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6. External Contexts and Developments Affecting the Revision of General Education Courses

6.1 External Contexts or Economic, Social and Cultural Development

Based on the information of the higher education plan to produce and develop the country's workforce
from 2021-2027, it was found that Thailand’s population and social structure had changed. This has a significant
impact on higher education due to the continuously declining birth rate of the Thai population and the country’s
ranking conducted by WEF’s Human Capital Index 2016 which ranked Thailand 48 among 130 countries. This
indicates that the quality of Thai population is in the middle level which requires further improvement. In addition,
Thailand is rapidly losing its labor force which makes it impossible to create added value to the country. Such a
situation has affected the educational management model which is necessary to be adapted appropriately based
on the situation; therefore, the higher education curriculum must focus on producing higher caliber new-gen
graduates to respond to the needs of the industrial and services sector as well as the wider society. This is to
effectively substitute for the shortage in the labor work force.

Although Thailand has continuously developed to become a relatively high middle-income country in
2015, it still has chronic problems, such as the concentration of resources in the urban areas, most of the population
lacking access to resources which leads to a movement of people into urban society, an acceleration of the
development in the urban areas, and the country facing social and economic inequality. Consequently, it needs to
be developed to overcome the middle-income trap and raises the level of competition to be higher. In particular,

the changes of technology entering the 4.0 era when the country needs competent personnel which requires the



development of human resources to have higher potential, become internationalized and acceptable when
compared to competencies of other countries in the world. The country should also be able to use mechanisms
to create and develop technology, inventions, and innovations. The role of higher education, therefore, has become
a necessary mechanism in driving the production of human resources and the source of knowledge, research,
technology, and innovation.

The entry of globalization is another factor contributing to the transformation of the management model
of higher education. From the analysis of the movement of goods, services, people, citizens, technology, and
information to all comers of the world or "a world without borders" and from the globalization of various countries
in 2017, the KOF Swiss Economic Institute ranked Thailand at 44 from 207 based on social, economic, and political
aspects, the three dimensions of globalization. This reflects that Thailand has the capacity to support human
mobility, resources, investment, technological advancement, and participation on the world stage. Such matters
create pressure on educational management to become intemnationalized and receive higher recognition. In
addition, the trend of 21 Century Skills and the influence of digitization, Individualization, and commonization
create requirements for higher education to adapt to a higher quality and standards to be accepted internationally,
produce human resources that are truly competitive in the world market, and promote the movement of college
graduates in sharing experiences, knowledge, and technology as well as special expertise which can be used to

develop the country.
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7. The Impact of Item 5 on the Development of General Education Courses and Relations to

UTCC Mission

7.1 The Development of General Education Courses

From the impact of Item 5 and the announcement from the Ministry of Education on Higher Education
Standards B.E. 2561 (2018) it consisted of five important domains and one of them is learner outcomes which set

the qualifications of graduates in three aspects as follows:

(1.1) The individual is capable, well-rounded, and able to work and creates stability and quality of life
for themselves, family, community, and society. The individual possesses life-long learning skills,
good ethics, perseverance, and determination as well as adhere to professional ethics.

(1.2) The individual is innovative, possessing 21% Century Skills and the ability to integrate learned
knowledge to improve or fix societal issues and create opportunities that benefit themselves as
well as their community, society, and country.

(1.3) The individual is a citizen with strong ethics and adherence to the right, knows the value of and
preserves Thainess. The person works together to develop and improve sustainable peace and

happiness within the family, community, society, and world.
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These impacts and changes in various areas led to the revision of undergraduate general education
courses 2021 which surveyed the opinions of the stakeholders and used it to revise the teaching and learning
process of general education courses. The revised courses will be used in all undergraduate programs at UTCC
with the realization of the importance of developing learning skills in the 21 century which is essential and
important for students of this age. These skills consist of educating about world knowledge, for future existence

and learning and innovation skills Information, media and technology skills, and life and career skills.
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7.2 Relations to UTCC Mission

The University of the Thai Chamber of Commerce has a mission to produce distinguished graduates
in entrepreneurship who can perform the job and possess qualities in line with the needs of the business
sector, society and the global community. They are able to develop research related to business
economy and important services that drive the country’s economy. In addition, they can provide
academic services related to business, economy, and industrial services along with other up-to-date
knowledge both domestically and internationally. Though internationalized, they will preserve Thai
culture and arts. They will also manage and develop a new source of income to sustain organizations
and the country, and support the development of curricular and learning and teaching activities that
respond to the needs of industries and future skills. Consequently, the development of the general

courses has been supported according to UTCC’s mission.
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8. Philosophy, Importance, and Purpose of the General Education Courses
8.1 Philosophy and Importance of the General Education Courses

The Philosophy of the General Education Courses of the University of the Thai Chamber of
Commerce follows the General Education framework in accordance with the Higher Education Standard
2009 (TQF:HEd). The courses are subjects that aim to develop the humanities, encouraging a widespread
and well-rounded understanding as well as seeing the value of oneself, others, society, and culture, and
art. They also instill the value of helping others and civic duties both towards Thailand and the wider
global community.

In addition, the General Education courses of the University of the Thai Chamber of Commerce
place an importance on supporting students to have knowledge and skills in more than one language,
business, and entrepreneurship and to develop their competency in using knowledge, skills, attitudes,
and attributes in work or solving problems as well as desirable characteristics in the 21° century which is
necessary and important for students in this era.

This will be achieved by providing teaching that aims to develop the capability of students, giving
them knowledge about the world for the future and equipping them with learning and innovation,
information, media, technolosgical skills, and life and career skills including living a balanced life and
possessing broad knowledge, understanding and appreciating oneself, others, society, art and culture, and
nature.
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8.2 The Objectives of the General Education Courses
Upon completion of General Education Courses, graduates of the University of the Thai Chamber of Commerce
will have the following characteristics:

1. The knowledge and skills in business and entrepreneurship.

2. The ability to communicate in more than one language, espedially English for communication, which will be of
an international standard.

3. The graduate will have knowledge and be knowledgeable about the world to flourish in the future. In addition,
the person will possess 21% Century Skills consisting of leaming and innovation, information, media and technology
skills as well as life and career skills that can be applied in careers.

4. The graduate will be a co-creator of innovation and a strong civic citizen with good ethics who adheres to righteous
actions and is proud of their Thainess and educational institution.

5. The graduate will know how to live a balanced life and possess broad knowledge, understanding and appreciating

oneself, others, society, art and culture, and nature.
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9. Curriculum Structure and Course Requirements

All undergraduate programs in the University of the Thai Chamber of Commerce are required to
study general education courses. That is, students are required to take at least 30 credits of general
education courses.

In this regard, students can study general education courses that have been approved recently and

the curriculum structure can be added later in the case of a request for minor revision.

9.1 lnseeinvamangamuInInAnemaly 1 2 d dsil

9.1 The general education curriculum structure consists of two parts as follows:
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Part 1 The central curriculum of UTCC requires all students to take 12 credits in the knowledge
group as a requirement or selectable elective from the following groups:
1) English language: Requires 3 courses or 9 credits
2) Business and Entrepreneurship: Required/selectable elective for 1 course or 3 credits

from the prescribed courses.
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Part 2 General education courses in line with the objective of various Schools which require
students to take no less than 18 credits (Details are set based on the school’s curriculum) as required,

selectable elective, or elective courses from the following groups:

1) mjmm’mi (Knowledge)

1.1) nqugsnakarn1sUsEnauns (Business and Entrepreneurship)
12) ngafivenenans malulad warAamaeN (Science, Technology and Environment)
1.3) ngugun1meunily (Health Literacy)
1.4) nguauvsyAanshayInusIIN (Aesthetics and Culture)
1.4.1) ngulne@nw (Thai Studies)

1.4.2) naudsdriinealan (Global Awareness)

9

1.5) nguanuslunaiies (Civic Literacy)

2) ngwinwsuazianad (Skills and Attitude)

(%

2.2) nguvinyznnsiseuilayuinnssy (Learing and Innovation Skills)

(%

)
)

2.3) nguvinuzsnudeuazivaluladansauma (Media and Information Technology Skills)
) g
) g

(%

2.4) NnauyinweIInwarn1591191u (Life and Career Skills)
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9.2 General Education Courses, Part 1
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Part 1 Common General Education Courses that UTCC requires students to take 12 credits

either as required or selectable elective courses from Groups 1 and 2 that follow:



1) 5193910191890 (English language) UAU 3 311 9 wuefn (requirement of 3 courses or 9 credits)

SHaIY

Course Code

GEO71

GEQO72

GEO73

I3Un

Course Title

AMwSInguiensaeasludinuszdniu
(English for Everyday Communication)

MTINGUTINANBNTHRATUIUIYIA 1

(Business English for International Communication 1)

MWITINGUTIAUNBNTHRAITUIUIVIF 2

(Business English for International Communication 2)

nein
Credits
(ussee-UuRA-Anwdiag

AULDY)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

wauly

Prerequisite

Ainwinou GEOT1 3o
ALUUFBUNWIDING Y
INTFIUA UMY
nauTTif A
(Prerequisite: GEO71 or
standardized test
score based on set
standard)

Ainwinou GEOT2 3o
AZLUUFBUNWIDING Y
INTHIUA UMY
TR A
(Prerequisite: GEO72 or
standardized test
score based on set

standard)

2) 1183v1535MUALN15U52NBUMS (Business and Entrepreneurship) UsAuidan 1 3v1 3 wiaeiin 3n3vadalull

(selectable required course: 1 course or 3 credits from the following subjects)

AU

Course Code

GE101

GE120

I3

Course Title
nsUszneunsfituindoudieuinnssul
(Innovation-Driven Entrepreneurship)
nAudanIndudls2

(From Zero to Hero)

UILAR

Credits

(Ussne-UUR-Anwieie

ULDY)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

Wauly

Prerequisite



GE124

GE137

GE138

GE154

U896

1 JsduamezdnAnulundngasuimsssiatudin vedinenderusenaums

2 tefulamgin@nevdngasuimsssnatudin awdnnisuseneunsmalulad

widvddidnnsetindilosdu
(Introduction to E-Commerce)
MsdpansnIsd

(Business Communication)
arudifesiuieiiugafia
(Introduction to Business)
nsAnLdauinnssuneRdvaiossia

(Digital Innovative Thinking for Business

aIVINYINIABNTIABS (MANFATUIUIUR)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

1,2, dwmsutnfnwimdngnsdu annseaieuneinidduindenluduisemiodenasls

Remarks:

1 Required for Bachelor of Business Administration Program in College of Entrepreneurship.

Wiguwin GE201

Tugs (MAngATUIUIYIR) WagnangasIneransdudin

2 Required for Bachelor of Business Administration Program in Innovation Driven Entrepreneurship (International Program) and

Bachelor of Science Program in Computer Science (International Program).

1,2, For students in the other programs, this course can be registered as an elective listed in section 2 or free elective.

9.3 MeAvilunangasuuanivdnevialy

9.3 General Education Courses
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Part 2 General courses in line with the objective of various Schools which require students to take no

less than 18 credits (Details are set based on the school’s curriculum) as required, selectable elective,

or elective courses from the following groups:

1) nguanus (Knowledge)

1.1) ngugsnauazn15Usenaunis (Business and Entrepreneurship)

Course Code

GE104

I3

Course Title

ginaeaulayl

(Online Business)

WUIAN
Credits

(ussee-UfUR-Anwidenuies)

(Lecture-tutorial-self study)

3(3-0-6)

Wauly

Prerequisite



GE105

GE106

GE107

GE108

GE109

GE110

GE111

GE112

GE113

GE114

GE115

npmneidesudmsugusenounis
(Law for Entrepreneurs)
ngvnendvddiannsetind
(E-Commerce Law)
nsamulusaiandnning
(Trading and Investment)
NNSUSMNIAUTIAT

(Wealth Management)
g3fv0IsLlequnMLaALL
(Food Business for Wellness and Beauty)
duniigiiilensuszneunis

(Right View Entrepreneurship)

lassmsuinnssunduindoumnegUsznaunis 1

(Entrepreneurial-Driven Innovation Project 1)

lassnsuinnssunduindeumeiusznauns 2

(Entrepreneurial-Driven Innovation Project 2)

lassnsuinnssunduindeumeusznauns 3

(Entrepreneurial-Driven Innovation Project 3)

Tasen1suseneunsnduedaulaeuinnssy 1
(Innovation-Driven Entrepreneurial Project 1)

TAsan1susenaunIsnIuedaulneuinngsy 2

(Innovation-Driven Entrepreneurial Project 2)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Ainwneu GE101 wie
IesuanuLiugeuan
913158 @ouU
(Prerequisite: GE101 or
approval from course

instructor)

Anwneu GE111 e
I#¥upnudiureuain
913D
(Prerequisite: GE111 or
approval from course
instructor)

Anwneu GE112 w30
I#$upnuiureuain
913K AR
(Prerequisite: GE112 or
approval from course

instructor)

fAnwnou GE111,
GE112, wag GE113
(Prerequisite: GE111,
GE112 and GE113)

finwineuw GE114

(Prerequisite: GE114)



GE116

GE117

GE118

GE119

GE122

GE123

GE126

GE130

GE131

GE132

GE133

GE134

GE135

GE136

GE359

GE370

nsUnAdmiuguseneums
(Accounting for Entrepreneur)
wiTgnavesUsenAluLeLdy
(Economies of Asian Countries)
Jamiaiiedny

(Social Enterprise)
\TegAansRuslan

(Consumer Economics)

M isuegsAaioszauyu
(Intensive Pitching Workshop)
ﬁugmmiﬁu

(Basics of Finance)
g3nakaznsinlusansLde
(Business and Commerce in Australia)
NMIABINTENSUUTELVADDALATLAE
(Australia Taxation)
ngvegINAUsEINADBALATIAY
(Australia Business Law)
VR RAR TR RV
(Myanmar Business Law)
N13ANNNFOINTE NS UUTENALTII UL
(Myanmar Taxation)
gsnanarInussINglsy

(European Business and Cultures)
33NWAL TWUTITUDLTY

(Asian Business and Cultures)
g3nakay InusITIIY

(Chinese Business and Cultures)
NSIAATANSA N

(Museum Management)
oshufunsaseasssaudmemusssy

(Local and Creative Cultural Products)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE455 nomsnensnddunislayan 3(3-0-6)
(Intellectual Property Law)

GE456 mMyvieaivudsgfimansuas Tamsssu 3(3-0-6)
(Geography and Cultural Tourism)

GE139 mia‘lamimimmﬂLL‘U‘U‘UﬁﬂJ’lmi 3(3-0-6)
(Integrated Marketing Communication)

GE140 s oL B 3(3-0-6)
(Sustainable Development)

GE141 ﬂ’]’i%@ﬁ’]ﬂﬁ@ﬁjﬁﬁ]mi‘ViaﬂLﬁt‘J’J 3(3-0-6)
(Tourism Communication)

GE142 N1508NLUVUINNT 3(3-0-6)
(Service Design)

GE143 nAavlunugsia 3(2-2-5)
(Business Rhetoric)

GE144 mMadeuilensadienmdnuainiegsfae 3(3-0-6)
(Writing for Creating Business Image)

GE145 nvanedaandoudesiu 3(3-0-6)
(Introduction to Environment Law)

GE146 ngvneAuaseusinawazauSuRAveulunEn s 3(3-0-6)
ey
(Introduction to Consumer Protection Law and Product Liability Law)

GE147 ﬂaﬁmaLﬁ'mﬁuaﬁﬁumﬂﬂiiuwﬁﬂqiﬁﬂLﬁaﬂﬁu 3(3-0-6)
(Introduction to Law of Business Crime)

GE148 npmneienfundnminduasnaavdnmindidesi 3(3-0-6)
(Introduction to Securities and Securities Exchange Law)

GE149 ﬂg‘wmmﬁ'mﬁumiammwjﬂwismmﬁum(ﬁu 3(3-0-6)
(Introduction to International Investment Law)

GE150 nvuEANATEITRY A ILYAAS 3(3-0-6)
(Personal Data Protection Law)

GE151 N1359ANT5gINANWN 3(3-0-6)

(Sports Business Management)



GE152

GE153

N33ANT5gsAgAUEsEY
(Business Management for Sustainability)
NSTALNANIALALINUTULS

(Festival and Special Event Management)

3(3-0-6)

3(2-2-5)

1.2) nguaneaans wmalulad uasdawandan (Science Technology and Environmental Literacy)

TWEIN

Course Code

GE202

GE203

GE204

GE205

GE209

GE211

GE212

GE214

GE216

GEd61

o3

Course Title

winnssumamaluladasiolng

(Modern Innovation Technology)
NSANGIATIEYEMSUTSAA

(Analytical Thinking for Business)
NYATDARTY

(Smart Farming)
wAnAusiLATsdI DU LAY ALY
(Cosmetic Products for Health and Beauty)
g3naveysleiAa

(Recycling Business)
nsusnuazaesdudoy
(Counting and Elementary Probability)
WugIuata

(Basics of Statistics)

ATINENNALAAARS

(Foundations of Mathematical Logic)
NYALTILA

(Linear Algebra)

dandenluendou

(ASEAN Environment)

e Wouly
Credits
(UseNg-UUR-Fnumenines) Prerequisite

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE223 TegRavy ey
(Circular Economy)
GE224 nsmsTInviunasfeitRLaringanisalluowian
(Living in Disaster and Future Crisis)
GE225 Iningdandoutugune
(Environmental Psychology and Well-being)
GE226 Pinuyudiunmsnseningnianalulad
(Human Life and Technology Awareness)
GE230 ﬂwﬁmiwﬁi’fagaﬁaaﬁu
(Introduction to Data Analytics)
GE231 ﬁiyﬁywizﬁwﬁtﬁaqé]’u
(Introduction to Artificial Intelligence)
GE232 ﬂﬂ@ﬂﬁﬁﬁ%ﬁugwuﬁm%’u%aﬂsﬁumiﬁu

(Fundamental Mathematics for Financial Engineering)

1.3) nqugunwaundly (Health Literacy)

S9N CRLA
Course Code Course Title
GE206 niidgaayulnslvy

(Thai Herbal Wisdom)
GE217 nstuguamdoady

(Basic of Health Rehabilitation)
GE218 nsdeasiBsgunm

(Health Communication)
GE219 NIEFESUgUN NGy

(Health Promotion in Older Persons)
GE220 a35Imemsoanidimedesiy

(Basics of Physiology for Exercises)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6) *1/65

3(3-0-6) *1/65

3(3-0-6) *1/65
hefn douly
Credits
(UsIENE-UJUR-Anwmenied) Prerequisite

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE221 miﬂgu‘wmmaLLazmiQLLa%uﬁug’m
(Basic of First-Aid Care)
GE222 MsANERIINeIMERSTHUA N
(Health Science Promotion)
GE227 AUNNINTeTUY
(Adolescent Mental Health)
GE228 WNINIATOUATT FINATOUATILAZINARN Y
(Family Psychology, Family Life and Sex Education)
GE229 WOAINYMALNTRUAR Y
(Gerontology and Elderly Care)
GE233 YA IuAIEDINT
(Anti-aging with Foods)
GE234 AuALgY
(Eat Well and Be Happy)
GE404 NNy TuIY
(Adolescent Psychology)
GE405 InINeINUINIT
(Developmental Psychology)
GE411 NIYUAGUNINUAZAINLNI

(Health and Beauty Care)

1.4) nguIB1UNSEAEASUATIMUSIIN (Aesthetics and Culture)
1.4.1) ngulnefinwn (Thai Studies)

AV Fodvn
Course Code Course Title
GE310 wgAadlng

(Thai Classical Dance)
GE318 miaszﬁ'uLLaszmﬁuﬁ'Wﬂwa

(Thai Folk Games and Songs)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

WA
Credits

(ussee-UfUR-Anwidenuies)

(Lecture-tutorial-self study)

3(2-2-5)

3(3-0-6)

*1/65

*1/65

Wauly

Prerequisite



GE355

GE368

GE373

GE452

GE457

UseTRmansdanulnendanisivdsuulainisunases
(History of Thailand’s Society after Revolution)
ARTUATIATIA

(Creative Folklore)

Ussindluazimanialudsnalne

(Tradition and Festival in Thailand)
NONIAINILAT NN INGRB VDU

(TCC and Our UTCC)
pi-UszfRmanimsvieaiienlne

(Geography and History for Thai Tourism)

1.4.2) ngudndhilndalan (Global Awareness)

SWEIN

Course Code

GE317

GE351

GE352

GE353

GE354

GE356

GE357

GE358

I3

Course Title

Aauyidnwal

(Art Appreciation)
TuusIINUTEY N

(Popular Culture)
Fotuiivendeu

(ASEAN Entertainment Media)
falinusssuedeu

(ASEAN Cultures)
BMsNaTusIINANA luAaUL Ine
(Foreign Culture Influence on Thai Arts)
gauNTRlaSNNRVDIY

(China’s National Ideology)
wisn1saitagduvedlan

(Current World Events)

ANISTRANYNTE

(Multilingualism)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UILAR
Credits Wauly

(UssEe-UUR-Anwsienued)
(Lecture-tutorial-self study) Prerequisite

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE360 USuR 10z Iunn 3(3-0-6)
(Western Philosophy)

