garments

MSRANLLILLAT BILFNMELASMEUAIALN
(Costume and Make-Up Design)

ANNVINNE LAZAINANATYTRNLATELANNNEuAZIATRSLTZAL N13EN

o \ o o a9y vy o \

AaNLUULATRIWAINItLaziATadlseau i A unIsLanslssinneng °]
WaldlinANmNIzaNLaraaAARIT UL AANELAZANINTDIUNLARS

- a o o o | o & o a ) o
‘qu‘hfgLL@:ﬂﬁﬁﬂﬂﬂQ‘ummmﬂ‘i_m’]ﬁfl.m\mu’]m@\imu LASLNAUANITLBINAUN
ANFUNITUARS

Meaning and importance of costumes and accessories, practice of
costume and accessory design for various types of performance, basic

make-up theories and practice, make-up techniques for stage performance

3(2-2-5)

3(3-0-6)

3(2-2-5)
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GE317

GE318

GE351

AaLkAansal
(Art Appreciation)

ATNUNIE ANNANATY AUANTBAALNTIN uaNNITIanEnlAalnssy
dszinnsing 7 ldun Ansnssw a9stunssn ARNTIN WINaIN uazdeiiuiieian
asleIping 7] ralugn gluuy e LUIAAGUYITEITE

Meaning, importance, and values of the arts, principles of art
appreciation for different art forms: painting, literature, music, dance, and
contemporary entertainment media relating to forms, contents, and

aesthetic concepts

meanAuLATATR U v
(Thai Folk Games and Songs)

UsedRannaidunn anwoy dszinm Lmz@mﬁwmmmu@'uﬁuﬁm
Tunasing < ae4tlszinglng wazmasivulneusiazLszinn Bvanazes
anndsay nAtszna AdauuaARBARTisanIINNTaZIAUANg °| LaTNIs
Uszenaldnasituriululaniasing | BENUNIZAN

History, characteristics, genres, and values of Thai folk games in
different regions of the country, Thai folk song genres, influence of social
environment, geography, values, and principles of life on Thai folk games,
application of traditional Thai folk songs appropriately used on different

occasions

2) NANIBUURTTN

AuagTNLlszniien
(Popular Culture)

ANNNNNE ANHUTIAITMUETTNL Tz HEN ANANNUETZUIN
ﬂi:ﬂmﬁﬂuﬁu?xuuqmmmﬁw‘fwuﬁimLL@xﬁﬂmmuﬁunuﬁﬂm UTLNNS
FaPn N1313lNATAILBITUULANSA AT AILEsINL svanTleuRTianaNg
lutindszaniuresnuludsaning

Meaning and characteristics of the popular culture. The

relationship between the populism and the cultural industry; the mass

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE352

GE353

GE354

media and the capitalism. The consumption of the popular culture and the

analysis of the culture’s influence on Thai society in everyday lives.

al L a =

datuieaLdau

(ASEAN Entertainment Media)
AnEuzlaNIzLAAN TN e Tl ssmase o Tugiinaa

o !

anden ANANTusTzudReuiieiudsanutlssinasing o) dmussen

| '
= o a

nisafauaziandetiuiicludssinesing ] naenaugnsnaniseiuly
a = a I (3 ] dl dl o a =
NUNADNTEIU 'aLmﬂwﬂﬁ?mummu%mﬂi’mglumuumqmLsﬁ?;lu
Distinctive and shared characteristics of entertainment media in
ASEAN countries, relationship between entertainment media and society in
different countries, creation and consumption of entertainment media in
different countries, influence of entertainment media from ASEAN countries
on each other, analysis of interesting issues existing in ASEAN

entertainment media

ARUIRIUETTNR LT

(ASEAN Cultures)

|
A o o

waAnFessRAn T NAaLTmMUaTINesdsTmAsing o) ludsraan
aBen TadefinadanisaiassAuazdunendallimusssuaetszine
f19 7] AazAnganIedmustINanaNestszinalungulssanane @y
miﬂ?"uﬁqu@:m?ﬁmLLﬂmﬁ@ﬂiwuﬁ?wLﬁmm‘wgﬁqmiviml,ﬁm WUIAM
AtEN wazniswdleingneesns

Concepts of art and cultural identity in ASEAN community, factors
affecting the creation and conservation of art and culture in different
countries, critical situation of contemporary cultures in ASEAN community,
cultural adjustment and adaptation for tourism economy, nationalism, and

solutions to countries’ crises

ANFNATAUETTNATF bRz Ing
(Foreign Culture Influence on Thai Arts)
MafunazysINITmUaITNAN TR ludsanng BnBnanedimussTx

a a o a a [ ¥ =
auine 4901 g Au Tanyadu uazlannzdunn nisafeassdrazine

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE355

GE356

GE357

Adopting and integrating foreign cultures in Thai society, influence of
cultures from India, Sri Lanka, Khmer, China, Muslim world, and the

Western world on the creation of Thai arts

UsziRmansdennlnanasnislasundasnisdnasas
(History of Thailand’s Society after Revolution)

1sziRrnansdnn nanasnislasuuaanistnases drdaansimmn
UsEmMARNULLAZSUAN uasHansenUfiAedann nsAnen nasiles nas
1nAses Aadnsuoatu AaLnssy safloy uwiAnGasrinudulne Heaedu
AABAAUGANNITUTA Fipmzimsulasuudas n1spanans wazn1sA9
agnasdsanmeang aimunielanAdmg

History of Thailand’s society after revolution, policy relating to

modernization and its impact on society, education, politics, administration,
mass media, arts, tastes, local Thai conceptualization, and national

ideology, analysis of change, disentanglement, and existence of Thai

society from the modernization to globalization periods

AANNTUASNTIAUDIAY
(China’s National Ideology)

o U s I's o a A
WWINNIANULsedRA1anT Usteyn ooy nsiesnistnasesiay

WATHFNA 4aY NavfieuynNegaNnITiafeT1AtesauATLAaRnauTs

Aspects of China’s development in history, philosophy, wisdom,
politics, administration, and economy, which reflect China’s national

ideology from past to present

3 s
wian1salaqtiuaasian

(Current World Events)

L o Qi a 421 :J/ aa % =) a
Lﬂﬁlﬂ’]ﬁ‘m@’]ﬂmwmﬁﬂluiuiﬂﬂ MNHANINATUNTITEN AN Lﬂﬁ“}:fgﬂ@ LR
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o o CoA N o o &
ANAN ?’JNVNV’]"Q’]N?QNN@LLﬂzﬁ’J"lﬁ\lﬂlﬂLLﬂQ%Lﬂﬂﬂuiuﬁ\iﬂNI@ﬂﬂ@“ﬂuu TANN
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wianisaldAny ludszmalnanduiusivmenisailulan ieliainisnan

a ca e = 0 o a a K 1
UATISU 31T LL?NgL‘]_G‘EIUL‘V]EI‘LILﬁﬁlﬂ’]ﬁ‘m@’]ﬁmsﬂ’ﬂ\ﬂ@ﬂﬂmﬂ‘ﬂ ludqgiaan

59 ] Tedamansenusianiaiasuutlaald

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE358

GE359

World’s major events in political, economic, and social dimensions,
cooperation and conflict in modern world society, and important events in
Thailand related to world events; thinking about, analyzing, criticizing, and
comparing these important world events occurring at different times and

having impact on changes

NNATURAENT1TEN
(Multilingualism)

ANBULIANIZLDINNTUALNTHILASNIIEWANLTBNUEITN INLTINNT

o a

RUUNNEFS ] TUAIAN NFUNINUTILASHANNATUNNAEN WAZBNENE
Aa =
PAINENALN NN FaNaLN D9 ldIAN
Characteristics of multilingualism and multiculturalism, criteria for
language classifications in society, linguistic interference and integration,

and the influence of multilingualism on people in society

NSAANITANEN UH

(Museum Management)

!
el A

ANNNTNNY U AR TNANATY LAY ATUAITBIRA S AU N AadeAs

dszinnuazgluuunesiisimed nisdpuansluianine wuaAafasiy

o

WsAU9T N1sUTUNIAANIIANEAUYT N19naIAesiWasTuat n1sayiny
WAZNIRLARY AastueiaTiuireins il Auuuinsueind

al

)

o

Teyeynlng nsfidauanaasguruuazdianiissineiluganas Wlssiu

=,

TN

Meaning, function, importance, and values of museums on society,
classifications and types of museums, museum displays, concepts relating
to museums, museum management, museum marketing, conservation and
exhibition of local museums, models of Thai local wisdom museum,

community participation and ideal museum society, virtual museum

3(3-0-6)

3(3-0-6)
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GE360

GE361

GE362

UstameIuan
(Western Philosophy)
a aak a [ % 1K @
LUIAATTANEINTZLIUAINNAATRSlaNAZIUAN meﬂﬂmﬂimu
Teymdranyluadasing o laun asdfelusin adanans asdelnd waznas
adelvd e FauiiuguuazimuIniImsanAaiinlwlulannzdumn
Concepts and study of the thinking process in the Western World,
focusing on critical issues existing in different periods: ancient, medieval,

modern, and post-modern, with the aim to learn the foundation and

development of the thinking process in the Western World

Usteyrmziuaan
(Eastern Philosophy)
WWaARIDANEINTzUIUAINARTaslANATIuRen TAtsNANEILRNIY
P o Y 1a o o = A A &
wuaAANszuAuAn liun Buine au wavgiu ieWansunlszifulogmn

%

AATYAUNNTULANUNAMUNNEIBITIR ANADUNAZTUaaN

Concepts and study of the thinking process in the Eastern World,
focusing on the mainstream concepts from India, China, and Japan, with
the aim to consider critical issues relating to searching for the meaning of

life in the Eastern Way

ABUFITNTN

(Tea Culture)

AR WATWAUINIFIB9TNLETINTN UseiRAanF1a9dIANNINe TR
o , = ~ ~ ~ &
Auznludszinesing o Inaanizaeday gy wazgiinipendew Uszinu
Anwdmussang ludepning Wi avndeuazamsne o Naaiuluiuas
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% o

N13UTlnAT1 N19aFIeassAgsnaT dmusssnNi winmluniald a1y
wanssn T lugusdmusssudananbgalanifdnd

Origin and development of tea culture, social history relating to tea in
different countries, particularly in China, Japan, and ASEAN region, study
of tea culture in Thai society, such as beliefs and principles of tea leaves,

tea consumption, creation of tea business, tea house culture in the South,

tea and rituals, tea as a contemporary culture in the globalization era

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE363

GE364

GE365

AUEITNINT
(Rice Culture)

ANNUNNYLAZTRLIALRITRIUETINTNY ANANAUS T2 U TRIUETTN
Frafuauinesialus s ssuvat e MusTINTTY Saussandngly
nszuanisulaeuulasresdsanlan nedlAnendamsssndnalusniuiiass
AATlazaieaIsAimuessnd1a UL LNdsANsINa e

Meaning and scope of rice culture, relationship between rice culture
and Thai people in both the royal court and commoner cultures, rice culture
in the stream of change in the world society, case studies relating to rice
culture as existing in real locations, analysis and creation of rice culture in

the context of contemporary society

Frusssasin
(Water Culture)
f?muﬁimﬁﬂuﬂmmﬁ'ﬂiﬁﬂgimimﬁ funu Faaian Aaunseu
UNUANUAEANEMEN 189N [N s 1 TRE UsemdluazaR suisafusinly
NHEANARNY °] Qﬁﬂmmwmmﬁmmﬁwmﬁu"lmsﬂuﬂm@ﬁm uluinlidas
ffwuﬁﬁuﬁﬂugﬂmﬂazmu mﬁmmiﬁﬁuﬂmmmmzﬁ“ﬂmu"lmﬂuﬂmgﬁu
Water culture in Thai literature, legends, tales, and works of art, role
and meaning of water in royal ceremony, tradition and folklore relating to
water in different regions, Thai local wisdom of the past regarding water
management, concept of water culture in the era of irrigation, water

management and problems in modern Thai society

AaLAIRazNg budanaasdawlulszimealne
(Chinese Shrine and Oblation in Thailand)
a 4 A o ¥ Y =
ARANERINETUARIR LAz IndAaasTRaululsvinalng nns
IFANAUN98F 1A AT UITNTBITINAU ANALSIAUNITATH TUTIIAL
WAZNNITENYFIUDITNTY UNLMTBIAIaduarNTIndidn ludumsanat
2 lUAIUNNIYIR TN LATEFRAaF9aI9A ARTUATINATIA LATWRIUING
% o a a o o =] v ad 2 vy a dl
294N19859AIANAUN AT nsUANEIAIaLAILaT BN TN NS IMWIANAUN

wis 7 Tudsanlng

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE366

GE367

Shrine and oblation belief of the Chinese in Thailand, oblation and the
creation of Chinese culture, shrine and the establishment of Chinese
community and its expansion, role of shrine and oblation in contemporary
context, such as tourism, creative economy, creative folklore, and
development of Sinicization, case studies relating to shrine and oblation in

Thai society

ANNAINUAILUDINGNTIANUS LURIANLNg

(Ethnic Diversity in Thai Society)

a o oz

dpaneniresnguaanusndAnludsaning nesnsaldtemAnug A
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9 7 v 4o deiderenguaFRuglu
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WANFNUAINUANLIBINGNTNA NS
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mﬁmmﬂz\jmﬂﬁﬁuﬂuﬂﬁmwumumﬁ@mm I

Important ethnic identity in Thai society, maintaining ethnicity, ethnic
diversity, advantages and disadvantages of ethnicity in society, plural
society and challenge in ASEAN community, survey of some significant

ethnic locations in Bangkok

AMNUAINUAEMUNALUEIAN Ine
(Gender Diversity in Thai Society)
mwwmamefmmi’ﬂﬁmmmmmumnumﬂmqme LUIAALAY

NezUI AN TAN AT NUAINIAN NN ALAZLE N AN BN N A TUTR
AN ﬁ”\ﬁmﬁwmmm{mwﬂﬂ%m ama‘wmum%‘uj Tutsundsaning
uaznvnAnudlapuratnuataniawe ludianng

Meaning and importance of gender diversity and identity, concept
and paradigm for the study of gender diversity in different dimensions;
science, anthropology, psychology, etc. Understanding of gender diversity

in Thai society.

3(3-0-6)

3(3-0-6)
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GE368

GE369

GE370

ARTURSIIHTTA
(Creative Folklore)
1353 R AN UNNIDIARTUANEN LUIAANINARTLLLA VN WAZARTLLLG
1 dl v o o g’/ a a a |dld 1
TNaN178519499ANANIINNNEIAN  FINIRNTNATBIAR T NN H A D
FapnlnenTaqiiu
Origin and development of folklore, modern folklore concepts, and

modern folklore for the creation of social activities, as well as the influence

of modern folklore on current Thai society

Tusapnraslnauwazilsunalnaliss
(Archaeology in Thailand and Neighboring Countries)
a - = o ! - o
AVNMNNETRII T ILIIUAR ANNINEaRUszdelu AR LazAaLngsn
UsrdRansAalsInauazAatlzansdsomalndiAes waznsAnEuananiu
Meaning of archaeology, relationship between archaeology and works

of art, art history in Thailand and neighboring countries, fieldtrip

WReAUALNTRENATTARUAMNIT AIUESTH
(Local and Creative Cultural Products)

nezuaftesduilosludensing mmﬁuﬁuﬁ’awdwﬁmﬁluﬁuLmagrgﬁ@
TUTU UAZTTULLATHF N9 s A u,mﬁﬂﬁ@qﬁqﬂq%quﬁmmﬂmz
Tausssasgrauiiinlgnisaisdudmnedamsssn nszuaunsaiiauay
nARAUAeTRILsTT nadlAnenTaeudeyaluiasiui i aieuanam
auﬁ’ffmﬂ?{qﬂﬁquﬁmmm{m FaEanAi19AI9A T UABAMI9TmLEIT
atinaugiss

Localism in Thai society, relationship between local and national
economy, concepts relating to geographical indication and local culture
leading to cultural products, creation and production processes of cultural

products, use of case studies as a tool to collect data in local communities

in search of products with geographical indication

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE371

GE372

GE373

Fssindiuaznges1 TN e ludanuine 3(3-0-6)
(Royal Tradition and Ceremony in Thailand)
o = A

ﬂ’J’WN‘MN’]E}LL@%‘MH’W]ﬂl‘ﬂ\ii’]ﬂ]ﬂﬁ‘zLWMLL@ZW?%"]“IIWﬁsLuﬂﬁ‘::W]ﬂi‘V]?;I
[ = ac s =
‘W%Ju’mﬁi‘ﬂ’ﬂ\ﬁ‘ﬁﬁjﬂixLWMLL@%W?%?’WWﬁluﬂ’j‘mB‘lﬂ’mﬁlﬂ‘ﬂﬂ TIUTLNLAL
wezaanaaAty lustdninne

Meaning and function of royal tradition and ceremony in Thailand,
development of royal tradition and ceremony in Thai history, significant
royal traditions and ceremonies in Thai royal court

4

dszinwallsenwg 3(3-0-6)

&9

(Invented Tradition)

o

AYTHUNE mmdmmmmﬂa:mﬁﬂ%ﬁwﬁ ANLALATNNUINITUD

o

o

Usziniditlaghed e fadestumainmzsilsemillsfing Angadenuiy
ummwﬁﬂﬁmmﬂi:mﬁﬂizﬁwj %m%wmmﬂale,wzﬁﬂizawjﬁﬁﬁi@m‘m%\i
mnssumNANAnTesAUludtanTaqy neliAnwatssinildssR g lu
damndlng uasiiansiitlszmidissRudiin st hudmsilnenTaniiiy

Meaning and importance of invented tradition, origin and development
of invented tradition, theories relating to the analysis of invented tradition,
social crisis and role of invented tradition, influence of invented tradition on
discourse construction in accordance with people’s thought in modern Thai

society, case studies relating to invented tradition in Thai society, and

analysis of invented tradition existing in modern Thai society

szindluazinAnaludanlng 3(3-0-6)
(Tradition and Festivals in Thailand)
AnNgAIeslsndluazmania ludsanng wiinnaeslszmdiuazindna
| acaa a = | a a = o oy
sieananm ARANEE Adanuaz)RiTyanve dssndluazmaniatlszantlu
&aaulne
Importance of traditions and festivals in Thailand, function of traditions
and festivals in ways of life, beliefs, values, and Thai wisdom; annual

traditions and festivals in Thai society
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GE374

GE375

GE376

szaRAansuaININaNe

(History of Photography)

UszdRA1ans ANHIUNI1890INENE ANNANATYUATATUANTBININE Y
Tudepn poNduusszndenyweiunIndy AN TR &
@mm%\m’]ﬁm‘lmmzmﬂ?ﬁﬁﬁ’mm{ NM9RFNAIIAAALENTALNIN N3
NEAHANUT AU ATHAR g wARAURUR warauAnaFvasse
AnagnIsnuasn i sz nalld IR adsslind afassAnacuAads
nrweneieaslaslasiadae

Photography history, importance and value of photography in society,
relationship between human and photography, meaning of photography
with its sentimental and historical values, creation of photographic art by
integrating concepts, theories, techniques, and creativity, photographic

ability and skills applied to the creation of photographic art

UsziRAansualindu
(Animation History)

seSRAnansiineimmunnsrauaiiudy HuumﬁumﬂummmLmﬁm%u
FIUFAFLINAN FENNT UATABNANS Saiassy Ussinm aufeauenann virues
LAATENATIEeT R v mAlUTAE SRdnmali AN uazAAE AL
seINNARLE LA

History and development of animation, various aspects relating to
animation such as time sequence, production process, medium, culture,

genres, animation artists, attitudes and nationality influence, gender,

technology, cultural identity, and conflict between art and industry

ANNLTa ludennlne
(Faith in Thai Society)
= = = aialg vt
ANNVHNIETBIANNITE UTHNNTBIANNITE UWIAALATNE]) N ITANEN
ANEe ANANTuSszudAaadeiudsan e luiestiuse ) nafu
foyannu@anauy Anszvideyannude Uingnisnitesranuimensy
mstszgnslldannimaiNeqntsrasrsing < udspnlnesauade

Meaning of faith, types of faith, concepts and theories used to study

faith, relationship between faith and Thai society, faith data collection and

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE377

GE378

GE379

analysis, phenomenon of faith, applying knowledge about faith for different

purposes in contemporary Thai society

TugAgEnsLaTA1sNeENTl
(Astrology and Forecasting)
LLuaﬁmﬁflfﬂ\ﬂmﬁmmmﬂmxmmmnmﬁmﬁmmﬁu@@nLmszivumﬂ@\1
wWhauiay aRauminawazssuug ATy uimmanslng lssinnaes
wnAgnsuaznisnenal MaldmssnenisnEuaznsR AN T ANans
nstsshndlszimaluaznisafednanenizesinnennsal nediAnm
Twsmansuaznisnensnlludsaninelaqiiv
Comparative concepts of astrology and forecasting in Eastern and
Western societies, ideology, meaning, and wisdom in Thai astrology,
classification of astrology and forecasting, use of linguistic logic and
interpretation of meaning in astrology, astrologers’ invented tradition and
identity creation, case studies relating to astrology and forecasting in Thai

society

ANFUNLRILAN

(World Religions)

a &

pufineniumauddtyredian Taun mawnasas Aaunns Aawn

o

Ban Aaunaug Uit uardnsliRvesraunddny Uingnisnldaanga
HANEg U Aaun ey Araunluwinunansingneesdeanian ans
AnszinisimawnlduiToymsae o ludsenlng

Knowledge relating to world religions including Christianity, Buddhism,
Islam, and Hinduism; philosophy and religious practice of world’s major

religions, current social phenomena in the era of mixed religions, religions

amidst world crises, religion as a solution to social problems

PR AN

(Go)

[
=] o o '

NINABILUIAABA LN ATIATUN LT IURIMTULA W IUT LTINS NAS

a9

NN wasdanu mwumwmﬁuﬁ ANBULUNINUATAANNNNINT WA

3(3-0-6)

3(3-0-6)

3(2-2-5)
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GE380

NN3AL-1A 9 1NN FBNIAUUNINGS gasynuazuNINLeRA UsedRAansuas
TENUATIN

Development of Go concepts and tactics used at the opening, middle,
and ending stages, meaning of territory, types and direction of captured
and alive stones, ending the game, proceeding the game, formula and

tricks, history and culture

wnngniveuazanng

(Thai and International Chess)
dsedRnarauiilunnaesuingninauazuningnana Anw6o

UNININ MEUAZAIMUINGNANA NHTUAZMATANIFAUANININANA N9

ﬁuﬁ”ﬂﬁru@:ﬂ@mafl,@ium@wmm;n"l,mLL@wmngﬂmm AABAAUNITAN

dfumnisiaunningninauazuningnaina el Bauaiunsniauuay

al

¥

wdnlanasing < 2esiivnangninauazunngnanald
History of Thai and International Chess, study of Thai and
International Chess pawns, skills and tactics, scoring and strategy, practice

of Thai and International Chess games

'

7.3.5 NRNITIAMNTINUATAIANEIEY (Quality of Life and Sustainable Society)

GE401

1). NYNAUMNTIR
NNueMssasaunAludinnmaaa
(Information Literacy Skills in Digital Society)
mwzmmaLmzmmzi’”uﬁmmmmaimmumﬂ ﬂﬁ‘?.i‘]_lquﬂ’]’iﬁ/%\lu’]‘}_jﬁﬂ@
IiudiasaumnalagSuannsiinszianaudesnisatsauna nsden
NINLINTANTAULINA mﬁﬁﬁﬁammumﬁmwmmﬁmma n19U9LIHUAN
ANTAUNA mﬁmmﬂﬁ@mLL@:mﬂ%mmumﬂﬂﬂwﬁﬁﬂﬁﬁmngﬂﬁm
AINNUNE
Definition and importance of information literacy, the process of
developing an information literate person through analyzing information
needs, selecting information resources, accessing information, evaluating
information, managing information, and using information ethically and

legally

3(2-2-5)

3(3-0-6)
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GE402

GE403

s

lalanndnegdennumanisizaus

(Discovery of Learning Society)

ANNUNNE mwzﬁqﬁmmmmﬂ’mmﬁﬁﬁiamiﬁmmw?wmmmwﬂ‘

o dl = v o o ) ~ o a
NIWAUILAZNITUANILAEUTEUFTINAY WAILINNITITEUT UWHIAATDY
a9ANIUMINNTFEu AvannaviATatnensBeuf wadnaeensruaunng
al v o = = 1 s 1 o a v
TR qﬁum?Lmuﬁumi@mwi@ﬂa@ui@u WARINTNENNINITITEUT
YNBANAATNNIRBUIAIANLUINNT TR UF N19aF19NAIBIUIALAT AN
. A A eva o w oy o o .
palaaaliiianisFauinaenTinat 1 duszuy UazinAdIANLYaNIg
Beuinnatlsyasnlasiall

Meaning and importance of knowledge in human resource
development, developing and sharing knowledge, power of knowledge,
concepts of learning organization, learning society and network, learning

dynamics, online learning society, learning resources, strategic

development of learning society, systematic life-long learning

NHENs5inNudae

(Media Literacy Skill)

' '
[ a A A

ARTNUNILTDINTFVINTURE Bnnanesdendseduilna uannis

1 | |
o o a

a = Y o ¥ 1 o A o = Y
LL@%LLMQV’W@@W‘]E}JVILﬂ?;l‘]‘llﬂﬂﬂ‘i_lﬂﬁ‘j‘gwl’muﬁﬂ AUUNANLILLNNURIED 1®LLﬂ
g T annsang s1ansTnesiml nanwauns uazdeduimesiin
Tnefunaandlafeaduiiunaesds AsauAguiaiugRaIunNsIsude

dd‘ a a v dl a '3
walulagde apanainisadans uazgluuuuaznislude Andinsnzi

| = | = Y 1 o A
mqmﬂumﬂixmmmq "’| LL@ZﬂgﬁM’mLW‘ﬂﬂ%‘gWﬂ%u@ﬂ

Media literacy meaning, influence of media on consumers,
principles and concepts relating to media literacy, classification of media,
news photography, advertisements, radio programs, television programs,
films, and Internet media, focusing on understanding media context
including media industry, media technology, media psychology and forms

and language in media, practice of news analysis from different types of

media, media literacy law

3(3-0-6)

3(3-0-6)
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GE404

GE405

GE406

LRULUALTTY 3 NUAMMINWTIR
(Generation Z and Quality of Life)

a a o d} o aa
LLu'JﬂﬁLL@ZﬂWﬁ‘Q"ﬂEILWﬂﬂﬁ‘gﬂqﬂﬁﬂﬁuﬂ’]?W%\lu’]QMﬂ’]Wﬂmm LRAULUR

1 v
o o J aNa

sfud  eausene antoynyn ansunl wazdian Tadanlaninasa

—

WORANITNUAZLARNNINLDAUAWLEITUT  nMslfusauaznisnmunEimes1
~ ) ~ o o
N@mmLLazuLﬂ’mmmmmuLuaLﬂuf’ﬁﬂﬁﬁ@quu

Concepts and research applied to the development of Generation
Z's quality of life in various dimensions, body, intelligence, emotion, and
society; factors affecting Generation Z's behaviors and personality,

Generation Z's self-adjustment and development

AAINLINBIUINNG
(Developmental Psychology)

