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(Banquet and Catering Operations)

TH208 MISAUUUIUATY 3 (1-4-4) -
(Kitchen Operations)

TH307 M5U5LNaUDIMITUINIIA 3 (1-4-4) finyIneu TH208

(International Culinary)
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TH308  tuineTiiseads
(Bakery for Beginners)

TH309 ﬂﬁ"f]'f]ﬂllﬂﬂﬂﬂ'f’{ﬂigﬂﬂﬂﬂ1ﬁ1ﬂ%\‘]ﬁ%}1§ﬁﬁﬁﬁ’
(Creative Food Styling)

TH310 ﬂ'liﬂ?lﬂﬂﬂ@']ﬁ']il!ﬁ&ﬂéﬂﬁﬁll
(Food and Beverage Control)

' a v ay d
2.2.2.1.2 AQNIFINIIIANIIDNIUN

SHaIB1 518381

TH209 gInamsvaoriuviuag lud

(Event and MICE Business)
TH210 M3IAMIFInaNITIszayn

(Meeting and Convention Business Management)
TH211  MIIAMIFINIMITAUNTIANT

uammuﬁmam’ﬁ
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(Exhibition and Trade Show Business Management)

a

LN

d’ \ =
ouluneuisey

(Wssene-URua-fAnudienines)

3 (1-4-4)

3(2-2-5)

3 (3-0-6)

HUEnA

4 v
oy lunauisey

ava K Y
(‘U§§ﬂ1ﬂ-ﬂgﬂﬂ-ﬁﬂﬂ1ﬂﬂﬂﬂu!ﬂﬂ)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Yy J

TH212 MsIamsaouitazdsdIuIonNuazaINdIMsuNIudIun 3 (3-0-6)

(Venues and Facility Management for Event)

a s [ 9 o o 4
TH311 ﬂ’ﬂllﬂﬂﬁ%}%ﬁﬁiiﬂllazu’mﬂiiuﬁ1ﬂiﬂﬂ1ii}ﬂal’3}uﬂ

(Creativity and Innovation for Event)
TH312 mssamsgstamsneudivuiediuseia

(Incentive Travel Business Management)
TH313  mnmssamosdmsuansun

(Catering Service for Event)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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1.2.2.1.3 QNIBTINTIANITINVAUNITUM

WU A a i a 4’ \ )
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TH213  @AEUATINMITY 3 (3-0-6) -
(Airline Industry)
TH214  MISAMHIUOIULAEMTIANITNIDINIAIU 3 (3-0-6) -

(Airport Operations and Management)

TH215 ﬂﬁﬁvﬂmiﬂuu?miﬁﬁﬂ&lﬁﬁﬂm‘ﬁu 3 (3-0-6) -
(Passenger Ground Services Management)

TH314  M3IaMINUVIMITUNTE 3 (3-0-6) -
(Baggage Service Management)

TH315 mii‘fﬂmsﬂmﬁmapﬁ%ﬁwuumﬁémﬁu 3 (3-0-6)

(In-flight Service Management)

TH316  szuumsdsesiiiumzmseentiaslasasdmiugsna 3(2:2-5) -
MU
(Ticketing and Reservation System for Airline Business)

TH317  msdamsanuilasansuazisnenamsiuv 3 (3-0-6) -
(Aviation Safety and Security Management)

TH318 MITAMINUUIMIVUAIFUAIMNIIMA 3 (3-0-6) -

(Air Cargo Service Management)
1.2.2.1.4 N@INMITAMIFInNDAUNEI

U A a v a ﬁ' Al =
INaIV 8I¥ HuEgnn Nau"lsunamiﬂu

Wssene-UHua-fanmndenies)

TH216 miﬁ'ﬂmimsviml,ﬁmuuuébﬁu 3 (3-0-6) -
(Sustainable Tourism Management)

TH217  MsIeuAMIasMIsamsraieiion 3 (3-0-6) -
(Destination Planning and Management)

TH319 miﬁi”ﬂmiﬁiﬁﬁ]ﬁnﬁmuazﬁ’umumi‘ﬁmgﬁm 3 (3-0-6) -

(Tour Business and Travel Agency Management)
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TH320

TH321

TH322

TH323

TH324

THAIH

TH218

TH219

TH325

TH403

TH404

TH405
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a wva K| Y
(U§§U1ﬂ-1]§]‘ljﬂ-ﬁﬂH1ﬂ'3¥Jﬂu!i’)Q)

d’ 1 =
Qoulvnouiseu

ANYINDU BA103

3 (3-0-6)

(Gastronomy Tourism Management)
mififﬂmimwim!,ﬁﬂﬂﬂmgmu 3 (3-0-6)
(Community-Based Tourism Management)
miﬁ‘]”ﬂmimﬁvimtﬁmg%qqmmw 3 (3-0-6)
(Health Tourism Management)
MIvAMIMINo e T T AT 3 (3-0-6)
(Cultural Tourism Management)
msneuiierlue e + 6 3 (3-0-6)
(Tourism in ASEAN +6)
1.2.2.1.5 AguINMIIANIFINOLIMS

31099 e

@Wssene-U{ia-anmdienues)

myvamagsnaaih 3 (3-0-6)
(Spa Business Management)
AuMmMILIMsuazmsusmslszaumssignmlu 3 (3-0-6)
qmﬁmﬂiiumiﬁauﬁm
(Service Quality and Customer Experience Management in
Tourism Industry)
ﬁiﬁ%ﬂ%ﬂ?ilﬁﬂﬁﬂﬂnwj}mﬁ 1 3 (3-0-6)
(Service Business for Aging Society)
mItTamaFanagns lugsne Isausuy 3(3-0-6)
(Strategic Management in Hotel Business)
miﬁi”ﬂmﬁﬂmﬂﬁﬂuqmmﬂﬁnmivim!,ﬁm 3 (3-0-6)
(Crisis Management in Tourism Industry)
MITAMIFINVADIUNEA 3 (3-0-6)

(Hospital Business Management)
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(English for Communication in Hotel and Tourism)

TH002 ABISINGHAMSVIIUT 0N 3 (3-0-6) finynew THOO1
(English for Rooms Division)

THO03 MBIBINGHAMTUFININAAIAG 3 (3-0-6) finyINeU THOO
(English for Restaurant Business)

THO04 MB1BINYHAMTUFINIUINT 3 (3-0-6) finyINeU THOO
(English for Service Business)

THO05 MEIINGHAHIUFININITY 3 (3-0-6) finyInou THOO1
(English for Airline Business)
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(Englsih Writing for Hotel Business)
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(English Conversation for Hotel Business)
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(Co-operative Education)
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3.1.5 MesueseIn
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Voo X A o
2.1 NQIIMINUFIUINBN
d o
BA103 @9AMSHAZMIVAMS 3 (3-0-6)

(Organization and Management)

a A o o s s o A 7 o
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WINANUNIMTIANT ATZUIUNMITIANT MINLAY MTIADIAMST 3T LAz MIAILAN
BA201 #anmsnaa 3 (3-0-6)

(Principles of Marketing)
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Uszaunimsaain
BA205 PI3NUEIND 3 (3-0-6)

(Business Finance)
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BA210 M3INNZHIISSnamazadagsne 3 (3-0-6)

(Quantitative Analysis and Business Statistics)
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AC917  HanmMsUTILeINY 3 (3-0-6)
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(Principles of Accounting)

o

o s = a an v A v v Adoy @
ﬂqquﬁuqﬂllagjﬁqﬂigﬁ\jﬂﬂ]ﬂ\jf‘ﬂj YUY LUINITUAALLASITNITNNUY BATUTAaNNIT iUUGIfTI'i‘lJiE]Q‘I/I’Jhlﬂ
¥
A

9 ¥
ﬁ"Jll“VNﬂTiﬂﬂﬁNﬂﬂWiNuLﬁ@uﬁﬂﬂNﬁﬂﬁ'ﬁ%uuﬁuuﬁ%g?u%ﬂWiNu"’llE]\i'Ijiﬂ"l]Gl‘lfgijiJiﬂWi 'ljiﬂ"ﬂﬁlf@"’lﬂﬂﬁuﬁﬁ 7309

]
a

gAMMNTTY AT Mty EAeITuMByan i
ECO13 iasugmaniiiioad 3 (3-0-6)
(Introduction to Economics)
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2.2. NEMIBUAWIZ

2.2.1 IBUNWIZTIAD
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(Tourism and Hospitality Industry)
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(Tourist Behaviors and Service Psychology)
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TH103 M3dAM3FIN0 3TN 3 (3-0-6)

(Hotel Business Management)
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(Human Resources Management in Hotel Business)
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(Laws and Professional Ethics in Tourism Industry)
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(Information Technology in Tourism Industry)
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(Research Methodology in Hotel Business)
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(Housekeeping Operations)
MsaniiuauuarmsvImsnuveuwunithu Iassafumsuimsnuasnihnanusuiaseuluauy
' Y ' 1
uaazaIu malamnIhanuazetanielulswsy manwEuMIdFenazguainyuasoiiomsodldlumsiau
MITANITYAAINT TLUVMIAILAVAUMNMNATIINIUYEIULRUII Y Imsand§ialudesd§iians uag
= A
AnIgUUBNTDIUN
TH304 N13AAIAYARDIIAIUEINDI 35N 3 (3-0-6)
(Digital Marketing in Hotel Business)
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(Front Office Operations)
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(Food and Beverage Service)
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(Seminar in Tourism Industry)
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TH402 wianssuuazmsdlszneumslugsnolsausy 3 (3-0-6)
(Innovations and Entrepreneurship in Hotel Business)
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(Restaurant Management in Digital Era)
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(Bars and Beverage Business)
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(World of Wine)
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TH207 MIAUHUNUZUIMIIAEBES 3 (3-0-6)
(Banquet and Catering Operations)
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(Kitchen Operations)
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(International Culinary)
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(Bakery for Beginners)
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(Creative Food Styling)

@ J 1 [} = 9 J = ya [
MI00NUDUIAINBIATENOVVBILIMITIAaZ U NTEdln a3 1933 azae Seuiaalzlunsde
' s ¥ ' o ya o = ya o ' =

MaZANUAIDIAYIZNB LN IF Taaan a8y i3euFneinuma Ty laguazauinedny Inyuinisaea i
A £y A 9 J Y 1o 9 14
Mevouiveldlszneumsesnuuuesdilszneunuerns Idedrlinunmuaz a3 edssa
TH310 MIAILANBIHISUDINTOIAN 3 (3-0-6)

(Food and Beverage Control)
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(Event and MICE Business)
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(Meeting and Convention Business Management)
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(Exhibition and Trade Show Business Management)
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(Venues and Facility Management for Event)
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(Creativity and innovation for Event)
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(Incentive Travel Business Management)
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(Catering Service for Event)
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(Airline Industry)
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(Airport Operations and Management)
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(Passenger Ground Services Management)
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(Baggage Service Management)
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(In-flight Service Management)
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(Ticketing and Reservation System for Airline Business)
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(Aviation Safety and Security Management)
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(Community-Based Tourism Management)
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(Service Business for Ageing Society)
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(Crisis Management in Tourism Industry)
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(Hospital Business Management)
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1. ngsRvIHMASTinYEN1sHeEs (Language and Communication Skills Courses)

nauNMY 37U 15 i2ena (Language Courses: 15 credits)

SHaEIYN

Course Code

GEOO1

GE002

GE003

GEOO4

Yo el wouly
Course Title (Usspe-UuR-Anycienies) Prerequisite
Credits

(Lecture-tutorial-self study)

mwlneiiieardn 3(3-0-6)
(Thai for Careers)

mméﬁmqmﬁlamsﬁams 1* 3(3-0-6)
(English for Communication 1%)

AwdenguiitonTsaeans 2* 3(3-0-6) Anwiriow GE002* 159
. L AZWUL TOEIC w39

(English for Communication 2*) iy

Wieuwianunuev

ANUA

Mwdengutilonisaeanslusuendn 1* 3(3-0-6) AinwniouGE003™ vs
AZWUL TOEIC %30



(English for Communication in Careers BUMANALNUTIN

v
1%)
GE005 Aangquiiionisaeanslusuedn 2* 3(3-0-6) AnwriouGE00d” 3o
. o AZWUY TOEIC %30
(English for Communication in Careers L o
LNYULNIATULNEUNN
2%) .
NUUR
GE067 WinweNsUIaUoRATNMINALUNANS 1T 3(3-0-6) D Ifinsviold-tedy
. . . YDIANGATANUA*
(Presentation and Public Speaking L
2) i Anwialy-
Skills**) 4 e s a4
LAwN U998 1YIaDNLAT
dwiuin@nwvdngns
B
* Ve

1. UnfAnwmeeinldmwnsnguiummniivils (Native English Speaker) uaz/vie dndnwrilaulundngnsiild

o = 3 n% ' v N a Y I a A o -
ﬂﬂ‘maﬂﬂqﬂumilﬁﬁumﬁﬁauL(mJLjamﬂmuaﬂmﬂ 61 ABDNNVISLULUITINTYIBING WYY 439me  GECO2 NYIBINGHNDNT

doans 1 GE003 nwndanguiian1sdoans 2 GE004 musanguiionsdeanslumueniin 1 waz GE005 Mmwsanguilonndeansluny
9T 2 wassewunmUssdwemunasifiruenssunsUsss mangsmiiureu

1. Foreign students who are native English speakers and/or students who have studied in a full-time English

program at least six years. Registration for all four English language courses are required: GE002 English for

Communication 1, GEO03 English for Communication 2, GE004 English for Communication in Careers 1, and GE005
English for Communication in Careers 2. All students must pass the required course evaluation by the curriculum

committee.

o = =

2. dnfnuidusspzuuugeunasyunSnge TOEC viadisuni asdeswidunsiedsdumelunmadewn 2 ved

= =] S v oo o Y I a Y] o A vy ¢ =
nfinwnl 2 NdnAne nerarzuuunSngusediengliviu 27 duaniuinaseudssnauaed onlulumunasinaiieuns
PELLANASY U NS N R wia Uil

2. Students who submit standardized test scores of TOEIC or equivalent. All submissions must be completed

within the second semester of the second academic year of study. The English test scores must be valid for no more than

two years from the date of the announcement and must be in line with the English language proficiency criteria as follows:

WUl N, MENgeRNUNATLS g aney
TunmiSsunseaeuyini
Criterion A, International programs using English

as the medium of instruction only

gt . viengesldnnilveuas v eamedy 4

TumsiSeunseaou
Criterion B. Programs using Thai and/or other
languages

as a medium of instruction

1) napzuuuday TOIEC 550 Juld
Tgvuymseian GE002

2) NaATWULEDY TOIEC 600 Fuly
Toveuvmuseian GE002 wax GE0O3

3) NaAzLLUdeU TOIEC 650 TulU
Tivpunusieian GE002, GE03 ey GE0O4

1) napLLUEBU TOEIC 250 Yl
Tgvmumuseian GEOO2

2) nepeaEsy TOEKC 350 Zaily
Tgvmumuseian GE002 g GEOO3

3) paPEuLLAey TOEIC 450 Tyl
Tivpunusenian GE002, GEOO3 Lag GE004




4) wapziuuday TOIEC 700 Tuld
Tafvnwmisnedvn GE002, GE003, GEOO4 wae GE0O5
1) Substitution of TOEIC score 550 or higher
for GE00O2

2) Substitution of TOIEC score 600 or higher
for GEOO2 and GE003

3) Substitution of TOIEC score 650 or higher
for GE002, GE0O3 and GE004

4) Substitution of TOIEC score 700 or higher
for GE002, GE003, GE004 and GE005

4) NaAzLUWEeU TOEIC 550 Yuly

Tavpuwmisedvn GE002, GE003, GEOO4 waie GEOO5
1) Substitution of TOEIC score 250 or higher
for GEO0O2

2) Substitution of TOEIC score 350 or higher
for GEO02 and GE003.

3) Substitution of TOEIC score 450 or higher
for GE002, GE003 and GE004

4) Substitution of TOEIC score 550 or higher
for GE002, GE003, GE004 and GE005

21 dwsuindnwiluwdngesununninidmwnsngulunmseunsaeuriniy devesniuseinamunsnguing

BUNAAZUULNIATFIUNISINGUAINT N. 92f0vRmzlous sl nMsnguiu 9 washeanunsUszd unanunaef
AOENTIMSUTA M NGy

2.1 For students in the International programs using English as the medium of instruction only.

When submitting the standardized test score of English in agreement with the Criterion A, they are required to register

for the English courses and must pass the required course evaluation by the curriculum committee.

22 dwiuinAnwhwdngasilinwiveusyAenway q lumsSeunsdeu

2.2 For students in the programs using Thai and/or other languages as a medium of instruction.

221 devesniuneinndsnqulasdusareuuureusasy NN 3. thAnyasdosamedeu
Seuseivdu 9 Mdeaeuluuninerdenaunuliasu/idesnitsaumiaeia Aldsunsendu wieliilsum
wheAnrsUmATvEngasTIRe
2.2.1 When requesting the exempt of English courses by submitting the standardized test
score of English on the basis of criterion B, students must enroll in other courses offered at the university as
equivalent to or more than the number of credits exempted in order to fulfill the program requirement.
222 sinfimniiveeniiuseinamdnaeleeunarzuvuaeuasgugs el unast v, B
Dulumnast n. TeasfemmudouSeuinndnguiu o waAeE LNVl UaINR AinauznssIn S UsEd M ng A
WiLey
2.2.2 Students who request for the exempt of English courses by submitting a
standardized test score higher than Criterion B shall follow the criterion A. All students must register for all English
courses and must pass the required course evaluation by the curriculum committee.
** NEIAR
awinAnymdngasuimsgsiatadin muivmausneunmanalladdugs EngesunumnR) waevdngesine
Framstasin enuivivennsresiiunes (Méngamummi) BiEeuneinn GE06T sinwmmiausuasn syaluTlans sas (Presentation
and Public Speaking Skils) uyiseRivn GE0O1 aenlveiiteniw (Thai for Careers)
dmsuinAnymdngrsdu aumseneeuseiniduindents
Remark:
Bachelor of Business Administration Program in Innovation Driven Entrepreneurship (International Program)
and Bachelor of Science Program in Computer Science (International Program) are require to enroll to study GE067
Presentation and Public Speaking Skills instead to enroll to GEOO1 Thai for Careers.

For students in the other programs, this course can be registered as Elective.



2. ngsRNgNAaENIUsENBUNS (Business and Entrepreneurship Course) 37uau 3 vidaein

WA Fodw wu2wnn Rouly
Course Code Course Title (UssEe-UUR-Anwieae Prerequisite
MULD3)
Credits

(Lecture-tutorial-self study)
GE101 nsUsTReUMTITURABUsIBuTRNTTY 3(3-0-6)

(Innovation — Driven Entrepreneurship)

GE120 naudgnsdudls 3(3-0-6) 1) Fdnusily-
(From Zero to Hero**¥) YaAUv0ImMANgnS
ANAURT*

2) Juindnen
hlu-Fen vise
T ndenias
dmsutindne
wéngnsdun
*E PNEIIAR
wetinfnymdngesuimsgsiatiadin aufinnisussneunmaneluladdugs MdngasumR) ussnsngns
Wenenansasdin anniviiviensaeniiage’ angasumnya) Wiseusein GE120 Minguddmailugls (Fom Zero to
Hero) wiusneRian GE101 msUszneumsiidundeusiaenianssu (nnovation — Driven Entrepreneurship)
dmiutinAnymdngrsdu aunsasdeuseinidividents
Remark:
Bachelor of Business Administration Program in Innovation Driven Entrepreneurship (International Program)
and Bachelor of Science Program in Computer Science (International Program) are require to enroll to GE120 From
Zero to Hero instead to enroll to GE101 Innovation-Driven Entrepreneurship.

For students in the other programs, this course can be registered as Elective.

3. ngaYINENAERSUALWALLAE (Science and Technology Course) M43U 3 ¥ii3enn

AU Fodn wiein Rouly
Course Code Course Title (UssEe-UUR-Anwieae Prerequisite
AULDY)
Credits

(Lecture-tutorial-self study)
GE201 ASAALTIUIANTSUNNIRINALBLAIT AR 3(3-0-6)

(Digital Innovative Thinking and Coding)

GE210 WUFIUN TR HUIUTUN T 3(2-2-5) 1) An@nwilu-
(Foundation of Programming****) UIAUYDIVANGRT
Aun**

2) Wudndnw

lU-1den vi5e



I ndeniad
dmsutindnw
wéngnsaun
R YR
awinfnymdngesuimsgsiatadin anfivnsUsznoumanaliladdug Mdngasumnni) uasndngas

Weneansiadin eivivensaesivamed Mangesuumni) WiSeusnedv GE210 fiugruns@enlusunss (Foundation

aa o

of Programming) WuseiaN GE201MsAnTauinnssumsnavialaznsian (Digital Innovative Thinking and Coding)
AUty mdngrsau eumoneuminidvinidents
Remark:
Bachelor of Business Administration Program in Innovation Driven Entrepreneurship (International Program)
and Bachelor of Science Program in Computer Science (International Program) are require to enroll to study GE210
Foundation of Programming instead to enroll to GE201 Digital Innovative Thinking and Coding.

For students in the other programs, this course can be registered as Elective.

dauil 2 eAnemalt-den UnAnwidaniseulitesndt 9 wmineRnannguivnaluil

9

Section 2: General Education Courses - Elective. Students can choose to study no less than 9 credits

from the following course groups:

naNATIN YA InYeN1@a1s (Language and Communication Skills)

q

nauIgINMALN1SUTENBUNNT (Business and Entrepreneurship)

nauivInemansuwasinalulag (Science and Technology)

nauIvIaUNIEAansLay ImusIsL (Aesthetics and Culture)

nauinAuNFIanarderudsdu (Quality of Life and Sustainable Society)

1. nzju%mmmmxﬁ'nwxmsﬁams (Language and Communication Skills)
WY Ha3n niaein Rouly
Course Code Course Title (Usse-UUR-AnwmenuLe) Prerequisite
Credits

(Lecture-tutorial-self study)
1) nguAwn
GE006 Mwnadiiienisdoans 3(3-0-6)
(Malay for Communication)
GEOO7 mmﬁammmﬁamiﬁami 3(3-0-6)
(Vietnamese for Communication)
GEOO08 ﬂ’]H’WWﬁWLﬁﬁJﬂﬂigaﬁ’ﬁ 3(3-0-6)

(Burmese for Communication)



TRAIY Fodw wuaEnn Rouly
Course Code Course Title (Usse-UUR-AnwmenuLe) Prerequisite
Credits
(Lecture-tutorial-self study)

GE009 MeIRudmSUNTAUILILAENITARENS 1 3(2-2-5)
(Chinese for Conversation and Communication 1)

GEO010 MeRudmMSUNTAUILIRAENTADENS 2 3(2-2-5)
(Chinese for Conversation and Communication 2)

GEO11 MeRudmSUNTAUILILAZNTARENS 3 3(2-2-5)
(Chinese for Conversation and Communication 3)

GEO012 WnN1siawaznIsNAN1 eI 3(2-2-5)
(Chinese Listening and Speaking Enhancement)

GE013 NNT9IULAZITIBIIUNTYITY 3(2-2-5)
(Chinese Reading and Report)

GEO14 MwnNvEen1sEeans 1 3(2-2-5)
(Korean for Communication 1)

GEO15 Mynndiiionsieans 2 3(2-2-5)
(Korean for Communication 2)
2) nquiinwznnsaesns

GEO051 NAUWIANA 3(3-0-6)
(Aspects of Vocabulary)

GE052 N9 PEUlATINITNIITINITUALITY 3(3-0-6)
(Research and Academic Project Writing)

GE053 N138TULALNSAULUNINGINT 3(3-0-6)
(Business Reading and Writing)

GEO054 mMseuiiewaunTin 3(3-0-6)
(Reading for Life Development)

GE055 WinwegnsyaLaynsULaLD 3(3-0-6)
(Speaking and Presentation Skills)

GE056 MsAeassT i TausTIL 3(3-0-6)
(Intercultural Communication)

GEO057 HnvInaLiles 3(3-0-6)
(Citizen Reporter)

GE058 mMsiasesiude 3(3-0-6)
(Transmedia Storytelling)

GE059 nseruneineidosdu 3(2-2-5)
(Basic Thai Reading)

GE060 Madounmunineesdiu 3(2-2-5)



SWEIY

Course Code

lﬂl a
Y3IY

Course Title

(Basic Thai Writing)

wiena
(Usse-UUR-AnwmenuLe)
Credits
(Lecture-tutorial-self study)

GE061 mMsoulasMIdsunlne@aiving 3(2-2-5)
(Academic Thai Reading and Writing)

GE062 mwilvefienisdoans 3(2-2-5)
(Thai for Communication)

GE063 nsilauaznsyanIwlng 3(2-2-5)
(Thai Listening and Speaking)

GEO64 N1309NLAEINYISINg Y 3(2-2-5)
(English Pronunciation)

GE065 MuSanguiiionstiauenany 3(2-2-5)
(Presentation in English)

GF066 N198ULASNITTIUNTYIBINGWATIIVINTG 3(2-2-5)
(Academic English Reading and Writing)

GF068 MATgULAE NMTUNEUDLTINIANERS 3(3-0-6)
(Scientific Writing and Presenting)

GE069 nMadsunsiadosnaymsufifedreaireassd 3(3-0-6)
(Creative Writing, Storytelling, and Performing)

GEO70 MIAAIL NTFBEANTUAZNITOBNWUY 3(3-0-6)
(Interpretation, Communication, and Design)

2. nguAYI§sNANAZN1TUTENaUNTS (Business and Entrepreneurship)
SRAQYN FoAn wiwnn

Course Code

GE102

GE103

GE104

GE105

Course Title

TYTITUFINALANUTURAYRUADHIAL

(Business Ethics and Social Responsibility)

NSARLTBBALUY

(Design Thinking)

ganaeaulal

(Online Business)
npnedesudmsugusznauns

(Law for Entrepreneurs)

(UssEe-UUR-AnwsienuLe)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

Seuly

Prerequisite

Nauly

Prerequisite



SEIYN

Course Code

GE106

GE107

GE108

GE109

GE110

GE111

GE112

GE113

GE114

GE115

GE116

GE117

GE118

GE119

GE121

GE122

GE123

I3v"

Course Title

ngvnendvddiannsetind

(E-Commerce Law)
nsamulunaiandnning

(Trading and Investment)
ﬂ?ﬁU%WWiﬂ??uﬁﬂﬁbﬂ

(Wealth Management)
ﬁqiﬁﬁ]@ﬁ%’lﬂﬁ@?ﬂﬂﬂwLLa%ﬂ’J’WlN’]iJ

(Food Business for Wellness and Beauty)
Funnfigfilenisusznouns

(Right View Entrepreneurship)
Tasamsuimnssufituindeusesussnaunis 1
(Entrepreneurial Driven Innovation Project 1)
Tasamsuinnssufituindeuseusznouns 2
(Entrepreneurial Driven Innovation Project 2)
Tassmsuinnssuiituindeusesiusznounis 3
(Entrepreneurial Driven Innovation Project 3)
Iﬂiﬂﬂ’ﬁﬂi%ﬂaUﬂ’]iﬁl‘ajULﬂgEJUIﬂEJ‘L!'QJJG]ﬂiﬁJ 1
(Innovation Drive Entrepreneurial Project 1)
Tnssmsusznounsiduindoulneuianss 2
(Innovation Drive Entrepreneurial Project 2)
nsUyBdmiuguseneaunis

(Accounting for Entrepreneur)
\TugnavesUssvAluLeLdy

(Economies of Asian Countries)
Jawiaiedanu

(Social Enterprise)

\AsugAEansHUIlnA

(Consumer Economics)
ﬁquUﬂﬂﬁU%W’li"ﬁ’ﬂﬂ’li(E]ULaﬂ

(Fundamentals of self-management)
nMaisuegsiaiossauyu

(Intensive Pitching Workshop)

‘ﬁugmmiﬁu

(Basics of Finance)

niqenin
(UssEe-URUR-Anwimeniied)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

Seuly

Prerequisite

10



SEIYN

Course Code

GE124

GE125

GE126

GE127

GE128

GE129

GE130

GE131

GE132

GE133

GE134

GE135

GE136

I3v"

Course Title

wglwddannsetndilasdu
(Introduction to E-Commerce)
A150DALULTIN

(Design Your Life)

gInakaznsinlusansLAe

(Business and Commerce in Australia)
msdansuinnssuluanzlanuaziniediy
(Global and Networked Innovation
Management)

WINNTTU ANARATINATIALAZNITUTENOUNT
(Innovation Creativity and Entrepreneurship)
rnuudiuazasusssy

(Leadership and Ethics)
NINBINTANSUUIELNADDALAILAE
(Australian Taxation)
ngvegINIUTEINADBAATIAY

(Australian Business Law)
nOMINegINAUTEINANL

(Myanmar Business Law)
NIABINTEUSUUTEIMANLN

(Myanmar Taxation)

gsnuar Inusssuelsy

(European Business and Cultures)
3INWAL TWUTTTULDLTY

(Asian Business and Cultures)

g3nana InusTINIY

(China Business and Cultures)

niqenin
(UssEe-URUR-Anwimeniied)
Credits
(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

Seuly

Prerequisite

Usziiluwa
mMsiseuduy
WUy S/U
Grading are

SorU

11



3. ngudYIINeIAEnsuasnalulag (Science and Technology)

SHE2Y

Course Code

GE202

GE203

GE204

GE205

GE206

GE207

GE208

GE209

GE211

GE212

GE213

GE214

GE215

GE216

GE217

GE218

Y2IY

Course Title

winnssumanaluladadslv
(Modern Innovation Technology)
NSANGIATILYEMSUTSAA
(Analytical Thinking for Business)
INYATORILY

(Smart Farming)

wanfusiedosdenaiiogunmuazANLN
(Cosmetic Products for Health and Beauty)
nidagaasulnsivy

(Thai Herbs Wisdom)

(Digital Games)

g3naveysleiAa

(Recycling Business)
nstfusuausarasazfudedy
(Counting and Elementary Probability)
ﬁugwuaﬁﬁ

(Basics of Statistics)

fugruaonfiumes

(Basic of Computers)
AFINTNNALAFENT

(Foundations of Mathematical Logic)
fugundaenansiineuiiomes
(Mathematical Foundations of Computing)
NYAUALTILEY

(Linear Algebra)

mstugua AR

(Basic of Health Rehabilitation)
nsdeansideguniw

(Health Communication)

NN
(UssEE-UUR-AnwsienuLe)
Credits
(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

Wouly

Prerequisite

12



SWEIY

Course Code

J23U

Course Title

wiena
(UsE8-URUR-Anwimeniied)
Credits
(Lecture-tutorial-self study)

GE219 nsasESuauANEgeIY 3(3-0-6)
(Health Promotion in Older Persons)

GE220 a3simenseenidsmert oy 3(3-0-6)
(Basic of Physiology for Exercises)

GE221 ﬂ’]iﬂﬁu‘wEJ’]UWaLLaSﬂ’ﬁ@JLLa%uﬁUEWM 3(3-0-6)
(Basic of First Aid and caring)

GE222 NIAUESHINeIMARSTHUA N 3(3-0-6)
(Health Science Promotion)

4, neju%mquw%ﬂﬂ']am%uaﬁmusﬁu (Aesthetics and Culture)
SRAQYN Fodn wuwnn

Course Code

GE301

GE302

GE303

GE304

GE305

GE306

GE307

GE308

GE309

Course Title

1) nguquuIEAEns
Usgyrausn

(Philosophy of Love)

UsrgyAaus

(Philosophy of Art)

sUsanaudLdes

(Shape, Taste, Smell, Color, Sound)
Seoaalulanasielval

(Narratives in the Modern World)
NNSAANUAZATUAZATNIUAS
(Interpretation of Drama and Film)
Imuveslan

(Tales of the World)

Wy RLMSLAIAINTEINSIUTTEA Wadlan

@ o
o«

a3

(HRH Princess Maha Chakri Sirindhorn’s Writing)

15IUNTIUASNATIAALBILLAD L TYU

(Southeast Asian Writers Award)
ﬂ’]i’t’j’lu%ﬁlﬂﬂi@ﬂﬂﬂ

(Thai Poetry Recitation)

NS #5uss S3FunRannsUevIf agnuususY

(UssEe-UUR-AnwisienuLe)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Seuly

Prerequisite

wauly

Prerequisite

13



SEIYN

Course Code

GE310

GE311

GE312

GE313

GE314

GE315

GE316

GE317

GE318

GE351

GE352

GE353

GE354

GE355

GE356

J2AU

Course Title

wnAadlve

(Thai Classical Dance)

WAL

(Dance)

N5TUSD9

(Singing)

AUASIIN B

(Music Appreciation)
mMsinnanlsl

(Flower Decoration)

Wans1nsal

(Costume and Garment)
ﬂqﬁaaﬁLLUULﬂ%‘la\‘lLLm‘ﬂﬂ’]EJLLazﬂ’]iLL(ﬂIQWﬁ’]
(Costume and Make-Up Design)
Aaugidnwal

(Art Appreciation)
m%ama'uuazmaaﬁuﬁmlwa

(Thai Folk Games and Songs)

2) nguimus Ty
TalussuUssileu

(Popular Culture)

