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2. Degree Title
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3. Specialization
3. Aan / vﬁam'mL%Immcyquzmmuﬁngm

3.1 The MBA specialization arranged at University of the Thai Chamber of Commerce
(Bangkok) is International Business Management

3.1 NMIBEUNITAY D NUNANENABNBNITAN NG § 1 NNIT AN AB A1BNAEINNTAANIS
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3.2 The specialization offered in the Republic of the Union of Myanmar Offshore
Program at Union of Myanmar Federation of Chamber of Commerce and Industry (UMFCCI) is
International Business Management
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3.3 The specialization offered in the Republic of the Union of Myanmar Offshore
Program at Mandalay region Chambers of Commerce and Industry (MRCCI) is International
Business Management.
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4. Total Credits for the Program
42 credits
4. AMUIIUNUENANTAUARDANANGAT
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5. Program Specifications
5. suuuvvrRINangns
5.1 Format
2-year master degree program
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5.2 Medium of instruction
English
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5.3 Admission
Thai and non-Thai students who are proficient in English
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5.4 Collaboration with Other Institutions

-In Thailand, teaching and learning of this curriculum are entirely organized by
University of the Thai Chamber of Commerce.

-At Yangon, Republic of the Union of Myanmar, teaching and learning of this curriculum
are coordinately organized by University of the Thai Chamber of Commerce (UTCC) and the
Union of Myanmar Federation of Chamber of Commerce and Industry (UMFCCI)

-At Mandalay, Republic of the Union of Myanmar, teaching and learning of this
curriculum are coordinately organized by University of the Thai Chamber of Commerce (UTCC)
and Mandalay region Chamber of Commerce and Industry (MRCCI)
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5.5 Type of Conferred Degree

A single-degree awarded
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6. Program status and the Curriculum Approval
Revised curriculum 2019
Revised from the Master of Business Administration Curriculum in International Business
(International Program) (Revised curriculum 2017).
- The Curriculum Development Committee has agreed with the revised curriculum at the

meeting no. 1 held on 5 June 2019
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- The Academic Council of the University of the Thai Chamber of Commerce has
considered and agreed with the revised curriculum at meeting no. 3/2019 held on 12 June 2019
- The council of University of the Thai Chamber of Commerce has approved the revised
curriculum at the meeting no. 4/2019 held on 12July 2019
- The new curriculum will be effective in the first semester of academic year 2019
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7. Readiness to Demonstrating the Program’s Quality and Standard
The curriculum will be ready to demonstrate its quality and standards complied with the Thai
Qualification for Higher Education, 2009, in the academic year 2020.
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8. Prospect Careers after Graduation
1) Officer and manager in import-export companies
2) International business researcher
3) Entrepreneur in international business
4) International business manager and executive
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9. Faculty Member Responsible for the Curriculum

9.1 For the program taught at University of the Thai Chamber of Commerce, Thailand

Academic
No. Name Qualification Major University Year
Position
1 Lecturer | Dr. Nattapan Ph.D. Operations The University of Nottingham, UK 2010
Buavaraporn Management
M.Res. Management Science Lancaster Unviersity, UK 2007
M.Eng. Industrial Engineering Chulalongkorn University 2002
B.Eng. Industrial Engineering Kasetsart University 2000
2 Lecturer | Dr. Siriphan D.M. Business Management | Suan Dusit Rajabhat University 2010
Wongintavung M.B.A. Business University of the Thai Chamber of | 1996
Administration Commerce
BBA. University of the Thai Chamber of | 1989
Marketing Management | Commerce
3 Lecturer | Dr.Naree Ph.D. Marketing Burapha University 2013
Wonglertkunakorn M.A. International Business Shorter University, USA 2007
B.B.A. Leadership Shorter University, USA 2006
9. i’m%amm&ﬁé’%’uﬁmj'auwé’ngm
9.1 ﬁw%’uué’ngmﬁﬂau a NwInenaauanigAing dszindlne
Ll T’nmm da-ana ATYA RS TG NUINENAE 1 w.a.
A71IN1S
1 fae 7. DIgus Ph.D Operations The University of Nottingham, UK 2553
ANdmansel | taagnsd Management
(u?‘m?h;frﬁ@) M.Res. Management Science Lancaster Unviersity, UK 2550
VAN, | AAINITNEAANNNITN NAINTUNUINENRE 2545
AL, | AAINITNEAANNNITN NMINEALNEATANGRT 2543
2 81a13e] | A3 FTWuSaeA na.m. | N19AANIFIND WMINENEIN A ATUR AR 2553
unds VSN, | LIW1999NA B demansdnlng 2539
UB. 1. NNILITUNTNNIRANA RS lne 2532
3 ana9e A3.UN3 Ph.D. N1IAAA uwﬁwmﬁ’ﬂuim 2556
Q\‘iﬁﬁﬂ@mm? M.A. International Business | Shorter University, USA 2550
B.B.A. Leadership Shorter University, USA 2549




9.2 For the program taught at Yangon, Myanmar

Academic
No. Name Qualification Major University Year
Position
1 Assistant | Dr. Panita Ph.D. Organization and Management Imperial College London, UK 2014
Professor | Surachaikulw M.Sc. Management Lancaster University, UK 2006
attana B.A. Bachelor of Arts Chulalongkorn University 2005
3 Lecturer | Dr. Sirirat Ph.D. Organisation and management Imperial London, UK. 2016
Rattanapitak M.B.A. Marketing National Institute of Development 2009
and Administration
AR, Business English Assumption University 2007
3 Assistant | Dr. Li Li Ph.D. Finance Thammasat University 2007
Professor M.B.A. Business Administration Monash University, Australia 1997
B. Eng. Engineering Mechanics Hunan University, China 1990
&Sci.
9.2 ﬁm%’uué’ngmﬁﬂau w g19e fssniguisanmMwIEuNNg
AR m:muawm Ha - ana | AMIA AN #Fan1sAnmaInaaniiy o
211N19 W.A.
1 r;:ﬁ'm Ag. WA Ph.D Organization and Management Imperial College London, UK 2557
Aam31ansed | q@efunadmiun | M.Sc. | Management Lancaster University, UK 2549
(Usm19g9nA) 8.4. | eNwIAARITUTIA PNAINIAUNNINENAE 2548
3 a1q19e] A3, A3sEd Ph.D. | Organisation and Management Imperial London, UK 2559
SAUNYING US.N. | NIAANA ADNLUITUAPWRULTIN T ANERT | 2552
AA.L. | 8angugINa Wanenausadndny 2550
3 fag A3. Li Li Ph.D. | Finance NNINLUNRLFITNANART 2550
ANGATIANTE M.B.A. | Business Administration Monash University, Australia 2540
B. Eng. | Engineering Mechanics Hunan University, China 2533
&Sci.




9.3 For the program taught at Mandalay, Myanmar

Academic Qualificatio
No. Name Major University Year
Position n
1 Lecturer | Dr. Pussadee D.B.A. Business Administration Chulalongkorn University 1999
Polsaram M.B.A. International Business University of Wisconsin, USA 1991
M.Ed. Higher Education Chulalongkorn University 1989
B.B.A. Secretarial University of the Thai Chamber of | 1984
(1% Class Honors) Commerce
2 Lecturer | Dr. Pitsamorn Ph.D. Business Administration University of lllinois at Chicago, 2011
Kilenthong (Marketing) USA
M.A. Economics The Ohio State University, USA 2004
M.A. Economics Kobe University, Japan 2002
B.B.A. Banking and Finance Chulalongkorn University 1999
3 Lecturer | Dr. Sumitra Ph.D. Management McGill University, Canada 2016
Auschaitrakul (Concentration in Marketing)
M.B.A Marketing and Finance National Institute of Development 2010
(English Program, Administration
1° Class Honors)
B.A. Journalism Thammasat University 2006
9.3 duFunangasiaay m dumziad assaiguisanniiiauang
Ll m:mqum do-—ana | Auyd #1UNIT fgnSansAnmainanniii v
Q41N1g W.A.
1 GRChRE] A3, HAR Us.A. | LIWN995NA NAINTUNUINENRE 2542
WaanFuel M.B.A. | International Business University of Wisconsin, USA 2534
A.N. @qmuﬁm:m 'iW’m\‘mmﬁmﬁmmﬁﬂ 2532
U1, | NIFATIYNT NMNANBNARLMANIIAN e 2527
2 a1a19e] A3, WANT Ph.D. Business Administration University of lllinois at Chicago, 2554
Alaunay USA
M.A. Economics The Ohio State University, USA 2547
M.A. Economics Kobe University, Japan 2545
US.U. | NIISUIANTUAZNNTRY 'ﬂW’m\mmﬁJWﬁwmﬁﬂ 2542




L | suudeang - - . 1l
AAU - T2 - ana AR AU fFaN1TANEIRINANLUY
211n15 W.A.
3 a1a19e] A3, gNAT Ph.D. | Management McGill University, Canada 2559
ﬁﬂ'ﬂ’ﬁﬂqua (Concentration in Marketing)
M.B.A | Marketing and Finance ADNTITUNAWULTUNIANERT | 2553
(English Program, 1* Class
B.A. Honors) NMINLNRYTIINANGRT 2549
58N IANEAFUAT AR AN AT

10. Instructional Venues
10.1 In Thailand: at School of Business, University of the Thai Chamber of Commerce
10.2 At Yangon, Repubilic of the Union of Myanmar: at Union of Myanmar Federation of
Chamber of Commerce and Industry (UMFCCI), Yangon
10.3 At Mandalay, Republic of the Union of Myanmar: at Mandalay Region Chamber of
Commerce and Industry
(MRCCI), Mandalay
10. #auRAANSSHUNMTAa
10.1 ANMTLFNNIFING WuAnendevenIsAning Uszinalne
10.2 18N1TANEN 1HBIENI a1ssnlguriiannmidauing

10.3 BanN1TAN NI Lﬁmﬁmmu@ﬂ‘mmiaigwmummﬁﬂum{

11. External Situation or Development Affecting Curriculum Planning

11.1 Economic Situations and Developments

At present, the development of world economy changes dramatically. Thus, business
requires knowledge of international business management, financial management, marketing
management, tourism management and logistics management. Further, businesses have grown
extensively throughout the world together with the advancement in technology. Thus, investors
are able to access information quickly and widely. As a result, competition is increasing, so
business must rely on managers that are knowledgeable, efficient, and able to use new
technology effectively. School of Business recognizes the importance and the need to produce
graduates to meet the needs of the nation in economic development, particularly personnel with

expertise in both the business English and skills in international business management, financial
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management, marketing management, tourism management and logistics management, which
are still in high demand.

Therefore, School of Business proposes the curriculum to produce graduates with the
knowledge of international business management, financial management, marketing
management, tourism management and logistics management, together with the good command
of English and business ethics. This will enable qualified personnel to be the major force
in developing the nation. This will help alleviate the burden of higher education in public
universities, also to save foreign currency to pay for the graduate studies abroad. Finally, it can
prepare the human resources for the country to compete in the global business world.

11. 'dmum'a‘nimﬂu'anu?'am'a‘ﬁ'sumﬁﬁﬁL“ﬂur#’fmﬁ']mﬁmimﬂummwLmuuﬁngm
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11.2 Social and Cultural Developments
Social and cultural environments have played the important role and changed rapidly.
This has the impact on doing business such as the problem of global warming which affects the

well being of people in the society. The concepts of business administration for environment and

business administration for society are raised to improve the relationship between environment
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and humans. In addition, people in the society should have good understanding of culture,
business morality and ethics. If people or businessmen have established this kind of principle,
then ethical behavior will be the result. School of Business, University of the Thai Chamber of
Commerce, has taken these factors into consideration in developing improving curriculum for
preparing business administration personnel who are able to respond to the changes in the world.
11.2 A0NUNNTUNIANTWAIUINIFIANUAZI AUETTN
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12. Effects from Topic 11 on Curriculum Development and the Relevance to the Mission of the
Institution
12.1 Curriculum Development
The principle of curriculum development or improvement aims to develop business
managers, executives, and entrepreneurs: who will have the knowledge and ability in doing
business internationally; who can apply the knowledge to the changes of business world such as
the changes in economy, technology, society and culture; who will see through the changes in
different aspects of business; who can adapt in a complex environment, who can compete in
global labor market and who can enter in ASEAN Economic Community.
12. HANSENUATN T8 11.1 AT 11.2 AANSWAMLMANGATUAZANNIAE TR UNUSAATa
ANLU
121 MSNRIVINANERS
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AIANUATTAIUTTIN g’fwhﬁwi@mmﬂ?ﬁlﬂuuﬂmmmqiﬁ%ﬂwa‘@‘ué’m aru3ndfusialely
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12.2 Relevance to the Mission of the Institution
The mission of University of the Thai Chamber of Commerce is to produce graduates with
knowledge and skills in business (Business Smart) and to be at the forefront of the country. Hence,
the aim of producing graduates of this curriculum is aligned with the mission of University of the
Thai Chamber of Commerce that this curriculum focuses on producing students with the
knowledge and skills in international business management, financial management, marketing
management, tourism management and logistics management who can work professionally,
adapt to changes in the business world, have good ethics, are responsible and honest to self
and society, can work hard to develop business and economic prosperity of the country to be the
same as other countries around the world.
122 AnasigdasiuRusiarassaniy
WusAaTasNndInendananisan ng lananadn azsauaniudinlidaufauainnsm
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13. Relationship with Other Programs Offered by Other Schools / Majors in the University
13.1 Courses/Groups of courses in the program taught by other schools/majors/programs
Core courses:
- Accounting courses: taught by professors from School of Accountancy
- Economics courses: taught by professors from School of Economics
13.2 Courses/Groups of courses in the program offered to other majors/programs
No.
13.3 Program Management
13.3.1 The Director of the program is responsible for appointing the course coordinator

for all subjects to coordinate with the course instructor, to organize the teaching and learning
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evaluation, to ensure that learning quality standards are achieved in accordance with the TQF:
Higher Education.

13.3.2 The Director of the program is responsible for the curriculum supervision and
development in coordination with the committee appointed by the University and the Commission
on Higher Education.
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Part 2. Specific information of the Program

UNIAT 2 TAYALRNIZTBINANGAS

1. Philosophy, Significance and Objectives
1.1 Philosophy

To develop competent human capital to handle international business management,
financial management, marketing management, tourism management and logistics management

efficiently, to communicate in English fluently, to apply technology for new business model, to
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conduct business ethically, and to analyze international environment in order to expand business
opportunities in competitive market in order to succeed in globalization era.
1. sy AnudAty wazdinguseaeAraanangms
1.1 dsran
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1.2 Objectives
1. To provide graduates with strength in international business management, financial
management, marketing management, tourism management and logistics
management skills.
2. To prepare and provide graduates to meet the needs of international business
management, financial management, marketing management, tourism management and
logistics management.
3. To produce graduates with high moral and ethical standards to engage in social
responsibilities.
4. To provide graduates with an excellent English business communication.
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2. Program Improvement/Revision Plan

2. WHUWBUIUSU g9
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Improvement/Revision Plan

Strategies

Evidences/KPls

LRWNNTNENR/ v Aaulag

nagng

NANFIW/ALST

Teaching and learning

development

Constantly monitoring
changes in the economic,
social, cultural and
technological trends in order
to adjust and advance the

teaching and learning.

Minutes of the curriculum

committee meetings.

" ANIRRIKINNTITEUNTAe Y

= 3 >
AARNINNITIL AL WL AIAN1
Lﬁmgﬁ@ AIAN TNUTTIN WAL
al 1 dl o
walulag agiane livaunun
Uiutpauasimmnnisizaunig

a4nu

- PeuNsT N

ARLENITNANTLIUNINANG AT

Student development

Create events that focus on
experience in the business

area.

Number of activities, number
of students participating in the

activities.

B RN ANEA

Y a a o Yo K] 1%
aFenanssunuliindne e

= v a
Hlszaunisallunnugsna

- RAMUIUNANTINLAZANUIU

o K Y
inAnEdganlasnng

Adjusting the focus of the
program by adding new

contents

Develop the program to meet
the global demand of the
economic and social
development. Bringing
modern technology to use in
teaching and learning;
Organizing practical activities
to enhance students’ business

knowledge

- Satisfaction of the employers
and graduates in the
knowledge and skills.

- Documents regarding the

curriculum revision.
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Part 3. Education Management System, Implementation, and Curriculum Structure

UNIAT 3 FEUUNISAANITANEY N1TANAUNIST UALIATIATINIBINANGAS

1. Educational Management System
1.1 System
The regular academic year is divided into two semesters.
1.2 Summer session

The summer session will be held depending on the consideration of program

committees.

1.3 Credits comparable to the regular semesters

None
1. SEUUNISAANNSANEN
11 szuu
n13danIsAnduwLLninIA
1.2 M19AANSANHINIARATAUN

2 ¥ v
' o a

{n193ANTFEUNNTAaLATIAL A Ta Y IalTua TUN1INANTIuIT89AENTNNTL9EAN
NANGAT
1.3 msiiguAsswdaeialuszuuninig

T

2. Program management

2.1 Study Period

First semester August — December
Second semester January — May
Summer session June — July

2. MSANUUNISUANERS
2.1 AU- LIA FUNITANUUNITEITLUNITEAU

= A A s dl o
AIANNTANTIN 1 ARUANUIAN - LARUIUITAN

= = - ~
AIANTITANIN 2 LARUNNTIAN — Lﬁ@qu’ﬂ'ﬂqﬂm

NIANNSANEIT 3 LRRUNGUIEU — ABUNINGIAN
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2.2 Qualifications and Entry requirements

2.2.1 Applicants interested in the program at University of the Thai Chamber of

Commerce must possess all of the following qualifications:

1)
2)

3)

Obtain an undergraduate degree or equivalent.

Good personality and good health: No serious illness which may obstruct their
studies.

Obtain a G.P.A. of 2.5 or higher in undergraduate degree and/or have at least one

year working experience preferably related to the field of business.

22  AuaNiRragidnAnE
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2.2.2 Entry requirements for applicants interested in the program at the University of

the Thai Chamber of Commerce:

1)

Applicants must pass the interview in accordance with the regulations of University
of the Thai Chamber of Commerce.

Applicants must have a minimum score of IELTS (Academic Band) of 5.5 with
minimum of 5 in every band, a minimum TOEFL of 500 (Paper-Based Test), 173
(Computer - Based Test), or 61 (Internet - Based Test), CUTEP of 500, or BEST of
500.

Applicants from overseas who use English as a first language are exempted from
the requirement number 2) above. However, they must pass the interview.
Applicants who graduated from the International program where English is used as
the medium of instruction are exempted from the requirement number 2) above.
However, they must pass the interview.

Applicants must take pre-study courses according to the interview committees’
recommendation.