ANNNIEULATAINANATYIBIREUINTT TTadesing 7 fiavawase
MATEYRLIALAT AR UINIIIBILAAR mqﬂﬁL'r”imﬁm‘v“mmmimqéwma
asund dsanuazanToyo luudazdaede

Meaning and importance of development, factors affecting a
person’s growth and development, theories on the development of human

body, emotion, society, and intelligence at different ages

ARINENNLNITUTUNTAULAY
(Psychology and Self-Management)
ndnnsuarnsdszyniuuaAanisaninguiveriaanaidilanany
LLm&iNiwdﬁmmm@LL@:Wqﬁﬂiwmqﬁmmﬂmm@Lﬁmﬁumﬁui n1g
Faug wseqela Aruaaianwensunl yaannw  neaumNAaLLLLAELTH
(Growth Mindset) uaznsulfusaiienisianaues dhladauuazdsusals &
ANISITHIAZATE 57N IUNIATHUT A
Principles and application of psychological concepts to understand
people’s differences and social behaviors relating to recognition, learning,
motivation, emotional quotient, personality, growth mindset, and self-
adjustment to understand oneself and others, moral and ethics in everyday

life

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE407

GE408

GE409

GE410

ARINENNITVINL T UAN 3(3-0-6)
(Psychology for Teamwork)
= a a a dl o a i//
‘Vlf]‘ifhgLLZQ::LLufJﬂmV]’]\WB’I’J‘Vl?;l’]L‘W’ﬂ‘ﬂixﬁlqﬂﬁﬂﬂuﬂ’ﬁ%’m’]ulﬂu%ﬂ ‘wﬂu
¥ o 1% = o [ o | =
ummmmguﬂumimwwmm mqwmuwuﬁﬁlumiwwﬁu AIMHTINND
o o o A4 o sl = o o
@[ﬂﬂ’liﬂ‘]_l‘]jﬂ_lwwﬁ mmﬂmmwmﬂrﬂ,w@u FAABRAAUNITUITUITAINNUALLENBEIN
afvassANLlszAvsnn NN
Psychological theories and concepts applied to teamwork as a leader
or follower, human relations at work, cooperation in problem solving,

effective communication, and conflict management

NISWRAIUILARNAINE U 3(3-0-6)
(Personality Development for Leaders)

yqf wanUfR wasineluneiasnyaanniwauidudiin madia
ﬁﬂﬂmwlumﬁﬁfmmmmLﬂur;;ﬁwmmu%\iﬁ”mmﬁﬁa&m&m YARNAIN
819N LATNEANITNAIAN

Theory, practice, and skill to develop leadership personality,
maximizing leadership potential regarding intelligence, personality,

emotion, and social behavior

il 3(3-0-6)
(Fashion)

mwilﬁmﬁmmmm@ﬂLLUULW\Isﬁ"u Far09nzFueenuAZAZIUAN
NM9AIINATIAUUIAR gﬂLLum@\mW%u@@mﬂmmmmwxl%“u Uselamivag
uwidusedany

Introduction to eastern and western fashion design, creative thinking,

classification of fashion, fashion show, fashion and society

n1svinaImg 3(2-2-5)
(Cooking)
% 1 d” 4 dl o ZI/ o o
mmgmmmﬂ@L‘lemummﬂummimﬁmﬂvm MEIUBBNIATAZAURAN
Anilgsannsuazyinaunededg
Introduction to Thai, eastern, and western styles of cooking, cooking

practice of both savory and dessert dishes
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GE411

GE412

GE451

NITALAFUNINHAZAIININ
(Health and Beauty Care)

NANNIIAUATINE NITUIA naunIg LL@Zﬂ’]T@@ﬂﬁﬁzﬁv\‘m’mL‘ﬁ@z@mwLL@z
AN TADNANNBUAZARLAN A ArBRRUEAR U TET AN

Principles of body care, massage, nutrition and exercise for health,

beauty, as well as concentration and clear mind, beauty products

ANRASLIANGY
(Science of Happiness)

ﬂfs’mummmmmmﬁuﬁ@?q wazn13vinAsLilaeunalnnig
FaAneuaznszuauniamsanla ampuemnduasnginssadilidnues 7
HIUNARINNITUANUIAINGTRANIS mm%"wmmmuquﬁmmﬁﬁmn
MsFesuainanlunues N3ARLIAN ANNLAANNIENINAT NSELALNNSISL
anevliAnR 1A Hun1IAIIRdeumWedn1slJiRRansIN warn19i
dfrayimssgnane el luTindszandu delnu TuaaNgafiuiass
malusues waziduaupaesdauuazlszmasfsall

The meaning of true happiness. Understanding true happiness

through biological mechanism and psychological process. Cause of
suffering and self-destructive behaviors. Creating happiness and good
behaviors from having self-esteem, positive thinking and Emotional
Intelligence (EQ). Brain exercise to activate the awareness to think good
and do good. Application of Sufficiency Economy Philosophy in everyday
life to find true happiness from within and be a good citizen.

'
1 [ [

2) NANAIANENEY

ANARSURINGESIT

(Knowledge of the King)

' a

wizsrrdsedRnszuananifanszidnegia)inaenating

a o I

Tnedaun wWifin AINUNIE UANNIINTNNU ANARTNTZIN TN TR
879 AuATEgNA d9AN Aewanden qufTn1renATEgRaneLieauaznis

dszgnsiisluszdunsauAfouasguaun INaN1TANEE TIAAINLWINIS

STy 1uazn WU N ey

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE452

GE453

H.M. King Bhumibol Adulyadej’'s concise biography. The concept,
meaning, working principles and each aspect of the king’s philosophy such
as economy, society, and environment. The sufficiency economy and its
application at the family up to the community level for the sustainable

development and living according to the philosophy.

PANISAN INELATNUNINEREURILT
(TCC and Our UTCC)

UsedRmuidunnreaenisanng 1ATeteve9Man1sAN e UL
189v8N13AN INBuazNUAINENdananisAn nanedianuazdssinaluss Ay

o

AHAALATEINA ‘quﬂﬂ@ﬁﬂﬂfy‘ﬁﬁﬂﬂéﬂﬂﬂ?[ﬁi'ﬂﬁ@ﬂﬁﬁ‘ﬁﬂ%ﬂLLZ\]%NM'W%‘V]&I']@VE
wan1An e

History of Thai Chamber of Commerce (TCC), TCC network, the role
of TCC and University of the Thai Chamber of Commerce (UTCC) in society
and country at regional and international levels, TCC's and UTCC’s
prominent figures

o
o o

fapnAnu e AN iteEy
(Social Studies for Sustainable Society)

UANN13 LLuqﬁmﬁuﬁmﬁmﬁ”mmumid wRnIId ﬁtymﬁa?"u Jalb N
feanlnauazdsanlan szuuAseuAfa sTULLATHENA TTUUNNTLHBINNT
UnAsas sxUUNI9ANI ITUL4ININ N133AsuATAd LA THANTENY

sandanisduassiiuaniuila desiuilymn viauuanianisdiuily

[
o

delshiRnanustamifanuies fau wazdennfideiu

Principles and basic concepts relating to major events and problems
in Thailand and world society, family system, economic system, political
and administrative system, education system, health care system, analysis
of factors and impacts as well as synthesis of problem solution and
prevention or improvement plan to benefit oneself, others, and sustainable

society

3(3-0-6)

3(3-0-6)
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GE454

GE455

GE456

nguaradIusuIInLlseanu
(Law for Everyday Life)

ANMNNELATANEUEIRINA VNN UANALAZITRUINITTRIN NN
izummngumaﬁz&’qﬁﬁy ‘ﬁN’]“H@Qﬂ{]MN’]H silauazlssinnaesngunng
nsdpvINguNNaLaznszLaun e iRtalA nstieAuldngunnanisiay
ng HATRIIN miﬂﬂLﬁﬂﬂg‘wmaLmzﬂgumaﬁz&’qﬁmiu%ﬁmﬂixﬂi’ﬁu
YAAR UAYAAR URANITN LYAARANTNINEAND WATNUNNERIEYN

Definition of law, source of law and evolution of law; legal system ,
origin of law including legislation process, enforcement of law,

interpretation, legal loopholes; law relating to everyday life such as person,

legal act, right over individual and right over property, and criminal law

s ga
nswaFunatiuan
(Intellectual Property)

ngunieANATasnaaiuningdunaailyyn 828ns Ansiins
LATEIMNNENIENITAN m@é’ummm\i’mﬁLﬁmmﬂmvwﬁaumﬂﬂmcyﬂ n1g

ya a = o = a o ¥ a
méa&mmlﬂﬂmmm n1raanidauningaunietoyeyn nnsielanugazLin
2 ada X Ao o e

NINAANIAAAULNEN A UNINe AU 9Ty a0

Intellectual property law, copyright, trademark; protection, licensing,

registration and infringement of intellectual property including related case

studies

nsviasiga BN ansuasTRUETTH

(Geography and Cultural Tourism)

ANBIUE Lmzmmzﬂ?ﬂﬁmm@qqﬁﬂmm{ﬁﬁ?ﬂﬁwam IMUTITNUATNNT
vaufitaideaineasse BNANHULATANHULRNIEN NN ANEATUAE
Tausssu neanausuianssunsvieniien ifaenpdesfusnemcniaans
wazmussan nndaaudldisegnaldlunisdseneedniifaadesty
qsﬁ@m@ﬁ@mﬁm

Characteristics and importance of geography influencing culture and
creative tourism, geographical and cultural identity, tourism activity

planning in accordance with geography and culture, applying knowledge

to professions in tourism industry

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE457

GE458

GE459

GE460

pi-dsziRmansnisviaaiieslne
(Geography and History for Thai Tourism)
o/ Ly .3 U 1 dl
@ﬂwm:vm\m’mmwLmzﬂimmmmmm@\ummmmmmluﬂ?zmﬂim
=X o o = = a
TANDNANAN TRUETIN TULBTTNIHaNUsT LA AaUnTIu ﬂEUWM’WLL'ZQZ
A |
N@ﬂiwuwm'am?wmmmim
Physical and historical characteristics of Thailand’s tourist attractions
including society, culture, tradition, works of art, problems, and impacts on

Thai tourism industry

slusiadiEasAanume
(Concept of Death)
ﬂaﬁ"ﬂm&mLﬁlmﬁummmﬂuﬂmm LHIAINAALA A TUANN LD
unufanyrdrAtysesian FpzilanimiifeafuaunIeaInang
L?Iml,zimiimv-wﬁ Lﬁ@lﬁt’ﬁ'ﬂ@ﬁw:uumwﬁmLﬁﬂqﬁummmmmmuimﬂ
MazAulndang nsweufneetntian winAnGesTRAMaIANNANY
Death philosophy in religions, concepts of death by prominent world
philosophers, analysis of death concept from discourse, sayings, and
literature leading to the understanding of Thai concepts of death, dying

state, mindful preparation for death, concepts relating to life after death

WNEESTNALNSUNLT Y MIERR
(Buddhist Principles and Life Solutions)
o d‘ o k% % aa d o :J/ aa
uansssun e aArauIesN Iui Ty luadndszandu Meluaon

dqusin N19vinanu wazniseg fandugauludsan Taeldnsaldnwmenisal
TAInaTNmeung uRes 7

Buddhist practice as a solution to everyday life problems including
personal life, work, and living with others in society, authentic case studies

relating to life problems and solutions

HaAdun
(Ecological Consciousness)
o rd‘ a o =K o o & 1 6 o
qu‘wﬂuwmumﬂmuﬂmmmﬂm ﬂ')’]N@NWHﬁ?%V]’N\?NL}HEIﬂU

s

899NTIFANUNGIUAN ] A UHARATHRIUINITIBIULUIAATEIN TR YN

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE461

ninennsuazdwansenludian wuIn1an1saselnAgin NNrasedsTA
dl d‘ & dl a o =R a v r:I/ a & d‘
AaarnuseA FastinAdiiin a9 NNIaF NN INaUATAY N1TuaR ldalnasiNeg
Uszmnduiug neaiiinlasenisiieeuinFaiwnaan N1suanIazAIN
Concepts of ecological consciousness among Thai people,
relationship between humans and nature, origins of natural resources and
environmental conservation in modern society, building ecological
consciousness; ecological consciousness campaigns, short films, posters,

and stage dramas

faanaanluaday
(ASEAN Environment)
dsngnisad deziaudymdauwanden duilesunainssuudmmussss
FrUUNITeY sruLATERawuuYuilen Taseaianigiimaniuaznig
4 o \ s o & o U I R VY
LAADUENEUAINANTIFINLY ulgunsuazdannasANuTINNaNiaadaaiy
QI ¥ = v Ly ' =l v
Aaunnrenaaslszaaned@eu TaseaFieasrnsuaznalnAanusanlesiu
EQLL”JG]Z:]/@N?I@\?@WL%HM LLZ\]%LL‘L&')W%‘]ﬂﬂﬁ/@ﬂ’]‘J‘ZQLL”J@]Z\QI/@JJSLWQ']L%ﬂuﬂf;iﬂ\iﬂ/\‘igu
ASEAN environmental phenomena and issues as a result of culture,
politics, capitalist economy, geographical structures, and ethnic migration,
policies and agreements relating to ASEAN environment, ASEAN’s
environmental organizational structures and cooperation mechanisms,

sustainable environmental management

8. NMSWAILINANISIZUFURIUNANE (Learning Outcome)

8. Development of Learning Outcomes

o ~ o o 2 . = o No X
ﬂqﬁ'WWuqu‘]ﬂqﬂﬁ‘ﬂugfﬂ@\?umﬁﬂﬂq (Leammg Outcome) ﬁNQ@ﬂﬂ‘]ﬂ’f]‘Wﬂﬂ HANU

o

3(3-0-6)

Development of student’s learning outcomes in general education courses are as follows:

1. ATMETTN ATELFITN
1. Ethics and Morals

1.1 AETTN ATUETTNTADINUUN

1.1 Learning Outcomes Related to Ethics and Morals

1) T31% M99691987 ANIURATALFDALEILAZAIAN

a -dll o 1 v Qi
2) HANNTRARNEFADILN

1) Maintaining self-discipline, punctuality and responsibility towards self and society.
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2) Maintaining honesty.
3) wnswngeziley wazdeiiiAuesdausms
3) Respecting and complying with regulations of institutions and society.
4) FamdniinTirsedn
4) Possessing public consciousness.
5) HAuLdaaaziazinnuannu
5) Willing to sacrifice and having perseverance.
1.2 3EN158AU
1.2 Teaching Strategies
1) geulnsuduuuuia iedusetnealduitnAne
1) Teaching and being a good role model for students.
2) e IR u‘_’lmﬁuﬁml,mmuﬂ@;uT@ﬂﬁﬂmmm@ﬁ'mmﬁ pIAL
2) Assigning students to work individually and in groups with clear deadline.
3) wsseng/ AnuUfuis/ nediAne/ fanssu (activity base)
3) Lecture/practice/using case study and activities
1.3 26n191szLluUNA
1.3 Assessment Strategies
1) nmafadedniae@auszuy student attendance
1) Using Student Attendance system to check class attendance
2) MedenuitldfuneumnenARIT LA
2) Submitting class assignments on time.
3) mm'qmuﬁiﬁ?”umummﬂm‘ufhu
3) Submitting all assignments.
4) dnsgnsBeuvasdayalaotiegnsias

4) Citing references correctly.

2. ANNS
u
2. Knowledge
yﬂl L d vas
2.1 m'mgwmm"lmu
2.1 Learning Outcomes Related to Knowledge
azdy v a & |
1) AHINUFIUAUGING ATHFANANT WATNITULYT
1) Possessing basic knowledge in business, economics and accountancy.

2) AnnFuazinernisdnim inauarnimdingugsia wazannsnaeansiiasned



taz@nsnn

2) Possessing knowledge and skills in communicating using the Thai language and
business English effectively.

3) AriReaiuadiasans nenanansuazmatuladate s

3) Possessing knowledge relating to mathematics, science and technology.

4) A uFuazrAszutin luAniANBAR LMW TN

4) Possessing knowledge and appreciation of arts and cultures.

5) Avmd A laluaues wazda

5) Possessing knowledge and understanding of self and others.
2.2 3En158au

usseng aAlse nalAnE unumanyd anunisnianaes nsldlidsunsudiagiuasAnmn

NAUTTUU e-learning
2.2 Teaching Strategies

Teaching based on lecture, discussion, case studies, role-plays, simulation, use of
software programs and self-study via e-learning.
2.3 28n151szIiuna
2.3 Assessment Strategies

1) Matianeui l§5useumsng

1) Presenting assignments.

2) naaavusas luiaeFeu

2) Taking in-class quizzes.

3) daUnNaNNIALAZLANLNA

3) Taking mid-term and final examinations.

4) AnuATNARELE RN UTTLY e-leaming

4) Studying and taking quizzes on e-learning.

3. Mneenetyan

3. Cognitive Skills

3.1 ﬁ'nmwmﬂzyzyﬁﬁﬁmﬁ’mm

3.1 Learning Outcomes Related to Cognitive Skills
1) AAugunsnlunisAnad iy
1) Being able to think systematically.

2) HAnuaunsnlunnsAnaseasse
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2) Possessing creativity.
3) HAuatNisn unnsuioyvn luaniunienising o
3) Being able to solve problems in various situations.
4) Hpwannnsnianuglidssgnelld uatndseandu
4) Being able to apply knowledge to be used in daily life.
3.2 3EMsaau
natuAnE Taseanu nasudiloymn miﬁi”mmmmumad@ﬁﬂmm@;m TLANANDN
3.2 Teaching Strategies
Teaching based on case studies, projects, problems, simulation, discussion and
brainstorming.
3.3 an19tsziluna
sevtes gaunatanm uazaaylaianenia lnaiudesauiildlunisinaegd nasil14 nas
UARSLABHA UTHHUNAIUIDITIN AN
3.3 Assessment Strategies
Evaluating students using quizzes, mid-term and final examinations with an emphasis on

analysis, application, and reasoning.

4, MNHEANNANNUETENINUARAUASANNSURATAY
4. Interpersonal Skills and Responsibility
4.1 YNHEAMNANNUEIZUINYAARLAZANNTLAATAUARDIWEIU
4.1 Learning Outcomes Related to Interpersonal Skills and Responsibility
o o % o o 6 1 v o wva v o Y
1) ‘W%Ju’mﬂ‘]:f:ﬁsluﬂ’]??ﬁ’]ﬂﬂ‘J’]ﬁJ’&NWHﬁ?:ﬁMQ’NQL?HuﬂMQL?HuLL@ztliL’a‘?;luﬂ‘]_lﬂlﬂ@@u AABAAL
o I o ixd; v
ZQ'WN’]TEWIN’]'LA‘J"JNNUQ@%VLMQ
1) Developing interpersonal skills between learner and learner, learner and teacher as well
as being able to work well with others.
= o v o
2) NNITNEHRINTIEH U
2) Developing leadership skills.
3) LANINANS uaziusANAnTiuTeIaY
3) Respecting the others’ right and opinions.
4) grunmndifusa lidniuan unisiuasdmusssuviaInuans
4) Being able to adjust to various situations and cultures.

v
o A

[} v
5) HyAann I Aanalulaznieuen sanvisiatnansalunisddan
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5) Possessing good personality both inside and outside and being able to socialize.

4.2 AEMsRaU
4.2 Teaching Strategies
1) NOUMNIETUTNNULALY WAZITUNGN HAZNITUNAUAKAINY

1) Assigning individual work, group work and presentations.
2) ns¥aRanssutane luLaz A ueNTANEN S
2) Arranging activities both inside and outside the university.
3) AnTuNNInianaeg
3) Simulations

4.3 28n15UsziiUNS

4.3 Assessment Strategies

1) MULLUNAAaL on-line lWszUL e-learning

1) Taking on-line tests in e-learning system.
2) NMIANIUKIUIZLL web board

2) Submitting assignments via web board.
3) Ueziliun1stnauaiagny

3) Evaluating presentations.

5. INHEN9AATILULTIAILAY NN9ABENT Lazns MnAlulaEdNsaUNA
5. Numerical Analysis, Communication and Information Technology Skills
5.1 YinEenIAMZAIEEaaT n19dadns waznisldinalulatarsaumAnsaswmun
5.1 Learning Outcomes related to Numerical Analysis, Communication and Information Technology
Skills
1) INHENITAAANUILTIALAT
1) Being able to use mathematical skills.
o = ¥ ! P o |
2) inmrelunnsdedns taun NTNA NI N19ETU WATANTITEY Tmﬂm?m\‘nuﬂqu
2) Communicating using speaking, listening, reading and writing skills through working in
groups.
o & [ .
3) NNBENTALAUIDYARNN internet
3) Being able to search for information on the Internet.

4) finwensldllsunsndnfaglinaauan uiaue el uazulanadeya
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4) Possessing skills in using applications or software programs to calculate, present,
analyze and interpret data.
5) NNENNIFEUFAEITUL e-learning
5) Possessing study skills using e-learning system.
6) vinmrlunisiiauedeya neldsluuy witeaile uazmalulaiflvanzan
6) Being able to present information using appropriate forms, tools and technologies.
5.2) AN19HAU
5.2 Teaching Strategies
1) deuunneuliinAnsdndusenuesanilsunsugisagy
1) Assigning work that students can practice by themselves from applications or software
programs.
2) saumanaadidayaan website uazdanisaau e-leaming tasidudeyaiiwinnuazafingnsds
2) Assigning students to search for information on websites and e-learning, emphasizing
numerical and statistical data.
3) ﬁﬂﬁﬂwzwﬁaﬂﬁiéﬂmﬂi
3) Practicing communication skills.
5.3 26n15U5zIUNS
5.3 Assessment Strategies
1) M98 waziaualae IfmaTulagsng I
1) Writing reports and presenting using various technologies.
2) MUULANAN=ZULL on-line

2) Doing exercises on-line.

9. LHUNUAAINITNTZANAANNFURATALNIATFIUNANISIFAUTAINUANGATFT18IT (Learning

Outcome)

9. Curriculum Mapping of Learning Outcomes from Curriculum to Courses

1.ATUETTH ATLFTTH

1. Ethics and Morals
1) 13338 AFBLIAT ANNSURATALABALEILATAIAN
1) Maintaining self-discipline, punctuality and responsibility towards self and society.
= dl o 6 1 v dl
2) HANNTRRARNLAAUUN
2) Maintaining honesty.

3) LmiWﬂgizLﬁﬂu wazdailaAuLRIdIUTN
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3) Respecting and complying with regulations of institutions and society.
aa 0 KR aa o
4) NARANUNNARNDAIAN
4) Possessing public consciousness.
= al =

5) HAMHNIRLAATLATNAIINDAN

5) Willing to sacrifice and having perseverance.
2.A1N5
2. Knowledge

9/&9/ ¥ a & D |

1) ANINUFIUAIUGING WATHTANART LASTNITUEYT

1) Possessing basic knowledge in business, economics and accountancy.

2) ANFuazyinEnsldn1wIng uaznHAINgHEINA LaTAINIIARANTIADENIH
ss@nann

2) Possessing knowledge and skills in communicating using the Thai language and
business English effectively.

3) AnufineniuatinAans anenanfuazinaTulagasdelu

3) Possessing knowledge relating to mathematics, science and technology.

4) AuFuazaszutin luaniAneIAaL ML ITN

4) Possessing knowledge and appreciation of arts and cultures.

5) AvNFAMdn e Tunuewaz o

5) Possessing knowledge and understanding of self and others.
3. Inmen Ny
3. Cognitive Skills

1) fpnuanunnlunisAnedaduszuy
1) Being able to think systematically.
2) HannuanunsnlunnsAnaineassd
2) Possessing creativity.
= v 1
3) HAnnuansnlunisuddoymluaniunsndsing o
3) Being able to solve problems in various situations.
4) Aponuannsniinaglidszgnelld uatnlseandu

4) Being able to apply knowledge to be used in daily life.
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4. N ANNANNUETZUINILARALAZANNSLRATAL
4. Interpersonal Skills and Responsibility

1) Wanwinuelunnsafanuduiussyndnedmauiug Fuu uavg Fauiidaeu
Y RPRER AR e

1) Developing interpersonal skills between learner and learner, learner and teacher as well
as being able to work well with others.

2) ANIWEUINIIT N

2) Developing leadership skills.

3) Lmiwaw%umé’uﬁammﬁmﬁumm{ﬁ'u

3) Respecting the others’ right and opinions.

4) awnsadsusaldn Ao unsalua Smus s Avatnane

4) Being able to adjust to various situations and cultures.

5) ﬁuﬂﬁnmwﬁﬁ%qmﬂmmzmﬂu@ﬂ mm‘l;léqﬁmmmmiﬂumﬂ%ﬁmu

5) Possessing good personality both inside and outside and being able to socialize.
5. WnrEN9AATIZN TR MeRasns waznsldinaluladiansauna
5. Numerical Analysis, Communication and Information Technology Skills

1) INBENTARATUIDATNF LAY

1) Being able to use mathematical skills.

2) vinwelunnsdeans ldur NMINA N3N 198U Uaznlia TaanNsinanungw

2) Communicating using speaking, listening, reading and writing skills through working in
groups.

3) WnmrnisduAudayaain intermet

3) Being able to search for information on the Internet.

4) vnwzna\ldsunsudniFagiteduans shiaue Sinsed uazutlanadasa

4) Possessing skills in using applications or software programs to calculate, present,
analyze and interpret data.

5) inkzN19EEUSAEIZU e-learning

5) Possessing study skills using e-learning system.