&

Fotuiisonduu

(ASEAN Entertainment Media)
Aauiusiue Ty

(ASEAN Cultures)
dnsnaTmusIINANAluAauzIne

(Foreign Culture Influence on Thai Arts)

UseiRmansdsnulnendinsiasundasnis

UJnAsed

(History of Thailand’s Society after Revolution)

gauNTRlaSNNRVRIY

(China’s National Ideology)

wiena
(UsIE8-URUR-Anwimenied)
Credits
(Lecture-tutorial-self study)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

wauly

Prerequisite

14



SEIYN

Course Code

GE357

GE358

GE359

GE360

GE361

GE362

GE363

GE364

GE365

GE366

GE367

GE368

GE369

GE370

GE371

GE372

J2AU

Course Title

wanseidaguvedlan

(Current World Events)

NITNABNIW

(Multilingualism)

NSIANITRNSAUN

(Museum Management)

USuR 10z Iunn

(Western Philosophy)

Usrgnziueen

(Eastern Philosophy)

TUUTTTUY

(Tea Culture)

TAUSTINT™M

(Rice Culture)

Sansssuth

(Water Culture)
FaluaznsiniidnvesnIululseimalng
(Chinese Shrine and Oblation in Thailand)
ANUaINTaneveInguIRRugludnlve
(Ethnic Diversity in Thai Society)
AnuaInmratemanAludrulneg
(Gender Diversity in Thai Society)
ARTUASIATIA

(Creative Folklore)
lusaundvesineuasUsenelnalaes
(Archaeology in Thailand and Neighboring
Countries)
osdufunsasassFaudmemusssu
(Local and Creative Cultural Products)
1vUseinluarnsesns ludenulneg
(Royal Tradition and Ceremony in Thailand)
Useindlsehvg

(Invented Tradition)

wiena
(UsIE8-URUR-Anwimenied)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)

3(3-0-6)

wauly

Prerequisite

15



SEIYN

Course Code

GE373

GE374

GE375

GE376

GE377

GE378

GE379

GE380

GE381

¥a3Y1 naein
Course Title (UsIE8-URUR-Anwimenied)
Credits

(Lecture-tutorial-self study)
Uszingdluazwmeanialudaulne 3(3-0-6)
(Tradition and Festival in Thailand)
UsgiRmansvoaninans 3(3-0-6)
(History of Photography)
UseiRenansuaimdu 3(3-0-6)
(Animation History)
aandeludanulng 3(3-0-6)
(Faiths in Thai Society)
InsiAansuagnITneInTal 3(3-0-6)
(Astrology and Forecasting)
Faunvodlan 3(3-0-6)
(World Religions)

NUINFBY 3(2-2-5)
(Go)
nngnivenagana 3(2-2-5)

(Thai and International Chess)
JusssuwazUsenallng 3(3-0-6)
(Thai Culture and Traditions)

5. nguIvIRNWAITIALasdIANdsdy (Quality of Life and Sustainable Society)

a2

Course Code

GE401

GE402

GE403

¥a3u ATRtinl
Course Title (UssEne-UGUR-Anwimenuiey)
Credits

(Lecture-tutorial-self study)
1) NHUANAINTIN
Vinwensiansaumaludenufivia 3(3-0-6)
(Information Literacy Skills in Digital Society)
Ualanniegdenuuvianisseus 3(3-0-6)
(Discovery of Learning Society)
ﬁ’ﬂwmsﬁwhﬁu?ia 3(3-0-6)

(Media Literacy Skill)

wauly

Prerequisite

wauly

Prerequisite

16



SEIYN

Course Code

GE404

GE405

GE406

GE407

GE408

GE409

GE410

GE411

GE412

GE413

GE414

GE451

GE452

GE453

GE454

I3v"

Course Title

IndnenTogu

(Adolescent Psychology)
ININYINWUINTT
(Developmental Psychology)
ININYIAUNITUIMITAULDY
(Psychology for Self-Management)
Iemsvhauduiy
(Psychology for Teamwork)
NsWRIYAGNANELY
(Personality Development for Leaders)
wld

(Fashion)

NIIVNDINT

(Cooking)

NIUAFUNINLAZ AT
(Health and Beauty Care)
ANARSHINAINGY

(Science of Happiness)
NIANLTIESIIATIALAZLTANING
(Applied Creative and Critical Thinking)
EEANNIS B RGEY

(Systems and Society)

2) nfudsnudsdu
FNANSYDINTEIIU

(Knowledge of the King)

MMM INYUA LN ING BV

(TCC and Our UTCC)

o

fpufAnwedsanndsdu
(Social Studies for Sustainable Society)
nomungdmTuTInUsEI T

(Law for Everyday Life)

wienn
(UssEe-URUR-Anwimenied)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

wauly

Prerequisite

17



SEIYN

Course Code

GE455

GE456

GE457

GE458

GE459

GE460

GEd61

GE462

GE463

GEd6d

GE465

GE466

I3v"

Course Title

nindaunsteygn

(Intellectual Property)
myvieaivudsgfimansuas Tamsssu
(Geography and Cultural Tourism)
gi-UszTRmaninsvieaiienlne
(Geography and History for Thai Tourism)
ulumiSosnnnumie

(Concept of Death)
WnssTIUAUNSUAURY M in

(Buddhist Principles and Life Solutions)
Hediin

(Ecological Consciousness)
dandeluedou

(ASEAN Environment)
TAUTTIUATUNITH

(Anti-Corruption Culture)
Msfwinviunsae Uiy

(Understanding Corruption)

AanssuiedinuNaseassa

(Creative Corporate Social Responsibilities)

NTUINTYUYY

(Community Service)

AsvienigIarnsAausUnviawieImelunsIn

(Tourism and Hospitality)

wienn
(UssEe-URUR-Anwimenied)
Credits
(Lecture-tutorial-self study)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

wauly

Prerequisite

18



13

ANDS U

731 duil 1 vsanndnelu-Usiu  dnfnemnaudaaSeudiu 21 witein Gealuil

7.3.1.1 AguITINEILasineen15HeENs

GEO0O01

GEO002

GEOO03

1) ngudrare

A lnatinaann
(Thai for Careers)
Wanwinuenwilnesnsgdluiiunisils msya mMsem nMsWew msld
A o a = = a va v % %
MwlvgieiauANLAnwazaNTNNN5Y Rnufdavinvsnisldnuinglagld
= ! o o Ao & = Y o = v
UVILSEU U9 WAZWUURNARTIILEMNING I BN UD U NANLENIN VDI LU
Development of standard Thai language skills: listening,
speaking, reading, and writing; use of Thai language to develop thinking
process and careers; practice of Thai language skills through lessons,

reading passages, and exercises relating to students’ future careers

ﬂﬂﬂﬁgﬂHQHLﬁaﬂﬂiﬁaﬂ’ﬁ 1
(English for Communication 1)
Wauineen1sldnusinguiiionisdeansludinuszdriu Tnowiu
shwrmsilafiodulenudfy warseasdenandomuvieunaunundu
MsATinMIe Buduunaun wuztiaules feufu auuazneuteyaseng
18 nseudennuseRugenthedisine 9 diedulaaruddyuazianininy
Anuiiu madsuterrudu q Tugduuuiluasiudedidnmseding
Development of English communication skills in everyday life
focusing on listening to short passages or conversations for main ideas
and details, greeting, taking part in small talks, introducing oneself,
welcoming, asking and giving basic information, reading short passages
for main ideas and expressing opinions towards what is being read, and

writing short passages in both general and electronic forms.

AMYIDINGELNDNTTEDETT 2

(English for Communication 2)
Anwinau GE002 Mu18Inguiiian13deas 1 visomswhuy TOEIC waalitguwi
MLLNUINNANLUA
9 o v o = = Na o
Wauinwen1sldniwsdenguinenisdeasludinlszdniu 1oy

wiwinwensitaiodularudAguaz suazdenndanUnIUNAUNUI9N

3(3-0-6)

3(3-0-6)

3(3-0-6)

19



GEOO4

GEOO5

sﬁwi’fau%u ﬂ’]iﬁﬂl?u'ﬁﬁwiuﬂ’]iﬁuwuﬂﬂﬂﬂ’liﬂ’lllGIE]U LLﬁ%LLﬁﬂﬂﬂ’J’ma@Lﬁu
nrswaluaniunisaising q Anuludiavsesitu saufenisdiaueuas
Wisuisuteyanagsiaednsie mssudeailuidedivainua ey
sunuunlunagsiudedidnysedind

Development of English communication skills in everyday life
focusing on listening to more complicated passages or conversations for
main ideas and details, taking part in conversations by asking, responding,
and expressing opinions, speaking in various situations in everyday life as
well as presenting and comparing basic business information, reading

more complicated passages on diverse topics

Mensangesiianisaeanslusuandn 1

(English for Communication in Careers 1)

FAnwirleu GE003 nwndanguiienisiieans 2 vieazuuu TOEIC wiaufieuinii

ALNEUEITI YA
Wauinwensldnwsinguiiionsiearsmnsgifafiaenadeady

41913%1 Ysannsvinuensile e 91 wagilsy Wnaunuinialnsdni

dnauedeya WiulguLazinszideyan1egsia Weuduiinaelunag

anvngddnnseind srutvieunanuieAnwneazidoanazasulany

1Y

1Ay AMUUALIINITETULDNAILEENTANYIMEAULDY

Development of English for business communication skills
relating to students’ fields of study by integrating the four skills: listening,
speaking, reading, and writing, including telephone conversation;
presenting, comparing, and analyzing business information; reading news

or articles for details and summarizing main ideas; external readings and

self-study lessons

AMYIDINELNDNTTADAITIUIIUBITN 2

(English for Communication in Careers 2)

Anwineu GE004 nwidsnguiionisdeanslusuerdn 1 wieAguuu TOEIC

violfisuinaunasivimue
Wauinuensldnwdinguilonisearsmisgiiiaonndesiy

A191391 YININ1TIneen1sile we 81U wazlleu Anlausuavedusie

=3 [ 4

VBAMTY FUNEAUY WeUUTEIRFIURILATINNUIYFNATINY BI1UYNINTD

3(3-0-6)

3(3-0-6)

20



GEO67

unauilefnuneaziBeauazaslamnudifey fuusliiniseruueniian
LAZNITANYIAILAULD

Development of English for business communication skills
relating to students’ fields of study by integrating the four skills: listening,
speaking, reading, and writing, including presentation and discussion skills,
job interview, writing resumes and application letters, reading news or
articles for details and summarizing main ideas, external readings and self-

study lessons

ﬁnwxmsﬁ'uauaLLazmimm“luﬁmmsmz 3(3-0-6)
(Presentation and Public Speaking Skills)
[Roulv
1) FAnuinlu-Sesduvesvdngasusmsgsiatadin amvinnsussneums
mwiuiaﬁ%y’uqq (VENGRTUNNIR) WagyangnTInenmansUdiin anuiv1ineIns
ARLTTIRES (MANgATUIINR)
2) Wdndnwinld-den vie Ividenwsdmiuiindnundngnsdun
msthiauewAnsunumelulad nsthavenglunandidivue ns
yolufiansnsauiiielifihadnasmu sihwemsthiausduyana Fouiifetu
awime mslidladiiensiiaussgisiiuszansnin uaz3snsldmyely
Dudeiifienunils
Pitching technology concepts within the time limit, public
speaking that attends the capital venture, personal presentation skills,

body language, using slides effectively, and how to hack the spoken

word into something worth listening to.

7.3.1.2) nquIV1§sNALaLN15UTENBUNIT ( Business and Entrepreneurship)

GE101

msUsznaunisiiduiaioudteuinnssy 3(3-0-6)
(Innovation-Driven Entrepreneurship)
nsTUIUNMSUsENEUNSLloLET A ILASNALNATY QY]] WaAn Vinwy
vimuAf warauaunsalunmsduiusznounts lnenisasevindslymuas
Tona ledumuwidauwaznunmiadaieassalunisudlataywnazadng
A SluiansimwdesaaliinnsujuRludgsivegradugusssy
Entrepreneurial process to develop and integrate theories, ideas,

skills, mindsets, and entrepreneurial capabilities in order to explore and
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generate ideas for solving problems and creating value, as well as

development for business practice

GE120 ngudgnisdusls 3(3-0-6)

(From Zero to Hero)
[Roulv
1) Fdnuinlu-Seduvesvdngrsusmsgsiadadin emivmsuszneums
mﬂiuiaﬁ%y’uq& (VENgRTUMNR) WaEvaNgnTIvenFmansUaiin anuiv1ivneIns
AR IS (MENgRTLMNYIR)
2) Windnwnld-den vie Ivdendmiuiindnundngnsdus

NTOULLIANNNIAIEMIINEN NS2UIUNTT UWIAR idesileuazany
yhmevesnsaisgsiafiuszaumudse Tassaaazuuiannanaiidifay
nszvaumsmsthleieangmanslaglénseunuifnuazisnisnsaasuleiied
Duiflen nrseenuuulinagsfanaznagniusadamiedvivaniimen
anuasanarauiaulalumsduiusenaunis

Frameworks of creating startups. The process, concepts, tools,

and challenges of creating a successful new venture. Key market
structures and concepts. Process of bringing ideas to market using
popular idea validation frameworks and methodologies. Business model
design and cohesive strategy for startups. Capabilities and interest in

being an entrepreneur.

7.3.1.3 ngudwInerdansuazmalulad (Science and Technology)

GE201 NSAAINUINNTTUNIAIVALAZAITLAR 3(3-0-6)

(Digital Innovative Thinking and Coding)

uinAn et uazmTUsze ndlmellaB ensenumeileetiuaiiiAameSeus
warmsunUeyrmlue Arsugian 3via ’B’Jﬂﬁﬂwﬁugwumﬂ%uaﬂwa WU WaYMIWRIL
Wsuwnsssyniadelvaliunssuiumsauadn Jiesent uaeUssinaradeys audin
uinnssiireuaueseridpsmvesmilud ey

Concepts, points of view and applications of information
technology to support learning and problem solving in the digital
economy era, as well as practice in fundamental skills for application

usage and modern application program development through



GE210

researching, analyzing and assessing data leading to innovation

responding to people’s needs

NugnumadeuTusunm
(Foundation of Programming)
Rouly
1) Fdnuinlu-Seduvesvdngrsusmsgsiadadin emivmsuszneums
mﬂiuiaﬁ%y’uq& (VENERTUTNNR) WaEvaNgnTIVeNmansUin anuiv1ineIns
AR IS (MENgRTLMNYIR)
2) Windnwnld-den vie Ivdendmiuiindnundngnsdus
maBeulusunaudoniu Ussnmvesiauus et matmmaen Taswadns
ugmassmadedusung: madeuilaidy
Introduction to building blocks of programming, primitives, expressions,

assignments, and functions

3(2-2-5)

7.3.2 dauil 2 Tinfnwranunsadeniseulitesndt 9 wiein Annguiviassialull

GEO006

GEOO7

7.3.2.1 NNAIWINIUALIINEENTHRENT

1) ngun1¥ - NMwAsUsEINA

AEUNASNBN5EES

(Malay for Communication)

NNYENSIENL g uTInUsE I TulnetunsHaagNIsaunun un

[
=1

wonug i wlusenisiddears suumsnsdularnudfguasnisideuuans

43
[V Y]

AuAATutuiuguluszAugei
Malay language skills in everyday life focusing on listening and

speaking, basic dialogues needed in communication, listening for main
ideas, and basic paragraph writing
mmﬁﬂﬂmmﬁamsﬁams
(Vietnamese for Communication)

inwgnsldnwiisaunluiiauszaniulaeidunisielaznsaunn
unyeiiugiuiisududenislddeas sutinisiulanwddyuasniaideu

wanspuAnLiuduiugulusziugontn

3(3-0-6)

3(3-0-6)
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GEO08

GEO009

GEO10

Vietnamese language skills in everyday life focusing on listening
and speaking, basic dialogues needed in communication, listening for

main ideas, and basic paragraph writing

MY NN NNBNITFDENS

(Burmese for Communication)
vinggmsldnumiluiinUssiriulaeniunisilaaznisaunun unye

fugruiisidudenslddears sasnsiulanruddyuaznisdouuans
aruAniutuiugulusedugont

Burmese language skills in everyday life focusing on listening and
speaking, basic dialogues needed in communication, listening for main

ideas, and basic paragraph writing

awIudmiunisaunuuaznisiesns 1
(Chinese for Conversation and Communication 1)

Winwen13ile N3y N1587U Lagnsleun1wdu lagliudnyiuas
Tnssadiasyduitugu ielddearsluiinuse s fuuaznisinauedasd
Usgdnsnm

Pre-sessional course for fundamental Chinese listening, speaking,
reading and writing skills. The course emphasizes on basic vocabulary for

daily communication and efficient professional use.

A udmiunmsaunukaznisionis 2
(Chinese for Conversation and Communication 2)

TiNwEn13ile N15NA N1981U WAENISIWEUNWIAY Lagludnyiuay
Tassadaszdunans wielddearsludinuszsrunaznisinsuegnad
Usednsnm

Intermediate course for Chinese listening, speaking, reading and
writing skills. The course emphasizes on intermediate level vocabulary

for daily communication and efficient professional use.

3(3-0-6)

3(2-2-5)

3(2-2-5)

24



GEO11

GEO12

GEO13

GEO14

AEdudmiunisaunuuazn1saedns 3
(Chinese for Conversation and Communication 3)

finwgnsils nawe n1381u wazn1ndsuntuniulussduiigaiu Tnewdy
Tnssassuslonuarlnssadasedudesanunisanio ielddearslunis
M9UeELUsEANS AN

Proficiency course for advanced Chinese listening, speaking, reading
and writing skills. The course emphasizes on sentence structure and

narrative discourse for efficient professional use.

WAININTTAIUBLNITNANTEITY
(Chinese Listening and Speaking Enhancement)
Wuuinwensilawaznisyalugniunisaling 4 uaznsinufialagly
A01UNIAITIADY
Course for Chinese listening and speaking skills improvement for daily

usage under simulated events.

ANSBIULAZIIPITUNTYIU
(Chinese Reading and Report)

finwrnseudosdy unanudy L‘ﬁa%’ﬂammw%famﬁgaaqﬂmssﬁw ey Ju
AALaSLIYY

Course for interpretation and key summarization of short story and

passage.

ﬂ’li?}']Lﬂ’maL‘ﬁlaﬂ'ﬁ?ilaﬁﬂi 1
(Korean for Communication 1)

nseundyrue @5z Mavnalunvinmaidesdu 35nse1u s
pondes Mdwiitugruiienisdearsidesdu lursidnsivszann 200 &1
Tssadnshennsaifiugiu fnvinwzmsits wo 81w Bevlussduidosiu

Be able to read basic alphabets and vowels in Korean. How to

read and pronounce the words or sentences. Basic 200 vocabulary and
basic grammars will be taught in this course. Moreover, the learners will
also practice the core skill to communicate confidently such as listening

speaking reading and writing skills.

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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GEO15

GEO51

GEO52

AN maensdedns 2
(Korean for Communication II)
Feulvdeudsu aeuriu I nndiiienisdeans 1
nsasaszlonanliensailugiuuasinssainaszloaluniw

nnd ienslddoansludinuszsiiu nsuuzdidh msteves MsAuUN1
MseUIEAmes vendnunzvesdmweuazanuiild Tuasmdniussanas 400
&1 Tnvinwzmsite ya 8 @eulussdudosunang

To be able to build sentences following the Korean language
structure to communicate in daily life, for example, introducing,
shopping, traveling, describing and explaining things or places. 400
vocabulary will be taught and the intermediate level of 4 core main

skills; Listening, speaking, reading, and writing.

2) NguN¥EN15HRENS
G
(Aspects of Vocabulary)
ANAAUNITLSIUNIET LASIASI9ANA AIALAANUNITOBNLE Y

o £ L3 a va o [3

ANMNIVOIANS UseiRAAwA AT1UA1 Ul Adnwa  vinwensly
WAUNIN  MsfnwAnUSeuisunsdin e newazn e dingy

Vocabulary and language learning, word structures, spelling and
pronunciation, word meaning, history of words, word usage, neologism
(coining new words), dictionary usage skills, comparative study of English
and Thai words

o

N VBULATINITNIITINITHAZ AT
(Research and Academic Project Writing)

1A59a59lATINITHUUANY 9 10U 1ATIN1TUILE@URAaNTIY TATINITNIS
315 waglasamsidelaeldnuniidaauuazeay

Structures of various types of projects, such as projects proposing
campaigns or activities, academic projects, and research projects with

precise and appropriate expressions

3(2-2-5)

3(3-0-6)
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GEO053

GEO54

GEO55

N1981ULALNVIUNINGIND
(Business Reading and Writing)
nannIskazANdAyveInIseukarnMleulugsi AnwiAniiuay
duugsialuduanumnsuaznsldluuiunsig 9 Tnseitaziinig
unAnugsieludedsiuisnatonazdolnl Wauvinuznindouns
33nagULUUANN 9 uaginUuR
Principles and importance of business reading and writing, study of
business terminology and expressions relating to meaning and
appropriate use in various contexts, analyzing and interpreting business
articles in contemporary and new media forms, development of business

writing skills in various types through writing practice

mMygruieRmunTin
(Reading for Life Development)

AUNUNY AUFIAYRATAMAIVBINITEIY  AUFURUSTENINNT
IUAUNTNAILNTIN  Wauvinwen1senu orudulamudify oullasien
wagfay BnufURlasdenunanuiisadestunswaundiauaznis
sudlulanadelvdegnaiinne

Meaning, importance, and value of reading, relationship between
reading and life development, development of reading skills, reading for
main ideas, analytical and interpretative reading, reading practice of
articles relating to life development and self-adjustment in the modern

world

MINwEN1sYALATNITUNEUDNY
(Speaking and Presentation Skills)

WIIAR NANNTYALAYNITUNAUBNUTEINT  MTIUNUMTNALAY
msldderiteUszneunsmauaziinauey wedanisliiaun ersuaw
wazimaluladdelumsyauaziiausnu Hnneauaziinausnuidegsialy
ANVULAIY 9 ma‘uﬂquﬂﬁU§iawa§ﬂLﬁaﬁamu AswEueUianTs
Wiadun953Re N1suaasing waxdu 9 MAsdes

Concepts, principles, and business presentation, speech planning
and use of various forms of media in speaking and oral presentation,
techniques in the use of verbal and nonverbal communication, media

technology in speaking and oral presentation, various types of speaking

3(3-0-6)

3(3-0-6)

3(3-0-6)

27



GEO56

GEO57

GEO58

and business presentation practice including briefings, presentations

aimed at business competition, press conferences, etc.

mMsdeanssznineTaiusssy
(Intercultural Communication)

U§ua warwadadeatutausssy TamATmd ffnemusssy uay
AuLAnEnesEIenguimusssuludenulan esduszneuiitisadestu
Afeunatausss 0w wagdndnuel UnuMuazALdAveINIsAeans
Frufmusssuiildetaanyanauazesdns asuiududionaundudy
TAIUSTTU LL‘LJ’J‘W7@ﬂ13§8573°ﬁ1ﬂ5€uﬂﬁ333~1Lﬁl@ﬁﬂﬂ’ﬂmﬁﬂLLEQJJQLLaSEI%}’Nﬂﬂﬁ
peusuTtilusziuyARaLAY EFURIFNS

Philosophy and concepts relating to culture, globalization,
cultural dimensions, and differences among cultural groups in global
society, factors relating to cultural values, languages, and identity, roles
and importance of intercultural communication for individuals and
organizations, cultural adjustment and blending, intercultural
communication as a tool to minimize conflicts and build up acceptance

at both individual and organizational levels

Hndnanaiiag
(Citizen Reporter)

MANNTT AMSITULALITUTITUVDINTIIENUYLAgdnY1InaLiles
watian1siiusiusndoyanin uas wazided Nsieuisesiniasuasnie
\domndnegunsnimsdoaaindoud]

Principles and ethics of citizen reporting, techniques for gathering
data, images, light and sound, as well as news writing and content

production using mobile devices

madFesdude

(Transmedia Storytelling)
mméﬁﬁiguazmmé’mﬁuéﬁuawszmmé’mﬁaﬁ%ﬁﬁumsmm%q

nEnmsansesuuiiuguvesaruduvendt anulile warALFgala

ilenszAunsneuauesTsUINLaTNsEABToF UGS UAsTinn a3 sty

dovannmaneguuuy niludenuiuuardonisa ileqasjannglunsliany

Tuiiuazieimuinisfnassassatunisuilatynidagsiavasdeny

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GEO59

GEO61

GEO62

Significance and relationship of five sensory receptors to
storytelling. Principles of storytelling techniques based on authenticity,
trustworthiness, and compelling elements to trigger audiences’ positive
and enthusiastic responses. Practice of storytelling across media, both in
traditional and digital platforms, for entertaining and developing

creativity in solving business and social problem:s.

mssuneinededu
(Basic Thai Reading)

wdnnseuigndes nmsfvuaaen amnuElunisetu msilnenu
foauuszian  de q saFesiiluieziFosivinis ieau A
wwAnmAY waraiairuaffindeniseny

Accurate principles of reading, eye movement, and speed
reading. Practice of reading a variety of general texts and academic texts

for enhancing knowledge, pleasure, and positive attitudes towards

reading.

NM3gukazNITTBUNI B INBIIYINT
(Academic Thai Reading and Writing)
VANKAENITANDEUTEAUUTEANGI 9 ﬁy’uwummmgﬂuwuazLL‘U‘U
Feulaedasy Inewiueugnaesluzesniwiuasnisdonnamng
Principles and practice of writing various types of texts for both free
writing and controlled writing, emphasising accuracy of language and

meaning-making.

aMwlveivenisaeans
(Thai for Communication)
nsawineensldnwlnesnsgiu vdnn1sile n1sue N15810 way
madou msldnmwilnefiedienenrnudnegradussuviazaninsadeans
Iaegnediuszansnm
Development of using standard Thai, principles of listening,
speaking, reading and writing; using language to deliver thoughts

systematically and communicate effectively.

3(2-2-5)

3(2-2-5)

3(2-2-5)
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GEO063

GEO64

GEO065

GEO066

nsHeuaznITNanIY lng

(Thai Listening and Speaking)

wdnnsils nsiinflafiedulaanuddnuarsearideaiisnduanunils

Uselnneng ) MANNISINA A5EIMNsnaLasnISEnnaTiadesiieeg
Principles of listening: listening for main ideas and for supporting

details from different types of listening. Principles of speaking: manner

of speaking and speaking practice for different topics

N1590NLEYIN1NDINE
(English Pronunciation)
sruunITeantdsanisinesntdsandysuzaszuazdszylen
mMwdanguaindesinsqlneiiuiFeinsesnidesgeiuazdeminiuluduay
UizismLﬁaﬂﬁﬂwﬂummmazmiémaaﬂL?mmmé’aﬂqwmaﬁﬂaaﬂL?m
selddedidnnsedindsng q Wenisiinaudenuies
English pronunciation system, pronouncing consonants, vowels,
and sentences in English from various media. The emphasis of the pitch
of voice used, word stress, and sentence stress for their speaking and
reading skills. Self-practice with the pronunciation via provided electronic

media.

mmé’aﬂqmﬁamiﬁﬂLauawaam
(Presentation in English)
miai;dL‘f‘jam‘ﬁ'éfaqmiﬁﬂLauaLwﬂﬁml,azi%'mwﬁmﬁaﬁwLaua
NMWBINURADNIUNITULEUBIUUINIUEIIENA B8N Y
Summarising information to be presented, techniques in giving a
presentation, and the production of presentation media together with

giving the oral presentation.

AN99TULAZNISVYUNTDINITIIVINTT

(Academic English Reading and Writing)
AsWRILTYEATeuLar ST suIdvInsandeUssianais

UNAMA BAZSIBY Tnwen1senulsEneuseniseuiiennadila n1senu

iiovndeyaianty madilamdmsiianiznis uazniserudalinmesiuay

ANNY TNELATUEUUTENBUAELATIAS NI YUUNANULALTI8IUNT

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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GEO068

GEO069

GEOT70

119 lasesneneulsuy nafisuatusne n1susuusiazuiluadusng nsly
Adenlunuideu sinvgnssnsdatoya

Development of academic reading and writing skills from
academic texts, articles, and reports. Reading skills include reading
comprehension, reading for specific information, dealing with technical
terms, and analytical and critical reading. Writing skills encompasses
writing organization of a report and an article, outlining ideas, writing first

drafts, editing, revising, using cohesive devices, and referencing.

NSIRIEULAZNITUNLEUBLTIINGIAIENS
(Scientific Writing and Presenting)
fugnuwesmadeusagmtiauemavaiafifiussansam sUnu
nsdeans dmdudeivunveswendwisuaz APl iien1sanemamain
N13ANYIAIIUABINTVDIHYY wiesdlonisideuuaznisiiaus n1sasede
ANTIUUATUNUNI
Fundamentals of writing and effective technical presentation,
technical presentation and communication style for software and API
requirements, study of audience needs, writing and presentation tools,

creating media including diagram and charts.

msillsunsianizasuaznisufiRedneainesssd
(Creative Writing, Storytelling, and Performing)
LAakazALAnT AN Fosazn sUf TR wateassAdmi
an1$nn wmadanndsularnisiiiaueyuueaveanisaiiefiuiionns
fimunnsiiaueiiessnegiuinnsssotnamuiidngam

The contemporary ideas and concepts of creative storytelling
write-up and performance for startups. Techniques of writing a fiction
and presentation. Viewpoints of establish team for developing innovative

storytelling presentation to the potential investors.

A13AAIU NTARANITUAZNITIDNLUY
(Interpretation, Communication, and Design)
n1sAeansniiuszAnsnanazigegelaiiiodoniudnvasiiiesiiagduls

agraaulawazlinifaulidanuiiuaiuls nisfienuuazioansan

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE102

GE103

UNAIUKAZNITUNAUDAIUNANNITIDNLUUNITUNAUDN19INILALDIIUY
N1

Effective and persuasive communication to convey the result of
one’s thinking to others in a compelling manner, and to persuade them
to adopt the same or similar views. Interpreting and creating
communications from written essays to presentations based on the

principles of verbal and nonverbal expressive design.

7.3.2.2 N§UY1§INUATNT5UIENBUNTS (Business and Entrepreneurship)

3Y5TIUFINALANUTURAYRURBHIAY
(Business Ethics and Social Responsibility)
P3erssalumsiniiugsia nsfinwinsdlfinwid1uasesssugsia Ay
Suilnreuvesgsiaffisiivedeny Awandou gndn niinau wazamy
Ethics for doing business, case studies in business ethics, business
responsibility to society, environment, customers, employees, and

investors

N13AALINDINUUY
(Design Thinking)

MENNITURINTEUIUNSAMTI0DNWUY iavharudlatlymeng
Iﬂaﬁwﬁqﬁqﬂﬁﬁﬂmmﬂwé’ﬂ AINAFBULAZHAILININENYBI UYL UUIY

198719058 UU DA I9ATIALUINILAEUIRNTIUNRBUTANgAINUABINITUD

Anfideymn AnuA1veInszUIuNIsAnTenkULTiaiaauLANA1S el

q

Faamaanitzlunisairslentanisgsialug 1nen1s5IusIuyuLeImnIme el
wazMITEuINUTEAaUNI0Ias

Principles of design thinking to understand real-world problems with
emphasis on problem elements, finding answers from different
perspectives as well as iteratively prototyping and testing results to
acquire innovative solutions to problems, incorporating values of design
thinking for business differentiations and new business opportunities

using theories and real-world practices

3(3-0-6)

3(3-0-6)
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GE104

GE105

GE106

a

gsnveaulal

(Online Business)

Uszinnvesgsaeeulat woRinssunisdedudesulad n1siinses
ANMKINABNNNgINALAZUNUTIARoUlAY ﬂ’]iL%@Jéfuﬁ’]ﬁq‘iﬁﬁ] WaZNITAI
Vuledigsneeeulal nagusnisnatadimiugsneeeulad walinnis
Uszmduiudiivled nisnainuudediaudiniugsisesulay way
93381U5TUVRNgINReulaY

Types of e-commerce, online shopping behavior, online business
environment analysis and online business plan, and how to start and
create online business website, create marketing strategies for online

business, website promotion techniques, social media marketing for

online business, and online business ethics.

nvsneUasiudmiugusznauns

(Law for Entrepreneurs)
ﬂg‘wmﬂﬁLﬁsasﬁ’aﬂﬁ’UﬂﬁUisﬂauqsﬁa N13LaeNUTELANBIANTTIND
N1399d Y mMegsia Ay dyarounelildans dyarinenu was
ﬁigzyquiﬁﬁ]?iu 9 N15LA5IRTRINNNg VNI NsueluayyInUseneu
fans MsnaRuBdmIugUsEnouns warUseiiiudu 9 Tiesdestu
M3UTENBUTINT
Law and regulation relating to entrepreneurial or startup business;
business organization selection, business contract drafting, for example,
rent contracts, licensing agreements, employment contracts and other
related contracts; acquiring business licenses, business tax planning and

current issues about law for entrepreneurs

ngunewsivddiannsetind
(E-Commerce Law)

[
a s o A

nguueifefugInTInedidnnseind dygndevisdudiuas
ngvsnenslouiuuarnstiszundidnvsedind ngrneuanivdsu deya
neddnnseiind nguuisaredudidnnseiind nguuneduasesdeyauay
NOVENEDIYEYINTTUNWABUNIADS

Electronic Transactions Law, sales contracts, payment and

electronic funds transfer. Electronic Data Interchange Law, Electronic

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE107

GE108

GE109

Signature Law and Data Protection Law. Computer Related Crime, online

dispute resolution and case studies relating to electronic transactions

nsasulunarandnning
(Trading and Investment)

S¥nmswgialnonargsialng arufidosfuisatunisdonns
ndnning doyaddyiimsfiarsanlunistorendining Anwiiladeiitue
sonsduiugsiuarnmudnning nagrsnstoneduuuusing 4 nsld
waUndiedusing q lumsdiesed nsdanesnnisamu wagmssiansnsie
PIENSNNTNE

Thai economy and business, introduction to stock trading,
important information in stock trading, factors affecting business
management and stock prices, various types of stock trading strategy, use
of applications to analyze and manage investment portfolios, and

simulated stock trading

MTUMTAULTIAY
(Wealth Management)

AFINNUNINITEY mmifﬁaﬁmﬁ'mﬁ’wm@miﬁuuazm ghy
doslumsasu nsasuiitluganusisdsinunisiinGusunnis Wustng
ad3unsng nesrn nsuseiude nMsawulusatandnning neanus
LarMINANLNTaloUs lovinsnung

Financial planning, financial market and investment risk. Wealth
investments via bank deposits ,gold , real estate, bonds, mutual funds,

investment trusts and investment planning for the tax benefits.