GE361 Usrgynziueen 3(3-0-6)
(Eastern Philosophy)

GE362 IUUSTIUYY 3(3-0-6)
(Tea Culture)

GE365 maruarnslidwewnlnedemeivluvsemdlne  3(3-0-6)
(Chinese Shrine and Chinese God Worship of Chinese-Thai People in Thailand)

GE366 ANUaINTaeveIngurRRuSludnlvey 3(3-0-6)
(Ethnic Diversity in Thai Society)

GE367 AMuaInratenanAludaulng 3(3-0-6)
(Gender Diversity in Thai Society)

GE369 TusrundvesineuazUszimalnalfss 3(3-0-6)
(Archaeology in Thailand and Neighboring Countries)

GE374 UsziRmansvoaninans 3(3-0-6)
(History of Photography)

GE375 UseiRemansuamdu 3(3-0-6)
(History of Animation)

GE378 Fauveslan 3(3-0-6)
(World Religions)

GE382 g inud atlwsddu 3(3-0-6)
(Manga, Games, and J-Anime)

GE383 AmeUASLarTIEu 3(3-0-6)
(Japanese Films and Series)

GE384 ANuUNAlaiuguyudsaulan 3(3-0-6)
(New Normal and Global Community)

GE385 nsdan1sgsiatiu sy 3(3-0-6)
(Cross-Cultural Business Management)

GE386 arudifosiueifuny usenidedinu 3(3-0-6)
(Introduction to South East Asia Studies)

GE387 winunsalun3nuazlandagiu 3(3-0-6)

(Greek Mythology and the Modern World)



GE388

GE389

GE390

niidsyayriu

(Chinese Wisdom)
musifeiuayUausTuiy
(Understanding Chinese Culture)
fanuusmans

(Contemporary Chinese Society)

1.5) nguananduwaidias (Civic Literacy)

TN

Course Code

GE102

GE414

GE451

GE453

GE454

GE462

GE463

GE464

GE465

GE467

SRRl

Course Title

WYTIIUFINIALANUIURAYRUADHIAL

(Business Ethics and Social Responsibility)

FEUUKAZEIAY

(Systems and Society)
FNANTVDINTTIIY
(Knowledge of the King)
Finufnuifiodsnuiidsdy
(Social Studies for Sustainable Society)
nvEnedmsUTInUsEI Iy
(Law for Everyday Life)
TUUSTIUAIUNITA
(Anti-Corruption Culture)
Ms3winiunsaosUdu
(Understanding Corruption)

Aanssuiadsauasnaassa

(Creative Corporate Social Responsibilities)

NTUINTYUTY
(Community Service)
Uaymdeaulngludagdu

(Social Problems in Thai Society)

3(3-0-6)

3(3-0-6)

3(3-0-6)

WUILNA
Credits ol

(Ussene-UUR-Anwimenuies)
(Lecture-tutorial-self study) Prerequisite

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE468

Uvmsidlesiunniedis

(Political Philosophy and Everything)

2) nguiinwsuaslanai (Skills and Attitude)

2.1) ngun1wvaslan (World Language) 371 15 wiqein

SN

Course Code

GE0O06

GE0OO08

GEO14

GE059

GE060

GEO61

GE062

GE063

GEO64

GEO74

GEO75

¥

Course Title

AMwaadiitonisieans
(Malay for Communication)
nwdluniilonisieas
(Myanmar for Communication)
AwATiensEeans
(Korean for Communication)
mseunwineidosdu

(Basic Thai Reading)
nsdeunulvededu

(Basic Thai Writing)

MMIBULaEMSWEUNWLNEBINNIS

(Academic Thai Reading and Writing)

ﬂ'lU']VLV]EJLﬁaﬂWiﬁ‘aﬂ'ﬁ

(Thai for Communication)
nsilauagnisnantwilng
(Thai Listening and Speaking)
N1300NLAEINTYIBING Y
(English Pronunciation)

AMwdangudmsuiioanan

(English for Professionals)

duunesanguniiuszlevd

(English Idiom Advantage)

3(3-0-6)

WA
Credits

(ussee-UfUR-Anwidenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Wauly

Prerequisite

finwineu GEO73 wse
AZLUUADUNNBING Y
WINTFITBUVIEUN U

Pivun



GEO76

GEOT77

GEO78

GEO79

GEO80

GE081

GE082

GE083

GEO84

GE085

GE086

GEO87

GEO88

GE089

GE090

GE091

mMsaingudmiuiussneunsdygdidnnsedngd
(English for e-commerce entrepreneur)
msldrerviwasifiednwAilunudngy
(Application of Lexical Analysis Tools)
miaaﬂLﬁaﬂmmé’qﬂqwﬁm%ﬁaLLazm%‘W

(English Pronunciation for the Media and Careers)
mwdanguiiionsvinuuazuyweduiug

(English for work and socializing)
MwSanguiiioanuuiinveusedan

(English for Corporate Social Responsibility)
Auluderumava
(Language in Digital Society)
mmiwmﬁamuﬁ’mﬂgwma

(Thai for Law Careers)

N3A0ETWAZNTTULAUBNNGINRE 198D TN

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

(Communication and Professional Business Presentations)

ﬂ']@']VLV]EJLLaS'iJGMUﬁiﬁJ

(Thai Language and Culture)

A lnenansia

(Multidimensional Thai Language)
AWUNIVRNUAINIY

(Korean and K-Beauty Business)
witnnszidndiennndld

(Packing for South Korea)
wn-Teuiuindid

(K-Pop and K-Series)
mmﬁﬁmﬁamiauwmLLazmi?%ami
(Japanese for Conversation and Communication)
winszlfediu

(Packing for Japan)
mmﬁmtﬁamﬁadﬁu

(Italian Language for Beginners)

3(3-0-6)

3(0-6-3)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

g UnAnwIRIaf



GE092

GE093

GE094

nsLUANAY 3(2-2-5)
(Translation of Song Lyrics)
AU MTUTINUTZI1IY 3(3-0-6)
(Chinese for Everyday Life)
miﬁﬁummiﬁﬂLLazmswvmmm?]uﬁaﬂﬁu 3(3-0-6)

(Basic Chinese Listening and Speaking Practice)

2.2) ngaivinyznisiseuiuazuinnssy (Learning and Innovation Skills)

SWaEI

Course Code

GE052

GEO053

GEO55

GEO56

GEO58

GEO67

GE068

GE069

GEO70

Y3 hein
Credits
Course Title (UseNg-UUR-Fnumenines)

(Lecture-tutorial-self study)

o

NSWBULATINITNINIBINTLAZ I 3(3-0-6)
(Research and Academic Project Writing)
N13891UKAENTREUNNGIND 3(3-0-6)
(Business Reading and Writing)

MINWYNITNALAYNNTULAUBUY 3(3-0-6)
(Speaking and Presentation Skills)

MRS IENINTAILsTIY 3(3-0-6)
(Intercultural Communication)

msasesiude 3(3-0-6)
(Transmedia Storytelling)

ﬁﬂ‘t}%miﬂ’lLaUE)LLaEﬂ’]iWUﬂELuﬁﬁ’]ﬁ’limz 3(3-0-6)
(Presentation and Public Speaking Skills)

MITgULAE NMIUNEUDLTINYIAERS 3(3-0-6)
(Scientific Writing and Presenting)
mslfzjauﬂméwL%Iamazmﬁﬂﬁﬁaamqa%amsﬁ 3(3-0-6)
(Creative Writing, Storytelling, and Performing)

MIAAL NTFBEANTUAZNITOBNWUY 3(3-0-6)

(Interpretation, Communication, and Design)

Wauly

Prerequisite



GE103

GE127

GE128

GE305

GE402

GE413

GE901

GE902

GE903

GE9S04

GE905

GE906

GES07

GE908

GE909

GE910

ANSARLTIDBANLLUY
(Design Thinking)

AsinnsudnnssuluaniglantaziAs et

(Global and Networked Innovation Management)

WINNTTU ANARASINATIALAZNITUTENBUNT
(Innovation Creativity and Entrepreneurship)
NSAALAZATLAZATNIUAS

(Interpretation of Drama and Film)
Ualannhegdapuuvienisiseus

(Discovery of Learning Society)
NIAATNASSATIALAZITNINING

(Applied Creative and Critical Thinking)
deuaiouazissainssudnass
(Contemporary Media and Selected Literature)
N1sasNasIAsIUnssueaulall

(Creating Online Literature)
AuAnassassAiion1sLaue

(Creativity for Presentations)
inwensianiuazeiusedanagns

(Debate Skills and Strategic Argumentation)
nsisguIueNieusYY

(Out-of-School Literacies)
azasviuLarAaUvaeassALiionI TR
(Puppetry and Creative Art for Development)
nsdsuneumuYidmsudenda

(Content Writing for Digital Media)

AMSINAUABaTANUIViaL R LU IETY

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

(Product and Tourist Attraction Review in Contemporary Media)

o

nsieuarsusludenasia
(Script Writing in Digital Media)
o (199 1Ju

(Read Effectively)

3(2-2-5)

3(3-0-6)

Wiguwin GEO54



2.3) nejuﬁnwzé'ﬂuﬁ'au,azmv»ﬂuiaﬁmsaumm (Media and Information Technology Skills)

SaIN

Course Code

GEO57

GE207

GE208

GE210

GE213

GE215

GE401

GE403

GE921

GE922

GE923

GE924

937
Course Title

dnUnnaiio
(Citizen Reporter)
waluladAdvia
(Digital Technology)

LNUATYIA

(Digital Games)

v
= n‘

HugunRTeulUsngy

(Foundations of Programming)
fugruaonfimes

(Basics of Computers)
fugundaenansiisneuiiomes
(Mathematical Foundations of Computing)
Vinwensiansaumaludenufivia

(Information Literacy Skills in Digital Society)
vinwynsdiviiudeuavdsnuidiia

(Media Literacy and Digital Social Skills)
nsAnsiwIMluInUsE 1y

(Computation Thinking in Life)
nsdnnsansaumecglusunIud sy

(Data and Information Management by Application)

wialulagRviaieLAsughakazdeny

(Digital Technology for Economy and Society)

'
a o =

AMURAINNIR IV AAMTUNYIN I LaTT Tl

(Digital Intelligence for Modern Workplace)

BUILNAR
Credits

(UsENE-UJUR-Fnwmenines)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

Wauly

Prerequisite



GE925 %mﬂﬁmﬁugﬂuaﬁﬁa 3(3-0-6)
(Fundamentals of Digital Painting)
GE926 Bumesiiinassnds 3(3-0-6) *1/65

(Internet of Things)

2.4) ngNINYLYIALALN1YIN91U (Life and Career Skills)

W& 0w Wein Rouly
Credits
Course Code Course Title (Usseng-UfUR-Ainwishemues)  Prerequisite

(Lecture-tutorial-self study)

¥

GE121 WUFIUNTUTMITIANITAULDS 3(3-0-6)
(Foundations of Self-Management)

GE406 ININYINUNITUINIIAULDY 3(3-0-6)
(Psychology for Self-Management)

GE407 Inmenmsvihnuduiiv 3(3-0-6)
(Psychology for Teamwork)

GE408 NSWRUIUATNANELY 3(3-0-6)
(Personality Development for Leaders)

GE941 nénnsEeuiveslvgiiiomsianauies 3(3-0-6)
(Principles of Adult Learning for Self-Development)

GE942 nswisudfienisyiiau 3(2-2-5)

(Career Preparation)

2.5) nguaunadin (Life Balance)

swem CRRL wihgin Rouly
Credits
Course Code Course Title (Usspe-UUR-Anwsienues) Prerequisite

(Lecture-tutorial-self study)
GE125 N1990NKUVTIN 3(3-0-6)
(Design Your Life)

GE303 sUsanduides 3(3-0-6)



(Shape, Taste, Smell, Color, Sound)
GE304 Souailulanadtel 3(3-0-6)

(Narratives in the Modern World)

GE311 WAL 3(2-2-5)
(Dance)

GE312 QUELIEGN 3(2-2-5)
(Singing)

GE313 AUAIIINTA 3(3-0-6)

(Music Appreciation)

GE314 nsdnanantd 3(2-2-5)
(Flower Decoration)

GE315 Wans1nsed 3(3-0-6)

(Costumes and Garments)

GE316 NISUAIUTIN 3(2-2-5)
(Make-Up)

GE379 nuINAoM 3(2-2-5)
(Go)

GE380 nungnlvenazana 3(2-2-5)

(Thai and International Chess)

GE409 wldiy 3(3-0-6)
(Fashion)

GE410 A3V IMNS 3(2-2-5)
(Cooking)

GE412 AERSLUIANGY 3(3-0-6)

(Science of Happiness)

GF961 FgheauduiusiuiSoane 3(3-0-6)
(On Relationships and Sexuality)

GE962 aAUSTeURISNELLEN 3(3-0-6)
(Metaphysics of Love Triangle)

GE963 uSnis 3(2-2-5)
(Acting)

GE964 maidenednlaifioainsaugaludin 3(3-0-6)



(Mind Healing for Work-Life Balance)
GE965 msiasuaseiddadiondntlym 3(3-0-6)

(Encouragement to Overcoming Problems)

9.5 s1eazidsanudariuAveIaNgnTYBLAAT AN dwdunmnndvAnwialu daud 2
9.5 Details Related to Each School’s Curriculum Requirements for General Education Courses,
Part 2
1. NANGATVDIAMULUINITTING 31U 18 wiefin (School of Business Curriculum 18 credits)
1.1 ¥ANgATUINIITINATUNANNVANEAT
andy angnsusIIgIRatnugie msuﬁsmmiﬂizﬂaumsma‘lu‘lagsﬁuqa (MANEATUILYIR)
1.1 Business Administration Programs (except Entrepreneurship and Innovation, International
Program)
1) Sadu 3 smiaefn (1 3¥1) Mnnguivideluil
1) Requirement of 3 credits (1 course) from the following courses
NguN1Y1 (Language) USAU 3 iefin (1 3v1) Requirement of 3 credits (1 course)
GE074 ,wndangudinsulionidn (English for Professionals) — 3(2-2-5)
2) Geduien 3 videiia (1 31) 9nngudvdelull
2) nquiinuzduasauma do wazsmaluladansauma Jsduiden 3 miefn (1 31)
(Information, Media and Technology Skills) Requirement of 3 credits (1 course)
vive nguingrmand maluladuazduandon dsAuidan 3 wiaein (1 341)
Or Science Technology and Environmental Literacy Requirement of 3 credits (1 course)
3) 1dan 12 wiaein (4 3v7) 3nngudviludiud 1 uas 2
3) Choose 12 credits (4 courses) from Groups 1 and 2
denBeunnsednmudinugiaus/fvua Tnedusedniill Learning Outcomes nsaselndideafiu
ﬁﬂﬁumw%mmé’ﬂqmw%ﬂmzﬁ’mumﬁ
Choose from courses set by the School which has exact or similar learning outcomes
determined by program management committee or School.
1.2 véngnsuimsssiatiudin aatinmslsznaumameluladiugs Mdngasuunmi)
1.2 Bachelor of Business Administration in Entrepreneurship and Innovation (International
Program)
1) 1den 18 vieAn (6 3v1) Mnnguivluaiui 1 uas 2
1) Choose 18 credits (6 courses) from Groups 1 and 2
BenFeuansednmufinaziaus/inun neiduseiviid Learning Outcomes asansalndifesiu

INTsUMIUIMIMANgRsvToRzivualy



Choose from courses set by the School which has exact or similar learning outcomes
determined by program management committee or School.
2. viingnsvannzUnd 31U 18 wiaein
2) Curricular of Schools of Accountancy 18 credits
1) ey 6 wiaeAn (2 3u7) Bnnguivdeluil
Requirement of 6 credits (2 courses) from the following courses
naunwvedlan Yadu 6 wiiefin (2 3v1) World Language (Requirement of 6 credits (2 courses)
GE081 A wnludimumdvia (Language in Digital Society) 3(2-2-5)
GE074 mwndangudinsulionidn (English for the Professionals) 3(2-2-5)
2) 1den 12 wiaefn (4 3v7) 9nngudvludaud 1 uaz 2
2) Choose 12 credits (4 courses) from courses in Groups 1 and 2
BdeniFeuansednmufinaziaus/inun neiduseivnfid Learning Outcomes nsansalndifssiu
finssunsuimsvdngnsvienasiunl’

Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.

3. NANGATVRIAMINYBEAENT Uae AnzNTANYIUgNTY U9 18 MIefn
3. Curricular of Schools of Humanities and Early Childhood Education 18 credits
3. Curricular of Schools of Humanities and Early Childhood Education 18 credits

1) Sefu 6 wiaefn (2 3¥1) annguiviseluil
Requirement of 6 credits (2 courses) from the following courses
ngunevadlan UsAU 6 wiein (2 331)
World Language Requirement of 6 credits (2 courses)
GE081 nwludiAuAidvia (Language in Digital Society) 3(2-2-5)
GE074 ,wndangudinsulionidn (English for the Professionals) 3(2-2-5)
2) Geduiden 3 wmidefin (1 331) nngudvdelul
Require 3 credits (1 course) from the following courses
nguvinwzdudeuasmaluladansauma Ueduiden 3 mitedn (1 3v1)
Media and Information Technology Skills Require 3 credits (1 course)
vi3e nguinendans maluladuazdaandou Teduidan 3 wisefn (1 3v7)
Or Science Technology and Environmental Literacy Require 3 credits (1 course)
3) 1dan 9 wideAn (3 3¥7) 3nngudvnludauil 1 uas 2

3) Choose 9 credits (3 courses) from courses in Groups 1 and 2



= = a = ° I3 a aa . o v a Y]

WWoniseuaInTelvmuiiauziaus/muun laeldusedviill Learning Outcomes nssnsalnalAssiu
ANTIUNTUIMIMANgAITVTRANEIMUALT

Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.

4. FANgATVRIAMLLATEIAENT AnTIMEImansuazinalulad AngIAINTSUANERT AMMAAIENS AL
nMsviaaiileInazgnamMNITIUINNT WazansRaUsAdNa Suau 18 viinehn
4. Curricular of Schools of Economics, Science and Technology, Engineering, Communication Arts,
Tourism and Services, and Digital Arts and Design 18 credits
1) 1den 18 widefin (6 311) Innguivlududl 1 uas 2
1) Choose 18 credits (6 courses) from courses in Groups 1 and 2
denFeuanmednauiinaziaue/fvun Tneduseiniid Leaming Outcomes asawsslndifesiu
finssunsuimsvangmsvienasiunl’

Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.

5. vangasvesanslfAans 31w 18 mideina

5. School of Law 18 credits
1) Sefu 6 wiaeAn (2 Fu1) annguiveeluil
1) (Requirement of 6 credits or 2 courses from the following groups)
ngumevadlan Jadu 6 vihefn (2 3v7)
World Language Requirement of 6 credit (2 courses)
GE082 mwﬂwmﬁamuﬁmﬂamma (Thai for Law Careers) 3(2-2-5)
GEO74 n1w1dangudmiuileandn (English for Professionals) — 3(2-2-5)
2) dsRuidon 3 wiaeAa (1 391) Mnnguden saluil
2) Choose 3 credits (1 course) from the following courses
nguvinwsdudeuasmaluladansauma Jeduidan 3 ineia (1 37)
Media and Information Technology Skills Require 3 credits (1 course)
v3o nguinermans maluladuazdaindou Tsduiden 3 minefin (1 341)
Or Science Technology and Environmental Literacy Require 3 credits (1 course)
3) 1dan 9 wiiaefn (3 3u7) 9nngudvaludiud 1 uaz 2

3) Choose 9 credits (3 courses) from courses in Groups 1 and 2



2 = a = ° & a Aa . = v a Y]

WWoniseuansedvimuiiauziaus/Auun Inelduseieill Learning Outcomes assnsalnalAesiu
ANTIUNTUIMIMANgAITVTRANEIMUALT

Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.

6. MANgATYRIIMENAEUTENAUNNST I 18 wilefn
6. College of Entrepreneurship 18 credits
1) e 3 wiaeRn (1 3¥7) annguiveeluil
(Requirement of 3 credits or 1 course from the following groups)
ngunwvadlan UeAU 3 wileina (1 3v7)
World Language Requirement of 3 credits 1 course
GE081 nwiludiAuAidvia (Language in Digital Society) 3(2-2-5)
2) teduiden 12 wiaefn (4 3¥1) Mnnguden deluil
2) Choose 12 credits (4 course) from the following courses
nguinermans weluladuazduandau deduidon 9 misein (3 3u1)
Science Technology and Environmental Literacy Require 9 credits (3 course)
nguvinwsdudeuazmaluladansauma Ysduiden 3 wisedn (1 3v7)
Media and Information Technology Skills Require 3 credits (1 course)
3) 1Gen 3 whedn (1 3v1) Mnnguiviludauil 1 uas 2
3) Choose 3 credits (1 courses) from courses in Groups 1 and 2
denFeuanmednnufinaziaus/fvun Tneduseiviid Leaming Outcomes asansslndifesiu
finssunsuimsvdngnsvienasivunl’
Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.