6) vinwelunsiguedaya Taelduny uazmatulaiimanzan

6) Being able to present information using appropriate forms, tools and technologies.
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LEUTLARNNNSNITANE AN FURATOLINIATFIUNANITFEUFAINUANgA9E 18391 (Curriculum Mapping)

a = o o o o = a o Y
Mmqmmﬁﬂﬂﬂ’mﬂﬂ M@ﬂ@]mﬁ‘ﬂﬁ“]_lﬂ?\i W.A. 2560 ?Zﬁﬂlllﬁfyfy’]m‘ Nﬂqqmﬂq@ﬂﬁ@ﬂ’]ﬁ'ﬁqimﬂ

@ aousurmTaunan (Primary Responsibility)

O anusuinzeuses (Secondary Responsibility)

sUa F183%1 ATUESTN A3TLFITN ANS nneenatygn ANHEANMNANNUS ANHENISIATISTLTIRILAY
A9 Course Name Ethics and Morals Knowledge Cognitive Skills SEUINUARRLAZAIN NN9RAE19 WazN19 b
Course SuRaTaLl wAlulaggsauInA
Code Interpersonal Skills and Numerical Analysis,
Responsibility Communication and Information
Technology Skills
2 3 4 5 2 3 4 1 2 3 4 1 2 3 4 5 1 2 3 4 5 6
nxmITAnEINa L - 19AU
GE001 | menlneiveandn
° ° ) ° [ O O o O O O
(Thai for Careers)
GE002 | N8N EiiNenIsaeans 1
e |0 |0 o |o o |o o e |O o)
(English for Communication 1)
GE003 | NN ENenIsaeans 2
e |0 |0 o |o o |o o e |O o)
(English for Communication 2)
GE004 | NEEINgEiNean1saean sl uaIdn 1
e |0 |0 o |o o |o o e |O o)
(English for Communication in Careers 1)
GE005 | NMe8angeiivenisdeansluaua dn 2
e |0 |0 o |o o |eo o e [O o)
(English for Communication in Careers 2)
GE101 | nnsuszneunishduirdeuseudinnsss
o |o o ° o e |0 |oO o |e o
(Innovation-Driven Entrepreneurship)
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GE201

NNTAAINIIANTINNIAANALAZNNTIAR

(Digital Innovative Thinking and Coding)

wNImITIANEINA L - Laan

NANITINIEHIUATNNHENTHRANS

NANMEN

GEOQ06

AEINLAETINBNNEDANT

(Malay for Communication)

GEOQ07

= dll =
NBIIEAWITNINDNITARANT

(Vietnamese for Communication)

GEO008

AHINNLNBNNIADENT

(Burmese for Communication)

NANNNEENITARANT

GEO051

URWAIANT

(Aspects of Vocabulary)

GEO052

N7 8 UTATNNINIATINITRALARE

(Research and Academic Project Writing)

GEO053

ﬂ’]i@I’]uLL@Zﬂ’W@ﬂuW ’Nﬁqﬁ‘ﬁ'ﬂ

(Business Reading and Writing)

GEO054

NN2ENUNANENUNTIA

(Reading for Life Development)

GEO055

PNHENINALATNITELAUBINU

(Speaking and Presentation Skills)
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GE056 | N138941375 139 mUaIIN

(Intercultural Communication)

GE057 | indnanawiied

(Citizen Report)

GE058 | N131an3asdnuaa

(Transmedia Storytelling)

naaINgsNauazn1slsznaunis

GE102 | Asea3sngInauavAnniLinTevsedinn
(Business Ethics and Social

Responsibility)

GE103 | n1sAANaanwLUL

(Design Thinking)

GE104 | ganaasulay]

(Online Business)

GE105 | ngusneniessudinsugilsznaunis

(Law for Entrepreneurs)

GE106 | njuunaniiizeBiannsaiing

(E-Commerce Law)

GE107 | nmsasulunaiavannine

(Trading and Investment)

[
o o

GE108 | N17U3n12ANNNIAY

(Wealth Management)
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GE109 qiﬁ@mmilﬂfﬂmmwLme’m\i’m
(Food Business for Wellness and Beauty)
GE110 | dusniiggienistszneunms

(Right View Entrepreneurship)

ngaRTINenAmansuazinalulag

GE202

winngsunamaTuladasieluy

(Modern Innovation Technology)

GE203

N3AAENALATITEMILgINA

(Analytical Thinking for Business)

GE204

WNHFITDADIEL

(Smart Farming)

GE205

HARATWTLATENE NN A TN LA
AR

(Cosmetic Products for Health and Beauty)

GE206

nitfeyayanulnglng

(Thai Herbs Wisdom)

GE207

a o

walulatinasna

(Digital Technology)

GE208

NNARTIA

(Digital Games)

NYHNITIFUNTLANAASUASTUUTTTH

NANFUNSRAAAS
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GE301

Usny1mAausn

(Philosophy of Love)

GE302

UsaeyAaily

(Philosophy of Arts)

GE303

QI a A
PERIGIEEN

(Shape, Taste, Smell, Color, Sound)

GE304

Fasanlulanasdis vy

(Narrative in the Modern World)

GE305

NNIFANNALATUATNINEIUAT

(Interpretation of Drama and Film)

GE306

Inuaedlan

(Tales of the World)

GE307

NI TUNUE AN AT 3T o
Aisvndrsdsuss §58an Annnstlemi

ARNNLITNIN NS

(HRH Princess Maha Chakri Siindhom’s Wiiting)

GE308

N3IUNIINAF WAIIA DAL NI eI

(Southeast Asian Writers Award)

GE309

nMrEnueansadlne

(Thai Poetry Recitation)

GE310

wigAadline

(Thai Classical Dance)
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GE311 | waud
(Dance)

GE312 | nnsdufas
(Signing)

GE313 | mussianend
(Music Appreciation)

GE314 | nsammanlsl
(Flower Decoration)

GE315 | Wamangnd
(Costume and Garment)

GE316 | NMseeniuuiAseusienneuasnsusi
(Costume and Make-Up Design)

GE317 | AadgAanunl
(Art Appreciation)

GE318 | nnsaziguuazinasiisiulne
(Thai Folk Games and Songs)
NANIMUETTN

GE351 | dmusssulszailes
(Popular Culture)

GE352 | Aethufieeniden

(ASEAN Entertainment Media)
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GE353 | Aaudmuassnenide

(ASEAN Cultures)

GE354 | ansnadmuassumnetnm dallyine

(Foreign Culture Influence on Thai Arts)

GE355 | 1sedhanansdannInaudanisilasuulag
n13UnAgas
(History of Thailand’s Society after

Revolution)

GE356 | gannieniaf1etnpvesan

(China’s National Ideology)

GE357 | wnnisnitlaqiiuzesian

(Current World Events)

GE358 | n1aenangn1m

(Multilingualism)

GE359 | n13aan1sANa U

(Museum Management)

GE360 | fmeymzdumn

(Western Philosophy)

GE361 | Usmgymziuean

(Eastern Philosophy)

GE362 | Tmua9INTn

(Tea Culture)




GE363 | dmusssuing
(Rice Culture)

GE364 | Smiusssutin
(Water Culture)

GE365 | Aarnuazmsimidrresrnanlilsandlng
(Chinese Shrine and Oblation in Thailand)

GE366 | AMHUAIMUANEUBINAHTIANUG b4
famuTng
(Ethic Diversity in Thai Society)

GE367 | muuainvanan1andludannlng
(Gender Diversity in Thai Society)

GE368 | ARTUATI9ATIA
(Creative Folklore)

GE369 | lummumprasinauazdszinalnaiaes
(Archeology in Thailand and
Neighboring)

GE370 | fesfufunisainaassfRuAmedmusssy
(Local and Creative Cultural Products)

GE371 | snalszincluasnszaang ludinnne
(Royal Trading and Ceremony in
Thailand)

GE372 | Usuiniiisshns

49
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(Invented Tradition)

GE373 | dsziniluazinanialudimulng
(Tradition and Festival in Thailand)
GE374 | Useidmmnansuaaninnie
(History of Photography)
GE375 | UsiRmnamsuaiimdi
(Animation History)
GE376 | Anmideludenulng
(Faiths in Thai Society)
GE377 | Tuseansiaznisnannsnl
(Astrology and Forecasting)
GE378 | naunuaslan
(World Religions)
GE379 | nunaau
(Go)
GE380 | unngnlnauazaina

(Thai and International Chess)

o

NANITIAUNNTIAUARIANEIEY

NANAMNINTIR

GE401

aa o

NNwenIianaunAludIANRAYA
(Information Literacy Skills in Digital

Society)
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GE402 | dlalanndnegdannuvienisGeng
(Discovery of Learning Society)

GE403 | vinwemsfuinviude
(Media Literacy Skills)

GE404 | 1aiumisdu  fupninwdan
(Generational Z and Quality of Life)

GE405 | AaRaneNWmuINIg
(Developmental Psychology)

GE406 | AapaneNALNITLINITALLEY
(Psychology for S3elf-Management)

GE407 | amneniunmsvineudluiia
(Psychology for Teamwork)

GE408 | nsWmunyAannInen
(Personality Development for Leaders)

GE409 | uvidus
(Fashion)

GE410 | n19vna1mse
(Cooking)

GE411 | NMIQUAgININLAZAIITNNIH
(Health and Beauty Care)
nauAsANEsaY

GE451 | AN@RTIDINTZIVIN
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(Knowledge of the King)

GE452

NAN1IAN INEUAZNMNINEN A BB 9L9N

(TCC and Our UTCC)

GE453

T
o

o = A o Ao o
ANANANTHILNDRAIANNENEILS

(Social Studies for Sustainable Society)

GE454

nuNnag nLEIn sy

(Law for Everyday Life)

GE455

nineRun ety

(Intellectual Property)

GE456

N dnRAansuarimue TN

(Geography and Cultural Tourism)

GE457

ni-UszdRmansnsvieanianlne

(Geography and History for Thai Tourism)

GE458

luiAizasAaums

(Concept of Death)

GE459

o ¥ aa
V\!V]ﬁﬁﬁ‘i‘NﬂUﬂﬂi‘LLﬂﬂﬂ&m’meﬂ

(Buddhist Principles and Life Solutions)

GE460

a o =K
ULIAATILN

(Ecological Consciousness)

GE461

Aauwonaanluanide

(ASEAN Environment)
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ans1adSeuiisunandvfnernaly

WaNgasUSUUTe W.A. 2560 uasnangnsusuuse w.A.2560 (Usuuguantos)

matlana Tns@Anen 2560

nangnsUTUUTe W.A.2560 wangasUuUTe w.A.2560 (Usuugudntion) winua

Llaseasramangas 9uau 30 wiefn 11laseadramangas 91w 30 wihehn
Usznaume whefn | Uszneume i
1) nasAvawuazinygnsioas 1) ngadnawuazinygnsioans ALLAL

(Language and Communication Skills) (Language and Communication Skills)
2) nauINgIAWAYNITUTENBUNIT 2) nauAngsiakagnsuszneuns

(Business and Entrepreneurship) (Business and Entrepreneurship)
3) ngwdvIneeanskasinalulad 30 3) ngwivInemaniuavinalulad 30

(Science and Technology) | vigin (Science and Technology) | miefin
4) nguIvIFUNSEAmAaRSuas TAUSIIN 4) NFRIYIFUVEEANERSIAL TUUTIIN

(Aesthetics and Culture) (Aesthetics and Culture)
5) nauinAUANTAInuadsaudsdu 5) nguInAuaMTInLadaeddu

(Quality of Life and Sustainable Society) (Quality of Life and Sustainable Society)
EietY 30 £ty 30
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ans1adSeuiisunandvfnernaly

WaNgasUSUUTe W.A. 2560 uasnangnsusuuse w.A.2560 (Usuuguantos)

nangnsUTuUTe W.A.2560 wangasuulse w.A.2560 (Usuuguanton) WAKg

2518391 25187391

2.1 inadndnwiialu Sedu 21 wiaeda 2.1 vanadndnwiialu Sedu 21 wiaeha

2.1.1 nguivinwuazinezn1sdosns 2.1.1 ngudvnamwuaziinuznnsiesns

(Language and Communication Skills) (Language and Communication Skills)

nguA1w" (Language) nguA1w" (Language)

GE001 | mwilneifioendn 3(3.:0-6) | GEOO1 | mwilveifioendn 3(3-0-6) | AuLAY
(Thai for Careers) (Thai for Careers)

GE002 | muwdsnguifienisieans 1 3(3-0-6) | GE002 | awhdanguiitenisdoans 1 3(3-0-6) | Aud
(English for Communication 1) (English for Communication 1)
ﬂ']‘lf}']élﬁﬂi]iﬂl,ﬁaﬂ’]igaﬂ’ﬁ 2 mmﬁmqmﬁams%ams 2 ASLAL

GE003 3(3-0-6) GE003 3(3-0-6)

(English for Communications 2) (English for Communications 2)

GE004 | mwndanquiitenisdeanslusuendn 1 | 33-06) | GE004 | mwndanguiitenisdeanslu 3(3-0-6) | AdwAL
(English for Communication in 91N 1
Careers 1) (English for Communication in

Careers 1)

GE005 | mwidanquiitenisdeanslusiuendn 2 | 33-06) | GE005 | mwdanguiitenisdeansluy 3(3-0-6) | AdwAL
(English for Communication in DTN 2
Careers 2) (English for Communication in

Careers 2)
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nangnsuTUUTe W.A.2560 wangasusuUse w.A.2560 (Usuuguintos) WAKE
2.1.2 nguAv§snauazn1sUsznaung 2.1.2 nguIYFINNAZNNTUTENBUNNT
(Business and Entrepreneurship) (Business and Entrepreneurship)

GE101 nsUszneunsiduindoudie 3(3-0-6) | GE101 | nisUszneumsiiduindeuse 3(3-0-6) | AudY
uInNIsY UIANTY
(Innovation - Driven (Innovation — Driven
Entrepreneurships) Entrepreneurships)

2.1.3 nguivingrAmansuazmalulag 2.1.3 nguiviingAmansuazmalulad

(Science and Technology) (Science and Technology)

GE201 NSAATIUIANTSUNIRTALALNIT 3(3-0-6) | GE201 | NMISAALNUIRNNTIUNAINALALNIT 3(3-0-6) ALAL
1A 1An
(Digital Innovative Thinking and (Digital Innovative Thinking and
Coding) Coding)

2.2 mnadndneialu den 9 wiaedn 2.2 inadndnenialy den 9 winein

2.2.1 ngudvinwuaziineznnsiesns 2.2.1 nguAvinwuaziineznsiedns

(Language and Communication Skills) (Language and Communication Skills)

fibite! fibite!

GE006 Mwadifionsdeas 3(3-0-6) | GEOO6 | mwanadiiiensieans 3(3-0-6) AR
(Melay for Communication ) (Melay for Communication )

GEOO7 mMwdenunsiiensieans 3(3-0-6) | GEOO7 Mwdenuniionsioas 3(3-0-6) AR
(Vietnamese for Communication ) (Vietnamese for Communication )

GE008 mMwnsiensieans 3(3-0-6) | GEO08 | mwmsnilenisdeans 3(3-0-6) AR
(Bumese for Communication ) (Bumese for Communication )

GE051 ARURIAN 3(3-0-6) | GEO51 | AfUradnm 3(3-0-6) | ALY
(Aspects of Vocabulary) (Aspects of Vocabulary)

GE052 QeI larsasrlesotinagrtia=elnd 3(3-0-6) | GE052 | madeullassmeamnainnuaside 3(3-0-6) | AwAY
(Research and Academic Project (Research and Academic Project
Writing) Writing)

GE053 N19581UAZNTSEUN1GIAT 3(3-0-6) | GEO53 | MIeuULayMITeUNINgINg 3(3-0-6) | ALY
(Business Reading and Writing) (Business Reading and Writing)

GE054 MssuiteRauTIn 3(3-0-6) | GEO54 | n1senufiedaundin 3(3-0-6) | AwAY
(Reading for Life Developrnent) (Reading for Life Developrnent)

GEO55 | vinwemsyauaznsiiausy 3(3-0-6) | GEO55 | ¥inwgmsuakaznsuIiauedIY 3(3-0-6) | AwAL
(Speaking and Presentation Skills) (Speaking and Presentation Skills)

GE056 nsAeanssEnineiausTL 3(3-0-6) | GEO56 | n1sdeanssewineiamsssy 3(3-0-6) | ARy
(Intercultural Communication) (Intercultural Communication)
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nangATUTUUTe W.A.2560 wangasuuUTe w.A.2560 (Usuusuantos) WAKg
GEO057 dnynatiios 3(3-0-6) | GEO57 | Hhvnawadies 3(3-0-6) | AudY
(Citizen Reporter) (Citizen Reporter)
GE058 | mswdnidesdude 3(3-0-6) | Alwa
(Transmedia Storytelling)
2.2 nguiv1gsnauazn1susznauns 2.2 ngudvgInanazn1sUsznaung
(Business and Entrepreneurship) (Business and Entrepreneurship)
GE102 | 93wsTsugInauazAuiuiinveusie 3(3-0-6) | GE102 | ¥3wsssugsnauazAuiuiinveusie 3(3-0-6) | AR
GEGH GEGH
(Business Ethics and Social (Business Ethics and Social
Responsibility) Responsibility)
GE103 ASAALTNPRNLUY 3(3-0-6) | GE103 | N1sAALT99aNLUY 3(3-0-6) | ALY
(Design Thinking) (Design Thinking)
GE104 | g3nvseuladl 3(3-0-6) | GE104 | gsfiveeulall 3(3-0-6) | LAY
(Online Business) (Online Business)
GE105 | npareidesiudwsuusneums 3(3-0-6) | GE105 | npredesudwiuusneums 3(3-0-6) AALAY
(Law for Entrepreneur) (Law for Entrepreneur)
GE106 | nguunewdlvddidnvsedind 3(3-0-6) | GE106 | nguunewidugdiannsednd 3(3-0-6) | AwLAL
(E-commerce Law) (E-commerce Law)
nangnsuTuUTe W.A.2560 wangnsUTuUTe W.A.2560 (Usuusudntion) WA
GE107 | msamulunaiananning 3(3-0-6) | GE107 | msasulunanavanning 3(3-0-6) | AwLAL
(Trading and Investment) (Trading and Investment)
GE108 USRI 3(3-0-6) | GE108 | nsuduseusiads 3(3-0-6) | ALY
(Wealth Management) (Wealth Management)
GE109 eI e U AP BT 3(3-0-6) | GE109 | gafvewnmileqummuaseysir 3(3-0-6) | AwLAL
(Food Business for Wellness and (Food Business for Wellness and
Beauty) Beauty)
GE110 | danfigfilemsuszneums 3(3-0-6) | Awlwal
(Riht View Entrepreneurship)
2.3 nguirInermansuazinalulag 2.3 ngudvingrmansuazmalulag
(Science and Technology) (Science and Technology)
GE202 | winnssumamaluladasioln 3(3-0-6) | GE202 | winnssumamaluladasioln 3(3-0-6) | AwAY
(Modern Innovation Technology) (Modern Innovation Technology)
GE203 | M3fnlsinTeidniugsia 3(3-0-6) | GE203 | MsAndislias1evidmiugineg 3(3-0-6) | AuLhiL
(Analytical Thinking for Business) (Analytical Thinking for Business)
GE204 | numIganies 3(3-0-6) | GE204 | inwnsoaasey 3(3-0-6) | AwAY

(Smart Farming)

(Smart Farming)
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nangATUTUUTe W.A.2560 wangasuuUTe w.A.2560 (Usuuguantos) winua
GE205 | wAmfauileResdenafiogunmuasay | 3(3-0-6) | GE205 | ndnfasiiedesdienaitogunmuazany 3(3-0-6) | AuLRiY
SRt n
(Cosmetic Products for Health and (Cosmetic Products for Health and
Beauty) Beauty)
GE206 | algyanayulnslve 3(3-0-6) | GE206 | piUeysyraulnsine 3(3-0-6) | Aufy
(Thai Herbs Wisdom) (Thai Herbs Wisdom)
GE207 wialulagfdvia 3(3-0-6) | GE207 | winluladfdvia 3(3-0-6) | AwAY
(Digital Technology) (Digital Technology)
GE208 WNUAINE 3(3-0-6) | GE208 | \nufdvia 3(3-0-6) | AwAY
(Digital Game) (Digital Game)
2.4 nguivIgunieaansuazIiusIIu 2.4 nguivngunieaansuazIiusIIu
(Aesthetics and Culture) (Aesthetics and Culture)
QGHGIVEELREEN ngugUNIEAEns
GE301 YFvgnugn 3(3-0-6) | GE301 | YSwgimiusdn 3(3-0-6) | AuAY
(Philosophy of Love) (Philosophy of Love)
GE302 Uvgfals 3(3-0-6) | GE302 | USwgdaus 3(3-0-6) | AuAY
(Philosophy of Art) (Philosophy of Art)
GE303 | sUsanaudides 3(3-06) | GE303 | suUsanaudidies 3(3-0-6) | AuLFiY
(Shape, Taste, Smell, Color, Sound) (Shape, Taste, Smell, Color, Sound)
GE304 Soualulanasioli 3(3-0-6) | GE304 | Beualulanastelnsl 3(3-0-6) | AwAY
(Narratives in the Modern World) (Narratives in the Modern World)
GE305 NIAAINAZATUAZNINYUNT 3(3-0-6) | GE305 | NM3AAILAYATLAZAINEUNT 3(3-0-6) | AwAY
(Interpretation of Drama and Film) (Interpretation of Drama and Film)
GE306 Imuvedlan 3(3-0-6) | GE306 | fvuveslan 3(3-0-6) | AwAY
(Tales of the World) (Tales of the World)
GE307 | wendwmShaundanssvninus1vga | 3(3-0-6) | GE307 | wermimshauaanszimnsaunvgm 3(3-0-6) | Ay
Whumdng #3uss S§dun Whamdns d@3uss S§auamnnsle
ANNSTUBYA J8INUTUIIVNUNS BIF AUUTUTIVNUTT
(HRM Princess Maha Chakri (HRM Princess Maha Chakri
Sirindhorn’s Writing) Sirindhorn’s Writing)
GE308 | 139aunIsuasasshuemduuumis 3(3-0-6) | GE308 | 23smunssuasieassduanouums 3(3-0-6) | AdLAY
DUFBU DNTBU
(Southeast Asian Writers Award) (Southeast Asian Writers Award)
GE309 nseusesnsediny 3(3-0-6) | GE309 | mseuseunsesing 3(3-0-6) | AwAY

(Thai Poetry Recitation)

(Thai Poetry Recitation)

74




GE310 | wgdadive 3(2-2-5) | GE310 | wigAadlne 3(2-2-5) | AwAL

(Thai Classical Dance) (Thai Classical Dance)
nangnsuTuUTe W.A.2560 wangasuuUse w.A.2560 (Usuusuanton) WAKg

GE311 | waud 3(2-2-5) | GE311 | usud 3(2-2-5) | Audiu
(Dance) (Dance)

GE312 nsTues 3(2-2-5) | GE312 | n1stu3es 3(2-2-5) | ALLA
(Singing) (Singing)

GE313 | Aum3ianuel 3(3-0-6) | GE313 | aunsidnwal 3(3-0-6) | AuAY
(Music Appreciation) (Music Appreciation)

GE314 | msdmmanld 3(2-2-5) | GE314 | nsinnenly 3(2-2-5) | Audiy
(Flower Decoration) (Flower Decoration)

GE315 Weams1nsad 3(3-0-6) | GE315 | Wamsinsal 3(3-0-6) | AdLfi
(Costume and Garment) (Costume and Garment)

GE316 NNSOBNUUULASBILAINIERAT NS 3(2-2-5) | GE316 | N1300NLUUATOILAINELAZNTS 3(2-2-5) | AaLpY
AN UASHTN
(Costume and Make-Up Design) (Costume and Make-Up Design)

GE319 | Aauzidnual 3(3-0-6) | GE319 | @auz3dnwal 3(3-0-6) | AuLFi
(Arts Appreciation) (Arts Appreciation)

GE320 nMsavidukazinasiutlng 3(3-0-6) | GE320 | msagiauazinasiutiulneg 3(3-0-6) | AdLfi
(Thai Folk Games and Songs) (Thai Folk Games and Songs)

NEUIMUSITU NEUTMUSITU

GE351 IuusssuUszuteu 3(3-0-6) | GE351 | Jmusssuuszaniiey 3(3-0-6) | AaLRY
(Popular Culture) (Popular Culture)

GE352 | Aethufisendou 3(3-0-6) | GE352 | Aevhufivendeu 3(3-0-6) | AdLFY
(ASEAN Entertainment Media) (ASEAN Entertainment Media)

GE353 fauTnusssuondeuy 3(3-0-6) | GE353 | AaUimusssuedeu 3(3-0-6) | PaLY
(ASEAN Cultures) (ASEAN Cultures)

GE354 dvdwatausssuneflufalying 3(3-0-6) | GE354 | dvdwainusssuisdlufalylng 3(3-0-6) | PaLY
(Foreign Culture Influence on Thai (Foreign Culture Influence on Thai
Arts) Arts)

GE355 UseiReansdenulnewds n1s 3(3-0-6) | GE355 | UsziReansdemulvevas n1s 3(3-0-6) | AdLFY
Wasuulasnisunases Wasuudainisunases
(History of Thailand’s Society after (History of Thailand’s Society after
Revolution) Revolution)

GE356 | @aunsalasnewAvesdu 3(3-0-6) | GE356 | aaunsalasevifvesiy 3(3-0-6) | AuP
(China’s National Ideology) (China’s National Ideology)

GE357 | wwnsaifagduvedlan 3(3-0-6) | GE357 | wmn1saitagtuvedan 3(3-0-6) | AuFi
(Current World Events) (Current World Events)

GE358 ANMENA1YNTYN 3(3-0-6) | GE358 | A1gua18nIwn 3(3-0-6) | AaLAY
(Multilingualism) (Multilingualism)
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GE359 MsIANSRs 3(3-0-6) | GE359 | nmsdmnisiiissiue 3(3-0-6) | ALLAY
(Museum Management) (Museum Management)
nangnsuTuUTe W.A.2560 wangasu3uUse w.A.2560 (Usuugaantos) winua

GE360 | USweyrmeduan 3(3-0-6) | GE360 | Uswgyneiusn 3(3-0-6) | AwAY
(Western Philosophy) (Western Philosophy)

GE361 Y mzIueean 3(3-0-6) | GE361 | USwgymziuaan 3(3-0-6) | AwAY
(Eastern Philosophy) (Eastern Philosophy)

GE362 | Tus5u 3(3-0-6) | GE362 | Jausssuyn 3(3-0-6) | AwAY
(Tea Culture) (Tea Culture)

GE363 | Tausssudn 3(3-0-6) | GE363 | Jausssudn 3(3-0-6) | AwAY
(Rice Culture) (Rice Culture)

GE364 | Yamsssuih 3(3-0-6) | GE364 | Smusssuth 3(3-0-6) | AwAY
(Water Culture) (Water Culture)

GE365 | awiuaznsiwiinvesynaduly 3(3-0-6) | GE365 | Aaviuaznislniidivesyniulu 3(3-0-6) | AuFY
Uszinelng Uszielne
(Chinese Shrine and Oblation in (Chinese Shrine and Oblation in
Thailand) Thailand)

GE366 | ANUVAINVAIEYRINGUTIRNUTLY 3(3-0-6) | GE366 | AuvaInvianeveInguyIARugiy 3(3-0-6) | AR
fapailne depulney
(Ethnic Diversity in Thai Sodiety) (Ethnic Diversity in Thai Sodiety)

GE367 ANUAINaenLneludanineg 3(3-0-6) | GE367 | anmuviannuanemanaludenulne 3(3-0-6) | USu
(Gender Diverstty in Thai Sodety) (Gender Diversity in Thai Sodiety) AN95U"Y

31837

GE368 | ARwUATINATIA 3(3-0-6) | GE368 | ARvuas1eassA 3(3-0-6) | AuFi
(Creative Folklore) (Creative Folklore)

GE369 | lunwmdveslvewazUszindlndifes | 3(3-0-6) | GE369 | lunwumdvesivenasUszindlnalfos | 3(3-0-6) | Asds
(Archaeology in Thailand and (Archaeology in Thailand and
Neighboring Countries) Neighboring Countries)

GE370 | viesdufunisadieassAaudins 3(3-0-6) | GE370 | vesduunisadieassAaudms 3(3-0-6) | AuFY
TAUFTI TuusTIY
(Local and Creative Cuttural Products) (Local and Creative Cultural Products)

GE371 | s1vUszinaluaznszsonshy 3(3-0-6) | GE371 | snwUsvindluaznseswicludanlve | 3(3-0-6) | Audu
Fapuilne (Royal Tradition and Ceremony in
(Royal Tradition and Ceremony in Thailand)
Thailand)

GE372 | UssinglUsshvg 3(3-0-6) | GE372 | Ussindlusehvg 3(3-0-6) | Auf
(Invented Tradition) (Invented Tradition)