In case an applicant’s academic qualifications do not meet the above requirements,

the application may be reviewed and approved by the Committee of the School of



18
Business. The committee will take into consideration the university’s academic
standard prior to the acceptance of applicants.
2.2.2 NMSARLRANYLTNANMN
1)
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2.2.3 Applicants interested in the program at Union of Myanmar Federation of Chamber
of Commerce and Industry and Mandalay region Chambers Commerce and Industry must
possess all of the following qualifications:

1) Obtain an undergraduate degree or equivalent.
2) Good personality and good health: No serious illness which may obstruct their
studies.
3) Obtain a G.P.A. of 2.5 or higher in undergraduate degree and/or have at least one
year working experience preferably related to the field of business.
2.2.3 gasinsudniwinAnen o UszimAsnssusFuiiauninnsinazsaiinuants
sasalUd
1) ugdngannsdnunszauSoyrynsavseinauiii
2) fypAnnmiiauazbinlsnirauseiidugUassasianisien
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vieethedies 13 InawiudfindsyaunsnfAeaiuaugugsia
2.2.4 Entry requirements for applicants interested in the program at Union of Myanmar
Federation of Chamber of Commerce and Industry and Mandalay region Chambers

Commerce and Industry:
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1) Applicants must pass the interview in accordance with the regulations of University
of the Thai Chamber of Commerce.

2) Applicants must have a minimum score of IELTS (Academic Band) of 5.5 with
minimum of 5 in every band, a minimum TOEFL of 500 (Paper-Based Test), 173
(Computer - Based Test), or 61 (Internet - Based Test).

3) Applicants from overseas who use English as a first language are exempted from
the requirement number 2) above. However, they must pass the interview.

4) Applicants who graduated from the International program where English is used as
the medium of instruction are exempted from the requirement number 2) above.
However, they must pass the interview.

5) Applicants must take pre-study courses according to the interview committees’
recommendation.

6) In case an applicant’s academic qualifications do not meet the above requirements,
the application may be reviewed and approved by the Committee of the School of
Business. The committee will take into consideration the university’s academic
standard prior to the acceptance of applicants.
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2.3 Problems with new students

New students have different backgrounds from their undergraduate degrees; therefore
they have some limitations in business background. The program may suggest applicants in
attending the pre-study courses as important requirement before attending MBA program.

2.3 TywaasunAnuusnian
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2.4 Strategy to solve the problem mentioned in 2.3

New students without business background must take the pre-study courses to improve
their skills before the first semester starts.
2.4 nagvs lumsandunisiiawi ludy / dadinaeesindnenluda 2.3
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2.5 Projected number of students and graduates in 5 years

2.5 wnumsiuinAnmuazganianisanuluszes 5 1l

2.5.1 Projected number of students and graduates in 5 years at University of the Thai

Chamber of Commerce, Thailand

2.5.1 unumssutnAnsuazganianisanmluszes 5 1 o awdInenaevanisan

ne Usznalng

Number of students

Year o w = 1 = =
RUMUIRUNANHILFARZLINITANE (AR)

seAUTUL
2017 2018 2019 2020 2021

B.E. 2560 | B.E. 2561 | B.E. 2562 | B.E. 2563 | B.E. 2564

Study Plan (WHRNITANEN) A B A B A B A B A B
a n a n a n a n a

First year (FWl# 1) 20| 10 | 25 | 15| 30 | 20| 35| 25 |40]| 30
Second year (Fu1il# 2) - - |20 10| 25 | 15|30 | 20 | 35| 25
Total (593) 20 | 10 | 45 | 25 | 55 | 35|65 | 45 | 75| 55

Projected graduates
- - 20 10 | 25 15 30 20

1 o <
(AA1azFILFANITANEN)




2.5.2 Projected number of students and graduates in 5 years at Union of Myanmar
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Federation of Chamber of Commerce and Industry, Myanmar (Yangon)

Number of students

Year o
e A ATUIUUNANELARZLNITANE (AU)
FEAUTUL
2017 2018 2019 2020 2021
B.E. 2560 | B.E. 2561 | B.E. 2562 | B.E. 2563 | B.E. 2564
Study Plan (WNUNIFANEN) A B A B A B A B A B
n U n U n U n U n U
First year (F44il# 1) 50| - |50 | -5 | -] 5 |- 50
Second year (Gl 2) - - - |50 | - 50 - 50 | - 50
Total (594) - 50 - 100 | - 100 100 - 100
Projected graduates - 50 - 50
(AA91azAEANITANEN) ) ) ) ] ) >0
2.5.3 Projected number of students and graduates in 5 years at Mandalay Region
Chamber of Commerce and Industry, Myanmar (Mandalay)
Year Number of students
seauTuil ATUIUUNANELARZLNITANE (AU)
2017 2018 2019 2020 2021
B.E. 2560 | B.E. 2561 | B.E. 2562 | B.E. 2563 | B.E. 2564
Study Plan (WHRNITANEN) A B A B A B A B A B
n U n U n U n U n U
First year (FuTlii 1) - |3 | - |3 | -]3 | -]3/|-]230
Second year (%uﬂﬁ 2) - - - 30 - 30 - 30 - 30
Total (59%) - |3 | -|60| -] 60 | -| 60 | - | 60
Projected graduates - 30 - 30
(AA91az/EaN1sANEN) ) ) ) ] ) %0
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2.6 Projected budget
2.6.1 Projected budget for the program at University of the Thai Chamber of

Commerce, Thailand

Annual expenses (Baht)

Category

2017 2018 2019 2020 2021
Salary 264,000 290,400 319,440 351,384 386,523
RuLpau (8n3lus)
Compensation 315,000 337,500 337,500 337,500 337,500
ANAALILN
Stationary 6,000 6,500 7,000 7,500 8,000
ANIAR)
Other

FIHANBU ]

Operating budget 585,000 634,400 663,940 696,384 732,023
FANIUANUUNG

Durable goods 30,000 - - - ;

AR

Land - - - - -

 aa
ATNAL

Building materials - - - - -

ANRINBATIS

Total investment 30,000 - - - -

FTANNUAINU

Total 615,000 634,400 663,940 696,384 | 732,023

FANNIAY
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2.6.2 Projected budget for the program at Union of Myanmar Federation of Chamber of
Commerce and

Industry, Myanmar (Yangon)

Annual expenses (Baht)

2017 2018 2019 2020 2021

Category

Salary 1,278,000 | 1,278,000 1,278,000 | 1,278,000 | 1,278,000
RuULAaL (R0

Tud)

Compensation 1,176,000 | 1,176,000 | 1,176,000 | 1,176,000 | 1,176,000

ANFIALILN

Stationary

1 o

GRLGT

Other 960,000 1,620,000 | 1,620,000 | 1,620,000 | 1,620,000

AR ]

Operating budget
FANILANUUNNG

Durable goods

ARSI

Land

U dIQ
ATNAL

Building materials

ANRINBAT4

Total investment

FTANIURINU

Total 3,414,000 | 4,074,000 | 4,074,000 | 4,074,000 | 4,074,000

FAINNIRU




24

2.6.3 Projected budget for the program at Mandalay Region Chamber of

Commerce and Industry, Myanmar (Mandalay)

Category

Annual expenses (Baht)

2017

2018

2019

2020

2021

Salary
a A [
WNULARU (AR

Tud)

1,278,000

1,278,000

1,278,000

1,278,000

1,278,000

Compensation

ANFIALILN

1,176,000

1,176,000

1,176,000

1,176,000

1,176,000

Stationary

1 o

GRLGT

Other

AR ]

960,000

1,620,000

1,620,000

1,620,000

1,620,000

Operating budget
FANILANUUNNG

Durable goods

ARSI

Land

U dIQ
ATNAL

Building materials

ANRINBAT4

Total investment

FTANIURINU

Total

FAINNIRU

3,414,000

4,074,000

4,074,000

4,074,000

4,074,000
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2.7 Academic System
Academic system is classroom type as stated in the regulations of University of the Thai
Chamber of Commerce entitled of graduate studies, year 2015 (Appendix A).
2.7 SEULNNTANE
iwun’]iﬁﬂ‘iﬂ%ﬂmmu%ulﬁﬂu ANTEDELNMNANeaanen17A1 Ine d16ae nsAnsn
2rAUTUNRANT W.A. 2558 (NNALLIN N)
2.8 Transfer Admission
Credit Transfer rules and cross-studying university refer to the regulations of Office of
the Higher Education Commission entitled of credit transfer admission in 2002 and the
regulations of University of the Thai Chamber of Commerce entitled of graduate studies, year
2004 (Appendix B).
2.8 nmaaulauniianm S8 LA NITRINEL T AUFAUT NN UIINLIRE
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Aulsd ieiliduldmussidaunnidnendanenisdnlng 9dae nisaulanminng inwzuas
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WANGAITTALILB MUAZILALTIUTAANS W.A. 2547 (NANWAIN ©)

3. Curriculum and Lecturers
3. WANGATUATANANTHYADY
3.1 Curriculum Structure
3.1 NGRS
3.1.1 Total Credits 42 credits
3.1.1 [AMUIUNURENA FINARANANE RS 42 waENA
3.1.2 Curriculum Structure
3.1.2 TASIRSNUANGNS
Plan A (Thesis)

Core Courses 21 Credits
Specialization Courses 9 Credits
Thesis 12 Credits

=% o,
WY N (AN UNUS)
LN 21 Ene

1180 9 UUILNA
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Plan B (Non-Thesis)
Core Courses
Specialization Courses
Elective Courses

Independent Study

26

12 WUIAR

21 Credits
9 Credits
9 Credits
3 Credits

= L4 v v
BAU A (NMFANHIAUYAINAILAULAY)

TN
180
a = =
ATABNLAT

= U v oa
NNTANENAUAINRATY

List of Courses

3.1.3.1 Code Description

21 WUINB
9 UL
9 WnaIne

3 WU/

Each course for the Master of Business Administration Degree (International

Program) of the School of Business has a code using English alphabets and numbers as

shown below:

First two letters (Abbreviation of the program and school)

BA =
AC =
EC =
MN =
First digit
500-600 =
Second digit
1 =
2-8 =
9 =
0 =
Last digit =

School of Business
School of Accounting
School of Economics

School of Engineering

graduate courses, thesis, independent study

core courses

elective courses

core courses of other faculties
pre-study courses

course number

3.1.3 $129 1 LU WARZUNIAITILASANUIUNUILN A

3.1.3.1 ST

(1) 383775197 TUNANgATUIITIR seAULFFT ATLTNIgsTA avilaiaiiuiin

dl a ¥ ¥ o o o dl = o dgl
Fa991 a8 ITUNUAREFIENHTLAZANAT TINANNUNLAIH
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o s

NANHIADIFILLIN

BA  uw1eDy NAnELEMNIgINAfURATaL
=) a dl v Ao a v a
AC  WN18DY NPT TSUR AT LSURATAY
EC  uu1e FNANATEFANARTTLEATAL
MN  Uu"ee AINNAULAAINTINFUR ATRL
LAUNANIAs)
182 500 — 600 MWD A TuszauByanin, neinug n1sAnEAuAd
AR
LATNANAL
A1 UNIDN NANTIUNY
=3 I a = =l
LAT 2-8 UHIEID NANITIABNLET
= ' a - =
B9 UNIEID NANITUANITHTANITRUT
=2 P a o d”
W10 UHIEID LG METIIT N

LRAUANUUIE YN ANALLFZANTN

3.1.3.2 List of courses
3.1.3.2 51891
(A) Pre-study courses: 4 subjects (None credits)
Code Course name Credits Prerequisite
(Lecture-Practice-Self study)
BA 501 Intensive English for Business 3 (3-0-6) -
NEEINnBAMFLFINAULLLTTA
BA 502 Quantitative Analysis 3 (3-0-6) -
N193LATZITLTH
BA 503 Financial Accounting for Managers 3 (3-0-6) -
nsinyanNsRudMIULTINg
BA 504 Business and the Economics 3 (3-0-6) -
Environment
@ﬂ’]WLLQﬂZQQjﬂNVI’Nﬁq?ﬁ@LL@ZZ
\ATHTANART
Remarks: Applicants must take pre-study courses according to the interview committees’

recommendation.
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UNENYIE): LANATARNITEATT 15N UTIWAINNAN17A0 NN 1HDIBIAMENTINNTABLANN 110

(B) Core courses: 7 subjects (Total 21 credits)
Code Course name Credits Prerequisite

(Lecture-Practice-Self study)

BA 511 Marketing Management 3 (3-0-6) -
mﬁmmaﬁmmmmm

BA 512 Organizational Behavior 3 (3-0-6) -
WEANTINBIANT

EC 591 Managerial Economics 3 (3-0-6) -

\ATHTANEAFINGNITAANIT
BA 513 Operations Management 3 (3-0-6) -

N19AANITNITANILGNU

BA514 Financial Management 3 (3-0-6) -
N12AANNINITNU

AC 591 Managerial Accounting 3 (3-0-6) -
NN9LtYTLEMNS

BA 515 Strategic Management 3 (3-0-6) -

NMIAANNITINAENT

(C) Specialization courses in International Business Management: 3 subjects (Total 9 credits)
(A) NENITNBNAIVINITAANITEINATEUINUTENA | 3 918391 AWM 9 UlaeTin
Code Course name Credits Prerequisite

(Lecture-Practice-Self study)

BA 521 Global Business Management (Globalisation) 3 (3-0-6) -
n129ANN2g3Ra lugAlan1Adml

BA 524 Managing innovations 3 (3-0-6) -
NN9I9ANIIUIANITH

BA 525 Global Entrepreneurship 3 (3-0-6) -

[ %

v a ¢
nialugisznaunisyalaniidnid
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(D) Elective courses: 9 credits
Students who select Plan B (Non-Thesis) are able to choose the following elective courses or
Specialization courses with a minimum of 9 credits.
(9) NANITIARN 9 U/

unAneuEw 9 (ldidnantinus) arunsnimenAnenaedan lunguitiaanisanguigiianotnemaga1uou

9 Mqsnm

Code Course Name Credits Prerequisite
(Lecture-Practice-Self study)

BA 522 International Trade and International Trade Law 3 (3-0-6) -

N19AN Lmzﬂgummwﬁﬁiwdwﬂ?:mﬂ

BA 523 International Financial Management 3 (3-0-6) -
NN99ANIINITRUTTUINUTTInA

BA 532 Financial Derivatives and Risk Management 3 (3-0-6) -
wﬁuﬁmamiﬁumzmﬁmma‘mmLﬁlm

BA 533 Investment Analysis and Portfolio Management 3 (3-0-6) -
NNIIATITHUATNITAAIINTAINU

BA 541 Consumer Behavior and Marketing Strategy 3 (3-0-6) -

NOANIINGLIINALAZNAELNENNTAATA

BA 543 Global Marketing Strategy 3 (3-0-6) -
nagnsnIIAaNAlan
BA 553 Current Issues in Global Tourism 3 (3-0-6) -

ﬂ@:Lﬁuﬁmﬁﬂuma‘ﬁmL‘ﬁlma‘zﬁuim

BA 561 Family Business Management 3 (3-0-6) -
N139ANN99TNAATALIAT

BA 562 Human Resource Management 3 (3-0-6) -
NM9IAANNININEN TN

BA 563 Management Information Systems 3 (3-0-6) -

STUUANTAUNAINDNNIIANTT

BA 571 Business Research 3 (3-0-6) -
NN9I9EINA
BA572 Current Issues in Global Business 3 (3-0-6) -

Uszinutaqiiudmiugsnaseudnadszmea



BA573

BA 574

BA 575

BA 576

BA 582

BA 583

BA 584

BA 585

BA 586

BA 587

BA 588

BA 589

BA 590

BA 591

BA 592

30
Global Service Management
N193ANN2gINALIN3gAlaNIATRY
Financial Markets and Institutions
AAALATANILUNINNITRY
Corporate Financial Analysis
NN9ALATIZINNTRUILALBNANT
Marketing Innovation and Differentiation
WIRNITUUAZNNTAFNANNUANFNNNIINITAAA
Luxury Marketing
NIAAIAAUATEALIE
Starting a New Venture
nssudugsialu
New Products and Service Management
NTLTMNINARAA UL AZLTNNT I
Current Issues in Managing Innovations
Uszinudaqiudmiunisdnnisuinnssu
Current Issues in Entrepreneurship
Uszinuaqiiudmsunisdugisznaunis
Current Issues for Leaders in Globalization
dsziautlaquiudmsuniadugiinlugalaniadmi
Current Issues in Doing Business in ASEAN plus
Countries
Uszinudaqiiulunivingsialunguisvina
aLTe
Enterprise Development and Growth
NIIWENUNBNANTLAZNNTLEL A
Integrated Marketing Communications
mi?ﬁl'ﬂmamﬁ‘mmmmumm’m’]?
Entrepreneurship and Innovation
Husenaunisuasuinngss
Critical & Creative Thinking

NNTARTNANINITLAZAT19ATIA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



<
Z
1
2

BA 600

BA 601

Supply Chain Management

n1gapnIsviseldgLniu
Thesis

AINEUNUT
Independent Study

= k4 Y a
NITANHIALAIBATE

3 (3-0-6)

12 (0-0-36)

3 (0-0-9)



3.1.4 Study Plan

Plan A: (Thesis)
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Academic Number of
Year Course
Session Credits
1 First semester | BA 511 Marketing Management 3 (3-0-6)
BA 512 Organizational Behavior 3 (3-0-6)
EC 591 Managerial Economics 3 (3-0-6)
Total 9
Second BA 513 Operations Management 3 (3-0-6)
semester BA 514 Financial Management 3 (3-0-6)
AC 591 Managerial Accounting 3 (3-0-6)
Total 9
Summer BA 515 Strategic Management 3 (3-0-6)
session Specialization Course 3 (3-0-6)
Total 6
2 First semester | Specialization Course 3 (3-0-6)
Specialization Course 3 (3-0-6)
BA 600 Thesis 3 (0-0-9)
Total 9
Second BA 600 Thesis 9 (0-0-27)
semester Total 9
Grand Total 42
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Plan B: (Non-Thesis)

Academic Number of
Year Course

Session Credits
1 First semester BA 511 Marketing Management 3 (3-0-6)
BA 512 Organizational Behavior 3 (3-0-6)
EC 591 Managerial Economics 3 (3-0-6)

Total 9
Second BA 513 Operations Management 3 (3-0-6)
semester BA 514 Financial Management 3 (3-0-6)
AC 591 Managerial Accounting 3 (3-0-6)

Total 9
Summer session | BA 515 Strategic Management 3 (3-0-6)
Specialization Course 3 (3-0-6)

Total 6
2 First semester Specialization Course 3 (3-0-6)
Specialization Course 3 (3-0-6)
Elective Course 3 (3-0-6)

Total 9
Second Elective Course 3 (3-0-6)
semester Elective Course 3 (3-0-6)
BA 601 Independent Study 3 (0-0-9)

Total 9

Grand Total 42
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3.1.5 Course Description

A. Pre-study Courses includes 5 subjects (No credits)

BA 501 Intensive English for Business -
Development of reading and writing skills in theoretical analysis and in case studies; written
practice of business letters, memorandum, business essay, reports; and communication skills in
class presentation, listening, conversation, discussion and seminar participation.
BA 501 AN #dIUTUGINAUUULIIETR -

o o 1 = di a c = = KR =
NITWENUINNBENITRTU LL@ZﬂW?L“ﬂﬂuLWﬂimuﬂW?QLﬁﬁ"]t‘lﬂ%’]x‘ﬂ/lf]‘}:r{] LL@SILLﬂ?MﬂﬂE’] ﬂﬂﬂ’]ﬁ‘L“ﬂﬁlu
AAUNIENNGING N19ARTIUAN NIWLUEFLIANNFINANIHISINY L UATHNHENIIFAGDADANINE

Tilun1911a a8 BINHENIIRY UNAWNW N19aALMe LaznITuaAIANNAALTL NI LN

BA 502 Quantitative Analysis -

Advanced methods in quantitative analysis; topics covered in operations management such as
forecasting, inventory management, project management and statistics.