7. néngmsvasinendsunuAtien1sinnis S1uay 18 widein
7. International School of Management 18 credits
7.1 nangRsUINTIINAUAAN (UUYIR)
7.1 Bachelor of Business Administration (International Program)
1) Sefu 6 wiefn (2 1) annguivseluil
(Requirement of 6 credits or 2 courses from the following groups)
ngun1wveslan UeAU 6 nienn (2 3¥1)

World Language Requirement of 6 credits 2 courses



GE084 mwnlveuayinusssy 3(3-0-6)

GEO74 nw1dangudmiuileanan (English for Professionals) 3(2-2-5)

2) teduiden 3 wiaeAa (1 397) snnguivdeluil

2) Requirement of 3 credits or 1 course from the following groups:

nguvinwziuasaEuma do wazmaluladansaume daduiden 3 mheha (1 3v7)

(Information, Media and Technology Skills) (Requirement of 3 credits or 1 course)

v3e nguAnermand maluladuazduandon Jaduiden 3 wihehn (1 3v7)

Or Science Technology and Environmental Literacy Require 3 credits (1 course)

3) don 9 wheAn (3 3v1) Mnnguiviludauil 1 uas 2

3) Choose from 9 credits (3 courses) from the courses listed in Groups 1 and 2.

BoniSuanedvnufinaaus/fnun tnadusedndid Leaming Outcomes nsssalndifeatiu
finssunsuimvdngnsvienazinunli

Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.

7.2 viangnsUgyidmdin (Wruvn)
7.2 Bachelor of Accountancy (International Program)
1) UsAu 6 miaein (2 3v1) 3nnguIvsialuil Requirement of 6 credits or 2 courses from the

following groups:

ngunw1vaslan U4AY 6 vaenin (2 39)
World Language (Requirement of 6 credits 2 courses)
GE084 mwnlvneuayimusssy 3(3-0-6)
GEO74 n1w1dangudmiuileandn (English for Professionals) 3(2-2-5)

2) \Fen 12 wirein (4 3¥1) nnguivnlugauil 1 uaz 2

2) Choose from 12 credits (4 courses) from the courses listed in Groups 1 and 2.

denFeuanmedvaufinaziaus/fvun tneduseiviid Leaming Outcomes asawsalndifesiu
ﬁﬂﬁumw%mmé’ﬂqmw%ﬂmzﬁmusﬂf?

Choose from courses set by the School which has exact or similar learning outcomes determined

by program management committee or School.



9.6 VBNIVUALTIINT MIKNAASLUULAZA1SBUTaUNUEAA

9.6 Regulation on Standardized Test Scores and Credit Transfer

9.6.1 daninunaizasn1sldnanzuuutaznisiisulauniieia Tusiedsniedinge

9.6.1 Regulation on Standardized Test Scores and Credit Transfer for English Courses

3193810191990 (English Language)

M8 uld lnetnAnwausadunanzLULEUNIASHIUNEIBINGY wazazdosalunsiieulaunielugag
3 daviusnvesnialseunviinisiisuleu lnsnanziuun wdinguseiongldiiu 2 U duainfuiinaaeu

Usznanagsendulumunaminisiieunansuuuinnsgiunwdinguawelud

NIAITIN118INquANUA IALTHAAZ LUUNIATEIUN WIS INguiiavafiulaulazentius1e3yn

For English courses, students can use standardized test scores to transfer credits and waive English

courses. Students who submit standardized test scores have to submit their English test scores within

the first three weeks of that semester to transfer credits. The English test scores must be valid for no

more than two years from the date of the announcement and must be in line with the English

language proficiency criteria as follows:

el n. wangasuuvanldntwdngelunisieunisaeuiniu

Criterion A. International programs using English as the medium of

¢ o o v o ) =
LNEUN V. Mﬁﬂ@ﬁiﬂiﬂlﬂ’]‘lﬂﬂ‘lﬂﬂLLaa‘S/‘Viiaﬂ"I'ieVIE)u ‘]‘L‘Llﬂ"lil,iiluﬂ"liﬁﬂu

Criterion B. Programs using Thai and/or other languages as a medium of

instruction only instruction
873%7 TOEIC TOEFL iBT IELTS CEFR 518391 TOEIC TOEFL iBT IELTS CEFR
(Courses) (Courses)
1) GEO71 600 Fuly 64 4uly 6.0 Tl B1 1)GEOT1 | 350 4l 33 4uly a5 Fuly A2
600 or 64 or higher | 6.0 or higher 350 or 33 or higher 4.5 or higher
higher higher
2) GEOT1 650 Yuly 73 Yuly 6.0 Tuly B2 2) GEOT1 450 Yulyd 46 July 5.5 Yuly B1
GEO72 650 or 73 or higher | 6.0 or higher GEO72 450 or 46 or higher 5.5 or higher
higher higher
3) GEOT1 700 Fuly 81 4uly 6.5 Tlv B2 3)GEO71 | 550 Auly 58 quld 5.5 Guly B2
GEO72 700 or 81 or higher 6.5 or higher GEO072 550 or 58 or higher 5.5 or higher
GEO73 higher GEO73 higher
4) GEOT1 750 Fuly 89 guly 6.5 Gl c1 a)GEO7T1 | 600 Fuly 64 Auly 6.0 Fuly B2
GEO72 750 or 89 or higher | 6.5 or higher GEO72 600 or 64 or higher 6.0 or higher
GEO73 higher GEO73 higher
GEO74 * GEQ74 **

nueLAe (Remarks):

* dmsudndnwveinedeunnufitensinnis visendngasununmalinwdingwlunisiseunisasuintu

* For the students of International School of Management or other International Programs using English as the medium of

instruction only.

= dmutinfnuauedug lundngnsnwilneuassen1waun

** For the students of other Schools in Thai or other languages programs.




9.6.2 Farmuaizaanisldnansuuuuaznisiieuleuninein Tusedvvnandnenaly
9.6.2 Regulations for Test Scores and Credit Transfer of General Education Courses
wininerdenenisininefmualiin@nwannsadisuloufiseniusedvlunianfnuiiluld Tne
maiteulounazaldinelunsifieulon WilulumussifouwarUssmavesminendevenistlnefiiedes
Undergraduate students who study in the University of the Thai Chamber of Commerce can
submit the request to transfer credit and waive the General Education courses by following the related

Regulations of the University of the Thai Chamber of Commerce on credit transfer and the expense.

9.7 naninaailunisliszauaziuy (1nsa)
9.7 Criteria for Grade Assignment
nEninaslunislfssfuaziunluseivimnadnuilinnisndusuuinge ddfuduiissylilu
S198%198AT89 U0 14 dyanuwalldninan1sane) ludeges 14.1 aruszideuumingidenenisalng 1169y

NMIANBITEUURUILAR FUUTYYIURT WA, 2545

The evaluation of each course shall be coded into different grading that have the definition and attached points
as shown in the University of the Thai Chamber of Commerce Regulations on the Credit-Based Education System for
Undergraduate Students BE. 2545 (2002), No 14. “The Symbols for the Evaluation of the Study” and No. 14.1 “The

evaluation of each course shall be coded into different grading that have the definition and attached points”.

A5 U518 (Course Descriptions)

! =] < @ a v oo D) Yy o a ' Y o '
a9UN 1 L‘lJu‘Viangminmdmammwmaawmwuﬂwunﬂnmv!nﬂuﬂmLi&luiﬁm‘uﬂunqumwg MUY 12 1Y
fin InadeAu %Ie UsAULEan s1eanlude 1) waz 2) asalull
Part 1 UTCC’s common curriculum requires all students to study in the knowledge group,
number of credits, required or selectable elective from the following groups:

1) 9183901918901 (English Language) UAU 3 391 9 %uawnn (Requirement of 3 courses or 9 credits)
2) 5783¥NFFINAALN15UTENBUNT (Business and Entrepreneurship) Usfu #3e UsAuldan vse 1@en 1

291 3 28R (Requirement/selectable electives of 1 course/3 credits)

1) 999381019199nqE UIAU 3 391 9 wuwna (English Language Requirement of 3 courses or 9 credits)

GEOT71 Mwdanguiionsdoasludiausydriu 3(3-0-6)
(English for Everyday Communication)

WaninuensliniundanguitenisdearstuTinusesiiu Tnswduinuenns
Wuﬁa%’u‘tammﬁwé’aguaxﬁwazL'?J‘Elmmﬂsﬁammu%awaummg’u 9 N1UA
VINVNENITLUZLIAWDS NNIDTUABULALUARIAINAALY N15NATUAAIUNTTAINS
q Tudiauszsniu mseudeninu sedudenthiivannuanefiedulanud iy

waznsileudeninudy q Tugduuuiiluagiudedidnnseiind



GEO72

GEO73

Development of English communication skills in everyday life focusing on
listening to short passages or conversations for main ideas and details,
greeting, introducing oneself, asking and giving basic information, responding,
and expressing opinions; speaking in various situations in everyday life;
reading short passages on diverse topics for main ideas and expressing
opinions towards what is being read; writing short passages in both general
and electronic forms
mwdangugsiaiiien1sdeansunna 1
(Business English for International Communication 1)

Reuly Fnwnrou GEOT1 mmdinguiion1sludinusesiu viorzuuuasunndingy
WAsIUTsun e e

fimuvinuznislénwdinqugsiatitentsdeanshulantaqiu siunsysan
N159iNENsie Ya 810 waziley Fausenoude msflnaunuinislnsdws n1s
dauadeya n1siuTeulisunazliaTzndeyaniegsia N1sleuanning
didnnsednd nmsdutivIeunanuiiiednuiseazifeanazasulaniu
dfy AnuAlRINITEIULINIIAILAZNTIIANEIAILAULEY LazAINLTITaA1Y
WANFINIITUUSTTY

Prerequisite: GEO71 or standardized test score based on set standard

Development of business English skills for communication in the present
world through the integration of the four skills of listening, speaking, reading,
and writing, including telephone conversation; presenting, comparing, and
analyzing business information; reading news or articles for details and
summarizing main ideas; external readings and self-study lessons; cross-
cultural understanding
mwdangussiaiiiensdeansunnna 2
Anwireu GE072 vipAzuuUABUN WIS INg BNy UL BUVINanausTiR s

fimuvinuznsldnwdnqugsiaiientsaeansiulantiaqiu sumsysan

o o

M3vinwenIils W 81u LL@%L%EJNiUSSﬂUVIQﬂ%u Feusznausiy mstlnauouay
pAUs18teAAIY NsduA1walal As@eulseiRdiudiLazannuneaiag
oy mIgwinvieunanaieAnweasdauazasulanudidny el
1N1991UUDNLIAMALATANEIRILAULBY LAZNISIUTAANULANAINIITMUSITY

(Business English for International Communication 2)
Prerequisite: GEO72 or standardized test score based on set standard
Development of business English skills for communication in the present
world through the integration of the four skills of listening, speaking, reading,
and writing at a more complex level, including presentation and discussion

skills; job interview; writing résumés and application letters; reading news or

3(3-0-6)

3(3-0-6)



articles for details and summarizing main ideas; external readings and self-

study lessons; cross-cultural understanding

2) 183Y¥13sNanazN15UTENAUNTS UsAUEan 1 3y 3 wilein 31n3ynsaluil (Business and Entrepreneurship

selectable required course: 1 course or 3 credits from the following subjects)

GE101 nsUszneunsfituindoudieuinnssu 3(3-0-6)
(Innovation-Driven Entrepreneurship)

nsgUINNsUIENOUMSIialaTua AT NALNATY NuT LuaAn
Vinwe ViAuAR LLazﬂmummaﬂumiLﬂuﬁﬂizﬂaumi In8N1snIEntnga
Jgymuazlonia iefumuuifnuaznuniadadisassalunisuile
Uamuarvasrnme saulvdsmsiausdesenliinn1suf Ualugegsie
agadugUsssy

Entrepreneurial process to develop and integrate theories, ideas,
skills, mindsets, and entrepreneurial capabilities in order to explore
and generate ideas for solving problems and creating value, as well
as development for business practice

GE120 nAudgnisdudls 3(3-0-6)
(From Zero to Hero)

Feuly 1) FnAnwvilu-Teduvesvdngasimsgsiatasin anvinnsussnouns
wlloB uga (iR UasvdngesIvenmanstasin aTivTivenmseeiione’
angasTUMNYIRA)

2) WuAnAnwhlu-den u3e Jvnidenaidmiindnwndngmsdus

2 Required for Bachelor of Business Administration Program in Innovation
Driven Entrepreneurship (International Program) and Bachelor of Science

Program in Computer Science (International Program).
NSOULLIAANITES1EANTNON ATLUIUNT WUIAR Lﬂ%@\‘lﬁ@LLﬁ%ﬂ’NN
viyneuesnsadgiafivszauanudiia Iassadauazuuannaiad
dfgy nsguiunsnsiilafenngratalasldnssvwuifnuazisnis
avaeulaeiiduiiten nseenuuulinagsiauaznagvdusdamien
dwsuaniven anuaunsauaranuaulslunsduduszneunis
Frameworks of creating startups. The process, concepts, tools,
and challenges of creating a successful new venture. Key market
structures and concepts. Process of bringing ideas to market using
popular idea validation frameworks and methodologies. Business
model design and cohesive strategy for startups. Capabilities and

interest in being an entrepreneur.



GE124

GE137

GE138

WvgBanysedndlUnsu 3(3-0-6)

(Introduction to E-Commerce)

¥ '
a

AusiuguierfiundivdBidnnseiind Uszianuazguuuuves

Y <9
< a ¢

wdvddiannsedind esduszneunidAgyuesssuumavddidnnsedingd

< a

n1sw3euaunien  wienisiluguseneunisnidiuddidnvseding

o

NNsAaINBLaNNTNNd N151deNY0IN19N1TVBLALANSARRBFDETSIU

v

anA1 3813z iuvesmdlsgidnnsedind n1sdnddudn uwasnisiln
UjiRnsmduddidnvseiind

Basic knowledge about e-commerce, types and business models
for e-commerce, key components of e-commerce, preparation for e-
commerce entrepreneurs, e-market, sales channels and customer
communication, payment methods, shipping and e-commerce

implementation.

ASARENTIINITAN 3(3-0-6)
(Business Communication)

nMsinseanunisal Mmsinszvinguiuilan ta3esiientsieans
N1IRAN ﬂ’]i’J’NLLNUﬂWigaﬁﬁiﬂ’]ima’]ﬂ ﬂ’]i@@ﬂLLUUL‘ﬁ@ﬁ’] ma?‘iaamﬁ‘a
a$19m 313U NMIWAUIYATNAIN INATANITUNAUDIU U1TEIMUAL
W3u593uNTAoassIna

Situation analysis, Consumer Analysis, Marketing Communication
Tools, Marketing Communication Planning, Message Design, Brand
Communication, Personality Development, Presentation Technique,
Etiquette and Ethics in Communication
audifosiuieiiugsiia 3(3-0-6)
(Introduction to Business)

LLmﬁwﬁugmmqqiﬁ% JUUgINY JULUUNIsUsENaUgsne nswlu
HUsENOUNTS Mﬁ’]‘ﬁﬁqiﬁﬁ]ﬁ’]uﬂ’ﬁﬁﬂﬂ"ﬁmﬁﬂ’]i NSMEN N30T
N353 N18OINT N1INAIA NFIANTNTNEINTUYWE T385ITUTIAMGY
ANUTURAYBUSDHIAY

Foundation of business concept, business system, business
model, entrepreneurship, business functions in organization
management, production, accounting, finance, taxation, marketing,
and human resource management, business ethics and social

responsibility.



GE154

nsAnLdauinnssuneRdviaiossia
(Digital Innovative Thinking for Business
Reuly \figuwh GE201 msdmiBsuinnssumsdaviauasniside
(be equivalent to GE201 Digital Innovative Thinking and Coding)
LnAa e waznsuszandldimaluladansaumaiioatuayul

¥
a aa o

Annnsiseuiiasnisuidaymilugamsugiandia dnvinveiugiunisls
woUndAtY uazn1seanLUY Waun TUsunsuussyndadislmainiu
nsAny Yszaumsalvesdly diudeuszaudugld nsvuiunisduain

1%

AATIEh uavdsealanatoya uay Toyavunaivg JuAnuIanTINd
MOUAUBIDAINABINTNNTTAARINA

Concepts, points of view and applications of information
technology to support learning and problem solving in the digital
economy era, as well as practices on fundamental skills for
application usage and modern application program development
through user experience/user interface, researching, analyzing and

assessing data and big data leading to innovation responding to

digital business’s needs

3(3-0-6)

' P & a a o ' ° o w o = o v o I3 o Y
#un 2 L‘lJ‘Lli"lﬂﬁﬂﬂ%ﬁﬁﬂgﬁﬁﬂ]aﬂﬂmzmq\i ) AMRUAFAIRIUUNANTN '11/1218ﬂﬂammmmqﬂizﬁaﬂﬂlawangm 13-114!83

n31 18 wiiein (Seazdeanudemivuandngnsvausasane) IneUsdu wie UsAuiden wia ldan 518391310

nauIY Asrialull

Part 2 General courses in line with the objective of various Schools which require students to take no

less than 18 credits (Details are set based on the school’s curriculum) as required, selectable elective,

or elective courses from the following groups:

1) nguanus (Knowledge)

1.1) ngugsnauazn15Usenaunis (Business and Entrepreneurship)

SRV

Course Code

GE104

I3

Course Title

a

g3feaulal

(Online Business)-

Uszianvesgsnveeulall wginssunisdedudisoulal n1sdasien

ANNWINFNNNTINIATINUTINIDRUlAN  NMTTUAYINGIAY warN1TaINg

WU
Credits

(ussene-UUR-Anweie
AULDI)
(Lecture-tutorial-self

study)
3(3-0-6)



GE105

GE106

GE107

Auledgsiasaulal nagndnisnatndinsugsiveeulail malianis
Usgudusiudiivled nsnatauudediaudmivgsiveculal uas
35581UTTUVRIgINReUlAY

Types of e-commerce, online shopping behavior, online business
environment analysis and online business plan, and how to start and
create online business website, create marketing strategies for online
business, website promotion techniques, social media marketing for
online business, and online business ethics

ngvanedesiudwiugusenaunis
(Law for Entrepreneurs)

ﬂgwu’mﬁtﬁmsﬁaqﬁ’mﬁﬂizﬂa‘uqiﬁﬁ) N3ENUILNNBIANTTINT N9
Foyynnegsia dyeynan dyaneuaalildans dyandnanu wasdyyivng
ﬁjﬁaﬁluﬂ N13495919950M MUY NM5TatuangyInUTENBUAINIT N3
MUHUNMTE MU UsENRUMS warUsziiudu 9 fifertestunisuseneu
3509

Law and regulation relating to entrepreneur or startup business.
Business organization selection, business contract drafting; for example:
rent contract, licensing agreement, employment contract and other
related contract. Acquiring business license, business tax planning and
current issues about law for entrepreneur
nnvanersdddnnsedng
(E-Commerce Law)

¢ o

ﬂgwmmﬁmﬁ’uqsmiwwﬁLﬁﬂmaﬁﬂa azyzgﬂ%ama%uﬁwu,amg‘mmams
TouliuuagnisdiszGunisdidnnsednd nguuisuanivdeu doyanis
didnvsedind nguuneanedudiannsednd nguuneduasesloyauazngmung
DIYYINTIUNNADUNLADS

Electronic Transactions Law, sale contract, payment and electronic
fund transfer. Electronic Data Interchange Law, Electronic Signature Law
and Data Protection Law. Computer Related Crime, online dispute
resolution and case study relating to electronic transactions

nsasulunaindnning
(Trading and Investment)

$Pniesugialnewasgsnalne anufidesiuneriunisdeviendnning
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JoyadAgmsiasanlunsdeviewanning Anwdadeniinananisaiiu

Y
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GE108

GE109

GE110

GE111

Thai economy and business, introduction to stock trading, important
information in stock trading, factors affecting business management and
stock prices, various types of stock trading strategy, use of applications
to analyze and manage investment portfolios, and simulated stock
trading

ANSUSUITAMULTIAY
(Wealth Management)

MTINUNUNINTEY mmivﬁuaaéfuLﬁmﬁ’umammsﬁw,l,azmmL?{'aﬂu
nMsasu n1sasuiilugainudedaiiunisiiniiusuiang wustns
aFINTUNING NoIA NMsUsEAUdY n1samulunatananning nesnus
LayMIMILRUNTasuiioUslevimnafuns

Financial planning, financial market and investment risk. Wealth
investments via bank deposits, gold, real estate, bonds, mutual funds,
investment trusts and investment planning for the tax benefits.