GE373 | Ussindlnazmenialudenulng 3(3-0-6) | GE373 | Uszindluazimanialudsaulne 3(3-0-6) | AdLAY
(Traditions and Festivals in Thailand) (Traditions and Festivals in Thailand)
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nangnsuTuUTe W.A.2560 wangasuuUTe w.A.2560 (Usuuguanton) winua

GE374 | UsgiRMansuesnInens 3(3-0-6) | GE374 | Usyi@enanivesnineiy 3(3-0-6) | AudY
(History of Photography) (History of Photography)

GE375 | Use¥Rmansuotudu 3(3-0-6) | GE375 | UseiRenansuefiudiu 3(3-0-6) | AR
(Animation History) (Animation History)

GE376 anudeludsasing 3(3-0-6) | GE376 | avundeludsnulne 3(3-0-6) | AudY
(Faith in Thai Society) (Faith in Thai Society)

GE377 | Inmenansuazniswennsal 3(3-0-6) | GE377 | Wusimansuazniswennsed 3(3-0-6) | AwAY
(Astrology and Forecasting) (Astrology and Forecasting)

GE378 | aawivedlan 3(3-0-6) | GE378 | mauweslan 3(3-0-6) | AudY
(World Religions) (World Religions)

GE379 | wundsu 3(2-2-5) | GE379 | vndeu 3(2-2-5) | Aufiy
(Go) (Go)

GE380 | nuninlneuazana 3(2-2-5) | GE380 | wunintneuazaina 3(2-2-5) | Auh
(Thai and International Chess) (Thai and International Chess)

2.5 nguivAunminauazdenudsdu 2.5 nguiviAnn mIiauazdenudsdu

nEUAMAWAIIN nEUAMANAIIN

GE401l | Vinwemsiansaumealudiauddia 3(3-0-6) | GE401 | vinwensyansaumnaludnusdvia 3(3-0-6) | ALdy
(Information Literacy Skills in (Information Literacy Skills in
Digital Society) Digital Society)

GE402 | WalannTegdspuuanisiseus 3(3-0-6) | GE402 | \Ualanninsddanuuniansisens 3(3-0-6) | AuFY
(Discovery of Learning Society) (Discovery of Learning Society)

GE403 ﬁwxmﬁwﬁﬁu%"a 3(3-0-6) | GE403 ﬁ’ﬂwzmiiwhﬁu?ia 3(3-0-6) | AufY
(Mediia Literacy Skill) (Media Literacy Skill)

GE404 | Wuiwelstu 3 funmunndin 3(3-0-6) | GEAO4 | Lautuelstu @ Auguamdin 3(3-0-6) | AuFY
(Generation Z and Quality of Life) (Generation Z and Quality of Life)

GE405 ININYINWUINTG 3(3-0-6) | GE405 | AN INUING 3(3-0-6) | ARy
(Development Psychology) (Development Psychology)

GE406 ININYITUNITUIMITAULDY 3(3-0-6) | GE406 | AMINEIAUNITUTUITAULDS 3(3-0-6) | ARy
(Psychology for Self-Management) (Psychology for Self-Management)

GE407 Isnentiunsvimuduiiu 3(3-0-6) | GE407 | Isaveniumsirnuduiy 3(3-0-6) | ARy
(Psychology for Teams Work) (Psychology for Teams Work)

GE408 | msWawyadnameiin 3(3-0-6) | GE408 | MmsWaIuyATNAINERN 3(3-0-6) | AR
(Personality Development for (Personality Development for
Leader) Leader)

GE409 unlduy 3(3-0-6) | GE409 | uvdu 3(3-0-6) | ARy
(Fashion) (Fashion)

nangnsuTuUse w.A.2560 wangnsUTuUTe W.A.2560 (Usuuguindas) wAna

GE410 NIYINDINT 3(2-2-5) | GE410 | n19vie1vns 3(2-2-5) | AwAN

(Cooking) (Cooking)
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GE411 MIYUAGUNNLAL AU 3(3-0-6) | GE411 | MIQUAGUANLALAIINY 3(3-0-6) | AwAY
(Health and Beauty Care) (Health and Beauty Care)

ngudsnuddy ngudenudady

GE451 ANANTUDINTETIY 3(3-0-6) | GE451 | FN@RIVOINTZIIU 3(3-0-6) | USu
(Knowledge of the King) (Knowledge of the King) AN95U"Y

ERlJoie

GE452 nomsAlnelazun e aeveans) | 3(3-0-6) | GEA52 | #ensmlvenaruinIenauvedsn 3(3-0-6) | AwAY
(TCC and Our UTCC) (TCC and Our UTCC)

GE453 | dseudnuwiiiodsauiissdy 3(3-0-6) | GE453 | dpufnwitednndidaiiu 3(3-0-6) | AudY
(Social Studies for Sustainable (Social Studies for Sustainable
Society) Society)

GE454 | ngmunedmsutinuseiniu 3(3-0-6) | GE454 | ngvunedmsutiausyiniu 3(3-0-6) | AP
(Law for Everyday Life) (Law for Everyday Life)

GE455 nindaunalaan 3(3-0-6) | GE455 | niwdaunaayan 3(3-0-6) | AaAY
(Intellectual Property) (Intellectual Property)

GE456 | msvieaieadaniimansuay 3(3-0-6) | GE456 | msvieufieandanimansuay 3(3-0-6) | AR
IAUFTY IUUFTIY
(Geography and Cultural Tourism) (Geography and Cultural Tourism)

GEa57 | gi-UseiAmansnisvieaiiienle 3(3-0-6) | GE457 | pi-UseTAmansnisvieaiiienle 3(3-0-6) | AudY
(Geography and History for Thai (Geography and History for Thai
Tourism) Tourism)

GE458 | uluvirtiZesanunie 3(3-0-6) | GE458 | wlwriemiisesnniume 3(3-0-6) | Aufy
(Concept of Death) (Concept of Death)

GE459 | wwssssuAuMIuATavnin 3(3-0-6) | GE459 | nwssssuiunisuidaymain 3(3-0-6) | AuFY
(Buddhist Principles and Life (Buddhist Principles and Life
Solutions) Solutions)

GE460 | fineidhiln 3(3-0-6) | GE460 | Wmdiin 3(3-0-6) | AaLpY
(Ecological Consciousness) (Ecological Consciousness)

GE461 | Awandesluondeu 3(3-0-6) | GE461 | Awandesluondeu 3(3-0-6) | AufY
(ASEAN Environment) (ASEAN Environment)
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nangasuTuUse w.A.2560 wangnIUTuUTe W.A.2560 (Usuugaandas) WA
3. A195U1EI1EIU 3. A195U1EI1EIU
nadndneiialy 3.1 vnadsdneiialu-tedu
3.1 NGNAYINTEN 3.1.1 ngudvnmenuaziinygnisieans
GE001 | mwnlveiiioondw 3(3-0-6) | GE001 | anwnlneiiieandw 3(3-0-6) | AUAY
(Thai for Careers) (Thai for Careers)
Wannvinwznrwineuasgiuluaiunisile nsya ns Wannvinwenwilveanasgulustunisila nsya ns
81U NSTYY mﬂsﬁmwﬂwaLﬁaﬂ’@ummmﬁmazm%wmimu 81U MSWAEU ﬂ?ﬂ%ﬂ'ﬁﬂ’ﬂ%&ﬁ@ﬁ@]u’m?ﬁwaﬂLLﬁ%E)’]‘?Z‘JWﬂ’]iQ']U
HnufUavinwenisldarwlnelaglduniou unsu wag | Anufdavnuvenisldaiwlnelaglduniow uneiu wag
wuilniafifidemnideadestuendwmumynesFou wwinsiafiidennidedestuorinauanuvesisou
Development of Standard Thai language skills: Development of Standard Thai language skills:
listening, speaking, reading, and writing; use of Thai listening, speaking, reading, and writing; use of Thai
language to develop thinking process and Careers; language to develop thinking process and Careers;
practice of Thai language skills through lessons, reading practice of Thai language skills through lessons, reading
passages, and exercises relating to students’ future passages, and exercises relating to students’ future
Careers Careers
GE002 | awndengesite 3(3-0-6) | GE002 | mundanguiiie 3(3-0-6) | AwAY
ﬂ'ﬁaaiﬂi 1 ﬂ’ﬁgaﬁ'ﬁ 1
(English for Communication 1) (English for Communication 1)
Wau1inwen1sldniuidenquiiienisdeanslu Wauinwensldn1wdanguiiienisdeanslu
FinUszdriu lnewiuinvenisiluiiodulannnudfy waz | Tinusedrfu lneduinuenisiladiedulaaud ey way
i'masLSammﬂﬁamwmﬁaumauwuﬁy’u 9 mwﬂmﬁ'ﬂma 'i'maxL?J'amﬁrmsﬁammw%auwawmgu 9 ﬂ’ﬁWuﬂﬁﬂV]'lEl
Busuunaunin wugiinues fousu muuazmeudeyasens | uduunaunun wuzihnules deusu nmnazaeuteya
$18 n1seudeninusedugentiegnsdie q Wedulanu | egnedte n1seudeaiiusziugentdiosiaine 9 iedu
dimuaruansnuAndiu nsdeudeninudy 9 Tuguuuu | Tapuddgyuasuaninnnudaidiu nsdeuternudy 9 lu
mluazrudedidnnsedng sUuuuThlUuazrudedidnnsedng
Development of English communication skills in Development of English communication skills in
everyday life focusing on listening to short passages or everyday life focusing on listening to short passages or
conversation for main ideas and details, greeting, taking conversation for main ideas and details, greeting, taking
part in small talks, introducing oneself, welcoming, part in small talks, introducing oneself, welcoming,
asking and giving basic information, reading short asking and giving basic information, reading short
passages for main ideas and expressing opinions towards | passages for main ideas and expressing opinions
what being read, and writing short passages in both towards what being read, and writing short passages in
general and both general and
electronic forms.and writing short passages in both
general and electronic forms
GE003 mmé’aﬂqmﬁamsﬁlami 2 3(3-0-6) | GE003 m%:né’anmeuﬁamsﬁ'ams 2 3(3-0-6) | AuLAY
(English for Communications 2) (English for Communications 2)
Anwniou GE002 nMwisanguilon1sdeans 1 Anwiniou GE002 nMwidsnguiiion1sdeans 1
WsoAzwuY TOEIC 250 w3BLiiguLiin WsaAzuwUL TOEIC 250 W3aLfiauLiin
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Wauinuwenislinwdnguifionisdeanslu
TnUszirtu Tnawduinuenisilaiiedulennudidyuas
swazidenaindenunieunaununiidudeniu nsfidu
Fulunsaununlaen1301uney kazLEAIALAATIY N3
yoluaniunisaisng q Anuluinuszsiu saukimsiaue
wazlUIpuiigudeyan1egsnediediy aserudennuly

deninanvanendlugiuuuiiluuasindedidnvsetind

Development of English communication skills in
everyday life focusing on listening to more complicated
passages or conversation for main ideas and details, taking
part in conversation by asking, responding, and expressing
opinions, speaking in various situations in everyday life as
well as presenting and comparing basic business
information, reading more complicated passages with

diverse topics

Wauvinwen1sldn1w1dinguiienisdeanslu
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FAnusydrtu Tnewduinuenisilafiedulannuddguay
Mazdeaandemnuveunaunniidudeutu nsild
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yalugniunisaidng q Anvluiausesru saufanns
dauekaziUTeuiiguteyani1egsivededng n1seu
Famuluateiivarnvansiislugluvuialunaziiude
Sidnnsolind

Development of English communication skills in
everyday life focusing on listening to more complicated
passages or conversation for main ideas and details,
taking part in conversation by asking, responding, and
expressing opinions, speaking in various situations in
everyday life as well as presenting and comparing basic
business information, reading

more complicated

passages with diverse topics

GE004 miené'\mqmﬁams?iamﬂm'm 3(3-0-6)
917N 1
(English for Communication in

Careers 1)

GE004 mméﬁmqmﬁams?iamﬂm'm 3(3-0-6)
91T 1
(English for Communication in

Careers 1)

ASLAL

Anwineu GE003 N11dNguiiNanIsaeans 2

3aAzluL TOEIC 350 visoiiguivin

Anwneu GE003 Nw1dinguiitanisdeans 2

y5aAzLUY TOEIC 350 Wisawiguin

Waninwgnisldnudnguiionisdearsmagsiad
donAARIiUANYITT YINIinuensils wa 81U uaziliey
AnaunuwmalnsAnidnauedeya Wisuieulagiasey
Joyan1agina Weuduiinagluwazannanedianvsednd

@

sruthviounaaniteAnmseazduauazasulannudify
AMUALINITEUUBNNAILAZNITANYIMIEAULDY
Development  of  English  for  business
communication skills relating to students’ fields of study
by integrating the four skills: listening, speaking, reading,
and writing, including telephone conversation; presenting,
comparing, and analyzing business information; reading
news or articles for details and summarizing the main

ideas; external readers and self-study lessons

a 4

Wauvinwensldnwdinguienisdealsniagsnal
d0AAOINUAIVIIYY YIUINTVINWENITHI WA 81U Uag
Weu RnaunnnunsdAnidnausdeya Wisuilounay

asgndeyaniegsia  Weuduiinanglukazannune

diannselind s1udInTeunauieAnwiseazidunuay
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Development  of  English  for  business

communication skills relating to students’ fields of study
by integrating the four skills: listening, speaking, reading,

and writing, including telephone  conversation;

presenting, comparing, and analyzing  business

information; reading news or articles for details and
summarizing the main ideas; external readers and self-

study lessons
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GE005 mmé’qnqmﬁamsﬁamﬁumu 3(3-0-6) | GE0O5 m‘lsnSanqmﬁamsa‘aa'ﬁ"lumu 3(3-0-6) | AR
21N 2 1N 2
(English for Communication in (English for Communication in
Careers 2) Careers 2)
Anwireu GE004 nwidsnquitenisdoanslu Anwireu GE004 nwidsnguiitenisdeanslu
UDITN 1939AZUUY TOEIC 450 3aLiieuwin NUDITN 1939AZUUY TOEIC 450 wIaLiteuwin
Wanvinwenslinusinguilenisdeasmagsiaf fimuninweslinwdinguitenisieasmnagsiad
#0AARINUANYIIYT YIUINTinwen sile wa 81y uazlisy | @eanneeiuanvnivn Ysun1sineensils wa 61w uay
Hnausuaveiusiedefaiiu duntwalnu WeulseiRdwsa | 1oy Anausuazeiusedefniiiu dunivaiau 3oy
LarannuIeatATIIY 81U ounAILiiedny | UseiRdiuiuazannineatiasiny e1uddeunanuiie
Teavduauaraillannudidy Mvualiiniseuuenian | Anwinvavideauazasulannudidy Avualiiniseu
WAZNIIANYINILAULDY UDNLIAMAZNIIANYINIAULD
Development  of  English  for  business Development  of  English  for  business
communication skills relating to students’ fields of study | communication skills relating to students’ fields of study
by integrating the four skills: listening, speaking, reading, | by integrating the four skills: listening, speaking, reading,
and writing, including presentation and discussion skills, | and writing, including presentation and discussion skills,
job interview, writing resumes and application letters, | job interview, writing resumes and application letters,
reading news or articles for details and summarizing the | reading news or articles for details and summarizing the
main ideas, external readers and self-study lessons main ideas, external readers and self-study lessons
3.1.2 nguAWgINAUALNITUTENBUNNS
GE101 msUsznaunsiiduindeudie 3(3.0-6) | GE101 | msUsznaunisfiduindeudae 3(3-0-6) | ALY

UINNTTU
(Innovation-Driven

Entrepreneurship)

UIANT5H
(Innovation-Driven

Entrepreneurship)

ﬂi%“U'Juﬂ'liUi%ﬂE]Uﬂ’liLﬁIEJLﬁ%mﬁ%’]ﬂuﬁz&lﬂﬂ&laﬁu
nawl wuifn inwe Wauad wazaauanisalunisidy
Fusznaunis Taensasgndndedamuazlonta tiedum
wuwIARLaEnuUMINTsas1sassatunisuAtalgrinazadng
AuA1 swldanisimudesenliian1sujialudgsia
athaugusssu

Entrepreneurial process to develop and integrate
theories, ideas, skills, mindsets, and entrepreneurial
capabilities in order to explore and generate idea for
solving problem and creating value, as well as the

development for business practice

ﬂiS“U'JUﬂWiUiSﬂaUﬂ’lﬁLﬁ@Lﬂ%Nﬁ%’NLLﬁSNﬁﬂJNﬁ’lu
ngud wwidn Winwe euad wazaruawnsalunisidy
Fusznaunis Tensasewiinfsdamuazlonta tiedum
wulAALaERUMLTIEs19asIAlunsunledgminazadng
At uludansiawdesealiiian1sufurlugegsia
aghadugusssu

Entrepreneurial process to develop and integrate
theories, ideas, skills, mindsets, and entrepreneurial
capabilities in order to explore and generate idea for
solving problem and creating value, as well as the

development for business practice
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3.1.3 nguivninermansuazmalulad
GE201 | nsAaeudanssuniendnanwas | 3(3-0-6) | GE201 | MSAMLBWIANIIUNNSARTIaRaE | 3(3-0-6) | Aufy
n1slan n13lAn
(Digital Innovative Thinking (Digital Innovative Thinking
and Coding) and Coding)

WIAR JuLee kazn1sussgndldinalulagansauine wiiAn yuNed wazn1sUszyndldinaluladansauna
WioaduayuliiAnnsiouduaznsuidymilugaiasugia | eatuayuliAnnisisousuaznsudymlugansugio
v Hniueiugiunsiduey- waedu uazms | Advia Andinusitugiunisldued- ALty uay
Awwrlusunsuyssendadeludeiunszuiunisauadn | msiauilusunsudssendadelndiiunssuiunisaunii
AT uavUszudanataya JuAALIANTINT | Tinsen wazUszulanataya uAnuinnssud
novAUBIsiaANRBIN sTBIAUlUAIAL POUAUDIFOAINABINSUBIAULUA AN

Concepts, points of view and applications of Concepts, points of view and applications of
information technology to support learning and problem | information technology to support learning and problem
solving in the digital economy era, as well as practices on | solving in the digital economy era, as well as practices
fundamental skills for application usage and modern | on fundamental skills for application usage and modern
application program development application program development through researching,
through researching, analyzing and assessing data leading | analyzing and assessing data leading to innovation
to innovation responding to people’s needs responding to people’s needs
3.2 wnaivAnunalu-den 3.2 vnaivdnunalu-den
3.2.1 ngudvinwuaziineznisiesns 3.2.1 ngudvinwuaziineznsiedns
AU TZNA AIANUTENA
GE006 | amwwnadiienisdeans 3(3-0-6) | GE006 | mmwnuagiiienisiesns 3(3-0-6) | ALY

(Malay for Cormmunication) (Malay for Communication)
vinwgnsldnwuadludinUszaniulaeniunisilauas inwrnsldnwinagludinuszariulaeidunisis
ANTEUNUT waﬁﬁugmﬁﬁwLﬂuﬁiaﬂﬁﬂﬁaaﬁ My | wazn1saumn Uwﬁg@ﬁugmﬁﬁmﬂuﬁiamﬂ%’ﬁamﬁ ST
‘LammﬁﬁiyLLazmu%uuammmﬁmﬁu%uﬁugmﬁluizﬁu mﬁﬂammﬁﬁfyLLaxmwﬁ&JuLLammwmﬁmﬁu%uﬁugm
ot Tuszavgoni

Malay language skills in everyday life focusing on Malay language skills in everyday life focusing on
listening and speaking, basic dialogues needed in listening and speaking, basic dialogues needed in
communication, listening for main ideas, and basic communication, listening for main ideas, and basic
paragraph writing paragraph writing
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GEOO7 n’m‘mﬁﬂﬂmmﬁamﬁaaﬁ 3(3-0-6)

(Vietnamese for Commmunication)

GEOO7 ﬂ’]‘is&’lﬁ&lﬂﬂ’l&ll,ﬁaﬂ’ﬁalaﬁ’l’i 3(3-0-6)

(Vietnamese for Communication)

inwen1sldnrwiisaunludinlszdniulaeidunisile
wazn1saunul unyauguiisnduienislidoans s
nsdulannuddguarnisdeunansaudadiutuiugiily
STAULINUN
Vietnamese language skills in everyday life
focusing on listening and speaking, basic dialogues
needed in communication, listening for main ideas, and

basic paragraph writing

inwrnsldnwieaunludinuszaniulaeiiunig
fawagnisaunut unwaiugiuiisdudenislédeans
suensdulamudduasmad sundnsaudaiuty
fugulusaugonth
Vietnamese language skills in everyday life
focusing on listening and speaking, basic dialogues
needed in communication, listening for main ideas,

and basic paragraph writing

GE008 Memsiniiensaedns 3(3-0-6)

(Burmese for Communication)

GE008 | nnwwainfienisaedns 3(3-0-6)

(Burmese for Communication)

inwen1sldn1wndnludinuszdnfulaeidunisilatas
NTEUNUT wa“mﬁuugmﬁfﬁwL‘Tlusiamﬂ%ﬁami saamsd
Tamnuddguagnindeunanaudaiuduiugiulusedu
gonii
Burmese language skills in everyday life focusing
on listening and speaking, basic dialogues needed in
communication, listening for main ideas, and basic

paragraph writing

vinwensldnvminlugdnusedniulaeitunisiauasy
ANSAUNUN waum‘ﬁugwﬁﬁ%ﬁwiamﬂ%ﬁami TIN5
JulanudduarnaidounansanuAndiuduiiugiulu
syAugant
Burmese language skills in everyday life
focusing on listening and speaking, basic dialogues

needed in communication, listening for main ideas,

and basic paragraph writing

nguvinwznnsAeans nguvinwznnsAaans
GE051 | fifiwviedni 3(3-0-6) | GEO51 | HAuwaAws 3(3-0-6)
(Aspects of Vocabulary) (Aspects of Vocabulary)
fnvinunsiseuny laseasesdnyl fmagnatunisesn MvAunsiseun1Y lassasesdimy fadegnaiunns

o o

ed Aununevaefny UseiRendney 35l9A1 ans

o [N

Yayglddnn vinwenisldnauiunsy nsdnwiAndseudiey

AFNIn LAz wSINgy

Vocabulary and language learning, word structures,
spelling and pronunciation, word meaning, history or
words, word usage, neologism ( coining new words) ,

dictionary usage skills, comparative study of English and

Thai words

wa o

PONEBY AURLNBVBIAN UseIRAANY]

o va o ¢

URRANY

Wi n1s
vinwenisldnawynsy nsfnwAnUSeudieu

AFNIn T leaznSingy

Vocabulary and language learning, word
structures, spelling and pronunciation, word meaning,
history or words, word usage, neologism (coining new
words) , dictionary usage skills, comparative study of

English and Thai words

GE052 mMsgUlasIIMAITINSUHasIde 3(3-0-6)
(Research and Academic

Project Writing)

GE052 | ms@eulasensmalvnnsuaziae 3(3-0-6)
(Research and Academic

Project Writing)

1A59a5°9lATINITHUUAN 9 1w Tassnistaueianssu
Tasen1smainns waglassnsidelagldniuiidaauuar
ANz EY

Structures of various types of projects, such as
academic

projects proposing campaigns or activities,

projects, and research projects with precise and

appropriate expressions

TAT9a519lATINITUUUANN 9 LU lATInIsdILEUs
Aanssu Tasen1smadnanig waslasanisidelaeldniwidl
TALAULAS NS EL

Structures of various types of projects, such as
projects proposing campaigns or activities, academic
and

projects, research projects with precise and

appropriate expressions
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GE053 | M1381UKATNITEUNINGIHR 3(3-0-6) | GE053 | N1381ULaLN1SIWEUNIGIND 3(3-0-6) | AdLAL
(Business Reading and Writing) (Business Reading and Writing)
nANAMTLAZANNEAYYDINITBULAEN1 S T8UlUTINR nann1suarANud1AgveINITeuLarn1Tdeuly
Anwdniiuasduiugsiluduanumnewaznisidluuiun | gsin Anwidwikazdwiugsialuiuanununewasnisly
19 9 Fiasrziuaziannuunanamaegsialudedeiusison | Tuusunens @ Aesizvinazianuunanumagsialude
afouazdolml Wamnvinuwenindounagsaguuuusing q | dsfaisamatouasdolml Wauvinuenindoumagsia
uagRnU U JUWUUA 9 warEinufum
Principles and importance of business reading and Principles and importance of business reading and
writing, study of business terminology and expressions | writing, study of business terminology and expressions
relating to meaning and appropriate use in various | relating to meaning and appropriate use in various
contexts, analyzing and interpreting business articles in | contexts, analyzing and interpreting business articles in
contemporary and new media forms, development of | contemporary and new media forms, development of
business writing skills in various types through writing | business writing skills in various types through writing
practice practice
GE054 | mssruiiianaundin 3(3-0-6) | GEO54 | mssnuiianmundin 3(3-0-6) | AaLAY
(Reading for Life (Reading for Life Development)
Development)
AIUNUTY ATUEIAYULATAMAIVBINITOY AUNUNY AU IAYLALAMAIVBINITEUY
APUANNUSTENININITEIUAUNITARUITIN Wawvineens | ARNduiusszninen1senuiunsiaudin Wmuivinee
811 81udulauddy ewdesigiiasiiny InUfus | n1senu emdulernnudidy ewdiessiuaziniiy Jn
Tnsidenunanuitisadostunsfaudinasnisuiuilu | Ujialaedenunanuiiferdestunisiamndinwasnis
lanadiglsiognlinmue Usuilulanadelndegadinae
Meaning, importance, and value of reading, relation Meaning, importance, and value of reading,
between reading and life development, development of | relation between reading and life development,
reading skill, reading for main ideas, analytical and | development of reading skill, reading for main ideas,
interpretative reading, reading practice of articles relating | analytical and interpretative reading, reading practice of
to life development and self-adjustment in modern world | articles relating to life development and self-adjustment
in modern world
GE055 | vinwsmsyauazn1siaueu 3(3-0-6) | GEO55 | vinuznsyauaznsilauasL 3(3-0-6) | AaLpL

(Speaking and Presentation

Skills)

(Speaking and Presentation

Skills)

WUIAA NaNNITHARAEATUILENRNIUTIGTAY AN
3’1\‘1LLNuﬂ’liWﬁLLazﬂ’Iﬂ%ﬁ@Lﬁ@ﬂi%ﬂ@UﬂﬁWﬁLLazﬂWLﬁuaﬂu
wadanisliaunie er9un1w uazmeluladdelunisya
waztiawey Hnuawaztliaueanuidagsnaludnumgsing q
ﬂia‘uﬂ&;MﬁUﬁ&JWﬁ@ULﬁ@SW@W n1siaupULiionIs
wiaduvnagsia Mswaasn uazdu q Mieadea

Concepts, principles, and business presentation,
speech planning and use of various forms of media in
speaking and oral presentation, techniques in the use of
verbal and nonverbal communication, media technology

in speaking and oral presentation, various types of

WUIAA UANNITYARATNITUNAURIULTGINY NS
mmwumwg@u,azmﬂ%’ﬁmﬁaﬂizﬂaummmLl,azﬁ%aua
1 walan1slhaunw ersunw wasweluladdely
n1Inakazdauey Anyanazdiauenudegsnaly
ANUULAN 9 ﬂiaUﬂqumimimaaqwﬁaiwmu n1%
Lauammﬁamiuﬁzjﬁwwqiﬁa] ATU0AIT waLdU q 1
Aerdes

Concepts, principles, and business presentation,
speech planning and use of various forms of media in
speaking and oral presentation, techniques in the use of
and  nonverbal media

verbal communication,
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speaking and business presentation practice including | technology in speaking and oral presentation, various
briefing, presentations aiming for business competition, | types of speaking and business presentation practice
press conference, etc. including briefing, presentations aiming for business

competition, press conference, etc.