BA 502n1931As1eildedSunc -
mﬁmmzﬁﬁqﬂ?mm%uzgq TneALIARNNIITANIINANKATALTEWANY 1 N13NeNgad 113

AANTRABANANARY N1IAANITIATINIT LWAZADA

BA 503 Financial Accounting for Managers -

The assumptions and decision usefulness of financial statements that are prepared for creditors
and shareholders; emphasis is placed on interpretation of financial statements, using examples
from several companies.

BA 503 N5ty @15 _QuAnS UL LW -
muuﬁgmm:miﬁmau‘l@ﬁLﬂuﬂixiﬂmﬁmmumaﬁu Tesorin g viluaz e Tnentdy

N1781191n17RRIAe R REN9AN N AN WA EILITEN

BA 504 Business and the Economics Environment -

An overview of the economics environment within which business must operate, understanding
some of the analytical tools that economists use to solve business and economic problems.
Emphasis is on identifying, understanding and evaluating the domestic and global forces causing
economic change; key concepts and ideas from microeconomics, macroeconomics, and
international economics. Topics relevant to real-world issues and problems provide the focus for

in—class discussion.
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BA 504 ANMWUWIARANVNNGINAUASIATHFANRAS -
ANTNUINABNNIATIH AR INNTALHUgTRA hFasilaninAssgAransldlunisuiladoyymimis
iAsgnanargsna Ingiiaudilasaznisdssidiudadandnsussivlanivinlviinnag
iwasuuLamnAsEgia wIARLIURLIALATEFANEATANIA LATHTANARTHINA LAZ
- : g o = a4 o @ o
iAsEgAaniITndndszima nsiidauinlutuFaunaiudsziiuiaqiiuiarilomaesdan

laq1iu

B. Core Courses includes 7 subjects (Total 21 credits)

BA 511 Marketing Management 3 (3-0-6)

Marketing planning and operations; a practical knowledge of the marketing management
system and its key components, including marketing planning, control and coordination,
branding, integrated marketing communications, product development, pricing and distribution
channels. Emphasis is placed on developing skills for entering new markets and maintaining or
growing current markets.

BA 5111193ANNTANUNITARIA 3 (3-0-6)
NN3UNUEATNTANELIUNNNIRATA ANFTILTRLAZIALIITNBLINAN J8452LLINNS

v

IANIINNITAANA %\mmﬁq NI7INUHY NMTAVLAN UALNNTUIE A UINUNNNTAATA mmﬂ a N9

RAAsaA0aNTINYININIT NIINBNUINARADI 1A UaTaININ1sdnaiig Taeiuniawmun

nmraNflunisdinatalud n19sne wiseniamvinvesnaintaqii

BA 512 Organizational Behavior 3 (3-0-6)
The knowledge on developing organizational competence; the relationships between
organizational performance and the behavior of individuals, groups and overall organizations. In
the process, emphasis is given to the importance of interpersonal issues and to issues arising
from technological change, workforce diversity, ethical challenges and internationalization.

BA 512WRANFSNRIANIS 3 (3-0-6)
NINUIANENINTBIBNANT ANANAUTIEUINANUAINTBIBIANTUAZINE ANITHIBIUAALLAAA
NN LAZNINIINUBIBIANT NINAIUNTELIUNT azfulianadn iy ludesnanudiniugszming
UAAR nazuaunawauutlamisfumalulad AN UANFINNTBINGHN AN BIANT A3981LITTU

LAZNNTAANITIZNINL TN A
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EC 591 Managerial Economics 3 (3-0-6)
The nature and determinants of decisions about profit maximizing production and pricing; the
economics of competition within individual industries. The emphasis is on diagnosing the
determinants of an industry’s structure and formulating a rational, competitive strategy for
coping with that structure. Special attention is given to problems of entry, exit and pricing.
EC 591 Lﬁ'a‘ﬂgmﬂmﬁﬁﬂmiﬁ'ﬂms 3 (3-0-6)
ﬂ@f««’fﬂﬁwumm@ﬁm@u%Lﬁmﬁumirﬁ?@mmLL@:memﬁ%ﬁﬂﬁlﬁmﬁﬂiqmm NM9UANTUNIY
Lm‘ﬁgﬁﬂuumzﬂqmmumm LﬁumﬁLﬁ?’]zﬁﬂ@ﬁﬂﬁﬁwumiﬁidm%\i’qmmuﬂﬁmLL@zﬂmmﬁmi

waed Ineannzateeailnynin1gdi nnsean Lazn19AITIAN

BA 513 Operations Management 3 (3-0-6)
The processes used to deliver products in the marketplace, the key operations and logistical
issues in service and manufacturing operations, strategic as well as tactical implications, both
quantitative and qualitative techniques and principles used by leading organizations are
examined. Examples of world class operations are drawn from both the manufacturing and
service sectors.

BA 513 N19AANITNITALUUIY 3 (3-0-6)
NINARAUAILATLIEINIT N15IATITUNTZLIUNIAHWIU UeziAnaedn1sUUmRnNg uazn1samnis
mqiﬁﬂqﬂmuﬁ"ﬂuﬂixmummamLL@:u?miﬁmmqmﬁ NIIATITANALATNLTHDILAZLT

AN FBENNTa9N1TANENUIEALTANAINNITUANKATNNTLTNNS

BA 514 Financial Management 3 (3-0-6)
The investment decision and resource allocation of projects in the organization; asset valuation,
capital budgeting, risk management, working capital management and performance
assessment; sources of cash to finance the investment decisions; capital structure, financial
instruments, the risk-return trade-off, financial planning and the cost of capital. Ethical
considerations and management in the global context are integrated into these topics.

BA 514 N19AANITNISLEU 3 (3-0-6)

NN3AINUUAZNNIANIRUNU N9ARFWlAaululATIN9FN928989ANT N9LsTiliuy AR RUNINE
ATz R EWYY N19AANITANNIALN N1TAANITRUN UMY WAL N19LsEIRUNAN1TAELIY N9
v a dl o o B dl % a dl A a
Andulanegaiun1sdnmRunuiieldlunsamu Iasead el unu 1ATeeNen1en198u 13

WBEUWEUAMNANAIIBIAHIRENUAZHARBLILNY N9 NUNUNINNIRY UAZAUNURWYY Tng
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AC 591 Managerial Accounting 3 (3-0-6)
An introduction to management accounting techniques that is useful in management decision-
making situations such as performance appraisal, price-setting, determining output or service
levels, financing and investing.

AC 591 NISUYTUTUNS 3 (3-0-6)

¥ 1
v a a = ¥ K]

wmATANIAAN sty TLIMsileesil Al lunisindulaneldanunisalsine) nsdssiliunans

o

AT N9AITIAT NIINUUANARAANTAITALNITLENIT N19IANNINITRULATNITAMU

BA 515 Strategic Management 3 (3-0-6)

Strategic interaction and conflict resolution in competitive and cooperative environments;
principles of strategic reasoning and related mathematical formulas through real-life examples
and in-class games; external business competition and internal organization management; an

understanding of strategic management in a global context.
BA 515 N13AANNSLTINALNG 3 (3-0-6)

A 1aev o o ga o o ¥ ¥ dl ¥ ¥ ' A
nsiUfdiusidnagng  waznsuilaoymaudaudsluaninundenisesainiannsoanile
waznslidreulunisutedis ann1saean s MANATINAENT LAT4ATNITATUIUNNAURAIARAT
Geuftiudaetinasuazinugd Tudunisutsiuniauangsna  uaznisdnnisnieluesdng A

[ %

i lannanisdnnisidanagns hueatanindmnud

C. Specialized Courses

Specialized Course in International Business Management includes 3 subjects (Total 9 credits)

BA 521 Global Business Management (Globalisation) 3 (3-0-6)
The development, formulation, implementation and control of the strategies for any companies or
organizations to get into or expand in international markets specially ASEAN Economic
Community (AEC). The study of global marketing, international consumer behavior, and cross
culture management.

BA 521 nnsamnnsgsnalugalanindny Taniadm) 3 (3-0-6)
m‘zmuma‘%umuﬁdqﬁm NNINMUATENIAN LA Nagnsaedganalugalaniidnd 3akanns
AYLANNALNTFN] Lﬁ@m’hz_ﬁmmmﬁmﬂimﬁ TnaanzlszraniAsgiaed@en  n1sANE)

N13Ra1A WA TANIATAUNG ANTINHLTINAUUNTIR LAZNNIIANTTRUETINT 1N T
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BA 522 Managing Innovation 3 (3-0-6)
This course examines theories of innovation and their application to real- world business
opportunities. A particular focus is placed on emerging scientific and technical innovations and
the opportunities and challenges they present to both existing businesses and new venture
entrepreneurs. This course explains how do firms and entrepreneurs bring in new business
models and get new products and services to the market for enhancing the competitive
advantage

BA 522 N15AANISUIANSTH 3 (3-0-6)

v
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BA 523 Global Entrepreneurship 3 (3-0-6)
This course is designed to help students to understand the importance of entrepreneurship in
today's global economy and to cultivate an entrepreneurial mind-set in doing business in multi-
cultural environments. Students will broaden their knowledge in exploring problem solving
techniques, opportunities identification, business concept development & venture planning using
standard business model framework and bringing ideas for doing business globally.

BA 523 msﬁﬂué’ﬂiznaumiﬂqﬂ‘l@mﬁfi“mﬁ 3 (3-0-6)
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D. Elective Courses for Study Plan B (Non-Thesis) (Total 9 Credits)

BA 524 International Trade and International Trade Law 3 (3-0-6)
Modern theories of international trade including factors relevant to international trade, regional
economic integration, commercial policy and tariff problems that affect the operational realities of
management and global business.

BA 524 NMSALASNHUNANITAITEUINLUTZINA 3 (3-0-6)
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BA 525 International Financial Management 3 (3-0-6)
Integration of financial activities, institutions, and multinationals of the global finance arena; the
tools of financial analysis to an international setting, the strategies available to multinational
companies. Topics include foreign currency and political risk, capital budgeting in a
multinational setting, and cash flow management between countries.

BA 525 N15AANI5N15LEUTE UL TEINA 3 (3-0-6)
N1999UIINAANTIINNNNTRU AD1TUNTRU UATLTENTINTNR N1elFaNIWLIARENNINNITRY
szsulan witasdleneniau uaznagniniesnnsudiinEndruean e fugsialuvane
Usznet lunsdnnisanuidesannAidu pnadamianisiles NI NULTENIURUNY WaTNIg

AANITNTZA N UAATZIINLTZINA

BA 532 Financial Derivatives and Risk Management 3 (3-0-6)
Characteristics, valuation and application of alternative financial derivatives and innovations:
futures, options, futures on stock indices, portfolio insurance, interest rate swaps, credit default
swaps, collateralized debt obligations, and others. Alternative tools or techniques for measuring,
monitoring and managing the risk. Current issues and cases.

BA 532 mmmeaqﬁ'uémamsﬁuLLazmsﬁ'ﬂmsmwL%‘m 3 (3-0-6)
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BA 533 Investment Analysis and Portfolio Management 3 (3-0-
6)Analysis techniques on investment assets such as equity and fixed income securities.
Theories on optimal portfolio selection and management. Fund management and performance
evaluation. Current issues and cases.

BA 533 NM53LASIZULAZNFAARTTNTRINY 3 (3-0-6)
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BA 541 Consumer Behavior and Marketing Strategy 3 (3-0-6)
Conceptual and theoretical aspects of consumer psychology and behavior principles in the
global markets; internal and external factors influencing consumers’ consumption behavior
including perception, attitudes, motivations, personality, lifestyle, family life cycle, and cultural
groups; consumer psychology models, consumption behavior process to develop consumer
marketing strategy.

BA 541 WANSSNALSLNALAZNALNENITARIA 3 (3-0-6)
NOEI) WATNITIAIIERRINe ANy AnsTNELTInATunaATan Jadunelunazladuneuaniid
ansnasangAnssun1sLilnaveauiing 99une n195ud neqela sirual yaannan 30nas
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BA 543 Global Marketing Strategy 3 (3-0-6)
Global marketing paradigms and theories in a global context; external and internal factors
affecting global marketing decisions, their inter-relationships and the way these influence
marketing decision processes and outcomes. Future trends in ethics, changes in consumption
behavioral patterns, influence of technologies and culture on the strategic decision making; the
global marketing mix strategy; marketing plan; the planning process; planning and control
systems; implementation; performance evaluation.

BA 543 NAYNENITAAIALAN 3 (3-0-6)
NOH MANNIT LUIAATEAN INM9AANIRATIATEINLsEImALATNIRATIATaN NN3dRnTTadEnig
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BA 553 Current Issues in Global Tourism 3 (3-0-6)
Analysis of current political, technological, and economic trends and a framework of exploration
relative to the tourism industry; identification of issues and trends that impact destination planning,
development, and growth; examination of the impact of trends on the destination; comprehensive
discussion from various disciplinary points of departure.

BA 553 ﬂszﬁuﬂwﬂ'u’lumsvimLﬁm'a‘zﬁuian 3 (3-0-6)
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BA 561 Family Business Management 3 (3-0-6)
Family business management, characteristics, practices, possible conflicts or problems; further
family business development and expansion; study from successful family business cases;
solutions to the family business problems for entrepreneurs.

BA 561 NMN9AANISESNAATAUASY 3 (3-0-6)
N17LINIgINAATALATY AANIaLE JUuLL ANdR LLfﬁW’?ﬁ@ﬂtymﬁmmﬁm%u R FUSTRN BNV

gefansaUAiuLLFatan 1enagsnaliauln InaFaudainnstidnmg sdaetegsnansaunian

dszauaugia uazuuonianisuilafoymaesdilsznaunislugsiansaunia

BA 562 Human Resource Management 3 (3-0-6)
Modern concepts in human resource management, manpower planning, recruitment, selection,
training and development, and performance assessment; compensation management; labor
reletiaons; safety and accident prevention; sustainably workplace—satisfaction management.
BA 562 N15AANISNTNENTHY1E 3 (3-0-6)
LLmﬁmﬁﬂﬁlmﬂumﬁmmﬁ‘mé“wmmmy:m“luﬁ;m NNPINUHUAIAIAY N1943990 ARLAGN N9
Hnausuwas WaNWILARININITUssiiuNaNITU RN N19LEMIAIRBLIMNY WISNUANTUE AYH

Uaaasiauaznisifaaiueiifiueg nsanaunississineyaainsliiinaunswalalunisinau

BA 563 Management Information Systems 3 (3-0-6)
Structures and concepts of organization’s information technology system; analyses and designs
for data system development, information needs for executives’ decision making; organization

knowledge management; information security; applying information technology to business
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environment changes and organization management, executive skills, organizational structure,
and organizational cultures to develop competitive advantages; ethics relevant to information
technology practices.

BA 563 szuumeaummﬁ:ﬂmsﬁ’mme 3 (3-0-6)
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BA 571 Business Research 3 (3-0-6)
The fundamentals of research methodology both in qualitative and quantitative method,
research paradigms and various stages of the research process including research design by
using parameter and non-parameter, identifying a research topic, collecting and analyzing data,
interpreting and presenting the findings, and finally writing a research report.

BA 571 n153]8§5NA 3(3-0-6)
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BA 572 Current Issues in Global Business 3 (3-0-6)
Important global issues such as patterns of economic environment and policies, cultural
traditions, political environment, historical development, geographic environment, legal
environment, and major current issues in domestic and international organizations.

BA 572 szinutlaqiusugsnalaniidnu 3(3-0-6)
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BA 573 Global Service Management 3 (3-0-6)
Operating management in service industries; emphasis is on the principles of design, operation
and control of service delivery systems, delivery system design, client interfaces, operations

control, capacity management and quality control.
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BA 574 Financial Markets and Institutions 3 (3-0-6)
Types and functions of financial markets; term structure of interest, fund raising in financial
markets, determinants of interest rate, domestic and international financial markets. Banking
and non-banking financial institutions, their characteristics, roles and functions, operations and
performance evaluation, current issues and cases.

BA 574 ARIALAEANNLIUNNTIEU 3(3-0-6)
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BA 575 Corporate Financial Analysis 3 (3-0-6)
Spreadsheet tools for corporate financial analysis: preparing financial statements; performing
vertical and horizontal analysis of financial statements; forecasting sales revenue and customer
demands; calculating and applying time value of money; managing inventories, safety stocks,
and the allocation of resources; capital budgeting, case studies.

BA 575 N159LASIZUNINNITIRUSETALRIANS 3(3-0-6)
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BA 576 Marketing Innovation and Differentiation 3 (3-0-6)
Impact of creativity and technological changes result in innovations; characteristics and
application of differentiation and innovation for marketing strategy; classic analytical innovation
models with modern tools, techniques and processes to put concept of innovation development
into practice.

BA 576 UIRANSTN LL@Zﬂ’]ﬁ‘ﬂ%”Nﬂ’J’]NLW]ﬂ ANNNNNITAATA 3 (3-0-6)
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BA 582 Luxury Marketing 3 (3-0-6)
This course provides students with good understanding of the specificities and current evolution
of Luxury marketing. This course explains the fundamentals of luxury brand marketing,
consumer behavior of the luxury sector, concept of brand equity, corporate design strategy,
and consumer-based model relating to effective communications practices in luxury sector.