§5RMTNAUA WAL AN
(Food Business for Wellness and Beauty)

AIUNUY é’ﬂwmzm1ué’ﬁzyuaswmwaaﬂmmmﬁaq‘umwLLazmma’m
Usslanuagegamandusiemsifioqunmiazauay Andaludsnnsd
ﬂismumswamLLazmimuquwﬁmﬁ’mﬁmmﬂﬁaqmmwLLazmmm Wil
famevesndndariomnaiiiogunmagauany

Meaning, importance and roles of food on wellness and beauty, types
and examples of commercial food products for wellness and beauty,
production process and control of food production for wellness and
beauty, trends in food production for wellness and beauty

duniigiiitonsuseneunis
(Right View Entrepreneurship)

ANUNINeLazANUTElTvesdunfi)g nsruuMsLasmalialy
mswadunfigglnAndtuldluTiausysaiu msthduaniigguldlunis
ANTUTIN N15UTMIINTT Msuilatyiuasdetaudslunsaliugsnaves
HUsENaUNT

Meaning and benefits of Right View. Process and techniques in
developing Right View in daily life. How to supply Right View into personal
life management, administrative management, as well as problem and
conflict solutions in entrepreneurs’ business operations.

lasamsuinnssunduindoumegusznaunis 1

(Entrepreneurial-Driven Innovation Project 1)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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fouly Anwineu GE101 vi¥e léfumnuiureuanenasdiaeu
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waznsaudunslunisassuianssufiduiedeulasnisszneunts (Handn
193n15U3En0UN1TATULAdoulasuinnTsy) Tnsazadrennuidilads
nszvaumslumsadaguszneunisiiduindoulasuinnssy uagsatuly
Tasamsfildesdanuiinuavuazaiismansznuludsuiniuumine dy
nonsilneuazidlfdimdsneluguvuiuunsiiernns deinis
sonuuuniieliinAnyiiilafenisSeusluduineduasnszuiunsves
nsaamsuszneumsiituiedeulasuinnssuiunsSeudinudszaunsal
ag9Enta ﬁgﬂ‘f‘:ﬁ83‘{175’&3{'&Lﬁuﬂismumsﬁﬁmﬁum Fadunseuuudn
gostunoudl 0 uaindesdielun1sesnuuudinudn

Project based leaning and challenge in process of exploring and
defining problem. Value, people, a range of solutions and technology,
and range of necessarily resources and capability which is crucial and
related to successfully Explore, Experiment with, and Execute on an
entrepreneurial driven innovation (the output of IDE). This course will
build to understand the process of innovation-driven entrepreneurship
focusing on a cross-disciplinary project of high impact to UTCC and its
stakeholders in the Di Daeng/Huay Kwang community in which designed
to give students an intensive, deep learning experience in the IDE mindset
and process. This course has a greater emphasis on the Explore: Step 0
mindset and the tools of design thinking.

lassnsuinnssunduindeumeiusznaunis 2
(Entrepreneurial-Driven Innovation Project 2)

fouly Anwineu GE111 v3e lefunnuiureuanneinsdyaeu

n13AnwseuiNIulATINISkarANTIMIEluAIUN SEUIUNTAUN LAY
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GE113

TusunsvnaeIwaznsai vk UUeg1TIAE Hiunsieudiiulszaunis
nsaifiusnenslusuuianssamviemalulas

Project based learning and challenge in process of exploring and
defining problem, value, people, a range of solutions and technology,
and a range of necessarily resources and capability which is crucial and
related to successfully Explore, Experiment with, and Execute on an
entrepreneurial driven innovation (the output of IDE). This course will
build to understand the process of innovation-driven entrepreneurship
focusing on a cross-disciplinary project of high impact to UTCC and it
stakeholders in the Din Daeng/Huay Kwang community in which designed
to develop students’ IDE Mindset further beyond the prior level and
required more rigorous use of the IDE process, with a great emphasis on
the Experiment mindset and rapid prototyping through learning
experience in a different innovation or technology.

lassnsudnnssunduimdeumedusznaunis 3
(Entrepreneurial-Driven Innovation Project 3)

fouly Anwineu GE112 w3e lefunnuiiureuanneiasdyaeu

nsAnwssudiulasimskaraunmelusunseuIunsAumLas dey
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Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range
of necessarily resources and capability which is crucial and related to
successfully Explore, Experiment with, and Execute on an entrepreneurial
driven innovation (the output of IDE). This course will build to understand
the process of innovation-driven entrepreneurship focusing on a cross-

disciplinary project of high impact to UTCC and it stakeholders in the Din

3(3-0-6)
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GE116

Daeng/Huay Kwang community in which designed to develop students’
IDE Mindset, with a goal of giving students the confidence and willingness
to See Different, Think Big, and Act Small. This course required more
rigorous use of the IDE process, with an additional emphasis on how to
Execute on and IDE opportunity, with an understand of scaling and
entrepreneurial finance for seeking funding.

lasenisuseneun1sidumasulneuinnssy 1
(Innovation-Driven Entrepreneurial Project 1)

Anwrulasenisuazanuimglusiunszuiunisauniazdenudgm
AMAT Qﬂﬁ”ﬂ giJLLUUﬂJadﬂWiLLﬁlmﬂﬁgmLLaswlﬂIuIag swludwsuensuazln
AMIAINTA19Y Tidfuaziieadesdymuarauimeiitndnwden
fafiagdesinunisoydianamenssunis nslasanisazdondulasinisi
ansofivenedilduaransafiasiliAneuhaulawasingninlasanisd
UnAnwpelanniunisun

Project based learning and challenge in process of exploring and
defining problem, value, people, a range of solutions and technology,
and a range of necessarily resources and capability which is crucial and
related to selected project by student. Student’s project must be
approved by an IDE committee. It must be an IDE scale project and
should be more exciting and bigger than previous project that students
have done.

TasansuseneunsRTuULAdaulneuInNTIY 2
(Innovation-Driven Entrepreneurial Project 2)

feuly Anwineu GE114

Anwulasinisdewienindn asinisnmsuseneuntsiitundeu
Tneuinnssu 1 (IDE Project 1)

Continuous Project based learning and challenge after IDE Project 1

° o

nsUyBdmiuuseneaunis

(Accounting for Entrepreneur)

a

NaNNI9LU0IAUNIINITUYTN158UW UeyTusnisuazn18eins d1usu
HUsENaUNT
Basic principles of financial accounting, managerial accounting and

taxation for entrepreneur

3(3-0-6)
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GE119

\iTegnavessenaluleidy
(Economies of Asian Countries)

é’ﬂ‘t«}mzLLa:LmeamiﬁwmLﬂwgﬁaﬂuawsxmﬂmmﬁé’wﬁmimm%
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vialan

Economies and the development of some important Asian countries.
This course also includes economic, social, and political factors that
affect these economies as well as economic relationship with other Asian
countries and the rest of the world.

Famnaiodany
(Social Enterprise)

ANAMINY LUIAA MANNNT AnudIRyuaAuA1YeIn1saTsRansLile
daen Anwunedanisduiuns sausislona Jaym wazgUassaied Aunis
afufamaiiedinu Tnemsldnsding wazn1sfinufiRaddlumme

Meaning, concept, principles, importance and value of social
enterprise. Techniques for managing including opportunities, problems
and obstacles relating to managing social enterprise using case studies
and real projects with local communities.

\AsugAEAnsHUIlnA

(Consumer Economics)

@

anudAuesiuslaasiesyuuiasughe unasiiunvesldtas el
1¥l#03e Yadedidmuamadonluuslan wdnmsdeduduazusnisnieg
dudoiionsuilan  nslduinisussRuseuasuseiudin nsnausunisity
a'auqﬂﬂa LLNuﬂ’ﬁE]E]lILLa%ﬂ’ﬁLaaﬂEﬂLLU‘Uﬂ’ﬁ@@M NITINUANUNIITAIN UGS
nsidendsnisamu vinsisgliunguilan nsmugusiedudi uagnns
AuATOIEUILAA

Importance of consumers to the economic system, source of incomes
and disposable income, factors that determine the choice of
consumption, and principles in making decisions to buy products and
services., consumption credit, using the insurance and life insurance,
personal financial planning, saving plan and the way of choosing it types,
planning for investment and selection of how to invest, government

service for consumers, price control and consumers protection.

3(3-0-6)
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U NauegINaeTEALYY
(Intensive Pitching Workshop)

st LaueranuIINIATINEINeIMAsiIwasliiutnawu nsld
Funvuredlassuietiaue adansitinininamu maiauegii
Mnlassnuiiessaumu

Presentation of the capstone project to investors, presentation by
using the prototype of the project to convince investors, presentation
the business idea from the project to raise funds.

WUFIUNTEY
(Basics of Finance)

VANNITHAZUUIAAAIUNITRUTIAINITARIASITUENTRUAIUYARARAIN
N1IRUNITUTAITNINITRY

Corporate Finance, Public Finance, Personal Finance, Financial
Markets, Financial Services.

gInanazNsAnlusansLAe
(Business and Commerce in Australia)

JnijaihidinAnvidlangrneuazsruunisiiuressaneooanside
wazTeuisuanulanseiungminewas sTuuNsRuewsemelne lne
Lﬁam%mamquLﬁmﬁuszwmsﬁu NNy deyeyneings 1aseasne n1s
taduld wagdesniiuveanguuny msumsdansfifiuszansamm Ussavdua
wazaundnasesssuluviunvesssmareanside oWy wazlan dnAnwd
wdesannsaliiinsusleilgmiessnaidemilfentungung nisuims
IAN1S LLazﬂﬁL?uﬁagimw’imﬁ wardosdiinueduiugiuiidnduly
NITUIUNTINBUALNTITLU

This course supports students in understanding the particular aspects
of law and finance that relate to an Australian context, and how these
differ from Thai structures and processes. Topics include components of
the Australian financial system, features off the Australian legal system,
contract law in an Australian context (formation, enforceability terms and
exclusion, Asia-region and global contexts. Students will be required to
apply problem solving methods to explain areas of law, management
and finance covered during the course, and be able to demonstrate

introductory skills of academic research and writing.

3(2-2-5)
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GE131

GE132

ANSA1FBINTENSUUSEINADRANSIAY
(Australia Taxation)

nganefiigitestunBiuldlulsemmeeamside Yssduiiieadastu
N5NRUAIFEMSTUYARasITUA LA TAUAAR ms?ﬁlami‘iagauaﬂﬁ
fUinwdunBugnédiudidontd ndiiuliindnuiauiens
witym nsdnaula uaznisdeans

Australian income tax laws with specific emphasis on how to access
provisions of the Income Tax Assessment Act and related legislation. In
addition you will be made aware of tax planning issues that exist in
relevant personal and business environments and learn how to
communicate technical tax information to client taxpayers. The graduate
qualities of problem solving, decision making and communication are
enhanced throughout.

nvugINAUTEINADBAATIAY
(Australia Business Law)

norienneIteiun1sInAarsEnaugsialulsemeesamside nTeu
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LuIRARIUNgNLIBTIdINARDN1TTRRIgIAY AN ITUNLY Afugua
AuduiusanelulasN1euanaIAng wasnguunuauazale Wisuiiiey
sUuvugsAslueeansdederufvjuduuazansal

Australian Business Law introduces students to the registered
company as the dominant legal form for carrying on a business. It
considers the legal framework that determines how a company deals
with the issues of formation, financing, accountability, internal and
external relations and insolvency. It also compares and contrasts the
company with other types of business organization including partnerships

and co-operatives.

nguunegsiaUszmafioun
(Myanmar Business Law)

nuueAeIteeiuNIsIndIkarUsenaugsnaluals sasgursanan

a o a o

Wleus ﬂia‘uLLu’JﬁfﬂC:]”]‘LJﬂ{]WfLI’]U%Qﬁﬂmaﬁiaﬂ’ﬁﬁql’ﬂﬁzﬂﬁjﬂﬁ] MUY A
aua Anuduiusaelukaraeuenesdng wavnguuneauazans Wisuiiey
sULvugIAsluassussuisana e

Laws related to registered company as the dominant legal form for
carrying on a business. The legal framework that determines how a

company deals with the issues of formation, financing, accountability,

3(3-0-6)
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GE134

GE135

GE136

GE139

internal and external relations and insolvency. It also compares and
contrasts the company with other types of business organization.

A1SANNNEINTEISUUTEINALTIEULN
(Myanmar Taxation)

A#RulatAyaaa n1Eninddu n¥n1sen n8luldyarasITin way
AEBuqueIEs TUTURaA LTI

Corporate Income Tax, Property Tax, Commercial Tax, Personal
Income Tax, and other taxes in Myanmar.

gnana InussIuglsy
(European Business and Cultures)

Audiugufisdudmsunmsuszneugsialuglsy VseTRauunves
ganatuglsy Jausssu sssullenufun wazunsemmniagsiavesylsy

Fundamental knowledge necessary for doing business in Europe,
business history of Europe, cultures, traditions, and business etiquettes
in Europe.

gInaUA TRIUGTTULLTY

(Asian Business and Cultures)

¥

awiuguiisidudmiunisusgneussisluelde Ussiamuduinues
gnalwedy Jausss sssullenufun uasansemnegInavedeldy

Fundamental knowledge necessary for doing business in Asia,
business history of Asia, cultures, traditions, and business etiquettes in
Asia.

o

gINMAL TWUTITUIU
(Chinese Business and Cultures)

mmiﬁyugmﬁﬁwL‘?;Juﬁm%’umﬁﬂszﬂauqiﬁﬂuﬂizLWi?Ju UsgiRny
Junnvesgsivlulszmeiu Tausssy sssullenuud wazunseimniegsia
VosUTEImMAIUY

Fundamental knowledge necessary for doing business in China,
business history of China, cultures, traditions, and business etiquettes in
China.

ﬂ'ﬁaaﬁ'ﬁﬂ'ﬁ(ﬂa"lﬂLLUUiﬁlim'lﬂ']i
(Integrated Marketing Communication)

ANUMINY LATDIED TURDU NITINLKY N1TENLUULHDN NsUTELUNG
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Definition, marketing communication tools, marketing communication
process, marketing communication evaluation and case study in
marketing communication

NSNRIUINEANSIEY
(Sustainable Development)

AnwwnAamsiauiiterudBulussdngeing q 017 0sdnsgaRa osdns
5EMINUTENA BIANTUMNYU BIANTIIVNTT UavosAnslalarammls st
nstuideussAnssennzfiuuudduieduaiuliAnnsairsselovd
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wisughaneiiiss SulUTInsAnwinulfn nannis waznszuIun1stung
dunuiatvayuliesdnsussaidvaensiauidedu nmeldlauea
wisegnalvg Lsugiatnnw wiswghavyuleu wasiasugnadiied

To understand the key concept of sustainable development and
organizational roles in contributing to the ultimate goals of sustainability
from different perspectives. Creating an effective business alignment on
how they contribute to the achievement of the sustainable development
agenda that consolidate a strong license to operate and to differentiate
themselves from competitors while satisfying stakeholders. Promote and
utilized Sufficiency Economy Philosophy to optimize economic, social,
environmental, and cultural impact that support the new key economy
which are Bioeconomy, Circular Economy, and Green Economy.

NsdeansagINaNITVIoNE?

(Tourism Communication)

[

wRnuazmrdnmsvhluifitunsessiitessianisviondien arudndny
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Concept and principle of tourism communication, tourism
communication management, integrated communication in tourism
communication, case study and practicing tourism communication

N159DALUVUINNT
(Service Design)

sedrfieonwuunniientsianudilakarnsufiRvesnisesnwuy
U313 Wesuanmsidlaanuriimeludagiuresdly luaudanisimun
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GE144

GE145

GE146

Understanding and practice of service design starting from
understanding current challenges of the customers to the development
of service design systems in the future

nAadlunugsia
(Business Rhetoric)

T8N DAAINUARA aﬂﬁﬂi%ﬂaUﬂWiWuﬂLLﬂSﬂ’]iLﬁaﬂLﬁa%ﬂﬂﬂiWﬂﬂL‘ﬁlaﬂ’]i
WU eINa waginUua

Communicating thoughts, speech elements and speech content
selection for business presentation, practice

NSWEUNENITATIAINAN BAIN1GSAA
(Writing for Creating Business Image)

vanuarIsnslinwuilenisadraniwdnuainiegsfa uasilnufidnsld
awiludnvazing q ienmdnualiiinegsfe

Principles and techniques of language use for creating business image,
practice different language styles usage to creative impressive business
image

norunedaIndeuUawy
(Introduction to Environment Law)

Inganisalvesaniizwandeniiinansgvudelan nguuieiieafunis
Aunsesan1izwIndonluiiunismuquuaiiv Mseyindawindouuas
s35uA ulsuisvesdglumsuseiudviuessznvu uaznmsnisiieaiunms
Bonfesandemennaianinzindes Anwingumneiieriunisauaunisly
it wagnpuaneadios

Environment conditions that affect the world, law concerning
environmental protection in controlling pollution, protection of
environment and nature, governmental policy in ensuring people’s rights
and measures on seeking recourse and compensation in environmental

cases, law on the use of land, and zoning law.

ngvneAuaseuslnauazausuRaveulunanduaUaiy
(Introduction to Consumer Protection Law and Product Liability Law)

wnAnuazManNsIAITUNMIALATEUSTNA ARIMSIINganeLREIfiL
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GE148

Principles of consumer protection, legal measures relating to
consumer protection as well as rules concerning consumer protection on
product and services quality, price setting, labelling, packaging,
advertising. The course also covers consumer protection act of Thailand,
other related legislations, regulatory agency as well as protect liability
law

NQVENENEITUBYYINTINNNGINALUBIAU
(Introduction to Law of Business Crime)
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Definition of business crime, theories and concept of business crime
as well as corporate crime, government measures to prevent and
suppress business crime as well as case studies of business crime such
as information cyberattack and wiretapping. The subject also covers
money laundering law.

ngvEnegfiuranninduaznatavanvsneoiu
(Introduction to Securities and Securities Exchange Law)

wIARRgIiURaIARULaEAR1ANY NSMAUgLagINInaNnInduaznain
wannsng ssfnsuazmieuiiieades sudsnisduduuidnaanzideulu
AAAVANNTNE NTTEAUYUMENITOBNUALIAUDUENANNTNG ANUMINLUAE

USLLANVDINANNTNG N1TDDNLALLANBVNENANNSNE UTLLNNLATENWULVD

v
o o 1Y <~

gafamdnming manseviilidusssuierdunstevendnning nsidnie
ndnnindiilonsouitfanisuaguszifuiiinaulaifeafunguuiogsia
nannIng

Concept of financial market and capital market, the regulation of
securities business, stock exchange market and related authorities. Types
of securities, securities issuance, initial public offerings, securities
businesses, unfair securities trading, hostile takeovers, and specific topics

on securities law

3(3-0-6)

3(3-0-6)



GE149

GE150

GE151

ngvneeIiuNTausEnINUsEnaloswy
(Introduction to International Investment Law)

ﬂgmm%ﬁmﬁumsammswﬂwﬂizLmﬂﬂgﬂmaamuimamq (Direct
Investment) N15849UN14n15883 (Portfolio Investment) 8y 1lARaINT3
sywinaUszme ngyaneuazuleuisrededninisilan (WTO) Aiuansgny
AUNSAMUTENINIUTEIMNA

Principles relating to international investment law covering direct
investment and portfolio investment. International arbitration as well as
policy and law of WTO that relate to international investment.

nvUEANATEITRYAILYAAA
(Personal Data Protection Law)

o uwazwiUf URNeITuN13ANATERLAdILYAAR NTBUAIILANAILGY
ANuTIilosEnIvUsEInA N sANATERYAdIYARa nYranyglsuieg

wva v 1%

nsAuATeIRYAdIuYAAa (GDPR) anszddvemssvlndafuasestoya
duyanavesUszndlng sudansdinwanilanluZeinisduasesieya
duynna

Theories and guidelines on personal data protection, agreements and
cooperation frameworks regarding personal data protection, general data
protection regulation of the EU (GDPR), personal data protection act of

Thailand, and global case studies regarding personal data protection.

N159ANT5§3RAAMN
(Sports Business Management)

MIfaANLAnveIUsTNeUNM LTIz Anvesindugsia N3
WALIUALYTUINITNG Y ANMUAATINYEAMUAALALAIIUAILITOVDS
HUsznaunsiitedisianazaiieaufndnfanssuuidymuasaiiyae

a a

TiRugsAainlunily gshatuisiifulndfanlulaniaslnoianigly
RG]

Developing an entrepreneurial mindset and introducing the concept
of Sport as a business, developing and integrating theories, ideas, skills,
mindsets, and entrepreneurial capabilities to explore and generate idea,
organize events, solve problems and creating value for sport business as

one of the fastest growing entertainment businesses in the world and

specifically in Asia.

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE152

GE153

GE359

GE370

N33ANT5gsAgAUEsEY
(Business Management for Sustainability)

LunAAAgIUNMITRILDETBY AnufuinveuvesgsiadodinuLaz
dawnnden nszuaunislumsdnnisgsfaiiennudsdu Anssueuiuiaveu
Redsnnuazdsuinden nsUsegndlindnysvguasvgianeifisafioniny
fafuvosgsiauaydeny

Concept of sustainable development, corporate responsibility to
society and the environment, business management processes for
sustainability, corporate social and environmental responsibility activities,
application of the sufficiency economy philosophy for the sustainability

of business and society.