ﬁqiﬁ‘\]aﬂﬂﬂﬂﬁé}?j‘%ﬂ’]wLLaﬁa’ﬂ’J'ﬂN’]ﬁJ
(Food Business for Wellness and Beauty)

AITUNUY 57’]‘1%}&!%ﬂ’J’]Nﬁ’]ﬁiy}LLﬁ%‘U‘V]‘UWVlsUE)QE]’]W’ISLﬁE]E‘;{“Uﬂ’IWLLE’W
AL UisLm/]LLazﬁaaﬂﬂamamﬁm%mmiLﬁazjsumwLLazmmqm ndn
TuiBan1sf nszurunsranuaznIsAIUAURARSUsie M sIlogunIHIaE
AN wnliufirnsveskdndasiomnsiieguaimuas AL

Meaning, importance and roles of food in wellness and beauty,

types and examples of commercial food products for wellness and

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE110

GE111

beauty, production processes and controls of food production for

wellness and beauty, trends in food production for wellness and beauty

Fuuniiggianisusznaunis
(Right View Entrepreneurship)

ANUVINELazANUSElevNveIduN g nssuumskazmaiialy
naaudufiggliaeituldluTiovseitu mathdumndgianldlunis
Anfiudin nsusmsdanis nsuiledgmuasdedauddunisdniugsia
YOIRUILNOUNIS

Meaning and benefits of Right View. Process and techniques in
developing Right View in daily life. How to supply Right View into
personal life management, administrative management, as well as

problem and conflict solutions in entrepreneurs’ business operations.

Tassnsudanssuiiduindeudieusznaunis 1
(Entrepreneurial Driven Innovation Project 1)
fouly Anwireu GE101 v3e ldsumnuiiiureuainerasdiaou
nsAnvseuIH1ulasINIskazAU Mg luAIuNsEUIUN AU

wazdlenulam aue1 gndn suiuureamsuilutymuazmalulad sauluda
nENEINTHazTAANEANNTARNY TdduazianuduRusiunisdum s
npass waznsiidunislunisaiauinnssuiduiadoulasnisuszneunns
(HandnvesNsUsENRUMITITUIRdeulasuinnssy) Tnsavairsrandilada
nszvaunislunsaireguszneunisiiduindeulasuinnssy uagsauly
Tassnsildesdnnuiimavnazaiinansenuluduinfuamingds
vonisiineuazdidrulfdmidsnislururuiunaaiieyine faiinis
sonuuvaieliindnwidilafansFeusludunodnuasnsruiunisves
nsai1smsUszneunsiituindeulauinnssuriumsisoudiiulszaunnsel
0g198n%e et Tindduatiunssuiunsdimadum fadunsouuuiie
vostunaufl 0 uaiatesdiolumssenuuuidseiuin

Project based learning and challenge in process of exploring and
defining problem, value, people, a range of solutions and technology,
and a range of necessarily resources and capability which is crucial and
related to successfully Explore, Experiment with, and Execute on an
entrepreneurial driven innovation (the output of IDE). This course will

build to understand the process of innovation-driven entrepreneurship
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focusing on a cross-disciplinary project of high impact to UTCC and it
stakeholders in the Din Daeng/Huay Kwang community in which designed
to give students an intensive, deep learning experience in the IDE
mindset and process. This course has a greater emphasis on the Explore:

Step 0 mindset and the tools of design thinking.

Tassnsuinnssunduinfaudledusznauns 2

(Entrepreneurial Driven Innovation Project 2)
Gouly Anwireu GE111 vi3e Ifsumnanfiureuanetaseaeu
nsAnwseuiiulasTINIsuazANUNIgluAIUNTEUIUNTAUM

wazdlenulaym aue1 gndn susuuvesmskilutyymuasmalulad sauludi
NENEINTHaETAANEINNTaRNY Tiddyuazianudutusiunsdum s
naand wagn1sailunislunisadaianssuiitundeulaenisusenounis
(HanAnvaan1sUszneunmsituindoulasuinnssy) Tneagadreaudilad
nszvaumslunisaiaguszneunsiduindoulasuinnssy wazarduly
Tassnnsildesdnnuidmavuazaiismansenuludeuinfuumingde
vonismineuardidiulddrudensluguvuiiuunsiovans devinnnsg
penLUUN oA TN ANy nInunsauLIAANITaTIaINTUTENRUNNST
Fundoulnsuinnssulvnnnii lnsagiunmsldnszuiunsuagjuduinie
TufuNTMAae AL TS AUKULBE1ITINGT HIUNSSBUSHLUsTaUNS
nsaifusnensludunianssuviiemalulad

Project based learning and challenge in process of exploring and
defining problem, value, people, a range of solutions and technology,
and a range of necessarily resources and capability which is crucial and
related to successfully Explore, Experiment with, and Execute on an
entrepreneurial driven innovation (the output of IDE). This course will
build to understand the process of innovation-driven entrepreneurship
focusing on a cross-disciplinary project of high impact to UTCC and it
stakeholders in the Din Daeng/Huay Kwang community in which designed
to develop students’ IDE Mindset further beyond the prior level and
required more rigorous use of the IDE process, with a great emphasis on
the Experiment mindset and rapid prototyping through learning

experience in a different innovation or technology.

3(3-0-6)
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Tassnsuinnssuinduiniaudledusenaunis 3

(Entrepreneurial Driven Innovation Project 3
Gouly Anwideu GE112 we le¥umnuiiureuainerasdiaeu
nsAnwsEuIHIulaTINITHarANTINIEluAIUN ST UIUNITAUMN
wazdlenulaym Aue1 gndn susvuvesmsuilutyyuazmalulad siuludi
NENEINTHazTAANEINNTARN Tidduazinnuduiusiunisdum s
naaes waznseiunislunisaiiauinnssudiduedeulaonisussneuns
(nanAnveIN1sUsENEUMSTITuLdoulneuinnssy) nsavaiisanudlad
nszvaumslunisadaguszneunsiduindoulasuinnssy wazgaduly
Tassnnsildesdnnuidmavuazaiismansenuludeuinfuamingde

vonisiineuazgidulfdidsnislurnruiunaaieying Faiinis
ganuuULHeNauTnAnwimsdunseuuuAnnsasianisuszneunisd
Fuindoulasuinnssulaefidmnedieaslidn@nvdauiulauazany
Foan1sfiaz woeine Anlug wazvingn lusiedvdesiunisldnsyuauns
mMsUsgnaumsiduimdeulaeuinnssuiifiaduludiunsdniunisaian
lonmanensusznaunistagasdeadilalunisvensfiuagn1sanmtuyuaI
N5RuYBIUTENOUNNT

Project based learning and challenge in process of exploring
and defining problem, value, people, a range of solutions and
technology, and a range of necessarily resources and capability which is
crucial and related to successfully Explore, Experiment with, and Execute
on an entrepreneurial driven innovation (the output of IDE). This course
will build to understand the process of innovation- driven
entrepreneurship focusing on a cross-disciplinary project of high impact
to UTCC and it stakeholders in the Din Daeng/Huay Kwang community in
which designed to develop students’ IDE Mindset, with a goal of giving
students the confidence and willingness to See Different, Think Big, and
Act Small. This course required more rigorous use of the IDE process,
with an additional emphasis on how to Execute on and IDE opportunity,
with an understand of scaling and entrepreneurial finance for seeking

funding.

3(3-0-6)
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GE117

Tasansuszneumsiituiadeulnsuinnssy 1

(IDE Project 1)

Ldﬂ"@‘u‘l‘U finwineu GE111, GE112, uay GE113
AnwiniulasanisazanuisludiunszuIunIsAumLaz e

Uy Aauen gnAn susvuveamsuilutymuazimalulad saulufminenns

wardnnuanasndne idAuasiiendesdymuazainuvinmefitndnw

\don sllazdesiuniseyliRainauznssunis lnalasainsazdendulasenis

a

fiannsofivenedlduazanunsafiagyiliinanutiaulawasingnitlasinis
finAnwnagldnidunisin

Project based learning and challenge in process of exploring
and defining problem, value, people, a range of solutions and
technology, and a range of necessarily resources and capability which is
crucial and related to selected project by student. Student’s project
must be approved by an IDE committee. It must be an IDE scale project
and should be more exciting and bigger than previous project that

students have done.

Tassnisusznaunisiituiadaulaguinnssy 2
(IDE Project 2)
Gouly Anwireu GE114
Anwhulasanissediosaind lassnisnmsuszneunsitundeulae
uInN33u 1 (IDE Project 1)

Continuous Project based learning and challenge after IDE Project 1

nsUBdmIuLUsENaUNT
(Accounting for Entrepreneur)

wdnnsitesfunianistadnisidu Tydusmsuasaidenns dmsu
AUsENaUNS

Basic principles of financial accounting, managerial accounting and

taxation for entrepreneur

\AsegnavaUszmalulade
(Economies of Asian Countries)
ANWUTLAZLUININITHAIULATYFNIVIUTTINAR1I Nd Aty Ly

widy Uades199n19Aseane daau nsillasniinason1sidouiiamig
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GE119

mwgﬁwmﬂixmmwdwﬁu aenIuANdLTLSIATYsRaTUUTIMADUS
Tuedsuagiilan

Economies and the development of some important Asian
countries. This course also includes economic, social, and political
factors that affect these economies as well as economic relationship

with other Asian countries and the rest of the world.

YawRaiiadena
(Social Enterprise)

ALYINY WLaAR vaNNT AvddT LA ALAIYsNITaIRaNTLile
faaw Anvimadiamssiiunts sailona Jym uazgUassaiiie funs
afafansifioden Tnomslinsddnw waznsilnufuResslusumy

Meaning, concept, principles, importance and value of social
enterprise. Techniques for managing including opportunities, problems
and obstacles relating to managing social enterprise using case studies

and real projects with local communities.

\WsugAansEuslna
(Consumer Economics)
mnudRuosuslaasestuuiasegia undsiiunueaseldagselad

T4l%e30 Jadedtvuamadenluusing wdnnisgeduduazusniseey
dudaienisuilan  nsldusnsusefusouazyseiudin n1sauaunisiu
GRNIGER LLNumsaamLazﬂ’lsLﬁaﬂgULL‘UUﬂ’liaan NITINLNUNI TN UL
nsidenisnisaau vimsAsslruAguilaa msmuausAduf Lagnis
AUATBIRUSINA

Importance of consumers to the economic system, source of incomes
and disposable income, factors that determine the choice of
consumption, and principles in making decisions to buy products and
services., consumption credit, using the insurance and life insurance,
personal financial planning, saving plan and the way of choosing it types,
planning for investment and selection of how to invest, sovernment

service for consumers, price control and consumers protection.

3(3-0-6)
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ﬁugqum'su%mﬁﬂmimmm
(Fundamentals of self-management)

N13UIMITIANITAULEY $3NN159AN13AVETIR AUAR AUNED A
a9y LLiQﬁU@’]ﬂIﬁ] LLNLS@B ﬂ’J']iJ?]IUL(;]Iu ﬂ’)']lliﬂﬁﬁ AITUNILIUNTILINY AT
Andu n13dan1sfiuaduaumal S9nanundnvesnues uazidimungves
AULDY

Study of self-management, how to deal with life, thoughts, fear,
doubt, inspiration, inertia, excitement, anger, agitation, judgment, dealing

with failure, and understand own aptitude and goals.

nsthiausgsatiasz ANy
(Intensive Pitching Workshop)
nsEUaNaNUIINtATIIYINgINIABNR IR es I UTNa U N5l
Funuuvedlassuiiotiaues madansldrindnamu msiiauesina
mﬂiﬁiﬂmmﬁaiwunu
Presentation of the capstone project to investors, presentation by
using the prototype of the project to convince investors, presentation

the business idea from the project to raise funds.

ﬁugqumiﬁu
(Basics of Finance)
NINAITLAZLUIAAAIUAITIEIUTIAINITARIATITUENITRUAIY
YAARAAIANITRUANTUIMITNIINTRY
Corporate Finance, Public Finance, Personal Finance, Financial

Markets, Financial Services.

a fa & a 4 :’l’ v
WIAUVYDLANNIDUNGLUDINU
(Introduction to E-Commerce)

L4

ANuSNugIufeIfunduddidnnsednd Uszinnuazuuuuvesnidivg

a fa & a ¢

Sidnnsednd esAUsynaundAgvesszuunIduddiannselind n15ieseu

[ a 4

AunSeuionisiduduszneunisnidaddiannseiind n1snaia
didnwseiind nsidendemnenisueuaznsfnsedeansivgndn 38n1stnsy
Ruvesndlvddidnnsefind n15dndsdud wazn1sinUujuRnisnidiue

a a s
BLANNIBUNE
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Basic knowledge about e-commerce, types and business models
for e-commerce, key components of e-commerce, preparation for
e-commerce entrepreneurs, e-marketing, sales channels and customer
communication, payment methods, shipping and e-commerce

implementation.

N1999NLUVTIN
(Design Your Life)

wannNsuavkuIAan1sAndesnuuy szleuiuaziniosiiediniu
nssinaulandiddnludin msudluiruedfiiauiiaund waznsaseasse
FAniidinnumunedetu 3ensussiliudessnuedin Tefuseuaiiounns
WUNS Uagaunaeen1sinauLasin

Principles and concepts of deign thinking. Methodology and tools
of making important life decisions, fixing dysfunctional attitudes, and
creating a more meaningful life. Approach on life story assessment, life

as a journey, and work and life balance.

§3NUALNIIAIUDDALAIIAY
(Business and Commerce in Australia)
AgndgudulfdnAnwndrlanguunsuazszuunisiiuresuszina
DALMY HATIUIIUIEUAIIURANAINAUNYMUIELAETEUUNITHUYEY
Uszinelne Tasidemazaseuagquifisafiussuunisidu nquune ngvane
Fyainag Tassada metaduld uasdosnifuvesnguine msudmsdnnisi
HUszaANSA W Usedndna wasmunanasesssuluusunveslseinaooainsiae
wde wazlan dnAnwezdesauisaldisnsuidynniioesuieiiend

Weafungvuny n1sUsmIsIanis waznskuiedluivl wagredlvinyedu

1%
=1

fugruisudulunszuiumsifouaznsiden

This course supports students in understanding the particular
aspects of law and finance that relate to an Australian context, and how
these differ from Thai structures and processes. Topics include
components of the Australian financial system, features off the Australian
legal system, contract law in an Australian context (formation,
enforceability terms and exclusion), effective, efficient and ethical

management within the Australian, Asia-region and global contexts.

Students will be required to apply problem solving methods to explain

3(3-0-6)
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areas of law, management and finance covered during the course, and
be able to demonstrate introductory skills of academic research and

writing.

n1sIamsudanssuluanzlaniaziaiovig
(Global and Networked Innovation Management)

mafugfuszneunisuazuinnssuifanumanevans msldusglovian
amwum%uimﬁﬁuwiLﬁaniq}J’quixaQﬁﬂJmaﬁﬁﬂi WUIAAAIUAINL
L‘ﬁuéjﬂixﬂaUmiLLazui’mﬂiiuiuLLGiazaaﬂuﬂﬂizﬁLLasLwiaz'd'izLﬂ‘wq'ﬁﬁﬁ] GR
FIDIDIANTAIALONYU A1asguna ATPUAST Lazdeny Jgridunisld
nsdAn®1NUssmaenamsdsuazuiuilseinaiiioaiisannuidalaud
tnfAnwduwndanisiludusnaunsuazuinnssy

Entrepreneurial and Innovation Diversity focuses on the

importance, diversity and means by which entrepreneurial and
innovative behavior take advantage of increasingly rapid change to
pursue enterprise objectives. The course examines concepts of
entrepreneurship and innovation in their numerous settings, including
private sector, public sector, family and social entrepreneurial settings.

The course places a heavy emphasis upon contemporary global and

Australian case studies to illustrate key themes

WINNTIN AMUANES19855ALAZN15USZNBUNNS

(Innovation Creativity and Entrepreneurship)

a _an a_a

nsdnsaganialal s3ReTly wasudnnsmsvhssiafivsiansugsiad
Fuutanssu FnioonuuuinidielitnAnwldGeusifsatuuAngifuas
WoAnsTuYegUTENoUNT WuaAnuazmadaluidesnudnaieassd
uendntu tnAnwaglddnuiladeouinnudnfadmivgsia wasiarmg
sananluusuldiunisasiegsiansa

Entrepreneurship can relate to new start-ups, general business and
a business philosophy focusing on continually innovating business
activity. This course is designed to introduce students to enterprise
concepts and entrepreneurial behaviors. It provides an introduction to
creativity and ideation techniques. Students will learn key success factors

for enterprises and how to apply these to successfully innovate, develop

and grow a business.

3(3-0-6)
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< Y o a
ﬂ?qﬁJLUu@JquLagﬂiﬂﬁiﬁJ
(Leadership and Ethics)

WrlakwifAnauwasngunediuasesssuwastoUjuAnIuasesssy

' ¥
= a =

dmfudirluanissen 21 nilaseunguianisiufsunlasvesgsiauay

'
a = ¥ o

anmundenmssiafiduteu msdansfisluszansamuazifulunamén
Wossaluanumsaiifianuvime Tnedfesairsaunavesanumemiaaing
fiffdAeados dndasevaquimdnnisiugiu nouiiidufisensu uae
nuiiitiunsaayad MAeadesiuaiesssndmiugin msUssidungu]]
wazUsziiuswatesuanudufitluesdnsiiiuaiosssu nsdnuiis
Wmnenswandidduresesdnisanyssyund 17 1Whvne wasunum
vosriuitelussquimnedsnan

This course introduces students to the concepts of ethics and
ethical behavior within the context of leadership for the 21st century.
The course will examine contemporary dynamic and complex business
environments and explores the need for leaders to manage effectively
ethically challenging situations, whilst seeking to balance the (often
conflicting) expectations of multiple stakeholders. It examines both the
foundations of ethical approaches within the context of leadership and
the dominant normative leadership theories as well as emerging values-
driven leadership theories. It evaluates such theories and examines
closely contemporary issues in leadership and the special role the leader
in nurturing ethically-orientated organizations. In addition, students are
also introduced to the UN Sustainable Development Goals (SDGs) - ‘17
Goals to Transform Our World’. In the workshops we discuss the role of

leadership in addressing these SDGs.

ANSANEOINTENSUUTLNADDELASLAY
(Australian Taxation)

ngvnefiferdestumdtulilulssmaeeainside Ussiiuilieidos

19

Aun1sEuMEdmivyaaasssunwaziliiyana n1sdearstoeyauazli

Y v = [ o

FUinmdunBungnddidudiden® dnduiulidnAnwiauvineenis
uwitym nsfnaula uagnisdeans

Australian income tax laws with specific emphasis on how to
access provisions of the Income Tax Assessment Act and related

legislation. In addition you will be made aware of tax planning issues that

3(3-0-6)
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exist in relevant personal and business environments and learn how to
communicate technical tax information to client taxpayers. The graduate
qualities of problem solving, decision making and communication are

enhanced throughout.

nvaNggsNAUTEINARHIASIAY
(Australian Business Law)
ngvEnenfeteIiunsinfasUsenaugInalulsemaoedn siae

a [

ﬂia“uLLmﬁméfmﬂgwmS%qﬁmaﬁiami%’m@?ﬂqim IAMIUNY AAugua
ANduRUSAelularABUINDIANT wazNUUIEaNAzaNY Wisuey
suuuugshaluseamsiBedasndsiudunazavnsal

Australian Business Law introduces students to the registered
company as the dominant legal form for carrying on a business. It
considers the legal framework that determines how a company deals
with the issues of formation, financing, accountability, internal and
external relations and insolvency. It also compares and contrasts the

company with other types of business organization including partnerships

and co-operatives.

nQUNE§INAUsTINANLN
(Myanmar Business Law)
nauuneNiAgIteIiun1sinmuassenaugsnaluansisasguis

a [ a

AMNINNLY NTBURUIANAIUNYNUNBTIAINAADNITINRITIND TANIIUNY
Afugka AnuduiusaelukaznIeusnesdns wagngrueduazaiey
Tl = a U 1 1
L‘UiEJUL‘VlEJ‘UEULLUUﬁqiﬂﬁ]sLumﬁ’]im5§LL‘1ﬁﬂa‘1ﬁﬂ’]WWN’1
Laws related to registered company as the dominant legal form for
carrying on a business. The legal framework that determines how a
company deals with the issues of formation, financing, accountability,

internal and external relations and insolvency. It also compares and

contrasts the company with other types of business organization.

n1snEINEmTuUsEIMANn
(Myanmar Taxation)
meduladfiyana n1Ensnddu n18n13dn mBRuldyaaasIIunI LAz

AEDUUOIUTENANLN
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Corporate Income Tax, Property Tax, Commercial Tax, Personal

Income Tax, and other taxes in Myanmar.

gsnauazdausTsuglsy

(European Business and Cultures)
Arwdiuguiisndudmiunsusznougsitluglsy YseRenuduan

29333095y Tusssu sysuleonuin wazunsyvvnagsiaveselsy
Fundamental knowledge necessary for doing business in Europe,

business history of Europe, cultures, traditions, and business etiquettes

in Europe.

3INANALINUTITNLDLY
(Asian Business and Cultures)
o & Ao & o o a = wa I3
Auiiugundndudmiunisusenevgsialuledes Useiiaudun
Y8agINabuLeLTY TnusIT 53UHeNUUR uasasemMN1egINveteLty
Fundamental knowledge necessary for doing business in Asia,
business history of Asia, cultures, traditions, and business etiquettes in

Asia.

§ININALIUUTIIUNIU
(China Business and Cultures)
o & o & ° Y a = wa

ANuugunIndudmsunsusenaugsialulsemedu Jsedfaiy
Juwvesgsialudseinaiu Tausssy sssudenufun wasunsernniegsie
VoIl TEMATUY

Fundamental knowledge necessary for doing business in China,

business history of China, cultures, traditions, and business etiquettes in

China.

7.3.3 nguivinerdansuazmalulag (Science and Technology)

GE202

uinnssumaalulagasis v

(Modern Innovation Technology)
Anufmdmanaluladfiinansenudeaninwinden nan el

M3nwAT N3uNng n13deans waluladdinm gunsainieszuudniiu

A walulagmsiuiaudia weluladiannain wealulagngsaunawnu
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sutanenanaluledifstulnadddonadsusuuounmsduiuiin ns
Usenaugsng waziasugialan

Impact of advance in modern technology on environment, farm
production, medical, communication, biological technology, power
storage equipment and systems, 3- D printing technology, smart
materials, alternative energy technology, new technology affecting ways

of life, business management, and world economy

N15ANLTIAATIRAINITUTIND
(Analytical Thinking for Business)
WUFIUNITARTIATIEANANINAIEaR TuaLaTANADSIAY allaLay
a4 A A a _a ¢ o v a a
n3esllontulunisAniiaszilazduaserliiuseansnin
Introduction to mathematics and statistical analysis in business,

techniques and tools assisting effective analytical and synthetic thinking

INYNTIIRZLL

(Smart Farming)

a

\nunsiuUseswmdalng 4.0 ﬂumﬁzyiy’lﬁmﬁuéﬁuﬂm,ﬂwm NOBNEAT
WoLN Y9 L‘VIﬂiuiagﬂﬂiﬂqﬂﬁ‘lﬁLLUUlSIﬂiIUﬁﬂéLLaza’JULLU’J(;]J\‘i
wialulad¥inmnisnisinens waluladansaumnaniinisineas nasly
UselotlanNakAALAZ YD UUEONIINITINYAT LNUATOUNSE AANIINITNYAS
vailny nsdldnwinisvigsianens

Farming for Thailand 4.0, local wisdom in farming, sustainable
and self-sufficiency farming theory, Hydroponics Technique and Vertical
Farm, Biotechnology for Farming, Information Technology for Farming,

Use of farm produce and waste, Organic Farming, Farming trends in

Thailand, case studies on farming business.

HAAA91LATEIEIDUNEHUNINUAZAINIY

(Cosmetic Products for Health and Beauty)

AMUAIAYVDUATDIENDNEMTUAVNINUATANUNN UTELANVBY

a o ¢ A o

NARAIATEIE1071Y  NARAUTIUARINTY NAnSuaguaLaTANLANTUNY
nanSusanuesaFuuuluntn NAndugidnsuteslin waRS ugdEInTULAN

wazlvg) HARdueuwIEU wuImadennisiiendeinsesdiens winnsld
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Lﬂ%ﬁ]x‘iﬁ’]@’]ﬂLLG]IEWUSSLﬂﬂﬂﬁluﬂ’lilﬂ%wﬂ’ﬂwﬂ’m ufmﬂ’i’immé@ﬂﬁ’l@’lﬂﬁ@u
UsglevilumamalulagauninuasAanuay

Importance of cosmetics for health and beauty, types of
cosmetic products, skin-care products, hair-care products, facial make-
up products, oral care products, child and adult products, spa products,
cosmetic buying guides, beauty products instructions, benefits of

cosmetic innovation on health and beauty technology

piidsyarasulnslng
(Thai Herbs Wisdom)

anudiugudeatuaulnsine gitganaulneluefnuasdagsulu
n1slayulnslve assnauvesayulnslnediunisinens nisunnduas
QAAMNTIY

Introduction to Thai herbs, Thai wisdom of the past and present
relating to the use of Thai herbs, herbal properties in farming, medication
and industry
walulagadnia
(Digital Technology)

aa o

anummtvesnaluladlugafdvia anunainatgveunalulag

Hansgnundnegluuunsanidudinlugaddvia n1sUseneussia wasugia

LAZANINULINR BN i’Jllﬁﬂﬂmﬁiill 3YTITU LALANTUUBYYY AADAIUNIT

9

o

Ususuitesuilefunisidsuulawuasansenulugadavia

Advances in technology in the digital era, diverse forms of
technology, impact of technology on people’s way of life in the digital
era, business management, economy, and environment including morals,
ethics, and human rights, as well as personal adjustment for changes in

the digital era

NURING
(Digital Games)

o

wedansdindula nalanisudetu anudndndulunsaunuiia
NIUANYINNAYIA
Decision-making techniques, competition techniques, knowledge

required in playing digital games, case studies related to digital games

3(3-0-6)
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53navessluAn

(Recycling Business)
& a o4 o o ) ¢ ) a
Wideineinunsinniswaznisiduselovdanaesilofa Usstnnuag

[ [

dyanwalvgzilalfa saynaraindosdiu nmsfauenuaziddsuvendutu
yadulugeuiiuazanuslungassia aaenaun1sdnnisnisnainluouian
veerlaifa vogsladamundniasvsianaiiios woznsinudwandouly
Finuwuudadiu

This course will study about recycling management and waste
utilization, types and symbols of recyclable waste. Basic of plastic waste.
Waste separation and waste to wealth process. This course is practice
and business centric; students will also learn about marketing

management, recycling management for sufficient economy and

environmental sustainability.

nstusuaunazanuiesdudedy

(Counting and Elementary Probability)

nufnnniazidueiesdiouasnagnsnmstuduinisnsuanuas
Probability theory, counting tools and strategies, and distribution

functions.

ﬁug’mﬁﬁﬁ
(Basics of Statistics)
ndnn1suLIRALaE IS IsaRRTuNug LU SENaUA BN SELaE
AAUNsUUSHUTIEAMNUANITLANLIIN TNAFR UANNAFIULAZ NNTANNDE
Basic statistical principles, concepts, and methods, including

sampling, variation series, point and interval estimation of distribution

parameters, hypothesis testing and regression.

Nugrunauimes
(Basic of Computers)
uwAaugiuressruuasufinmed Wsunsun1wd nsunusateya
ASLAR NUIATUIUABNRIADS NITIANITLALDIAUTENDUNUIBAIUNTIN
waENFUTEHUNANITIINUY
Fundamental concepts of computer systems. The C programming

language, data representation, machine-level code, computer arithmetic,

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE214

GE215

GE216

GE217

code, memory organization and management, and performance

evaluation.

ATINTNAAAAEAS

(Foundations of Mathematical Logic)
winmsilostuvomemssnaans Annuasmimssnaansuazsh

UAUTH0 wnARYBINTsTvnNaLasANTTIMAEANENR LS YRINT STy
Introduction to formal logic, logic of truth, functions and

quantifiers, concepts of validity and truth and their relation to formal

deduction.

fugruadinmansidenauiiunes
(Mathematical Foundations of Computing)

adineansug unsdmiuaouinges aruiiugiuvemouiien
ANduTuSTInALazsufu Usenadludanssnanans n3eaiase way
fugtunmsdn msliveransadamans msfiguiegianseadn

The mathematical foundations required for computer science,

set theory, binary relations and orderings, propositional logic, Turing
machines, and basics of computability, introduction to formal

mathematical reasoning, showing formal rigorous proofs in simple cases.

= a a 173
NyaflALgdy
(Linear Algebra)
o e =~ a a v % a _a
wluimdnuguvesiivadingududalsenouluiessuiuwas Uil
lassas1aveel3nll Usgiigady wvisnd nguesn1sadumsmaunsng uag
nsUsEynalda
Basic concepts of linear algebra including “planes” and

“spaces”, space structure, linear space, matrices, the rules of operations

on matrices and basis of practical examples of their application.

nsuguaidasdu
(Basic of Health Rehabilitation)

anudiugilunisitugunimdesiu menmin Aanssutitn 3n
trdaluauiiurguaim nisiuranindiuindeny Huranimuuue sdsau

TEAUYAAD ATOUATI LavyuTU

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE218

GE219

GE220

Basic knowledge of health rehabilitation in physical therapy,
occupational therapy and psycho therapy. Practice in social psychology

rehabilitation, holistic rehabilitation for individual, family and community.

nsaeasIBeguAm
(Health Communication)
wunAnuazndnN T IiUAUAM MIUTsduTusilonisaiis
ieuguanLayMIUFUAsuNgAnssuguam medauaziinisdenlddeLile
mMsdamadeussnduiug wagnsldneluladiflonisdeansdnuaunim
Concept and principle of health communication, public relations
for health promotion, health behavior adaptation, technique and media
of public relations in public health, practice communication technique and

technology for health.

nsaFaEsNgUNNEgee1Y
(Health Promotion in Older Persons)
1A59a319UTEUINTHGIDLUATNAN TENUABFIAN TAUTITN LATYFAA

A %

ATTLNDN LLa%i%‘U‘UE‘j‘Uﬂ’]‘W ﬂ’J’]@J@]@Qﬂ’ﬁﬂTﬁ@LLaZTUﬂ’]W‘UENE:J:EjQB’]E!‘ﬁlﬁffuﬂ’lwa
waridedrimdntoslunisivihil wunAnnsairaeiuauaim msdesty
n1siiutae nsdanisszuuskazusuulunisguadasens Useinudany
TaussIu nQuinguarasesssulunsguaasee

Demographic data of the aging population and its impact on
social, cultural, economical, and political contexts, and health care
system needs for healthcare of older persons with healthy and/or minor
functional ability, concepts of health promotion and illness prevention;

the healthcare management system; model of care for older people;

social, cultural, and lego-ethical issues in aging care.