BA 582 NSAAIARUAITEALIAN 3 (3-0-6)
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BA 583 Starting a New Venture 3 (3-0-6)
This course is designed for students with interest in starting a new business. Students will explore
the entrepreneurship process including how entrepreneurs discover and evaluate the sources
and opportunities for new business ventures; how they assemble the resources, how they operate
and grow a new business. The course covers a variety of topics associated with launching and
running a new business venture, such as marketing, financing, building the venture team, legal
and regulatory issues, and social and environmental issues.

BA 583 msl,?'us’fuqsﬁﬂmi 3(3-0-6)
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BA 584 New Products and Services Management 3 (3-0-6)
This course focuses on the process of new product & service development and marketing.
Emphasis is given on market opportunity identification, R&D-marketing interface, business model

development, market potential estimation, and market entry timing.
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BA 585 Current Issues in Managing Innovations 3 (3-0-6)
Concerning the change in business environment, it is imperative that business organizations
and entrepreneur prepare for managing innovation of attaining the sustainability objective.
Students will explore and broaden their ideas in managing innovation with firms and business
through various perspectives from both academicians and practitioners.

BA 585 isziautlaqiiudmiunisannisuinnssy 3(3-0-6)

dszifutdaqiiuninaadasiuacnuidasundasaninuwandannisgsia mandiAnyluniswmun
winnssubiiiaruneluasdAnsuazgisznaunis WenazyainEeuinisdnnisudnnesy wodn
Tunnswauudmanssugluun Il lfAnTw s9uDens U TRNWIANARASI9ATT AN UYNN DY
Nearnsuargiszaunisallunisingsiaedaainliiianiswmuiudnnssuiianisvingana
o

GHENLARY

BA 586 Current Issues in Entrepreneurship 3 (3-0-6)
Current issues in entrepreneurship related to the new concept of being success entrepreneur

concerning the highly competitive situation. Students can broaden their ideas in doing businesses

globally from various aspects.

BA 586 isziautlaqiudusunisiilugisznaunis 3(3-0-6)
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BA 587 Current Issues for Leaders in Globalization 3 (3-0-6)
Current issues of being leaders in the disruptive era. Important issues related to change
management in the businesses and organization. This course provides opportunities for students
to learn from various aspects of being a global leader in a highly competitive situation.

BA 587 sziautlaqiudmsunisdludunlugalaniidnd 3(3-0-6)
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BA 588 Current Issues in Doing Business in ASEAN plus Countries 3 (3-0-6)
Current issues in doing businesses in ASEAN countries related to economic environment and
policies, cultural traditions, political environment, historical development, geographic
environment, legal environment. Students can broaden opportunities in starting up businesses in
ASEAN.

BA 588 isziiutlaqiiudniunisvingsnalunguilszsinaandau 3(3-0-6)
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BA 589 Enterprise Development and Growth 3 (3-0-6)
This course examines how enterprise leaders and senior managers develop organisational
capabilities, competencies and strategies to create and achieve appropriate strategic objectives
in increasingly volatile national and global environments. The focus is upon ways to pursue
enterprise success in the context of dramatic environmental change, increasing competitor
activity, and the enterprise's ability to develop and implement strategies. Enterprise Development
and Growth also emphasises development of critical enterprise decision-making, problem solving
and communication abilities by enterprise leaders and senior managers.

BA 589 n1SWAILIRIANSLATNSLALLA 3 (3-0-6)
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BA 590 Integrated Marketing Communications 3 (3-0-6)
Integrated Marketing Communications is an extremely important part of the marketing mix and is
vital to effectively and efficiently communicate your message about your product, service and/or
idea to the marketplace. This course examines integrated marketing communications in marketing
management from both theoretical and practical perspectives. Students investigate topics which
include the role of IMC, the use of agencies, communication/behavioural aspects of advertising,
planning, budgeting and decision-making, media selection and controls on communication
activities.
BA 590 msa:'amsmsmmmtuuysmﬂms 3 (3-0-6)
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BA 591 Enterpreneurship and Innovation 3 (3-0-6)
The course provides a framework for understanding the process of creating and managing
innovative organisations. This involves examining methods of analysing new venture opportunities
and ideas; approaches to assessing and acquiring resources; strategies for acquiring existing
businesses; as well as developing knowledge and competency in meeting the unique challenges
of managing and marketing a growing organisation. Innovation is an important prerequisite for
gaining a competitive advantage and for building a strong and sustainable business. The scope
and richness of theoretical developments in the discipline of innovation, offers potential for
students to develop substantial skills in understanding the discipline, its role in entrepreneurship
and in the development of successful, contemporary organisations.

BA 591 gisznaunsuazuinnss 3 (3-0-6)
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MN 561 Supply Chain Management 3 (3-0-6)
Supply chain conceptualization, design, and implementation; supply chain strategies and
practices, including logistics, digital coordination of decisions and resources, inventory and risk
management, procurement and supply contracting, product and process design, and revenue
management, and the relationship between producers and consumers in supply chain and case
studies.

MN 561 n1sanni1sualdainiuy 3(3-0-6)
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E. Thesis and Independent Study
BA 600 Thesis 12 (0-0-36)

Students who have chosen plan A (Thesis) must write and defend their thesis. Topics must be in
student’s area of expertise and approved by advisors. The completed thesis must be approved
by the appointed thesis committee.

BAB00 Aneniuwus 12 (0-0-36)
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BA 601 Independent Study 3 (0-0-9)
Students who have chosen plan B (Non-thesis) must report their independent study based in
their area of expertise to their advisors, and must be approved from the appointed examination
committee.

BA 601 NSANBIAUAINDATE 3 (0-0-9)
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3.2 List of Lecturers
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3.2.1 Faculty responsible for the curriculum at University of the Thai Chamber of Commerce, Thailand

Academic
No. Name Qualification Major University Year
Position
1 Assistant Dr. Nattapan Ph.D. Operation University of 2010
Professor Buavaraporn Managements Nottingham, UK
(Operation M.Res Operation Lancaster University, 2006
Managements) Management UK
B.E. Industrial Kasetsart University 2000
Engineering
2 Lecturer A3 8L na.e. N129ANNIZINA NWNANENAETTN]) 2010
wWABUNG AUn AR
M.B.A. 1313974 University of the Thai | 1996
Chamber of
Commerce
B.B.A. NNILTUNTNNTRANA University of the Thai 1989
Chamber of
Commerce
3 Lecturer A9.4417 Ph.D. NNIWENLNBNANNT Burapha University 2013
WARARMING WATNIAANIT
M.A. @ma‘mut‘ummy&&f Shorter University, 2007
USA.
B.B.A. Leadership Shorter University, 2006

USA.
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a1a19¢] A9.RINUG na.f. N193ANNIFINA NMNINLAENTANRIUARR 2553
wWABUNda
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US4, N19LIMNINIAAA NUANENAaEraniaA ne 2532
a1a09e] ERTACENT 3.0 NIWANLIBIANNTULAZNNT | NUANENREILYIN 2556
\@ARAIINT Shkh
M.A. ANTINUTVBINYre] Shorter University, USA. 2550
B.B.A. Leadership Shorter University, USA. 2549

3.2.2 Publications and Teaching Load of the faculty members responsible for the program at University of the

Thai Chamber of Commerce, Thailand

Teaching Burden
Academic Experience and (Period/ Week)
No. Name Publications (Research or Textbook)
Position Training Existing This New
Curriculum
1 Assistant Dr.Nattapan - -
Professor Buavaraporn
(Operation
Managemen
ts)
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Teaching Burden

Academic Experience and (Period/ Week)
No. Name Publications (Research or Textbook)
Position Training Existing This New
Curriculum
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Teaching Burden
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3.2.3 For the program taught at Union of Myanmar Federation of Chamber of Commerce and Industry,

Myanmar (Yangon)
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Academic Qualifi
No. Name Major University Year
Position cation
1 Lecturer m.’qﬁm’] Ph.D. | Management (Concentration in McGill University, Canada 2016
dadlaanszna Marketing)
M.B.A. | Marketing and Finance National Institute of 2010
Development and
Administration
B.A. mimammmﬂm:?i@mammu Thammasat University 2006
2 Assistant m.ﬁt:y‘nr Ph.D. | Marketing Texas Tech University, USA. 2003
Professor | aunsiniea
(Business
Administrati
on)
UR.N. | NNTRY,NIRANA Chulalongkorn University 1997
AL, | AAINIINABNNIART Chulalongkorn University 1993
8 Lecturer A9.ATsE Ph.D. | Organisation and management Imperial London, UK. 2016
TAUNYING
UF.H. | N1TIFAAA National Institute of 2009
Development and
Administration
AA.L. | E9nEgIna Assumption University 2007

3.2.3 SMSUNANGASNADY DU 8979 RIBITAUFUURUMNLITEUNS
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AR | BLWUS ;
- Ta-ana AU AU NVINEAE 1 w.a.
u 1IN
1 anangel m.zﬁﬁmm Ph.D Management (Concentration in McGill University, Canada 2559
dAdlanIzna Marketing)

M.B.A. | Marketing and Finance A0NTUTUNANMULTINIANGRS | 2553

BA. | 219ansAnansuarieansinany | umidnendusssudnans 2549

2 G A9.AeyT Ph.D. | Marketing Texas Tech University, USA. 2546

ANARTIANE | BuNTIniAA
(LTn9g9na)

US.N. | N19RY,N1TAA1A AINTINNINENAY 2540

AU | AAINIINARNNLADT WNAININNINEAE 2536

3 a1angel A9.ATsE Ph.D. | Organisation and management Imperial London, UK. 2559

TAUNYING
UA.N. | NIAATA ADNTUIUAPWRULTUNIANERT | 2552
AA.L. | 89NOEEINA Wanenaudadndny 2550
3.2.4 Publications of the faculty responsible for the curriculum at Union of Myanmar Federation of Chamber of
Commerce and Industry, Myanmar (Yangon)
Teaching Burden
Academic Experience and (Period/ Week)
No. Name Publications (Research or Textbook)
Position Training Existing This New
Curriculum
1 Lecturer | A3.4NM31 A B uaz ging dadlaanszna
e nauhngugldansnssnuausiinlud
RIZA aunsaust 650 3331l TneldwnFnes

N

fustnauaznguusegalaluan
NINNNUNNUAT NFUTTINNIATING

SLALTNG A1UNLFMNIFINAUATNNITEYT
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No.

Academic

Position

Name

Publications (Research or Textbook)

Experience and

Training

Teaching Burden

(Period/ Week)

Existing

This New

Curriculum

17
o

AT 5 (27-28 WeENIAN 2560) (M1 369-
377)

4380 Wa03IART Uaz qNATN AR lTe
AILNA mﬂm'\mq'uciu?Imﬁ’]uL?{mmm 8
waud 1.2 arunmn aeldgluoulunig
ANEUTIG LazANABINITAUL Tz ANTNNG
n3RanA L BUNaRMUITNAN A9NTRaNL3
NM9USTINNIATINIIIEALTIA /127
UsmsganauaznaLinya a%edi 5 (27-28
WOHNNAN 2560) (M1 1912-1921)

qime aadlaemszna Online Display
Advertising : The Influence of Web Site
Type on Advertising Effectiveness
Psychology and Marketing, Vol.34 Issue
1, pp.463-480, April 2017

Assistant

Professor

(Business
Administrati

on)

Ag.AeyT

AN INLAA

Fensnd @Iva uae Ayt aunslniee nng
uwianguilaaasananisiusuyuangesa

a

wiraatueaulail nalulszmalae 14

ada

NAuARNNAeUsTiufagIRMANSIAUNIG
o o a S =]
g3 glasansanenistiu nalAne

o =
glaa1snvineIniAe uALULNes N9
UIePUNIITINNITLALTNR @121
Usmsgsnawaznatinyd AN 4 (14-15

WOHNAN 2559) i1 2881-2891

fryt aunsiniAd nisiiNdaunanatin: n1g
U o dl $% U
FUNINeNNTeaFaAN edTeu nng
3vgN311N1992ALT1R Utce Academic
Day 1szaniinsdne 2559 Jui 7

Hnuneu 2560 1.uansAn ne (il 39-53)
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No.

Academic

Position

Name

Publications (Research or Textbook)

Experience and

Training

Teaching Burden

(Period/ Week)

Existing This New

Curriculum

fynyn Benwsd way noyt aunsiniaa g
" y oo da s o

uwidaunanregLFlnanfitoiionil
Y v a dy a o [

widne e ldnaAinssnnsTenERs TN
v

widoumnlwaangamnamiuas naslsyg

NNITINTIIEALTINR A1UILTUIFINAUAL

v
= o

N"9LiTyT A3 6 FuN 2 Hguiew 2561

¥

NUINENAEanITAN e (M 119-127)

Lecturer

Fedmind Aunfadng uay AsFm Sauiiing,
nsutngugnAnfidniussng gusisnng
Tnlesn anansangny Ineldilade s
paNenalasedaulszanmensnain
13017 (7Ps), N19Usrgun1edsnig
STALTIR A12NLFMNIgINAUATNNIITYT
ASaT 4 (14-15 waennew 2559) Wil 1865-

1875

wenan laugiien uay A3Tn Suivine
msm.imzimﬁﬂﬁﬂm WAINLNAENANITAN
Ine InaldladtseiuanudAtyaasdou
132ANNI9NINANALINTAAN1IARN AW LA

. o \ .
vinvestinAnE N Ae et luvenn neeu
o .
auLieIAINNNTUsTINNTUTT NN @ U
NANNUAR TR AANEHNTEAUTNR AT 12
Tnnsfnmn 2560 (M1 613)
FEIRE WALAU WAL A3THY SHUNANS Ng

R v o o =
wienguimarungialusmdnuunis tne
Ty AnssnnsTauazANABINIg Tudan
UILANN1TAAIATBITUNGUY N7 TTINNI
ATINTILALTR A12LINNIFINAUASANT
oyd SN 5 (27-28 WEAIAN 2560) (M

301-309)
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3.2.4 NANUMNITING WASMTEAIURDUTDIANANTERSURATAUNANGAT D4 8979 RIBI1TAUFUUIRUMN
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T me WALAY uaz A3iml SmunNiine nns
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1ty a¥edi 5 (27-28 WO HNAN 2560) (¥

301-309)

3.2.5 For the program taught at Mandalay Region Chamber of Commerce and Industry, Myanmar

(Mandalay)
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Academic
No. Name Qualification Major University Year

Position

1 Lecturer | M3.K&R D.BA. 13113904 Chulalongkorn University 1999

GGRE

M.B.A. International Business University of Wisconsin, USA 1991

AN gANANEN Chulalongkorn University 1989

Uh.10. NIFLRUYNIT University of the Thai Chamber 1984

of Commerce
2 Lecturer | me.WANS Ph.D. Business Administration University of lllinois at Chicago, 2011
AlauNas USA.

M.A. Economics The Ohio State University, USA. 2004

M.A. Economics Kobe University, Japan. 2002

8.1, NTEUIANTUATANTRU (Ne15H Chulalongkorn University 1999

ﬁﬂuﬁuﬁwﬁq)
8 Assistant | AT. WA Ph.D Organization and Management | Imperial College London, UK. 2014
Professor | gsfandmun
(Business
Administr
ation)
M.Sc. Management Lancaster University, UK. 2006
2.1, ANEIANAATITUNG Chulalongkorn University 2005

(NeRReNRUAUNIN)

3.2.5 duSUNANgRsNAaY i AMziag A81sguRAERNIWLEUNNS
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Academic
No. Name Qualification Major University Year
Position
1 81819 | PI.NAR 1.0, 13NN9g9Na AN TN LAY 2542
GGRE
M.B.A. International Business University of Wisconsin, USA 2534
AN, Qmuﬁﬂ‘m QW’]@\mifﬁmwﬁwmﬁﬂ 2532
UR.4. N1TLAINYNT NMNINENRENANIIAN Ine 2527
2 a1ansel | AT.NANT Ph.D. Business Administration University of lllinois at Chicago, 2554
AlaunNas USA.
M.A. Economics The Ohio State University, USA. 2547
M.A. Economics Kobe University, Japan. 2545
Us.1. NN9EUIANTUATANTRY (WAEsR AININNINENAE 2542
ﬁmﬁuﬁwﬁa)
3 r;:J: el AT.WUAN Ph.D Organization and Management | Imperial College London, UK. 2557
ANERINAN | gadundmun
gel
(Uim9g9
na)
M.Sc. Management Lancaster University, UK. 2549
.1, ENHIAIARTUUNA PWNAINIAUNNINLAE 2548
(FesAnenfufumi)
3.2.6 Publications of the faculty responsible for the curriculum at Mandalay Region Chamber of Commerce
and Industry, Myanmar (Mandalay)
Teaching Burden
Academic Experience and (Period/ Week)
No. Name Publications (Research or Textbook)
Position Training Existing This New
Curriculum
1 Lecturer | A3.WAR ANBN13AT Meamulusnansuigannm
NagnTuel WUENNS (2557) g1inenunngisilsean

ngaeinafs Wefung

TUWUT UWPNEDY LAY WAR WAANFNET N33
AN TLENsuaz g AnssunIsld
NuszLunfenne A Nasan N Talveq

B L1LFN19911A1T TUANPIMNNUIUAT
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No.