N13IALNANIARAZIUIULS
(Festival and Special Event Management)

ENﬁiJ‘isﬂE)ULLaS‘E‘ULL‘UUSUE]N’WLVIFTﬂﬂamu%‘IuL%ﬁ U‘vmmuﬁﬂﬁmaﬁﬁhwhm
NNFIANITATUAITRY NTINATTIVUTEUNAL MTIawaLazN1SUTETEUNUS
Elements and types of festivals and events; roles and duties of each
section; financial management; budget allocation; advertising and public
relations
NSIANSARG AU
(Museum Management)

s 1 o

ANUNNTY T ANdIA LAz AMAIYRINIs AT Nddadny Ussian
wargULUUYRINsAmg n1sdnuansluiiisduel wuifanedfuiifisdue

6 U L4 o

ASUSINSIANISANSAUD N1SNAIAVBIRNEIUN N1FOUSNBLAZNITIALARS

9

L= a Y & a

FfisfauaivioBunsofifis it Auvuiinsduginidyyilng n1sd
dusuvemuyuLardpuiisiuelugauad s AMILaauTe

Meaning, function, importance, and values of museums on society,
classifications and types of museums, museum displays, concepts
relating to museums, museum management, museum marketing,
conservation and exhibition of local museums, models of Thai local
wisdom museum, community participation and ideal museum society,

virtual museum

NOINUNUNTAS AT TARUAINIITRIUTITY
(Local and Creative Cultural Products)

nsvuaviesdudenludinulne Anuduiusseninvieduduimsugiagusu
LAZITUULATEERATaTEINA LWIARLTRsEUNgimansuas Tausssy

vaagugundlugnisafredudmeiausssy nsrviunMsasuasnandu

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



GE455

GE456

mefmusssn nsdidnulnofvdeyaluviosdiuthuinieuasnauiainds
vetmsgiimansunsesenadassdliduudmaiaussamosnadusussa

Localism in Thai society, relationship between local and national
economy, concepts relating to geographical indication and local culture
leading to cultural products, creation and production processes of
cultural products, use of case studies as a tool to collect data in local
communities in search of products with geographical indication
nomunenswddunisloya

(Intellectual Property Law)

a o

nuungAuAseLigIfunINddunisteynyr 8vans ansdns iaseanung

o

NN mﬁﬁumaqmamuﬁLﬁmmﬂm%’wéaumqﬁqgm M3y AleanS
n1saangidsunsndduniadygr nsierliadugdasziiia sufnRTAnT
Aeafuningaunatean

Intellectual property law, copyright, trademark; protection, licensing,
registration and infringement of intellectual property including related
case studies

nsvieaiwTeiemansuas Iausssy
(Geography and Cultural Tourism)

dnway uazanudifyvesnfianans Addvinase Iausssuuaznis
vipufivnTaaineassd tondnualiardnuuziangmagiiananiuas Tansssw
mi’mLquﬁﬁlﬂiimmwimLﬁEJﬂﬁaa@mﬁaqﬁué’ﬂwmsgﬁmamimzi’suuﬁﬁsm
msﬁﬂmmﬁlﬂﬂszqnmﬁlsﬁumiﬂizﬂauaﬁwﬁLﬁa'zsﬁ’aaﬁuqsﬁamsﬁauﬁm

Characteristics and importance of geography influencing culture and
creative tourism, geographical and cultural identity, tourism activity
planning in accordance with geography and culture, applying knowledge

to professions in tourism industry

3(3-0-6)

3(3-0-6)



1.2) nguInenAans malulag wazdsuIndau (Science Technology and Environmental Literacy)

FV GOk

Course Code

GE202

GE203

GE204

a3
Course Title

winnssumanaluladadelu
(Modern Innovation Technology)

AU NALASNINANTENURDENINLINADN NARNDIINITNEAT
n1swnnd n1sdeans walulad¥inan gunsainsessuuiniiundau

waluladnsRunaudd walulad Yanaans waluladnasaunawny 53499

q

v
a =

’i‘wmm‘amoﬂuiaﬁﬁmmulmjﬁﬁﬁmﬁl,ﬂﬁlaugﬂLmem"%ﬁu%im n19
UseNaugsng waziasugnalan

Impact of advance in modern technology on environment, farm
produce, medical, communication, biological technology, power storage
equipment and system, 3-dimension printing technology, smart materials,
alternative energy technology, new technology affecting ways of life,
business management, and world economy.

o

ASARLTTIATIEHEINSUTIND

]

(Analytical Thinking for Business)

aada

‘ﬁugmmsﬁm%meﬁmmaﬁmmam%uazaamwmmaqiﬁa wadALaY
wsesdlefitaglunsndiessinasdunseiliiuseavsamn

Introduction to mathematic and statistical analysis in business,
techniques and tools assisting effective analytical and synthetic thinking

LNYATOIRIYY
(Smart Farming)

Wneasiulsendlng 4.0 qﬁﬂm@yﬂﬁaﬂﬁué’mmimwm NOUNYAT
waifivs waluladnmsugniieuuulelasiuinduazanuuunds weluladanm
V9NN Eas walulagansaunaniinisiness nsldusylesdanuandnuay
YOANFINWNITAEAT LNEATEUNIE AAVINIsIneAsvesing nstiAnwnisyi
§INAUNYAT

Farming for Thailand 4.0, local wisdom in farming, sustainable and self-
sufficiency farming theory, Hydroponics Technique and Vertical Farm,
Biotechnology for Farming, Information Technology for Farming, Use of
farm produce and waste, Organic Farming, Farming trends in Thailand,

case studies on farming business.

WUIwAn
Credits

(UsIENE-UJUR-Anwimenued)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE205

GE209

GE211

GE212

AR uATIE R A NOAUN WA ALY
(Cosmetic Products for Health and Beauty)

audAneLAosd oA M UGUAWLAYANL UssLnvesnEniasel
\3esdens WARAeiguATIMITY WANAsiuALATANUREUNY WA
anussdduuulumi ndndugidmiutesn nandudidmiunnuazg v
wAnSaeiunal1 wamadennindendeiredien ndnmsidiesesdien
wiazUsziavlunisiasuanuay uinnssuedesdrensiiluuselomilums
wiAlulaggunInuasANY

Importance of cosmetics for health and beauty, types of cosmetic
products, skin-care products, hair-care products, facial make-up products,
oral care products, child and adult products, spa products, cosmetic
buying euides, beauty products instructions, benefits of cosmetic
innovation on health and beauty technology
s3faveesleAa
(Recycling Business)

2 a a A o o v P p=| a
Wududnennunisdanniswaznishiuselevdannuessiafa Usennuay

o

dyanvalvegilalfa ggynaraRnitediu sinuenuazlasuresulu
yarulugauifuararuslugagsia aaenaunisianisnisnainlueuinn
voserilufa voriluRanundnasughioneiiios uaymsnvidunedeslu
Fpuuuudstu

This course will study about recycling management and waste
utilization, types and symbols of recyclable waste. Basic of plastic waste.
Waste separation and waste to wealth process. This course is practice
and business centric; students will also learn about marketing
management, recycling management for sufficient economy and

environmental sustainability.

At uazAauUasi oy
(Counting and Elementary Probability)

nuienuazueieslouaznagnsnsiudnuiimaanuag
Probability theory, counting tools and strategies, and distribution
functions.
ﬁuugmaﬁa
(Basics of Statistics)

MANNITWUIAALAEITNINIERATUIUEIUUTENBUAIEN AR IBE 19U

M3UsIUTILAMMUANITUANLAINTNAFRUALUAFIULAL NITONN DY

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE214

GE216

GE223

GE224

Basic statistical principles, concepts, and methods, including sampling,
variation series, point and interval estimation of distribution parameters,
hypothesis testing and regression.

ATINTNNANAFENS
(Foundations of Mathematical Logic)

wdnnsilosfuremenssnaans AAuaSmInsInAansuaziaUe
USuad wunfinvesnsilvsnalazauasuasAUduiusveInsisdy
Introduction to formal logic, logic of truth, functions and quantifiers,
concepts of validity and truth and their relation to formal deduction.
NYARIALT I
(Linear Algebra)

a

ulusfeifiugruresivadadadudssznavludsssuruuazigh
lasai1evel3i Usgiigadu wmind nguasnsaniun1smiawning uag
nsUszendldeu

Basic concepts of linear algebra including “planes” and “spaces”,
space structure, linear space, matrices, the rules of operations on
matrices and basis of practical examples of their application.

\TegRany ey
(Circular Economy)

873 ULagaUUAYDY FIwUU BCG wag asugianyuiey Useindlveiu
Circular economy LAS¥3AY nyuiisuLionudadu lunaniigineain
WATHENANLUAEY NTAANINIGINT BRAMNTIN LaTNITNLAT

Definition and criteria of BCG Model and circular economy. Thailand
and Circular economy. Circular economy for sustainability. Business
model for circular economy. Case study of circular economy for business,
industry, and agriculture.

NsmsTInIunadenURLaginganisallusuiag

(Living in Disaster and Future Crisis)

a o a

Uszinnuarjuluuvesieiivl Ingintsdinuuagduinden anvnesnis
AnTu ndnnisiienisegsen Jadeniieidesuwasnansenuiienisegsennsly

wa

an1un1sadunAkazanIuNITIINgA N151MHUIANISABRTRLAEINa AN

Hnusodundeyluewian Sinsreinsdlfinusing 4 Aty Andfnvznisin

waziauenanuiiannsoliiiedsdnvnunafeitiuagingilusuan
A study of classification of disasters, crisis of social and environment,

cause and effects of disasters. Learning for planning and management

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE225

GE226

GE230

about the principles of survival disaster in the future. An analysis the case
studies for practice in skills of thinking, presentation and sharing ideas

IIneFwIndeniuguny

(Environmental Psychology and Well-being)

s a

AnwUduNuSvesuywdAUAIING oY IAILINGDUTITUY AN

1

' v
(% =

dundeunuyudaiiely dmdniningn1siui nMsifn nisnevaussves

a

uywdredunadon MUiunginssuuazvdnmsoonuuuinld sasteans
3u q irdesnBunuimsunsinundanineinsiieussloviflung
nouuagnsUssendly

Environmental psychology studies interactions between human and
the environments; natural environment and built environment; by
employing cognitive and learning psychology, human reaction to the
environment, behavior modification, and design as well as other relevant
sciences as guidelines for interdisciplinary study that would serve
theoretical and applicational outcome

FPnuyudiunmsaseningnamalulad

(Human Life and Technology Awareness)

& 1

AnwiAuvainratevesnaluladiuan1nuinaeuuesiinuyuduiu
YUY veransiardrumans Jnseinisnsevtnivesiruludinuiidos

= o o

negriunaramaluladuazuinnssuadelvdludiudig 919 malulad

aa a &

ﬁmmﬁ'@mﬁaga TaRTAY FUNIN AITUNNEG NAINUNALNY n3AANITAl
LAZN13AIUANETINYIR Subawunliduvaamaluladly 9 Tuewian afusy
ansznuvesmaluladiifinaseUsynsuazanuldeuulainmsinvesdin
fau dsau spuuing wavdawndey

A study of technological and environmental diversities of human life
from Humanities and Social Science perspectives; an analysis of social
awareness of people living amongst modern technologies and
innovations such as technologies in data management, multimedia,
health, medical sciences, renewable energy, natural forecast and control
as well as trend of technologies in the future; discussion of technological
impacts upon population and life, society, ecological system, and
environment as a whole
mﬁtﬂﬁzﬁﬁﬁagalﬁmﬁu
(Introduction to Data Analytics)

nannsiiugiulunisinsigideya n1sdnnisteyadliauysal (Data

Cleansing) N15d1333%8ya (Data Exploration) N13Uszuanataya (Data

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE231

GE232

GEd61

Processing) wagdanasfusie 9 lun1suszudanadeya nisuauedoya

(Data Visualization) in3esilelumsiinsesideya feehs uaznsdifn
Fundamentals of data analytics, data cleansing, data exploration,

algorithms in data processing, data visualization, tools in data analytics,

examples, and case studies.

ﬂfgz:mﬂizﬁwﬁtﬁméfu

(Introduction to Artificial Intelligence)

Henveslyausshivg nswidgminiunisdudu assnatansiasnis
ayuu Auliutueuwasnguveud duliinisdedula lassneuszam
Jiow nisifeuidioiniosnsufinmesidedu n1susegnaldszuy
UyaunUsehvg faeg1a waznsalinw

Definition of artificial intelligence, problem solving with searching, logic
and inference, uncertainty and Bayes’ theory, decision tree, artificial
neural networks, introduction to machine learning, application of artificial
intelligence, examples, and case studies.

ANAFANTNU LA MIUIAINTTUNITRIY
(Fundamental Mathematics for Financial Engineering)

WU 0INYAMAYDITIVIUDTY LAVENAIET NITHENAIUTENDU AUNTT

o

aunsuazAnduysal Heidunaznsmvesiladduieiuailedidu faiduds
Wy fledduindeges Haddudndluuuuioa fedduaonsaunazileddu
H3LNQUA

Fundamentals of algebra of real numbers, exponents, factorization,
equations, inequality and absolute values. Functions and function graphs
about function values, linear function, quadratic function, Exponential

function, logarithmic and trigonometric functions.

dannasulusdeu
(ASEAN Environment)

Usingmisal Ussiiiullgmaaneden suiilesnamnszuuiamnsis ssuu
msles srvuimsugRanuunuien lassaiansgiimansuaznisindeudne
vesngumdnug wleuisuazdonnasanusmilofifudesivaunndonvos
Usgranendou lassadisesdnsuaznalnanusiudeduduindouves
anTeu uazuIensdansiandesluenifeusgiad iy

ASEAN environmental phenomena and issues as a result of culture,
politics, capitalist economy, geographical structures, and ethnic

migration, policies and agreements relating to ASEAN environment,

3(3-0-6)

3(3-0-6)

3(3-0-6)



ASEAN’s environmental organizational structures and cooperation

mechanisms, sustainable environmental management

1.3) ngugunweundle (Health Literacy)

SAEIN

Course Code

GE206

GE217

GE218

83
Course Title

niidgaagulnsine
(Thai Herbal Wisdom)

arudituguAsidvagulnslne gitaareulnglufinuazdagiulunsly
ayulnslve assnanvasayulnslnesuMsnens NsunNduazgnaIMngsy
Introduction to Thai herbs, Thai wisdom of the past and present relating
to the use of Thai herbs, herbal properties in farming, medication and
industry
nsitunaunndesiu
(Basic of Health Rehabilitation)

ﬂmui’ﬁugwﬂumiﬁqummwLﬁaqé’u mMenwdida Aanssutitn Intate
1umuﬁwﬁlqsumw ﬂ’]ﬁu\mvjamwﬁm%mé’mu ﬁuﬂjamwLLuuaqﬁiqmzﬁuqﬂﬂa
ASBUATY LazyaYY

Basic knowledge of health rehabilitation in physical therapy,
occupational therapy, and psychotherapy. Practice in social psychology
rehabilitation, holistic rehabilitation for individuals, family, and community.

N30SIV

(Health Communication)

A |

LuaAnuazndnnIsAeasAuauATn MsUsEmdNiusiiionisaiiauady
gunarmIUTuUABuNgAnssuguan nadauagisnaidenlddeiiions
Famaisusenduiug uaznisldimaluladiiennsdoanssuaguan

Concept and principle of health communication, public relations for
health promotion, health behavior adaptation, technique, and media of
public relations in public health, practice communication technique and

technology for health.

WUIWAN
Credits

(ussene-UfUR-Anwidenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE219

GE220

GE221

NsasESHAYA N0
(Health Promotion in Older Persons)

I alsEynIgadogwaTRaN SENUARA AN TWuTTTN 1ATEEAY Nsliles
WAL IEUUFUAN mméfaqmsmsaLLaqﬁJmWﬁuaanﬂmqﬁﬁqmﬂ‘wﬁLLazﬁﬁ
Fosimdntoslunisvinig wuIAANITASIRETIgUAIN n1sUoeUNS
Wuthe nsdanisszuukargusuulunisguadadens Ussinudeny Tausssu
ﬂgwmsjl,l,axﬁﬂﬁiiﬂm’ﬁ@LLaQ'Qqu

Demographic data of the aging population and its impact on social,
cultural, economic, and political contexts, and health care system needs
for healthcare of older persons with healthy and/or minor functional
ability, concepts of health promotion and illness prevention; the
healthcare management system; model of care for older people; social,
cultural, and lego-ethical issues in aging care.

#37IMeIN130NMAINBIUDIAY
(Basics of Physiology for Exercises)

MsWABULasEETINENYeIsE UMY Tuiamenyudfineuauswsions
aaﬂﬁﬁa”qmaﬂgﬂu‘umzaaﬂﬁwé’ﬂmaLLazmwé“W’mmsﬂﬂﬁlu mnﬂﬁauwaa
yessumeluniseeniidsmetiiequnmuazifionisutsiu Jadeifinanszny
$BN1398NANRINTY
ﬂ’]iLﬂ’Sﬁl‘uLL‘UaQ‘U’ﬂﬁl’NﬂﬁﬁJLﬁ@ﬁﬁ’ﬂﬂiiua@aﬂ SIUDTIDNINAFDUANTTAN NN
nensluaudninasinmin

Physiological adaptations of various human body systems to acute and
chronic exercises. Physiological adaptations of the human body systems to
exercise for health and for competition, factors affecting exercises, effects
of physical inactivity on the human body and physical fitness tests in
healthy people and athletes.

mMsUguneIaLazMsguatuiugy
(Basic of First-Aid Care)

mmmmaLLasmmﬁﬂﬁzwaamiﬂguwmma LLa%ﬂWi@JLLa%ﬂ‘ﬁug'}u WAt
ﬂﬂsﬂgmwmmauaxmﬁwmmaﬁugm ms%’amwmma’iumw@mau n15AR
nsesfilie wazmaiedeutesitay

Definition and significance of basic first aid and caring. Technique first
aid and basic nursing, emergency care, triage system and transporting of

patients.

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE222

GE227

GE228

NMsAUESIINeIMARSTHUA N
(Health Science Promotion)

AUNNY BAZAMUAIAYVRIINGIAIAATAVAIN wuIAnguaInLwl byl
ANUENRUSTEninanssuIwimlaunwwualual AunseuiunsdLasugunn
LuIAALazNguinsdaaiuguamiensiUAsuLammg Anssuguamszeiu
yAAa LLazsqmuuuﬁugmmaqﬁmu TUUFTTU LATEFNT Lazdandon

Definition and importance of health science. Concepts of new
perspective on health. Relationship between paradigm and health
promotion process. Concept and theories of health promotion for health
behavior change at the individual and community levels under the basis
of socio-economic, culture as well as environment.

AUNNINTeTUY
(Adolescent Mental Health)

nsquaguandaluioiu n1suiuiidenisiasuntaswesiojunaznis
Usufluaseuni nquiiteunagnisidndsan matianudn wwamismstestu
wazunlvmnueIeamemaiama o Welitaunminuazauanyia

Mental health care in adolescence; adolescence’s adjustment to
transition and family, friend, socialization, and love; guidelines for stress
prevention by various techniques to promote good mental health and
well-being

ININYIATOUAS? TINATOUATILALLNARN Y
(Family Psychology, Family Life and Sex Education)

AnwunAamadninenaseuniiuaziinaseuniifinw nihfivesaseuns
1995 InATEUATY NSIFBNAATEY nsdeansuarduiusainlunseuns n1s
UINITNTNEINTIUATOUAT) ﬂ’]'ﬁ@UiiJLgEN@ waduiuswazwaAnw Ugyun
AsaUATILaziLIMINsIantsuly anfsUszdiusineg Aeafufgeenyly
ATOUAT?