GE056 N15HDENTIETNININUSTTY 3(3-0-6) | GE056 | N158@E1I5ENINIAIUSTTY 3(3-0-6) | ALLAN
(Intercultural Communication) (Intercultural Communication)
USugyn wagwndafeiutausssy lamatad Gfnna USrn waruwwnAaieanuTausssy lamatand §6

TusIsu wazanuuanaesenitanguinusssuludaulan | melausssy waranuuwandasenianguinusssaludeny
asdUsEnoufiAsidostuafoumeTamsssy nw uwaedn | Tan asduszneuienfestuarfionniafmusssy n1w
dnwal unumuazauddveInIsieasiiuTausssuiill | wasdadnual unumuazaudFyvesnisdearsdau
sodlalanyaratazasing msusuRienaunduiuimusssy | Jausssuiiidetalanyanauazesdns nsusudiite
LL‘LD‘VINﬂ’]iﬁj@ﬁﬂﬁ‘aﬁﬂ’c‘fWUﬁﬁiNLﬁ@aﬂﬂ’ﬂm‘ﬁlﬂug\‘iLLaxﬁ%”Nﬂ’ﬁ NANNAUAUIRILGTIU LL‘L!’J‘V]Nﬂ?igﬂﬁﬂﬁ"fj’]m’?@lmﬁiimﬁE)aﬂ
paufulusiuyARaLAT SEAURIFNT anudauduaraireniseufuiislussfuyanauas iy
Philosophy and concepts relating to culture, | 83Ang
globalization, cultural dimensions, and differences among Philosophy and concepts relating to culture,
cultural groups in global society, factors relating to cultural | globalization, cultural dimensions, and differences
values, languages, and identity, roles and importance of | among cultural groups in global society, factors relating
intercultural  communication on individuals and | to cultural values, languages, and identity, roles and
organizations, cultural  adjustment and blending, | importance of intercultural communication on
intercultural communication as a tool to minimize | individuals and organizations, cultural adjustment and
conflicts and build up acceptance at both individual and | blending, intercultural communication as a tool to
organization levels minimize conflicts and build up acceptance at both

individual and organization levels

GE057 | Wndnanaiiias 3(3-0-6) | GEO57 | winvnawaliles 3(3-0-6) | ALLH
(Citizen Reporter) (Citizen Reporter)

NANNNT AETTULAEITETTIULNYINARY ATiANTT MANNNT ANGITULAYITETTIULNYINARY Lnadia
Wiusausandoyanin was uazides n1siseuisesiasuaz MaAUTIUTINTBYaNIW Wad walded N9Eeuseanans
wamitlomdegunsaimsdeasiadoud wazndnilomiegunsainsdeasiadoud

Principles and ethics of citizen reporter, the Principles and ethics of citizen reporter, the

gathering techniques of data, images, light and sound, as | gathering techniques of data, images, light and sound,

well as news writing and content production using as well as news writing and content production using
mobile devices mobile devices
GE058 | nsianiFesdnude 3(3-0-6) | Awlwl

(Transmedia Storytelling)

mmﬁwﬁzgLLazmmé’mﬁuﬁ‘ﬁuaﬂﬂazmwé’uﬁaﬁ%ﬁn
Aumsianidos ﬂélﬂmil,a"]L%aﬂuu‘ﬁugﬂumaﬂﬂ?]’mL“fJWUENLLﬁ
mulile uazanudsgala lenseunsneuausadeuin
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sUuuy iludeduduuazdenava ileqasmanglunsly
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Significance and relationship of five sensory
receptors to storytelling. Principles of storytelling
techniques based on authenticity, trustworthiness, and
compelling elements to trigger audiences’ positive and
enthusiastic responses. Practice of storytelling across
media, both in traditional and digital platforms, for
entertaining and developing creativity in solving
business and social problems.
3.2.2 nguArIgsnaLaznsUsEnauns 3.2.2 nguAYIgINIUAZNITUTENBUNNS
(Business and Entrepreneurship) (Business and Entrepreneurship)
GE102 | a3gsssugsnauazauiuiinvau 3(3-0-6) | GE102 | 93©535UIINUALANUTURAYOU | 3(3-0-6) | AuFiY
GRLALE ERLAH
(Business Ethics and Social (Business Ethics and Social
Responsibility) Responsibility)
a5e555ulun1sanlugsia nsfnwinsalfinwisiu 33us55ulun1sAliugsfia n1sfinwinsddnwidiu
93855505379 AnwfuiiavevvesgsAeiifisddedeny | 23855505909 ANuIUARYeUYeIgIARRalidedeny
daundon gnén wiinau uazgammu dawadon gnén wiinnu uazamu
Ethics for doing business, case study in business Ethics for doing business, case study in business
ethics, business responsibility to society, environment, ethics, business responsibility to society, environment,
customers, employees, and investors customers, employees, and investors
GE103 | NMSAALYIDDNLUY 3(3-0-6) | GE103 | N1sAALN@aNLUY 3(3-0-6) | AuAY
(Design Thinking) (Design Thinking)
VENNITURINTLUIUNITAATIBONUUY LiieviAIY MENNNSTBINTFLINNTANTI00NUUY  LilevhAY
nlatigwsing q Taesilsfe@ifidgvudundn  meaou | 1Wiladgywising q Tneddsfe@sidynudundn  ans
wazWauInitesnvosdyminuuiusiegedsruu il | nadeusasiaumesnvesiymuuuiusiedisiissuu
ahuassaiumMalazuinnssuiineulandmnudosnisvesiiiil | eaivassduuimanazuinnssuiineulandmudosnis
dgym ﬂmﬁh‘uaﬂﬂizmumiﬁm%aaﬂLLUUﬁﬁ%”]Qﬂ'}W@JLLmﬂﬁiN %aaéﬁﬁﬂzgm @mﬁﬂﬂ@ﬁﬂizuquﬂﬁam%ﬁaaﬂLL‘U*U‘ﬁ?I%IN
L‘ﬁaLfluﬁu'aamﬂLa‘wWﬂumia%ﬁﬂamamﬂq‘iﬁﬁﬂ‘mﬁ Tnen1s | anuuanens Wiedugesmaaniglunisadraloniania
FIVTWYHNBIN MG ¥harn13ieuinnUsraunisalase g3falvi TAeNITTIUTINLHNDIVN B UAEN1TFEUTIN
Principle of design thinking to understand real-world Useaunsalass
problems with emphasis on the problem elements, Principle of design thinking to understand real-world
finding answers from different perspectives as well as problems with emphasis on the problem elements,
iteratively prototyping and testing results to acquire finding answers from different perspectives as well as
innovative solutions to the problems, values of design iteratively prototyping and testing results to acquire
thinking for business differentiations and new business innovative solutions to the problems, values of design
opportunities by using theories and real-world practices thinking for business differentiations and new business
opportunities by using theories and real-world practices
GE104 | gsnaeaulail 3(3-0-6) | GE104 | gsneeaulal 3(3-0-6) | Usu
(Online Business) (Online Business) AasulY
187391
MNTINVeINSYgsnaesulal Ustinveanisvigsia Uszinvvaagsnaesulan Wqﬁﬂssumiéﬁaauﬁﬂaaﬂaﬁ
poulay saufsesAvszneviidrfylussuuiinavesgsia | msleneianinuindeuniigsfauasunugsiasoulatl
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soulatl mseunguladafind dnwaneiwy uaszuunistise
Juuuudidnnselind wallanenseaiadwivgsiaesulal
warnsBsuiidsujoinnsidlelidilenisiaueesssuy
dsuvhgsiveeuladdldeylulantiaatu nlaguuesvasiy
o fune warldinldssuuufoRmaiiionnassdersnss
Overview of online business, ranging from types of
e-commerce, choices of online platforms available for
conducting business, to other essential components of the
e-commerce landscape such as basic knowledge of

logistics, supply chain management, and e-payment

s

nssuAuigsie waznsaswivledgsiveeulall nagns
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n1smatndimsugsiaeeulad nalianisussyduiug
duled nsaainuudedsnudimivgsieesulatl was
33581UTIUVOITIN00UlAY

Types of e-commerce, online shopping behavior,
online business environment analysis and online
business plan, and how to start and create online
business website, create marketing strategies for online
business, website promotion techniques, social media

marketing for online business, and online business

methods; marketing techniques particularly for online | ethics.
business, and providing insights about how systems of e-
commerce  platforms  function  through  practical
workshops; learning from both buyer and seller
perspectives to gain comprehensive understanding about
customers' needs and how to trade and conduct business
online
GE105 | nguianeidasfudmiu 3(3-0-6) | GE105 | ngmneidlestudwiugusznaunts | 3(3-0-6) | audu
é"dizna‘umi (Law for Entrepreneur)
(Law for Entrepreneur)
ngvaeiisadesfunisuszneugsna nsiden nguuneiieatesiunisszneusina nsiden
UIeLeIANTINT N33y Inegsna Ayt dyeyn | Ussmesdnsgsia nssnedyaniessia dyqen dyan
oy lildavs dyandneau wasdygvnagsiadu @ s | eyelildans dygrdenu wasdygimiassiadu q
Lﬁ]i‘-\ﬂ(ﬂlﬁ)iaﬂﬂ’lﬂﬂaﬂﬂ’]‘&] ﬂ?i%aanHm?@Ui%ﬂaUﬁﬁ]ﬂ?i n19 ﬂ’]'ﬁLﬁ]i‘\]WGiE)iENW'Nﬂ{]ﬁm&J ﬂ']iﬂJi’ﬂ‘UE)‘quin’]@]Ui%ﬂE]‘Uﬁﬁ]ﬂ'li
NaunuASdmTUgUsEneUMs wazUseiiudu o Meades | msnaunuaddviuguseneunts wasUssidiudu 9 9
funsUsenaugsna \Rendesfunisuszneugsia
Law and regulation relating to entrepreneur or startup Law and regulation relating to entrepreneur or
business.  Business organization selection, business | startup business. Business organization selection,
contract drafting; for example: rent contract, licensing | business contract drafting; for example: rent contract,
agreement, employment contract and other related | licensing agreement, employment contract and other
contract. Acquiring business license, business tax planning | related contract. Acquiring business license, business
and current issues about law for entrepreneur tax planning and current issues about law for
entrepreneur
GE106 | nguanenidivgdiannsaiing 3(3-06) | GE106 | nguunewidlvddiannsading 3(3-0-6) | AuFiL
(E-commerce Law) (E-commerce Law)
ﬂ;]wmalﬁmﬁuqsmiwwaLﬁﬂmaﬁﬂé 5@@’1%@%’18 ﬂg‘mmaLﬁ'mﬁuqiﬂsiwwaL?ﬁﬂmaﬁné Ao

< a

duAuagngruienisleuluwasn1stnse iundianvsetind
ngmunsuanilasy Yeyanisdidnnsednd ngrunsaneidy
Biannsedind ngvuneduasesfoyauazngnunge1vyInIsy
N9ABUIIADS

Electronic Transactions Law, sale contract, payment

and electronic fund transfer. Electronic Data Interchange

a v

Y1YAUAMALNYNUIENI1TLOULIULAZNITTITEEUN
Sidnnsednd ngrunsuaniasuy deyanisdidnnsednd
nguunearedudiinnsednd nguuneduasesdeyanas
NYVUNEDITRYINTIUNNABUNNADS

Electronic  Transactions sale

Law, contract,

payment and electronic fund transfer. Electronic Data
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Law, Electronic Signature Law and Data Protection Law. | Interchange Law, Electronic Signature Law and Data
Computer Related Crime, online dispute resolution and | Protection Law. Computer Related Crime, online dispute
case study relating to electronic transactions resolution and case study relating to electronic
transactions
GE107 | myawulunaiandnning 3(3-0-6) | GE107 | myawuluaaiandnning 3(3-0-6) | LAY
(Trading and Investment) (Trading and Investment)

S¥naswgialneuargafalne amnudidesfuiieaty SniasugRvlnenargaialne anudidosuiety
AsdeEudnNING Gﬁa;gaﬁﬂﬁ’tyﬁmaﬁmﬁmﬂumi%mw nsgevEENNINe %a;gaﬁwﬁ’@ﬁmsﬁmmﬂums%@mw
wdnnind Anwndedefidnasienisddugsianazsian | nénning Anwidedeidnadonisddugsianazsian
ndnnIng negvsmaevevuuuug q mslduenndiadusing | vdnning nagnsnistometuuuusing q msldieundia
7 Tumsiasnesh msdanesnnisamu uazn1ssiasnisde | duse 4 lumsieset msdanesnnisasmu wazn1sdiaes
VIWHANNITNG nstevendnning

Thai economy and business, introduction to stock Thai economy and business, introduction to
trading, important information in stock trading, factors stock trading, important information in stock trading,
affecting business management and stock prices, various | factors affecting business management and stock
types of stock trading strategy, use of applications to prices, various types of stock trading strategy, use of
analyze and manage investment port, and simulated applications to analyze and manage investment
stock trading portfolios, and simulated stock trading
GE108 | NM9U3TIANITIAT 3(3-0-6) | GE108 | NM9U3NIANTIIAT 3(3-0-6) | Uiu

(Wealth Management) (Wealth Management) AasUIe
3167391
mmiﬁug’mﬁﬁﬁL"ﬂuﬁm%’uq‘iﬁﬁ]ﬂ’liﬁu’]mi 195 ATTANBRUNINITEIU mmélﬁaaﬁmﬁ'mﬁu
Usefudy Wustng wazniseenusziandu q n3meusy | aaianisiiutazaudedunisamu nisasyuiinllg
wwIINsRudmsUALgAlr NMIRudnynng auiladsiun TN RusuIANg Wustng odmIuning
v NsUseiude nsamulunainnanning neamusu
LarMIMaLRUNsasuilaUsslovimeiun®

Basic knowledge essential for banking industry, Financial  planning, financial ~market and
assurance, bonds, and other savings patterns, financial | investment risk. Wealth investments via bank deposits
plans for new generation, personal financial management | ,gold , real estate, bonds, mutual funds, investment

trusts and investment planning for the tax benefits.
GE109 q‘iﬁﬂ’e)”l‘lﬂ’lit‘ﬁ’e)ij?]ﬂ"lwLLaZﬂ’)’lﬁJ\ﬂ&I 3(3-0-6) | GE109 qiﬁammﬂﬁaq%mwLtazmmmu 3(3-0-6) | ALLAY
(Food Business for Wellness and (Food Business for Wellness and
Beauty) Beauty)

AN ANUMYATILEIRRALUTIUTMTB0 5L ARG ANBAEAUEIRYRASUNUINYDIDINT
guALaEANL Uszinnuagiiegananiasiomsiite | ieguamiazanuay Ussinnuagiegiandnfusionms
AUNINUATAINNIY finanludan1sAn nsrvIunIsHanLaY L‘Wa?jﬁumwuazmﬂmm firdeludan1si nszuIuNIIHER
mimugmﬁmﬁm%mmuﬁaqmmwuazmwmm IRV IKET LLazmimuqmﬁmﬁmbﬁmmiL'ﬁaqmmwuazmmmu
firswemanfariomsifieguamuaz AL wnlfimmavesdnsasiomnsiiiogunmuaz AL

Meaning, importance and roles of food on Meaning, importance and roles of food on
wellness and beauty, types and examples of commercial | wellness and beauty, types and examples of
food products for wellness and beauty, production | commercial food products for wellness and beauty,

production process and control of food production for
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process and control of food production for wellness and

beauty, trends in food production for wellness and beauty

wellness and beauty, trends in food production for

wellness and beauty

GE110 | Aunnfig§ilanisusznaunns 3(3-0-6) | Avlwa
(Right View Entrepreneurship)
ANUIIeLavAMUTElevireduNIig] NIYUIUNITUAE
wadalunisiamdusiigflhandtulaludiause s
nsthdunfgguildlunsandudda msvimsdanis ns
wilvlgmuaztetauddunisalivgsiavesduszneuns
Meaning and benefits of Right View. Process and
techniques in developing Right View in daily life. How to
supply Right View into personal life management,
administrative management, as well as problem and
conflict solutions in entrepreneurs’ business operations.
3.3 NUIVIINBIAEATUAZANIAAIENS 3.2.3 nguivnanendansuazmalulad
(Science and Technology)
GE202 | uinnssuniawmaluladadelns 3 (3-0-6) GE202 | winnssumanalulagadelvd | 3 (3-0-6) | Aufu
(Modern Innovation (Modern Innovation
Technology) Technology)
anufmvimanaluladfifinansenuseannuindeu arudrandanianaluladfifinansenude
mémﬁ’m%msmwm ﬂ']iLL‘W‘Vlé ﬂ?'ﬁ’g@ﬂﬂi walulagdanin amwumﬁau wamﬁmeﬁmimwm ﬂ?iLL‘W‘V]Ej ﬂ'ﬁﬁﬁ)ﬂ’]i
gunsainseszuuiniiundenu waluladnisfuiaudd | walulad¥iam gunsalvsessuuiniiundanu wmalulad
welulad¥agaann waluladndsunauny s1visinernts | msfuiawdd waluladaneatn weluladndanumauny
weluladfiAntulmififitenisiudsuguuvunsduiuiin ms | sawidimenameluladiistulnfifidenisvdsuguuuy
UsENaugsna waziAsygnalan NsAiugIn NMsUsENaUgsna waziAsygnalan
Impact of advance in modern technology on Impact of advance in modern technology on
environment, farm produce, medical, communication, | environment, farm produce, medical, communication,
biological technology, power storage equipment and | biological technology, power storage equipment and
system, 3-dimension printing technology, smart materials, | system, 3- dimension printing technology, smart
alternative energy technology, new technology affecting | materials, alternative energy  technology, new
ways of life, business management, and world economy technology affecting ways of life, business management,
and world economy
GE203 | msAaeliasizndmiugsie 3(3-0-6) GE203 | msfaladiaendmiugsia | 3(3-0-6) QN
(Analytical Thinking for (Analytical Thinking for
Business) Business)
NugumsAsdiaszinsadnmansuazadaninessne NugunsAndinsgsineadamansuazadanise
wadauaziaiesdiefivislunisAniiasiuasdunseilid | §579 malauazindesilefivaslunisAniinszinay
Usgansnn duasznlviduszansnw
Introduction to mathematic and statistical analysis in Introduction to mathematic and statistical analysis
business, techniques and tools assisting effective analytical | in business, techniques and tools assisting effective
and synthetic thinking analytical and synthetic thinking
GE204 | 1n¥n593a382 3(3-0-6) | GE204 | inu¥n3daTes 3(3-0-6) | ALLAY

(Smart Farming)

(Smart Farming)
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NeAIAUTInU Tz TY Qmﬂmmﬂﬁanﬁuﬁmmimws
nsléinaluladiiensinuns nguiinwaswoliios nasld
UsglovtaInuandnlagudnion1an1sinens Afnig
manunsvedlve nsdlAnwinisigsianuns

Farming and everyday life, local wisdom in farming,
use of technology in farming, sustainable farming theory,
use of farm produce and waste, farming trends in Thailand,

and case study on farming business

a

wnwasnudIndszdnTu glidygviesdiumunisinens

oo

nsldmaluladiionisinuns vguginuasneiiies n1sld

UsgleriannNNandnLar U0 UaaNIaNIsINEAT NANIS

nsinunsvadive nsdlAnwinisigsianuns

Farming and everyday life, local wisdom in

farming, use of technology in farming, sustainable

farming theory, use of farm produce and waste, farming

trends in Thailand, and case study on farming business

GE205 wﬁmﬁm%sﬂ%‘aaﬁﬂmuﬁaq%mw 3(3-0-6) | GE205 Nﬁmﬁmmﬂ?aaﬁﬁmuﬁ'aqmmw 3(3-0-6) | ALLAY
LazANNY LATAIINIY
(Cosmetic Products for Health (Cosmetic Products for Health
and Beauty) and Beauty)

ARy U09LATB9FNE MUY ML AN mudRgvosndsdosdmiuaunmuaz AL
Uszinnvondnfueiaesdiens nandusiquaionds | Ussianveswdadueiiadesdions wandueiguaiins
HAndusiguakazanuaddung nandugianudsdduuulund | ndnduaguakazanudaduny nAndugianuddduuu
nanduaidmivdesuin wanduddmiuianuazdlvg | lumi wdndasidwivdesdin ndadusidmsudnuas
nanfuaiuuaall wwanisdennisidentoniesdions Alve WAAduILuIaU wuInIdennisidende
wdnnisldiadesdronurazuszianlunisiasuanuey | wdssden ndnnsléiadesdensudasussinvlunsiass
ui’mﬂsiuLﬂ%'aqﬁwmqﬁLﬂuﬂﬁﬂwﬂumqmﬂiuiaﬁqsumwuaz A1 uianssaadesdrensiiiuusslevdlunig
ALY wiAlulagaunnuazAILam

Importance of cosmetics for health and beauty, Importance of cosmetics for health and
types of cosmetic products, skin-care products, hair-care | beauty, types of cosmetic products, skin-care products,
products, facial make- up products, oral care products, | hair-care products, facial make-up products, oral care
child and adult products, spa products, cosmetic buying | products, child and adult products, spa products,
guides, beauty products instructions, benefits of cosmetic | cosmetic buying guides, beauty products instructions,
innovation on health and beauty technology benefits of cosmetic innovation on health and beauty
technology
GE206 | piUayerayulnslng 3(3-0-6) | GE206 | piiteyaunayulnslne 3(3-0-6) | ALAN
(Thai Herbs Wisdom) (Thai Herbs Wisdom)
arwdiugruieafuayulnslne gidygreulnely Anuitugnudeatuasulnslne gityarelnelu
afnwazdagUulumsldayulnslne assnauvesayulnslne | efauastdagdulunisldayulnsivne asswanvesayulng
AIUNTINYAT NITUNNEUAZRNAMNTTY Ingfunsnues NswnduazgnannIsy
Introduction to Thai herbs, Thai wisdom of the past Introduction to Thai herbs, Thai wisdom of the
and present relating to the use of Thai herbs, herbal | past and present relating to the use of Thai herbs, herbal
properties in farming, medication and industry properties in farming, medication and industry
GE207 | walulagfavia 3(3-0-6) | GE207 | wialulagfavia 3(3-0-6) | ALAY
(Digital Technology) (Digital Technology)
Aanummtveunalulaglugaddvia Auvanuane Anuimhveanalulaglugaidva anuvainvaiy

vounalulad wansznuniseguuuunsailuiinlugaadva
N15U5NBUTING LATYEND UaTaNINLIAREN TINTIANETIY
F3U533U UavAnSuYYEYY Aaendun1sUTUMALesullodums

wWasuuasuazransenulugaidva

veunalulad wansenuiiisegluuunisaniiudinluga

o

ATTA NS

Usznaugsng LATugna Lazan nuwanden 5ui

AT A3U5ITU wArANTUYLEIU AaanIUNTUTURLe
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Advance in technology in the digital era, diverse
forms of technology, impact of technology on people’s
way of life in the digital era, business management,
economy, and environment including moral, ethics, and
human rights, as well as personal adjustment for changes

in the digital era

Advance in technology in the digital era, diverse
forms of technology, impact of technology on
people’s way of life in the digital era, business
management, economy, and environment including
moral, ethics, and human rights, as well as personal

adjustment for changes in the digital era

GE208 | nufdvia 3(3-0-6) | GE208 | wnuAdvia 3(3-0-6) | ALY
(Digital Game) (Digital Game)

wadansindula wadanisudedy anuifsuduly wedansdaduls madanisudedy anugisudulu
MslauNuAIa NIRNYILNLATYA MSlaUNUAIVE NIURNYILNUATTA

Decision making  techniques, = competition Decision ~ making  techniques, = competition
techniques, knowledge required in playing digital games, | techniques, knowledge required in playing digital games,
case study relating to digital games case study relating to digital games

GE209 | gsnavesiluiAa 3(3-0-6) | Avlva

(Recycling Business)

JudnfiAertunisdanisuaznnsléuseleviannveys
loda Ussanuardadnualveyiloda voznaraindosdu
msfausnuaziUAsureidutu gailudafoiuazang
TuB95579 MaenIuN1T9nNITNITRaInTUB LAY S
lgifa vurluaniundniasugianeiies wazn1ssnw
dandenludinuuuudsby

This course will study about recycling
management and waste utilization, types and symbols of
recyclable waste.  Basic of plastic waste. Waste
separation and waste to wealth process. This course is
practice and business centric; students will also learn
about marketing management, recycling management for

sufficient economy and environmental sustainability.
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4. NHUITIFUVTHANEATLAZ TMUTITU

4. NFNIVIFUNTEAIEATUAZ THUSTTU

nNEUFUVTEAENS NENFUNILAENT
GE301 | USwgimaudn 3(3-0-6) | GE301 | U3ugyimanusn 3(3-0-6) | Ak
(Philosophy of Love) (Philosophy of Love)
LLuﬁ%ﬁmﬂUswﬂgﬂWiaisuaqmm%'ﬂé'wﬂuaﬁmiﬁuugm wuadsAnwiusingnisalvesadnuindulueisual
voangwd laefidafianeiiavefuneussiudgmussay | fugiuvesyud Tnefidefienesiuazefivsedsyiullym
SreiusamesnaUTnn seluduiidutann warluduiias | vesmudnkiugusemnUseg welusuidutiann uaslu
Hiusiudnusous uiifiifsuiusiudinnseud
Study of the phenomenon of love as human’ basic Study of the phenomenon of love as human’ basic
emotion by analyzing and discussing the love issues | emotion by analyzing and discussing the love issues
through philosophical aspects as an individual and social | through philosophical aspects as an individual and social
dimension dimension
GE302 USwgyndauy 3(3-0-6) | GE302 | USugyrdaue 3(3-0-6) | ALAN
(Philosophy of Art) (Philosophy of Art)
WUIITANYINTTUILAULAZNITADTUVDIAINRUNY WUIITANBINTZUILTALULAZNITNDTUYDIAI LAY
lun1efads naenauANduTusU0IANaTe ANT war | lunedals aaenauauduiusueInINese ANT way
AauAluUAaUy Ao lunuAaUy
Study of paradiem and meaning of art and its Study of paradigm and meaning of art and its
relation to reality, knowledge, and values of art works relation to reality, knowledge, and values of art works
GE303 sUsanaudiFes 3(3-0-6) | GE303 | yUsandudides 3(3-0-6) | AaLAN

(Shape, Taste, Smell, Color,
Sound)

(Shape, Taste, Smell, Color,
Sound)

fuengusandudidssluni dyanvesgusanaudides
Tufifveesssuyd mawn dau uazdausssy dviswavesgusa
naudidesiennuianvesyuduaznisaineassaraUzveamn
A1uvenywd 1y @aondnenssy 15suAald Insnssy
Tumudal msthanudizesgusanaudideslulivssloginis
§579 WU undu nseenuuUNAnAue nslaman nsUsauas
DRALUUDINIT