#359MeIN150anN1aIN1eL AU
(Basic of Physiology for Exercises)
a A a | ' &al

MsUasuwlamIeEs TIne1veese Ui Tusamenysdinauauas
AON158NNIAINEVIIUVULDBNANEINIYWALANENFIDINAISHANY NS
wWasuuwlawassenmelunisesniidenieieauninsasitenisuyetu Uade
aa | o w a | A aa
PUNANTENURDNITBNNAINIY N15:URULUAIIDIT N8I BIAINTTUANAY

U NTNAFBUAUTIANINN NS UALUNRAwaZINAKN

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE221

GE222

Physiological adaptations of various human body systems to
acute and chronic exercises. Physiological adaptations of the human
body systems to exercise for health and for competition, factors affecting
exercises, effects of physical inactivity on human body and physical

fitness test in healthy people and athletes.

n'liﬂgmwenmauazn'ﬁ@LLa‘fJ’;uﬁug'lu
(Basic of First Aid and caring)

ANUNUBLAEANUFIAYVBINITUFUNE U LLagﬂ’ﬁ@LLa%uﬁuﬁ’m
wmﬁﬂmiﬂgmwsnmaLLaxmiwmmaﬁugm mﬁnmwmmaiumwgmﬁu
nsRAnsesEithe uaznstAdsuiegtay

Definition and significance of basic first aid and caring.
Technique first aid and basic nursing, emergency care, triage system and

transporting of patients.

nsdaEsuINeIAEnTEuN N
(Health Science Promotion)
AUMLY WATAUFIAYVDINYIAARTAVNIN WUIAAFUNTNKUI
vl Anuduiusseninenseuuindguamwuilua funseuiunisdaasy
aunm LnAnuaznguinsdaaiguamiiensiasunlameAnssuaunin
JEAUYAAA LLaxﬁqmuuuﬁugmﬁumﬁmm Sauussan 1Asugha wazdundey
Definition and importance of health science. Concepts of new
perspective on health. Relationship between the paradigm and health
promotion process. Concept and theories of health promotion for health
behavior change at the individual and community levels under the basis

of socio-economic, culture as well as environment

7.3.4 NUIYPIGUNSTHAEATUAIUUSTIN (Aesthetic and Culture)

GE301

1) NguguUNIeAEns

Uiygy1aa1uin
(Philosophy of Love)

wwBAneUngmisalvesausnsudueisuaiiugiuvesyed Loy

a LS

Afafrrsiuazredunedsunulymassmnudniiuyunemiaudugy vislu

YR

srumdudaan wazluguniifdunusiudpusausi

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE302

GE303

GE304

Study of the phenomenon of love as humans’ basic emotion by
analyzing and discussing love issues through philosophical aspects as an

individual and social dimension

USugyrAady 3(3-0-6)
(Philosophy of Art)
LU AnwnsruIuTAtkarn1sne et elunisdaly
AABATUANLFUNUTYDIAINITY AN wavAuAluNURAaUs
Study of paradigms and meanings of art and its relationship to

reality, knowledge, and values of art works

sUsanaudideq 3(3-0-6)
(Shape, Taste, Smell, Color, Sound)

ﬁwaﬂgﬂiaﬂﬁuﬁ@ﬂﬂumm é’zyzywaagﬂmnéuﬁLﬁaﬂuﬁaﬁuaq
FITUVIR ANEUT FIAU LaZ TRIUTITY avﬁwasuaﬂgﬂiaﬂéuﬁLﬁaﬂﬁaﬂaﬂmiﬁﬂ
YUY ¥IuazN15a319aTIAfalsvenNAIuYeINYYY LU an1dnenssy
255aufad Fnsnssu Sumudald mamnudiFesgusanaudidedulduselom
N19g519 ﬁgﬂLW\I‘?j"u N1509NWUUNARAMY N15lelwu N13UTINaEDNLUY
9199

Words signifying shape, taste, smell, color, and sound in language,
perception of shape, taste, smell, color, and sound in various
dimensions: nature, religion, society, and culture, influence of shape,
taste, smell, color, and sound on human feelings and creation of art
works in every form, such as architecture, literature, painting, and
decorative arts, applying the knowledge of shape, taste, smell, color, and

sound to product design, advertising, cooking, and food design

Saaalulandsielng 3(3-0-6)

(Narratives in the Modern World)

s i =

AT UNUINITTivesdeadn anuduiudseinaienadiu
Tim denu Lasughia maidies Sausssy uagdninet Teseiion suluy
wazsnsianizestludiosns q BnufinsaGeaiiogauszasda q ldees
NUsednsnm

Meanings and functions of narratives, relationship between

narratives and life, society, economy, politics, culture, and psychology;

52



GE305

GE306

GE307

analysis of contents, forms, and techniques used in various forms of

media; practices in effective and purposeful storytelling

NSAAMUAZATUAZATNYUAS

(Interpretation of Drama and Film)
mqwﬁuammﬁﬂﬁLﬁm“ﬁadﬁjumiammamiLLazmwsJumf TWUTTIY

Asasisnaglanagasuaznneunstudsaulng wuIamensitAszilay

AAINUALATHATAINYUAT NTMWANBINITIATIENALATHALAINYUATLALHN

[l

G

Theories and concepts relating to interpretation of drama and film,
drama and film production and perceiving cultures in Thai society;
guidelines to analyzing and interpreting drama and film, case studies on

drama and film analysis and practice

dnulan
(Tales of the World)

AUNUIYVDIUNIU mméﬁé’fz:gLLazuwmwma&ﬁmuﬁﬁﬁiauww%’la
Svaruretinuiweny Susonuazay uan 1UAAUENIUEI AU
esiemy Tusenuaray Tuan

Meaning, importance, and roles of tales in human beings’ lives,
characteristics of eastern and western tales, interpretative reading of
selected significant pieces of Eastern and Western tales

[y aa

weTrimS TuauAans s AU IYEan WIRumInsasuss Sgiunqanns
Ygud d913UTUIIVNAT
(HRH Princess Maha Chakri Sirindhorn’s Writing)

WIrTBUsE IR Az NszsTnUS AR INSEIMS T mERN * deNLUTHSY
N3 AUAIATY SNYUTIAY AMAT LAZAINNYBINTEIYINUS naonlu
unumeswsETwinudafivelsnanideuas daenilne

HRH Princess Chakri Sirindhorn’s biography and writing,

importance, outstanding characteristics, values, and beauty of her writing,

as well as the roles of her writing on Thai society and publishing circles

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE308

GE309

GE310

GE311

TSNS NS A BaAE B T e
(Southeast Asian Writers Award)
Uszihemuduinvenssaunssuadrassroendouuiiondeu @lsd)
AR AuAIYe9ITIUNTINATNATIAseAL BRI LT suvelng
pADAILUNUIMTBITTadlsriidinennssanssulne
History of Southeast Asian Writers Award (S.E.A. Write), importance,

values, and roles of Southeast Asian Writers Award on Thai literary circle

e S eensadve
(Thai Poetry Recitation)
nann1saznIsEninwen1Te1usesnsaslneUszian laas dun nng
NADU 318 WAZYINUBINITEIURUUAN 9 LalA YIUBLEWIy TU @9 i wing
sanasnsldidedimng fuuneu
Principles and practice of tonal recitation of Thai poetry in various
forms and rhythms as well as voice projecting techniques appropriate for

each type of tonal recitation

wnpRallne

(Thai Classical Dance)

¥
&

wﬁmﬁmé\’mamwLmusuaqmgﬁaﬂim nsHnUJuRN1ISINUEg Y
wast waadl Sausdum
Introduction to Thai classical dance and basic movements,
practice of Thai classical dance movements including slow movements
(plheng cha), fast movements (phleng reo), and major movement series

(ram mae bot)

oyt
(Dance)
FULUULAEUTELANYBINISLAN 18U Junior Dance, Street Jazz, Hip
Hop, K-Pop, B Boy, Jazz Move, Junior Ballet, HANSIAUUSELANES 9
Dance genres and movements such as Junior Dance, Street Jazz,
Hip Hop, K-Pop, B Boy, Jazz Move, Junior Ballet, practice of various dance

movements

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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GE312

GE313

GE314

GE315

MITUS 3(2-2-5)
(Singing)

WBnsldes Ussianvaunas auaunisidides nsilawaznisdu
Jamz aups AnUfuRnistuiodunudinunaznisuanilonianis o nasnau
?Jﬂ‘1/l"]‘1/l’]\‘1ﬂTﬁLLﬁmE]E]ﬂIﬁLWJ’]%ﬁ&JﬁUEULL‘U‘USZJEJNTN

Voice projection, music genres, voice control, listening for beats
and rhythms, singing practice for social events and stage performance on
various occasions, practice of movements appropriate for each type of

events

oI NMend 3(3-0-6)
(Music Appreciation)
nsilnusdiiteliiAnnnudlauszanusuisluauaesnisinund
FuFIN1TYesNsTlaausSUSIATANG 9 dnunEUBLNAILAZIATDIALAS
Music listening for understanding and appreciation of its values,
development of music and its genres, as well as characteristics of songs

and musical instruments

myenanisd 3(2-2-5)
(Flower Decoration)

mansuasfaduiansdaus wazanenenauminevemenld iedn
wnandnlaliiddsUszaunisalguniss nasnauauisadiladanisldnenlyd
\Wunmeunuusisnsieansensuaiuidnlsodisasidenase

Science and art of flower decoration, meaning of flowers leading
to understanding of aesthetic experience, understanding of how to use
flowers as a means to communicate and convey people’s emotions and

feelings

Wemsnsal 3(3-0-6)
(Costume and Garment)

Usz3Rvaaa3ouainie 1n3esUssiu Rausuas Tausssunsnnueg
sumelfimnzudseiuyana gaatonazgaUszasd MU unTausTsT
s1wdrnuazrUIY AATERnstAnwIn1sesnLuuNansInTal duANUTEIR

Dindsesiansnsallng

55



GE316

GE317

GE318

History of costumes and accessories, fashion styling appropriate for
social status, times, and purposes in the contexts of royal court and
commoner cultures, analysis of case studies relating to costume and

garment design, revitalization of Thai costumes and garments

PNTOBNUEUULE DU SMBLAE TS VL
(Costume and Make-Up Design)

AUNENY LarANAIRTeLATRILAIN BuaIATaIUsERU N1sTin
gaNLUUIATaILiINBLAzS R sEAUld UM SuansUsEImeng 9 Liiele
NinANUWIENE ALY ARAAT DI U AFTBLAZANINYRITNLANY VU aENIS
?Jﬂﬂﬁﬁalﬁlmﬁurml,wiwﬁ’lLﬁymﬁu waztATANTISUAIMTEIMTUNTHERNS

Meaning and importance of costumes and accessories, practice of
costume and accessory design for various types of performance, basic
make-up theories and practice, make-up techniques for stage

performance

AaAdnmeal
(Art Appreciation)

ANUNNNY ANUEIAY ANAIYBIAAUNTIN ndNN1TITnwalAaUnTy
Usziamsng 9 IiuA Insnssu 25sunsTa ARnssa wgnssd wasdetiuiisiiy
asfosing 4 aludu suluu bove WWIRRUYITYTA

Meaning, importance, and values of the arts, principles of art
appreciation for different art forms: painting, literature, music, dance, and
contemporary entertainment media relating to forms, contents, and

aesthetic concepts

s aaT LT e
(Thai Folk Games and Songs)

UseTRnnaduan S Ussnm uwasamAveamsaziauiiutiuly
AARNY 9 va3UsEINALNY wazimasiutuneusasUssian svsnavesanIn
danu ivseme AnfenuaraRTindidenisnisaziausing o waznsUszendld
wasiutululenass q sgrammnzay

History, characteristics, genres, and values of Thai folk games in
different regions of the country, Thai folk song genres, influence of social

environment, geography, values, and principles of life on Thai folk games,

3(2-2-5)

3(3-0-6)

3(3-0-6)
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GE351

GE352

GE353

application of traditional Thai folk songs appropriately used on different

occasions

2) N3 InsTR
IsTRUSEE
(Popular Culture)

AIUNNNY ANBAETITAUsTTUUTEETeN  ANUFNRUSIZNIN
Ussnfloudussuvgnamnssainusssunardemarui unuiey usunmis
Fipn  msuslanfmusssuuazminsgiiausssuu s dosiifidnsnaly
PinUszariuvesauludinulng

Meaning and characteristics of the popular culture. The
relationship between the populism and the cultural industry; the mass
media and the capitalism. The consumption of the popular culture and

the analysis of the culture’s influence on Thai society in everyday lives.

Aotuifisendeu
(ASEAN Entertainment Media)
dnunzlanizuazdnuzsinvesdetuifisUseimasing 1 lugiinia

andeu anuduiussenindetuiistudedlulsemnesing @ Sausssunns
aSauastandetudisluuszimeasing 1 maamu@m%waﬁﬁﬁiaﬁ’ﬂugﬁmﬂ
oudsu Aeneisuimhalafiusngludetiuiendeu

Distinctive and shared characteristics of entertainment media in
ASEAN countries, relationship between entertainment media and society
in different countries, creation and consumption of entertainment media
in different countries, influence of entertainment media from ASEAN
countries on each other, analysis of interesting issues existing in ASEAN

entertainment media

AaudmusssNaLTU
(ASEAN Cultures)

LuIRAS ISR nuaInIsRaUTausssuveUTEIAAIg 9 lulsswnay
andou JadeiifinasienisassassduazdunenfaylmusssuesUsemana

7 AMEInganITiausTsuswatuveslsewmalunguussyatendeu N3

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE354

GE355

GE356

UsuduarmidauUasiauiausssuilowrsugianisvieniien wundnuadey
uaznsunlvingeuesrid

Concepts of art and cultural identity in ASEAN community, factors
affecting the creation and conservation of art and culture in different
countries, critical situation of contemporary cultures in ASEAN
community, cultural adjustment and adaptation for tourism economy,

nationalism, and solutions to countries’ crises

BNSWAIAUSIIUANY R IURaU g

(Foreign Culture Influence on Thai Arts)
nsfukazysannIsiausssudaludnulne Svsnavesimusssy

duiile 901 wus u lanyadu waslanegiunn nsasiassAdalzlng
Adopting and integrating foreign cultures in Thai society, influence

of cultures from India, Sri Lanka, Khmer, China, Muslim world, and the

Western world on the creation of Thai arts

UsziRaansdenuinendinisdsunuasnisunases
(History of Thailand’s Society after Revolution)
UsgiRemansdenulnendsnisasuwdanisunases 31den1swaun
Uszinanuuunziuan waznansenuiidsedian n1sAnen nsdles nns
JnNAIBd ﬁamimasuu Aaunssy saduy LLU’JaWL‘%IENF’YJWZJL{]uVLVIEJ ‘ﬁaﬁu
naoAIugANNsalnA AiasizinsiuAsuilas msadrats wazn1siseeg
vosdnulngangaimuifdanAing
History of Thailand’s society after revolution, policy relating to
modernization and its impact on society, education, politics,
administration, mass media, arts, tastes, local Thai conceptualization,
and national ideology, analysis of change, disentanglement, and

existence of Thai society from the modernization to globalization periods

gauN1salasIeAvesiuy
(China’s National Ideology)
Wawnsaudseiienans Ysveyr gidaa nsidlesnisunasesuay

WiTgna 8% dgviouyuuedgaunsalaseyfvesuaawiannauiadagiu

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE357

GE358

GE359

Aspects of China’s development in history, philosophy, wisdom,
politics, administration, and economy, which reflect China’s national

ideology from past to present

wian1saldagtuvesian 3(3-0-6)

(Current World Events)

v [
=< U aa % A

winn1saldAgyinululan Nadifiniewunsiied 1Aswgna wazdeny

unseaNuTNienazaudandiiiauludinulandagiu suuiamvgnisal

o

ddnluvszmalnefduiusiummnisallulan iiolianaunsodn iz
ERRED] LLazL‘U%EJ‘ULﬁEJ‘UL‘Vlﬂﬂ’]iﬂjﬁ’]ﬁ@%aﬂaﬂﬁlﬁm‘%ﬂuﬁ’mL’Jm(ﬂ"m q Bsdsria
nsgnusensiasunadls

World’s major events in political, economic, and social
dimensions, cooperation and conflict in modern world society, and
important events in Thailand related to world events; thinking about,

analyzing, criticizing, and comparing these important world events

occurring at different times and having impact on changes

A1ITRANYATYN 3(3-0-6)
(Multilingualism)

ANYULLANIZYDINIENAIYNIYILATANIZ WA TRUSTTU Lﬂm“ﬁﬂ’]i
FILUNANYIAN ﬂiué’aﬂm NNTUNTNUYILAENAUNATUN NN LaLDNENaVDY
Amzvaen s fitdenadiodludny

Characteristics of multilingualism and multiculturalism, criteria for
language classifications in society, linguistic interference and integration,

and the influence of multilingualism on people in society

ANSANNITNNSN N 3(3-0-6)

(Museum Management)

sala 1 o

ANUNNNEY VNN AUE ATy waAMAYRINIE AU NTdaday Useiam

wargUuwuuvesiiisine n1sdauansluiiisdoet wuAaneIfufifsdun

[ s [y

NSUSMTIANITANSAUIN N13AAIATRINNSAMI N1TYTNYRaNITTALARNS

AisAuaiviesduvsefiisiuginudiu duuuiiissusigidayayilne n1sd
dusmvesguLasdIauisnalugauad Aisdusilailiouass
Meaning, function, importance, and values of museums on society,

classifications and types of museums, museum displays, concepts
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GE360

GE361

GE362

relating to museums, museum management, museum marketing,
conservation and exhibition of local museums, models of Thai local
wisdom museum, community participation and ideal museum society,

virtual museum

USygyrnziumn
(Western Philosophy)

wwAnISAnwINITUIUAINARvadanazTuan Tnegsdnwusziiu
Yoymdrrgluadosig q loun alfelusiau adonans adelnd wagvasadiol
LﬁaL%'auﬁﬁugmuazﬁﬁummimqmmﬁ@ﬁLﬁmﬁuiuiaﬂmzfumﬂ

Concepts and study of the thinking process in the Western World,

focusing on critical issues existing in different periods: ancient, medieval,
modern, and post-modern, with the aim to learn the foundation and

development of the thinking process in the Western World

USygyrnziuaan
(Eastern Philosophy)

LUIAAISANYINTTUIUAINARTBSlanAE TUD BN IG]EJ‘LjﬂﬁﬂH’]LQW’w
wAnnszuavdn Tiu duidle 3u wazdu Wefiansanusidui gmdndy
AUNITUEIIANUALNEVRITIN ANIDLARE TueDn

Concepts and study of the thinking process in the Eastern World,
focusing on the mainstream concepts from India, China, and Japan, with

the aim to consider critical issues relating to searching for the meaning

of life in the Eastern Way

IUUTTTUY
(Tea Culture)

fufin uagiwunisvesimusssuy UseiRmansvesdeaufiiendes
funluuszmeaing q Taglanizveadu Guu wazglinrendou Ussiiudn
Sausssurihudanlng wu anudesazaiang q featuluruaznisusina
¥ nsadeasiAsier Jaussanduheluaeld afufisnssy il
Fuvinusssusnadvealan1Aing

Origin and development of tea culture, social history relating to
tea in different countries, particularly in China, Japan, and ASEAN region,

study of tea culture in Thai society, such as beliefs and principles of tea

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE363

GE364

GE365

leaves, tea consumption, creation of tea business, tea house culture in
the South, tea and rituals, tea as a contemporary culture in the

globalization era

IAIUSTTUL?

(Rice Culture)

AURUNELAZUDULIATBITNUGTINDD AUFUNUSTENINTTRIUSTTU
FnvuadlvetduimusssumaasSausssurat Sausssudnlunseua
nswasuwlaswesdiaulan nsdidnwiausssudiluaniuiads nszn
LaZESNATIATAIUSTTUT I IS UNESANT Iy

Meaning and scope of rice culture, relationship between rice
culture and Thai people in both the royal court and commoner cultures,
rice culture in the stream of change in the world society, case studies

relating to rice culture as existing in real locations, analysis and creation

of rice culture in the context of contemporary society

Sausssani
(Water Culture)

fwuﬁiiuﬁﬂuﬂﬁlmEJﬁiJi”mgﬂmimﬁ fuu Fesdn Aaunsu unum
wazAIvIneveni lunsEs1YRg UizLWzﬁLLazﬂaﬁuwﬁ'mﬁuﬁﬂugﬁmﬂma 9
pitlygvesmsdamstvesnulnelugaefn dlumidosinussaniluye
yaUszu msdamsthiutiymuesdsesinglutiagsu

Water culture in Thai literature, legends, tales, and works of art,
role and meaning of water in royal ceremony, tradition and folklore
relating to water in different regions, Thai local wisdom of the past
recarding water management, concept of water culture in the era of

irrigation, water management and problems in modern Thai society

Aatduaznistudidnvesvduludsawmdlneg

(Chinese Shrine and Oblation in Thailand)
afeudeierfumadiuaznsiniidinveswiiululsemalne ans

g fumsadneassdiausssurenniu. madifunsdagusueiiuiae

NSVENEFAIVBIYNYY UNUINVDIAIALI AN I luuIunswady i

TuAunN1sMoalied LATYENIETNATIA ARTUASINATIA LATITAILINIITVDINIS

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE366

GE367

v ¢ =

aSdndunatad nsddnwimadnazidnssulnimmdFudiey q Tu
dapulneg

Shrine and oblation belief of the Chinese in Thailand, oblation
and the creation of Chinese culture, shrine and the establishment of
Chinese community and its expansion, role of shrine and oblation in
contemporary context, such as tourism, creative economy, creative
folklore, and development of Sinicization, case studies relating to shrine

and oblation in Thai society

AMUMAINaIBvaInguEAnusludenslng

(Ethnic Diversity in Thai Society)

a o

dndnwalvesnguuiiugiddnludsenine mesisslidennug any
WANF NV NVENEVDINGUIRNUGAN ) 1 Tof Yardeveanguudiugludeny
Hapnmmdnuaifuanuimelulssrauendeou draniufidwiiogorfoves
nauARLSTungamNUASTId Ry 9

Important ethnic identity in Thai society, maintaining ethnicity,
ethnic diversity, advantages and disadvantages of ethnicity in society,
plural society and challenge in ASEAN community, survey of some

significant ethnic locations in Bangkok

ANunanwatenanaludsaulneg
(Gender Diversity in Thai Society)
ANMUMNYLALAMUANAYVOIAMIUNAINNAIENIUNA  WUIAALAS

NIEUIUNANIUNITANYIAIIUNAINNAIENIUNALAZ LN NN 1N ATUTA
$9) T ineenans UYWL INGN Iniveuazduq luudundanlve uax
nmsvihanudlanunanuatemanaludaulneg

Meaning and importance of gender diversity and identity, concept
and paradigm for the study of gender diversity in different dimensions;
science, anthropology, psychology, etc. Understanding of gender

diversity in Thai society.

3(3-0-6)

3(3-0-6)
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GE368

GE369

GE370

GE371

ARYUES19E5IA
(Creative Folklore)

UsgiRanuidusnvesrvuinen wwiRamsaRvuwnlig wazARvuLw
TmlilonsatreassAanssumedeny suvadnsnavesndvununlnlfidlve
denuilvedaguu

Origin and development of folklore, modern folklore concepts, and
modern folklore for the creation of social activities, as well as the

influence of modern folklore on current Thai society

TusrunfvasinauazUsemalndifeg

(Archaeology in Thailand and Neighboring Countries)
AueveRYluTued anuieiuserindusuaiuasAaunssy

UszihvasialzlveuasiaUzvenlsemdlndifies waznmsAinwuenadonudi
Meaning of archaeology, relationship between archaeology and

works of art, art history in Thailand and neighboring countries, fieldtrip

NRIRUNUNTAI T IATUAIMNIIRIUSTTY

(Local and Creative Cultural Products)

nsvuaviosduiouludming aomdiiussevineiesdufumsugiaysmu
URYSYUULATEENAUBIUTELNA LL‘LJ’J%ﬂL%‘Ia\‘iéﬂﬂﬂ%%”lﬂﬂ”ﬁﬁ’]ﬁﬁl%LLaS’?@NuﬁﬁmﬂJaﬂ
yuyuilugmsadredudimeiausssy nszuIumMsaalasRanauA1Ns
fanssa nedifnulaaiuieyaluiosdutuAndoumoniudandsidma
Qimansu  sevenaswassAlidududmeiaussteginduguss

Localism in Thai society, relationship between local and national
economy, concepts relating to geographical indication and local culture
leading to cultural products, creation and production processes of
cultural products, use of case studies as a tool to collect data in local

communities in search of products with geographical indication

1YL AT T YN Ludand Ing

(Royal Tradition and Ceremony in Thailand)
Y o P A o
ﬂ'?l'ﬁJViiJ'WEJLLa%‘Vm’W]‘UaﬂiWGUUiSL‘WiuLLa%Wi%iW%WﬁIUUizLVIﬂVLVIEI NWRIUINTT

a aa va = aa
‘Uaﬂi’]‘ﬁ"di%LWNLLa%Wi%iW%WﬁIUUig’J@ﬂ?ﬁ@]ﬂ%ﬂ FIVUTLEWULATNIZINUND

o w

danlusvdrdnlne

o

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE372

GE373

GE374

Meaning and function of royal tradition and ceremony in Thailand,
development of royal tradition and ceremony in Thai history, significant
royal traditions and ceremonies in Thai royal court

Uszmwalusenwy 3(3-0-6)

LE)

(Invented Tradition)

a

PvENg ANUEAUetUEmdlUTERYS  AllanasianisvesUseinel

Usehivg ngufiientesiunsiessnussmauseivg Ingedenuiuunum

o«

saa 1 %

nmvesUsemalusehyg BvinavesseumdluseRvgniinensaiicrmnssuny

L]

Anufnvesauludiputagiu nsdlifnwiUssindiUsshvgludiaulne uas

' v
fal a =

Anzivssmaliszivgninatuludsnulnetdagiu

Meaning and importance of invented tradition, origin and
development of invented tradition, theories relating to the analysis of
invented tradition, social crisis and role of invented tradition, influence
of invented tradition on discourse construction in accordance with
people’s thought in modern Thai society, case studies relating to
invented tradition in Thai society, and analysis of invented tradition

existing in modern Thai society

Uszimaluazwmanialudeaslne 3(3-0-6)
(Tradition and Festivals in Thailand)
anudRresstnduasmanmaludsasing wihfivessunduazmana
#3730 aRmde Ardeuuasnfidailne Ussmdluazmaniausedidlu
danailne
Importance of traditions and festivals in Thailand, function of
traditions and festivals in ways of life, beliefs, values, and Thai wisdom;

annual traditions and festivals in Thai society

UseIRAENIVRINTNENY 3(3-0-6)
(History of Photography)
UseTaemans anudunnvesnngns PudAuazAANTaIn 8Ty

demy AnudNuSsEriaywdiun ey ANuvNeYeIn A e NA MR

Mednlalazn1euseIRmans n15as19@sIAAaULNITANEATN NSNENNEIUTT

VIAUMIAIINAR Vges] WANAUUR wavanufnaseassh Anuansouas
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GE375

GE376

GE377

Vit lssgndliliiAausslond afuassinanufaznmdioiieasslada
R RGH]

Photography history, importance and value of photography in
society, relationship between human and photography, meaning of
photography with its sentimental and historical values, creation of
photographic art by integrating concepts, theories, techniques, and
creativity, photographic ability and skills applied to the creation of
photographic art

UsziRAansuatiutuy
(Animation History)
Uszifmansuasiauinsvaseiliudu yutavanvaievewe gy

o
o

Fauss iU 3315 wazdenans Saussu Ussam audseumnanm euaRuay
Sviswaveutord we walulal smanwalfuiausssy werAmaudssywing
Aavziugnemnssy

History and development of animation, various aspects relating to
animation such as time sequence, production process, medium, culture,

genres, animation artists, attitudes and nationality influence, gender,

technology, cultural identity, and conflict between art and industry

anudeludenlng
(Faith in Thai Society)

ANUVINEYBIAITE  Ustnnuesnnade LLmﬁmLLawqwaﬁWﬁﬂm
audie mudiiusseinauderudsaslngluiestiuing 4 mafuteya
Adenaauy 3Lﬂiwﬁ%}ayﬂammﬁa Uﬁﬂgmﬁiﬁ%@dﬂ’)’mL%@LLaSﬂ’]i
Ussgndlianuideriiegnuszasdning 1 Tudsesilnesua

Meaning of faith, types of faith, concepts and theories used to study
faith, relationship between faith and Thai society, faith data collection
and analysis, phenomenon of faith, applying knowledge about faith for

different purposes in contemporary Thai society

WisnAnansaznIsweInsal
(Astrology and Forecasting)
LUIAALS BN IFNENS AT AITNEINT VDA AU TUDDNLAL AL TUANLT

el = a a
Wisuiley aRanumuneswasssuugidgalulusemansing Ussinnves

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE378

GE379

IWTAERSIAZNITNEINTAl MIMRTINENNNTYILAENITAANNSINTIFNERS
mMaUszhvgussmaluasmsassdndnualvestdnnensal nsdifnuilumans
warmsnensadludenulvedaqiu

Comparative concepts of astrology and forecasting in Eastern and
Western societies, ideology, meaning, and wisdom in Thai astrology,
classification of astrology and forecasting, use of linguistic logic and
interpretation of meaning in astrology, astrologers’ invented tradition and
identity creation, case studies relating to astrology and forecasting in Thai

society

Adunvedlan

(World Religions)

a I3

AusieItuemawdAyadan taud mauiasad maumns fau

(%

daau enawndug UsvauaInsuiRvesmaundidsy Unngmisaldauge
wanraunRmaulutgty mauluiunafingevesdeslan NMFIAIEA
msimaulgundgmang o ludsulne

Knowledge relating to world religions including Christianity,
Buddhism, Islam, and Hinduism; philosophy and religious practice of
world’s major religions, current social phenomena in the era of mixed

religions, religions amidst world crises, religion as a solution to social

problems

nnaey
(Go)
nMsWuLAMKesmedatuiugudvsuduluglaing natana
wazUatna ﬂ’J’]ZJﬁﬁJ’]EJSUENﬁIu‘ﬁ éJﬂHMBMQJWﬂLLﬁ%ﬁﬁVl'N%iJ’]ﬂL‘fJUW]EJ N139U-
in 9 v BMsiauninneie aasuuwasiinnin UsyiRmansuay Tausssu
Development of Go concepts and tactics used at the opening,
middle, and ending stages, meaning of territory, types and direction of
captured and alive stones, ending the game, proceeding the game,

formula and tricks, history and culture

3(3-0-6)

3(2-2-5)
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GE381

mhngniveusenna
(Thai and International Chess)
Uszifuazanuduinvesnninivenasnuingnaina  Anwidamuin
snlnsuazimnninana fnvelazmadanisaumnngnaina nstudni
waznanIsiaNTeMmMIINININekasnIININaINa naenaunsHnUjuRnisay
vinngnlneuazvsnngnaina eligiSeuannsadunazidilanasing 4 veq
Avmnnsnineuasmnngnainals
History of Thai and International Chess, study of Thai and
International Chess pawns, skills and tactics, scoring and strategy, practice

of Thai and International Chess games

IUsIIURaZUTTINAlINY
(Thai Culture and Traditions)
fouly dr3uiin@nwivnasenfnnans
TuusssusazUszinglang o Tudsrulve Adey DWInvosaulnenumig o

Thai culture and traditions, values, beliefs, and a way of life.

7.3.5 nguAvaunwIinuasdsaud sy (Quality of Life and Sustainable Society)

GE401

1). NFUAMNNTIN

a v

vinwensiansaumAludinumana
(Information Literacy Skills in Digital Society)
ANUMLEKAEAUAIAYVDINITIANTAUNA NTEUIUNTHRIUIYAAR LA
\ufFansaumalasizuannisinsgianudesnsaisauna  nsiden
NINBINTANTAUNA  NITLTITNENTAUNARINAIINADINIT  N15UTZITUAN
ansaumna msdamailomuagmislimsaumeaensliniossauuazgniamu
NHUUIY
Definition and importance of information literacy, the process of
developing an information literate person through analyzing information
needs, selecting information resources, accessing information, evaluating
information, managing information, and using information ethically and

legally

3(2-2-5)

3(3-0-6)

3(3-0-6)
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GE402

GE403

GE404

WalanndregdeauuvienisiFeus

(Discovery of Learning Society)

yaa @

AITNUY ﬂ’J’]ﬁJﬁ’]ﬁEUu‘UENE]ﬂﬁﬂ’J’INiWNG]E)ﬂWEWWU’]V]%JWEJ’]ﬂiiﬂé‘t‘}é

Y

(9 I

mMaWuezmsLanUAsuSeusTudy ndusiinsBoul wnfAnuesesdns
wiamsiews dauuaziasetienisiseu; wadnveanszuiunmsseus deny
nsiseusluesedielaneaulal uwndmswensnsiews gnsenansnig
Wanndsauuriinisdoud msaiadseiunanazanudeideaiolninnis
Bouinaentinoraduszuy uasifndinuuisnsouiifissasdldsely

Meaning and importance of knowledge in human resource
development, developing and sharing knowledge, power of knowledge,
concepts of learning organization, learning society and network, learning
dynamics, online learning society, learning resources, strategic

development of learning society, systematic life-long learning

vinwzn1s3winviude
(Media Literacy Skill)

AmNeesNsSiude Sviswavesdefiireuilan vdnmsuay
wnAnd A iAetesiunsiviiude duunaudssiavvesde loun am
917 Tewan 918msIng Memstnsimd ameuns wazdedumesidn Taeithy
vhanudlafeiuuiunvesie aseunquiisdfugnanvnisude walulad
do Inneimisadisans wazgUuvuuazmwilude Andinsievidiaanslude
Uszlaveing 9 uagnguanetiienisdiviniiude

Media literacy meaning, influence of media on consumers,
principles and concepts relating to media literacy, classification of media,
news photography, advertisements, radio programs, television programs,
films, and Internet media, focusing on understanding media context
including media industry, media technology, media psychology and
forms and language in media, practice of news analysis from different

types of media, media literacy law

NPT
(Adolescent Psychology)
wulAn Nuuazn1sideierduiauinisvesissuluaiusianig

anlayeyn onsual dpu YadauandeuiiidvanasnengAinssuuasyninaInes

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE405

GE406

GE407

Fugu Jynuaznisusudivesisgulugadagiu nisiaundinegladnue
wazdiivung

Concepts, theories, and research on biological, mental, emotional, and
social developments of adolescents; factors effecting adolescents’
behavior and personality; adolescents’ problems and adjustments in the

present day; developing life goal and value.