Study of concepts of family psychology and family life education,
essential functions of family, family life cycle, mate selection, family
communication and relationship, family resource management, parenting,
sexual relationship and sex education, family problems and solutions as

well as issues concerning elderly in family context

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE229

GE233

GE234

GE404

NOANING WALNTHAKEDTE

(Gerontology and Elderly Care)

= '

Anwudyuvestinusnin Niluiiusnenie 3ele daunayIuusTsy ey

£ @ ' =

Tigeonguiuisonsidasuuvauarlédinggeioegefinnuvaneuasd
A ufamslinisguadgeleiludunisnimuarisle

Study of physical, psychological, social and cultural aspects of elderly
life so as to help elderly people adjust to life transitions and live a
meaningful and quality elderly life as well as physical and psychological
cares of the elderly

YLADIYAILDIYNS
(Anti-aging with Foods)

n&NM3 unAakazA A dYTeteWsLlegunNLAY MIvzaety Jadeiid
nsnarengiinssunisuslaneimisvesyanalundazyiedy nsasiuasy
woAnssunsuilanons msliduuzihiesemnsineifioduaiugunimuas
n3vzaniy

Principles, concepts and importance of healthy food and anti-aging.
Factors influencing food consumption behavior of individuals in each age
range. Promotion of food consumption behavior. Recommendation on
Thai food to promote health and anti-aging.
AumLgw

(Eat Well and Be Happy)

v

anudnluiAsafuems Usslowiuazinwuesoms anuditugiuuay
anudAguRgiunfosnisemsluusaz s iy mmi’tﬁaqﬁulﬁmﬁ’umﬁ
wlsgloms mafindulatonandusiomnsanannevng quanuLE 190N
fuguam aunalunisuilanemsiiiedaadugunin msfuasesuilandy
I%13

Basic knowledge about foods, their benefits and harms. Knowledge and
importance of food consumption and its suitable intake in each age range.
Introduction to Food Processing. Decision to buy food product from food
labels. Food hygiene and human health. Balance in food consumption to
promote human health. Food consumer protection.
Iy Ty
(Adolescent Psychology)

= [ [

LwIAA nguuarnideinertuiauinisvesiesuluiusianie aftyan

L g7

'
Aaa a '

915uad dany Jadewindeunildvinadenginssuuaryndnain vesisiu Jam

waznsUsuivesisgulugatagdu mswanndinegslinuawasiidvaneg

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE405

GE411

Concepts, theories, and research on biological, mental, emotional, and
social developments of adolescents; factors effecting adolescents’
behavior and personality; adolescents’ problems and adjustments in the
present day; developing life goal and value

IMINYINRIUINTT

(Developmental Psychology)

a a '

AMUNEIELazANdIdvesTauIntg Uadusing q AddnSnadenis
Wiguiulanasiaunsuesyana nufiieafuiauinismasiane o1suel
fpunazantyaluusaztieiy

Meaning and importance of development, factors affecting a person’s
growth and development, theories on the development of human body,
emotion, society, and intelligence at different ages

ﬂwiguaqmﬂwwuaSﬂuwmqwm
(Health and Beauty Care)

Mé’ﬂmﬁauaé’mma A15UIN LAYUINNT LLazmiaaﬂﬁﬁé’ﬁmmﬁaqﬂumwum
ANHNY SIUDIEINT AL INNINTE NADAIUNANAUTLESUAINLANL
Principles of body care, massage, nutrition and exercise for health,

beauty, as well as concentration and clear mind, beauty products

1.4) NgNAVIFUNTEAIEATUATINUSIIN (Aesthetics and Culture)

1.4.1) ngulnefinwn (Thai Studies)

WA

Course Code

GE310

GE318

4 o
VIV
Course Title

wigAatlng
(Thai Classical Dance)

wanilosdunazuuuwnuosugdallneg nsinufuRnissinugiumasd

Wwaasy Sdun

Introduction to Thai classical dance and basic movements; practice of

Thai classical dance movements including slow movements (Phleng Cha),

fast movements (Phleng Reo), and major movement series (Ram Mae Bot)

Msaziaukazinasutulne

(Thai Folk Games and Songs)

3(3-0-6)

3(3-0-6)

WU
Credits

(UssE-UUR-Anwdienues)

(Lecture-tutorial-self study)

3(2-2-5)

3(3-0-6)



GE355

GE368

GE373

GE452

ANUMINY ANUENATY ANAIYBIRAUNTTU nanMTIdnvalRaunTIuUTEIAN
7119 LAwn InTNTTU ITIUNTIU ARNTIY WINTTY wardetufissivatssing o
fieludu gUuu iomn wnRnauvdesa

Meaning, importance, and values of the arts, principles of art
appreciation for different art forms: painting, literature, music, dance, and
contemporary entertainment media relating to forms, contents, and
aesthetic concepts

UseTRmansdsaulnendiniswasuilasnisunases
(History of Thailand’s Society after Revolution)

UseiRmansdanulvendenisiudsunlainisunases 316801 5Waun
UTLNANIULUURE TUAN LLaswaﬂszmﬁﬁﬁiaé’mu ﬂ'ﬁﬁﬂ‘l&ﬂ ﬂ’]iLﬁE’N n13
AMGEFON ?iamimasuu Aaunssy satiey LL‘L!’J?WWL%:ENQ’N@JL‘TJUIWEJ ﬁmﬁu
PRoAIURANMSEIA AT zinisUAsuuUas mndnane WAZN3ANTIBL VRS
deaulneangaiamndlanifdon

History of Thailand’s society after revolution, policy relating to
modernization and its impact on society, education, politics,
administration, mass media, arts, tastes, local Thai conceptualization, and
national ideology, analysis of change, disentanglement, and existence of
Thai society from the modernization to globalization periods

ARYUASI9ETIA
(Creative Folklore)

afvuLurluiiiientsaiieassd madwunieiausssunndudud vie
Aanssumedenn nsassassAUsendlUszAvs sadvisnavesnAvuuuall
Arodsnulnetaguu

Modern folklore for creativity, turning cultural capital into merchandise
and social events, creation of invented traditions, as well as influences of
modern folklore on current Thai society

Ussindluagimanialudenalne

(Tradition and Festival in Thailand)

o o ¥ a

AudAyveslszindiazsmantaludsaulng wiifvesUszinduas

aAaa a a

WANaRDIATIN ARAINLTD Adeunargilaaine Useimdluavinenia
Uszddfludsnulneg

Importance of traditions and festivals in Thailand, function of traditions
and festivals in ways of life, beliefs, values, and Thai wisdom; annual
traditions and festivals in Thai society

PONTAN NYLATUNINY NN EUDIS

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



(TCC and Our UTCQ)

Usgtinnudusnvesenismlneg LaSeUneveaionsAing unumnues
von1sAtnguazunInedevenisi ineredinuuazUseinaluseduginie
uazanna yaraddyiiinaumssonensilneuasiminerdonensiilng

History of Thai Chamber of Commerce (TCC), TCC network, the role of
TCC and University of the Thai Chamber of Commerce (UTCC) in society
and country at regional and international levels, TCC’s and UTCC’s
prominent figures

GE457 pi-UseTRmanimsvieaitealne 3(3-0-6)
(Geography and History for Thai Tourism)

SnuarnanenmsazlseiRmansvesmawoniisdlulsemelve  sauds
Fipn Fansssu vuusssuilanlsanduarAaunssu Jamuasuansenuiifise
msvieudieslne

Physical and historical characteristics of Thailand’s tourist attractions
including society, culture, tradition, works of art, problems, and impacts

on Thai tourism industry

1.4.2) najuﬁméﬂﬁnﬁiﬂan (Global Awareness)
W8
SYEIN o3 Credits

(Usspe-UuR-Anwsienies)
Course Code Course Title (Lecture-tutorial-self study)

GE317 AaugIdnwal 3(3-0-6)

(Art Appreciation)

ANAIENY ANNE1ATY ANA1vesdaunIIH nanNTITnwalRaUnTIUUTELAN
A3 9 laln 3MINTIU ITIUNTIN ARNTIU WINTTN wardetufiaiualionns o
fislugu JUuuu wom wnRnguvdesa

Meaning, importance, and values of arts; principles of arts appreciation
for different art forms: painting, literature, music, dance, and contemporary

entertainment media relating to forms, contents, and aesthetic concepts
GE351 InUsIINUTEU TN 3(3-0-6)

(Popular Culture)
ANUVIINY ANWALYBIINUTTTUUTEVIREN AUFURNUSTENIeUsETeunu

JEUUgRAINT TN TAusTI uwazdemnavuiunuioy usunmediay n1suslan



GE352

GE353

GE354

GE356

Jassauagm AT iausssul sz douifivinaludinuse s iuvesnuly
dpulney

Meaning and characteristics of the popular culture. The relationship
between the populism and the cultural industry; the mass media and the
capitalism. The consumption of the popular culture and the analysis of the
culture’s influence on Thai society in everyday lives
detuiisendeou
(ASEAN Entertainment Media)

Fnunzamzuazdnuursiuvesdotudis Tausssunsaiiuasiandetuis
Tulugiineendeu nasasudvswadisietulungiinirendeu Iinsevidseiiu
thalafiusngludetuisondou

Unique and shared characteristics of entertainment media, cultures of
producing and consuming entertainment media in ASEAN as well as its
mutual influences among the member countries, analyse interesting

aspects appeared in ASEAN entertainment media
AaUTmusssua T

(ASEAN Cultures)

wAndesdndnvalmedauimusssy YadefifnadenisaisassAuasdunen
AauTaustsuresUszmanns 9 Tulsssauenfou nsususilaznsaaLlas
fautamsssuiiowmsugianisvioniisn wnAenaten uagnsudlyingaues
Ak

Concepts of art and culture identity, factors influencing creation and
passing on arts and cultures of ASEAN countries, adjusting and adapting arts
and cultures for tourism economy, nationalism, and solutions to national
crisis
dvsnwaiaustusnsAlufauzlne
(Foreign Culture Influence on Thai Arts)

Nsfunazy s Tinusssusinnatudaulve BvSnavesinussuduie
aan7 wus 3w lanyady uazlaneziuan msadassdfazling

Adopting and integrating foreign cultures in Thai society, influence of
cultures from India, Sri Lanka, Khmer, China, Muslim world, and the Western

world on the creation of Thai arts
gauMIalasanIRvesdy

(China’s National Ideology)
Wanin1saudsedaamans Uy gddyayn nsillesnisunasesuay

WATEENA 187 Nasvisuyutesgaunsaiainnivedunusefnutadagiu

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE357

GE358

GE360

GE361

Aspects of China’s development in history, philosophy, wisdom, politics,
administration, and economy, which reflect China’s national ideology from

past to present
wansaidaguvedlan

(Current World Events)

o
v aa 1%

mqmizﬁﬁﬁmﬁﬁmsﬁﬂﬂaﬂ VA uUNTiled LATYENa wasdsay ST
arwinflewazaudaudsiAntuludsaulantiagiiu saufavmnsaiddalu
Usginalneiduiusiumanisailulan deliaiunsafn Aiasizsd Jan3al uay
L‘U'%'amﬁa‘uLW;miﬂiﬁﬂﬁﬁujﬂuaﬂiaﬂﬁLﬁmﬁuiusinQLaaﬁsiﬁa q Fedmansenusienis
Wasuwasld

World’s major events in political, economic, and social dimensions,
cooperation and conflict in modern world society, and important events in
Thailand related to world events; thinking about, analyzing, criticizing, and

comparing these important world events occurring at different times and

having impact on changes
N1ENABAIYT

(Multilingualism)

ANPULIANIZVDINIITUATBN Y ILATAIZUAB THUSITN LNNNITTIINUN
AR ) Iugﬁﬂﬂﬂﬁil,miﬂwﬁﬂLLﬁzNEﬂﬂJNﬂW‘HW’Nﬂ’]HW LazINTNAaYDINTIL
nansaufiirenaidedludan

Characteristics of multilingualism and multiculturalism, criteria for
language classifications in society, linguistic interference and integration,
and the influence of multilingualism on people in society
USugy1mzIunn
(Western Philosophy)

wuIsAnwINSEUIiAUIAuAnvadlanazIunn gadnudaviusvely
asfosing 9 loun asfelusias adfonans adfelyal uasndsardelvl WeBeussngu
LA WAIUINITVRINTEUIUTAIVNANARNIATRZ Junn

Approaches to the study of a thinking paradigm in the Western world
focusing on the problems of philosophy existing in different periods:
ancient, medieval, modern, and post-modern, with the aim to learn the

foundation and development of the thinking paradigm in the Western way
USunziueen

(Eastern Philosophy)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE362

GE365

GE366

wWIIsANYINSEUIAIVIANARYeslana Tuoen JANWILLIAANTTLA
wdnandulie u 1nwd wazdlu WeFeuinngiuazimuinisveanszsuIu
AInIAMUARAINIDR: Tuaan

Approaches to the study of a thinking paradigm in the Eastern world
focusing on the mainstream concepts from India, China, Korea, and Japan,
with the aim to learn the foundation and development of the thinking

paradigm in the Eastern way
TAUTTTUY

(Tea Culture)

fudauaziannnisverianusssue UseiRmansvesdmuiiiedostun Tu
Usginarneg Tnslawizueadu giu wazgfinaedou Ussinufinwiausssun
Tudanulng Wumnande wazaiisine eatuluruaznisuslnaw nsadeasse
gaiaw Taussauduvluniald anfuisnasy vilugiusTausssusuadoee
TanmAini

Origin and development of tea culture, social history relating to tea in
different countries, particularly in China, Japan, and ASEAN region, study of
tea culture in Thai society, such as beliefs, and principles of tea leaves, tea
consumption, creation of tea business, tea house culture in the South, tea

and rituals, tea as a contemporary culture in the globalization era

maduaznsiniidwemmivedemeiuluusandlng
(Chinese Shrine and Chinese God Worship of Chinese-Thai People in
Thailand)

adaudoiisrtumaiiuaznsiniid madfunisdegusueniiu ms
ﬁﬂiﬂ@@jLLﬁ%ﬂ’]iLUgﬁuLLUaﬂ yosmadnIuludianlneg nsdifnwiradiuazis
nssunslimmIuiiddyveswnilne deaeu

The beliefs about Chinese shrines and Chinese God worship, Chinese
shrines and Chinese community establishment, existence and change of

Chinese shrines in Thai society, the case study relating to important Chinese

shrines and rituals for worshipping Chinese Gods of Chinese-Thai people.
ANuaINaBvaInguERusludnulve

(Ethnic Diversity in Thai Society)

o s

nanvalvaanguuanuindAgludianlng n1ssrseligednug Ay

3 3

Lmamma’mwmmaqﬂammwuﬁmﬂ i 19U 7of mammamammwuﬂuﬁmu

a0 t:q '

ﬁﬂﬂMW%aﬂﬁs}Mﬂ‘Uﬂ’NNW‘MWEJIUUiu‘U’]ﬂEJ@']L‘UEJu ﬁ']i’)‘\]WUVIFJ’]NVIQQ@’]ﬂEJ‘UEN
ﬂqmﬁmwuﬁ:‘lmqameumuﬂi%mmy 9
Important ethnic identity in Thai society, maintaining ethnicity, ethnic

diversity, advantages and disadvantages of ethnicity in society, plural

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE367

GE369

GE374

GE375

society and challenge in ASEAN community, survey of some significant

ethnic locations in Bangkok
AnuaInratemanAludaulng

(Gender Diversity in Thai Society)

AMNNUIBLAZANUFIAYVDIAMUNAINNAIENIUNA  LUIAALAZNTEUIY
wiadlunisAinwinunalntatenIsnALazionanwalnIuwaAlulifng 9 W
Inenmans snyveinet Ininemazdu q luuTundsesilng wagnisviandn
Tapnuvainuanevanaludsaulne

Meaning and importance of gender diversity and identity, concept and
paradigm for the study of gender diversity in different dimensions; science,
anthropology, psychology, etc. Understanding of gender diversity in Thai

society
TusraumrvadlnekazUsenalnasmes

(Archaeology in Thailand and Neighboring Countries)
ANunLIEe93TTusIUAR AaAgINusEnI1dus AR wazAaunssy

UseTavesRauzlneuas@ausvasUssmalndifes wasnsinwiuenanui
Meanings of archaeology, relations between archaeology and history of

arts in Thailand and neighboring countries, fieldtrip
UsziReansvasninans

(History of Photography)

UsziRmans anudusnvesninats anudidguazuaivesnimeaislu
daen aruduiudssvieyudtunmeis avuvngvesnmdiefidgaeia
mednlauagnalsyTRenans n1sadsassdaauznsaienin nskaLHa T
VNIPURLIANLAR V] WeTAURUR warAUAnas9assA ANaILTaLaY
vinwgithludszgndldlmAnuselowd airsassinanuaUznmaisiieasslas
Tasndsny

Photography history, importance and value of photography in society,
relationship between human and photography, meaning of photography
with its sentimental and historical values, creation of photographic art by
integrating concepts, theories, techniques, and creativity, photographic

ability and skills applied to the creation of photographic art

UseiRmansueiiudu
(History of Animation)
UsgiAmansuasimuinisveduailiudy yuuasiviainvalsva ke diudu

o
o 1Y)

FALASIAULIAT TDNTT WaTEDNAN TAIUSITY UTELnY UDIAUMANIN VIAUAR

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE378

GE382

GE383

GE384

wazdrsnaventord e alulad Sadnualiuiausssy wavaudnuds
seRalsiugnamngsy

History and development of animation, various aspects relating to
animation such as time sequence, production process, medium, culture,
genres, animation artists, attitudes and nationality influence, gender,

technology, cultural identity, and conflict between art and industry
Faunvedlan

(World Religions)

Anudifefumaundidyuesdan Toun aauniad mauinns maun
gaanu mawsug UsvyuwazinsujifvesmaudAry Usingnisaldeaugn
auraunmaululagiu maulwiunaisdingavesdaaulan nsiAsIEn
nsuemawlguA Uy
mn9 9 Tudspulne

Knowledge relating to world religions including Christianity, Buddhism,
Islam, and Hinduism; philosophy and religious practice of world’s major
religions, current social phenomena in the era of mixed religions, religions
amidst world crises, religion as a solution to social problems
ffasy inud eflwedlu
(Manga, Games, and J-Anime)

Anwiiaunnsvesndnu inuduaveliuglugngiiduiaussmswadiove
FUuumumvesiamusITinanreIATysRauasdauTuiedninasedinslng
Anwimdnu nud uazetmzihadlaunados

The development of Japanese anime, manga, and games as a
contemporary Japanese culture; the role of anime, manga, and video game
culture on the economy and society and its influence on Thai society;,

selection of interesting Japanese anime, manga, and games for study

MNEUASLAETIIYU

(Japanese Films and Series)

4

AnwuaziSsuderugurinunmeuns wasd3dgUu lnlinseiuazefiuse
Sossnlavule
Learning about Japanese society through films and series including

analyzing and discussing the story
ANuUNAlaiuguyudsaulan

(New Normal and Global Community)

a o o

Anwanuwazvaindinmuasuwlasiulunsewannuunitng anwausdany

@

wazdausssulnelunssuaainuldsuilas AAsgRRanseNUAUINTINUD

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE385

GE386

GE387

GE388

Usgng Imﬂﬁﬂ‘mmnﬂﬂiLUﬁﬂuLLUaagﬂLLUUSU@Q%% AaenLNNTUAULYAs
yosanudauee 1 sauddiivesnuuiaviauiuedi sty vindt Feuad anden
wuuususesULuUNsliFianagnansgnuanlandiudeuudasly

A study of lifestyles that are changed by the new normal; Thai socio-
culture in the changing era; analyses of its effects on people’s lifestyles
through changes in life patterns, social institutes, and dimensions of each
generation of people’s behaviors, attitudes, values, or lifestyles affected by

the changing world
N139AN15§3NATIN TRIUETIH

(Cross-Cultural Business Management)

LLmﬁm‘ﬁugmlﬁmﬁumaﬁams%wﬁwuaﬁu AULANF NN TAIUTTIY
ANYAUENIINUSTTUVRIDIANTTINIWIUIYA Fausssuuanisdearsiuuium
YBINITUIMIFINATENINUILNA 1134959198 50IMgINNEIAANULANETS
NTRIUTTIH ﬂﬂiﬁﬂﬂﬁiﬂl’m%a’]ﬂ%aﬂEJVI’]\‘I}J’@JU'ﬁi'iMquNﬁﬂ‘i

Basic concepts of cross-cultural communication, cultural differences,
cultural attributes of international business organizations, culture and
communication in the context of international business administration,
business negotiations under cultural differences, managing cultural diversity

in the organization.
ANusiUasiuelduny Tusanidedlafne

(Introduction to South East Asia Studies)

Uszifmansanuduin anmmegiimansveglinirediens fusenidedld
awsamiudsny ausssn Ussindl anade Aavz nsidleanisunases
wiswgna sudemidiaidwaneulougiasunuinveslssuataniey

History, geography, society, culture, tradition, belief, art, politics,

economic, including origin of policy and role of ASEAN community
winunsadun3nuaslanlagu

(Greek Mythology and the Modern World)

Anwdunu Beasfsafummdinin Asyge uwazdailudiuiunin was
dvdnaveumUnsaiuninifinaselantiagli

Study of Greek mythology, Greek gods, goddesses, heroes, and mythical

creatures as well as the influence of Greek mythology on the modern world

nideyan3u

(Chinese Wisdom)
nsfnwwuIAnvesinUirg1viiuiiidvinadediauiy  arsAne

o

AseRugdAnuazmaninuiiie vesdulusm

<

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE389

GE390

A study of the ideas of Chinese philosophers influencing Chinese society;,

important artifacts and different types of ancient Chinese knowledge
AuiAeiuAaUausTuiy

(Understanding Chinese Culture)

3(3-0-6)

nsfnyAaUIausssuIunoUf URtuLwAlUuII. IudunfnvesrIud

a '

J9vndnanefaUTmusssuu

A study of Chinese art and culture that has existed since ancient times

and Chinese philosophies that have influenced Chinese art and culture

FanIusIETy

(Contemporary Chinese Society)

3(3-0-6)

N13ANYIAMUIAUAITIERY an1ndeau UazlATugnaduy malulagiu

SAUDALUIARLUIFULALINSANEASNITHAIUIUT LN ARNILATUA.FA.1949 UD9

Y 9

Jaqiu

A study of political, social and economic knowledge of China, China’s

technology, views of China’s leaders, and national development strategy

from 1949 to the present day

1.5) nguasndunaidio (Civic Literacy)

Y Gk

Course Code

GE102

GE414

o3

Course Title
WYTIIUFINALANUTURAYRUADHIAL

(Business Ethics and Social Responsibility)

a =

3785550luN15ANTugIAY MsfnwinTdlA@n¥IAIuasEsITUEINT AL
SuRnwouvesssRaifislirednm Asnnden gnan wiinay waziamu

Ethics for doing business, case studies in business ethics, business
responsibility to society, environment, customers, employees, and

investors

yUULaz AL

(Systems and Society)

WUIWAN
Credits

(ussee-UfUR-Anwmenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)



GE451

GE453

GE454

nsAnwInsUfduRuSsdanumuLsNesYemgusEuuTiazvinlidla
woAnssuNywilarnaifvendy wazlssgndldanuilumaliasiziuagiann
Ufduiusniedeny