Words signifying shape, taste, smell, color, and sound
in language, perception of shape, taste, smell, color, and
sound in various dimensions: nature, religion, society, and
culture, influence of shape, taste, smell, color, and sound
on human feelings and creation of art works in every form,

such as architecture, literature, painting, and decorative

Fuengusanaudidedluniv dyarvessusanaud
@eoalulfveesTsuend fraul denu waziausssy dvsna
vesguUsanaudidesiennuidnvesuyudiaznisaineassa
Aavzaaanauvesuyyd Wy an1lnenssu 13suAal
Insnssu Saumudal nsianudizessusanaudidesluly
Uszlovinagsia 1wy undu nsoenuuundn i n1s
a1 N1FUTIUAZRBNIUVDINS

Words signifying shape, taste, smell, color, and
sound in language, perception of shape, taste, smell,
color, and sound in various dimensions: nature, religion,
society, and culture, influence of shape, taste, smell,
color, and sound on human feelings and creation of art

works in every form, such as architecture, literature,
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arts, applying the knowledge of shape, taste, smell, color,

and sound to product design, advertising, cooking, and

painting, and decorative arts, applying the knowledge of

shape, taste, smell, color, and sound to product design,

food design advertising, cooking, and food design

GE304 Foaalulanaselval 3(3-0-6) | GE304 | Beuanlulanadislus 3(3-0-6) | AwAY
(Narratives in the Modern (Narratives in the Modern
World) World)

AMUIELazunUInTfive e nan AnuduRus AMUNERArUNUITTivesdeadn anuduius
syviadeadiudin deu aswgia naidles Tausssu uay | seninadeadiudin ey wasugha nales Tausssu
Indnen Jamwiiion JuuuuuagIBnisiddeduden q | wasdniner Tiesigiiden unuukariinsiniFedude
AnufdRnsiaGeniiogauszasding 9 Idegaiiuszdnsam | s q BnufoAnsianieaiiogaussadang q ldograd

Meaning and functions of narratives, relation between | Uszansan
narratives and life, society, economy, politics, culture, and Meaning and functions of narratives, relation
psychology, analysis of contents, forms, and techniques | between narratives and life, society, economy, politics,
used in various forms of media, practice of effective and | culture, and psychology, analysis of contents, forms, and
purposeful storytelling techniques used in various forms of media, practice of

effective and purposeful storytelling

GE305 ﬂ'ﬁaﬂ’)’]ila%ﬂiua%ﬂﬂw&lu{ﬂi‘ 3(3-0-6) GE305 ﬂ’ﬁaﬂ’ﬂuﬁ%ﬂillﬁﬁﬂﬁ‘l"lﬂuﬂ% 3(3-0-6) ASLAL

(Interpretation of Drama and (Interpretation of Drama and

Film) Film)

nquiuaruulfAniiioadeatunisiniiuazasuas noufuasuuwdnfiiisatesfunisiiniuazasuas

AMBUAS TMUsTIUNITASuAzIANarATLAazAINEURSlY | Aneuas TRUSIIUNITASIaLazIANasATLATATNBURASTY
é}ﬂﬂlleVlEJ LL‘L!’J‘VI'Nﬂ’]i%Lﬂi?%ﬁLLa%aﬂ’]’]@Ja%ﬂiLLa%ﬂ']WEJu@]% é{’amﬂwa LLm‘w'mmﬁLﬂswﬁuazﬁmmazmLLazmwaum'§
nsdifinwnisieseazasuaznmeunsuarin Ui om nsdifinensinaeiazasuaznmeunsuainUioR

Theories and concepts relating to interpretation of Theories and concepts relating to interpretation of
drama and film, drama and film production and perceiving | drama and film, drama and film production and
cultures in Thai society, guidelines to analyze and interpret | perceiving cultures in Thai society, guidelines to analyze
drama and film, case study on drama and film analysis and | and interpret drama and film, case study on drama and
practice film analysis and practice
GE306 anmulan 3(3-0-6) | GE306 | fimulan 3(3-0-6) | ALLAY

(Tales of the World) (Tales of the World)

AVAINETIINIY AUdRRATUNUINYDI TN LT Aaminevesiiny AnuddRazUNUYvE Ui
douyweR Snunzsuresinuiewny TusenuazayTuan | ddouywewd nvasruvesinuinesnsTueanuaz
Sruimulmuddyutesiewmy Susenuasaz Tuan arfuan sfirnuimudifyuiadetweins fusenuas

Meaning, importance, and roles of tales on human | agiuan
beings, characteristics of eastern and western tales, Meaning, importance, and roles of tales on human
interpretative reading of selected significant pieces of | beings, characteristics of eastern and western tales,
eastern and western tales interpretative reading of selected significant pieces of

eastern and western tales
GE307 | weyniwuslummanwsmsomsmeom | 3(3-0-6) | GE307 | weynilwsShusmiawssmsousgm | 3(3-06) | Audu

Saa o
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(HRH Princess Maha Chakri (HRH Princess Maha Chakri
Sirindhorn’s Writing) Sirindhorn’s Writing)
wizs sz iRuasnsrsvinusuauiansunminsvan wizsUseiRuasnssvinusuauiansemsausgen
AYUUTUIIVNUT ANNAIARY SNWULIAUY ANAT KATAIINY | M AEIUUTUIIVNNTT ANUAIARY SNYMUZIAY ANAT UaTAITY
YINTETANUS AREAIUUNUMTRINTETTANLETTine1NT | ureamszsiinug nanauunU eI NS Tide
nilsdouavdanlney wnsvilsdouavdanlne
HRH Princess Chakri Sirindhorn’s  biography and HRH Princess Chakri Sirindhom’s biography and
writing, importance, outstanding characteristics, values, | writing, importance, outstanding characteristics, values,
and beauty of her writing, as well as the roles of her writing | and beauty of her writing, as well as the roles of her
on Thai society and publishing circle writing on Thai society and publishing circle
GE308 TN renBsie@ey | 3(3-0-6) | GE308 | amumaeierreonbusiendoy | 3(3-0-6) | Aud
(Southeast Asian Writers (Southeast Asian Writers
Award) Award)
Ui%'?aﬂlqllL‘ﬁ‘u@ﬂ"UﬁN'Jiiﬂﬂﬁima%ﬁﬁﬁﬁﬁﬁﬂ@@L?JIEJZJLL‘VN ‘Ui%'a/aﬂ'ﬂiiL‘ﬁ‘u&lWﬂ@ﬂ]iimﬂﬁﬁﬂﬁ%qﬁﬁiﬁﬁﬂﬁﬂL?JIEJQJ
918U (Tl36) ANdIAY ANAIYBNTINNTINASNETIALER | uiiendeu (@lsd) ANudAy ANAIYENITINNTINATIIATIA
L?j&JiJLLW/iQ@WL%EJUSUE)QVLVIFJ maamuwuwwuaniwﬁa?zﬂiﬁﬁﬁﬁimn EJE)WL?jEJiJLLﬁQE)']L%EJUEUBQVLVIEJ maamuummwmaaﬁﬁaeﬁlﬁﬁﬁ
15saunssulne finennssanssulve
History of Southeast Asian Writers Award (S.E.A. History of Southeast Asian Writers Award (S.E.A.
Write), importance, values, and roles of Southeast Asian | Write), importance, values, and roles of Southeast Asian
Writers Award on Thai literary circle Writers Award on Thai literary circle
GE309 Mg eensedye 3(3-0-6) | GE309 | mmemsSeensade 3(3-0-6) | AL
(Thai Poetry Recitation) (Thai Poetry Recitation)
nannIsLazAITEnTinwrn1se1usesnsaslnelssian nannskaznIsEnineenI1seuieunseslneUszian
TAas 24Ul NNY NaBU 519 LaziTUBINITEIULUUANN 9 taun | Taas dudl nand nasu 918 LagRIUBINITOIULUUAY 9
Fusnany Fu @ W wind sastanadsnisldedivmng | W vhussauns Fu @ i wind sannaisnsldideds
fuuneu WinEAiuuNeu
Principles and practice of tonal recitation of Thai Principles and practice of tonal recitation of Thai
poetry in various forms and rhythms as well as voice | poetry in various forms and rhythms as well as voice
projecting techniques appropriate for each type of tonal | projecting techniques appropriate for each type of tonal
recitation recitation
GE310 | wyfadlne 3(3-0-6) | GE310 | wpfedlve 3(3-0-6) | AwLAL
(Thai Classical Dance) (Thai Classical Dance)
vié’ﬂLﬂyaqé'uuasLLUULqusuaﬂmgﬁaﬂ”Lm REET Mé’ﬂL*ﬁuaaﬁuuaxLLUULLmusuaﬂmg?iaﬂvLm AN
UfTRnsiug masih maad Sudun UFTRMsiug masth waads Susun
Introduction to Thai classical dance and basic Introduction to Thai classical dance and basic
movements, practice of Thai classical dance movements | movements, practice of Thai classical dance movements
including slow movements (plheng cha), fast movements | including slow movements (plheng cha), fast
(phleng reo), and major movement series (ram mae bot) | movements (phleng reo), and major movement series
(ram mae bot)
GE311 uensg 3(3-0-6) | GE311 | uen 3(3-0-6) | AN
(Dance) (Dance)
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JUWUULAZUTZNNUDINITIAY WU Junior Dance, Street FULUULAUTELANYBINISLAY LU Junior Dance,
Jazz, Hip Hop, K-Pop, B Boy, Jazz Move, Junior Ballet, Wn | Street Jazz, Hip Hop, K-Pop, B Boy, Jazz Move, Junior
MILAUUIZLANENG 9 Ballet, Hnn1stsiudszianeng 9

Dance genres and movements such as Junior Dance, Dance genres and movements such as Junior
Street Jazz, Hip Hop, K-Pop, B Boy, Jazz Move, Junior Ballet, | Dance, Street Jazz, Hip Hop, K-Pop, B Boy, Jazz Move,
practice of various dance movements Junior Ballet, practice of various dance movements
GE312 mstuies 3(3-0-6) | GE312 | matudes 3(3-0-6) | ALLAN

(Singing) (Singing)

Wsldides Uszinnveunas Auaunsidides nsile Bnsldides Yssianveanas aauaunsidides nns
wazn13dudame auns Anuiinsdusedunudiauiarnis | flaazn1sdudmae aund Bnufiinistuiedunudiauuas
uanslonTasng o pasAauRniImIINIskaneanlilunzaudu | n1suanslanianis 4 nasnauinviinisnisianseonti
JULUUTR Y MINgANAUFULUUTD99U

Voice projection, music genres, voice control, Voice projection, music genres, voice control,
listening for beats and rhythms, singing practice for social | listening for beats and rhythms, singing practice for social
events and stage performing on various occasions, practice | events and stage performing on various occasions,
of movements appropriate for each type of events practice of movements appropriate for each type of

events
GE313 PR IAMeA 3(3-0-6) | GE313 | siRadnsel 3(3-0-6) | AaLAn
(Music Appreciation) (Music Appreciation)
nsilimundiiteliAnaudlanazeueutsluna nsilsaundifielfiAnauidilauagarueudsly
YeINsHIAUnT TINReTRLINITVeINTTanuAIUTEIANGN 9 | AMA10IN1STaAURT SrudaiaiuIn1TveInIsilanuns
FnursINAlLazATDIALRT UszLANeng 9 FnunErBINANLAZATDIAURT

Music listening for understanding and appreciation Music listening for understanding and appreciation
of its values. Development of music and its genres, as well | of its values. Development of music and its genres, as
as characteristics of songs and musical instruments well as characteristics of songs and musical instruments
GE314 msiowenid 3(3-0-6) | GE314 | munasenk 3(3-0-6) | AaLAn

(Flower Decoration) (Flower Decoration)

Fansuaz Aadutin1sTausl LazaIEVoNANUNLIEVD AansuarAadutin1sTALAs LazaIeNoAAUNLTY
ponlsl Litedanandnlalidnfeussaunmsniqunies naenau | veanenlsl iedainardalaliidndessaunisalgunioy
annsadrladansldnenlfifunindiunuuranisdoans | saenuaunsadlafenislénonldi@unndunuunis
asualnuidnldegeasiBunaee doansensualmnuidnldedisazifenane

Science and art of flower decoration, meaning of Science and art of flower decoration, meaning of
flowers leading to understanding of aesthetic experience, | flowers leading to understanding of aesthetic experience,
understanding of how to use flowers as a means to | understanding of how to use flowers as a means to
communicate and convey people’s emotions and feelings | communicate and convey people’s emotions and

feelings
GE315 Wemnl 3(3-0-6) | GE315 | Wammnel 3(3-0-6) | AuAL
(Costume and Garment) (Costume and Garment)

UseTRveaaiosurinie indeUsyiu Aauzuay Tansssu UseTRvonndnsurinie indosusedu Aalzuay
nsanusssenelivinzunszAuyAna gaadauasauszad | Jaustsunisanussmelivanzunssiuyana gaadouay
seluvuntausssuresswdidnuaz ity Siesiedt | gavsvasd vsluuuniausssuvessvdrdnuaz ity
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nsdifinwinisesnuuuiansinsal duAuusedd givdsesia
asnsallng

History of costumes and accessories, fashion styling
appropriate for social status, times, and purposes in the
contexts of royal court and commoner cultures, analysis
of case study relating to costume and garment design,

revitalization of Thai costumes and garments

Aaszinsdifinwinisesnuuuiansinsal duAudsein o
naswesansnsallng

History of costumes and accessories, fashion styling
appropriate for social status, times, and purposes in the
contexts of royal court and commoner cultures, analysis
of case study relating to costume and garment design,

revitalization of Thai costumes and garments

GE316 MSEENUUUSRBUAMEMAEMAAGAEN | 3(3-0-6) | GE316 | museniuusioassmeusnadain | 3(3-0-6) | aufu
(Costume and Make-Up (Costume and Make-Up
Design) Design)

AITUNUNY LLaxmmﬁwﬁ'iymmm’%auwﬁmEJLLax AIUAUY LLaxmmﬁﬂﬁ'aﬂmm’%lam,wiﬂmmax
w3osUsedu msiineenuuuiAiesuiiniuasirdetseduly | ndesUszdiu nstineenuuuiedeurineLasiadeUsEiy
Wrtunsuanstszanene q  dieliAnanumunzauuas | Widitunsuansssnmeng 9 dielifnanumngauag
denndesivepalLazanInTelinuan Naujuasnisin | aenndesdveraduuazaninvesinuans ngufuaznisin
UftRAefunsudmindosiu uasmadansudaiindngu | UioRReasunisudaniindesdiu wazimaiianisusmd
NTUARS dmsunisuans

Meaning and importance of costumes and Meaning and importance of costumes and
accessories, practice of costume and accessory design for | accessories, practice of costume and accessory design for
various types of performance, basic make-up theories and | various types of performance, basic make-up theories
practice, make-up techniques for stage performance and practice, make-up techniques for stage performance
GE317 AekAdnmenl 3(3-0-6) | GE317 | Aek3dimend 3(3-0-6) | AwLAL

(Arts Appreciation) (Arts Appreciation)

AN AANENARY AANvesfaunTIy nanN1TIdnal AUNUNY ANUEIAY AMAIYBIARAUNTTU NANNIT
Aaunssudszianeng 9 laun Insnssu assunTu Aens | AdnwalRaunssudssandns 9 loun 395nssN sanTmAn
ugnssu wardetiufisssaienng q sisludu suuvu o | nsm uignssu wazdotufiesaeaionng 4 filudu suuuy
WIARAUVTESE oy uunAnauvesa

Meaning, importance, and values of arts, principles of Meaning, importance, and values of arts, principles
arts appreciation for different art forms: painting, literature, | of arts appreciation for different art forms: painting,
music, dance, and contemporary entertainment media | literature, = music, dance, and  contemporary
relating to forms, contents, and aesthetic concepts entertainment media relating to forms, contents, and

aesthetic concepts
GE318 mrssEwama L 3(3-06) | GE318 | muemsumemadiudive 3(3-0-6) | ALAY

(Thai Folk Games and Songs)

(Thai Folk Games and Songs)

Useifianuduun dnvaer Yszan uazamur1ves
nsaviauitutiulumesie @ vesUssmelve wasnasitutiu
IngusazUsean svwavesanmdsn filuseme andlouuay
ARTInfironIsNTaziau 9 waznsUszendldinasitutiu
Tuloniams 9 egnamnzaw

History, characteristics, genres, and values of Thai
folk games in different regions of the country, Thai folk
song genres, influence of social environment, geography,

values, and principles of life on Thai folk games,

Usgdfmnudunn dnvae Uszuinn uazanA1ves
nsaziduiiudiuluniadig @ vesUszinelng wazinas
futhulneusiasUssinn Svswavesanindsau niUszina
AflounazaRTinfinenisnisaziausing o waynsUszgndly
wasitutululenasine q sgramunzay

History, characteristics, genres, and values of
Thai folk games in different regions of the country, Thai

folk song genres, influence of social environment,

geography, values, and principles of life on Thai folk
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application of traditional Thai folk songs appropriately | eames, application of traditional Thai folk songs
used on different occasions appropriately used on different occasions
GE351 | JansTnusnilen 3(3-0-6) | GE351 | dansTRusnilen 3(3-0-6) | ALAN
(Popular Culture) (Popular Culture)

ANuINY dnwaigtaniz enudunivesinusssuUsyen AMULNY dnwaziane madusnvesiamusssnusesn
flow uavdviwaiiviodsnulne euduiussewiatamsssy | doy wazdvinaiiddedenulng  Aruduiusseniig
UsyyllgunuszuuiAsegiauilon anannnssun1suan | dausssuussrlloudussuuiasegianuiloy gaaimnssy
’SIWNUﬁiiZJLLEﬂ%%EJN'Jﬁ‘UU U%UWW?Q%@ﬂﬁJLLa%ﬂWiLﬁ@Q n13 m%mﬁm?@uuﬁﬁmmxﬁamaw U%UWV]N??@V”IQJLL@SﬂWiLi@Q
U3lnatausssy wardinsesiimusssuussunfoniiddvina | n1suslnatmusssy uagiinsziiausssulssvdeonda
Tudiauszdruresauludendlne iy uwnldy aund azas | dndnaludinvsesriuvesauludenulng Wy widy aund
nsvia nmeunsd dudvesiissdin amdie Mensinsiien | azasTnsdied nmeund dudvesiisedn aandie s18n1s

Meaning, distinctive characteristics, origin and Tnsviead
development of popular culture, and its impact on Thai Meaning, distinctive characteristics, origin  and
society, relationship between popular culture and | development of popular culture, and its impact on Thai
capitalism, cultural production industry and mass media, | society, relationship between popular culture and
social and political contexts, cultural consumption, | capitalism, cultural production industry and mass media,
analysis of popular culture influencing people’s everyday | social and political contexts, cultural consumption,
life in Thai society, such as fashion, music, TV drama, film, | analysis of popular culture influencing people’s
souvenirs, photographs, and TV programs everyday life in Thai society, such as fashion, music, TV

drama, film, souvenirs, photographs, and TV programs
GE352 | Aevuidisondeu 3(3-:0-6) | GE352 | Hetufitendeu 3(3-0-6) | AaLAY
(ASEAN Entertainment Media) (ASEAN Entertainment Media)

Snungamzuardnuuziuvesdetufislseman Snuuransuazdnuvauyimvesdetuiisuszime
7 lugfinneendeu mnuduiusseninsdotufisfudenly | ds 9 lugfinieondou mnuduiusszwindetuifisiy
Useaeng 9 Jausssunsarauasiandotudidulsema | dealudsemaning 9 Jausssunisadrauasiandetuiisly
#9 9 masasudviswadiietulugiinirendeu vt | Useinasins 4 masasudvdwadilderulugiinnnendey
Uszidiunhaulafivsngludetufisendeu Aengivssiuihaulaiiunngludetuisendeu

Distinctive  and  shared  characteristics  of Distinctive and  shared  characteristics  of
entertainment media in ASEAN countries, relation | entertainment media in ASEAN countries, relation
between entertainment media and society in different | between entertainment media and society in different
countries, creation and consuming of entertainment | countries, creation and consuming of entertainment
media in different countries, influence of entertainment | media in different countries, influence of entertainment
media from ASEAN countries on each other, analysis of | media from ASEAN countries on each other, analysis of
interesting issues existing in ASEAN entertainment media | interesting issues existing in ASEAN entertainment media
GE353 | Aaudmusssuandeu 3(3-0-6) | GE353 | AaUdmusssuanduu 3(3-0-6) | AuAY

(ASEAN Cultures) (ASEAN Cultures)
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wIAAE oIS RANEaiNAaY TaLssTUTRIUsEIMARNS 9 wfniesdndnuainsday ausssuvesUseina
Tutszavendeu Jadeiifinadonisadnassiuariunen | 4 luussranendou Jadeiidnadonisadisassduaziu
AauiausssuvesUsemanie 9 AEIngaNITTRINSIINSIN | venfauiniusssuvesUsemanig 4 A1gdnganeinusITy
adpvasUszinalunguussrnane o MsUSuiuwaznis | swadevesUsemalunguussanauendey n1susuduay
FauvasfauimusssuiiomsvgRanisienien wuadn | mefaudasiaufaussauiersvgianisvioniisn uwdn
¥Rfey waznswileIngauewd WAty waznswiledngavewd
Concepts of art and cultural identity in ASEAN Concepts of art and cultural identity in ASEAN
community, factors affecting the creation and | community, factors affecting the creation and
conservation of art and culture in different countries, | conservation of art and culture in different countries,
critical  situation of contemporary cultures in ASEAN | critical situation of contemporary cultures in ASEAN
community, cultural adjustment and adaptation for | community, cultural adjustment and adaptation for
tourism economy, nationalism, and solutions to the | tourism economy, nationalism, and solutions to the
countries’ crisis countries’ crisis
GE354 | BvSwadmusssuAesIfluRays | 3(3-0-6) | GE354 | 8nswadmusssudrsvnftudals | 3(3-0-6) | Audy
ey ey
(Foreign Culture Influence on (Foreign Culture Influence on
Thai Arts) Thai Arts)
nMsfukazyIINISTRusIsuA1sYIRtudaulneg nsfuazysanTimusssustsvfludeaulng
dvSnavresinusTsuBuAe dan1 wus 3u lanyadu wazlan | dvdwavesTnusTIudusy 01 wus U lanyadu waglan
pziunn nsasassAfalylne pziunn nsasasshfalzine
Adopting and integrating foreign cultures in Thai Adopting and integrating foreign cultures in Thai
society, influence of cultures from India, Sri Lanka, Khmer, | society, influence of cultures from India, Sri Lanka,
China, Muslim world, and the western world on the | Khmer, China, Muslim world, and the western world on
creation of That arts the creation of That arts
GE355 | UszdnAransasaulnenasnis | 3(3-0-6) | GE355 | UszifAransdeaulnendanis | 3(3-0-6) | Audy
\Wasuwasnisunases Wasuwuasnisunases
(History of Thailand’s Society (History of Thailand’s Society
after Revolution) after Revolution)
UsgiRmansdanulnendsnisidsuudanisunases Usgdmansdanulnendanisdsuudainisunases
FiFensHaLNUsEImARILUUAL TUAN uazkansEnuiifive | TdensiauUssmanuuuunzuen uagnansenuiisive
g nsAnw ﬂ’ﬁLfIEN ANTUNATDY ﬁ@ﬁ?ilﬂﬁ‘?}u Aaunssu | dean nsAnw ﬂ?iLfIEN NSUNATY ﬁ@ﬁ?ilﬂﬁ‘?}u Aaunssu
sadley wnAnBosnundulve viosiiu maenaugaumissind | saden unAnFesamidulne viesiu nasnaugaunisal
JiAszsin1sidasuutas nsAanate uazn1sMsegYes | 1A Aesizinisidsundas nsadnans uaznnsdiseeg
dannilngangaiamnianfdan vosdenulneangaimuntilanifdan
History of Thailand’s society after revolution, History of Thailand’s society after revolution,
policy relating to modernization and its impact on society, | policy relating to modernization and its impact on
education, politics, administration, mass media, arts, | society, education, politics, administration, mass media,
tastes, local Thai conceptualization, and national | arts, tastes, local Thai conceptualization, and national
ideology, analysis of change, disentanglement, and | ideology, analysis of change, disentanglement, and
existence of Thai society from the modernization to | existence of Thai society from the modernization to
globalization periods globalization periods
GE356 | gaun1saladevnfvasiu 3(3-0-6) | GE356 | aaunsalaieyfvesiu 3(3-0-6) | AL
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(China’s National Ideology)

(China’s National Ideology)

WannsauuseIaaans Usvn gl msdes
N15UNATEILALIATYEN A Nasviouyatesgaun1salasng
WAvesIunsiafnIutatagiy

Aspects of China’s development in history,

philosophy, wisdom, politics, administration, and

economy, which reflect China’s national ideology from

the past to present

Wannsauuseifeans Usve idaan nsdes
nsUnAseLAzIATYERa T8 Tiazvieuyuuegaunsaiaing
yifvesuiiusefnaudstiagiu

Aspects of China’s

development in history,

philosophy, wisdom, politics, administration, and

economy, which reflect China’s national ideology from

the past to present

GE357 | wnsaidagduvedlan 3(3-0-6) | GE357 | wigmsailagtuveslan 3(3-0-6) | AL
(Current World Events) (Current World Events)
wgnssiddyidatululan difnadiunisidies wgnssiddyiindululan Hedanisdunisiies
wisugia wordsen uveusudoararudaudsiAnty | inswgia uazdeay sadsanuiiuiionazanudaudad
Tudsaulantlagiiu sawtamgnisaiddgludssmalned | Aeduludslantagtu sutammmaniddylulssmelne
duiusiumanisallulan eliawnsafn Aasigi 3915l | Aduiudiuimgnisailulan Wieldaiuisofa Aasies
wazUsuidflsumansaiddyredaniiietulurasnaida | 391300 weslFeufisumgnisaidiAgvedlaniiiatuly
q Fadanansznuienisdeuuasls e 4 Sedsmansenusentsiudsuulasls
World’s major events in politic, economic, and World’s major events in politic, economic, and
social dimensions, cooperation and conflict in modern | social dimensions, cooperation and conflict in modern
world society, and important events in Thailand related | world society, and important events in Thailand related
to world’s events. Enable learners to think, analyze, | to world’s events. Enable learners to think, analyze,
criticize, and compare these important world’s events | criticize, and compare these important world’s events
occurring at different times and have impact on changes | occurring at different times and have impact on changes
GE358 | n12uangn1e 3(3-0-6) | GE358 | A12zuaenE 3(3-0-6) | AwLHYU
(Multilingualism) (Multilingualism)
ANWULLANIZVDINIITWAIUATEILATAIIZWAY ANWULLANIZVDINIIENRANEATEILALANITUANY
TAUsTIL NAUTINITTIMUNAEIANE 9 TudiAn A1TUNTALDEY | TAIUSTTL INATINITILUNAIEIANY 9 TudiAN ASUNTLLS
LAYHNANNATUNINATYN LLﬂ%a‘W%W@‘Uaﬂﬂ’1'35'1/1@'183’1’1‘1&’1'17;fl(ﬂlﬂ BATNAUNFIUNIINIYN LLﬁB@W%Wﬁ‘U@\TﬂTA%Wﬁ’]Hﬂﬁwqﬁﬁﬁi@
walodludsay walodluday
Characteristics of multilingualism and Characteristics of multilingualism and
multiculturalism, criteria for language classifications in | multiculturalism, criteria for language classifications in
society, linguistic interference and integration, and the | society, linguistic interference and integration, and the
influence of multilingualism on people in society influence of multilingualism on people in society
GE359 | nsdanisinissioue 3(3-0-6) | GE359 | n1sdnnsinsAel 3(3-0-6) | ALY
(Museum Management) (Museum Management)
ALY WINT Anud R IasANANYDIRRS A eIT muvInY Wil ArmdAtuas AMAYRIRTS A BT
sadeny Useinnuazguuuuvesiiiisdmd nsdauandly | Sdediau Ussianuazsunuuvesiiisdman nsdauansluy
Fifis s wunAaiefuRfsAos nsumsdanisfinesud | AfsSuel wuirRniRedfuiidssus n1susuisdanis
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nseaInvesfifisiuel Mseusnduasnisdauans fifissioue