Academic

Position

Name

Publications (Research or Textbook)

Experience and

Training

Teaching Burden

(Period/ Week)

Existing This New

Curriculum

NM9UTTINNIATINIIIEAUTIA 8127
UFMN9gInauaznLinyd niaft 6 Sufl 2
HOuIeU 2561 04 NANENAEnanIIA Ing
(Wi 78-87)

AANIIIL NAUIA LAY HAR WadFue
ANANNUTIENINANNTLEATRLAD
&aPn109§9Na (CSR) fupuestiie
NANLTENLLEAUAT N13UTETUNIAITING

o a a

FYALTNG A1UILIMNIFINAUATNNIEYT

[ |
o a

ASIN 6 TUN 2 NQuIeu 2561 0

]

WUNANENALuani13AN e (M1 913-920)

Lecturer

AT NANT

RGN

NUAAAA AILNA LA WANS NLaWNed, N3
wtangqueflduanisfu g3 luam
namnauas InaldsrauninugiAtyaes
dULlITANNIINIINANALTNNT, N13LTLTN

NNAITINTIEAUTNR §1IILIUNIFINAUAY

v o
= o =l

NN9LIEYT ATIN 4 (14-15 NOBAAN 2559)

YN 1374-1384

ANTNA BOUNAL AT WANT NLAUNDY, N9
1 1 Y a tdl I ¥ o
wiangqueListnaensau Ineldsvsiu
ANNNAATYIBNAI UL TTANNINNTAATA
117 lwlangamnwaniuas, nnsuseaw

NNATINTILAUTNR #1IILIMNIFINAUAY

[
= o a

N3EYT ASIN 4 (14-15 WHANAN 2559)
N 2587-2596
U3AF p1onel way WANT NLaUNed, N9

utengueinendaennnsgalaeldiady
ANanalalunisiisnisuestiiynna

- B S
81A"97A NICUANEN Trlan Saunsiuas

a A A di
ﬂﬂuT,ﬂNLuEIN, TIENTUALLUANRINNNT
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Teaching Burden

Academic Experience and (Period/ Week)
No. Name Publications (Research or Textbook)
Position Training Existing This New
Curriculum
UsTgUNNITINTIAUTR #1217
u??miqiﬁmmzmiﬁcﬁ A¥edt 3 (23-24
WOEAIAN 2558) W1 1720-1730
3 Assistant | A%.WHA a1 Yeyds uaz wilmn gedanadmun,
Professor | gsfendmun | n1sAnHIANENRLSIENd NN ANIINNNT
(Business %ﬂﬁ“‘uma‘lﬁ@xﬁumfnuzﬁ’]ﬁmﬁiﬂmuﬂsmu
Administrati nsdanasesius minersesdesd i
on) RINUILNANIYR LIANFIMWHUIUAS, N3

UsTgUNNITINTIAUTIR #1270
UsmsganauwaznaLinyd A 4 (14-15

WOHNNAN 2559) U1 990-998

UN29704 Wana uaz wilm qrdunadmun,
AYTNLANFNANUIZALIAY TN AIATYID
Tadedautlszaunienisnaindmiugsna
UIN9UseiuTin sendnengugnAniu
ﬁmmi@@uauﬁuqﬂﬁﬁshuﬁmmi%'u lu
\ANgamNAYLAT, Menuduiiiasannng

UL PUNINITINITLALTIR #7127

¥
= o

1Imsganawaznstinyd Asn 3 (23-24

WOHNNAN 2558) U 1842-1852

nuatine @aaia uaz wilen qatenadmmn

q

o

AHLANANATUTZALIAINANAEUUBIAI1

o

szannisadanildlunisdindulaaen

FUdAANAINIENINNGNTWNUAY

Vs

B3NN Generation X fiGeneration Y,

P1ENUALIHEIANNNIU s guN19RTINIg

o

LAUTE ANaNUTIIgaNauazn9LinyT

ATIN 3 (23-24 WOHNIAN 2558) KN 2189-

2200
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3.2.6 HRIIUNINITINIG UAZNITEUADULDIDNANTENTLURATAUNANGAS 1 NDUNZIAL AIE1TOAFUN

ANATWLHLUNNS

No.

Academic

Position

Name

Publications (Research or Textbook)

Experience and

Training

Teaching Burden
(Period/ Week)

Existing

This New

Curriculum
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v
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ULNIF (2557) A1Tnaunndgeilszan

pad)}

L

' ¥ IS P I3
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NIRRT EGHI LA RELRHIC LEGHS TN
g LUTn13sIAns Twlmngamnnauas

NMUTTINNIATINTTIEALTIA 4120

¥ o '
= o o

UImsganawaznIatiyd Afan 6 4uh 2
HQuiew 2561 ol NuNAnendananisfnlng

(Mt 78-87)
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ANANNUTIENINANTLEATRL D
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No.

Academic

Position

Name

Publications (Research or Textbook)

Experience and

Training

Teaching Burden

(Period/ Week)

Existing

This New

Curriculum

ANNNATATYIBNAI UL TZANNINNIRATA
13017 Tmngamnannuas, nsdsyg

NNITINNTILALINR A1UNLTMNTTINAUAY

v o
=

NeityT ASIN 4 (14-15 WoHAIAN 2559)

YN 2587-2596

U3AF ANl WaT AANT AL, N9

1 Y o o

wienguinandaenaisgaingldilads
A NN lalunstsnisuestiiynna

a8 de o a o
BIANIYA NTUANEN TR tan SAUNTLLAS

a a a4
Aaulafiiled, TeNIUALLUeIaINNg
3T PUNINITINITLALTA #1327
8 o4

1IMNIg9NaUazN19TeyT AN 3 (23-24

NOBNIAN 2558) N 1720-1730

¢

©2e

ANARIIATE

(Li3M17991)

A9 WA

grfenimun

Was yoyds uaz wilmn gefanadmun,
NIANHANNANRUSIE NI NG ANTINNNT
FanunisldszaumnudAtymadiulszan
13 a 13 o ' o o L
NMANLANT89 UM ELATEIRNRA 1N
AINUILNANIYAR LUANFINWNWIUAT, N3

3L PUNIITINITTALTA #127

¥
= o

1EM1993nauasN9ityT AN 4 (14-15

NOBNIAN 2559) TN 990-998

UN27IeU UBNA LAY Wilan gefanadmun,
ANTNUANGNNAIUILALAIN BIATYID
Tadedautszannienisnaingmiugsna
a v aa U U v 1
UINUseiuTan sendnengugnAiiiy
suANTEeNAUTLgNATNIWIWIANIEY Tu
ANFIMNHMNUAT, 2ERNUALIEIRINNNS

UILPUNIITINITLALTNR #121

¥ o
= o

1IMNIgINAUazN1seyT AT 3 (23-24

WOHNAN 2558) T 1842-1852
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Teaching Burden
Academic Experience and (Period/ Week)
No. Name Publications (Research or Textbook)
Position Training Existing This New
Curriculum
nuaTne @eAa uaz WiRN getenadmun
ANTNIANGNNANUILALIATNA ATYTDIAI
Usvaunnsdnuani 9 lunssindulaiden
UAAANEATINITNINNGNT WAL
K{3ULMn1 Generation X fiGeneration Y,
a‘ﬁmmﬁuLﬁmmnma‘ﬂixﬁumﬁmmi
SRR ANNLFMNIFINAUAZNNIIYT
ﬂ%ﬂ‘ﬁ 3 (23-24 WOHNAN 2558) PN 2189-
2200
3.2.7 Faculty Members of the Program
Academic
No. Name Qualification Maijor University Year
Position
1 Lecturer A3 TN 1{]\!?{? D.B.A. Management Nova Southeastern University, Florida, 2002
USA.
M.B.A. Management Information Nova Southeastern University, Florida, 1998
System USA.
B.B.A Marketing Florida Metropolitan University, USA. 1997
2 Assistant A5.235045 N Ph.D. Finance Southern Illinois University at Carbondale, 2006
Professor MUFUTIAT USA.
(Business
Administration)
M.B.A. Management Information The University of Texas at Arlington, USA. 1999
System
US.U. MITUINTUAZNITRU Chulalongkorn University 1995
3 Assistant A5.19nN¥Y D.B.A. USHI3 ik 9 Nova Southeastern University, Florida, 2000
Professor ﬂﬁﬁ’ﬂéqa USA.
(Business
Administration)
UE.W. MIRUMITUIAG unMINeIaesIN 1996
UB.1. M3TANMINUNDA3 1S i Inaey lunesssIns sy 1995
.. Anssules uMINanToq i 1991
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Academic
No. Name Qualification Major University Year
Position
4 Assistant as.sqal D.B.A. Commerce Agra University, India. 2009
Professor Bovazessing
(Business
Administration)
UE.W. STELREE B WIMBIAEATMAAS 1995
.1, IInemsdInpaziug Chulalongkorn University 1988
(13¥le}
5 Assistant ﬂ'i.f‘lvty“l? Ph.D. Marketing Texas Tech University, USA. 2003
Professor uUNg IniAd
(Business
Administration)
US.U. MINU,MIADIA Chulalongkorn University 1997
ELAT) IrInssuneNINDS Chulalongkorn University 1993
6 Assistant A3.UNIIIN n9.9. A3IANIIFIND VHINGIATAIUA AN 2010
Professor Ay
(Business
Administration)
M.B.A. Marketing University of New Haven, USA. 1994
U1, M3iays UNINGTETIWAWNS 1992
7 Lecturer A3 UIUNT D.B.A. Business Swinburne University of Technology, 2005
uiwany Australia
TR AIUINIINIAU aontiutiudianamusmsmans 1994
M. INYAsAEas (HesAtien UHDNNFUNYATATAS 1989
Sudumile
8 Lecturer AT .Qﬁ(ﬂ D.B.A. Business Nova Southeastern University, Florida, USA 2002
NAvaE YA
M.B.A. Business Administration University of Indianapolis, Indiana, USA 1995
B.S. Material Science, Ceramics Chulalongkorn University 1993
9 Lecturer AT.He f UT.0. UINT 79 v Chulalongkorn University 1999
waasud
M.B.A. International Business University of Wisconsin, USA 1991
a3 QANANE Chulalongkorn University 1989
V.1, MIRAVIYNIT University of the Thai Chamber of 1984
Commerce
10 Lecturer 3. d3Wus 1.9, MIIAMIFIND UMINGRYINFAAIUATA 2010
2N
VSN, STERYRD ik fiv University of the Thai Chamber of 1996

Commerce
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Academic
No. Name Qualification Major University Year
Position
US.U. MIUTHITMITAAIA University of the Thai Chamber of 1989
Commerce
11 Lecturer as.szd “l/]%{ D.B.A. Business Administration University of Manchester 2009
FEATEATRY
M.B.A. International Banking and University of Birmingham, UK. 1995
Finance
M.A. Economics (First class Hons.) University of Karachi, Pakistan. 1991
B.A. Economics University of Karachi, Pakistan. 1990
(First class Hons)
12 Assistant A5.31HA1 909 D.B.A. Business Administration University of the Thai Chamber of 2016
Professor 1312} (International Program) Commerce
(Business
Administration)
M.B.A. Business Administration The American College in London, UK. 1997
fl.1. IATHYANAAS QATNNT TN UNINGTETIWAWN 1985
13 Lecturer A5.977M Ph.D. Operation Management Aston University, UK. 2011
gsssu
M.M. Telecommunications University of Dallas, USA. 1996
M.B.A. Industrial Management University of Dallas, USA. 1995
US.U. mi%alﬂmiq@]ﬁ1ﬁﬂiiil University of the Thai Chamber of 1992
Commerce
14 Lecturer A3.53A1 139 Ph.D. Family Business University of Central Lancashire, UK. 2014
fan Entrepreneurship and Service
Quality
M.Sc. International Hotel University of Surrey, UK. 2004
Management
US.U. M3IANT IS UTUUAZS University of the Thai Chamber of 2000
“ﬂ'm!ﬁm Commerce
15 Lecturer Az d3NUT Ph.D. Management (Marketing) Royal Holloway University of London, UK. 2016
ARaBITN
UD.N. 113AN1A University of the Thai Chamber of 1998
Commerce
M. adlamans NMINGIABYTH 1991
16 Lecturer ﬂi.ﬂuﬁﬂi D.B.A. Business University of the Thai Chamber of 2012
“];ﬂ‘lfﬂﬁ Commerce
M.B.A. Business University of Southern Colorado, USA. 2002
.. IFINTINAANNT wnAnedeInAsman; 1998
17 Assistant Dr.Rojanasak PhD Marketing and Management Charles Sturt University, Australia. 2003
Professor Chomvilailuk

(Marketing)
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Academic
No. Name Qualification Major University Year
Position
M.B.A. Marketing Management National Institute of Development and 1992
Administration
B.Sc. Medical Technology Chulalongkorn University 1985
18 Assistant Dr.Li Li D.B.A. Finance Thammasart University 2007
Professor
(Business
Administration)
M.B.A. Business Administration Monash University, Australia 1997
B.Eng and Sci Engineering Mechanics Hunan University, China 1990
19 Lecturer A3.dnsnsuNg Ph.D. International Marketing Kyoto University, Japan 2001
iy
M.A. International Marketing Kyoto University, Japan 1998
B.B.A. International Business Assumption University 1995
Management
20 Lecturer AT.GNH1ITIU Ph.D. International Management Strategy, University of Leeds, UK. 2007
bE} ALY and Marketing
Diploma Social Science Cardiff University, UK. 2004
Research Method
M.C Small Business Management The University of New England, Australia. 2001
and Entrepreneurship
5.0, UINI33FND Chulalongkorn University 2000
21 Assistant f9.993 0l Ph.D. Commerce University of Birmingham, UK. 2007
Professor Lﬁuchﬁmuuﬁ M.P.A. Public Administration National Graduate Institute for policy 2003
(Business Studies, Japan
Administration) AR, %lu mans Chulalongkorn University 1999
22 Lecturer AT.LAINT Ph.D. Labor and Employment The University of Illinois, USA. 2016
ﬂizﬁm%gm Relations
M.A. Human Resources and University of Minnesota, USA 2008
Industrial Relations
M.A. Labor Economies and Human | Chulalongkorn University 2004
Resources Management
B.A. Political Science Michigan State University, USA. 2002
23 Lecturer A5.f5 Sand Ph.D. Organisation and management | Imperial London, UK. 2016
Saunnny US.N. N13AA1A National Insitute of Development and 2009
Administration
AT INOHFIND Assumption University 2007
24 Assistant As.Anana Ph.D. Strategic Management and Washington State University, USA 2015
Professor Rofs fa Entrepreneurship
(Business M.B.A. Business Administration Chiang Mai University 2008
Administration) B.A. Economics Thammasat University 1998
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Academic
No. Name Qualification Major University Year
Position
25 Lecturer Ag.ARATUIN Ph.D. Business Administration Old Dominion University 2017
‘”u‘q uga (Marketing)
US.U. N13AD1A National Institute of Development and 1999
Administration
US.U. N13AA1A Chulalongkorn University 1996
26 Associate as.daaniad Ph.D. Entrepreneurship and Swinburne University of 2009
Professor [SRIEVALG) Innovation Technology,Australia.
(Business M.Com. Business Macquarie University, Australia 2005
Administration) M.Sec. Internet and E-Commerce Assumption University 2002
Technology
B.B.A. International Business Assumption University 1999
Management
27 Assistant SRR 3 Wug Ph.D. Operations Management The University of Nottingham, UK. 2010
Professor 119319581 M.Res. Management Science Lancaster University, UK. 2007
(Business AU %ﬁiﬂiiuq@]ﬁﬂ’imi Chulalongkorn University 2002
Administration) RIAT IAINTINYANNNT UMINBIAEATARS 1999
28 Assistant A3 ,uﬂlula i Ph.D. Finance University of Essex, UK. 2010
Professor Iasuallsed US.U. STERTRES ik} k) Chulalongkorn University 2004
(Business AU, Fernssn i Chulalongkorn University 1995
Administration) (NYTANINBUAVA DY)
29 Assistant As.aam Ph.D. Finance Illinois Institute of Technology, USA. 2011
Professor naEsauaed M.S. Finance Illinois Institute of Technology, USA. 2010
(Business M. malulagasaumanie Chulalongkorn University 2003
Administration) IN.U. ik N9 Chulalongkorn University 1999
M5 1Ry%
30 Assistant A3. 078 Ph.D. Marketing Lincoln University, New Zealand 2010
Professor ﬁ%q ala M.B.A. General Business Tennessee State University, USA. 1996
(Business UF.1. MIna1n VHIINGIAYT WAL 1992
Administration) .. FINUINDMAZUUHEING UHININFITITUAANS 1990
31 Lecturer AT.NAYT Ph.D. Business Administration University of Illinois at Chicago, USA. 2011
AauUNos M.A. Economics The Ohio State University, USA 2004
M.A. Economics Kobe University, Japan 2002
US.U. MIFUIMTUALNTRU Chulalongkorn University 1999
32 Lecturer A5.f o] ‘V]% Ph.D. Interdisciplinary Engineering Northeastern University, Boston, USA. 2012
quUNI ol M.Sc. Electrical and Computer University of Massachusetts, USA. 2007
Engineering
.1, Arnssuneuiiomes University of the Thai Chamber of 2003

Commerce
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Academic
No. Name Qualification Major University Year
Position
33 Lecturer AT.IHANU Ph.D. Finance Illinois Institute of Technology, USA. 2013
@:ﬁ b1t é M.S. Finance Illinois Institute of Technology, USA. 2008
M.B.A. Finance University of Oregon, USA. 2005
A1, ‘immmqmﬁ 1MN13 Chulalongkorn University 2001
34 Assistant As.NHA Ph.D. Organization and Imperial College London, UK. 2014
Professor qﬁaqafmm Management
(Business M.Sec. Management Lancaster University, UK. 2006
Administration) ... onyIMansuNa Chulalongkorn University 2005
35 Lecturer AT.5HITT Ph.D. Marketing (International Mabhidol University 2014
Junsonl Program)
M.M. General Management Mahidol University 2011
(International Program)
B.B.A. Marketing (International Mahidol University 2003
Program) (First Class Honors)
36 Lecturer AT ,Eﬁﬁ{‘ﬁi Ph.D. Business Administration Syracuse University, USA. 2014
ﬁ'%q NFd019 M.S. Human Resources and The Johns Hopkins University, USA. 2007
Organization Development
5.0, ANUFNNUTTEHINYsemMA | Chulalongkorn University 1999
37 Lecturer CERTRE 3.0 M5 HAILNBIANSIAZ AT NMINIABY TN 2013
AEANUINS M.A. 3AMsANTIOULYDINYS | Shorter University, USA. 2007
B.B.A. Leadership Shorter University, USA. 2006
38 Lecturer 3.9 a1 Ph.D. Management (Concentration McGill University, Canada 2016
orilvonszna in Marketing)
M.B.A. Marketing and Finance National Institute of Development and 2010
Administration
BA. NsAansaz WM ITUMARS 2006
éi’)fﬁi yIavU
39 Lecturer ﬂi.ﬁmﬁ i D.B.A. Doctor of Business University of the Thai Chamber of 2015
15013010 Administration Commerce
M.Sec. Manufacturing Systems University of Warwick, UK 2003
Engineering
RIATE AINIINYAANNS wInenaoma Tuladwszveunaisuifs 2001