Examining social interaction through the lens of complex systems
theory, which provides a framework for understanding human behavior
and group dynamics. Applying their understanding of these systems to

analyzing and improving social interactions.
FNARSUDINTE I

(Knowledge of the King)
wsrswUseiinseumannmszidtegiginasnasntlneduuy wuifn
AN NANNITNTINY AIERSHIEIIVLUAILAY 8191 uLATEgRa deny
Auande 1 Ustgnueuasugianeifisauaznsuszgniislusefuaseunia
uazuy onisduiu Fnmuuumisuganazniswaun iy

H.M. King Bhumibol Adulyadej’s concise biography. The concept,
meaning, working principles and each aspect of the king’s philosophy such
as economy, society, and environment. The sufficiency economy and its
application at the family up to the community level for the sustainable
development and living according to the philosophy
Hpufnuifodenuiidsdu
(Social Studies for Sustainable Society)

Nann1g LLuaﬁﬂﬁug’]mﬁ'mﬁ’uamumizﬁ wign1sal Jymifidrdgves
daulneuazdinulan seUUATEUATY TEUULATEEAT SEUUNTTHIBINIT
UnATeY SPUUMSANY SeUUguam Milaseivnladuuasnanssny s3uds
nsdaaseinumandly Jesfuiym viowumanisuiuugadleliiae
anszloviidenuies o wavdenuiidady

Principles and basic concepts relating to major events and problems in
Thailand and world society, family system, economic system, political and
administrative system, education system, health care system, analysis of
factors and impacts as well as synthesis of problem solution and
prevention or improvement plan to benefit oneself, others, and

sustainable society

norngdmuTInUsEanTu

(Law for Everyday Life)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE462

GE463

GEde4d

o 1

ANMURNYLATANBUSVDIN NUY UDLAALAZIINUI NIVINHUNY  JSUU

o =

YRINYVINENAIAY NU1eINMINEY YEAKATUTELANYBINYVLE N1FIAYTI

o

aa o va

nguugharnszuIuMsAdyR nsdsduldnguuienisiniiy n1sen

@

o313 waznguinefidwaludinusyiniu yana diyana 9Anssy yanadv’
NSNOAVS LIIU ATOUAS USAN ez NH NGB

Definition of law, Source of law and Evolution of law. The legal system,
the origin of law including the legislation process, the enforcement of law,
interpretation, legal loopholes. Law relating to everyday life such as
person, legal act, right over individual and right over property, labour law,

family law, inheritance law and criminal law
TAUTTIUATUNITH

(Anti-Corruption Culture)

nsUgniennnusuRnveudenuelardsny dngAnssulaesiuifnulda gn

o

Auluatesssy amg JULUU @anun1sel dnuaeYaInIsiinyase Lazdgn
IndrinlvildusnlunmsiuneialagldnsddnuiiioliiAnanuinnudile
Winwe WweAR AUNSUIUNTNITA

Cultivate a responsibility for themselves and the society, display
decent, righteous and moral oriented behaviors. Causes, patterns,
situations, and characteristics of the corruptions. Cultivate the
consciousness of the students to take part in the anti-corruption, through
case studies to promote understanding, skills and attitude of anti-
corruption
nsgwiviunsaeUTu
(Understanding Corruption)

ussgsla Awmane wiada F5nsvesnisneiudy Jyvn wansevuvenis
AesUtuiTivodsay neldnsddnw ielinsentindsdunsevesnisneudud
finasionsad1edanufidedy

Motivation, meaning, techniques used for corruption cases. Problems
and impacts that corruptions have to the society. Using real case studies.
To create awareness for danger that corruptions have to the

sustainability’s of the society.

AanssuiadinuNaseassa

(Creative Corporate Social Responsibilities)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE465

GEd67

GE468

AuNgTRsAanssILiledenl wuaRn ndnns vurumstunelunsin
Aanssuiiedenudiasnaassd

Meaning of corporate social responsibilities, concepts, principles and
processes used in creating creative corporate social responsibilities

projects.
MTUINTYUTY

(Community Service)

nsi3euiiensyih nsdisanagnsildndnluisieAulituyusuly
yaugiinsianfeuasauduiudseniyanatunsinuduiy kiuns
Uinsungdulszaunsallmifiazlauannsdilndtymmeisnisudlaly
vauzfiassnrudeiuinsnmuasiinsnndiddy

Learning by doing. Explore and participate in ways to give back to the
community while self development and interpersonal relationships with
teamwork. Through service to others, a new experience to be gained from
approaching a problem with a solution while building trust, comradery,

and long-lasting friendships.
Uaymdeaulngludagdu

(Social Problems in Thai Society)

Anwndymdaaulneg awng nansenuvesdymday 019 Jeymanueinau
Uamnisineau Jgymevgyinssu Yymaseundh uarngAnssuvesdauly
fpu audsmseszilazdausiuviensuilelgm

A study of Thai social problems, causes and effects of social problems
such as poverty, unemployment, crime, dysfunctional families and deviant
behavior, including analyzing and proposing solution for problems solving
Usransileatuyniseeig
(Political Philosophy and Everything)

wuIBAnwIgIUARLazAUlan1INISElomIWITNINU SN s
ArTzinareAUTIBanIuNTAININISes Tin wardymaig 9 msdalaniig
Renfurimugneniadles  ileadrsmumseiindfeanndlelumsidudu
nilsvesdany

Approaches to the study of assumption and political understanding
through philosophical methods; analysis and discussion of political
situations, lives, and problems; open-mindedness to political views for

raising the awareness and understanding of being a part of society

2) nguiinwsuasianai (Skills and Attitude)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2.1) ngun1vaslan (World Language) 37U 15 wiqgin

SAaIN

Course Code

GEO06

GEO08

GEO14

GEO59

9377
Course Title

AYIUNAONDNTHDAS

(Malay for Communication)

@

nvensldnivnadludinusedrfulasidunisilauasnisaunun unye

¥ '
a =

Huguisudurenislddeans sausnssularny drdguaznisilounanainy

£l

v oy
=

AnviuduuguluszAugeni

Malay language skills in everyday life focusing on listening and speaking,
basic dialogues needed in communication, listening for main ideas, and basic
paragraph writing

M lguNianISEeds

(Myanmar for Communication)

@

Wnwensldnvidewunluinuszdriulasniunisilaagnisaunun unya

¥
N

Hugrundudusenislddeans suisnsdvlanuddyuarnisleunansaiu

£l

v
o A

AnviuduiuguluszAugenin

Burmese language skills in everyday life focusing on listening and speaking,
basic dialogues needed in communication, listening for main ideas, and basic
paragraph writing
mmmmﬁlﬁamsﬁami

(Korean for Commmunication)

Soudndyrusiazassluniwinivg §idwi 23 warnisaissslondosiy
gnnsadeasmunnualussiutoduld

Learning consonants and vowels of the Korean alphabet, vocabulary, and
phrases; building basic sentences; communicating in Korean language at a
basic level

AseuNM W neaanu
(Basic Thai Reading)

wé“ﬂmié'mﬁgﬂﬁaa msfivupaen Ausaluniseu nsineudeniu
Ussiameing 9 vaidesviluuazidesininis \lonnug AnawEnInEY Lazains
runRfinRenIsey

Accurate principles of reading, eye movement, and speed reading. Practice
of reading a variety of general texts and academic texts for enhancing

knowledge, pleasure, and positive attitudes towards reading.

WUIWAN
Credits

(ussee-UfUR-Anwmenules)

(Lecture-tutorial-self study)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)



GEO60

GEO61

GE062

GE063

GEO64

nMsdeunmwilneidesdy 3(2-2-5)
(Basic Thai Writing)
fouly dwmiutinAnwmunieninnase
VANUAZNISRNTEUTANNUTEANAY ﬁu’ﬂLmeuqugULLwLLazLLUUL%auIma
dasz InewiurnugniesluiFesnwinaznsdonnumneg
Principles and practice of writing various types of texts for both free writing
and controlled writing, emphasizing accuracy of language and meaning-
making

AM581UBAL NS EUNN INETIVINIG 3(2-2-5)
(Academic Thai Reading and Writing)

ndnuazmsfinifeutonulssinming q fauuunuansUkukazkuuTeulng
dasz Iaoiiunmgndedluiesmuwiuaznisenumng
Principles and practice of writing various types of texts for both free writing
and controlled writing, emphasizing accuracy of language and meaning-
making.
mwilneiiien1sdoans 3(2-2-5)

(Thai for Communication)

nsiwwineen1sldnwlnguinggiy ¥ann1sie N1e N80 kAT
Feu nslénwlvediedenenaudnegadusyuuiarannsodoasidosnad
Uszansnw

Development of using standard Thai, principles of listening, speaking,
reading and writing; using language to deliver thoughts systematically and
communicate effectively.

msflwagnisuantwilng 3(2-2-5)
(Thai Listening and Speaking)

wdnnsils nstinflaiiedulernudidyuazseazdeafisuduainunils
USBAnegs viannisnm 115emnsakaEn1SEnuaivesiigg

Principles of listening: listening for main ideas and for supporting details
from different types of listening. Principles of speaking: manner of speaking

and speaking practice for different topics

N150RNLALINYITNG Y 3(2-2-5)

(English Pronunciation)



o

nseenidesniwsanguligness n1sineenidesass ndyvuy A1 wazUstlen
AYIBINGY

Accurate English Pronunciation: Practice of pronouncing vowel sounds,
consonant sounds, words, and sentences in the English language

GEO74 NN uEMTULBOTN 3(2-2-5)

(English for Professionals)
fouly Anwireu GEO73 Mwndinqugshaiitenisdeansumnmi 2 viewfieulevlagldnzuuy
FOUNNSINGUIATTIUTBUYN UazaLINaTiR T

Wanvinweisdulumainuiunmsliinvenndinguivaeay Tnouui
VTﬂmmsﬁwLauaLLazﬁﬂwmmamﬂé’laummﬁﬂLﬁu LLazaaﬂLmsmmmiuazmm
dlaluanudfyresnisdoassewingTausssy

Development of important soft skills to enhance employability through
effective English language skills focusing on presentation skills and discussion
skills with the integration of the knowledge and understanding of intercultural
communication

GEO75 dnaumudnguiiiiuselevd 3(2-2-5)
(English Idiom Advantage)

mnadlannnsfnuduaunmsdngwluuiuniléasaagnsfinlddmunuly
N

Understanding English idiom usage from real-world contexts and putting
into practice in class

GEO76 Mwdingudmiuiussneunsmdugdidnnseiind 3(2-2-5)
(English for e-commerce entrepreneur)

duumwisainguillilunisiloulendniag nsusseivauauiAduiuay
UINTS MITIUUTIEEUTENBUAN msmauﬁﬁmmmzé"amiﬁugﬂﬁw N1IRBUNGU
nsinuazdeieuiuudumvagnan paonIuNIsRaReildeUmuLAY A To AL
IINKHER

English words and expressions used in writing the eCommerce product
title, descriptions, captions; responding to customers' inquiries, reviews and
complaints; writing inquiries and placing orders from suppliers.

GEO77 nsldwervinasiiednumluntundangy 3(2-2-5)
(Application of Lexical Analysis Tools)

nsinTinwensimzideyantnviitaiiiladmluusuniiigites
Practice of analytical skills for studying English words and associated
contexts in language datasets

GEO78 N1398NFEIN TN UEUTUFRLALTN 3(2-2-5)



GEO79

GE080

GEO81

GE082

(English Pronunciation for the Media and Careers)

windlauazmsiinufoRnsesnideanwissngqudmivdesuuuusngg uazns
Us2nNauaineinge

Techniques and practices of English pronunciation for the media and
careers

MYITINGUNDNTVINULATUY B FUNUS
(English for work and socializing)

duunwidanguiltlunsieunasmsegsamiugdu wu mslimadauas
fUnw nMsuansauduruBuiinazaussmouldsuan Aasnaun1INTEAUANS
nuduiin msinindedeadieassd waznmsudlaanudaudsznitsyana

English expressions used in both working and social situations.
(encouraging, counseling, giving compliments, positive reinforcement and
congratulations, as well as team building, constructive criticism and conflict
resolution

MuSnguiiionnuiuiinveuredsny
(English for Corporate Social Responsibility)

WA BE AN BRIULLIANAMUTURATO URDAIANTDIDIANT WazTinys
nsuansauAniuisafulasinnsvdefanssunisgsiafiegnieliuuianniny
Fuiayausiadany

Development of English language skills and discussion practice through
corporate social responsibility activities

MwludIAuAING

(Language in Digital Society)

aa o

Anwuagiaunvinwenisidniwivudeniavia lusiunisila n1sye nse1u ns

o

Feu msldnwniietmunanudauazendnnisauludiauddna liun n1sien
Fostudo mayailenistiaue Aausmsidevludenivia eadluimusssusm
adly 1Wudu

Studying and developing skills of language used in digital media in aspects
of listening, speaking, reading, and writing skills. The use of language for
developing thought and working in a digital society, for example, transmedia

storytelling, speaking for presentation, the arts of writing in digital media,

stories in contemporary culture

mMwlveiionuiungming

(Thai for Law Careers)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



GEO83

GEO84

GE085

Winwenwlneuiasgiuludunisile N1SYA 1981 kATNITTEY e
amuAnLazeIniiieestunusiungrine AnufoRnisldnuinelaewiunis
g1uKarn1sley nann1sdulannudidy N1sIAsTIE NsIRtuin @suAu N3
gAY
NIALULTEIAIY LA UNAIY

Standard Thai language skills in listening, speaking, reading, and writing to
develop ideas and professions related to legal work, practicing the usage of
Thai language by emphasizing in reading and writing, principle of reading for
main ideas, analyzing, taking notes, summarizing, concluding, writing essays
and articles

N3A0ATHALNTUNAUDNNTINA0E1 L0 TN
(Communication and Professional Business Presentations)

Wauinwenisidatwingunsguludiunisile n1sue M3y wasmsleu

dwsugsia msdudu n1ssuTin MsdnsesanuAnegralussuuiiienisiiaue

o w

N9§INT ANYULENIN1YT mmﬂumn%EJmTc’NﬂuwNﬁjﬁﬁ] n15deanINIg
sovnedidnnseiind Bua) Wnwenistiauenu mseduelivena nsdnaue
WNARTLANAEEN VI aY Wagn1InaURnwaEsTioaTw

Developing the skills of using standard Thai language in listening, speaking,
reading, and writing for business, searching, collecting, systematic idea
arranging for business presentations, important language characteristics in
writing business reports, email communication, skills in presentation,
explaining with reason, presenting different concepts appropriately and
answering questions as professionals

M neuaz Tausssy

(Thai Language and Culture)
Fouly: dwiuindnmmend
nsldnulneiiensdeansidesiu nsindinuen1sila n1sua N1581ULAENTS

= v o ¢

L‘UEJNF’]’J’]@JﬁiJWHﬁSSWJ"Nﬂ’]U’WﬁU%WUﬁiiiJIVIEJ Tausssunslenwn ﬂ’l’]@JL%Q el
andeumluludseilng paonsunsldnuiigndeamnzaniuaniunsaiig 4
Use of Thai for basic communication. Practice in listening, speaking,
reading, and writing skills. Study of the relationship between Thai language
and culture, belief and common values in Thai society, and appropriate use

of Thai for various situations.

M tnevanedn

(Multidimensional Thai Language)

3(2-2-5)

3(3-0-6)

3(0-6-3)



GEO86

GEO87

GEO88

GE089

ysansnisidnrwing e luldludindsedrTunazaruodnliiia
Uszavsua
Integrate Thai language with daily life and careers effectively

AMWUMUAAUANLY
(Korean and K-Beauty Business)

Foudidni 2a wagdseloanwinmanldlugsfionnnuay 1wy uwdu ns
fasnssu Mswsav Wudy

Korean words, phrases, and sentences used in beauty businesses such as
fashion, cosmetic surgery, and makeup

< PP g v
wiiansziU g wnuaLa
(Packing for South Korea)

Seudifeanuiivesinluniswleudimieaiion s Useinanmaldrignuies

v
o

FUANITINLHUTULARZ T 190907 NITA0INNN LavATUNYIDUNEIRIS WIDU

v
o v

VasguIAAN Yawazustlemaununuinivansnduseddszninnisiunia
viouflen naemusudaniuivieniiodluifiing q 1wy nwidu UsziRmans
Taiusssu Uszinedl afivu uazimans (Jusiu

Basic knowledge of how to prepare to travel to South Korea by yourself:
planning a day-by-day itinerary, booking a ticket, making a hotel reservation,
and finding tourist attractions; useful Korean words, phrases, and dialogues
for travel. Also, study tourist attractions in various dimensions, for example,
dialect, history, culture, tradition, folklore, and geography.
\A-Jeuiun@sd
(K-Pop and K-Series)

[ L3 a

Boudifeafumin 13 Uszloa unaunun wardnnuidennulipezsineg finy
veglumaunvauazdidiniva w%famﬁgu%uié’ﬂwmzé’mm wuIfn 0TIN uaz
TUUFTINVRIN NN

Study Korean words, phrases, sentences, conversations and idioms
representing other meaning commonly used in Korean music and Korean

series. Also, study the characteristics of society, concepts, ways of life, and

culture of Korean

MugUuiionsaunuikaynIdeans

(Japanese for Conversation and Communication)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE090

GEO91

GE092

GE093

Anwdndt dau naenaulassaiisuselonfiugiusig q e luldaunun
auduluindseiriunuuiigld 017 uugiaues nanvinne @euniusian
audn venian Judiu tneuiurinwednunisils wa Wundn

Learning Japanese words, phrases, and basic sentence structure to use in
everyday conversations such as introducing oneself, greeting, asking about
price, and telling the time, emphasizing listening and speaking skills
wiansplfieadiu
(Packing for Japan)

Seuiiferanuiitesuluniswloudimoniied s Useinadiumeniies g

nsunuluudaziu N15999A7 N1590INNN Laza UNYIBUNEIAI 9 WBUYIY

o 4

Soudadnil vduasuszlonaunuiningUuiidsndudeddszninmisifunis

—

vieuiien maamuﬁwfﬁmuﬁvimLﬁmiuﬁaﬁm 9 U nwdy UseiRaans
Taiusssn Uszinedl afivu uazglmans (Jusiu

Basic knowledge of how to prepare to travel to Japan by yourself: planning
a day-by-day itinerary, booking a ticket, making a hotel reservation, and finding
tourist attractions; useful Japanese words, phrases, and dialogues for travel.
Also, study tourist attractions in various dimensions, for example, dialect,
history, culture, tradition, folklore, and geography.
mwdndeudodu
(Italian Language for Beginners)

it duaildluTiausss iy bhensadesdu nseenides msaunun
nseunaznsdeussiuidey ufvausssuihadladfioulsvmedana

Study of the ltalian language: vocabulary, everyday language, basic
grammar, pronunciation, conversation, basic writing as well as fascinating
cultures of the Italians
RUEIIGIRIGEN
(Translation of Song Lyrics)

LUIAM NAID LLaxmzmummﬂmﬁammﬂaLwaa ASRALUaLNGIN
mwdinguiuninivenazanaeineduniusingy

Translation concepts, strategies and process for translation of song lyrics.

Practices of translation of song lyrics from English to Thai and Thai to English

AMYIRUASUTINUTEINTU

(Chinese for Everyday Life)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)



GE094

Tassadadadnus vdnmsdeuisnesiu nsiinamwdudesdureiunmsits
yn eruuazifou anunsdeasuaziSouSeestleastnadie iSeuindnnisen
Aoauazsvuudndnusiudeiu Foudemdwidliluiausesfulddint 250
ANANA

Structure of the Chinese characters; principles of writing Chinese
characters; practice of basic Chinese skills: listening, speaking, reading and
writing; building basic sentences for communication; Principles of basic
Chinese pronunciation and phonetic system; minimum of 250 Chinese
vocabulary words used in everyday life

nswmInsitaagnsanwIulewy
(Basic Chinese Listening and Speaking Practice)

n1sRnTinwENIsHeansyanIwIuiion1sdeansingldunaunuituiugiuly
A01UNTAIRNNE
Practicing Chinese listening skills for communication using basic

conversations in different situations

2.2) nguvinwgnsiseuiiazuinnssu (Leaming and Innovation Skills)

AU

Course Code

GE052

GE053

I3

Course Title

o

MaPsUlATINITMIITINITLAZ I
(Research and Academic Project Writing)

1A59as9lATINISUUUANN 9 WU Tasenistiausfanssy 1Asan1smIsiennis
waglasinsidelagldnwiidanunasmangas

Structures of various types of projects, such as projects proposing
campaigns or activities, academic projects, and research projects with precise
and appropriate expressions

N5BTULALNSULUNINGINT
(Business Reading and Writing)

nann1skarAudAgveINTEukan1sleulugsia Anwidwiwagduiu

5303 lUAUAMUINELaENITIEINUTUNANG 9 TATIERasARILUNAIINNIA

6 1

shaludedaiunsinadouazdolnd Wannvinwen1sWounegsiaguLuug 9

Pl

a wa

wagrnUUR

3(3-0-6)

WU
Credits

(Ussene-UUR-Anwidenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)



GEO55

GEO56

GEO58

Principles and importance of business reading and writing, study of
business terminology and expressions relating to meaning and appropriate
use in various contexts, analyzing and interpreting business articles in
contemporary and new media forms, development of business writing skills
in various types through writing practice

WinweN1TALagNISUNaLDI
(Speaking and Presentation Skills)

WIIAR NANMTYALALNTUNAUBNULTIGING mimaLLmumiw‘ijazmﬂ%ﬁa
Lﬁaﬂi%ﬂaUﬂWiW\JﬂLLa%ﬁWLﬁ‘u@ﬁ‘u WMATANTSIEIAUNTEY DIAUNWT LAY
walulafdslumsyauaziiausny Anyauaziiaussnuigsioludnumsins
) ﬂi@UﬂfﬂqllﬂWi‘UﬁiEJ’]EJﬁjUL‘ﬁai’]ﬁ\‘i’m miLauamuLﬁaﬂmmja‘ﬁumaﬁﬁﬁa 13
L0ae7 wardu 9 fiAedes

Concepts, principles, and business presentation, speech planning and use
of various forms of media in speaking and oral presentation, techniques in
the use of verbal and nonverbal communication, media technology in
speaking and oral presentation, various types of speaking and business
presentation practice including briefings, presentations aimed at business
competition, press conferences, etc.