Toshundofifisfausiitudu fwuuinisinangidygilne
Msfldusmvesyuvulardiauiiisdusilugaunf Ritsdue
GHLITOER
Meaning, function, importance, and values of
museum on society, classifications and types of museum,
museum displays, concepts relating to museum, museum
management, museum marketing, conservation and
exhibition of local museum, model of Thai local wisdom
museum, community participation and ideal museum

society, virtual museum

o

fifissiuel nseanvesiiisine MIeusnYuazNITInLAR

o

sfnuaviosduvieRfisdueiiiutiy duuuiifisiudigd

o s

=)

ce

N
e nsfidusinvesguvukazdinuiiisiuelugay
AR AN sadliouas

Meaning, function, importance, and values of
museum  on classifications

society, and types of

museum, museum displays, concepts relating to
museum, museum management, museum marketing,
conservation and exhibition of local museum, model of
Thai local wisdom museum, community participation

and ideal museum society, virtual museum

GE360 | USugymziunn 3(3-0-6) | GE360 | USugymziuan 3(3-0-6) | AL
(Western Philosophy) (Western Philosophy)

wiARISANYINTEUIUANARvatlanayTuAn  Lags winfnIsANwINSEUINAMUAnvadlanazIunn 1aesj
Anwuszinulamdrdgluadodie q loud afelusa alfe | Arvdsswulgmddgluaiosis o loun adeluseu ade
nana adelual wasndsadiolnl WoBsuditugruuasiannms | nans adelnmil uazvndsadelnl iioeuiiugiunay
nerudnfiiatululanae Juan WannsneeuAniiiatululanae fuan

Concepts and study of the thinking process in the Concepts and study of the thinking process in the
Western World, focusing on critical issues existing in | Western World, focusing on critical issues existing in
different periods: ancient, medieval, modern, and post- | different periods: ancient, medieval, modemn, and post-
modern, with the aim to learn the foundation and | modern, with the aim to learn the foundation and
development of the thinking process in the Western | development of the thinking process in the Western
World World
GE361 | USugymziuaan 3(3-0-6) | GE361 | USugymziuaan 3(3-0-6) | AL
(Eastern Philosophy) (Eastern Philosophy)

wnARTsAn¥INTEUINANAnYadlanayIusan lnws winfnISAnwINsTUINANUARYetlanayJuen lag
AnwianizuuiAanszuandn oun Suide Ju uazdu e | snwiamizuuAnnszuandn loun Suife 3u uasdu
fsanvssiuiymdfyiunisuananauminetesdia | WeRansavszdudymddyduniswamaumaneg
AAduiInz Tuean V990 MUIAUIRE Tuean

Concepts and study of the thinking process in the Concepts and study of the thinking process in

Eastern World, focusing on the mainstream concepts from | the Eastern World, focusing on the mainstream concepts
India, China, and Japan, with the aim to consider critical | from India, China, and Japan, with the aim to consider
issues relating to searching for the meaning of life in the | critical issues relating to searching for the meaning of life
Eastern Way in the Eastern Way
GE362 | TmusIIuY 3(3-0-6) | GE362 | YUFITUY 3(3-0-6) | AwAY

(Tea Culture)

(Tea Culture)

o a

A0 wazRauINSYRTAINSSIUYT UseiRransuead

a a v o

FauiAgrdosiumluuszimaing 4 Tnslamzvesiu gu
wazgfinirendeu Usziiudnuiausssuiudenulneg Wy
anudeuazadsng q tAeadulusinaznisuilaae n1s
adarsdgsfion Tausssuudhlunald afuigna

¢

lugugianusssuswaivgalan1fian

o a

ANdn wasiauIN1sveeiuusTIng UssiRmanived
% o Y ' = 0
depuiiertosivmludseinadig 4 laeanizvesdu guu
wazinimendeu Ussiufnwiinusssuwludwmulve wu
AnulBkazARaIg 9 Ledulurinaznisuilaaen A1g
a¥eassfgInay musssusmhanlunield viuisnssy

¢

wlugiugiansssusuaivgalan1fdun
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Origin and development of tea culture, social
history relating to tea in different countries, particularly in
China, Japan, and ASEAN region, study of tea culture in
Thai society, such as beliefs and principles of tea leaves,

tea consuming, creation of tea business, tea house

Origin and development of tea culture, social
history relating to tea in different countries, particularly
in China, Japan, and ASEAN region, study of tea culture
in Thai society, such as beliefs and principles of tea

leaves, tea consuming, creation of tea business, tea

culture in the South, tea and rituals, tea as a | house culture in the South, tea and rituals, tea as a
contemporary culture in the globalization era contemporary culture in the globalization era
GE363 | dmusssud 3(3-0-6) | GE363 | TusIsudn 3(3-0-6) | AuAY
(Rice Culture) (Rice Culture)

AUNNIELAZVOULUAVRITMUSTINT1D AINEUAUS AUNNIBLAZVBULIATDITAUSTINT A INFUWUS
sewinefaiusssudatuaulnedlufausssunatsuas | seninefausssudnduaulneiiluausssunaiuas
Samsssuyntiy Jausssudnlunssuanisiddsunlames | Sausssurnitiu SeusssudmlunszuanisivBountasves
Fnsllan nadifnuausssudiluaniuiioge Sesevuas | deslan nsdifnwTamsssudmluaniuiiade esziuas
assassAinusssutnluusundsaus el assassAinusssutnluusundiansinads

Meaning and scope of rice culture, relation Meaning and scope of rice culture, relation
between rice culture and Thai people in both the royal | between rice culture and Thai people in both the royal
court and commoner cultures, rice culture in the stream | court and commoner cultures, rice culture in the stream
of change in the world society, case study relating to rice | of change in the world society, case study relating to rice
culture as existing in the real location, analysis and | culture as existing in the real location, analysis and
creation of rice culture in the context of contemporary | creation of rice culture in the context of contemporary
society society
GE364 | Smusssuth 3(3:06) | GE364 | Smusssuin 3(3-0-6) | ALY
(Water Culture) (Water Culture)

Faussanhluadlnefusngluassed dumn Bead Faussanhluadlvefiusngluissed duiu Fead
fAaunssy unumkarALMIneTe i lunTEeRs Usendl | AaUnssu UnumarmnuTnevethlunsy e Re Ussindl
LLawamuLﬁmﬁ’Uﬂ;ﬂuQﬁmﬂﬁm 9 idayareinsinng LLamaﬁuuLﬁ'mﬁ’uﬁﬂugﬁmﬂmn 9 piidygrvesmsianis
desaulnslugaedin uludmiiostausssutiluge | dvesaulnelugeefin ulusimidesfausssutiluga
gadszyu msdanmsthiutlygmuesdnlnelutlagtu gatszyu msdansthiulygmuesdnlnelutlagtu

Water culture in Thai literature, legends, tales, and Water culture in Thai literature, legends, tales, and
work of art, role and meaning of water in royal ceremony, | work of art, role and meaning of water in royal ceremony,
tradition and folklore relating to water in different regions, | tradition and folklore relating to water in different
Thai local wisdom of the past regarding water | regions, Thai local wisdom of the past regarding water
management, concept of water culture in the era of | management, concept of water culture in the era of
irrigation, water management and problems in modern | irrigation, water management and problems in modern
Thai society Thai society
GE365 | anawuaznistuiidivesyaduly | 3(3-0-6) | GE365 | erariwazmsindidnvesynidulu | 3(3-0-6) | Audu

Uszndlne
(Chinese Shrine and Oblation in
Thailand)

Usuwmdlne
(Chinese Shrine and Oblation in

Thailand)

ARALTBLAEINUANALILAaENTS ALeNveerI Ty

Usewmdlng nstniisndunisasneassaTmusssuveIviiu

ARAMULGaLNEIfuUmMaLs LAz NSt eI uluy

Uszwalng n1sindsndunisadneassaTmusssuueanniiy
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maL%”]ﬁ'un’]’iélzwmmﬂﬁul,l,azﬂﬁmmaé’mammu UNUN
yosmatdagnstuiidnluviunsivady  o19iluaiuns
viouflen LAsugiaadeassd aRvuaieassd uariauIng
Yp9nsas1sdIANIuATan nsdlfnwimaduazisnssulnd
w9 Tudsaalng

Shrine and oblation belief of the Chinese in
Thailand, oblation and the creation of Chinese culture,
shrine and the establishment of Chinese community and
its expansion, role of shrine and oblation in contemporary
context, such as tourism, creative economy, creative
folklore, and development of Chinalization, case study

relating to shrine and oblation in Thai society

AALANAUNTAIYUTUYIITULALNITVYEAIVDIYUYY
UnumMYesmaldkar NS luusunsivads  endiluaiu
n3ioaliien LasugAeaieassd afvuaieaTsd way
WAIN15U99IN158519d AU ATl nsdfnwimaduag
fEnssulnimmduiieiu 4 Tudenalng

Shrine and oblation belief of the Chinese in
Thailand, oblation and the creation of Chinese culture,
shrine and the establishment of Chinese community and
shrine  and oblation in

its expansion, role of

contemporary context, such as tourism, creative

economy, creative folklore, and development of
Chinalization, case study relating to shrine and oblation

in Thai society

GE366 | AMUNAINUANVRINGUYIANUG | 3(3-0-6) | GE366 | AMUNSINNAILURINGUYIRANUG | 3(3-0-6) | ALfN
Tudsaulne Tudsaulne
(Ethnic Diversity in Thai (Ethnic Diversity in Thai
Society) Society)
SndnualvesngumAnugiddnludeslng nsshsilits SndnualvosnguuAnusiddnludsaulng nmssasdly
AR MIUANAIINVIaNEYINGUNANLEAS 9 WU Tof | Fefiiug amuandavannvatgvesngunARuSH 9 1wy
Jadeveanguuinugluden dnummdnvalivanuimigly | Jef taildeveanguuinusludiny dnunanualiuainuyii
UseAuegey ﬁﬁmﬁuﬁsjmﬁagawﬁamadﬂdmmﬂaﬁuﬁﬂu melulssnauedeu ﬁ'ma'ﬁuﬁQwuﬁagﬂiawﬁmaaﬂduﬁmaﬁ’uﬁ:
ﬂiqqmwwmﬂiﬁﬁﬁzy 9 "Lun@mmmumﬁﬁﬁzy 9
Important  ethnic identity in  Thai society, Important  ethnic identity in  Thai society,
maintaining ethnicity, ethnic diversity, advantage and | maintaining ethnicity, ethnic diversity, advantage and
disadvantage of ethnicity in society, plural society and | disadvantage of ethnicity in society, plural society and
challenge in ASEAN community, survey of some significant | challenge in  ASEAN community, survey of some
ethnic locations in Bangkok significant ethnic locations in Bangkok
GE367 | anuvianviangmaneludaslne 3(3-0-6) | GE367 | anwvianvanemaweludsaslne 3(3-0-6) | AuAY
(Gender Diversity in Thai Society) (Gender Diversity in Thai Society)
AUNNIYVDIAIIUNAINAANENIUNA  LUIAALAY AMUNUIBVDIAMIUNAINNANYNIUNA  LUIAALAY
nszvawiAdlumsdnuanuvannanemandlulfisneg s | assuawimilumsdnmenimannvanemanelufifisne i
MIIneImans Manyeeingt nadeinen wardu q M | medveieans mamyueiner mMedivel uagdu 9 A
wWlapnumannuanenaneludaalneg wWilarmuvanuansmameludsaule
Meaning of gender diversity, concepts used to Meaning of gender diversity, concepts used to
study gender diversity in different dimensions, science, | study gender diversity in different dimensions, science,
anthropology, and psychology, understanding of gender | anthropology, and psychology, understanding of gender
diversity in Thai society diversity in Thai society
GE368 | mfwuad1sdssa 3(3-0-6) | GE368 | ARAwua31eassa 3(3-0-6) | LA

(Creative Folklore)

(Creative Folklore)
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UseiRenudusnvesmivuine wwRemeaRvulullvsl
wazaRvuuwlnmlifionisadsassAnanssumsdeny s
SvswavesaRvuwnlmiffsodnslnetag i

Origin and development of folklore, modern folklore
concepts, and modern folklore for the creation of social
activities, as well as the influence of modern folklore on

current Thai society

UseIRmnuusnvesmivinet wwRnmeaRouwn il
wazaRvuLLslmifienisadassdAanssumedenn s
SvwavesmRvuunlmifiddedenlnetagiu

Origin  and development of folklore, modern
folklore concepts, and modern folklore for the creation
of social activities, as well as the influence of modern

folklore on current Thai society

GE369 | lustunafvaslneuazuszina | 3(3-06) | GE369 | Tusruafvaslnewazuszine | 3(3-0-6) | Audu
TndiAes TndiAas
(Archaeology of Thailand and (Archaeology of Thailand and
Neighboring Countries) Neighboring Countries)
aruveveRvlusaind eoiieiuseindlusond AUNLIBYIVTUIIUAR AR IR UTEN
uazAauns UsyiRvesdalzlvenasAalzvesUsemdlnaifes | lusaaduazfaunssy Uszifvesdadzlvenazfalzaes
wagnsAnwIuenan i Usznelndifies wazmsfinwuenaauii
Meaning of archaeology, relation between Meaning of archaeology, relation between
archaeology and work of art, art history in Thailand and | archaeology and work of art, art history in Thailand and
neighboring countries, fieldtrip neighboring countries, fieldtrip
GE370 | vinsdufunisadneassddudimne | 3(3-06) | GE370 | Wesdudunisadieassddudanig | 3(3-0-6) | Audu
IMUTTIU INUTTIU
( Local and Creative Cultural ( Local and Creative Cultural
Products) Products)
nszwariesduienludinlve aruduiussemineiasdu nssuavinsdulonludndlve muduiusssrnaiosy
AuiAsygRanuvy uasTrUUAswERvesUsemea wnAnFesds | fuimsugiavawy uasssuulaTygiavesUssme wnAni3esds
Ustmgiimansuay Tansssuvesyuruiitilugnisainedudn | Uitmenimaniuay Tausssuvesyuauiiunlugnisaiiedudn
NNTAUSITU  ATZUIUNITAS NUASNAAFUAINICTAUSITY | M TAIUSITU  NIZUIUNITAS1LAZHANFUAIMNIITAIUSITY
nsdiAnulneiiuteyaluiesfiut uindeumendudands | nsdi@nwlaofvieyaluvissdutmifadeummndudiainds
Usvnanenansan sovonasassAlRduAuA N | Udvnagdmansn sovanaswassAliTLANAMN
Tansssueg 1 lugussau Tausssuegadugussu
Localism in Thai society, relation between local Localism in Thai society, relation between local
and national economy, concepts relating to geographical | and national economy, concepts relating to geographical
indication and local culture leading to cultural products, | indication and local culture leading to cultural products,
creation and production processes of cultural products, | creation and production processes of cultural products,
use of case study as a tool to collect data in local | use of case study as a tool to collect data in local
community in search of products with geographical | community in search of products with geographical
indication indication
GE371 | 91%UseiWAILAZWNIZII1UND 1Y 3(3-0-6) | GE371 | 510Ussnallaswszs1unslu 3(3-0-6) | AaLFiY

Fenulne
(Royal Tradition and

Ceremony in Thailand)

Fepulne
(Royal Tradition and

Ceremony in Thailand)

v o N aa
ﬂ’ﬂlﬁﬂlﬂﬂLLa%WUWWﬂ@@ﬁ’V’UU?%LWmLLag'Wi%i'VUWﬁiu

Jsznalng WauIn15999519Us e nalhas wIs 19 Ly

v o = aa
ﬂ']'?ll‘ﬂll’]&]LLaﬁVﬁJ’]‘V]“Uaﬁﬁ?ﬁﬂi%LWmLLa%Wi%i'T‘UW51'14

Uszwmalng  Wauin15v89519Use Nl wagnses1uns lu
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o

Tuswdin

o

Usgifmanslne sauseindliaznszsunadn
ne

Meaning and function of royal tradition and
ceremony in Thailand, development of royal tradition
and ceremony in Thai history, significant royal tradition

and ceremony in Thai royal court

o

Tusdniin

o

UseTReanslneg swuseiwdllagnszsnsoan
ne

Meaning and function of royal tradition and
ceremony in Thailand, development of royal tradition
and ceremony in Thai history, significant royal tradition

and ceremony in Thai royal court

GE372 | Ussiwdiuszhug 3(3-0-6) | GE372 | Usziwdlusehvg 3(3-0-6) | AUAN
(Invented Tradition) (Invented Tradition)

ANUMINY ANNEIAUeUsTINdlUsEAvg Adiauay ANV ANNdAgUetssinaissfug Auliauay
WannnsvessemdussAug nquiiferfestunmslienedt | fianmsvesUsemdussing mudierfestunisinmei
Usendlssivg Ingpdsrutuunummiinfivenssodussivg | Ussindlusevg Angedeaufuunuimuiinfivesszing
SvisnavesUstmdiussAngfisinonisairanmnssunuanudn | Ussivg SvinavesssmdussRvifiidomsatnnmnssuany
vosnuludaandagiu nsdlfnwlssmalissiviludenulne | anuAnvesauludernlagiu nsdlfnuusendyssivglu
waraniUssndusAvs iRt ludsanlnetagtu Feaulne uagiinneilsendlssAviiiiatuludenuine

Meaning and importance of invented tradition, origin fjﬁ]ﬁ;ﬁu
and development of invented tradition, theories relating Meaning and importance of invented tradition,
to the analysis of invented tradition, social crisis and role | origin and development of invented tradition, theories
of invented tradition, influence of invented tradition on | relating to the analysis of invented tradition, social crisis
discourse construction in accordance with people’s | and role of invented tradition, influence of invented
thought in modern Thai society, case study relating to | tradition on discourse construction in accordance with
invented tradition in Thai society, and analysis of invented | people’s thought in modern Thai society, case study
tradition existing in modern Thai society relating to invented tradition in Thai society, and analysis

of invented tradition existing in modern Thai society
GE373 | Uszimdinazinanialudaulng 3(3-0-6) | GE373 | Usziwalwazmeanialudeaulneg 3(3-0-6) | ALAY
(Tradition and Festival in (Tradition and Festival in
Thailand) Thailand)

auddvasUsandluasmanialudenlne wiiive AuddvasUsemnduaninenialudsalng witfives
UstndluasmAnanolndin aimnuide Adouargidan | Ussmduasmanareiidin efmmde Adauasnidyan
e UssnaluazmenauUszatludsealng e Ussndluazienauszadludsealng

Importance of traditions and festivals in Thailand, Importance of traditions and festivals in Thailand,
function of traditions and festivals in way of life, belief, | function of traditions and festivals in way of life, belief,
value, and Thai wisdom, annual traditions and festivals in | value, and Thai wisdom, annual traditions and festivals
Thai society in Thai society
GE374 | UsziRAansvasnineny 3(3-0-6) | GE374 | UszdRanansvasnineng 3(3-0-6) | AwAY

(History of Photography)

(History of Photography)
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Usgdimans anubuinvesnngne aoudidoguas e

v ¢ '

v mareludian anuduiussenitayediuninagie
AsvneTesnMEeiiinmeelslauasaUse YRmans
1585198536 RAULNIIAIBAIM NITNANKAITURINA L
WUIANUAR Nud wATAUUR wazAuAnasisaseA
AuaLnsauazinwe it luussyndldliiAnuselovd
aarsfranuAaUzamaneiiteassladasioden
Photography history, importance and values of
photography in society, relation between men and
photography,

meaning of photography  with its

sentimental and historical  values, creation of

photographic art by integrating concepts, theories,
techniques, and creativity, photographic ability and skills
applied to the creation of photographic art

o

UseiRmans anuduinvesnimats anuddguay
AAvasn e gy eudius e iunwe e
Asvnevesnmieiifiandiimddlauagmesy Yimans
N158519853ARAYLNITEBATN NISHANHAIUIINIE 1Y
WIAUAR Nud wAdaUJUR wazauAnasieassa
anuansaLazinye i luusegndldliiAnUsslovd
awassfkaTUAaUzamaeieassiadasiedany

Photography history, importance and values of
photography in society, relation between men and
photography,

meaning of photography with its

sentimental and historical values, creation of

photographic art by integrating concepts, theories,
techniques, and creativity, photographic ability and skills
applied to the creation of photographic art

GE375 | UsziRmansuaiiwdy 3(3-0-6) | GE375 | UsziArnansuafiudu 3(3-0-6) | ALY
(Animation History) (Animation History)

UsgfRmanfuaziauinisvosnedintu yuuesd UsgiRmansuarWauinisvesuodiudu yuuosd
vanuangre et udauad1iuian 3315 uwazdonans | vannuansveswediuduiuddadiuian 353 uasdenans
Sanisssn Ussnm aufeeumani aueiuasdvsnaveatond | Tausssu Ussan sufunanin siaunfuasdrdnaveste
e wialulad drdnualduinusssy uazmNtandssening | 916 we wialulad snanwalduimusssy wazaudauds
favznugmannssu sevsRalziugnamngsy

History and development of animation, various History and development of animation, various
aspects relating to animation: time sequence, production | aspects relating to animation: time sequence, production
process, medium, culture, genres, animation artists, | process, medium, culture, genres, animation artists,
attitudes and nationality influence, gender, technology, | attitudes and nationality influence, gender, technology,
cultural identity, and conflict between art and industry cultural identity, and conflict between art and industry
GE376 | anudeludsaulny 3(3.0-6) | GE376 | Aannudeludenulng 3(3-0-6) | AuAY

(Faiths in Thai Society) (Faiths in Thai Society)

ﬂ'J'WﬂJWJJ']EJGU@\Tﬂ'J’IJJL%@ Ui%LﬂWUENﬂ'J']JJL%IE] WuIARLaE F"’]’J']JJWJJ']EJ‘UENWJ’]@JL‘?IIE] Uizmmmmmﬁfa WnAALaY
nuiiliAnwianude mnuduiusseninanudedy | nguiilddnwenude aruduiusszninenudodu
Fapulneluviesdudng 9 msifvdeyarmnudeninauiy | dseulngludiesfiudine 4 nsfvdeyarundenirauy
Tingideyannude Usingnisalvesaiuideuarnis | Iieseideyaninude Usingmisalvesaiuideuaznis
Ussgnildanuidieiilegausvasdsing  ludsesilnes et Ussgnldrnudeiiteqestasdsing o Tudsealnes e

Meaning of faith, types of faith, concepts and Meaning of faith, types of faith, concepts and

theories used to study faith, relation between faith and theories used to study faith, relation between faith and
Thai society, faith data collection and analysis, Thai society, faith data collection and analysis,
phenomenon of faith, applying knowledge about faith phenomenon of faith, applying knowledge about faith
for different purposes in contemporary Thai society for different purposes in contemporary Thai society
GE377 | lusiAnansuazniswensal 3(3-0-6) | GE377 | IusAnansuaznisnensal 3(3-0-6) | AuAY

(Astrology and Forecasting)

(Astrology and Forecasting)

WNAAS U EERS hazNSNEINSalvaIdanusy Tuaan

wazmz TunnBaUSeuiiey aReminewarszuu)ideyanly

WNAMS I NTIAERS WaTNNSNEINTAIVBIEIALRE T LB N

wazaziunnalSeudisu afnnuvineuazseuugiUnaily
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Wsemanstng  Usennvedlusienansiaznisnensal NSk

s

AIINTNNNBINALNITAAIUNIIRIIAERS MsUTERYg
Uszindaznisadsdnanwalvesdnneinsal AsdAnw
menasswasnsnensalludsenlvetagdu

Comparative concepts of astrology and forecasting in
eastern and western societies, ideology, meaning, and
wisdom in Thai astrology, classification of astrology and
forecasting, use of linguistic logic and interpretation of
meaning in astrology, astrologer’s invented tradition and

identity creation, case study relating to astrology and

forecasting in Thai society

nmansing Ussianvedvsiaanskagnsweinsal nskd
ATINTNNAINALNITAAMUNIANIIANENT N15UTERAYS
Uszindluaznisadednanvalvestnneinsal nsdlAng,
neansuaznisnensalludenlnetagdu

Comparative concepts of astrology and forecasting
in eastern and western societies, ideology, meaning, and
wisdom in Thai astrology, classification of astrology and
forecasting, use of linguistic logic and interpretation of
meaning in astrology, astrologer’s invented tradition and
identity creation, case study relating to astrology and

forecasting in Thai society

GE378 | anaunvaslan 3(3-0-6) | GE378 | Anauivaslan 3(3-0-6) | ALY
(World Religion) (World Religion)

mudAerrumaundfaedan liun mauniad maun ansfifeatumannddamedlan liun maunedad enaun
Wns mawdaany mausug YvguazinsuiRvesmaun | wns mawdaau maudug Yl uaginsujuavesmaun
dfny Usngnaldsnueanaumaumemauiiudagtu maw | ddy Usingnisaldsauganaunaiuniemauilutagdu
lwinunandngeuasdenulan nsamsisinisuimawiuild | maulwiwunaidngavesdaulan n133esIzinIsUafman
unUgeng o Tudsewlne nlguAdeymeng o Tudseslng

Knowledge relating to world religions including Knowledge relating to world religions including
Christianity, Buddhism, Istam, and Hindu; philosophy and | Christianity, Buddhism, Istam, and Hindu; philosophy and
religious practice of world’s major religions, current social | religious practice of world’s major religions, current social
phenomenon in the era of mixed religions, religions | phenomenon in the era of mixed religions, religions
amidst world crisis, religion as a solution to social | amidst world crisis, religion as a solution to social
problematic issues problematic issues
GE379 | vennaau 3(3-0-6) | GE379 | vanndea 3(3-0-6) | AuAN

(Go) (Go)
nMsiakInAnkazmAliatuiugIudnsuaulugag miﬁ@umLLmﬁmLLazmﬂﬁﬂ%uﬁugﬂuﬁm%’umuiu‘dm

Watny  natend tazdain ﬂ’JWﬁJMJJ’]‘EJsUEN'ﬁUﬁ dnwaly | Walny nanany wazdalnu ﬂ'J']ﬂJMJJ’]FJ“UEN‘ﬁUﬁ Anwuy
nunwazienavunndume  nisau- Wim 9 1y | wunnuasfamavanniduate nsau- Wim 9 LN
Barsidunuinse gasyuwaznunae seTRmansuaz | Insiaunuinse gasyusazvainiin Useifmansuas
IAUTIIY IAUTTIY