3.2.7 ananseiilszauangns
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Academic
No. Name Qualification Major University Year
Position
1 mmig ﬂi.ﬁi‘WQ‘}j V‘Ji?(% D.B.A. Management Nova Southeastern University, Florida, 2545
USA.
M.B.A. Management Information Nova Southeastern University, Florida, 2541
System USA.
B.B.A. Marketing Florida Metropolitan University, USA. 2540
2 é} 28 ﬂi.?iimiﬁ Ph.D. Finance Southern Illinois University at Carbondale, 2549
Mans10158 | mFudieg USA.
CTERCRE] ﬁiﬁ%) M.B.A. Management Information The University of Texas at Arlington, USA. 2542
System
SILAT) MIFUIMITUALNITRU PaInsaluAINIdo 2538
3 é} 28 AT LONYY D.B.A. U??i‘li‘ﬁqiﬁi] Nova Southeastern University, Florida, 2543
maassd | endnana USA.
(UIMIFINI) US4, MSRUMIFTUING YR AT Ea TN Y 2539
UF.. MITAMITNUNDE3 19 uInmeaeg luiessTuE Y 2538
WA Amanssules urMIneansesIva 2534
4 Wilﬁw as.Usal D.B.A. Commerce Agra University, India. 2552
mans1sd | Bouazeasni B I3 uMINaenYAsA; 2538
(U3M195309) .1, FaanemsSnuuaziuy PWNAINTANNINAY 2531
1
5 N:’ 28 ﬂi.ﬁiyff Ph.D. Marketing Texas Tech University, USA. 2546
Manngd | ouns Tniee VBN MIRU,MIAN PWNAINTANNINAY 2540
(U3MIFINI) 9.1, SANIIUADURUNDS PWNAINIEUAINISD 2536
6 Ha0 A3.UNIITIU 19.0 M3IANIFIND VHINGIATAIUG TN 2553
mﬁmnwﬁ ﬂmnﬁnﬁ M.B.A. Marketing University of New Haven, USA. 2537
(U3H135309) U1, M5 1Dy% VHINGIAYT WA 2535
7 010136 AT.UIUNT D.B.A. Business Swinburne University of Technology, 2548
A many Australia
NU.Y. (MIVTHITNTRY) gonfuiudiaRausmsmans 2537
M. (IN¥ATAEAT) NesATien UHINNFUNYATATAS 2532
Susuniia
8 219158 ﬂi.i_‘l‘ﬁ@’l D.B.A. Business Nova Southeastern University, Florida, USA 2545
WNAvdemera M.B.A. Business Administration University of Indianapolis, Indiana, USA 2538
B.S. Material Science, Ceramics. Chulalongkorn University. 2536
9 219158 A3.HAA UB.0. VIMIFIND PNAINIAWHIINNSY 2542
wamnsud M.B.A. International Business University of Wisconsin, USA 2534
.40, QAN PWNAINFTAIUNIAINGISD 2532
IR MI@VIYNT UMINeNSeremIn ng 2527
10 919130 a3 a3t 1.9 M33ANIFIND UMINGFEIFAYAIUA T 2553
2adouNnTa VBN, VIMIFIND wrInederen sl Ing 2539
IR MIUTHITMIAAA UMINeNSereMIm ng 2532
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Academic
No. Name Qualification Major University Year
Position
11 910138 ﬂi.ﬂi%ﬁ?ﬁ/]%d D.B.A. Business Administration University of Manchester 2552
A EATRIL) M.B.A. International Banking and University of Birmingham, UK. 2538
Finance
M.A. Economics (First class Hons.) | University of Karachi, Pakistan. 2534
B.A. (Hons) Economics University of Karachi, Pakistan. 2533
(First class)
12 é’“lhﬂ A5.31101 9109 D.B.A. Business Administration University of the Thai Chamber of 2559
e G]iﬁ]ﬁg Ny (International Program) Commerce
(‘U?“Viﬁ Ikl ﬁil) M.B.A. Business Administration The American College in London, UK. 2540
AT IATHIANAAS gATINNT T UNTINNTETIWAWNS 2528
13 910138 75080 Ph.D. Operation Management Aston University, UK. 2554
ﬂq 535U M.M. Telecommunications University of Dallas, USA. 2539
M.B.A. Industrial Management University of Dallas, USA. 2538
B MIVAMIYAAINNTIN wiInederensn Ine 2535
14 mi]ﬁg A3.5391 3387991 Ph.D. Family Business University of Central Lancashire, UK. 2557
Entrepreneurship and Service
Quality
M.Sec. International Hotel University of Surrey, UK. 2547
Management
UDS.U. msﬁ'ﬂmﬂsmmuazmi NW']eJTlfJ"IéJﬂW@ﬂ'ﬁfs{"I.lﬂﬂ 2543
Wouiten
15 919156 A3 J3Wus Ph.D. Management (Marketing) Royal Holloway University of London, UK. 2559
aﬁa"ﬁiiﬂ UD.U. NI1INAA 1J‘Vi1’3‘1’lﬂ1ﬁlﬂ1’if’)ﬂ1§f’%}1‘l‘ﬂﬂ 2541
M. Adamans UMINNABYIM 2534
16 91138 A3.0YNAT $1709 DB.A. Business wiInederensm Ine 2555
M.B.A. Business University of Southern Colorado, USA. 2545
RIAT IAINTINGATNNT YIINOAINEATMANS 2541
17 leclhél a3. 159U ﬂé PhD Marketing and Management Charles Sturt University, Australia. 2546
maasnsd | Tawdladnual GIRYE MIdaMInaIn aontiufaudhaiauusmsmans 2535
(M3naa) 2Y(RTR madiamsunng PWNAINTANNINAY 2528
18 Ié’ 0 A3.Li Li D.B.A. Finance Thammasart University 2550
MANTINTS M.B.A. Business Administration Monash University, Australia 2540
(H“}ﬂﬁ‘ﬁqiﬁfﬂ) B.Eng and Sci Engineering Mechanics Hunan University, China 2533
19 219156 A3.9n305UNT Ph.D. International Marketing Kyoto University, Japan 2544
ﬁdﬁql,ﬁ M.A. International Marketing Kyoto University, Japan 2541
B.B.A. International Business Assumption University 2538

Management
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Academic
No. Name Qualification Major University Year
Position
20 219156 AT.GNTTINU Ph.D. International Management Strategy, University of Leeds, UK. 2550
%i%ﬁﬁu‘lj and Marketing
Diploma Social Science Cardiff University, UK. 2547
Research Method
M.C Small Business Management The University of New England, Australia. 2544
and Entrepreneurship
3.0, 1311155300 PNAINTANININAD 2543
21 é} 0 ﬂi.tj’;ifﬂﬁ Ph.D. Commerce University of Birmingham, UK. 2550
Mans1NTd wmgmmuﬁ M.P.A. Public Administration National Graduate Institute for policy 2546
(UM FIND) Studies, Japan
GATH fymans PNAINTBNININAD 2542
22 01034 AT.LHIAI Ph.D. Labor and Employment The University of Illinois, USA. 2559
ﬂiz%ﬂ%qm Relations
M.A. Human Resources and University of Minnesota, USA 2551
Industrial Relations
M.A. Labor Economies and Human | Chulalongkorn University 2547
Resources Management
B.A. Political Science Michigan State University, USA. 2545
23 919156 A3.A35n] Ph.D. Organisation and management | Imperial London, UK. 2559
Saunving SILR MInaIn aoniufadhaiauusmsmans 2552
GATH 9INYHFIN WHINGIADA TRy 2550
24 N:’ ol As.ANANG Ph.D. Strategic Management and Washington State University, USA 2558
Mmans1m3d | [Rodina Entrepreneurship
(H“}ﬂﬁ‘ﬁqi n9) M.B.A. Business Administration Chiang Mai University 2551
B.A. Economics Thammasat University 2541
25 219156 A3 Aadu Ph.D. Business Administration Old Dominion University 2560
WU‘ﬁiJa' 9] (Marketing)
UB.W. MInan aoniuiadiaiauusmsmans 2542
UB.1. MInaa PNAINIAWHIINNEY 2539
26 TN as.dan1iad Ph.D. Entrepreneurship and Swinburne University of 2552
MAaT1gs | e Innovation Technology,Australia.
(U‘%‘Viﬁﬁiﬁﬂ) M.Com. Business Macquarie University, Australia 2548
M.Sc. Internet and E-Commerce Assumption University 2545
Technology
B.B.A. International Business Assumption University 2542
Management
27 Nf“ﬁ’m ﬂi.ﬁi Wug Ph.D. Operations Management The University of Nottingham, UK. 2553
Meansnsd | nase M.Res. Management Science Lancaster University, UK. 2550
(UIM3FINI) L. IFINTINGANINNT PNAINAUMAINIdo 2545
.. IINIINYAANNS wIAnedoInEAsmanT 2543




82

Academic
No. Name Qualification Major University Year
Position
28 é} 28 ﬂi.uﬂejlaﬁ Ph.D. Finance University of Essex, UK. 2553
Meaas1nsd | Iasudilsend UB.Y. W3M3g3n9) PNaInsaluAINIdo 2547
(UM FInI) RlAT Genngsulih) PNAINTANININAY 2538
MosAtionduAUdd
29 é’“lhﬂ As.aa0 Ph.D. Finance Illinois Institute of Technology, USA. 2554
MAATINTS | HaHTAUIA M.S. Finance Illinois Institute of Technology, USA. 2553
(UM FIn0) M., maTuTagasaumania PNAINTANININAY 2546
M. 5309 PNAINIBWHIINSY 2542
A5 1Y%
30 é’“lhﬂ AT. 09 Ph.D. Marketing Lincoln University, New Zealand 2553
ATNT 15]1'55 o3 [of e M.B.A. General Business Tennessee State University, USA. 2539
(U3H195309) V.. MInan VHIINGIAYT AN 2535
fl.1. FenuInguazuy eI WHANFETITUMART 2533
31 01034 A5.NANT Ph.D. Business Administration University of Illinois at Chicago, USA. 2554
AaUND M.A. Economics The Ohio State University, USA 2547
M.A. Economics Kobe University, Japan 2545
UD.U. MIFUINTULAZAITRU @W']aﬁﬂiﬂj’llﬂ'ﬁﬂﬂ']é}ﬂ 2542
32 910136 2k] ﬁ’JE]‘I/Ié Ph.D. Interdisciplinary Engineering Northeastern University, Boston, USA. 2555
qunsd ol M.Sec. Electrical and Computer University of Massachusetts, USA. 2550
Engineering
SGATH mnssunenituned wIIneaeremsa Ing 2546
33 01034 AT.FHANU Ph.D. Finance Illinois Institute of Technology, USA. 2556
Ejﬁ’j’ﬁé M.S. Finance Illinois Institute of Technology, USA. 2551
M.B.A. Finance University of Oregon, USA. 2548
WAL IINITINYAAHNNT PNAINIAWHIINNY 2544
34 le“ﬁltl Az UM Ph.D. Organization and Imperial College London, UK. 2557
Mans1915d | gadonaiaun Management
(U‘%‘Viﬁﬁiﬁﬂ) M.Sc. Management Lancaster University, UK. 2549
0.1. SnyIMaAnIliuya PNAINIAWHIINNY 2548
35 910138 A3.93%550 Ph.D. Marketing (International Mahidol University 2557
Tunsanl Program)
M.M. General Management Mahidol University 2554
(International Program)
B.B.A. Marketing (International Mahidol University 2546
Program) (First Class Honors)
36 210138 ﬂi.ﬁiﬂﬁi Ph.D. Business Administration Syracuse University, USA. 2557
3 QVI"EG 219 M.S. Human Resources and The Johns Hopkins University, USA. 2550
Organization Development
3.0, Awdniusszdlszma | gnasnsainmineds 2542
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Academic
No. Name Qualification Major University Year
Position
37 GAURET A3 U7 15.9. MINABIAMILAZ T UMINIGEIYTH 2556
NABANUING M.A. FAMsAuTIOUZYRINYE | Shorter University, USA. 2550
B.B.A. Leadership Shorter University, USA. 2549
38 mmig ﬂi.tjﬁ@lﬁ Ph.D. Management (Concentration McGill University, Canada 2559
8 lwonszna in Marketing)
MBA. Marketing and Finance ganfutiudiaiauusmsmans 2553
B.A. Nsasansiag WHINOBUTITUMNEAT 2549
Hodsuaru
39 M58 | asaadand DB.A. Doctor of Business WiInearemsi ng 2558
iaina Administration
M.Sec. Manufacturing Systems University of Warwick, UK 2546
Engineering
AL IFINTINRAANNIS wimnedemalulagnszveund1suls 2544




Part 4. Learning Outcomes, Teaching strategies, and Assessment

UNIAN 4 NANITIFEUS NAENENTAAULAENITUTEIHUNS

1. Development of students’ Features

1. MINAIUIANANHMUEALAYIRIUNANE

Desired Features/Characteristics

Strategies or Activities

ADANHUSNLA

NAYNEUIANANTTNUDIUNANE

Network
Able to build up the business network and
adapt in a rapidly changing business

environment.

Learn from guest speakers and business case
studies, and let students understand and able

to build up the business network.
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Experience
Have knowledge and experience to apply for

the actual work.

The learning system must emphasize real
practical implication. This will focus on
increasing more knowledge which will allow

students learn more than in the classroom.
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2. Development of learning outcomes on each area

2. MSWAIUINANTIFEUS LULAaEATY
2.1 Ethics and Morals

2.1.1 Learning outcomes of ethics

(1) Honest to duty, self and others; don’t take advantage of others; has

characteristics of patience, sacrificing and not giving up.

(2) Hold sufficiency idea in daily life; know how to create immunity and be

reasonable.




85

(3) Respect to the rules, policies of the organization; be responsible to the society
and be ethical when conducting business.
(4) Know how to differentiate the good from bad, right from wrong.
2.1 AMUETTH ATLUFIT

2.1.1 HANNSIFAUSATUATUESTH ATEIETTN

1
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(3) wansiang seilley datieAusig o 1evesdnsuazuaziANILRATeUsadIAN
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2.1.2 Teaching strategies for developing learning outcomes of ethics
(1) Insert ethics in relevant courses.
(2) Learn from the real situation, organize activities or use case studies in the
course.
2.1.2 nagnsMeRauliwauINsFauffuansssy A3usseN
(1) mmara’éimuiumﬁmmmLmiﬂ@?ﬂﬁiiﬂuﬁwﬁmGﬁﬂu
(2) NM3BEEUFAINANIUNIINIATS nadpRanssyluduGewisensAnEannatiane
2.1.3 Evaluation of learning outcomes of ethics
(1) Evaluate from the class attention, punctuality, and paper submission deadline.
(2) Evaluate from the honest of the examination.
(3) Evaluate from the responsibility of duty designed in class.
(4) Evaluate behavior by advisor and/or lecturers.
213 naqwémsﬂmﬁuwamsl,?zlufﬁ'mqmﬁﬁu Q38 69TN
(1)ﬂﬁ‘ZLﬁu@Wﬂﬂ’]ﬁ‘MNLQ@’]‘H‘ﬂﬂﬂ/ﬂﬁﬂﬁﬂiuﬂ’]?Lfﬁ%u FEU N17A9IUAINANAUA
IE I DL
(2) UFnaunnsnsyyinyasnlunisaay
(3) Uszifiuannmnusufaten A lés e e

(4) UszilungAnssnaIneanseiiasy
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2.2 Knowledge
2.2 ANNS
2.2.1 Learning outcomes of knowledge
(1) Able to develop oneself to become a professional businessman
(2) Have the knowledge and the ability to analyze fundamental theories in
business administration, strategies, marketing, finance, operations,
economics, organizational behavior and leadership in order to apply these
principles into practice.
(3) Have the knowledge and the ability to analyze business science in each
specialization in order to apply these principles into practice.
(4) Have the ability to integrate knowledge relating to the business operation such
as planning, implementing, controlling, and evaluating business performance.
(5) Able to organize and manage the change in global business environment.
2.2.1 NANNSLFEUSATUAING
(1) flarmasnslumsirunaueaieduingsiaeteieendn
) ﬁmwgﬂm:mwmmmluﬁmiﬁw‘mmm%ﬁﬂuﬁyugmmiﬁmiqiﬁ@ nagng
NI9AANA NITRU NIFANTUITU Lﬂ?‘]:fd’w;ﬁﬁmﬁl’fanﬂﬁ‘iu'ﬂ\‘iﬁrﬂﬂ’iLL@Zﬂ’]’ltﬁiﬁ’] Lﬁlﬂ
szeinslldlunismngnu
(3) HAHFUATAINAINNTD luNTTATIE AN AR SN uLTIN IR ALAaNgNITLaN
Lﬁﬂﬂ@zﬂqﬂm"lﬂum?ﬁﬁmu
(4) AANAIN170TUNNTIUEYE NIFANTLENY mﬁ?muQNLLazmﬁ‘ﬂﬁ?:Lﬁummmﬁ‘ﬁ@
2819Y30UIN"T
(5) ﬁmmmmm‘lummwLLmuLL@%mmmmwLLfmzi’@mmaqiﬁ@ﬁLﬂ?qlﬂuLLﬂ@qiﬂslu
galanindmnud
2.2.2 Teaching strategy for developing learning outcomes of knowledge
(1) Employ various teaching techniques such as lectures, discussions, research,
independent study, case study, and report writing.
(2) Organize field trips and/or seminars.
2.2.2 nagnsMsRaURlEWALINS FaudauaNg
(1) negaunaegluuulusefmniunangms 1A n13u978Ne aAYUINe NNTAAE
nsliANEAUATIEAsE NIClANEY NNFTLULNLNNIEINA

(2) NMeANEIAIU NFd TN sEaNANNWN
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2.2.3 Evaluation of learning outcomes of knowledge
(1) Evaluate the students’ learning assessment from written examinations
(2) Evaluate the students’ learning assessment from case studies, practices, and
reports.
(3) Presentation and discussions.
2.2.3 nagnanislssidunamsiFauianuanug
(1) deziunanisBaufainnisFausedan Inansaaude e
) ﬂmﬁummiﬁ\ﬂui’mnmﬁme]w’mtﬁﬁﬂm ANINLLLENTR N1IN318978

(3) NFULAURINENNL NTLANLLALUANARA LT

2.3 Cognitive skill
2.3 nseynetlayan
2.3.1 Learning outcomes of cognitive skill

(1) Able to analyze and synthesize the business environment deeply.

(2) Able to think creatively and enlarge the knowledge scope, and able to
integrate the knowledge and experience to suggest new activities or new
directions of business administration.

(3) Able to search, classify and analyze information systematically to suggest
alternatives for problems solving and make proper decision.

(4) Able to analyze the alternatives; and evaluate these alternatives and
respective effects systematically.