INVINAUINTG
(Developmental Psychology)

AMEINgLazANdTeiaLINTg Jadesing o Afanswasons
WigAlauagiauinisvesyana ngufifeafuiauinismisiieniey
9151l dpnnazantyalunmazdieiy

Meaning and importance of development, factors affecting a

person’s growth and development, theories on the development of

human body, emotion, society, and intelligence at different ages

9 INYINUNITUTHITAULDS
(Psychology and Self-Management)
vanmsuarmTUszeNALUAadsine eyt lanuuansng
seninayARaLaswgAnssuNedannYesyanalfisafunsiul ansiseud
w399¢la ANaaAnIsensUal Yadnatn  nseuANNARLUUIAULe (Growth
Mindset) uaznnsusudilensidnauies ilagdunazsumls Tausssu
wazasssulun1sATuTIn
Principles and application of psychological concepts to
understand people’s differences and social behaviors relating to
recognition, learning, motivation, emotional quotient, personality, srowth
mindset, and self-adjustment to understand oneself and others, moral

and ethics in everyday life

InInemssireuduiiu
(Psychology for Teamwork)
= a a _a d' 5 ° & o &
nguuaziudAanadnInenieUssyndldlunsiinuduiy vy
unumveiitunsaseiinay aysedmuslumaiinu anuswiedanis
fulggm msfeansitarlagdy naeraumsuImsanudaudegwaseassa

Wndsyans nmwlunisvinau

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE408

GE409

GE410

GE411

Psychological theories and concepts applied to teamwork as a
leader or follower, human relations at work, cooperation in problem

solving, effective communication, and conflict management

nsALIYANAWEL
(Personality Development for Leaders)

nui nénUFTR uazinuzlunisiaunyadnaimanudugiin nisifia
ﬁﬂamwiumiﬁwmmmLﬂuﬁﬁwmmuﬁ”’qé’maaﬂmm UAANAIN 81538
uaENgANTINFIAY

Theory, practice, and skill to develop leadership personality,

maximizing leadership potential regarding intelligence, personality,

emotion, and social behavior

YU

(Fashion)

v '
U

arnfifosiurasnisoonuuuundy Vavesnyfusenuasaztuan 13
ahuasslafn JUkuuveaiusenifunuLanaumdy Usslovivesunidu
UREAGH

Introduction to eastern and western fashion design, creative

thinking, classification of fashion, fashion show, fashion and society

1951191913
(Cooking)

arwdanudiladosiuieatuomsisedlng asfusonuasmyTunn
HnUgsemsuagyinruegeing

Introduction to Thai, eastern, and western styles of cooking, cooking

practice of both savory and dessert dishes

NIYUAFUNINUAZAIINIY
(Health and Beauty Care)

VENMIAUATINIG N1FUIN TABUINT LLazmiaaﬂﬁﬁé’ammﬁazjsum‘wuas
ANUNN SDENBLaYINLINTE PaDAIUNENT IIESUALNY

Principles of body care, massage, nutrition and exercise for health,

beauty, as well as concentration and clear mind, beauty products

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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GE412

GE413

GE414

ANEASUNIANEY
(Science of Happiness)

ANVLNBYDIANNATTUYITS waznsviiAadnlasunalams
FAnewaznszuImNIedale aumguesnduasnginssudilsifiaues My
HAINATUAINIANUGURANS ﬂWia%"ﬂammgjsuLLaz‘wqﬁmiuﬁﬁmmﬁ
Fesursnsiluauies M3AnuIn ANNaaIAIensHel NsrUIUNSUT AN
TAnR 1117 f1un15nsIvd@aunueIn1sU]URAINTIY wazn1suIUSgn
wwswgianeifisanlfludinusedfu elimuiuanuguiuinianiglunues
uaztlunufvesdinuiazUssmasfnelu

The meaning of true happiness. Understanding true happiness
through biological mechanism and psychological process. Cause of
suffering and self-destructive behaviors. Creating happiness and good
behaviors from having self-esteem, positive thinking and Emotional
Intelligence (EQ). Brain exercise to activate the awareness to think good

and do good. Application of Sufficiency Economy Philosophy in everyday

life to find true happiness from within and be a good citizen.

NNSAALTIAS19ATIALAZITINING
(Applied Creative and Critical Thinking)

nsEndunsldmaralmssng nMsuAtym MAAlaInng n1sAald
a¥19a33d MsanauleUBsIIANNAn IeUszgndldiulymaidusiu
$199)

Practicing Logical reasoning, problem solving, critical and creative
thinking, recognizing and mitigating cognitive biases, and applying them

to concrete problems across domains.

FEUULAZAIAY
(Systems and Society)
n3AnwInsUFEuRuSnsdeaunuyNLe e ui sz uuiag il
whlangdnssuuywduaznaifivengy wazdszendldanuslunisiesea
wagiauU duRuEN TRy
Examining social interaction through the lens of complex systems
theory, which provides a framework for understanding human behavior

and group dynamics. Applying their understanding of these systems to

analyzing and improving social interactions.

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE452

GE453

2) ngudpudediy

ANENITVBINTLIIVN

(Knowledge of the King)

i (Y

Wiziﬂ%ﬂi%i’@WizUﬂwamLﬁﬂwwmmqwagﬁwaaﬂaEJLﬂﬁu
TnedaoU WUIAR AUNLIEY PANAITNTINU ATEATHTZTIVIUATUAE D19
Fruasugia danu Awande TUstgvenATYgRaNe AT SEINAT
Tuszfunseuafuazyuwy ensaudu Fneuuuimsiogiuaznis
W Ad a8

H.M. King Bhumibol Adulyadej’s concise biography. The concept,
meaning, working principles and each aspect of the king’s philosophy
such as economy, society, and environment. The sufficiency economy

and its application at the family up to the community level for the

sustainable development and living according to the philosophy.

#ONSANINYUAZUMIINYGIAYVD LS
(TCC and Our UTCQC)

UsgdRanudunivesmenisilneg 1eSedneveamrenisaling unum
Y89anN1AnglasuIngIdeen1sAlnenedeautazyseinalusyau

[

piiaauazaina yaradAgyiifiayunissevenisilneuazamiineide
non1sAlng
History of Thai Chamber of Commerce (TCC), TCC network, the

role of TCC and University of the Thai Chamber of Commerce (UTCC) in
society and country at regional and international levels, TCC’s and
UTCC’s prominent figures
Fenufnwiodenaiidedy
(Social Studies for Sustainable Society)

n&nN13 wwIARfiugTuAeITuan el wanisal Yymitddnes
deanlvowazdiaulan szuuATOUATI SEUULATEIAY TEUUNTSHEIRINTT
UNATDY SEUUNISANYY SEUVEUNN NN53LATIEMneTTelasanseny
sufsmsdaanginummandly Jestudlam ieuumisnsuiuugaitelsr
\RnaaUsslovienuios By uasdsnuiidaiu

Principles and basic concepts relating to major events and problems

in Thailand and world society, family system, economic system, political

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE454

GE455

GE456

and administrative system, education system, health care system,
analysis of factors and impacts as well as synthesis of problem solution
and prevention or improvement plan to benefit oneself, others, and

sustainable society

nvsngdmiviinUszdniy
(Law for Everyday Life)

ANUNUBRAE AN YMEYDINY VMUY UslinkazdTmuin1svaIngviang
wummﬂg‘wmaﬁﬁﬁﬁm ﬁuwmamg‘mma ALATUTLANURINUNY N3
IinguanekaznszuuMsiaTEs nsdsduldnguanenisiiny s
9Av89919 Mssnianngraneuaznnuieidfyluiinusediiu yasa O
yAAa JANTIN UARaENENINEENT warngrungenn

Definition of law, source of law and evolution of law; legal system
, origin of law including legislation process, enforcement of law,
interpretation, legal loopholes; law relating to everyday life such as
person, legal act, right over individual and right over property, and

criminal law

niwdaunsUayeyn
(Intellectual Property)

ﬂgwmaﬁ’mmaqLﬁ'mﬁ’w%’wéﬁumq{]magﬂ d9an3 Avddns
LA3OIVUIENIINITAN msé’mmaqwamuﬁLﬁ@mﬂw%'wéﬁumq{]aumun A5
au 1 ildans nsaenzidsuninddunmalag msemaiugasidn sIuds
ARTAatwREITunNEaunetlya

Intellectual property law, copyright, trademark; protection,
licensing, registration and infringement of intellectual property including

related case studies

msviaaL17'ierﬂuL%agﬁﬂﬂawhl,az%’wussiu
(Geography and Cultural Tourism)

anuniy WazANUdIAyveila1ans fifidnsnaseTausssuuaznis
Vieuflondeadeassd NanualkaraNYElaNIEIiman Suas Tus Ty
mimmwuﬁa}mimmiviaaLﬁaﬂﬁaamﬂé’aaﬁ’ué’ﬂwm:ﬁqﬁmam%uazi’@uuﬁim

nsthanuiluussendldlunisuseneveniiniiieidesiugsianisvieuiien

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE458

GE459

Characteristics and importance of geography influencing culture
and creative tourism, geographical and cultural identity, tourism activity
planning in accordance with geography and culture, applying knowledge

to professions in tourism industry

gii-UszSRmansnisvieaiienlne
(Geography and History for Thai Tourism)
SnwaznnennwazUssIaaansvonawieuiierluuszmelng
FUDIEIAY TausTIU YuusTIusuUssinalazAadnssy Jgundag
nansEnuiiiidenisveadiedlne
Physical and historical characteristics of Thailand’s tourist
attractions including society, culture, tradition, works of art, problems,

and impacts on Thai tourism industry

alusiatiZesauny
(Concept of Death)

U%anzy’lLﬁlmﬁummmsﬂumam WUIAINAALAEITUAINATE VB
TnuSvaddguedlan Jinseilaniriiierfuaunieainime n1de
Soadnssuad  ielidnlafissruumnudaifeaduaunievesaulng
aazaulndme MawSoufimeesneied wnAndediavdaiunie

Death philosophy in religions, concepts of death by prominent
world philosophers, analysis of death concept from discourse, sayings,
and literature leading to the understanding of Thai concepts of death,
dying state, mindful preparation for death, concepts relating to life after

death

nWNss5IuAUNTUATY AN
(Buddhist Principles and Life Solutions)
wdnsssumanmsmauiothulduitiymludiouszsfu i
duda My uazmsegmdugduludsan TngldnsdAnvimgnisallu
Finasefiwounsludosng o
Buddhist practice as a solution to everyday life problems including

personal life, work, and living with others in society, authentic case

studies relating to life problems and solutions

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE461

GE462

fuaedniin
(Ecological Consciousness)
v ¢ A a o ¢ v o & ] ¢ o
nluidmlisesdadinvesnulng ANFUNUTTEUNINNUYBINY
FITUVIAIINUNBIUAN 9 AndauasimuInisrasiulfnisainiseysny
nSnensHardannsauludeny wuIN19nN1sEsetnagdn nsaseassede
~ ¢ a o = a Y ¢ & a ¢ A
WBSUSIA LSDIRIAFNEN 8191 NNSES NI NEURSHU N1SHARLUALRBSIND
Usgnduitus mssufiulassnisitesyindduwinden n1suansasAsiaf
Concepts of ecological consciousness among Thai people,
relationship between humans and nature, origins of natural resources
and environmental conservation in modern society, building ecological
consciousness; ecological consciousness campaigns, short films, posters,

and stage dramas

fauandesluendeu
(ASEAN Environment)

Usingnisal Uizlﬁuﬁzym?ﬁmméjau SuiileawnanszuuTausssy
FEUUNISLDY szuulATygnakuunuilen 1seainan1egimansiaznig
\wdouigvaanguudnug wlevisnazdennasaiiusauiiofinvatesty
Aaandeuvesdszuanendou lassaiisesdnsuaznalnanusiuiloniu
éﬁLL?@ﬁ@M%@\‘I@’]L%BU LLﬁSLLu’JVINﬂﬂiﬁqﬂJﬂﬂ”ﬁaj\‘iLL?@%@MIU@WL@SU@%JWQE]G@H

ASEAN environmental phenomena and issues as a result of
culture, politics, capitalist economy, geographical structures, and ethnic
migration, policies and agreements relating to ASEAN environment,
ASEAN’s environmental organizational structures and cooperation

mechanisms, sustainable environmental management

TUUTTINAIUNIIA
(Anti-Corruption Culture)

msUgnilinnuuiinveusenuiesuazdiny TngdAnsaulagsinifnalia
fasiuluadesssu awmn sULUU aanunsal dnwazweinisiianain uazUgn
Indrdnlitdnuinlumsinuyeinlnglinsd@nuiieliananuiamndle
Winwe lRARA Aun1sUeeiun1snase

Cultivate a responsibility for themselves and the society, display

decent, righteous and moral oriented behaviors. Causes, patterns,

situations, and characteristics of the corruptions. Cultivate the

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE463

GE464

GE465

consciousness of the students to take part in the anti-corruption, through
case studies to promote understanding, skills and attitude of anti-

corruption.

n33vinviunisre U
(Understanding Corruption)

LL'N@J\{L% AMUNLNY WATA I5N1SUBINTABSUTY Uy wansenu

U U aAa o % P ~ v U = v

YaInsmesUTudnadsny tneltnsaidne elvnsentindadunsigvoanis
ABSUTUNTNaRDNTAS19EIANNESE Y

Motivation, meaning, techniques used for corruption cases.
Problems and impacts that corruptions have to the society. Using real

case studies. To create awareness for danger that corruptions have to

the sustainability’s of the society.

Aanssuiiadenuiiadieassd
(Creative Corporate Social Responsibilities)
AuTINEYesRInTIiedeny uwaRn wanns autumsTumelunis
SaRanssuiodnufiadsassa
Meaning of corporate social responsibilities, concepts, principles
and processes used in creating creative corporate social responsibilities

projects.

NNSUINTYNTU
(Community Service)

mMsBourensvi msdmauasmsildusnluisfasauliiugusly
yaugfinsimufiesuayanuduiusseninsyanatunisviauduiiu diu
nsusmsuAgBulstaumsallwifiagldsuannsdilnddamengisnisudly
Turausfiaieaudesiufinsnmuasiinsnmitgad

Learning by doing. Explore and participate in ways to give back to
the community while self development and interpersonal relationships
with teamwork. Through service to others, a new experience to be

gained from approaching a problem with a solution while building trust,

comradery, and long-lasting friendships.

3(3-0-6)

3(3-0-6)

3(3-0-6)
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GE466 mavieafisauaznisdeusutinvasiisadaelunidn 3(3-0-6)
(Tourism and Hospitality)
Gouly thnwmnany sniuanznsvieafieiuazgramnssuuinig
ALY ANAIRT Waresrusznauvesnsioniies ninensnIs
Vel dnuesineuazsisseima JUuUUMsioafieaasislvy wodnssu
Tnviesdienuaznisdeasiuimusssy msfeusutnrieadisn uaznsludn
o
Meaning, significance and components of tourism. Important

tourism resources in Thailand and abroad. Types of tourism. Tourists’

behavior. Cross-cultural communication. Hospitality and services.

8.nsWAIUIHaN1sITsuivastinfne (Learning Outcome)
8. Development of Learning Outcomes
nsiRvINaN1SSeuvesindne (Learning Outcome) wnadnwaly dsed
Development of student’s learning outcomes in general education courses are as follows:
1. ABETTU 385U
1. Ethics and Morals
1.1 AsITY PSussudideaiaun
1.1 Learning Outcomes Related to Ethics and Morals

1) 1718 M5999L787 ANUSURATEUADALLDILATAIAL

1) Maintaining self-discipline, punctuality and responsibility towards self and society.

2) fianudedndaontng
2) Maintaining honesty.
3) wnInngIeileu wavtataAuvesdIus Iy

3) Respecting and complying with regulations of institutions and society.

=~

4) d3ndrtinfnnadena

4) Possessing public consciousness.

5) fipudugazuazilnuenny

5) Willing to sacrifice and having perseverance.
1.2 35n3du
1.2 Teaching Strategies

1) goulaerdufuuuuiia Weduseiifliuntndnu

1) Teaching and being a good role model for students.
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2 wernemisiinAnmmihmstiidunmieuesungy e vunnadsmdam
2) Assigning students to work individually and in groups with clear deadline.
3) ussene/ AnUHUR/ nssiiny)/ Aanssu (activity base)
3) Lecture/practice/using case study and activities
1.3 5n1susziliumg
1.3 Assessment Strategies
1) nMsdrdaiifosSousyuy student attendance
1) Using Student Attendance system to check class attendance
2) msdsnuiilduneumnemunaiimmun
2) Submitting class assignments on time.
3) Msdsuiilduneunneasudy
3) Submitting all assignments.
4) fnsnedumasioyaldegsgnios

4) Citing references correctly.

2. au3
2. Knowledge
2.1 anuiiidadldsy
2.1 Learning Outcomes Related to Knowledge
1) Arwdiiugiudugsi wswgemans waen1stiyd
1) Possessing basic knowledge in business, economics and accountancy.
2) miagiinuemslinmwilneuasnnsinquesia uazanunsadeansliegnaiiszansam
2) Possessing knowledge and skills in communicating using the Thai language and
business English effectively.
3) awiferiundamans Inermansuazmaluladasiolul
3) Possessing knowledge relating to mathematics, science and technology.
4) anuduazasyyinlunuAvesfay Inusssy
4) Possessing knowledge and appreciation of arts and cultures.
5) arwd anuidhlalusuies wagidu

5) Possessing knowledge and understanding of self and others.
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2.2 Agn158au

a b= a 6 o ] < = 1
U39818 AUT8 NIUANEI UNUIMNENYH dD1UNTITUIND ﬂ’]ﬂ“ﬁﬂﬂmiuﬁ%'ﬁf\]zﬂLLa%ﬁﬂ‘t‘ﬂN’m

J¥UU e-learning

2.2 Teaching Strategies

Teaching based on lecture, discussion, case studies, role-plays, simulation, use of

software programs and self-study via e-learning.

2.3 Fon1sUseiliuna
2.3 Assessment Strategies

1) Msthiauenuiild¥uneumaneg

1) Presenting assignments.

2) neaaudaslunoaieu

2) Taking in-class quizzes.

3) @punansniALazyalgnia

3) Taking mid-term and final examinations.

4) AN NNEDUEUNIUTEUU e-learning

4) Studying and taking quizzes on e-learning.

3. Minwenetayayn
3. Cognitive Skills
3.1 vinwenmedyaiidosiaun
3.1 Learning Outcomes Related to Cognitive Skills

1) fpuanunsatunsanegiaduszuy

1) Being able to think systematically.

2) dAuanunIalunIsAnEsI9assA

2) Possessing creativity.

3) dauanunsalunisunUeymlugniunisalsing o

3) Being able to solve problems in various situations.

4) fanuanusaanusluvssendldludinusedniu

4) Being able to apply knowledge to be used in daily life.
3.2 3Bn13dU

nsdfiny lasanu msunlgm nsdiaesaniunisel eAUTeNgy seaNaNes

3.2 Teaching Strategies

Teaching based on case studies, projects, problems, simulation, discussion and

brainstorming.
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3.3 Agn15UsiiuNG
@0U8a8 @aunanan I wazasulalanunie lnetudeaauitdiunisimsie nsildly nns

wanawaNg Usziiunanuvesin@nm

3.3 Assessment Strategies
Evaluating students using quizzes, mid-term and final examinations with an emphasis

on analysis, application, and reasoning.

4. inYzANUENNUSIERIYARALATANTURAYIY
4. Interpersonal Skills and Responsibility
4.1 VinwzaruduiusssninsyanauazanuiuRnveuide i
4.1 Learning Outcomes Related to Interpersonal Skills and Responsibility
1) WawwinwelunisasianuduiussenitgiSouduioulazgiSouiugaou naenau
anansnvauswAUEEULR
1) Developing interpersonal skills between learner and learner, learner and teacher as
well as being able to work well with others.
2) finsiimnnngEih
2) Developing leadership skills.
3) isnAns uazSuilsnnuAniuve iy
3) Respecting the others’ right and opinions.
a) anansaususlidrfuanunisaivas Smusssufivainvane
4) Being able to adjust to various situations and cultures.
5) fypdnnmdirraniglusazniuen sauedimnuannsalunindrdea
5) Possessing good personality both inside and outside and being able to socialize.
4.2 F5n3a0U
4.2 Teaching Strategies
1) YOUMNBNUIIURET UATUNGY hagMTUILAUINAIY
1) Assigning individual work, group work and presentations.
2) mavhAvnssuanelukasaeuenumIne de
2) Arranging activities both inside and outside the university.
3) @0UN1TAIT1809

3) Simulations
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4.3 F/n1sUTEiliuma

4.3 Assessment Strategies
1) ¥uvunaaeu on-line Tusguu e-learning
1) Taking on-line tests in e-learning system.
2) N15819IUNIUTTUU web board
2) Submitting assignments via web board.
3) Usziiun1suntausnagnu

3) Evaluating presentations.

5. Winwzmsinnzideiaey meeas waznslémaluladansaume
5. Numerical Analysis, Communication and Information Technology Skills
5.1 vinwensinseiidadaay nsdeans wagnsldmaluladansaumeaiideaimu
5.1 Learning Outcomes related to Numerical Analysis, Communication and Information
Technology Skills
1) NNYLNITANAILILTIAIAY
1) Being able to use mathematical skills.
2) finwrlunsdeans loua niswe nsils Mseu waznsiBeu Tnensvhaunga
2) Communicating using speaking, listening, reading and writing skills through working
in groups.
3) YinweNSAUAUTRLARN internet
3) Being able to search for information on the Internet.
4) sinwymslalusunsudisaguiileduia dhiaue sz uazuanateya
4) Possessing skills in using applications or software programs to calculate, present,
analyze and interpret data.
5) YiN®eN1ISeuIMEIEUU e-learing
5) Possessing study skills using e-learning system.
6) inwrlumshiauedeya Tagldguuuy in3esdle uazmaluladfivangzas
6) Being able to present information using appropriate forms, tools and technologies.
5.2) 35n1580U
5.2 Teaching Strategies
1) sounneailiindnwilneludmenuesainlusunsudniogy
1) Assigning work that students can practice by themselves from applications or
software programs.

2) soumngAINTeYadN website UazFan1saeu e-learning lnaiudayaidaiiavuagaife19ds
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2) Assigning students to search for information on websites and e-learning, emphasizing

numerical and statistical data.
3) Ainvinwrnansieans
3) Practicing communication skills.
5.3 35n1sUsEiliuna
5.3 Assessment Strategies

1) s1e9u wezthiauelngldinaluladnng 9

1) Writing reports and presenting using various technologies.

2) VML UURNN®EWUU on-line

2) Doing exercises on-line.

ANUFUNUSVRIHANTSISEUSVDMANGAT WazNATNSEITBUMUINATFIUATANANE

Relationship of learning outcomes to the curriculum and results of learners according to higher education standards

fiu NaN1IEEU; HaaWSHISeY
Field Outcomes of Education ANUNINITFIUNTRANANEN
learners according to higher education
standards
il EREHY wailosil
AN a519a550 Wuuds
FOUAY UIANTIY (Active
(Learner (Co-Creator) Citizen)
Person)
AEITU 385U (1) @3ty asesianIan ANUSURATEURBRULDILATFIAY N
Ethics Punctuality, responsibility for oneself and society

) fdanudedndraniiii

Honesty in doing your duty

(3) wnsnngseiloy wardedsRurasdiusy

Respect for public rules and regulations.

o

(@) fRwdrininsedeny

Have a good awareness of society

(5) frnudraazuazidniuennu

Making sacrifice and being patient

ANu3 (1) ANUINUFIUAUGINT LAsugAans wasn15UnT N, N,
Knowledge Basic knowledge in business, economics and
accounting

(2) anuuagineenisldnivlne uazn1wdingy

a E

5318 wazanunsdeasiiednelivsednsam
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Thai language knowledge and skills and business

English and can communicate effectively

(3) mwdineiuadaemans Inermansuasinalulag
aslell
Knowledge of mathematics Modern science and

technology

(@) rusuazaszvtinluauAvesdauTausssy
Knowledge and awareness of the value of arts and

culture

(5) ugmnadilalunueuazyou
Knowledge and understanding of oneself and

others

yinwenatyan

Intellectual skills

(1) fianuanunsalunisinegradussuuy

Have the ability to think systematically

) danuaunsalunsAnasaEssa

Have creative ability

(3) fAnuausatuntsuAtemiluaaiunisalsng o
Have the ability to solve problems in various

situations

(@ feuamnsathanusluvssgnaldluiinuseaniu
Have the ability to apply knowledge in everyday
life

PiNYrANUEINUS
FENINUAAAKALAIY
SulinaU
Interpersonal skills

and responsibilities

(1) WamnvinwelunisaiuanuduiusseniegiFouiu
HITUU UazHlSEUiULaaY MABAIUAINITAYINAIUTINAY
aulen

Develop skills in building relationships between
learners and learners, learners and teachers as

well as being able to work well with others

(2) Imsiaunggi

Leadership development

(3) insnavBuarSuilsmnuAniivuesidy
Respect the rights and listen to the opinions of

others

(@) @unsausumbmniuan LN alLaL TRIUGTTUT
waInvane

Able to adapt to various situations and cultures

(5) flupdnamnnianeluwazneuen Nl
ALANNTalUN SR
Have good personality both inside and outside

including being able to socialize
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NweNTRATILATY | (1) Tinven15AnAILIATIRIEY N

flae N15Eed1T way | Numerical calculation skills

nsldinalulag (2) inwrlunnsdoans 1o nsye n1sils nseu way N

asaumnA N3y laen1svineungy

Numerical analysis Communication skills include speaking, listening,

skills reading and writing by working in groups

communication and | (3) ¥inwen1sduAudayadIn interet \/
information Data searching skills from the internet

technology use (@) ﬁﬂmmﬂﬂﬁﬂmﬂiuﬁwL%ﬁ]gﬂl,ﬁaﬂ"ﬂmm Y EUD \

AT wasulanateys
Skills in using software packages to calculate,

present, analyze and interpret data

(5) YinwenaTeuImeTyUU e-leaming N

Learning skills with e-learning systems

(6) vinwglunisunavetoya Ineldguuuu uay N
walulagNmuneau

Data presentation skills using appropriate forms

and technologies

9.LLNuﬁLLamminizmﬂmﬂu%'Uﬁﬂszmjmﬂig'mNan’un‘%&ué’mn%é’nqmﬁiﬁﬁ‘l]ﬂ (Learning Outcome)
9. Curriculum Mapping of Learning Outcomes from Curriculum to Courses
1.AETIN 38555U
1. Ethics and Morals
1) 177y 939691181 AUTURAYDUSIDAULDILAZEIA
1) Maintaining self-discipline, punctuality and responsibility towards self and society.
2) fiavudedndsoniig
2) Maintaining honesty.
3) 15NN I3LTBY LAzt UIRUYDIEIUTIN
3) Respecting and complying with regulations of institutions and society.

4) J3ndinasedany

2D

4) Possessing public consciousness.
5) dauLdsaaziazinuennuy

5) Willing to sacrifice and having perseverance.
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2.a7703
2. Knowledge
1) Arwditugiudugsia iswgmans uaznstyd
1) Possessing basic knowledge in business, economics and accountancy.
2) nwduazinurnslimwlne uaznwdinguasia uazasnsadeanslfesnadiuszavam
2) Possessing knowledge and skills in communicating using the Thai language and
business English effectively.
3) AnafiReduadnmans Inemansuazimaluladailvs]
3) Possessing knowledge relating to mathematics, science and technology.
4) anusuazaseminluanAvesfiay inus sy
4) Possessing knowledge and appreciation of arts and cultures.
5) anudmnuiinlalunuiesuasgdu
5) Possessing knowledge and understanding of self and others.
3. NinweneUayayn
3. Cognitive Skills
1) fanuanansatunsanegiadussuy
1) Being able to think systematically.
2) iAuansalunIsAnaseas s
2) Possessing creativity.
3) dauanunsalunisuAteymluaniunsalaig ¢
3) Being able to solve problems in various situations.
4) fanuanunsathanusluuszendldludinusydiu
4) Being able to apply knowledge to be used in daily life.
4.9inYeANNENRUSIERIYARaLATANNTURAYIU
4. Interpersonal Skills and Responsibility
1) WauvinwelunisaireanuduiussenineSeunudisey waziSouiulaounasnauaunse
yhaus AUl
1) Developing interpersonal skills between learner and learner, learner and teacher as
well as being able to work well with others.
2) fimsiaungR
2) Developing leadership skills.
3) iswavBuarSuilinrmAniiuvesidu
3) Respecting the others’ right and opinions.