Development of Go concepts and tactics used at the Development of Go concepts and tactics used at
opening, middle, and ending stages, meaning of territory, | the opening, middle, and ending stages, meaning of
types and direction of captured and alive stones, ending | territory, types and direction of captured and alive
the game, proceeding the game, formula and tricks, | stones, ending the game, proceeding the game, formula
history and culture and tricks, history and culture
GE380 | vanmynvensesnna 3(3-0-6) | GE380 | wenngnivenazenna 3(3-0-6) | AuAL
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(Thai and International Chess)

(Thai and International Chess)

Usgifuazarnudunivemuingnlnewaznuingn
a1na Anwidimuninlveuagdinuingnaina inveuas
wmadanisiduningnaina nstudniiaznanisiauyes
nngniveuagmangnana  naenaun1sEnufusinsidau
wingnlveuazvaingnana ieldgiTeuaunsaduuas
wWnlanasi1e 9 gesfmmmninlveuagsnninanals

History of Thai and International Chess, study of
Thai and International Chess pawns, skills and tactics,
scoring and strategy, practice of Thai and International

Chess games

UsgTauazanuduinveminnsnlvneuasnuingn
a1na Anwidannininguagdiuininaina inveuag
wadiansiduningnaina nstudnauaznanisiauyes
mngnlnguagnangnana naenaun1lnUjinsid
wnngnlneuazminngnaina eligiSouamnsaidunas
whlanasing 9 vesfiwmsnniniveuagyuninanala

History of Thai and International Chess, study of
Thai and International Chess pawns, skills and tactics,

scoring and strategy, practice of Thai and International

Chess games

2.5 ngudnAuWIInuazdeaud ey

(Quality of Life and Sustainable Society)

2.5 ngadnAunWIInuazdenudsdiu

(Quality of Life and Sustainable Society)

NFUAMNINTIN (Quality of Life)

nguAMAMIIN (Quality of Life)

GE401 | vinwnsiansaumealudeaunding 3(3-0-6) | GE401 | vinwzmsiansaumealudenudavia | 3(3-0-6) | Audy
( Information Literacy Skills in (Information Literacy Skills in
Digital Society) Digital Society)
AITUNUIBUALAIINA1AYVOINITIA1TaULNA ANUNUIEUAEAIUAIAYVRINITIA1TAUNA
nsgurumsHauyaralidugiasaumalasiuninns | nszviunisiauiyanaliiduffasaunalaeisuannis
3Lﬂi?%ﬁﬂ’muﬁ@ﬂﬂ?iﬁ?iﬂumﬂ A15LEENNSNYINTETAUNA fJLﬂi’]%ﬁﬂ’ﬂu&f@ﬁﬂ’]iﬁ’]iﬁumﬂ ASLERNNSNEINTENTEUNA
ﬂ']iL%’WaQaWia‘UL‘Wﬂffﬂllﬂ’]’méljﬁ)ﬂﬂ'ﬁ AsUsEUAE UL A ﬂ']'iL‘Zl}’] 5ﬂaﬂiHULVlﬂ(§ﬂi~lﬂ’J’]Né]jaﬂ 13 A1TUsTLUAN
ﬂ?i‘:]lﬂﬂ'ﬁLﬁﬁ]‘ﬂ?LLa%ﬂ'liel‘lillﬂ']iﬁuwmaﬁhﬁﬁﬁﬁﬂﬁiimLLaL’ d198ULNA ﬂ’]igljﬂﬂ']il,ﬁlaﬂqLLa%ﬂWiI%aWiﬂULWﬂ@ﬂﬁﬁﬁ
Qﬂﬁaammgwma ﬁ]%EJﬁ‘iﬁllLLa%QﬂﬁaQMWNﬂQMNWS
Definition and importance of information literacy; the Definition and importance of information literacy;
process of developing an information literate person | the process of developing an information literate person
through  analyzing information  needs; selecting | through analyzing information needs; selecting
information resources; accessing information; evaluating | information resources; accessing information; evaluating
information; managing information; and using information | information,  managing  information; and  using
ethically and legally information ethically and legally
GE402 | Walanndregdenuuvianisizeus 3(3-0-6) | GE402 | Walanndnegeenuusieniseu | 3(3-0-6) | Audiy

(Discover of Learning Society)

(Discover of Learning Society)

a

AMUNUY ANEIAUBI03AAININIABNITHAU
ningInsuywd n1siauIkarnIskanildsueussiuiu
NAMNITFEUS WWIRATEIRIANITUMINISISENS dauuay
w3eY1en1Tiseul  wadnvesnsruiunisiseud deaunis
a P! ! L4 ! v a v
Feusluasednelaneeulad undimineinsnisieus
gNANEANTNITHALIAIANLIINITITEUT NTasaNEeg1ung

| = v a A v a ' &
wazANussllauelilinn1siseuinaentined1alussuy
waziindsnuuiinisiieuinfisUssasdlanely

Meaning and importance of knowledge on human
resource  development, and

developing sharing

knowledge, power of knowledge, concepts of learning

yaa 9

AUV ANAIAYTDI0IAAUITTABNITHRIUN
iNeINTUYYE N1siawIkarNskanasussuiTiuiy
NAWWINTFEUT  UUIANYDIDIANTUIMNNITREUT dsAuuas
WIBYeMsien;  wadnvesnszuiunsiien; deunis
a E=! ! L4 ! L a ¥
Seudluasedislansaulal wnamineinsnisiseus
gNsMANSNITHANNAIANLAINTISEW] Msadanddiung

oA A 9 va aA v Sa ' &
wazanusisllafialiiinnsiseuinaeniinegruluszuy
waindInuuiIN S euinnsUsyasdldnely

Meaning and importance of knowledge on human
resource  development, and

developing sharing

knowledge, power of knowledge, concepts of learning
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organization, learning society and network, learning
dynamics, online learning society, learning resources,
strategic development of learning society, systematic life-

long learning

organization, learning society and network, leamning
dynamics, online learning society, learning resources,
strategic development of learning society, systematic

life-long learning

GE403 | vinwzn1sdwinviude 3(3-0-6) | GE403 | vinwgnsiwinviude 3(3-0-6) | AuAL
(Media Literacy Skill) (Media Literacy Skill)
AMUNNIBVBINTTFTude BvBnavesdedidde ANUMINEeanIsiiviude vdwavesdeiiive
fuslna wénmisuazuudnddgitieidesiunsiviviude | uslan wdnmsuazwnAnddyiiistosiunsiiviniiude
FruunaaUszianuesde Tdun A1 Tawan s1en15ing | Suunaassiamvesde liun nwen Tawan s1en15ing
semsTnsim] nmeusd uasdedumedidn Taewiuvhany | sienisinsiml ameuns uazdedumedidn Tneuiuyi
Wlaifafuuiunvesde aseunquifedfugnavnssude | mudilafeafuuiunvesde aseuaquiisatugnaimnssy
walulafde Ininernisaiieans wazgUuvunazawlude | de welulafde Ininensadieans wasguuuutazawily
Andnsziinasludeussiandng q uaznguaneiiients | de Andieszddnansludeuszianeie q uagngranelile
Sivinviude ns¥winviude
Media literacy meaning, influence of media on Media literacy meaning, influence of media on
consumes, principles and concepts relating to media | consumes, principles and concepts relating to media
literacy, classification of media, news photograph, | literacy, classification of media, news photograph,
advertisements, radio program, television program, film, | advertisements, radio program, television program, film,
and Internet media, focusing on understanding media | and Internet media, focusing on understanding media
context including media industry, media technology, | context including media industry, media technology,
media psychology and forms and language in media, | media psychology and forms and language in media,
practice of news analysis from different types of media, | practice of news analysis from different types of media,
media literacy law media literacy law
GE404 | wuweisdu 3 fupmnwdin 3(3-0-6) | GE404 | Wwuwelstu & Auganmdin 3(3-0-6) | AL
(Generational Z and Quality of (Generational Z and Quality of
Life) Life)
wnAnLagnAduiesegndldlunsimuamnin wnAnuarnfaiteUssgndldlunisianamnin
Fn  wuweistud  seusiane aidaen ensuel way | T30 wuwestud  steeusianie aitaan o1sual was
oy YoduiiTdvnadenginssunazyndnawvosauiue | den Jedefifldvinadenginssuuazyndnnmussauiue
Hud msufuduazniswauninedediquaiasd | 1stud  nsuSusuazmsiaundined siliamauasd
Whnevesauuelsiudyailag i Wmnevesauuelsiudyatlagiu
Concepts and research applied to the Concepts and research applied to the development
development of Generation Z’s quality of life in various | of Generation Z’s quality of life in various dimensions,
dimensions, body, intelligence, emotion, and society; | body, intelligence, emotion, and society; factors affecting
factors affecting Generation Z’s behaviors and personality, | Generation Z’s behaviors and personality, Generation Z’s
Generation Z’s self-adjustment and development self-adjustment and development
GE405 | 30angrWmiuInig 3(3-0-6) | GE405 | ININYINMUINIT 3(3-0-6) | AdLF

(Development Psychology)

(Development Psychology)

AUINELAZ AU AYTRITRIUINTT Uadasne q ¢
dnsnaron15aTAUlaLar TMUINITVRIYARS NG Y]
AEAURUINITMIeTINNY 01sual deruuazantygilunes

azy9ie

AIULNBLAZANARYTEITAUINIT Tadusing 9 9
13nsnason 1S LAUlALaETAILINITYOIUARD NG Ul
WAEIAURAILINITNI9I19NY 015Ul dsruuazafleygilu

WeiagYI9ie
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Meaning and importance of development, factors
affecting a person’s growth and development, theories on
the development of human body, emotion, society, and

intelligence at different ages

Meaning and importance of development, factors
affecting a person’s growth and development, theories
on the development of human body, emotion, society,

and intelligence at different ages

GE406 | 39N 1MUNITUTUITAULDS 3(3-0-6) | GE406 | IINYIAUNITUTHITAULDY 3(3-0-6) | AwAY
(Psychology and Self- (Psychology and Self-
Management) Management)
vdnNsLAN1UTEENALLAANMMIIn TN Lle YA mLEn wann1sLarn1TUTEENALIIAAMIInINgLieviiaay
lanuunNA19sEnIIYARALAE NG ANTTUNINFIALYBIUAAR | 111AAULANAINTENINYAAAKAENGRNTTUNIITIANYDY
Weatunisfud nsdeud wsegsle anueatanisensual | yaraiieafun1siud msdous usegsla mnuaaianis
YAFNAIM  NFBUANNARLUULAULA (Growth Mindset) wag | 815Ul yadina1n  nseuauAnLuULAUle (Growth
msUFusiten1sinaues ihlagdunazusudld fausssn | Mindset) waznisuiudaiienisidnaues iirlagdunas
uaza3esssulun A liuTin USuiila finusssunasasesssulunisaniudin
Principles and application of psychological Principles and application of psychological
concepts to understand people’s differences and social | concepts to understand people’s differences and social
behaviors relating to recognition, learning, motivation, | behaviors relating to recognition, learning, motivation,
emotional quotient, personality, growth mindset, and | emotional quotient, personality, srowth mindset, and
self-adjustment to understand oneself and others, moral | self-adjustment to understand oneself and others, moral
and ethics in everyday life and ethics in everyday life
GE407 | ImImedunisieuduiiu 3(3-0-6) | GE407 | Imamennumssinaududia 3(3-0-6) | AdLpY
(Psychology for Teamwork) (Psychology for Teamwork)
nuuasuuAavnadmineuioyszyndldlunsina nqufuazinAamedniveniioussgndldlumsinanu
ity dluunumvesiilunisaiiefinny syveduiusly | Guite deluummmesiinlunsaiiefinny syweduiusly
mshau emsailedansiuligm msfeansiftediilagdu | mavhou eusudedanmsiuligmn msdemsileitlagdu
ponILNTUIMIA T AL se vaiasIARulsEAvEn iy | paemaumsuImsmsdRudvesvadasdiiiudsrAvsamly
N5V N9V
Psychological theories and concepts applied to Psychological theories and concepts applied to
teamwork as a leader or follower, human relations at | teamwork as a leader or follower, human relations at
work, cooperation in problem solving, effective | work, cooperation in problem solving, effective
communication, and conflict management communication, and conflict management
GE408 | mswauyagna e 3(3-0-6) | GE408 | mMsWauIyARNAIWEN 3(3-0-6) | ALY

( Personality Development for

Leader)

( Personality Development for

Leader)

nguf nanUHUR wazvinwrlunisiauiyadnainainy
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Theory, practice, and skill to develop leadership
personality, maximizing leadership potential regarding

intelligence, personality, emotion, and social behavior

Theory, practice, and skill to develop leadership
personality, maximizing leadership potential regarding

intelligence, personality, emotion, and social behavior

GE409 | udu 3(3-0-6) | GE409 | wwdu 3(3-0-6) | AaLfinl
(Fashion) (Fashion)
mmﬁﬁaﬂﬁu‘uaﬂmiaaﬂLLUULW\I%A NIV0IRLTUDON mmﬁlﬁmﬁumaamﬁaaﬂLLUULW\Isﬁ"u YU0IRLTUDDA
wagmzuAn ANSESNETIALUIAR gULLUU%@&LLW%uaaﬂLf]u WarAETUAN NMSESNETIALUIAR giJLLUUGU’eNLW\I%I’uEJEJﬂLTJu
ukansndy Ustlovivesundusiodeny nunanty Ustlovivesundusodsny
Introduction to eastern and western fashion design, Introduction to eastern and western fashion design,
creative thinking, classification of fashion, fashion show, | creative thinking, classification of fashion, fashion show,
fashion and society fashion and society
GE410 | M9i19191g 3(2-2-5) | GE410 | A19i1@1%19 3(2-2-5) | Audy
(Cooking) (Cooking)
audarudiladesfufsafuomsiavesineg audanudiludesiuiisafuemisisveslue
nziueenuaraziuan HnUsemswagyinvunegisity azusanuaraziuan HnUsemswagyinvunedeity
Introduction to Thai, eastern, and western styles of Introduction to Thai, eastern, and western styles of
cooking, cooking practice of both savory and dessert | cooking, cooking practice of both savory and dessert
dishes dishes
GE411 AIQUAFUVATNLATAIIUN 3(3-0-6) | GE411 | NIQMATUATNLAZAIIUN 3(3-0-6) | AaLAN
(Health and Beauty Care) (Health and Beauty Care)
VANMIYUATNATY NMTUIA 1NBUINTT UagN15eeNEINeY VANNNTALATINNY A15UIA 1ATUINTT WagN15eaNnAne s
Lﬂ'aqsumwua:mﬂmm swudeansuarinuanla nasnau ﬂ’]&JLﬁaq“umWLLazﬂmmm St uarInuala naenau
AR BTLES LA HARA LA LA
Principles of body care, massage, nutrition and Principles of body care, massage, nutrition and
exercise for health, beauty, as well as concentration and | exercise for health, beauty, as well as concentration and
clear mind, beauty products clear mind, beauty products
ngugenudsdu
GE451 | AN@n$v0InszsIvn 3(3-0-6) | GE451 | ANERSUDINTZIIUY 3(3-0-6) | AdLfiy

(Knowledge of the King)

(Knowledge of the King)

nsaundendlvenudedniedagiu wudeuadelny
nsasullaimiediny wnAn Ammng uagnnsusEynd
ity uasugianeiiesgnisufifluseduasounss guwu
wardsnuiATygianaiesiunisisseglunseualanfin
wazrlugruziduniseenlunisumdgyivingdlanlugadagiu
KAENIANTUTIANULUINIGATEFAINDLNE

Development of Thai society from the past to
present focusing on modern society, social change,
concept, meaning, and application of sustainable
economy wisdom into practice at both family and
community levels, sustainable economy society and its

existence amidst the stream of globalization, sustainable

nsimwdseulvedudefnialoqiu wudsauadel
nsasuLlamisdsns LnfAn AUy uaznIUTEENA
nidgaiasugianeiosgnisujiRlussduaseunsy yuu
wazdnuATegRaneissiun1smsseglunseualaniidn
wazluguzifunseenlunsudyivingilanlugadagiu
WAZNIALTUTINAULLINIUATYFRINBLES

Development of Thai society from the past to
present focusing on modern society, social change,
concept, meaning, and application of sustainable
economy wisdom into practice at both family and
community levels, sustainable economy society and its

existence amidst the stream of globalization, sustainable
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economy as a solution to current world crises, sustainable

economy and way of life

economy as a solution to current world crises,

sustainable economy and way of life

GE452 naN1sATMELaZUMIINIABYINIT | 3(3-0-6) | GE452 | viensAlnenazuwInedsveast | 3(3-0-6) | AN
(TCC and Our UTCQ) (TCC and Our UTCC)
Useiaanudunnveanenisailneg 1aSed18veq UsziAmuduniveamenisanlng aSevigvues
non15Alne UNUImMvBINenITATNgLazunIINGIdY | ¥eN15ALNY UNUIMVDIMBNITAINELAEUNIINEIEY
vensAlnesedenuuazussinaluszduginiauazaina | venisaminesediauuazUssimaluseduginiauazaina
yanadrdyiiiayunisdenenisiilneuazuminends | yaradidyiiiayunisdenenisinlneuazuminede
non1sAlveg won1sAlvey
History of TCC, TCC network, the role of TCC and History of TCC, TCC network, the role of TCC and
UTCC in society and country at regional and international | UTCC in society and country at regional and international
levels, TCC’s and UTCC’s prominent figures levels, TCC’s and UTCC’s prominent figures
GE453 | denudnuniiiodenuiicsdy 3(3-0-6) | GE453 | dpuAnwuiiodeaudidedu 3(3-0-6) | AuAY
(Social Studies for Sustainable ( Social Studies for Sustainable
Society) Society)
w&nN1T wurAnfiuguAsafuaniunisal wgnisel n&nN"T wwIRRRUgIUAEIfUanIunITl tuAn1sal
Yaymitddaesdnulneuazdenulan svuuaseuada seuu | Jgmiiddyvesdsnulnauazdinulan svuunseuas
LASHEND  FTUUNITIBINITUNATEY SEUUNISANYY SPUU | S8UULATEENT 53UUNISLEBINITUNATEY S8UUNISANYI
guan n15Aseivadadeuarnanseny 5889015 | sEUUgUAn MTeTeivadadeiaskanseny s9u89N13
duaseruuimandly deadulym vsewwimenisususs | dunmziwuimwile desdutym viewwimanisuiuuss
wieliAnnuUstloviionuies ou uazdenuiidsdu ieliAnaalsslovdsonuios {Pu wardsauiidsdu
Principles and basic concepts relating to major Principles and basic concepts relating to major
events and problems in Thailand and world society, | events and problems in Thailand and world society,
family  system, economic  system, politic and | family system, economic system, politic and
administrative system, education system, health care | administrative system, education system, health care
system, analysis of factors and impacts as well as | system, analysis of factors and impacts as well as
synthesis of problem solution and prevention or | synthesis of problem solution and prevention or
improvement plan to benefit oneself, others, and | improvement plan to benefit oneself, others, and
sustainable society sustainable society
GE454 | nguanedmiudiinuszaniu 3(3-0-6) | GE454 | aguungdmsuTInUTEINIY 3(3-0-6) | ALLHN
(Law for Everyday Life) (Law for Everyday Life)
ANUNUIBUALINYUEVDINYNUNY UBLinuay ANMUNUIYLALANYULVDINYVUIY UBliAuAy

o =

Fwunisveangvung szuwamawmaﬁﬁmm NV
NNy wlanazUssinnueInguing MsInvinnguinguay
nszvunstidyd® nisderuldnguunenisiinang n1s
9A1939919 n1sEALAANQUNNBNATAg NI Td Ay ly
FinUsedriu yaea diyeAa JAnssu yaradniniwedns
WATNLVHNEDIYN

Definition of law, Source of law and Evolution of
law. The legal system , the origin of law including the
legislation the  enforcement  of

process, law,
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nsgvaumstidydd nsdeduldnguanenisiinang 13
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Definition of law, Source of law and Evolution of
law. The legal system , the origin of law including the

legislation  process, the enforcement of law,
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interpretation, legal loopholes. The law relating to
everyday life such as person, legal act, right over

individual and right over property, and criminal law

interpretation, legal loopholes. The law relating to
everyday life such as person, legal act, right over

individual and right over property, and criminal law

GE455 | niwdaunistayayn 3(3-0-6) | GE455 | niwdaunisleysyn 3(3-0-6) | ALLHN
(Intellectual Property) (Intellectual Property)
nguseduaseufafuningaunistyyn  Avdnd ngminefunsouisafuninddunisdyer  Avand
AvBing 1A3eumInN1INsi MIfuATeHALARaN | AnSUn 1aTeanen1en1sdn nsAunTesHATUiARLIN
ninddunestgyr n1seugalilddans niseanzitou | ninddun1alyyr niseugalildans nisaansifeou
ninddunadyqr n1stemaiudazila swdeniiinty | niwddumeayan n1sieRAf UL azLiln sadenATiAnTy
Aeafunsndaumataan Aeafunsndaumataa
The intellectual property law, copyright, The intellectual property law, copyright,
trademark. The protection, licensing , registration and | trademark. The protection, licensing , registration and
infringement of intellectual property including the relating | infringement of intellectual property including the
case study relating case study
GE456 | nsviswilenluBegiianansuas | 3(3-06) | GE456 | nsviewiealuBegianansuas | 3(3-06) | Audy
IMusIIU INUSTIU
(Law for Everyday Life) (Law for Everyday Life)
dnwar wazanudidgyuesgiienans Aflsnsnade dnway uazarudifyresgiianans Aidninade
Juusssuuazn1sienfiendadneassd endnualuag | Twusssuuaznisvienfiendeadneassd tendnualuay
anwzlaNIEnIMansuazIANEIIN N1TINUWNLAINTIN | ANYUZIANIENTMAaNSUA TAILETIN NMTINLKLAINTTY
nsvieaiisaliiaenndesfudnuazgimansuazTausisy | nsvisadienliaenndesiudnvusgiimaniuazinusssu
nsthanusludsegndldlunisusznevendwiiisadostu | nnshanuiluvszgndldlunsusznevendniiendesiu
gafansviaaiien gafansviaaiien
Characteristics and importance of geography Characteristics and importance of geography
influencing culture and creative tourism, geographical and | influencing culture and creative tourism, geographical and
cultural identity, tourism activity planning in accordance | cultural identity, tourism activity planning in accordance
with geography and culture, applying knowledge to | with geography and culture, applying knowledge to
professions in tourism industry professions in tourism industry
GE457 | pii-UszSRmanimsvieaiiealve 3(3-06) | GE457 | pii-uszfAenansnisviendienlne | 3(3-06) | Audu

(Geography and History for Thai

Tourism)

(Geography and History for Thai

Tourism)

FnuagmanennwasUseiRmansvosuvaaeaiien
Tulszindlng saudedenn Tausssy vuusssuflonussind
warAaunssy Jaumuazkansenuiifsenisvieaiieine

Physical and historical characteristics of Thailand’s

tourist attractions including society, culture, tradition,

FnuaennanennuazlseTRmansvosunaiondien
Tudsewelng swudedeny Tmusssy vuusssudonussine
wazAaunssy Jamuaskansenuiifenisvieaiiedlne

Physical and historical characteristics of Thailand’s

tourist attractions including society, culture, tradition, work

of art, problems, and impact on Thai tourism industry
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work of art, problems, and impact on Thai tourism

industry
GE458 | wluiiAiGasaanume 3(3-0-6) | GE458 uluviaiiFasaunny 3(3-0-6) | ALAY
(Concept of Death) (Concept of Death)

USrynieafuanuaelumau wwanudnieatu Ufwgniafuanuaisluamau wuianudaieatu
AUREVD dnUsvgndinrguedlan ARTgd | AUAIEUDS nUsvadnguedlan nszi
TanvatiAeafuanumeaning ndn Seuan | landimiAenfuarumeanime anda Fouan
assued  elidlafisruuanuAnifsatuaumevesay | assued delidilafessuuarudaiieisuaumevesau
e amezaulndme nawiouseeesniad wuifndes | Ine anzaulndme nswiendneesiediad wudndes
FINaIAIUAEY TInndsaumg

Death philosophy in religions, concepts of death by Death philosophy in religions, concepts of death by
prominent world’s philosophers, analysis of death | prominent world’s philosophers, analysis of death
concept from discourse, sayings, and literature leading to | concept from discourse, sayings, and literature leading to
the understanding of Thai concept of death, dying state, | the understanding of Thai concept of death, dying state,
mindful preparation for death, concept relating to life | mindful preparation for death, concept relating to life
after death after death
GE459 | wnssssufiunsuideyvndin 3(3-0-6) | GE459 | wnssssufiun1suAleymain 3(3-0-6) | ALAN

( Buddhist Principles and Life ( Buddhist Principles and Life
Solutions) Solutions)
wdnsssumannsaiauioiiulduidynily wansssuNIansaauiediunldud Yyuilu
FinUszdu Ailudindaus nsvheu wagnisegsamiu | Findsedrtu deluindauda nsvineu wagnisegsauiy
gouludsrn Tngldnsd@nwimmnisalludinesefiwounsly | {auludsay Tngldnsd@nvimgnisalluiineseimounsly
dosng 9 dosng 9
Buddhist practice as a solution to everyday life Buddhist practice as a solution to everyday life
problems including personal life, work, and living with | problems including personal life, work, and living with
others in a society, authentic case study relating to life | others in a society, authentic case study relating to life
problems and solutions problems and solutions
GE460 | fvaAdnin 3(3-0-6) | GE460 Tuaagnin 3(3-0-6) | ALAY

(Ecological Consciousness)

(Ecological Consciousness)
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Concepts of ecological consciousness among Thai
people, relation between men and nature, origin of
resource and environment conservation in

natural

modern society, building ecological consciousness,

ecological consciousness campaigns: short films, posters,

and stage dramas
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Concepts of ecological consciousness among Thai
people, relation between men and nature, origin of
natural resource and environment conservation in

modern society, building ecological consciousness,

ecological consciousness campaigns: short films, posters,

and stage dramas

113




GEa61 | awwandoulusdey 3(3-0-6)

(ASEAN Environment)

GE461 Fandenlusndou 3(3-0-6)

(ASEAN Environment)

ASLAL

Usingnisal Uszhulymdsandon sufloswnain
srUUdAUeIIN JruuMsiles sruulATwgnauuuuiley

s

Tnssa¥ramagiimaniuagnisindeudeveanguuanug
ulsnsuazdennasanusiniiefiieidosiuiuindouves
Uszrinuendou lassadnsesdnsuaznalnaiusiudeniu
Awandonvetondeu uaruuinianisdanisiwindeuly
odoungedibuy

ASEAN Environmental phenomenon and issues as
a result of culture, politics, capitalism economy,
geographical structures, and ethnic migration, policies and
agreements relating to ASEAN environment, ASEAN’s
environmental organization structures and cooperation

mechanism, sustainable environmental management

Usngnisal Usziulgmadwinden suidlownain
FPUUTMUSTTN SeUuMsiles szuulAsegnauvunuiey

s

TassairanagimaniuaznisindeudiovesnguuiAug
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ASEAN Environmental phenomenon and issues as
a result of culture, politics, capitalism economy,
geographical structures, and ethnic migration, policies and
agreements relating to ASEAN environment, ASEAN’s
environmental organization structures and cooperation

mechanism, sustainable environmental management
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