2.3.1 NaNSIFEUSANWNINHESTalen

(1) HAruaNnnlunsinzilardanzian nwnfaun1egsna liat1enagui
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2.3.2 Teaching strategy for developing learning outcomes of cognitive skill
(1) Encourage student participation and analytical thinking and discussion with

lecturers and classmates.
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(2) Learn from case studies, seminars, term projects, or research field by
collecting data from various internal and external sources.
2.3.2 na2;1/1é’m'a‘ﬂ'auﬁ"l%ﬁ'summﬂ?ﬂufﬁmﬁnmmaﬁzyzyﬂ
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2.3.3 Evaluation of learning outcomes of cognitive skill
(1) Evaluate from learning outcomes and observation of students’ behavior in
class.
(2) Evaluate from the outcomes of case studies, seminars, group projects, or
research papers
2.3.3 nagnsnslssiiunansisausauineenietyan
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2.4 Social skill and responsibility
2.4 INHZAMNANNUETZUINUARALAZANNS LR AT
2.4.1 Learning outcomes of social skill and responsibility
(1) Have the ability to coordinate and build good relationship with others.
(2) Able to play the leader role and work in the team appropriately.
(3) Become a good listener and accept different ideas.
(4) Able to adjust oneself according to the different situations or cultures.
(5) Have a good personality and able to be involved in the society.
2.4.1 NAMSIEEUFAUNNHEAMNFNAUETENINYAAALAZANSLRATAL
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2.4.2 Teaching strategy for developing learning outcomes of social skill and
responsibility
(1) Teach in relevant courses with emphasis on teamwork.
(2) Provide opportunities to work in a team project.
2.4.2 nagngnsaauiildnmuInIsFaufiuinusanudnRusssninARaLas
AMNTUNATAL
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2.4.3 Evaluation of learning outcomes social skill and responsibility
(1) Evaluate the learning of various courses, group work and presentation.
(2) Evaluate the outcomes from team project in relevant courses.
2.4.3 nagNEN1TlsziiunanIsE UM UNHEANNANAUETEUINYAAALAZAH
SUNATaLl
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2.5 Quantitative analysis and information, communication and technology
2.5 Winmemsiamziidaiaat nsiasns wazmsldinaluladarsauwnd
2.5.1 Learning outcomes of quantitative analysis and information, communication and
technology
(1) Have the ability to analyze quantitative methods and use the tools to make
business decisions.
(2) Able to use Business English to communicate efficiently.
(3) Able to communicate and describe in English both in report writing and oral
presentation.
(4) Able to use information and technology as a tool to support operating work.
2.5.1 HamMsFEudAuinEemsiiassiideiaen mefaas uazmsldinalulad
ANTRAULNA
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2.5.2 Teaching strategy for developing learning outcomes of quantitative analysis and
information, communication and technology
(1) Teach in relevant courses.
(2) Have practical exercises, discussions, presentations, business case studies,
or group projects.
(3) Search relevant information through the Internet.
2.5.2 nagnsnsgaulinamMsFauifuinsennsiiessiidaiaae nsdaans
uaznglinalulaggasauing
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2.5.3 Evaluation of learning outcomes of quantitative analysis and information,
communication and technology
(1) Evaluate students’ learning assessment by written examination, practical
examination, exercise, reports and presentations.
(2) Evaluate the learning outcomes from checking data sources.
253 nagmsnisilszifunanisBauffuinsemeiinssiiddame medaans
uazngldinalulatdansauing
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3. Curriculum Mapping
The curriculum mapping display how the teaching of each course meets the standard of
learning outcomes by indicating the main focus and secondary focus according to the above
section 2 of Part 4.
3. wHuRLARINsNsEANEANNSLRATALNNASIURANIS T BUSAINUANgATgeEAT
(Curriculum Mapping)
wanaliidiudusiazaedn lundngresuiageuseninsgunanis@aug lnting (AuTiayy

Tununad 4 4a 2) Ineseydndupnusuiinraunanvzasuintaises
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Learning outcomes:
NANNSIERUT
Ethics and Morals
(1) Honest to duty, self and others; don’t take advantage of others; has
characteristics of patience, sacrificing and not giving up.
(2) Hold sufficiency idea in daily life; know how to create immunity and be
reasonable.
(3) Respect to the rules, policies of the organization; be responsible to the society
and be ethical when conducting business.
(4) Know how to differentiate the good from bad, right from wrong.
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Knowledge
(1) Able to develop oneself to become a professional businessman
(2) Have the knowledge and the ability to analyze fundamental theories in business
administration, strategies, marketing, finance, operations, economics,
organizational behavior and leadership in order to apply these principles into
practice.
(3) Have the knowledge and the ability to analyze business science in each
specialization in order to apply these principles into practice.
(4) Have the ability to integrate knowledge relating to the business operation such
as planning, implementing, controlling, and evaluating business performance.
(5) Able to organize and manage the change in global business environment.
ANS
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Cognitive skills

(1) Able to apply the knowledge into daily life.

(2) Able to think creatively and enlarge the knowledge scope, and able to integrate
the knowledge and experience to suggest new activities or new directions of
business administration.

(3) Able to search, classify and analyze information systematically to suggest
alternatives for problems solving and make proper decision.

(4) Able to think and search new alternatives; and analyzing alternatives and
respective effects thoroughly and make appropriate decision according to the
situation.
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Social skill and responsibility
(1) Have the ability to coordinate and build good relationship with others.
(2) Able to play the leader role and work in the team appropriately.
(3) Become a good listener and accept different ideas.
(4) Able to adjust oneself according to the different situations or cultures.
(5) Have a good personality and able to be involved in the society.
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Quantitative analysis and information, communication and technology
(1) Have the ability to analyze quantitative methods and use the tools to make
business decisions.
(2) Able to use Business English to communicate efficiently.
(3) Able to communicate and describe in English both in report writing and oral
presentation.
(4) Able to use information and technology as a tool to support operating work.
WnEEn1sIAeMEaRaaT mMeRass wazmsldinaluladiasawmna
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Curriculum mapping

(WHUNNTLANLAIMNSURATAL)

O secondary focus (ANMNSUAATALSDY)

Social skills and

Quantitative analysis and

information, communication

Ethics responsibility (N .
Knowledge Cognitive skill e o , and technology (NnNieN1g
Course (AEUETTH o o ANMNANNUETZUNING - P
- - (GRRE (Mneeyeilya) AATIZULTIANALATY NNT
(5181911) TEUGTTN) UAARLAZAIIN 4 o
R da815 uazn5 b4
FUNATAU) -
WALUIAEFNTRULNA)
23|41 |2|3|4| 5 |1 |2|3|4|1]|]2|3|4|5| 1 | 2| 3| 4
Pre-study courses (A1ANENNAN)
BA501 Intensive English for Business
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BA 502 Quantitative Analysis
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BA 502 N139tATTENLTINU
BA 503 Financial Accounting for Managers
e ® O OINONNO NN ) O o o
BA 503 ﬂ’)ﬁ‘Uﬂ&I%ﬂ’W?L\m@ﬁﬂiUQU?W}i
BA 504 Business and the Economics Environment
y - . ® O O (I ) O ® O o
BA 504 zﬁmwLLQm@@mmqqm%mmmﬁmmm
Core courses (371Ln1)
BA 511 Marketing Management
. e O0Olel®@ O OO @ O 0Ole @ OOl @ O O] O
BA 511 N17aANITANUNNTFAANA
BA 512 Organizational Behavior
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Social skills and

Quantitative analysis and

information, communication

Ethics responsibility (NN o
Knowledge Cognitive skill e o ¢ , and technology (NN®£n19
Course (ATUETTN . o AMNANNUEITSUIN - v a o
- - (A1) (wnmmqﬁmry'\) AATIZULTIAAILATYU NT
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EC 591 Managerial Economics
cd o O 0 o O o ® OO0 0/0O0|l O | OO O
EC 591 megmamm@mmmmi
BA 513 Operations Management
. . o @) e Ole e Ole/® O0O0O|O o @)
BA 513 N199ANNTNNTALUUNIU
BA 514 Financial Management
. - [ ® O ) O [ ()
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AC 591 Managerial Accounting
v o a Ole e O e ® O ® O [
AC 591 NI9UTYTUINNT
BA 515 Strategic Management
. . O ® O Ole e O|0Ole® OOl O O|0O0]| O
BA 515 N17AANITLITINNAEING
Specialization in International Business Management
(randusun1sannIsesNasEuINLseinm)
BA 521 Global Business Management
. - ae - Ol e ® o o O|OC|le e O ] Oo| O | O
BA 521 n3amn19g3na lugAlanndmy
BA 524 Managing Innovation
. . Ol e o oo O|OCle| e O o O] O e | O
BA 524 N199ANNTUIANTIN
BA 525 Global Entrepreneurship Ol e [ BN BN ) O O|le| e O o O] O ([ O
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Social skills and

Quantitative analysis and

information, communication

Ethics responsibility (NNt o
Knowledge Cognitive skill e o ¢ , and technology (NN®£n19
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Curriculum mapping

(WHUVINTTANLANNSURATAL)

@ Main focus (ANNSURAGALNAN) O secondary focus (AMNSURATRLSRY)

Ethics
Knowledge Cognitive skill
Course (ARUETTH . o
- - (ANG) (wnuzwmﬂryzy'])
(51e1941) TEUGTTN)

Social skills and
responsibility (N
ANMUANNUETENING
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SUNATaw)

Quantitative analysis and
information, communication and
technology (MNHLA15ILATIEY
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Elective Courses (3¥11aanadss)

BA 522 International Trade and International Trade Law

. . O|O|e|e e o Oeeo e O |0 Ol e O|O| O | @
BA 522 mimLL@:HQMNWmimi:mﬁqﬂizmﬁ
BA 523 International Financial Management
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Social skills and Quantitative analysis and
Ethics responsibility (Nnue information, communication and
Knowledge Cognitive skill e o e \ o - .
Course (ATUETTH o o AMUANNUETZUINE | technology (NNEENIFILATIEW
- N (AATN3) (Mneemailya) » 4
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BA 533 Investment Analysis and Portfolio Management
- . . ® o e OO0 O0O0|e O ® O Ol e O o O
BA 533 mmmmwLmemmmm’ﬁmnu
BA 541 Consumer Behavior and Marketing Strategy
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BA 543 Global Marketing Strategy
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BA 553 Current Issues in Global Tourism
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BA 561 Family Business Management
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BA 562 Human Resource Management
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BA 562 NM7AANITNINENNTH e
BA 563 Management Information Systems
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BA 571 Business Research
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BA 572 Current Issues in Global Business
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Social skills and Quantitative analysis and
Ethics responsibility (Nnue information, communication and
Knowledge Cognitive skill e o e \ o - .
Course (ATUETTH o o AMUANNUETZUINE | technology (NNEENIFILATIEW
- - (ANG) (Mneemailya) o 4
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BA 573 Global Service Management
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BA 574 Financial Markets and Institutions

BA 574 Aa1ALAZAN1LIUNTNU

BA 575 Corporate Financial Analysis

BA 575 NN99LATIZUNNNNTRUTZAURIANST

BA 576 Marketing Innovation and Differentiation
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BA 582 Luxury Marketing

BA 582 NIARIARUANTTALIGY

BA 583 Starting A New Venture
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BA 584 New Products and Services Management
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BA 585 Current Issues in Managing Innovations
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Social skills and Quantitative analysis and
Ethics responsibility (Nnue information, communication and
Knowledge Cognitive skill e o e \ o - .
Course (ATUETTH o o AMUANNUETZUINE | technology (NNEENIFILATIEW
- - (ANG) (Mneemailya) - o 4
(g181911) TEUGTTN) LUARALATAIHN LARAALAT NNTRAARNT ATNIS
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BA 587 Current Issues for Leaders in Globalization
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BA 588 Current Issues in Doing Business in ASEAN Plus
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BA 589 Enterprise Development and Growth
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BA 590 Integrated Marketing Communications
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BA 591 Entrepreneurship and Innovation
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Thesis and Independent Study
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BA 600 Thesis
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(5191941)

Social skills and

Quantitative analysis and
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Part 5. Criteria for Evaluating Students
UNIAN 5 UANLN AN IUNITUTELRUNAUNANE

1. Regulation or guidelines on grade
Evaluation and graduation is subject to the “Academic Regulations of University of the Thai
Chamber of Commerce: 2015” (see Appendix A).
= = s v (>4
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2. Process of verification of student achievement standards

2.1 Reviewing test of knowledge standard in semester

The system of reviewing test for success of learning in semester is determined to be one of
the parts of university’s self assessment report under the higher education institution. The students
have to evaluate teaching assessment in each subject. There is an external evaluation committee
for the evaluation of the student exam papers and grading.

The system must be proceeded until achieve the gold and outside evaluators can
investigate.

2.2 Reviewing test of knowledge standard after graduated

The system of reviewing test for success of learning after graduated should focus on
conducting the research to examine the success in alumni’s careers as follows.

2.2.1 Inquiring the satisfaction of entrepreneurs to alumni by interviewing or questionnaires.

2.2.2 Evaluate the job position and successive of their careers.
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3. Criteria for graduation
Students who are eligible for a degree must complete the followings:
(1) Completion of all courses required by the curriculum
(2) GPA is at least 3.00
(3) Pass the final defense of their thesis if they select plan A and submit the complete
thesis to university. Furthermore, a part of their thesis must be published in academic
publishing, or journal, or present to an academic conference which provides
proceeding.
(4) Pass comprehensive examination if they select plan B.
(5) Good behavior.
(6) No debts to university.
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Part 6. Lecturer Development
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1. Preparation for the new lecturers

1.1 To attend the training program “New lecturers development” organized by the University.
From the program, new lecturers will have the knowledge and understanding of the academic
programs and the administration of the university; also the responsibility, moral of conduct of the
lecturers, student-centered teaching skill, how to insert the content of moral and ethics into
teaching and how to use multimedia and technology in teaching.

1.2 Assign supervising lecturer to provide advice and consulting in teaching and learning.

1.3 Explain and recommend the curriculum and courses in the curriculum.

1.4 Assign new lecturer to prepare teaching notes on the topic that the lecturer is good at. Try
to teach under the guidance of the supervising lecturer or the chairman of the course.
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2. Knowledge and skills development

2.1 The development of teaching skills, measurement and evaluation

(1) Lecturers are required to attend the training programs for self-developing in teaching
skills, measurement and evaluation. This is also the policy of the University since the university
organizes training programs each year such as organizing teaching, research, and paper
publications, etc.

(2) Provide opportunity for team teaching, let the lecturers have the opportunity to

experience the role of course leader, course coordinator and team member.
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(3) Promote the opportunity for lecturers to share their knowledge and teaching
experiences, or research or academic publication that can present at the academic conference.
2. MsWaIIANNSUasIneeliknatansd
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2.2 Academic and professional development
(1) Encourage lecturers to participate in training, seminars in academic or professional
areas organized by both inside and outside the university, at least once a year.
(2) Encourage lecturers to produce academic or research papers or in other formats, or to
present the paper in the academic or professional conferences, at least 1 paper a year.
2.2 MERAUWIITINITURLDTI TN IWEY 7
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Part 7. Program Quality Assurance

N 7 MedsenuAMNUANgAS

1. Standard Monitoring
The management of the curriculum is operated under the announced Curriculum Standard
and according to Thai Qualifications Framework for Higher Education or Qualifications Framework
for Program, as the following procedure:
1. MeMNUNIATFIU
m?u?mmvmmmﬁﬂqm‘lﬁﬂ,ﬂuwmuLﬂmsﬂmmgmm"mgmﬁﬂizmﬁ%ﬁmuﬂuiﬂmmm‘@‘u
NIFITFIUANIYNITALGANAN H NI AYTENIATFIUANLAI LT Tnefinszuaunsseseld
1.1 Faculties responsible for the curriculum are appointed from the assigned faculties and
have responsibilities to manage and improve the curriculum, studying, and teaching. Three of the
faculties responsible for the curriculum must graduate with Doctoral Degree or equivalence, or a
Assistant Professor holding at least Master Degree or equivalence, and have an academic
publication that is not part of the Doctoral Degree’s graduation requirement, and have at least 3
academic publications published within 5 years according to the criteria of the academic position
appointment, and at least 1 publication is research publication.
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1.2 Planning, improving, and evaluating the curriculum on the specified timeframe. The
curriculum performance will be planned, evaluated, and reported every academic year (TQF.7).
Data from the evaluation outcomes will be used to gradually improve the curriculum at least every
5 years by the approval of the Committees of Curriculum Improvement and Education Standard.
12 NI9INUNL NNIWRUN Laznslssiliunangasninsauszazinannivue Tnainis
= a o a o = = o % dl %
AUEL HNNTUISEBLATIIENUHIANTIALTHW eI AN g RN TIN19ANE (WA8.7) uaztindayad s
lddfudgaimunudngmaduseas) etatdaaynsey 50 Ingn1uANNIUTaUI0IAMMENIINNIT
WRLIVANGATUATNINTTIUNITANEN

1.3 Performance based on the key performance indicators for the quality assurance of the

curriculum and teaching under Thai Qualifications Framework for Higher Education as follows:
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1.3 mﬁ‘ﬁﬁLﬁumummﬁqm?ﬁymmwﬁ'qLﬁu\mm‘ﬁlﬂmiﬂﬁzﬁu@mmwmi“mgmummﬁau
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1.3.1 Faculties responsible for the curriculum must participated in the meeting at
least 80 percent to plan, follow, and review the curriculum performance.

131 fvualfenasdifuintevetnaiosionas 80 fdausanlunisdszguiile
NNURUAARNNLAZNLNIUNITAY Lﬁu\i’]uuﬁﬂqm

1.3.2 Curriculum has detail based on TQF. 2 template related to Thai Qualifications
Framework for Higher Education or Qualifications Framework for Program.

a

1.3.2 HINUALIDYATBIVANGAIANNULL HAD.2 ﬁm@mmé’mﬁum@ummg’mqmqu
ITALGANANHIUINTIAUAZ/MTENINTFIUATIYNAL1IT)

1.3.3 Performance of all courses are reported based on TQF. 5 template within 30
days after the end of semester.

1.3.3  UNTENTUNANITANEUNNTI89T83 N ANNLUL NAe. 5 Anele 30 Ju
Mﬁa@ﬁﬂéuqmﬂqﬁmiﬁm:mﬁLﬂmm@ulﬁﬂiunﬂiﬁﬂﬁsnﬂ

1.3.4 Performance of the curriculum is reported based on TQF. 7 template within
60 days after the end of academic year.

134 AN199IE9TBRANNIANTUNITTINANGATANNULLNAD. 7 N8 11 60 FUNAS
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2. Graduates
2. 1uNA
Quality of the graduate is evaluated based on the desired attributes specified by the
curriculum. Graduate having the desired attributes are the following:
= a o a A o a;d & o o a a; =3
mﬂﬁ‘ﬂ@:muammwmmummm*m@m@ﬂwmwwqﬂi:mM@W@ﬂqm T U NN
UszasAsiadnuansuzAssialilil
1) Have morals and ethics
9l a
1) WWuNNAneIIN A3818993
1.1) Have knowledge and understanding on business administration and research
to develop an independent study or a thesis.
= 2 ¥ v a a Aa o dl o =3 v Y a
1.1) NAQNY AN e W]uﬂ’]ﬁ?‘i_lﬁ‘ﬁﬁﬁ‘ﬁq?ﬂ@LL@:ﬁﬂW?’J‘WLW@VI’]ﬂ’]?ﬂﬂE’]ﬂuﬂ’J’]‘ﬂ&ﬁ‘ﬁi
WIRINENANUSINUS
1.2) Have intellectual skills in creatively analyzing, criticizing, suggesting, and/or

evaluating. Able to apply academic skill and/or understanding in systematic problem solving.
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1.2) Winseduilynyi amsnasimaszd 2ansal lduanuiAuAs uazsviratlssidu
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1.3) Have interpersonal skills and responsibilities. Able to provide appropriate
opinion. Able to adjust to work with others and have responsibility for constant self-improvement.