4) @U15aUsUMINUERIUNNS LAY TRIUSTTUNIAINYaY
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4) Being able to adjust to various situations and cultures.
5) fiydnnniimenielusaznisuen maedenuansalunadidse
5) Possessing good personality both inside and outside and being able to socialize.
5. WinwzmsiaTeiideiaey medes uaznslémaluladansaume
5. Numerical Analysis, Communication and Information Technology Skills
1) iNYEN1TANAIUIULTIF LAY
1) Being able to use mathematical skills.
2) finwrlunsdeans loua niswa nsils Mssu waznsideu Tasnsvhaunga
2) Communicating using speaking, listening, reading and writing skills through working in groups.
3) YinweNsaUALTELAIN internet
3) Being able to search for information on the Internet.
4) finwymsldTusunsudisaguiileduia thiaus e uazuvanadeya
4) Possessing skills in using applications or software programs to calculate, present,
analyze and interpret data.
5) YiNueN15IS8U3METEUU e-learning
5) Possessing study skills using e-learning system.
6) inwrlumsthiauedeya Tagldguuuy wazmaluladiivnzan

6) Being able to present information using appropriate forms, tools and technologies.
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WHUTILEAINITNTZANEAUTURAYOUNIATTIUNANITITEUTINMANERTE 18797 (Curriculum Mapping)
v AnwInIll ndngesuTuuse we. 2560 seAuUSyIeT unIne1derenisinlng

@ anusuiingeunan (Primary Responsibility) O anuduiinveuses (Secondary Responsibility)

R/Giek 51899 ARISTIN 385U A3 vinwenelyeyn | vinwzanuduiussevdne | dineemslansilsiaee ns
Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY doans wazmsldmalulad
Code Interpersonal Skills GRERIVING]
and Responsibility Numerical Analysis,

Communication and

Information Technology Skills

1 2 3 4 5 1 2 3 4 5 1 2 3 4 1 2 3 4 15 1 2 3 14 5 6

= = Qll L% s
BUINIVIRNYINLI - TeAU

NAUIMNWIMALTINYEN1TFRAS

GE001 | mwilnewieandn
o |eo ° ° ° ° . ° o |0 ° o) o) o
(Thai for Careers)
GEQ02 mmé’ﬂﬂqmﬁami%mi 1
° [ O o O ® O O [ ° O ® O O
(English for Communication 1)
GEOQO3 mmé’ﬂﬂqmﬁami%mi 2
° [ O o O ® O O [ ° O ® O O
(English for Communication 2)
GEO04 | nwdanguifiontsdeanslusuendn 1
° [ O o O ® O O [ ° O ® O O
(English for Communication in Careers 1)
GE005 | mwidanguiitenisdeansluaiuendn 2
° ® O o o ® O O ® [ O ® O O
(English for Communication in Careers 2)
ﬁﬂwsmsﬁwLauaLLaxmsvyﬂuﬁmmsmz
GEO67 O O O o o O ® O O O O ® O ® O O O O O O ® O O O [}
(Presentation and Public Speaking Skills)
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B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns
Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY dods waznsltinalulad
Code Interpersonal Skills d13sULNA
and Responsibility Numerical Analysis,
Communication and
Information Technology Skills
2 3 4 5 2 3 4 1 2 3 4 1 2 3 4 5 1 2 3 14 5 6
NENIYTININALNITUTLNOUNIS
GE101 | nmsUszneunsiiduideusneuianssy
o |o e (O ° o e |O |O o |e o)
(Innovation-Driven Entrepreneurship)
nguddnndugls
GE120 o |o e (O ° o e |O |O o |e o)
(From Zero to Hero)
nauivTinenmansuazmalulad
GE201 | NIRRT InNTIUNIRIaLazn1SLAR
e |O ° ° o |o o
(Digital Innovative Thinking and Coding)
GE210 | Wugnumsileulusunsy
° ° o |o |o o o) °
(Foundation of Programming)
nuInIYIANWNlY - 1den
NEuIVINWIUALIINBENSTIENS
NHUNTY
GE006 | mwaniadiiienisdeans
° O ©) ° O [ o O (] ©) O
(Malay for Communication)
GE007 | mwdsawiandionisdeans
e |O |O ° o |o o |o o) e | O o)
(Vietnamese for Communication)
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B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns
Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY doans wazmsldmalulad
Code Interpersonal Skills d13sULNA
and Responsibility Numerical Analysis,
Communication and
Information Technology Skills
2 3 4 2 3 q 2 3 4 1 2 3 4 5 1 2 3 14 5 6
GE008 | mwmainftonsieans
(Burmese for Communication) * © © * © * * © * © ©
GE008 | mwmainftonsieans
(Burmese for Communication) * © © * © * * © * © ©
GE009 | mwnFudmsunisaunuiuasnisdeans 1
(Chinese for Conversation and ° O O ° O ° ° O ° O O
Communication 1)
GE010 | mwnIudmiunisaunuiuasnisdeans 2
(Chinese for Conversation and ° O O ° O ° ° O ° O O
Communication 2)
GEO11l | mwIudwiunisaunuiuasnisdeans 3
(Chinese for Conversation and ° O O ° O ° ° O ° O O
Communication 3)
GEO12 | fawnsilauazn1snan1widu
(Chinese Listening and Speaking ° o | O . @) . ° @) ° @) ¢
Enhancement)
GE013 | M198TULAZIIBUNIBITU
(Chinese Reading and Report) * °1° * © * * © * © ©
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B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns
Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY dods waznsltinalulad
Code Interpersonal Skills d13sULNA
and Responsibility Numerical Analysis,
Communication and
Information Technology Skills
2 3 4 2 3 q 1 2 3 4 1 2 3 4 5 1 2 3 14 5 6
GEOL4 | mwunwmdiiienisdedns 1
o (0 | O o o e | o o o |0 O | e o O o O ([ J ([ J
(Korean for Communication I)
GEO15 | swnnwdiilenisdeans 2
o (0 | O o o o | o o o |0 O | e o O o O ([ J ([ J
(Korean for Communication 1)
nguvinyen13808ns
GEO51 | fifuusdni
e |O |O ° o o |eo o e |O o)
(Aspects of Vocabulary)
GE052 | mMadeulasanismisignnisiazidy
e |O |O ° o o |eo o e |O o)
(Research and Academic Project Writing)
GE053 | MIguUasNIseunegsia
e |O |O ° o o |eo o) e |O o)
(Business Reading and Writing)
GEO54 | mssnusiienmnndin
e |O |O ° o o |eo o) e |O o)
(Reading for Life Development)
GE055 | vinwegmsnauazn1siiauey
o |o |o e |O |O e (O |e |J]Oo |o|o |Oo|OoO]O | |[O |O |[O |e
(Speaking and Presentation Skills)
GE056 | misdeansszmineamsssy
o |o |o e |O |eo e (0O |e |JlOo|O |e | | |J]O |® |O|O |O |O
(Intercultural Communication)
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B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns
Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY dods waznsltinalulad
Code Interpersonal Skills d13sULNA
and Responsibility Numerical Analysis,
Communication and
Information Technology Skills
2 3 4 5 2 3 q 2 3 4 1 2 3 q 5 1 2 314 5 6
GE057 | tngrwaiiies
[ O ® (@) [ ] o] o] [ J [ ] [ J (@] @] [ ] [ [ ] O [ J [ @] (@) [ ]
(Citizen Report)
GEO58 | msidiSesdude
O [ ] O ° O O O °
(Transmedia Storytelling)
GE059 | mserumwilneiesiu
O ) [} O O ° O O
(Basic Thai Reading)
GE060 | mslsuntwineilosiu
o ° ° o |o e |O o
(Basic Thai Writing)
GEO61 | mseuwazms@sunwlneideinnig
o ° ° o |o e |O o
(Academic Thai Reading and Writing)
GEO62 | mwilneifienisdeans
o ° ° o |o e |O o
(Thai for Communication)
GE063 | msHlwwaznisyaniwlvey
o ° ° o |o e |O o
(Thai Listening and Speaking)
GE064 | N1s09ndBanIwsingy
o) ° ° o |o e | O o
(English Pronunciation)
GEO65 | nmwdanguifiontstniauonasy
o) ° ° o |o e | O o
(Presentation in English)

91




B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns
Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY dods waznsltinalulad
Code Interpersonal Skills d13sULNA
and Responsibility Numerical Analysis,
Communication and
Information Technology Skills
2 3 4 5 2 3 4 1 2 3 4 1 2 3 4 5 1 2 3 14 5 6
GE066 | NSEMULALNISTLUNWITINGUTTIYINIG
(@) ° O ° @) O o ©) O
(Academic
MaPguLa MIUNEUITNINIIAERS
GEO68 ° O ° ° O O O ) ° O o
(Scientific Writing and Presenting)
nsdsunadidosaznsufoiedn
asvassn
GE069 [ ] ORI NO) [ ] (OO [ [ J @) [ O @)
(Creative Writing, Storytelling, and
Performing)
GEO70 | msfmu Mseansuagn1soeniuy
(Interpretation, Communication , and ° (@) @) ° (@) (@) ) ° @) ) @) O (@)
Design)
ngu3vVI§ININAZN1TUTENBUNT
GE102 | 5es3sugsnauasmiuiinveusadany
o ° o) o) o |e e (O |O ° o |o
(Business Ethics and Social Responsibility)
GE103 | MsAALTNeBNLUY
O O ° o [ o O ° ©) O O ° O
(Design Thinking)
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B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns
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GE104 | gsnvsauladl
o |e O |e e |O e (O |O o |o °
(Online Business)
GE105 | nguaneiUessudwmiudusznaunis
(@) ° (@) ° ° (@) ° ° (@) °
(Law for Entrepreneurs)
GE106 | ngvnewidladdianvseiind
[ J [ ] [ ] [ ] [ J O [ J [ ] [ ]
(E-Commerce Law)
GE107 | m3amulunainvanning
o o o |o °
(Trading and Investment)
GE108 | msudmsminusias
o o o |o °
(Wealth Management)
GE109 | g3hepmsileoguninuazanua
o ° o o |o o o)
(Food Business for Wellness and Beauty)
GE110 | duniiggitemsuszneuns
©) O ® O ° o O
(Right View Entrepreneurship)
GE111 | Tassmsuimnssudituiedeusiusznouns 1
(Entrepreneurial Driven Innovation Project O O ° ° ° O O ° O | O ° O O O ° o | O O O | O °
1)

93




B/ Giehy 1899 ARISTIN 385U A3 vinweneloyeyn | vinwzanuduiussevdne | dineemsiansiliaee nns

Course Course Name Ethics and Morals Knowledge Cognitive Skills | yAAaLazAUSURAYDY doans wazmsldmalulad
Code Interpersonal Skills d13sULNA
and Responsibility Numerical Analysis,

Communication and

Information Technology Skills
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GE112 | Tassmsuimnssudituindeusiagusznounns 2
(Entrepreneurial Driven Innovation Project | O | O O O O e (O O O o |o o o (o o ° O O| O] O |e O O | O O
2)

GE113 | lassnsuinnssuniduindiousiEusenaunis 3

(Entrepreneurial Driven Innovation Project | O | O O ° O e (O O O o |o o o (o o ° O O| O] O |e O O | O O

3)
GE114 | lasensusznounsfiduimdeulaeuianssy 1
O O O (@) O [ J O O O [ J [ ] [ ] [ ] [ ] [ ] [ ] O (@) O O [ ] O [ ] O O
(IDE Project 1)
GE115 | Tassn1suseneunsinduindeulaeuinnssy 2
(@) (@) (@) ® o) ® @) (@) @) ) ® ® ) ) ) [ @] O O (@) [} @] @] (@) O
(IDE Project 1)
GE116 | msUny¥dmiugusznauns
olo|lo|lo|lo]le|o|o|lo|]o|e |[o|o|e |e |0O|o|o|lo]le|o |Oo|ol|lo | o
(Accounting for Entrepreneur)
GE117 | wisugiavesUsumeluody * © ° * °1° ©10° ° ©
(Economies of Asian Countries)
GE118 | @ wnaiiedeny
olo|Jo|le|e]le|o|o|o|e|e |e |O0|o]|e |[O|o|o|e|lo|e |O|o|o | e

(Social Enterprise)
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GE119 | imswgmaniguilng
o [ [ ] (@] [ ] (@] [ [
(Consumer Economics)
ﬁugwumiﬁmﬁ@mmum
GE121 o O ©) O e | O O O|lO0O|O o | O
(Fundamentals of Self-management)
nsiauessiaiiiossnumy
GE122 O o ° (@) ° ° O ° O
(Intensive Pitching Workshop)
WUFIUNITRY
GE123 O e O o]0 ®
(Basics of Finance)
mdvddidnnsedindidosdu { I )
GE124 cC|le|e®@| O e o | o e O | o e o6 | o o [ ([ J
(Introduction to E-Commerce)
nguIvIIMEIraRsIazmAlulag
GE202 | uinnssumamaluladasiylul
° o ® O ©) O
(Modern Innovation Technology)
GE203 | N1ARDIATIEYdmSUTIna
° o |o |o ° o) o)
(Analytical Thinking for Business)
GE204 | nunToaasey
o |o ° o) e |O o
(Smart Farming)
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GE205 | wAnfausiedosdenaiiegunivuay
AL o) o ° o e |O o) o)
(Cosmetic Products for Health and Beauty)
GE206 | pi¥aysrauulnslve
o |o ° o e |O o) o)
(Thai Herbs Wisdom)
GE207 | walulagfdvia
° ° e |0 |0 |o o
(Digital Technology)
GE208 | LnuAdvia
° ° e |O o) o) o
(Digital Games)
GE209 | gsnivveyslyfa ¢ *
[ [
(Recycling Business)
nsusukarauthandudedy
GE211 ° (@) O (©) ° (@) ©)
(Counting and Elementary Probability)
ﬁug’maﬁﬁ
GE212 ° ° ° (@) O ° O @)
(Basics of Statistics)
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GE213 | Wugiumeuiiames
(Basic of Computers) * * R A °
GE214 | mssnzvemtinrnans
(Foundations of Mathematical Logic) ) ° ° ) °
GE215 | Mugtuadiamaniifsneufinnes
(Mathematical Foundations of Computing) ) ° ° ) °
GE216 | WyAflnLTaLdu
° (e} (e} L] (o)
(Linear Algebra)
NGUIVIFUNTEAIEATUAT IAUUSTTU
nNEUFUVISHANEAS
GE301 | USwgyimnusn e |l oo ° ol o o | o o e | O o
(Philosophy of Love)
GE302 | USwgyndaus e |lo|oO ° ol o o | o o e | O o
(Philosophy of Arts)
GE303 ;;Uian?{uﬁl,ﬁm e |lol o ° ol o o | o 0 e | O 0
(Shape, Taste, Smell, Color, Sound)
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GE304 | Foudlulanadeln e |0 ] oO ° ol o o | o 0 e | O 0
(Narrative in the Modern World)
GE305 | nMsAmnuagAshasnIneuns e lol o ° ol o o | o 0 e | O 0
(Interpretation of Drama and Film)
GE306 | fyuvedlan e|lo] o ° ol o o | o 0 e | O 0
(Tales of the World)
GE307 | wezyniwsluamiawssvmsomsugm Wi e|lo] o ° ol o o | o 0 e | O 0
WIS ATUeS S§fn AN Ued  aeus
FRNUT
(HRH Princess Maha Chalai Siindhom’s Writing)
GE308 | wsnunssvedwessneenduuvisenden O|l0|O ORNORN®)
o o O O ® @) O | O
(Southeast Asian Writers Award)
GE309 | mseudesnsadlne O|l0|O ORNORN®
. s ® O O ® @) O | O
(Thai Poetry Recitation)
GE310 | wigdadive 0|00 0|0 |0
. , [ ) @) @) [ ) @) O | O
(Thai Classical Dance)
GE311 | uaud OO0 OO0 |0
o O O [ O O O
(Dance)
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GE312 | m3dudes OO0 O|O0 |0
o e O O ® @) ONNG®)
(Signing)
GE313 | aundidnwal O|l0|O ORNORNG
. - o O O ® @) O |0
(Music Appreciation)
GE314 | m3damenldl OO0 OO0 |0
_ o O O ° O O |0
(Flower Decoration)
GE315 | Wamsnsal O|l0|O ORNORN®
o O O o O O |0
(Costume and Garment)
GE316 | N1500NLUUASEILAINIELAZN IS WAL O|l0|O ORNORN®)
, ) O O ) O O 0O
(Costume and Make-Up Design)
GE317 | @auyidnual OO0 O|0O0 |0
- o O O ® @) O O
(Art Appreciation)
GE318 | nsaviduuaziwasituiiulng O|l0|O |0 |0
, [ O O [ O ONO)
(Thai Folk Games and Songs)
NEUIAUSTI
GE351 | Ymmusssuuseuniley O|l0|O ORNORN®)
[ ) @) @) [ ) @) O | O
(Popular Culture)
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GE352 | devufisendeu O|l0|O O|0 |0
_ 4 o0 @) o O ) O O 0O
(ASEAN Entertainment Media)
GE353 | Aauimusssuedey O|l0|O OO0 |0
(N ) @) ] @) [ ) @) O |0
(ASEAN Cultures)
GE354 | Bviswadmusssudaunflufavslne O|O0 |0 O|O0 |0
(N ) @) ] @) [ ) @) O |0

(Foreign Culture Influence on Thai Arts)

GE355 | Usddrnansdenulvendinisasuniainis

UnATDY
. . . oo O o O ) OO0 O O|O0 |0 O 0O
(History of Thailand’s Society after
Revolution)
GE356 | gaunisalad1esuivesiy 0|00 0|0 |0
, , o0 @) [ ) @) [ ) @) O | O
(China’s National Ideology)
GE357 | wmmnsaiilagtiuvedan 0|00 0|0 |0
(N @) °® O [ O O |0
(Current World Events)
GE358 | nmzwaneniwn O|0|0O OO0 |0
o L N ) O [ ) O [ @) O 0O
(Multilingualism)
GE359 | msdmmsitiissauei O|0|0O OO0 |0
L N ) O [ ) O [ O O 0O

(Museum Management)
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GE360 | USweyimziumn O|l0|O ORNORNG
_ o O O ° O O |0
(Western Philosophy)
GE361 | USwameTueen O|l0|O ORNORNG
, o O O ° O O |0
(Eastern Philosophy)
GE362 | Ymmsssumn O|l0|O ORNORNG
o O O ° O O |0
(Tea Culture)
GE363 | Yamusssudn O|l0|O ORNORN®
_ [ O O o O O |0
(Rice Culture)
GE364 | Ymusssuth O|l0|O ORNORN®)
o O O o O O |0
(Water Culture)
GE365 | raduarmsidwermidululsymalne O|l0|O |0 |0
. . o o O O ® @) O O
(Chinese Shrine and Oblation in Thailand)
GE366 | mnuvannuansvesnguandnusludenilve 0|00 0|0 |0
L o O O o O O | O
(Ethic Diversity in Thai Society)
GE367 | anuvanvangmamnealudaaslng O|l0|O |0 |0
o o [ ) @) @) [ O O | O
(Gender Diversity in Thai Society)
GE368 | ARwuas eassA O|l0|O |0 |0
, ° O O [ O O O
(Creative Folklore)
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GE369 | lusaumrvedlnauazusenalndlies O|l0|O ORNORNG
. . . . o O O ® @) O |0
(Archeology in Thailand and Neighboring)
GE370 | veshufiunisassassiaudmeimusssy O|l0|O ORNORNG
, [ ) @) @) [ @) O | O
(Local and Creative Cultural Products)
GE371 | snuszindluaynsesuisludemulne e |O ORNORNG
. _ _ [ ) @) @) @) @) O | O
(Royal Trading and Ceremony in Thailand)
GE372 | UsuwgiUsvhivg ® |O OO0 |0
N () @) @) @) @) O | O
(Invented Tradition)
GE373 | Uszindluavinanialudenslng e |O ORNORN®
N o . () @) @) @) @) O | O
(Tradition and Festival in Thailand)
GE374 | UsyiRemansveaninene e |O ORNORNG
. () @) @) @) @) O | O
(History of Photography)
GE375 | UsziRenaniuofiudu e |O |0 |0
S () @) @) @) @) O | O
(Animation History)
GE376 | aandeludanulng e |O |0 |0
o S [ ) @) @) @) O O | O
(Faiths in Thai Society)
GE377 | Wmeansuavnisnensal e |O ONNONNGO)
' [ ) @) @) @) @) O | O
(Astrology and Forecasting)
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GE378 | enawwedlan ® |O O|O0 |0
. [ @) O O @) O | O
(World Religions)
GE379 | mundeu e |O ORNORNG
[ ) @) O O @) O | O
(Go)
GE380 | mungnineuazeanna e |O 0|0 |0
. _ [ ) @) O O @) O | O
(Thai and International Chess)
GE381 | JmusssuuazUszindilvey
. o O @) [ ) O|e Ole 0|0 e O @)
(Thai Culture and Traditions)
nguATAuAMIIAuardauddu
NENAMNNYIN
GE401l | vinwemsansauneludauidva e |O |0 |0
(Information Literacy Skills in Digital ) O O O O O 0O
Society)
GE402 | \UnlanniregdanuuvienisiBous ® | O 0|0 |0O
. . , [ @) O O @) O | O
(Discovery of Learning Society)
GE403 | finwznmsivindiude
- , O|0|0O e o O @ OO ®@|O|O|e @ Ol e|e® O|O O
(Media Literacy Skills)
GE404 | FmIneniugu ) @) @) O e |O @) |0 |0 O |0
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23] a 2 13| a4 203 lal1|2]3|a|5|1]|2]3]a|5]6s
(Adolescent Psychology)
GE405 | 3mimenitamunnig e |O ORNORNG
) O O O O O |0
(Developmental Psychology)
GE406 | FmInenfunsusmsnuies e |O ORNORNG
) O O O O O |0
(Psychology for S3elf-Management)
GE407 | Fsiventumsvirnuduiiu e |O ORNORNG
) O O O O O |0
(Psychology for Teamwork)
GE408 | mswWamnymanamgih ® | O 0|0 |0O
. ) O O O O O | O
(Personality Development for Leaders)
GE409 | uvidy e |O O|O0 |0
. ) O O @) O O | O
(Fashion)
GE410 | m3vherms e | O |0 |0
. ) O O @) O O | O
(Cooking)
GE411l | MIQUATUANLALAIINIY [ ) e |O O
O @ O O
(Health and Beauty Care)
GE412 | Aansuyian gy @) [ [ ] [ )
o o
(Science of Happiness)
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ngugeaudsdy
GE451 | mansueansesnu e |O |0 |0
. ® O O O O O O
(Knowledge of the King)
GEA52 | vwen1sAlneuazuning1devedLs e |O OO0 |0
[ @) O O @) O | O
(TCC and Our UTCQ)
GE453 | depunwiilodenuiissdu e |O OO0 |0
. ‘ . , o @) O O @) O | O
(Social Studies for Sustainable Society)
GE454 | nguanedwmsuTinusedniu ® | O |0 |0
. o @) O O @) O | O
(Law for Everyday Life)
GEA55 | niwddumstyagn [ ) O|e [ )
® Ole ) O|e o o
(Intellectual Property)
GE456 | myviesflsndendimaniuas Tamsssy ® |O OO0 |0
. ® O O O O O O
(Geography and Cultural Tourism)
GE457 | pii-UsyiRenansmsvieadienlne e | O ORNORN®)
. o ® O O O O O O
(Geography and History for Thai Tourism)
GE458 | uluvimiiZesnnnumie e | O ORNORN®)
[ J @) O O @) O | O
(Concept of Death)
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GE459 | wwssssuiumsuidamdin o o o e |O o 0|0 |0 olo
[
(Buddhist Principles and Life Solutions)
GE460 | fvardniln ® |O O|O0 |0
. , ) O O @) O O | O
(Ecological Consciousness)
GE461 | Awndesluondeu ® | O ORNORNG
. ) O O O O O |0
(ASEAN Environment)
GE462 | Tmusssuduyasn oo o O O O|O|e | OO O e O OO0
(Anti-Corruption Culture)
GE463 ﬂﬂﬁiLﬁﬂﬁuﬂﬁﬁﬂa%ﬂ%u
. . e | O|e® (ORNORNG) O/0O|0O|® | O|O|O|O|OC|® |@®@ O OO
(Understanding Corruption)
GE464 | Ransaniodsmndiasnaassé
, _ O|O| e ® OO @ O|O|® | O|O|O|®e|O|O|O|O0O|0O | o
(Creative Corporate Social Responsibilities)
MMIUINSYUYY
GE465 . ' O|e @) O|0O|O e O|O O |0
(Community Service)
msveafisuaznisdeusutinvieadiese
GEd66 | lum3an ) O ) O|e OoO|e|O e O O
(Tourism and Hospitality)

106




AANUIN U



(8 10u1)
-~ - s 9
szidgunmInensenanisAing
] 1 -~ & ar -
dAe MeAnIsTUumitena AuLBnyiudin
N.A. b&c®

1'%

nefsvinendedugueesWinmesdminssdovamingdavensdilog - ddes  nasfnsszu
umﬂ‘ﬁm%uﬂ?tutmﬁm’ﬁm'lﬁmmmuﬁumaaﬁﬂ AAEIURANANNIUNIATY e WINFETITITYOIRdnTY
FANANEIANTY W.A. n&lalo uAlafndin @7 ) WA wEas amumﬁwmﬁﬂlum?ﬂ?:-guﬂ;“q'?; mom (i
AN o> AWMIAN wees WiNAWANTnamAngdanenisdlng  drdaansAnmmszunmioain

dulFyoyniudin w.e. weee 1Al

L 4 < s‘i’d J “ =4 < o v 4 ] - :l/
U o. TCILEVULTENII ?8LUtlUNW]’JVItI']ﬂEJHﬂﬂ’]?ﬂ’ﬂVIH ']’\ﬂ')ﬂﬂﬁ?ﬁﬂi:f’]i‘tﬂl]ﬂﬂ’lﬂﬂﬂ‘lluﬂa‘fyfyﬁ

TUNR WA wece”

v
o o

v
a8 . suidaud W diAusaustnisdne weese sl

1'%

L 3 - =l = [ % ¥ 3 1 - :‘/
48 o. Weonidnanulusafouumdnedananisdning  disles  msAnssuumisefinduilFoon
-

¥ e e

o - ) - o v <4 dll a} a’ ] ‘:‘1 1’4 <l a’i’
Ui w.a. meaa waessiou Usena AmduitedetsAvaundaseraideus Wildrudauiiuny

L4
U8 «. FTULNTANEN
<o NuANEAEdan AN ussuunimalasuitainsAnniuiinile 1 esniduaeinia
msAnng Ae nasiuuazniadany waranaaziinnaggieuseainmalae@nuilnafld fantsAneung
fszuzsmsdns lidesndt o dUani maggieuiiszaznamsdnuhitiesnds « duandl uazdnlifidatug
nsAn luudasiasniwismuawviniunisanslunirdng
cla e MIANIBIAggfeu @ A WiiisuwiviunainisAneesnianisAnenng
o NA |
[ J " 1 - < 1 -; 4‘ < [ L4 1 o
ca MI1 wisede’ wnets wbtfusanFunumsing Taminendedaliuiindnm
o dl b - Vo ¥ L4 = « d’ .’/ 3 -
aadnd wilawdaedn wnaandinAnmsiasdnm luiasGaudamiazuileialuedenilinnanisdnm s

o q; © t'4 3 - -4 [(R’3 3 ) o
unnmualinnauaniasFaudnbifeanitaesinga



In

cao MANEiRiHawsreviesilnaigmdlanies dalwesiautianianag
AnnAlNAWNAL o wisefia

ek AMMAURTRRdRaAnvdennaesdiinnies o FaluereniisnanisAneminAlis
AVAL o ot nuuneaeie Seenaaziuunnanligand o dalue dmuacmmnzan

caa minmwieamiinmasun Alduafnlidesnddlaiaz « dlusenine
nsAnLUnAlTAWINTL o wiotfin

cac manlanewieiansnsdaudulanui Efueumneildioa i Tanewide

fianssaniu 1 Lidesndrddanias o dolie devinanisdnsndlilAwingy o wiefin

L 4 Qam L & L
12 &. audnRreaiasinuindnmn
FatpndduindnmazdesfignanniBiswsialuil
s - ] [ [ % -‘ - -i‘ -~ -l [ ]
&.o dudlillzafnseatnwioun  sandeaniafies  uwarlzanazideadeudnaowsiens
Anwn
&0 Liduglanulrongfdendustnieun
o HufdrFanisdnmisrlsalisanAnmesulatsaisaniy (1o vie w.a.e) viadlua
o~ -l ] - [l [P -4 -~ e -l
JsenAnmaeulauaieendn (AL uie Ui1) Twdosutesigiuses viedszniallednsduinsengas-
AnwiEnisiinuwin viadwiasiwindnnessaoniunsdnm lussdugauAnmdoniisaueesigiuses
&« Wuddnufanisdnmduliggrstarsidalaismilaainumiinedavanisdaing
(nendanisdn) uazadandAnsie gyt luareimau
e.& duddnfanisdnmdulFygyreFaanumiineidedunisanniunisAnedugeauluy

Uszna viesinalszng Tanuaamanedeiuses uazadandhdnm luseduFoygrsdluareinnoy

42 b. maAadaniduTiuindnun
nsfusdasuaznisasudnidengaianiuindnmande & Widuldawesdavussiszna
spaminendavensfnefifeafunisaeudaidan
anvninendavenisdn ingensaraiigiauaniinmds ¢ ddnmiselidesdngen

Py ad - . . [y v 3
WA mas lﬂuaﬂ“u']ﬂi‘q‘ﬂﬂqﬂﬂfﬂﬂﬂﬁﬂq773“']'“1]?3.7"" Lﬂua'ﬂﬂlﬂ L‘ﬂ'\ﬁﬂm

<& - o
12 o. msrunziiisuiiuindnmn
J -~ o L' ) 1 d o 3
a.0 GRlFFuNsAn@anaciaounmiduindnmsadia ldiunsdewdnindnm  Tnadiasiu
L4 o J i -_— o L3
nadeuduindnmdssnuieminii e uazanuinuInedeiuun
ll-i o o J ' }’ - o o~ d' - o o
.o §RlaFunzAn@anusliannntunadondwindnsandunuvianandaiuueay
¥ [ aann - -l v : «l o o " }’ = J - L A - :"
FadldFuayianaimsud uasfestunadounelu o M dusnduunadounuwinendenimue Sasiias

Dadnaazdnd



48 <. msinaultFauuscslaumioain
Mt GauuaclauminsinraainAnmanaaniududrAnmdeluumnanede  dwmiu
wangnsnligendigygrasiivaninmeisin 4 duldaindsenirrsmussiminenduusssideues

UMINENae

98 . MsaMEIlisu
] 1 4 } 4 l’d. e o) - " dl }
«.0 mramsdeuassadldfunnuivteusinanansendsnm fiRo ladrmiianses
] . : o o - o i 4 - 4
Anmrian  (Prerequisite) Il wmualilundngms inAnmavsiesAnsiaidiasAnmrisuviessuisides
Anmnewlily vieldfuayiRananuadunsdifiey Ascidniamadodsniug
- a [ L] - - ] 2 (% dl
ol avAntAtazimualiinramiiouAnyndesie 4 wdunanisdng dnAnwai
fldsmaioumalunaiimmuasshifidnidr Guulunmenmsfneniv sndulunsddainAnmlimgandu
amide uslifuep@amadeulidunsdiasainanud InsavsisadaAntiunmlsznireeamiing sy
dmiuiindnmef ldaunsoamadsuneianlunanisdnedniassestiuaFeere
iR InanuAuasUfiRinussdouaivil 48 wo. WafnmaounminAnmneluszuzanuwiing s
dszma faniuazgnawmbedeaanannmmadienindnmg
o ) - -; (% -l Yol o d’l
o AnpumingiaminAneasamaidauRnm Ianisag
w.a.a NIAUNA
C.a0.0 WNANUNG  avdasamadoudneluusdaznmanis@nelngilisnn
nd1 o winefin uarliifiy ow wissfin dviumeaggiauacsmadoulibiiu oo wmicefin
&.an.0.l0 WNANMIANEIWIIGT  azfasaanzideuAnElunianizdnsdng ldsn
) [] - [ [] - o o 1 - ] - ) J ©
N1 o widnefin uacliiiu oo witein dAwfunmaggfeuamadouldbifiu o wiefin uwiersastiuAfare
[ PR - | o ' - - Y - v
ayiBananuA samsdiawAnmainndinmualildanlifiy o wisefin anadnduszniaggieu
wanla AIAAY
C.alo.o WNANNUNG  azdasamzidoudne luudaznianis@nedng lisn
91 & wioein warhitiu oe wisefin uarlumangFeuasamadenlaliviu « wissfin
“.alolo YNANAINEMIUN  AazfassmisuAnmlunianisAnsunibinn
nd1 o wiefn uasliifiu oo mitein uatlunmaggfeuamudeuliliiu « micefin wiasaztiuiiacne

(Y - Al' -~ ' A‘ o } o [ ' - :l/ - 1 4
BYUARINATULIA LW?]’ZN'VI8lUﬂuaﬂH'lN']ﬂﬂ’)'mﬂﬂﬂuﬂ1’ﬂﬂﬂﬂh~llﬂu o VUIENA mmﬂﬂnmua:mﬂqqmu

[
-

<.« tUnAnwaraazamzisudnedasind i mmualinnute «.a.e LT ool IWlunTan
inAnmiensadnmiasuauvdngasnielusasnamsdnming laeldfueypiRananui
«.& UnAnmasdiasamlsuAneiememuedm iy a1 UATEDURINNVIINENAY

AU



«.b ThhAnmniadnAuazmesramezidauGuuiouiulsd nefitaulesail
- - - - 4 v - AW v o -l
@.5.0 AT MaramsdouFauiuardeuthitnlaiuanuivseuainaAnun
@b dnAnmaalnAnamsdisuGadsnidegaureaniann wasinAneiniaan
-l 3 -;n (% A:‘/ | % -l' L] - 4 - - o
amzibnfindsgesursaindnenadnimiuassiasihninAnmnazdndanisAnemusaidaunvinende
wansAring SdaensAnmszuumisefndulFygyniudie WA, vece
-) -l ] [ [y - O' 3 anf ;3
@.o.a NIamlisuFauiiursuiraindnmaiadnduazniann Wameideuls
wnnzlugasmansdAnydng uasuinnaggFeuiardiamaAnmwiniy
w.o.e Aanmumiceinluniramudsuuarrrarnatdnmasssadulunusaieuns

maUnfuaznipmn

12 0o. MSIRNKAENIRRANNANIT
0.0 MuldtiAuwirsiiiuaiul 48 oo Mmeraiidtasnssilinmely o dla
TuwiiudlnniaFeureinianadnmung wianiell o o/ dilai duusiiudiannmanis@nmessmagg e
TneldFuayiRanarastiiinm
ool MraRnoedndesliTueyiRanenanstiiing uaWinadsielad
0o.n.0 MiraiinnauNItll o flani uuwiiuiianiaGuueesnianisAneing
Wity o ofin fUlAW duwsudamAnsAnmassaggieu Srfvainoewmiuarbithifindrydnsal w
Wluuamnanisdnen (Transcript)
oo.oin MaANULALAWT oo TR9MAMIANE VialudUAR b vanA
qoﬁﬂuﬁu;ﬁ widuillnnanis@nmn "m'ﬁ';'nﬂLﬁnnﬂuﬁ’u@:ﬁuﬁnd’mﬁ’nmﬁ w Wluuamananis@nm (Transcript)

' 1 4
oo.a  NTIBARNUALANTIBINNDBYWATI azfaqlidaiuswoumibleiasen1ARNYS oo

99 00. 1287158YU

inAnmacidandiiraerdnnlnasdastinardne bideandinfesss <o 18RANTFEUIIMNA

v
Y

Whr i Walandub@sRacusisdsenaldneudnasbidanandnen ludeaniu
1 4 ’ ' -4 ] o » L] ] v - -~
18 o, ANANTEU ANIN9e uazAsTTILTENEN Wil anulssmanuinendt

98 oa. FEHSLIRINSANED
om.e NAURA TnAnwdesdneiinauuascasuanisdne bitiesndn b mansAnm
L | -t ] ] 1 - - ol - ] t 73 - o
Unfvaiiauvin uazathannhifin oo mamsAnsndiviaieumin uasfiaaduuasumumangas
omln  N1ARY UNANMEIANETn MR EznanItAn bidesndt o AnansAnm

-l -l ¢ 1 ' -~ - el -l ' ¥ - [
nIaNELLNnI ua:ﬂmqmn‘lumu ino MANIANENAVIaWELWA URCADILTEUATUATNVANGAT



&

o Ay ve [ - R TR (- -
eam.en uﬂﬁﬂH’Wﬂm?U'ﬂuum’i’muuﬂ’mtl'mﬂ'luWIEJ'.LI'J‘H’]Li‘f_luuﬂ:T'ﬂuMu')ﬂﬂFllil’m‘i‘:m?.ll.l

ar

14
aull 4 < 'l‘l:fﬁi‘::ﬂ:l'lﬂqﬂ’lTﬂﬂlﬂ"]ﬂ’]&lﬂ?zﬂ’lﬂ‘llﬂxl‘llU’NNM'l?WlEﬂﬁﬂLLﬂZi‘tlﬁﬂU‘D’ﬂQNﬂ’ﬁﬂﬂﬁﬁﬂ

