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(Principles of Marketing and Strategic Planning)

CA503 afifftennsidanisdeansnisnans - -
(Statistics for Marketing Communication Research)

CA504 ﬂWHWﬁQﬂQHLﬁ@ﬂ’\?ﬁﬂH’Wﬁﬁuﬂﬁ?g@@’\?ﬂ%‘ﬁlﬂqﬂ -- --

(English for Marketing Communication Studies)

(2) TN U AU 15 WUIENR

FUAITN 5781971 wuEnm Saula
(ussne-UJlR-Anweiamauiag) nausau
CA516 qu‘trfjLLmnm;‘l‘wﬁmﬁmﬂﬂiﬁ;@@ﬁﬂﬁimmm 3(3-0-6) -
(Theories and Strategic Management for Marketing Communication)
CA517 msdmszviiLsinaanagns 3(3-0-6) - - ( Strategic
Consumer Analysis)

o v val

CA518 mm?‘ma‘mmzﬁ’uﬁuﬁﬂugﬂmmegm'quvl,ﬁ’fzdau@ﬂ 3(3-0-6) -
(Customer and Stakeholder Relationships Management)

CA519 nnsAdensdeansnisnann 3(3-0-6) --(Marketing
Communication Research)

CA520 &uNLNANTADANIALNNISANNTTaIAEN 3(3-0-6) -

(Seminar in Communication and Reputation Management)

AN, AN TNAAEATNNINATA (MANgATLITULIF) W.A. 2557 1 18



(3) Agvan AU 9 NUREINR

(1) A™anNISAARITLUTUA NI 9 MIEInA

(Brand Communication)
SURITE 518199 WU2Enm Savla
(ussne-UJlR-Anweiamauiay) nausau
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(Strategic Consumer Analysis)
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CA518 NstFmnsaNdniusiugnAuasfudouladouds 3(3-0-6)
(Customer and Stakeholder Relationship Management)
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CA519 N15348N134041IN1IAANA 3(3- 0- 6)
(Marketing Communication Research)
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CA520 ANNUINNIADANTALNNIIANITTDLALN 3(3- 0—- 6)
(Seminar in Communication and Reputation Management)
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(1) nziu%mmnms%;ammusuﬁ (Brand Communication)
CB514 NNsABANIUAZNISANNTULIUFNARTST 3(3-0-6)
(Product Brand Communication and Management)
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CB515 NNIA0ANTUAZNITAANITULITUABIANT 3(3-0-6)
(Corporate Brand Communication and Management)
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CB516 NN39TUINANNIABANIULITUALILIYIEUINNG 3(3-0-6)
(Integrated Brand Communication Campaign)
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(2) miaﬁmLanmsﬁamimimmmﬁ'm?ﬁﬂu
(Societal Marketing Communication)
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(Theories and Strategies in Communication for Sustainability)
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CO512 1ATaINaNITARENINIIAANAR LI 3(3-0-6)
(Tools for Green Marketing Communication)
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CO513 N1 NLNULALLTLHUNANNTARA1IN1TAAALNERIAN 3(3-0-6)
(Planning and Evaluation for Societal Marketing Communication)
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(3) ngNAITILANFD IUNLWNANISARRITNITARIA
(New Media for Marketing Communication)
CN511 Mo uaTNaLNiae MuiNan13ae419n13nan 3(3-0-6) (New
Media Theories and Strategies for Marketing Communication)
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CN512 AadiANLNen1sdeanInIsnanm 3(3-0-6)
(Social Media for Marketing Communication)
AINNTNIE UNUN ANANATY UszinnuazAuaNtFlenizresdedianaanlal
& ] =X a qI/ [ % e A a azdl o s
wnanWasusg o sandenennaindululnsdwilene wafnssunislddediansenlaiaag
J ¥ S./dl o c v dl
nanuivnng wiunnslszgnslddedsaneenladuaznisadnasuuuysnnnig N
N1782419N19AA1A MUFINALITNNFNG 7] PINDIANNITAIATIETUATINUE LN AL NS lu

sUuuLFng

CN513 N eutuazilsviiunadaludinanisdaagnsnisnane 3(3-0-6)
(New Media Planning and Evaluation for Marketing Communication)
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3.1.5.4 J%aan A1UU 9 Yiaefis
CE511 m??ﬁlﬂmaﬁmwmmL‘WlﬂLL‘Ll'iumrzgmmWLL@mfmmm 3(3-0-6)
(Marketing Communication for Health and Beauty Brands)
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(Strategies for Marketing Communication Event Management)
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(Presentation Techniques and Personality Development)
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CE514 Jmusssniun1saeansnismnain 3(3-0-6)
(Culture and Marketing Communication)
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CE515 nistszandunusuaznisiawninaaula] 3(3-0-6)
(Online Public Relations and Advertising)
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CE516 NM9IA8lINAnNININANI8041989ANIWAZNNIRRANINIAAA 3(3-0-6)

(Qualitative Research for Corporate and Marketing Communication)
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CE517 ﬂ"uﬁ‘?ﬁlﬂmnmzmﬁmmﬁ‘quﬁﬂqﬁ 3(3-0-6)

(Crisis Communication and Management)
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CE518 n1382413N1908NNaLLTUANIYIBNEN 3(3-0-6)
(Marketing Communication for Tourism Brands)
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CE519 ANNUINIUNIEUATATLAITNAMIUNIIARE1IN1IAAA 3(3-0-6)
(Seminar in Marketing Communication Laws and Ethics)
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CE520 dununilszifwidanagmsuaznisdnnisgiadoulagdouds 3(3-0-6)
(Seminar in Strategic Issues and Stakeholder Management)
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CE521 $idafAnI9nN194847190195080 3(3-0-6)

(Special Topic in Marketing Communication)
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