1.3) WYNHEANNANAUTIE U NYARALAZAYINTURATEL AINNTDUARIAINNARLITL
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1.4) Have skills in quantitative analysis, communication, and usage of information
technology. Able to apply fundamental mathematical and statistical techniques with appropriate
information technology to analyze data and effectively communicate both in speaking and writing.
Know how to select and use appropriate form of presentation for different issues and groups of
audiences.

a o a ca o di ¥ a
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3. Students
o =9
3. UNANE
Have admission process, prior study preparation, academic suggestions and consultants,
retention, graduation, satisfaction, and appeal management of students as follows:
= [ o =K = ¥ 1 ¥ =K v o a
UNTTUIUNITIUUNANTI NITEATENAITNNTANNDULATAN TN ﬂ’]ﬂ‘wﬂ’]ﬂ?ﬂ‘ﬂ’]'}‘ﬁ’m’]ﬂmzLL‘HZ
1 o [~1 =® =3 o Y v = o K] o 1 dgl
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3.1 Admission Process
3.1 NFZUIUNITTUUNANE
The curriculum has set the qualifications of the applicants as the following:
[ o o Bjdl v K o v A
wangasnunAnaNifnesinaviddnenlunangmnsld Aa
1) Obtain an undergraduate degree or equivalent accredited by the Ministry of Education,
or successful completion of a Bachelor’s Degree from universities in Thailand or overseas accredited

by the Ministry of Education.
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o @ =] 1% a2 =l zﬁl a 1% .
2) mL‘Mﬂ’]?ﬂﬂ‘i:ﬂ‘imuﬂmalaal’mﬂumm’flmmm’mu\i annuuanafe lulssinanse
A19dszmAR lasun135use9ang11ineaud s Tn1INa Tau (n.N.) WIRAUNIUATUENTTNNNINANT
= = = ]
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3) Applicants must take pre- study courses acceptable to the interview committee's
recommendations.

¥

3) Qmﬁmﬁ”@qt:immiﬁﬂuﬂi"uﬁugmmm@@ﬁﬁwmﬂmzmmm?muﬁumwd
4) If the applicants have a minimum IELTS (Academic Band) of 5.5, or a minimum TOEFL of
500 (Paper-Based Test), 173 (Computer - Based Test), or 61 (Internet - Based Test), or CUTEP of
500, or BEST of 500, or have graduated from an international program where English is used as the
medium of instruction, then they are exempted from the requirement to take an Intensive English
pre-study course.
4) mn;j@ﬁmﬁmuuum?iﬂ IELTS (Academic Band) Faus 5.5 3111 videmzuuy TOEFL
I;T’\i W& 500 '%uiﬂ (Paper Based) e 173 (Computer Based) 139 61 (Internet Based) PIDAL WL
CUTEP saus 500 Ful1) wheAzuun BEST Aaus 500 Tuld wraaun AN lundangnslsoyes
mmmﬁmﬁﬂmwj”\mqﬂumﬁ‘ﬁ‘ﬂu %%’1’§umiﬂﬂLfi’uﬂ’1iﬁ?ﬂuﬂi“uﬁuﬁmﬁmmmﬁmqw
5) In case where an applicant’ s academic qualifications do not meet the above
requirements, the application may be reviewed and approved by the Curriculum Committee. The
committee will take into consideration the university’s academic criterion prior to the acceptance of
applicants.
5) Iumﬂiﬁ@mmﬁﬁmmﬁ@ﬁmiﬂmqmuuﬁﬂmmeﬁﬁﬁwum et lunaaitiageg
ADZNITUNIINANGAT uaztiunsanende IneAilanaNInsgIunsAne
3.2 Preparation before Study
3.2 MALATANAMNNIANNAULTIAN T
Curriculum has system and mechanism in the operation of the faculties responsible for the
curriculum to arrange meeting for planning in the preparation of the new intakes and assigning
responsibilities to the advisor.
uﬁﬂzgmﬁizummzﬂ@iﬂL‘ﬁ@ﬁﬂﬂzg'ﬂqiﬂﬁu‘”ﬁmuimﬂmmm‘rzaﬁmmsn@um“ﬂzgmﬂumafﬂixﬁgu
Mauanlunisanfiunisiienisaienaunfen lsinAnsaneudnAne uayuaumanewiing
suRarenluienanseeinm
3.3 M LAALFNEITINITUATUULLUI NITASDY ngdFan1sAnE
3.3 Academic Advice and Guidance, Retention, and Graduation

Curriculum has system and mechanism in giving academic advice and guidance to students

for heighten the level of retention and graduation. Facilities responsible for the curriculum will
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arrange meeting to set system and mechanism in giving academic advice and guidance to students,
as well as appointing an advisor to take care of students as follows:
o = dl o v o a I o =X dl va
M@ﬂ@jﬁ]‘iﬂ?t‘]_l‘i_lLL@Zﬂ@iﬂLﬂﬂflﬂ‘]_lﬂ’]?@jLLZQGLMﬂ’]ﬂ?ﬂHWQT’m’]?LL@SLL‘L&&LL‘L&Q LLﬂuﬂﬂﬂE’]LW@IMN
wurltindmanisasay uazdnsnisdianisAnmn lussAuige tnaeanansddfuiinraunangnadinng
‘]Jﬁ‘ﬁ;llLﬁ’ﬂﬁ’muﬂizu‘uLL@ZﬂﬂiﬂﬂW‘j‘@jLL@Iﬁﬁ’]ﬂ?ﬂH’mNﬁﬁuﬁﬁ’mﬁﬁ‘LL@:LLuzLLuQLLﬁﬁ/ﬂﬁﬂ‘H’W LL@Z:fJﬂ’]'j‘
o o—dl dl o K o d”
ﬂﬂﬁuﬂ@’]@ﬂi‘ﬂ%ﬂ?‘ﬂﬁ’]LW@@LLZ\mﬂﬂm:f'] AN
3.3.1 The program will assign a supervisor to each student and specify the role
and responsibility of the supervisor.
o ] 3 rdl =R dld v o [ % v Y
3.3.1 M@ﬂQM?@ZLLm\iIFN'E]’W’]ﬁ‘ﬁl‘ﬂﬂﬁ‘ﬂ‘i&ﬂ‘ﬂmﬁQWﬁJgLL@:ﬁWﬂNeﬂ’]u’]mM?Qﬂ‘i_l‘w)‘ﬂ'ﬂ
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3.3.2 The supervisor will arrange regular meetings with his student, aiming to
provide supervision and to monitor the progress of study. Supervision forms will
be submitted to the program every semester to ensure proper supervision is
provided by the supervisor
o‘tdl =3 J Y o K [ ] o
3.3.2 mm@wﬂ:‘ﬂmnﬂﬂuﬂfmumm@fmLqmluuﬂﬁﬂmmf]wmmmmme
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L‘W@IMV’WLL‘L&%HW LL@:mmmumwmwuwmuﬂﬂm:mlummmmmwguwuﬁ
Traazdasinistiunnnisdinuiiuenansivednasliunivangms
3.3.3 The advisor has the duty to advise students in academic area and

activities.
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Satisfaction and Appeals of Students

AMNNIND LALALNIFANNITTRSRILTEULRIUN AN

University and the School offer the opportunity for the students to appeal on various issues
by defining rules and procedures for consideration of the appeal, and promoting the channels for
student to appeal.
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4. Faculty Members
4. 819198
4.1 System and Mechanism of Faculty Recruitment
Faculties responsible for the curriculum arrange meeting to plan and investigate the
qualifications of the curriculum faculty based on the qualification framework of Doctoral Degree year
2558. Number of existing and retired faculties will be assessed to plan for the required manpower.
If there is inadequate number of manpower, the curriculum will submit the new faculty recruitment
for approval by the Scholl of Business and university according to the university regulations.
Applicants will be screened using written examination, interview, and teaching demonstration based
on the qualification framework of Doctoral Degree year 2558. Moreover, the curriculum will assigned
the curriculum faculty having high experience to give suggestion about teaching.
4.1 sruLUaznalnN1ssua1angs Lus
mmm’é’?"uamauuﬁmﬁmﬁm@ﬂizﬁmquﬁwﬁmwLLmuLL@:mwmu@mmmﬁﬁmmm‘
dszamdangmsliiduldnininmusiuinsgiundngmessaud3oyynien w.a. 2558 aniuiegnsa
f«ﬁ’lmummwfﬂﬁ?:‘-ﬁwﬁﬂ@jmﬁm@ﬂ_j mmiﬂrﬂiz‘-ﬁmﬁﬂgmﬁ%mﬁﬂmu’?@mmn Lﬁm’]\umu
ansnnasluauian 1NaRsINIATlLNeEINa uﬁn@;mmummuﬁﬁ?”ummwﬁ,ﬁwi@ﬂmzﬁm I
NNINEREATNId I LIRIN NN AE ﬁmiﬁmLﬁ@ﬂm@’]iﬂm\iimﬁmmm@mzﬁs\lﬁmﬁmmﬂﬁm
AunusiunsgundngrassAUUTyyen w.A. 2558 uarinisasudniaen Insaeudeileu aoy
dunwal wazansan1sden u@nmnf:m"ﬂzgmﬁqiﬁmuumwiﬁmmm’ﬂizﬁwﬁﬂzgmﬁﬁ
UsraunisaliduiiaeslifuussnfoafunisGaunisaen
4.2 System and Mechanism of Faculty Management and Improvement
Faculties responsible for the curriculum arrange meeting to plan on enhancing and
improving potential of the faculties for higher standard by providing support and encourage them to
participate in research training, develop academic work, which will affect quality of the curriculum.
If he or she is a new faculty, the curriculum will promote and support him or her to train in order to
have knowledge on teaching technique and evaluation, as well as ethics and related rules.
4.2 SLULUAZNAINNITUSMNTURLASWAUIRIANSE
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5. Curriculum, Courses, Students Evaluation
5. UANEAS N15L5EUNITAAU NIsLlsELiUIFaY

5.1 Process of Curriculum Design

Process of curriculum design includes assessment of current economic, social, and cultural
situation, assessment of employers’ satisfaction and graduate’s employment, and assessment of
alumni’s and current student’s satisfaction on curriculum in order to use these data to design and
improve the curriculum as well as to update courses.

5.1 n‘iz‘l.l'mm‘ifa'ammuué'ngms
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5.2 System Layout of Lecturer and Process of Teaching Management

In order to effectively make the progress of teaching, faculties responsible for the curriculum
will consider the study plan of students to plan for opening courses, setting course schedule and
lecturers. The priorities of assignment of lecturers will be considered based on knowledge and
capabilities in course description, and teaching experience. Overlap and appropriateness of course
schedule will also be taken into consideration.

5.2 m‘sm%zuué’ﬂauLL@zn'izu'mm'ifﬁ/ﬂmﬂ?ﬂumm'au
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5.3 Evaluation of Students

Have system and mechanism to evaluate learning outcomes based on Thai Qualifications
Framework for Higher Education by having the system or process to evaluate students, which are
shown in the Evaluation of Learning Outcome Manual based on the Qualifications Framework for
Program. The curriculum management committees have duties to supervise and evaluate the
management of learning and teaching, and evaluate the curriculum under the Qualifications
Framework for Program. System and mechanism of student evaluation are brought into practice by

appointing the faculties responsible for the curriculum to supervise and evaluate the outcomes of
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learning and teaching as well as the curriculum under the Qualifications Framework for Program.
Evaluation criteria are clearly identified in TQF. 3 within 30 days prior to the semester begins.

For the lecturers responsible for each course opening in the particular semester of the
curriculum, they will be evaluated based on learning outcomes under the Qualifications Framework
for Program, and the 5 strategies to evaluate learning outcomes. After the completion of both the
learning and teaching process, and the evaluation of learning outcome of students, faculties
responsible for each course will develop the learning and teaching report (TQF. 5) of each course
within 30 days after the end of semester under the directing, following, and investigating of the
faculties responsible for the curriculum.
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6. Resources for Learning Support
6. AsAtiuayumsiFaug
Faculties responsible for the curriculum and all faculties will be arranged to meet for setting
the learning support necessary for learning and teaching. Then, these will be submitted for
approval by the Scholl of Business and related departments.
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Key performance indicators are adjusted based on the Qualifications Framework for Program
referring to A5.0506(1) / 71639 on 24 December 2015 and getting approval by the University Council
on the 3th meeting on 4 May 2016.

Performance Indicator Year1 | Year2 | Year3 | Yeard4 | Year5

(1) Faculty participation in planning, monitoring and X X X X X

reviewing the course is at least 80 percent.

(2) Preparation of details of the curriculum in X X X X X
accordance with the format of TQF. 2 which is
consistent with the Thailand Qualifications

Framework for Higher Education.

(3) Preparation of the details of the course and field X X X X X
experience (if any) in accordance with the format of
TQF. 3 and TQF.4 before being offered to all

students.

(4) Preparation of a report on the implementation of X X X X X
the course and field experience (if any) in
accordance with the format of TQF. 5 and TQF.6
within 30 days after the end of the semester for all

courses offered.

(5) Preparation of a report on the implementation of X X X X X
the program in accordance with the format of TQF.7

within 60 days from the end of the academic year.

6) Verification of the achievement of student X X X X X
learning outcomes as specified in TQF. 3 and
TQF .4 (if any) for at least 25 percent of the courses

offered in each academic year.

7) The development / improvement of teaching and X X X X X
learning, teaching strategies and the evaluation of
learning based on the details reported in TQF. 7 of

the previous year.

(8) All new lecturers (if any) have received X X X X X

orientation or advice on teaching and learning.
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Performance Indicator Year1 | Year2 | Year3 | Yeard | Year5

(9) Each lecturer has the academic and / or X X X X X

professional development at least once a year.

(10) The number of personnel supporting the X X X X X
teaching and learning (if any) has academic and /
or profession development for at least 50 percent

per year.

(11) The satisfaction of final year students / new X X X
graduates regarding the quality of the curriculum is

on average at least 3.51 points out of total 5.0.

(12) The satisfaction of the employer to the new X X
graduates is on average at least 3.51 points out of

total 5.0.
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Part 8. Curriculum Evaluation and Development

nnaA 8 Msdssiiuuazlfulganisaiiiunsraavangns

Evaluation of teaching effectiveness
1.1 Evaluation of teaching strategies
1.1.1 Lecturers have regular meeting together to exchange and discuss the ideas and
suggestions for teaching strategies.
1.1.2 Assessment of student learning by observing students’ behavior, interaction
participation, class activities and examination.
1.2 Evaluation of teaching skills
1.2.1 Students will evaluate the lecturer at the end of the semester using the University’s
evaluation system.
1.2.2 Test the learning of students by other comparable student groups in the same
subjects.
ngilsziiuilsz@nsnanisaau
1.1 msﬂsmﬁunaqwémsaau
1.1.1 eranseilazdimlszgusantu WenanudauanuAndiuiasdeauauuenisldnagng
RRFY NS IER IR
1.1.2 UsziliuniaFaudreninAneainnginssunisuansaan n1seilmealdney nisney
FronaluduEey NsYnAanssl UaHANNIFaL
1.2 msusziiuinszansanansdlunsldununagnsnisaau
1.2.1 Lﬁi@?é”uzgmm@G’?ﬂum@mﬂmm%ﬂ inAnUsziinunisaauaiaisdilszanian Tneld
wsyifiunnsaeunafinuanandaiivua

~ o o = P A e o R LA a = o
1.2.2 V]m@ﬂ‘uN@ﬂ’]ﬂﬁ‘ﬂugﬁl‘ﬂﬂuﬂﬂﬂ‘]ﬂqt@ﬂLV]HULﬁﬂ\‘]ﬂuuﬂﬂﬂﬂqﬂﬂﬂﬂuluqsﬁqlﬂﬂqnu

Overall program evaluation

2.1 Evaluate the satisfaction of the senior students or new graduates.

2.2 Evaluate the satisfaction of the employer by survey.

2.2 Evaluated by the evaluation committee who are experts outside the University.
nmsisziliunangasluninsau

2.1 dsziduaniin@nmnilgainavizatinugis

2.2 dsziliuannnisdnsaamanuianalazedldings

2.3 Usiliuana e ua g a NI nINHUANgAIANEN I AT NLIUEN
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3. Program implementation evaluation
3.1 Annual quality assurance according to the indicators of Self Assessment Report.
3.2 Pass the quality assurance according to the indicators of Self Assessment Report.
3. MeUsEIUNANISANRUNUMNTIEAIBEANANG AT
3.1 nstlsuidiuanuniwnnsAnelszand muﬁmﬁﬁqﬂﬁm@ﬂ?:ﬁu@mmwmﬂiu FTALAIIITN

3.2 thunisdssiiunisdseiunnininnie luaedanan

4. Review the results of evaluation and improvement
4.1 At the end of each semester, lecturers review the students’ teaching evaluation and
improve the teaching effectiveness.
4.2 Director and lecturers have meeting together and review the program implementation
annually, including the teaching assessment, external experts’ evaluation and suggestions,
alumni and employers’ opinion, etc.

4. MENUNIURANITUTELNULAZNUHULFUL 5

4.1 \HAUAANIIELUNNIADUTBINIANITANTT B1aNstlszandanunaukalsziiunisasuing
o XK o A o a a
UnAnE wazAiun1sluLelsed@nananisaey
4.2 HNUIENITVANGATUATEIANTELTTINIINAU WATUINLNIUNANIIA T ULBINANGAT
dszantinisinen TnesausandayananistsuifiunisaaulneinAnen s1eIUNANTININENANGAT
LRIANTNITUNTNNUIARNGATUAZHIRTFIUNNIANE PITNAATIULDENI9AqRINTEuen F1d
106 wazAnelii aaanauseeIuNg nnsdssiiugnn nnnglu ineaeuruilfunanisaiuey

wangasluilnisAnusialyl
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Appendix

Regulations of University of the Thai Chamber of Commerce entitled of
graduate studies, year 2010

Regulations of University of the Thai Chamber of Commerce entitled of transfer
of knowledge, skills and experience from non-formal education and/or formal
education into the formal undergraduate education and graduate education
systems, year 2004.

Table of Comparison for Master of Business Administration Program
(International Program)

Between Curriculum 2017 and Curriculums 2019

University Commission’s command in 15/2554 entitled Committees forming
for program development and education standard in Business Administration

Program (International Program)