18 ox. AUANHOIUAAINANISANEN

o 2
v & oy

0.0 WANTTAALIBUFALITY azdnsanuiusaiAudu Failusulseanmail

Andur ATNUNNE wAN
A AdA Excellent &
B+ Auan Very Good o.&
B A Good @
C+ anald Fairly Good &
C wald Fair o
D+ 28U  Poor 0.&
D HW  Pass ®
F #n  Failed o

N9l F aznssinldlunsdifasieluil
oc.0.0 UnANdaaLLAZABLAN
oc.0.la tnAnnaay TnghildfuayiBananus
ox.o.m UnAnwlifiingdnaey ewanlifunsinduininandoubide Yeuas
<o 19 Feutvua ATy
oc.0.c UnAnwmindnsuiinuaauld uazldfunsiedulfasunn
oxle uBNAMAWLAUR < dndnlude oc.o nam?ﬁnmmmﬁmuﬁqq BIAATUARNFIE
dydnmnisielui
dyanmnl  ANMINE
w Wnnaulae1#Fuey® (Withdrawal with Permission)
| nsdaualianysal (Incomplete)
S wala (Satisfactory)
U linala (Unsatisfactory)
ocln.e MiWdysnEel W asntsinlflamAniindnm Famadouliuda Tne
iinAnseainoedeiunelunainyilule oo.s uarldsueyis
ocioln MR AnH0l T LA aasnssindlunsdiselui
n. anzdaauiuaneassanansdnsunszinAnsinauiidudau

v
ar v

> &
Usznaunsdnm vianisdnnatedaiudalianysal MalldecldfuayiRananwd



1. dnAnsnleuauininmsmeglulsmeualuiundesserdsniy el
TwiuraunnduarluugAINI T NI 18G4 D TUNEI LA TN INTITNIT ViTa lRaneLalenTY
LY [ v J o ) -4
a. tnAnsliausslduseuluduniinnsaay wiminAnmlignunsananag
#0U1F NEILIBTBANMIAINENABUATNTINNITEIENITABL o YnuR idFuNauvug ldfufuRasaudaiiugn
Limaslimnnsgeusiely MetldnAnmisesimunvuananiiansidhaeuludomiu
- A - J [] o
3. unAnsilsraugiiFmg luiunlinnsaauaulisnnsoinizaauld
-~ -l o) - S (% -_ 1 -l - ¥
a. fim wiansen viagmndteraninAnmteuinssy uazfinnsfaazieq
FAuAn Matldiasandlainu o M
a. unAnmidumulusnalsanalussazinaduludoaniinieasy
4. WnAnm lafuidenidusunusesuand luntsutdeiuivn uasvFewmeung
Asvuazdmusrsy Mailazdasaglureudnanmisasy
- Ve py - - - -
7. WnAnm idFuvinsGuninausmuisFanseamung  vidauuneana lugaani

N17a0L

v v
-~

o 1 4 o o ° o v

Wil azdeldfuayiBandszasunssunmdnamsdey uasindnwisies
° o H (3 ° Al - < J .« s
¥ineaay warvFen Uit e iifudniiais elienannddasureunanisasulanielu o dila
wsnaeanansAnndaty Rasfudydneal I azulfeudu F uaznisWidtydneol I aaude 1. e 2. dndnway

sav@uArsraudlonlunsasuuddydnwal I mulsemataamninende

& -
78 ot. MaUszSiunaNTANEY
ot.o MadszdiunanisAnmWinssiniieduniAnisAnmusiarnia
o&.ln MU UmitsiRszantsninAn e liasundngasliiuansmicefinges

] v
AurnaaulAvingu

v
o o

unsdindnAnmamadoudnmadmiaeuldaduduligandn D" snndmileai

]
«l mi

ar O t -~ -~ ~ -3 1 03 fa o -‘ -~ 4
Whiudmaumistiinsedinluvdngashldmnissfinassuissaiafon lunsdifidnAnsfsmadouAneiom
| ] (-3 4‘ dl Yy al o ' - 1 - v o ] - -~ -~ AI ]
soy Ui niurindanaunAnnudaniemasdnmeg  nsAmmdsfinazanniumissingedisnladsmilami

uu
ot.a NImuAmumiein elflunrAiwanusiedtazanaziuainmisafineesinn

) » 1 4 ) ¥ 3
TundngasiinAnmaseuldardudu A B" B C° C D' vie D winiu WnsdiminAnmamadeudnmaidei

>
L A

asulfarauduligandn DT wnndmileafs Thivswaumbeinuazwiniildanuanisdnmaiegaingly 14l

v 1 4
neAMIN MatiniraeE ey dnAnmazldasuduligandn 8



al

ot.e WA o sy Tesmnnldsiine
ot.c.o WHnEAmIITaIA WAmmanuamsAnmenindnelumansinm
du Tm.uvmumommnaqmmwﬁqaﬁmﬁ’uuﬁummuﬁiazﬁm%« wskatnasatenniatintediaiAnmluna
nsAns i 7
ot.clo WHNRAEazAN WA nmansAnrenindne  fusdndnAne
’iuﬁﬁﬂﬁiﬁﬂu1ﬂ'ﬂ%QQﬂﬁﬁﬂ Tm_umumou‘nmuaqmmﬂmﬁwﬁnﬁ’uuﬁmmuﬁia:'f‘)mﬁufqmsﬁqnua?fmmfawmﬂﬁm
TRATAAN e aniATRldsFuT F
42 ob. MeAEUANUATMTTEUG
ob.0 UnANmAsaLANIAT IR axdassmuludneitniuiiansundazaeuld
ob.ln TnAnmisauaniisuden azdassmulmdsmiuiramifedenins s duunuiile
ob.a tnANEAzANEAT FuAmATRseuliduduligand D+ i
92 o, FMWUNANEN
oo MISMUNENINAN aznssiadiefunianisAnmaenfusiazma Retenid
EnAnwidnAnsdhidluin nssuunanminAnsnaznssiadefunianmdneinifisesiudududnAnm
dmiumaggieu Wilwsnsdnmnlisauiunanisdnmlumansdnsngidaly
odlla  UnAnwng liur dnAneiseulduhieanasanlisindt v.oo
odl.a AN AN WEun thAnsRseulduduiefegzansiingt oo
498 oc. NTWUAMN
oco tnAnwdasmeulflfuiednaranlifing o.&o  luuAazmamsAnsLng
fasfussiusnwiinine anduindAnsiidnAnsduniausn
oclo nAnmdesseulflfusnedeasanlising o.ae et @ mamsAnening

-~

- ] - :’, 3 - :’z A‘ (A (%
Aesay Naviussiuanimindnmd waltliiuniants@nmusnrenin@dnm
oc.a UNANMINALUNANTITLEZIIAINITANHIATL ob NIANNTANEUNAYTaWMELMN 1T
WNANMINIAAMRILEZINATNTANMIATL Ino NAMIANRUNAVTaREUWNUAY wigeuldminaiadaliasuniy
o ol A MYy W - ° ) -l » o
wangmafin vis ldusuaduaranmindt w.oo fin asuanmmaiuindnm
o J 1 -~ 1 - [ 28
oc.e UnAnRbismatou vieliRnsensmuisuuasdszinananinda oo NUANENAY
o . .
azawnirgdeaenannneideaindnm
om.& wuInEdudliuan mindnmdonmgnisinfiaiibateieus
-l 0 m - -; £ o 1 t -~ o 1 ° -l
ocb  HARNINIIIataigaliaiinedinn uusanuiasuldnssinlnodssummite
ANERaYIny
oc.a A108N

oc.< MY



78 o.Mty wztuTaaindnm
act.o NANMRERUIHANI ea witein Wisuguaiuindnm i o
actln UnAnmiiaeulifus am witein Tliuwiding oo witefin Wiisugumiy
AN TR
octan UnANMTAeLIARIWA bb wicehn TN we wiatin WBaugusiu
AN o

oct.e  UnAnmnasulARIs cer wioefin I WiReugusduinAnmdulld «

98 lbo. NIFAIMMNMIANEN
wo.o WnANWIANRArEUATRIRERAa ANNTANI IWlunsdiniiansdllasasialuil
wo.0.0 QNN VIaszANENFUTIINIIMIMIINENTEAINTg
wo.a.ln  WiUMuUANAEINANITEIHdalszna  vianuaulatamiinenduuiu
ANAITATLAYU
-4 v o~ [ (3 y [ 4 -l [ (4
wo.e.a Authaausiaaninmdadunannuamadaunmgd  Taefilufuseauwnd
AINADWNLILNATBINNTNTUTaTTINENaLBNTY
wo.a.c Hwmpduflugridedunssidfunisiansanliaminnsdnnla
:l/ -1 L' 1 L4 J -~ Lol
il WhinAnmiiuaFaslaeFingauas anumidudiarroneyia
(% -d'd o o J J o ¥ ar vy = - o 1 -‘;
wo.la  tnAnmRRANAuTudIuRusTiuAYFaeaANNIANE IRt RinuanBdssaTyi
mo.ln.o  WANM Gl InEdEvanisArinaudqatinaies o nAnsANM
i I°I ] :: -1 (3 -J L3 < J
wo.laln  HusiudsazanlinIngt .oo il MiinAnmiiuAfaslneFangauas
WanwaidugRasnneyin
wo.a  MIARNNIANIAINED lwo.0 USY wo.e W WiayTRldARaclNY 0 MAns-
Aneind dninAnmdaiianusuiunasdssreaindeluan WainsuRagiRnmeainidunsdifes
wo.« unsdiminAnm ldFuarpdlianinmsAnmly  Widusseznaianeglussusionn
nsAnmsian enduindnmnifueyidldiainldannde wo.e.0
’ -; Yo s v o o~ Y o ) &
wo.& feninnlAFuaidliarinnis@neninAnmasdesiiszArfnmaniunn
nadwinAnwnaianisAnmuUng  RasiuasWuanwindnm  sndwinAnmfiamnzilisuuazaivn
NIAN AN < dila sasmansAnening
(% d' Yo L RS o J o~ 174 ] & &~ 1
wo.b UnAnwlFFuepEliainnsAnyuiieasndudnAnmsie  Winsawisenas-
- d-ll o -~ [ LI
nzidauuazUszunans wszanuAMinAnmdainagauaisu
wo.a  WaNAN IWFLaRlinaLdAnmsauds Willan minAnwunilauneulifueys

WarwnnsAnm



o

v s al o o -~
18 wo. UnAnwMNsEAaszilisumeaau
o = o - - : « ) 3 atal
nsadtnminAnfinssinfinssidaunisasulatsiania wWianisasuszwinanialirouusi
unAnmndainey wazstermenssinisdnenissauflugRasanduiuaaiiayaimitadanaumain vie
Wumnnufinetinbu
wo.o Ouduanuialszinnyain WadlnninAnmdnssinanuiianselyi
wo.0.0 WetnruAidRLdY F Wdrinssinlasudisunisasy daulandud
inAnamndeuld Suihdsfseuniuda Wiknansaeunniaenliase dufhdamdahilfaauildauiu
nrsauANUng uarWlsuantsasumunaayliai
we.e.l0  WeinruRdaminnisAn  dndAnmdnssinin o MAmIAnUnRiu
b L 4 N o o 173 o mm ‘s’o !l-l - d' 3
atines nsdainnisAnasnin@nmgnasiniiodn WiEnlunmamsfnedn® daaannianisdniingzin
- d'v -l 0 v III [ L9 o | P
fm winmafidaananansAnsninssinimduniaggieu Widainmasusesdinisdnmdald enduindnmi
e a v ¥ y [ ¥ 3 & o -ll y o
ardrfansAnmlumanggfeulideminnaggiewiu  warlhiusrusnarigndainnisAnsewznianisinm
- - o 1 4 J o [ 14 - v ()
UnAlumsnanwinAnsuazszazioaimsdnmdon  lednAnmasndudnindnmanulnd  asdesdnsy
Arinmanunwliarudawdaneu
WnsdlinAnmngndainnisAnm ldamadouGninlaianlusnoiiu
4' - o~ 1 - -~ ol e [ b3 &
fanAnaw] avinendeac et videiulaumioniinli
wo.lo  dnduarufimlszinmyaiaduiausabianuinenduiuddliduanwainnis

Whaindnmn

42 . NISTRAUANSNTEY

QuAnaFeu  Awnoefin AN wasAsssudlansin  anduddssiuesadawg
WenvinendeliuuareanluaiaiuRuliinAnmuda amAnendasslimly Huus

oo UNANMTARN0NATT  INzawANENdIlszmAsn@nnsaeuATiy  inAnuad]
AndreAuAe GaAilFnsunelutun o fuudaaindudszniaani@n

olodo UnANTaRnoawiTINale @ dUairesnmamsAnmunivieniely o /e
Alnwirasmaggeu tudwifudlamansdine TansazreAusiddnAriuldifiud o witidbisnde
inAnmiaeudn@endnantilunms@nsmauen aclil¥Fuanssingn

o - - - v o 23 1 - -l ' V' m -~ :’/
wo.a  UnAnRnoadTIEaNuAWUAluTR k. arlilidnEreAuANA TR TN

12 e 3EEIIRIMSANEUATMSTRTUS QN
umansAnegaing diainAnmasulddwaumireinaruiouanundngns uasliusn-

- |°’ 3 - A‘. o v o o (% 1 -
mmﬂumm'] n.oo uawﬁﬂumsmuamm’mmmmxﬁmm’mmmﬂnmnzmﬂuua:ﬂ?zmaNa



@O

d LY o -3 ‘; o el z - -
dadnAnmdrfanisAneudn  DRwnalsuwiudauscaunadsuduadyanninaunan

AutlliuuinendavenisAt ing

a

18 we. nsWWRYSQQN N EONRN3 ﬁﬂv\a‘\‘/\ﬂiﬁ@%% 554
ﬁnﬁnwﬁ@qgﬁéﬂ@hﬁm%\mwﬁuﬁnﬁﬁfa%ﬂﬁ)t%ﬁa@hu%im 0.00 UA
Bifnda o.&0 vﬁﬂa%&hﬁ?amﬂﬁmgmﬁuﬂm:m%wﬁ?ﬂwﬁnqmuﬁiﬁq‘lﬂﬁﬁ:’mﬁmmq Nansuafu
wtﬁ‘rutm‘{ﬁﬁaﬂ%ﬁ%ﬁ‘ﬂﬂ‘ﬁ% .

&~ aan
%8 b¥. nsaUNAEYN
oo UnAnmRaclaFuayBFygasiesfigusunimna
bE.e0.0 Aovlaldmoumiceiaasumundngns malussezuanisAnmnivun
Wude om
&.olo WuSuadBaranlifningt w.oo
-l - ol
n&.o.m NANMNUTINGAR

L4
w&.o.c BiWusrAnAmiidulaq fuuminads

wei dnAnmfaeulaldauaumineRnrrumumdngas uiwuiafoazanlite w.oo a
Ry Fikedle
beo.o amuindninfdaseusumangassiellEnauniasiuduieiy
azanlifing n.oo mulussazamsAnmittuuslilude e dnfosdesszazinenisinm
ot amufnudnmdemAnininAnmiaeseuldddudu D+ D e F
aundnasiudiadnazanbisnngn o.oo MmulussaznaitunBludie oe fandassuznamainm
nt.a  nadRldLIEnwAanguiLAnEded dnAnmglatingRnsnilideande
afusiglisasviineduetninun amnu'ﬁnmﬁ’ﬂﬁawﬁﬁamzaﬂmmmﬁlﬁmtumm‘lf’a’ﬁﬂu \Wadeu-
AUNOANTTHUATUIATINAT
lunsdifnaresmsssusnuduilsngdmininAnm§iuiinginsniidenduse

-t - - - > ] v - - o =l o ] aan
NETANNIRINUNINEIREBENTIHUTNIATN an'mmonﬂ'muuamm:'luﬂwmﬁmru'\

18 b, SISy uniesitien
v d' Ve - - - ’c’a 2+ - oam 1 74 anm,
ob.o  UnAnwnaclafnByyfurdtisniy asdaliguauifands e usrAuanR
auATudIUA YR bb.le lob.m LAY ob.e

oo Wy iesiiondusiunile dndneignd i Bygiemlonduiuniia A



09

koo UnAnmmaLnAieniadt KesseulslWnieinarumundngasiidoun
Emtlunariiuslundngrrnmang (e 1) vleandngrzniad (¢ ) filbidunanimAnmilifueyRis
ainnAne uas
ook ThiTiufuadnacaumus o.eo 30l uazhinaerAnlnlAlud iy
fuF ussAaclinuasulAludrdudu D+ vife D Wdten
| b ygisAteududuses  TnAnsmnane bR By Reitiendusuases
KaainuaaniAai]
wo.ae MNANMMALUNAYFRn AT AesseulFminRinarumumdngasitinuun
Wmwlunsriituslundngreniming (« ) vdendngmzninda (& 1) Wil bivunamsneiilAFumpials
aminnsAnEuay | ‘ |
bb.al ThRAuiedsaraniud e TulluachinoseudinlalAlud Ay
fuF
. wb.a dnAnefiseviduiasinatunundngaslunsdzzazinanAnsfiunda
nanfirnluudngasnaming (« 1) wiaudngrsninda (& ) WilbiiunansAneifFueyildain i
avs W Brygdiesitien aAude eb.no 1ite $8 b .ale WnidizeznaAneiiauliiuisandedades
Aeafunsdamrusey siededesiugintaluszaiadeafiRnsibilkeglunrnfudsseureaindnm

48 ha. MenenaautlSggn
- L) 03 o LY - : L \ ) :
_ gdrFansAnmuarldfunpidananumingduduliuda Safldneussieluil eagn
penneulFyurlanan v inendn
-~ y: -

J 1] -~ [ 4 - 13 - A ]
bd.e  WeUnnguANvINtdelumeudiniudadiufiguaniiliduliae fa o
. X
uacte we. uiarsiiiouil

e Noudndiu Wndagygainmain

i ,
w8 ke, WlimisumminedavenisAiing ddasnsRnmssuumizefiniunFgynindia wa.
“ o L J -~ [ A 13 1] o
wdad  WALUMINAN M An luumdngndevenirkinedeulnnsAner weee laundiazduiams
AnsnitaRusanmnaiuin®ng



Qlo

48 e, Wadnsumdudinmmemurnionfiuvazifidwneeenlssma Ad  Avuauum

- e J v o m < [ & ) | 4 « - -‘l’
'L]QUI’I WalinsafiunuassuiingdadlulfosmnuFauien WRSUTTIQHAFTHIRAUITHHIBITTILE LY

- o
dsend o JUN o FWMAN  béed

(aﬁﬂ) 2717 IRRUUN
(M7.2717 BT

UNBNANINMINENGE

dnungnéies
’?f.:aun-l nusens

(Honmaniranstl as.glsorsos suading)

savetnIsuAtNe AN



(@)
suiligunniInendsuamsaing
' ' o & LY. o «l
91808 nsfnsruumibeiatulSygnindes (2R 3) w.a. 2554

- v - - v v = - V. a o = Val o - P
Waliunanandevenisdineussgwusiavanlunisndmiufn Wldnwusidseasdniy

[

AanwniIwwIaIngndt nanaAe Hanulll Waninwesetwee e ussiinwanyninngsiassiuaing

WILNANINNINENAERIABEIUIRAINANNTUNIATY 34(2) WinTeTUTYQRAan1TugaNANE
lanTu W.A. 2546 uilafaRn (aifufi 2) w.a. 2550 uasuRanvanatdevenisining lunisuszquaian
5/2654 (286) \Haduf 23 fuanau 2554 AaudlaRuEnssdaunAnandananisAn inadsag n1sAnm

seuumeiadulT oyoyniudin w.a. 2545 Mseluid

b -l d”d ! - - [ v s Y ] - t
19 1 FELLUVULTENIN “suiflsuuminandananisAn inadnsog m?ﬁnm?zuuumﬂnmutﬁmm'\

Teudim (U7 3) w.A. 2554"

v
& (AN

. 7
4o 2 sueuR I ld s AuTumwA At AsnTudsenadusiuly

42 3 Wani@ndanduwissuifisudnson nasAnmssuumiseiaduiFoyyniudin w.a.2545 48 24

nsliaylioyoyn uaslilddenousialiluny

gnaauldldasunndnyusisauudngasliguiatuas lWusussiuasinuaiuasannaen
wangassnndnintusinisdianisAnssAulF oy e wilisndiwiaadaiainssuudusinssiuaz i

WlssuaylFoyoyn
4 4 WiuAndannuluda 25 nsayimBoygn

25.1.6 sauriufeaaudninsguanuiiunidinguegsia Aunaluladasauns uas

FuLiFusgna manusinuanendaimualy windndnsliannsaseuriuasuisaiusi nAnmn
T J ° < [l ~ -:Il —‘ & o 0 4 e’

arliannsnusediianmsAns i mrseutiwdessudaninsgiuannadil azGusiuldidudwiuinAne

AdAniaustnisAnm 2555 Wusiull

dszmA o Ui 17 manAN WA 2554

(avie) Fade mgyrRuansnl
(@7.3998 wrylaudanod)
UENANNMIAINENGY
vuhfununenaniamanenge
dngnaes

?7:“ o N J(\he/

(FANANARTIRT5E 015.91997504 suAAE)

sa9RENTUANNEATINNT


http:LtlU�Ui.t1
http:�'Wt'l12-J1dfl!jU"ilt'l�1Ll"m1�n'l!t1i.1f
http:ry1P11LLfl::;i.1f
http:LtlU�Ui.t1

(dun)
suiflauavinenaavamsaiing
4 ' a & @ o o o
dpae MeAnENTTULMiNaiatuLE Yy ITugR (RUUN 4)
N.A.2557

a o Y Ao _a o ' a o a 9 9
wAngndawani s nadvusiandnlunisyeadaudialdilauniwwarauassnlvidy
PuALaTriauysainFania Anad S19nie ansual wazdsla auAnedeRslainsiavusdnEsTudn
el szasArnsuniinandey vief Fandt Tufinganasing iwaliinasandiuanulufanssuiudn
ganan g gasnwdnedoilulldiaainGauies endudrunaniumnluninm 34 (2) uvs
ws:mmﬁmnjﬁmmﬁu@muﬁnmmnmu W.A.2546 LATUANAN (RUUR 2) W.A.2550 AaNTNUNANEIAE
wanisfnnalunisdszgu Afd 6/2557 (306) Waduil 12 fuenaw 2557 Andlveansalauumiinende
wansdnIng ddae mAnesruumdlefaduFyuniuds (UuR 4) w.A.2557 el
73 -l d? o 0 -l - o v U 73 [ -
da 1 suflaudl Fandn “sudlaunydnerdauanisdinlng 916qe n1sAnETTLLMLLafim
dutBeynyniitudio (aifud 4) w.m.2557"
b7 3 - < = o ¥ 1 v ] - :’4
d8 2 Wendnrmdaunudnendaunanisdnlng 91éae maednEnssuumdlefnduBuun
Toudie (RULH 2) W.A.2554
dn 3 sudeuilfdeAuiurinAnsfdnAnesaustinas@nen 2555 gl
[y 3 o Y = = o v "
dn 4 WiAnAnlute 25 aasssifiounvdnandavanisdilng 416qe nnsAnseu
wihsAnduBuynTugie w.A.2545 fail
2515 dndanfianssutudinganaiing dulssnaudesfanssntiAuuazianssy
<4 ol/ dl - ar o 3 o I 7 ] - A o v v
Wangau 60 d9lud suAnmdInendanivuald uininAnenlddnsanfianssumannivualdasudqu
vnAnmazliaunsotivaaddanisanen s
WnAnm doa. Weuleuw Wdndonfanssnindingauafing 41uqu
30 dq e futlsznaumefanssuseauNuanede 15 $2lus uazfianssnssauatus 15 49lue
AnAnmdndnenlundngmsssuunisansanislnanisdidnnsaing o
runmsendunsdienfanssnindingauaf neviaaun
das madrsaianssutiufinganasiinadwiuinAnsndhAnmneutinisdnm 2551

WiduwldsulseniAnsanendavanisaintne # 319/2549

dsenid tw Ui 29 deu fuensw WA, 2557

avie  wedas deanAana
(Wedase denAana)
UENANNMINENAE
dungneies
jf; o
(Weanalisan danue)

Futnnadignnng



@uu)
=y o) w 4
sufgunrnIneasvienisa Ina

Nare mateulsumibaialumsnanmnangasszauliyannl WA b&ee

Tnofinsznsdyd@nsinuurind we. bacl mnualdiinaisuleunants
Souninmsnylusguy msAnyuenszuuuazmsAnnNdseds  Mensuausalisan
nMsAnyInasadlauazugioTonanianisanyl  o1feduIvmINANNIUNIAT o0& UMY
W35 19U YANISANY IR WA bl HATVING oc UHINTTIIFTYYATDITUGANANYI
ONFU NAlo&Zdd amwﬁ'nmﬁﬂiumiﬂsz‘lguﬂ%@ﬁ /oEdd (odo) HBTUANTT ob FuNAY

=

&< NNvalReenszosuunInedaron1sn ng 1d2e mseu Tounurenalunsdidnu

a =

E4
wangasseAulSanes nabee 13dsil

¥ a dyd ' = a [y y v 9y e 1 =

10 sufoviiGonn “suouumimedsrenisa lne 11ds msfiey Teunisenalu
madAnumangasszaulSyees wa bde

v - dy 9Yq Yo v @ @ & o~ ) 1 = =2 o [y

19 o szideviInldinunurnfnyveiey Teuniagna Mnmsanyluszuy dmsy

14

vangassemnlSoyanas duetinsfnm becs Wuduly

v EY a =1 a ar 9 Vo9 o ] a ° o

10 @ Tdondnanuluszidisuyminedonemsn InenarenssuTeumizenadmsy
wangasszAun ligeanilSyaned ne. bec<

Y o R Aaa A =} v a Y =) wa w dy

40 ¢ vnAnuidiliansvedieuTounitena dedliguainianeae il

] a A ; = o 22 =2 P 4
g0 wumsnadenuaziungifowihningnu lusamsiinuidszasey
vorfisnTounaeia mssadenindnu il llannlszaeves
UMIMIAY
A o o ] o ] P
<o duvSemadhnindauvesaoniumsdnuiszfugaudnui
NIZNTNANBEMIHTodNINNUANNTTUNITNMIYANANISTUTOY

o

A ] AA o o =) 3o o
NIDNUIBITUUDIT 'mlmmwn:Jngwmasmmmmﬂuqmﬁﬁ]

=2 (Y A (Y ISR a ~ :l’
ﬂ'liﬁﬂ'H'liSﬂ‘]Jﬂlg‘]J ﬂJﬂlu'm5853@Uﬂi$ﬂ1ﬁuﬂu¢li’lﬂﬂ“]§‘w‘]fu@;d%'lﬂ
aaniuiinsznsnAnmEMsnTedninuANzNTIUMINSgANANYT

U509

173



9 =) 9 9 @ dy
E.o fvdlulianyazdoaiusae i
o) WudiilsaRadestediouse Tsafidenusuneos Tsnfidlugilasinde
MIANYT NSDAABUANAR
) Wudlinnulszngadeudoedisdouss
o) Wufinassa
9 = a =) VA [ S dy
Y0 & MseuseIncou Wosnanmnaandeas 11
&o AuneinlundngasszdugauAnumSeifeuniidninau
= 9 =1 = aq Y
AuznssumMsmsgandnu Idanumursunsaivunaalli
v ¥ v
&lo Husntirmienguiwiniliiienaiszaseungylidesnanlud
Y9931 N VN IAgH13AINATDT U183 18H IMNUNANYAST/A 11T
yosraniugauAnyuAuiisuiRsstui s L eImanangas/a11amn
YOIUNINGAENOMIA 1N
= a -~ a'l a 9 o a
Z.o Hunednlunuairnnsanyniall vuedrmwizaiu Jeuen 34
A o A a o = o A 'y g [
UAU 139 FN I Inuaznundvudenas faeula ldluszaunzuuy
A19nY5(letter grade) 13if1N 3N C NSBUANTEAUALIUU(grade point) .00
niofoum1 Ine laido a1 aTEAUAZUUUAISAYS (letter grade) UBIIN
::'sl - ' s
NAvfnyINBUMUNANGAT
b v <2 a =) ] = 9 A o ¥V 1 S = d'sl =8
do 5 pfAnunveisy Teumintenaszdessumiiesdonud lunuzInndoamsanen
Y s 3 Vo =2 d' g & d'l a/ o ] a
Mol o TWiiudwaSullanamsanywsnithAnyuwevesusesmsoylaiouTouminenan

25N15UA

9 LY r.:' Yar waqg Y ] a 9/ 2 t 9 ] o |
¥o o 1inAnyn lasveyid oy Toumirshaazdefinyuiuszeznar hifesnimils
=2 Y = - 2 = ] ; ] ] a
NMTIANHYI Iﬂﬂ%%ﬂﬂ\m\ﬁ’lzmﬂuﬁﬂyﬂuﬁﬂﬂﬂ'lﬂﬂﬁﬁﬂy'l']Jﬂmliﬂ"lllﬁﬁl’n ocd HUWNALIAY
= = vy "y o 1 a 1Y = aa as o
m‘nzmauﬂnm"luuaﬂﬂ’maaaz & YDIVTUIUHUIYNATIUATDAUANTAT WWISUANTAUTY
=1
NITFANH

o 2 =

Y a o’l‘ =
19 & MsmsuguzFullvenindnyunouTou
2. infnyn1dsueyialiifiey Toumitenaliiu o mitsia IWMieugiue
¥ H
dhindnunduii o
v AR d‘ Yar wvaq Y . a 3 ] [ o ] t a
<o dnAni lasueylialiifiouToumitoianis e itia ualinuy &
9 v
wihenn WiRsugusdunindnnduli o
[ ¥
.o unfnuildSueylidlhifien Teumitsiadwad bb mizenaua lihu s

b 4 v
e IRsugusiuinfrunduilli e

1% 174



..

v
I=}

9 Y
<.c nfinunldsusudddifouTounulsiadae g8 mienaaulyl IWideu

9
k4 [

@ < & Al
guzdhunindnusuii <

9 o 2 =1

d0 & WnAnyuisu Touszdnatisemsssuiloumsiien ToumulsenavusaurIngde

v v 2

18 00 1nfnye 1RTVSNResAton ldamzdoudnulidnifosay o0& veq
fumiriasunasanangasuazlguaviadiullaussisuuminedendwnsinuszuy

} 4
wihenatulSyantiuha we. & o ob msliiSyauiesatioy

o

L Y a = Yo ) dy Ao M °
19 00 °lmﬁmsumi‘lumﬂy1mimmzmaummzumm%aaﬂﬂs:mﬂ A1 N1HUA

Ava A o A £Y = n:y Ada a @ a wa a dy
uuamalfiiaieduiiumsidiiiuldawsadioudl lunsaintiilymiborrrumsiidawszdevi

-

v
Ada

A yﬂ s c? Y a aA 0 aa o aa o a aq YA ﬂ
yensting ey ldawszdisuil e smsualisnnidene  msdisnevesesnsud ooy

~
nga

dsema o ’Kuﬁbd TUNNY bEEd

S 4

@3¥e)  ilszaud giad

& A

(elszund g3

=y N

HIWYNANUHIINYIA

duugndes

?YJo»M Ny"q‘\e{
(immﬁﬂSWﬁtTﬂi.q"lﬂssm suUADAD)

s0993mMsuArheIINs

o 175



szifiaunwInenseauantsan bne
e nafirulaunag dnwsuasdszaunisal annsAnsuanszuuLaz/vIa
nMsAnEANAsENAEINgn1TANET lUsEUY AAuANgAs

FEAUT U IATUASIZ AL NRANEY  W.A.2547

TnevinseamiyafRinsAnmuieTn® w.a. 2542 Awualiifinadieulaunanis
GuwannisAnmlusruy nsAneuanssuuuaznisfneinindsendy  iNesauaua
dfrgynsAnmasastanuazaenalanianianisinm  anfasiunannaonlusnmmis
WHINTE IR NNSAN MR W.A.2542 Lazang 34 wiansza iy ol
anrdiugaNAnEenTy w.A2546  antuwidnendalunistszguaiel 62547 il
o ol o 2 o aew al a o 1y " -

TN 3 funAN 2547 AnNF WeansailinunwIananaananisAnlne dsae nsWaulau
v o L d < o/ 2/

AN inwuazUszaunisal annsAnuenszuLue/MTaN s AN NS Aaidng

nsAnwlussin aundngassz AL B rruarssAuiuRnAnm w2547 15

9 = d’ld ¥ ] = ar 4 v = %

48 1 suflaviiGundt “sudsuavianerdevenisinnedadaanisiieuleunansd
vinwzuazlszaunisal annsAnuenssuuuezvianisAnmanudsenfedng
nsAnEIusEUY ANNANgRT seiuBrynnsTuazsTAITuRRANE W.A.2547 ¢

48 2 sufoullfldTeAusawstinisAnm 2547 Husiuly

e 3 sudeuilidisduduinAneiifauleuanud Pnezuaztsvaunisal an

) o ¥ o L &
nmsAnmuensruLuazAtensAneadstnAudignisAnen sy maundngas say
Boyyrsirussssiuiufndnm

Y P a - - & y ol a o v ]

48 4 nsdaulaunusnmiiaansyilisuilwldesidaunmninandananisdnnedn
soansAnsruumbeadu Ry Tudin w.a.2545 sullaunwdnenfavenisdnling
9dae nsiuleunmbiannduiundngassyaiuiligandnBoyyeT we.2544  uax

v o

alAuNAnenduIndaamsAnsnduBFoyoyitn w.a.2534

e

4o 5 Msnifaui
“NWINENAE” MBI manendauanisénine
o = o E o 14 AJ <l 1%
“inAnw” waneiia dhAnmuniinandavenisAinesefieulaunang
WinzuazszaunisaiainnisAneuenssuy uasviansAnmmudsen Aaaaaindnmm
weaduiumbefndauwinsedamundngasnisinen luuwiinande
= v o o, < = 1%
“madisulenannf finweuasdszaunisnd” munetie nmsfauleuanag

PNEEUATUTLAUNIIRINANIANEIUANTLUL WAL/MTBNITANEANNE SN ABaatinAns



watiudlumicefndauminsedsmunangnsnisAne luuminen sy
3 yala = Y o ¢ v o g <
da 6 gRAnsremaulaunnNg intzuazdszaunisal  FasiianuNugIumun
AnmualunausTu s gIuuangAInsAnE1a89&INNUANENITNNITNIRAN AN YiTE
] as d‘d o o o dl = =~ as d’l
whturesdgiianunasunguuneiusaslussdunrabaulaunanisGau Asil

=

6.1 nstlaaiuuloundnud inweuazilszaunisnd seivfFoyoyss  fied
LﬂuééqL%m?ﬁﬂms:ﬁuﬁﬁﬂuﬁnmmuﬂmw’?mﬁﬂmﬁﬁ%ﬂﬂ

6.2 nstiwaifitulaunnnug finsruailszaunisal seduiudinAne
Feufhugdnfansinmezduoyosmiadauniaiill

48 7 nadeulaunonad inwe uazdszaunisal Andninoet it

7.4 sdnfnmassuiingdeiiudfasseanimihiiiautaunaug iy
wastsrauntsal  melusraziaan 7 Ay tudusdeamanisdne Taslfamsnssuns
FINYAMLNITNNITLTMNT WAL ANUENITUNNTLITINMANG RS Fifiunsdeid

7.1.1 seauBeyue IHAMENIsNNTATINNT/AMIENIINNNTLTMNS

]
a ) )

luandArRansanafiunadieulauacand sinweuastsvaunisafaesinAnmiitiy
AFRILANINAUD ATULIBLRE WA SN BYITR
7.1.2 seauliudiadnm  Wanznssunisdszamdngasiianson
= ¥ o d L% n=4‘dl o 9 9 © P
nmsfauleunnnud finwe uardszaunisnl aeuindAnmtiuaies udatiauennud
Tnudsneatinanansnnayls
7.2 annumbleiaiinAnmsesuFygisrazamadoudnm lfiduly
ansudsunvnAnendevanisin nadisaenisAnensruuniae AnduF o aniiodin w.a.
= 3 o/ 3 1 v = 1 a o s o’
2545 uazsziflsunmianandananisininadidan maiaulaumbeiaduiundngss
seiufligandn st w.a.2544  arwumiseiaidnAnmszAuiudadnmay
v
amadeufnelfifuldmudetiiduumianendananisdnlnadndaansdnmduFoyon
M W.A.2534
o = o ey P Y o -
7.3 maiiuiinuansGaunldainnisiiaulauaniud inssuazlszaunisnd
Winanudsnsdssilunasadl
7.3.1 wdEARANNTNARALNIATFIU WiTuin “CS” (Credits from
Standardized Test)
7.3.2 whefnannsmageuibildnsmaseuninsguliiuin
“CE" (Credits from Exam)
7.3.3 wideAnannnislsziunisAne / ausunanlaevuaeanuae

flildanniuganAnm1#iiuiin “CT" (Credits from Training)



3
7.3.4 mheinannisausuiuazansanuliiuin “CP” (Credits
from Portfolio)
7.4 dnAnmsesinssArsssudflouniaiaulaumnud finseuas
dszaunisalmafiuinenduivus
7.5 lumsAnuduadeazay arliduansFoufannniieuleuning
nwzuardszaunisnl unAausNIRREATAN
¥ o/ I [ g
fa 8 WnAnwilszaznainisinmaail
8.1 szauFoyeynsis
8.1.1 dnAnwazsasAnwuiuszazinalidfeandmilslinnsdnmn
=l v ' A i ° i a o < =l =
waraamzidauAnmbidesndinialud wesunumbeinmunaeaudngns Asaiians
A13ansAnm
8.1.2 vinAnwnlFFuanTRlnReuleaumiefinfingn 33 wisein
azsiasAnmlddramunangnenialungd 7 dnrsdnm
8.1.3 inAnwnlFFueyTRldReulaumisefinfius 33 misfn
wsiladifiu 65 miaefin  avsfesdAnmlidnfanundngmenialuinan 6 nnsdnm
8.1.4 vnAnmlFFuayRlkifaulaumiafinsus 66 witsfin
wsiladifiu 98 wiaefin azsiasAneldidrfamundngnenialuiean 5 tnnsdnm
8.1.5 unAnmlFFuayiRlfifaulaumiefinsus 99 witefin
widesliiiuanlugresduaumbieAnlundngms azdesfnmidrFamaunangmenialu
1281 4 dnsAnmn
8.2 sTAUTTUTIA AN
inAnwazsesAnuilusraznabidesndmilstinnsfnmuas
= 1 ) ° 1 a o S el a
amzdsuAnmliveendrassluanassduumissinmunaeandngns Asacland
ddannsfnm  ValasdesdnmlddrFamundngmrnialuinat 4 TnnsAnmn
¥ 1
fa 9. WasnsuRiduginmnisansadouil uazlifiewnasanisznia Ada
o o on d 2/ o o L= o G ¥ < v
AuuawuIm e lintssmueuesswdnedaiiulidaanuFaufesuss

ussqranINAnunsNnirassdiaull

tsenid o SR g4 Funneu 2547

(A7.21%7 1HIA1UUN)

UIENANTNWINLIAL



AANUIN A



ANAIAN NI AN FEUaNITAN 8l

‘ﬁ ‘éf’* /2563

G4 WwAtAnENITIN IR UANgRIti g Aaduiin a111iTnnedannsnng i

wangnatlfuilg we. 2563

% !

Y o o di as = = oA wa ) & ] i’/
ANTHUTINEN AR sLuﬂ'ﬁ‘ﬂ‘i‘::‘ngﬂTﬂVl 1/2563 (338) NBIUN 8 UNTIAN 2563 NNE‘]@HNWCLVI NI

PO NITUMIN BN A NG RILEMNIEIRAT AR @123 NP ANTINTlsauIN NANgATUTULISS WA, 2563

AaldnnsadumeimuvdngandulddaanyFouies aenedaeiuannsgndfdsniTiazinusiaas

ANTINUATLENITNANINTEANANE WASRANTUANABINTT8Llsznaunig

WIENANNUANEGE andadiunaniuadlunng 35 whiwsesminfRanitugau@nm

3 1 3
N1 WAL 2546 WTlRNIFN (R1TUT 2) W.M.2550 AYUWANAIADIEATINNIW U MANG ASUIMIRTNALgA

ar
aaATNsdannsnnsTauan vidngasiudse wa. 2563 Inaflsaunsire Uil

1.

2.

6.

7

2
B
4

savAnaRnIIAnael fs. o3l Baduna

FRIANERTIANTH AT, STWT AUNTAIE

CuneAwey Unauy sl
CUNEIEIE aTATTuel

CUNANIANITING OURNMETAT

B1A9E 9. WLERI Uy

QAAARINANTE AT, ATATY LARULA

as

P8 o ‘:-i é}
Tagfiniszwini fall

U EIUNTINNIG

NITHNIT

'
P!

nesunAg (@ enmoy Al diodie)
nesung (@ enTogM A dum)

szdl 2.6 84 o )
RTINS (5 @enmny A LT e)
NITNANG

NTIUNTTUAZLIRUTUNT

WrinudngaruazdfudgalWiaciumunnran dannduady LazaenndeInIuANAEINIT

789MA1A9T TASSNHINIRTEIUNATINe uazARedTTn suniaduldmuinasinsguvdngns

LENANINTUATUEN TN SR ANAN

8
o

14

s

S be
Slpe

& o funm 9%

WATHN 8 WN9AN 2583 DNAUR 7 WNIAN 2565

NP WA 2563

e

(WNENAUA &198%)

WIENANINUAINEAE



NAWNUIN



d o [
Wﬁﬂ]ua‘lﬂﬂ15m9391°ﬁ15ﬂﬂ§$5ﬂ1ﬂaﬂgﬂ5

o s , - A NANTHMIBINS
a1y | MUTTHININIBINIG ¥o —ana
Y 4 a a 4 1 A 0o v A /A 9
1 HEIWANTNTI158 | AT.DTETI - DIAILIIUUN. (2561). ﬂTiﬂigﬂﬂﬂﬂ151HQﬁﬁﬁ’TﬂiiiJﬂTi‘VIf’NW]fJ'J. NIUNNW. FIUNNUNLLDA. 264 MU
o 4
a J Jd 1 @ J a a
(M3vAMInIg ragun - BIAIULAYIUUN NOHWIA HNANW WYIINTU INAFUL uaxﬁlw% ﬂﬁg‘gi“lﬂﬁ. (2560). ﬂ']ﬁﬂ'%ﬁ\iﬂ']ﬁ
i 1 { 1 o a 4 a @ a . o
Tsusuiazms No4NYI9819898U09FI N Taudiad. N151524uT¥IN1552AVSIA UTCC Academic Day 52311
1 d'
LD MSANET 2559 99 1ABUHIINOEE1ENITA1 INg TUN 7 UQUIeU 2560. Wi 132-139.
a 14 [ A o o w A /N Y
-OIA I FYIUUN. (2558). NITIANITNUNAINDINA. NTUNNA. FIUNNNUNLLDA. 296 WU,
4 v A a Aaaa v A 4 = @ v J @ 1
2 919138 AT.NUDAIN - 291 WANTENS Laziiusas) Unuuun (2559). MsAnYIANNTNHRUTVIsdINY ST AU
14 @ v a g a o J &Y v a v A 1 a
TnuIuun mmammJmsmauiwaNa@mmmqmﬂmq@]mwmm. 'J”Iiﬁ”lii\‘]ﬂ@ﬂmcﬂ@ﬁﬂyTIHﬂQN‘Qiﬂilua%
@ P v A [ Y
AIANMTNT, 10 2 agun 1. NINYIAN-TUIAY 2559, U1 118-130.
a o £ v Aa 4 v Y P 1 a
- NAAANA W@Qﬂﬂ HagNUIAI Unuuun (2559). ﬂ%ﬁ]ﬂﬂWHﬂﬁgcﬁWﬂﬁﬁWﬁﬂ3ﬂﬂwaﬂﬂWQ@]ﬂiiﬂJfﬂi
a o A 4 A = A R v Y Aa
LﬂﬂiuaaaaullaummmgyEJNumaucluw@ﬂgﬂmwumum: NIUANYI NITIVIVINIT K-Expert. 313613
v Aa o Aa X 1 a ] ¢ A v A [ Y
ENIGIY ﬂ‘lcﬂﬂﬁﬂ‘]ﬁaluﬂﬁjllﬁ3ﬂﬂllﬁ$ﬁ\‘lﬂuﬁ1ﬁ§li. Un 2 atiun 1. NINYIAN-TUIAY 2559, iU 68-77.
7 = a a A a 4 v d 1 A a =
3 919159 UNIADY Wyges lnugniana mllounuie enunumad usua Tyauysena aariad 59y 1hou duz Tend
= = v Aa a 4 [ o @ v Jdaa
auz lyaa Uszn AuAdsziaigne 0130 AFNIUAT S9UN RATA LazAATTAL §3N990123. (2560). A lalu

%9 ' q

ANuAeImMsveedus InadmSundsduayu Ins Taeldunusaesm Tudalsua. msdszyuianms

a

5¥AU¥IA UTCC Academic Day s5¢11lm3sfnyn 2559. 9 lasurininenderiemsan Ine Sui 7 iguieu

Q

2560. N1 637-651




NANUNIIBINS

MAY | AHUIMEINIMS ¥o —ana
o a I g @ d a a 1 {

4 19158 UNANIRYIINTAL | - 03651 1AOTUUN NOBIIF a1 s nsal inerus uaz oy Yszgsmna. (2560). msadramsveaiien

A U A a 4 a Y a . o = =

Aaruy PE19098UVRIRIND Tauaiad. M3szyuINNITLAVNA UTCC Academic Day 1/52912) m3fnm

@ a @ 9 o A a 9
2559, 30 Tagun1Imendenemsni Ing Jui 7 dguieu 2560. viih 132-139,
J [

5 919134 A3.5%01 g1neq

a J 9 @ o £ a @ 4 Y M a {
- Pomayni umnsie Tsoudna Tnwd ladnual wazsyen gines. 2561) Anwiulavesdus Inaniing

4 9

Y
ﬂ@ﬂﬁﬂﬂﬁlﬂ%é]ﬂfﬂWﬁﬂﬂﬂl“ﬂl’l%ﬁ?ﬂﬁﬁluﬂlﬁﬂ}'\imwuﬁ']uﬂﬁ. ﬂTi‘IJigsljiJ’JG]ﬂﬂ']ﬁi%ﬂ‘UG]ﬂﬂ a1

=

9 ' v
UsmsgInauazmIty® a3eh 6. 98 IasurinIneraerensni Ine Juh 2 iguieu 2561. ¥ 521-530




g
%

n13a319n13viaaieaenedtuvasgInalanand

A Creation in Sustainable Tourism of Homestay Business
83a71 e, nquaimed gnane?, Wesnsal invue® uazlayy Ussgsua®

UNANED

n73deisesliinguszasdiiioadenisviesetegediduvesgsialovawnd uag

ANWIAINUABINITHALANUNIND L2VDIUNVIDWNYINBNITUSUITIANSLEUARE 1ae

va

AReligaUsina Wnemanukuudgeuauantinvieafieafininusuilenamdusia

AAMEITUNI T 430 AU Han1TIdEaTUlaIANReIn s iuleNawmdves
Unvieaiigrdamansgnunisuindenuianelavestinvsunieragluseiuuin g
AufpINIsvetinviesieInifglanamdly 5 seAuusn e 1) dnvieaifigldl

ANseInIstusowensieusuiiule waziiaudulinsey 2) aufluywd

v v

saa Y a | Yo a ) aa 1Y)
duitusnavesliuInsaedTuuinig 3) anudaeadelulilnuazanulaendely

[y Y]

fndau 4) mnuduiuesninudeie way 5) iaden nsautlavang

=

AR N1sasnIsvieaiieteg1ededy ssnalavang

Abstract
The purpose of this research was to create sustainable tourism and studied
the requirement and satisfaction of tourists to homestay management. In
this study the researcher used quantitative method. Questionnaire collected

from tourists stay at homestay around Amphawa Floating Market was 430

Lmimangmseyusn1uimsgsia a1v1nnsdnnislsansy, Augu3msgsia uninenderenisilng

E-mail: arisara_sey@utcc.ac.th

2 919138U591AEUIMNEINY @11 INIIRNINISRaie?

3 919156U¥1AEUIMNSEINA avIn153Anslsausy

4 919138U591AEUINEINY @1 INIRNINISIRAE?

msyUszyIvInsuasiuauanas1uIvINIsTEAUYIA UTCC Academic Day

June 7, 2017 University of the Thai Chamber of Commerce, Bangkok


mailto:arisara_sey@utcc.ac.th

tourists. The study found that the requirements about homestay and the
requirements when selecting homestay of tourists had a positive impact on
tourists’ satisfaction at much level. The requirements of tourists about
homestay were the first five requirements: 1) receiving a warm and friendly
welcome, 2) good human relationship on the part of service providers
towards service recipients, 3) safety and security in life and the assurance of
safety of one’s belongings, 4) friendliness and hospitality, and 5) scenery

around the homestay area.
Keywords: A Creation of Sustainable Tourism, Homestay Business
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Abstract

The purpose of this research study is to study and to understand the behavior of target group, employee or
Salaryman in Bangkok area, toward the use of online media related to advisory services from retail banking by
comparing demographic profile. The goal is to understand whether there is any difference in term of accepting the
online media among target group or not. The result will be used to improve and to formulate better marketing
strategy and plan including promotion in order to catch attention of target group, employee or Salaryman in
Bangkok area. The case study focus on the awareness of products and services of K-Expert from Kasikorn Bank
among target group. Questionnaire was used as a tool to collect necessary information from 400 respondents
focusing on gender, age, occupation, education level and income level. In order to understand whether there is any

different in online media consumption from demographic factors whether there is any significant different, 0.05

Key words: Retail Banking, Advisory Service, Online Media Consumption, Awareness
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Abstract

Under rapidly changing and highly competitive circumstances, the timely
design, development and marketing of new products with creative and innovative
features are essential for a company’s survival. In order to capture and retain
market share, customer requirements and expectations should be met and
exceeded through product innovation. For effective new-product-development
project management, a systematic approach to understanding customer
requirements and further embedding them into the future product is desirable.
This paper analyses the notion of customer satisfaction based on the Kano model
and points to the importance of herbal talc powder product innovation in
exceeding customer satisfaction. Data collected from a customer sample (n = 100)
in Bangkok during February to April 2017. The questionnaires are analyzed with
focus on customer need analysis of herbal talc powder. The results indicate that
the spiral bottle packaging, box packaging with lid, size and branding tend to be a
dominant “indifferent” characteristic. The actual acne reducing and natural
extracts showed a dominant “must be” characteristic. Attractive requirement was
facial puff packaging attribute. This study suggests that packaging design is one of

the crucial factors for herbal talc powder marketing.

Keywords: herbal talc powder, consumer satisfaction, product development, Kano

model

Introduction

Cosmetics can be classified into skin care and hair care products. In the past
10 years, the skin and body care products are the most popular. Thailand's
cosmetics industry grows at an average of 10-20% per year, ranked 17" in the
world's cosmetic industry. Thai cosmetic ingredients have a significant improvement
in technology in Asia, been second only to Japan and South Korea (Department of
Business Development, 2016). Cosmetic powder is a fine powder, clean, soft to

touch, fragrant, can be color or colorless. It is a preparation for use on the skin to
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feel comfortable. Some species are used to decorate the surface look more
gorgeous or cover up the undesirable traces. The use of starchy cosmetics has long
been around. At present, the beauty and cosmetics business is turning to focus on
the production of natural products or herbs called herbal cosmetics or natural
cosmetics. Natural ingredients rather than chemicals derived from synthesis.
Products with natural ingredients often have fewer side effects than chemicals (Joshi
and Pawar, 2015).

Herbal powders are classified in Herbal Skin Care from the Community
Product Standards (2005). Herbal dust masks are products that are made mainly
from talcum mixed with herbs. However, market place success and long-term
consumption of novel foods depend on consumers’ acceptance and satisfaction. A
good understanding of consumers’ responses and their reactions towards novel
food products carrying a specific health is recognized as a key success factor. Novel
food products are costly to develop and bring to market. Various methods and
tools have been developed accordingly to help companies obtain a better
understanding of consumer satisfaction and bring a new product more succeed.
Among them, Kano’s model is a widely used tool for understanding the voice of
consumers and their impact on consumer satisfaction.

The seminal study by Kano et al. (1984) was the first to thoroughly address
the non-linear relationship between quality attribute performance and overall
consumer satisfaction. They suggested that quality attributes can be classified into
five categories (i.e., basic, performance, excitement, indifference and reverse) based
on the level of impact of individual attributes on overall consumer satisfaction.
Table 1 summarizes the definition of those five factors. Among them, indifference
factor is a quality attribute without which consumer satisfaction will not be affected,
and reverse factor is an attribute with which consumers will be dissatisfied. Neither
factor has much relevance to fulfilling improving overall satisfaction. Therefore, the
literature has traditionally excluded these two factors when the research focus is on

fulfilling consumer needs and ‘‘improving’” overall consumer satisfaction. In other
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words, research has generally concentrated on discussion of the first three quality

factors, basic, performance, and excitement.

Table 1 Kano’s five quality factors.

Quiality factor Definition

Basic (Must-be) factor Consumers will accept the product or service if
quality attribute is provided; otherwise,
they will feel dissatisfied (if this quality
attribute is not provided).

Performance (One- Consumers will be satisfied if quality attribute is
dimensional) factor provided; otherwise, they will be
Excitement (Attractive) factor dissatisfied.

Consumers will be satisfied if quality attribute is
provided; otherwise, they will accept the
Indifference factor product or service with no dissatisfaction.
Consumer satisfaction will not be
affected no matter whether this quality
attribute is provided or not
Reverse factor Consumers will be dissatisfied if this

quality attribute is provided; otherwise,

they will be satisfied

Source: Matzler et al (1996)

As Figure 1 shows, the extent to which a quality element is provided is
indicated on the x-axis. The more the arrow moves towards the right, the greater
the extent to which the quality element is provided, while the more the arrow
moves towards the left, the less the left, the less the extent to which the quality
element is provided. The consumer satisfaction is indicated on the y-axis. The

higher the arrow, the higher the consumer dissatisfaction, while the lower the

MsUszyuavinisusziuauenasIuIvINIGTIEAUYIA UTCC Academic Day

June 7, 2017 University of the Thai Chamber of Commerce, Bangkok



arrow, the higher the consumer dissatisfaction. Based on these axes, the following

are the popularly named Kano consumer requirement categories.
Satisfied

Excitement factor

Performance factor

Without _// ' With quality
quality attribute \ /f/—' attribute

Basic factor

No Satisfied

Figure 1: Kano’s two-dimensional quality model.

Source: Matzler et al (1996)

This paper was intended to show the use of Kano’s questionnaires to find

out consumer needs analysis towards herbal acne talc powder.

Methodology

This research adopts a quantitative approach, which analyses the
relationship between qualities attributes of the herbal acne talc powder and
consumer satisfaction based on the Kano model and the CS coefficient matrix.

An overview of the proposed process model includes (1) initial product idea
generation, (2) consumer requirement acquisition and (3) Kano model analysis. Note
that this process model is more concerned with the early phases of new product

development than the whole process.

® The initial product idea generation or voice of consumer has received

considerable attention. Product ideas arise from 2 Focus groups from 10 potential
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consumers each. After that, group the consumer requirements into their appropriate

Kano categories using the Kano questionnaire.

® A Kano questionnaire that consists of pairs of one positive and one
negative question were built from voice of consumer. They are a spiral bottle
packaging, a box packaging with lid, a facial puff packaging, efficiency, branding,
price, composition and quantity 100 consumers in Bangkok were asked to answer
the questionnaires during February to April, 2017. The questionnaire contained two
simple questions for each attribute. The consumers rated their satisfaction if the
product had this attribute and rate again if the product did not have this attribute.
People need to choose the answer from the survey which lists five choices including
“I' like it that way”, “It must be that way”, “I am neutral”, “I can live with it that

way”, “I dislike it that way”.

® Based upon the responses, Dr. Kano and his colleagues believe that

|”

the “one-dimensional, O”, “attractive, A”, “must-be, M”, “indifferent, and
“reverse, R” quality attributes can be classified through a consumer questionnaire.

Kano’s evaluation is showed in Table 2.

Table 2 Kano’s evaluation table

Functional Dysfunctional
Like Must-be Neutral Live-with Dislike
Like Q A A A @)
Must-be R I I I M
Neutral R I I I M
Live-with R I I I M
Dislike R R R R Q

Source: Matzler and Hinterhuber (1998).

The consumer satisfaction coefficient (CS coefficient) states the extent to
which consumer satisfaction can be increased by fulfilling a quality attribute or the

extent to which fulfilling the quality attribute merely prevents the consumer from
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being dissatisfied. The calculation of the CS coefficients was used the following

equations.

A+0

Extent of satisfaction: ATOLMEl

0O+M
A+0+M+1)x (—1)

Extent of dissatisfaction:

Where A, O, M and | are the numbers of frequencies for each class. A minus
sign is put in front of the CS coefficient of consumer dissatisfaction in order to
emphasize its negative influence on consumer satisfaction if this quality attribute is
not fulfilled. The positive CS coefficient ranges from 0 to 1; the closer the
coefficient is to 1, the higher the influence on consumer (Kwon, Lee, and Kwon,

2008).

Results and Discussion

Two hundred consumers between 21 and 50 years of age participated in the
consumer tests. They represented six categories based on gender (men and women)
and age (20s, 30s and 40s). The distribution of the subjects among the various
categories is shown in Table 3. Men in their 30s and 40s were more difficult to
recruit, and the number of subjects in these two categories was lower (6 and 2,
respectively). Potential participants were selected if they answered yes to the

question “do you use acne product?”

Table 3 Composition of the consumer population sampled

Gender Age
21-30 years 31-40 years 41-50 years
Men 21 6 2
Women 28 25 18
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The relationship between consumer satisfaction and the herbal acne talc
powder attributes from the basic Kano model was analyzed. Table 4 shows the
description of the 8 attributes and the results of the evaluation of attributes
according to frequencies. The entries in columns A, M, I, O, Q and R represent the
perception of the respondents in numbers, and the italic letters refer to the
category of needs under which a quality attribute falls.

From Table 4, ‘efficiency and composition can be categorized into the ‘must
be attributes’, in which the ‘M’ is the most frequent response, while the remaining
attributes (a spiral bottle packaging, a box packaging with lid, branding, price and
quantity) are recognized by the consumers as ‘indifferent attributes’ of the products
because in these attributes the ‘I’ is the most frequent response. The only
attributes, which is a facial puff packaging, is the ‘attractive’ attributes. This
classification indicates that the consumers will be happy to see that herbal talc
powder be able to completely reduce acne and contains the natural composition
of product such as herbs. The results showed that consumer care about the
efficiency of herbal acne product and strongly concerns about natural composition
in the product. Thus, these couple attributes will offer consumers extra satisfaction,
while the lack of such attributes will not incur dissatisfaction as they do not expect
such attributes at all. However, if the product does not have a acne reducing
benefit, the consumers tend to be dissatisfied and will find the product less
acceptable. According to the M>O>A>I rule, the must be attributes are more
important in attracting and retaining consumers and should be ensured earlier than
the attractive attributes. Moreover, consumer showed hidden demand for a modern
puff packaging because they require innovation product which is indicated that
consumer feel uncomfortable to use product during the day time. Interestingly, a
spiral bottle packaging, a box packaging with lid, branding, price and quantity are
‘indifferent’” factors which mean that consumer do not agree for the inconvenient
packaging of talc powder and do not need any different size in the product.
Unfortunately, there is no report for the consumer satisfaction of herbal talc powder

before stepping up to product development.
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Table 4 The quality attributes of functional food and the classification by Kano

model.
Attribute name  Attribute descriptions A M | O Q R Category
Packaging A spiral bottle packaging 5 4 53 4 5 29 I
A box packaging with lid 10 6 52 1 7 24

32 8 31 17 4 8 A
N\ o
N S
s
Efficiency Be able to completely 8 39 13 28 8 4 M

reduce acne
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Attribute name  Attribute descriptions A M I @) Q R Category
Branding Royalty to brand 13 28 38 12 5 4 I
Price The different price of each 8 30 37 15 2 8 I
product for buying
decision
Composition The natural composition of 10 36 28 21 al 1 M
product such as
herbs
Quantity Different size for buying 11 15 61 a4 0 9

Table 5 shows the results of prioritization by the order of the most frequent
responses. From the results, among all the attractive attributes according to the
M>O>A>| rule, ‘Efficiency’ is more important than the other attractive attributes
because the second most frequent response to this attributes is ‘O’, while that of
another attributes is ‘I’. Therefore, the ‘Efficiency’ attribute should be ranked higher

than the other attractive attributes.

Table 5 Quality attributes of fruit juice beverage ranked by most frequent response.

Attribute name Most frequent ~ Second most ~ Third most ~ Fourth most
response frequent frequent frequent
response response response
1 Aspiral bottle R AQ oM
packaging
2 A box packaging with lid I R A Q
3 Afacial puff packaging A I @) M,R
4 Efficiency M O I AQ
5  Branding I M A @)
6 Price | M (@) AR
7 Composition M | O A
8  Quantity I M A R

To condense the results of Kano survey, Berger et al. (1993) suggested

calculating so-called CS coefficients. Figure 2 shows the CS coefficient from the
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study. From the results, efficiency and composition are more important than the
other attributes. They mean that the inclusion of the attributes in a product will
result in more satisfied and will result in more buying decision. Interestingly, the
quantity, composition, price, branding and efficiency showed dissatisfied value more
than satisfied. These attributes are affected buying decision of talc powder product.
If these attributes do not find in product, the consumer will not buy the product.
Surprisingly, a puff facial packaging showed satisfied value more than dissatisfied.
This showed that puff packaging affected the consumer seductive feeling of the

product.

Based on CS-coefficients, it is possible to position the dimension of
perception in a satisfaction-dissatisfaction grid (Berger et al. 1993). One-dimensional
requirements, causing both satisfaction and dissatisfaction, are positioned in the top
right quadrant (CS>0.5, CS*>0.5). The bottom right quadrant represents must-be
requirements (CS>0.5, CS'<0.5). Attractive requirements (CS<0.5, CS*>0.5) and
indifferent requirements (CS<0.5, CS'<0.5) are positioned in the bottom quadrant
(Figure 3). The categorized requirement of each attributes is similar from Kano and
Berger except reverse requirement (Figure 3 and Table 4). Interestingly, branding and
price is stand for the border region between must be requirement and indifferent
requirement. These results implied that consumer needs to drink fruit juice because
of brand and price value but they do not find any different between each acne talc

powder product.
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Price
Branding
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A facial puff packaging
A box packaging with lid

A spiral bottle packaging

0.00 0.20 0.40 0.60 0.80

Figure 2: Consumer satisfaction coefficients.
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Figure 3: Consumer satisfaction coefficients grid.

Categorization patterns of CS-coefficient differ significantly between male

and female (Figure 4 and 5) including no cluster (Figure 3). Every attributes is
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indifferent for male cluster (N=57), hence all attribute perception of product in men
opinion is performance factor or not different in recent marketing position. They all
can generate high satisfaction but when absent they do not necessarily generate
dissatisfaction. Moreover, Female cluster (N=143) is interested in a facial puff
packaging much more than male (Figure 4 and 5). Puff packaging perception for
female should be use for herbal powder to avoid dissatisfaction. These results
suggested that the drivers of satisfaction of each cluster are different. Hence the
target consumer cluster should be recommended to consider for finding out the

performance attribute for new product development.

Identification Attractive Attribute

1.00 -
1-A spiral bottle
030 1 packaging
A= Attractive 0= 0ne Dimension 2-A box packaging
" with lid
0.70 - 3-A facial puff
packaging
g 060 4-Efficiency
_§ 050 \ 5-Branding
E . @ Satisfaction 6-Price .
£ 040 - 3 7-Composition
“ 3 ’# 8-Quantity
030 { I-Indifferent o oc
W
0.20 -
o4 2 M= Must Have
0.10 - 7
“,
DDU T T T T T T T T T 1

000 010 020 030 040 050 060 070 080 0590 100

Dissatisfaction

Figure 4: Male consumer satisfaction coefficients grid.

MsUszyuavinisusziuauenasIuIvINIGTIEAUYIA UTCC Academic Day

June 7, 2017 University of the Thai Chamber of Commerce, Bangkok




Identification Attractive Attribute

1.00 - 1-A spiral bottle
050 packa'ging
A= Aftractive O =One Dimensioft 2-A box pac.kagl.ng
0.80 - with lid
3-A facial puff
0.70 - packaging
4-Efficiency

= i
-E 0.60 \ 5-Branding
= .
& 050+ o 6-Price
Z @ Satisfaction  7-Composition
a il 7 _ i
# 040 é 8-Quantity

0.30 4  I=Indifferent

s 4@
0.20 -
2” ,Q 5 M = Must Have
0.10 - &
1
U.DU T T T T T T T T T 1
000 0.10 020 030 040 050 060 070 0.80 0.90 1.00
Dissatisfaction

Figure 5: Female consumer satisfaction coefficients grid.

Conclusion

In conclusion, the drivers of target consumer satisfaction for herbal talc
powder are a spiral bottle packaging, a box packaging with lid, a facial puff
packaging, efficiency, branding, price, composition and quantity. From the results, a
facial puff packaging is the attractive attributes for herbal powder in all cluster of

consumer.
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ABSTRACT

This research aims to study the brand trust, country of origin and marketing mix of cosmeceutical that affect
the decision to buy cosmeceutical. Two methods of study were used is qualitative research methods by conducting
an exploratory survey. Used to create the query and more understanding in the context of research. Quantitative
research methods are employed with a use of questionnaires. Data are collected from a total of 150 respondents
who have consumed cosmeceutical and aged between 15-45 years because they are health conscious. Test the
hypothesis with multiple regression analysis. At the statistical significance level of 0.05

The study indicated that Country of origin originality and Marketing mix in the distribution channels that
affect the decision to buy cosmetics Significant at 0.05. Therefore, marketers should focus on ensuring the brand,
country of origin and market mix as the competitive strategy in order to enhance their organizational

competitiveness and to meet the needs of their consumers.

Keywords: Trust, Brand, Country of Origin, Marketing Mix, Decision Process, cosmeceutical
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a. Dependent Variable: Decision
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