ASEDANTIENINTTRIUSTTU
(Intercultural Communication)

Usoeyn wazhuiAntneaduTausssy lan1Adnd GAn1eTmusssy Layau
wanAesenitenguinusssuludinulan esdusenouiiiieadostuateunia

@ v o

TAUUSTIN A1) LATERANYAl UNUIMLAZAINEIAYIDINITARAITT I IRIUGTTU

'
a

fifselaanyanauazesdns nsUfufuienaundufiuiamsssy wuImanis
domstiuTausssfoanaudauduazaianisouiuislussfuyanauas
3TAUDIANT

Philosophy and concepts relating to culture, globalization, cultural
dimensions, and differences among cultural groups in global society, factors
relating to cultural values, languages, and identity, roles and importance of
intercultural communication for individuals and organizations, cultural
adjustment and blending, intercultural communication as a tool to minimize
conflicts and build up acceptance at both individual and organizational

levels

ASLAL5090LED

(Transmedia Storytelling)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GEO67

GEO68

GE069

mma‘hﬁfgLLazm’mé’uﬁuémadﬂizmwé’uﬁaﬁy’qﬁwﬁumﬂaﬁqu NANNITLEN
Besuuiugruvasnrndurenst aruilile uazeruigela enseduns
AevauBTIINLAzNIEReaTuNETUaTTInITIaNTestudenarnrane
sUuuu niludenuiuuardonina iiogasannglunislinnuduiisasiile
Wnn1sAnaseassalunsunlalyvlagsiawagdeny

Significance and relationship of five sensory receptors to storytelling.
Principles of storytelling techniques based on authenticity, trustworthiness,
and compelling elements to trigger audiences’ positive and enthusiastic
responses. Practice of storytelling across media, both in traditional and
digital platforms, for entertaining and developing creativity in solving
business and social problems.

VinggnaiEuewaE IR lUans s
(Presentation and Public Speaking Skills)

mstavenuAndurumalulad nsthiavenglunaniidvun mmmiuﬁ
as1saileliutntnasmu fihvgasiauediuyana SoudiAsafuaiwime
nsltaladiitenstiiauesgiefiuszavsnm wagisnslddmalidudeitai
4

Pitching technology concepts within the time limit, public speaking that
attends the capital venture, personal presentation skills, body language,
using slides effectively, and how to hack the spoken word into something
worth listening to.

NSWEULALNSUNAUDTNINEIAENS
(Scientific Writing and Presenting)

fuguvesmadeusasnstiauomanedefiiussansam sULuuMseans
dmsudarnunvosenduaiuag APl ilan1siaueyamaila n1sAn¥IAY
Foensvesan insesiiensidounaznisiiiaus msassdon maINLaz ALYl

Fundamentals of writing and effective technical presentation, technical
presentation and communication style for software and API requirements,
study of audience needs, writing and presentation tools, creating media

including diagram and charts.

N5WeUNIETMaEN UL TR 19ES 198556

(Creative Writing, Storytelling, and Performing)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GEO70

GE103

GE127

wnAakarANuAnTLaisvesaiaITeaznsUfTReg v sasAdmiy
AnSNAN wmﬁﬂmsL?'uEJuLLasmiﬁwLauaguuawaamsa%ﬁaﬁmﬁamiﬁwmmi
thiauaidessmegsdiuinnssusetinanuiiddnenm

The contemporary ideas and concepts of creative storytelling write-up
and performance for startups. Techniques of writing a fiction and
presentation. Viewpoints of establish team for developing innovative
storytelling presentation to the potential investors.
NSAAINY ﬂ’ﬁﬁ@ﬁ?iLLagﬂ’]iaﬂﬂLLUU
(Interpretation, Communication, and Design)

nsdeansifiusyavsnauazidegslaiedeninudnvosiiesfedulsogn
thalauazlfutgdulifianaudiiunuld msAnnuuazdomsanunanuuas
NTUNEUDMIUNANNITODNLUUNNTUNAUDININIIAILAL DIIUNIWY

Effective and persuasive communication to convey the result of one’s
thinking to others in a compelling manner, and to persuade them to adopt
the same or similar views. Interpreting and creating communications from
written essays to presentations based on the principles of verbal and
nonverbal expressive design.
NSARLIDDNLUY

(Design Thinking)

[ a

wdnn1sv0INTEUIUNISAMTIeanLUY erarudlalgwidi g g
ﬁﬂﬁaﬁaﬂ’”‘ﬁ{]@mﬂwé’ﬂ mi‘mﬂaauLLaxﬁ’wmmaaaﬂmmﬂ@mLLU‘UW%W@EJN
53UU
WieasassAnumaaruinnssuiineulandanudosnisves@ifiaym auen
?J@ﬂﬂi%‘U’J‘L«!ﬂ'ﬁaﬂL%ﬂaaﬂLLUUﬁﬂ%’Nﬂ’J’]@JLLWﬂﬁi’N Lﬁmﬂu‘d@\‘m%‘iLQW’]%I‘Hﬂ'ﬁﬂ%N
lonansgsnalva Inen1ssusiuyusemamguiuasmiseuiannuseaunisal
239

Principles of design thinking to understand real-world problems with
emphasis on problem elements, finding answers from different perspectives
as well as iteratively prototyping and testing results to acquire innovative
solutions to problems, incorporating values of design thinking for business
differentiations and new business opportunities using theories and real-

world practices

nsInnsuinnssuluanglanuazinsotne

(Global and Networked Innovation Management)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE128

GE305

GE402

88

n1siluguszneunisuasuinnssufifiainunatevate n1slduszleiann
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anmuandeulaniidunusiiioussqinguszasdvotosans  wwAamuaudy

a

Ausznaunisuazuinnssulunsdazaniunisaliazusiazyseiangsna desiuia
psfnTNIALENTL NASTUIA ATEUATY uardeaw Juridunisldnsddnwain
Uszimreaalnsideuaruiuivsemaiioaisanudlaudin@nwiduiundanis
Juguszneuntsuasuinnssu

Entrepreneurial and Innovation Diversity focuses on the importance,
diversity and means by which entrepreneurial and innovative behavior take
advantage of increasingly rapid change to pursue enterprise objectives. The
course examines concepts of entrepreneurship and innovation in their
numerous settings, including private sector, public sector, family and social
entrepreneurial settings. The course places a heavy emphasis upon
contemporary global and Australian case studies to illustrate key themes

WINNTIU AMNARES19ETIALAENISUSENBUNS

(Innovation Creativity and Entrepreneurship)

v ' '
v a a a1 a

n1sdnssgsialug 937993l wazudnnisnisirgsiadideianssugsiafilu
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uinnssu FnileenuuuinidieliinAnwliSeudifniuuuAngsiauagngingsu
V8 UIENOUNS uwAnuanafaluFesaufnaisassd uonantu dndnw
awladnudadeuismnudniadmivgsin wavthanuinenanluusuldiunig
a3195371993¢

Entrepreneurship can relate to new start-ups, general business and a
business philosophy focusing on continually innovating business activity.
This course is designed to introduce students to enterprise concepts and
entrepreneurial behaviors. It provides an introduction to creativity and
ideation techniques. Students will learn key success factors for enterprises
and how to apply these to successfully innovate, develop and grow a
business.

NSAMNUALATUATATNEUAS
(Interpretation of Drama and Film)

nuiuazunAniifsadesiunmsinuagasuazameund Tamusssunsai
waglanazaskaznneuasludendlng  wuInansiaevilarfinuazasiay
MNeuns NIAANWINTIATITRazATLasAMEURswaENULUR

Theories and concepts relating to interpretation of drama and film;
drama and film production and perceiving cultures in Thai society;
guidelines to analyze and interpret drama and film; case study on drama
and film analysis and practice

Ualannhegdnuuvenisiseus

3(3-0-6)

3(3-0-6)

3(3-0-6)



(Discovery of Learning Society)

Aumng AnudAtesesimNTiTinen RN NI ML
uaznsuanasuFeusiiudu ndasinmatou unAavesesdinsuiainisFeus
deanuaziA3eYIen1sisen;  wadnveanseuiunisiseul deunisseusiu
wiotelanesulal wrdmineInsnsseus enseansnITRALIIALLINNTS
Boui msahamdssnnnazanudeideaieliinnsioudnaentinesnaiy
53UV wawiindsnuuiansiSousifiassasdlesely

Meaning and importance of knowledge in human resource development,
developing and sharing knowledge, power of knowledge, concepts of
learning organization, learning society and network, learning dynamics,
online learning society, learning resources, strategic development of learning
society, systematic life-long learning

GE413 ASARLTINAS 1T ALAZLTININY 3(3-0-6)
(Applied Creative and Critical Thinking)

nsEneunsldmanalnssne n1suAtymnl N15AALTIININY NISANLT
a¥assd mIsamnulewdsmsauAn ieuszgndldiutamaidusiusingg

Practicing Logical reasoning, problem solving, critical and creative thinking,
recognizing and mitigating cognitive biases, and applying them to concrete
problems across domains.

GF901 doswatuuasTsainTsuAnass 3(3-0-6)
(Contemporary Media and Selected Literature)

Anfnsgiuaginnuanndesivatowaassunssudidnassidnu Tnetiaue
Tugdiuusineg e1f uvidansal unANuuansAwAn Bousn unazas
Analyse and interpret selected contemporary media and literature and
present by means of criticism, opinion article, narrative, play, etc.
GE902 nsassassmssaunssueaulal 3(2-2-5)
(Creating Online Literature)
wénmsidourssanssuludusuuuuliaenadestudessulat uasinufim
Principles of writing literature for online media and practice
GE903 AuAnad1sassAiion1sLaue 3(2-2-5)
(Creativity for Presentations)
wIARAIUANLANET19ETIA NsUTTENAlYAINARaTasIAlunITULaUe
JULUUA99
Concepts of creativity and how to apply it in various kinds of

presentations

GE904 Minwensliniiuageusedinagns 3(2-2-5)



GE905

GE906

GE907

(Debate Skills and Strategic Argumentation)

#ANN1SENNINIEUUSTANI8INg Y NSANTIINING N150AUTIHAIENaNNTT
wagnsatuayuaNuAnGIsnanvaNg Nsiunealiinsay I Aasnis
deanssne
Faunmwuazetouniuw iethluszgndlflunsvianuludsanlan

Principles of British Parliamentary debate; critical thinking; logic,
justification and argumentation; respectful disagreement; application of the
art of verbal and nonverbal communication to global workplace

nsiseuiuenieuseu
(Out-of-School Literacies)

mwwmaLLazmmﬁwﬁﬁgmaqmiﬁwiﬁLﬁm%uuaﬂﬁanﬁau N15NAITAUIAIN
aulavesiies uazn1sazsieumsisousiiAnanfonssuludiausy i

Concept and significance of out-of-school literacies, consideration of
one's own interests, and reflection of learning from everyday activities

azATuLAzAaUradeassAiianI s

(Puppetry and Creative Art for Development)

v

daasuiauin1siud1e fiuduauiniswazfanssuadneassa giseuls
UszgnaldvineenisAniiasiziiaznisuidyminaennssuiunisiseus Aanssy
nsiieuiATauAgE N1sAN¥IAUATY ARudaya N13UTEINS N1seBNRUULAY

S o '

afsassAmarasiu Nsuunkay nsuauaNaUATATU (iSaudtle

o

Usggndvinuzsnumaluladlunisuannanuiiausludessulaiuaz/visuand
azAsviud MmUY

A course promoting holistic development of various disciplines through
imagination and creative activities. Critical thinking and problem-solving skills
are applied in the whole learning process. Learning activities include
researching & interpreting information, creating stories, designing & creating
puppets, writing scripts, and presenting a puppet production. Skills in
technology are incorporated throughout the course. The puppet

productions will be presented through social media and/or a community

puppet show.

A aaw

ASgURBUINUTE NS UFRRIVA

(Content Writing for Digital Media)

3(2-2-5)

3(2-2-5)

3(3-0-6)



RANNISVYUADUNUY DIAUTENBUVDINTIIUADULNUN NTLTUIUNITAALAL
mMseneanudenavastnadsassiuaiidaly

Principles of content writing, elements of content writing, creative and
artistic thinking process and communication via digital media

GE908 nMs3hAuAuaranuiiesfiesludesiuads 3(3-0-6)
(Product and Tourist Attraction Review in Contemporary Media)
vdnuarAinninaueiiia3iaud nansnet anuil ludesiuasie
Principles and techniques of product and place review in contemporary

media

GE909 nsdeuansURludenava 3(2-2-5)
(Script Writing in Digital Media)

nanMsPguUNkarIeMIURNNEUTEINANNY waginUuR
Principles of writing scripts and variety programs and practice

GE910 a1 (199 1Ju 3(3-0-6)
(Read Effectively)

\leuwih GE054 nsemufientmunTin (Reading for Life Development)

o ' @ ' L4

ANUNNNEY ANUEIATY LA ANAIYBINITEY B1udularud Ay 81uiaTe
wagAnY HnUfun
Meanings, significance, and values of reading, reading for main idea,

analytical and interpretative reading, practice

2.3) nguiinuzdudeuazmaluladansauma (Media and Information Technology Skills)

eI Y3 ihein
Credits
Course Code Course Title (UsENE-UJUR-Fnwmenines)

(Lecture-tutorial-self study)

GE057 Unnnaiiliag 3(3-0-6)
(Citizen Reporter)

VIANN1T AMSTINKALATYTITUVRINITTIBNUYNLAgTnY1INaIles naTians
Aususadeyanmm uas uazdes madeudsemasuaskandeniegunsal
msﬁamim?{auﬁ

Principles and ethics of citizen reporting, techniques for gathering data,
images, light and sound, as well as news writing and content production
using mobile devices

o

GE207 walulaghnavia 3(3-0-6)



GE208

GE210

GE213

GE215

(Digital Technology)

o

Anuiniwesmalulaglugafivia Anuvanratevesmalulad nansenu

nilfesuuvun1saniudinlugafdng n15UsenouUTsna LATYINY wae

a

ANNWINGEN TINTIAMETIN 38575 wardnSuyuwevu aeAauNTUTURLe
SuflefunisAsundasasransenulugandsa

Advance in technology in the digital era, diverse forms of technology,
impact of technology on people’s way of life in the digital era, business
management, economy, and environment including moral, ethics, and
human rights, as well as personal adjustment for changes in the digital era.
WNUFRYIR
(Digital Games)

wadamsdnduls wadanisudedu mnudisudulunmsiduinuiina
nIlAnwLNUAYA

Decision making techniques, competition techniques, knowledge required
in playing digital games, case study relating to digital games.

HugunReulUsngy
(Foundations of Programming)

nsifeulusunsudesdu Ussianvesiauds dwatl msimunen Taseadng
fugruesmsdeulusunsy nmadeuiladdy

Introduction to building blocks of programming, primitives, expressions,
assignments, and functions

HUgIUADUNINADS
(Basics of Computers)

WA IuTessTUUABNRIeeS Wsunsun1und nsunusadeya n1s
1AR MNEAIUIMABNTINES NTIANITLAZDIAUTENIUNIIEAILYTITILALANT
Useiliunanisvingy

Fundamental concepts of computer systems. The C programming
language, data representation, machine-level code, computer arithmetic,

code, memory organization and management, and performance evaluation

¥

HUFIUANAFNARNSITIADUN AT

(Mathematical Foundations of Computing)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



GE401

GE403

GE921

¥ v
¢ &

ANAAIEASHUFIUN A MTUADUNIADT AUTHUFIUVDING WL LYn

o«

auduiusTAnakazsusu Usenandludmssnenans 1n3esinde uasiiugiunis
A Mslivanansedamans n1siigadediunsenn

The mathematical foundations required for computer science, set theory,
binary relations and orderings, propositional logic, Turing machines, and
basics of computability, introduction to formal mathematical reasoning,
showing formal rigorous proofs in simple cases.

vinwgnsiansaumaludenuadvia
(Information Literacy Skills in Digital Society)

ANUNNIBLAYANEIAYURINTTANTAUNA NTTUIUNTHAIINYARA IATULS
maaummimaL%'umﬂms%mezﬁmmﬁaamimiamm ANSLERANSNEINS
ANTAUNA NITUIDIATAUNANILAIINADINTT NITUTTRUANAITAUNA AT
%mil,ﬁlamLLasm{L‘ﬁmsaumﬂaEiﬁaﬁﬁﬁ'aﬁiimLLasQﬂ&'aammgwma

Definition and importance of information literacy, the process of
developing an information literate person through analyzing information
needs, selecting information resources, accessing information, evaluating
information, managing information, and using information ethically and
legally
ﬁ’nwxﬂﬁifLﬁwﬁuﬁaLLagé’qﬂmﬁ%ﬁa
(Media Literacy and Digital Social Skills)

ANNMINEYRINTEiTiude vdnavesdenfsofuilan udnmsuazuuIAn
dfiiieatestunisiiviviude Suunmuusziavvesde leun a1 Tawan
$19msIng Tenstnsimd nweuns wazrdedumesidn Tasuiuhaudilae
Aeafuusunuesde aseunquiitifugnamnssude waluladde Ininenis
a¥1ees wazgunuunaznwlude Andiasizidnansludieussiavein o uay
ngvaneLitensiviviude

Media literacy meaning, influence of media on consumers, principles and
concepts relating to media literacy, classification of media, news
photography, advertisements, radio programs, television programs, films, and
Internet media, focusing on understanding media context including media
industry, media technology, media psychology and forms and language in

media, practice of news analysis from different types of media, media

literacy law

MsAnLgerIluTInUsEIN T

(Computation Thinking in Life)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE922

GE923

GE924

GE925

wnAnuarnszuIuNsAndAuan toun mswislgmivaidudymdes nns
finsanguiuy MsAnBsuNsssa nsesnuuusaneiiu fanusaianyszed
WowAtymludinusediu

Computational thinking concept and steps which are decomposition,
pattern recognition / data representation, generalization/abstraction, and
algorithms for solving problems in daily life.

msdnnsansaumeglusunsudnsagy
(Data and Information Management by Application)

mm‘wmmaﬂmﬁmmiﬂﬁagamiaumﬁ A15IANITLONEAIT ms%’wﬁuaﬂms
N59ALALATILDNEANT ﬂ’liﬁ%’mﬁl’]i’mLLﬁ%ﬂi’]WLﬁ@ﬁ?Lﬁu@‘ﬁﬁ]yja LAENITUINIG
Jan1sfeya Tagldlusunsudnsagy wu Wsunsululasyevivieanile

Definition of data and information management, document management,
document layout, table management, graphic and text management, table
and graph for data presentation and data management by Microsoft Office
application

waluladfdvaiioirsugiauazdin
(Digital Technology for Economy and Society)

Seuduinnssun1eddvia maluladaisauna auvasadenislsiues ns
doanstouauarlnsesnnay (oA T mansafumudeiy uaznsediu
MINUMaATYINLAZHIAL

Study digital innovation, Information technology, cybersecurity and
telecommunication. To develop competitiveness skills for economic and
social.

o 9

ANURAANIRITRE NS UNYIN N aTe Tyl
(Digital Intelligence for Modern Workplace)

ﬁn‘miﬂ3Lms:uf%’wﬁfmmﬁugmﬁmmﬁmmsLaﬂmi wiefawagiladduiidniu
somsvszgndlilsunsufiugrudiofaninenasdinguesdlilssaving uas
\inUsEansnmnnsiienanstussuunsyhauadsln

A Study of basic office suite for document management, necessary
techniques and functions to be applied to the basic program to increase the

efficiency in document and system management in workplace

o

INTNTIUNUFIUAIVA

(Fundamentals of Digital Painting)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)



GE926

nsadsassfauinsnssuduiiugudensideuiuasdlandnnguid (du
JU9 sUnsaazasdusznaudad menisldlusunsuluneuiimesviousundin
Fuvulownn 1wy nsafaawss msnaudndelaies n1sadauas wasduq e
HAANAUASINETIALUFURUUTRINTIUATIR

Creation for Fundamentals of Digital Painting with learning and
understanding theories of color, line, form, and composition by using
computer software or tablet applications such as create layers, blend colors,
generate lights, and, etc.

Sumesitinassnda
(Internet of Things)

\uwas (Sensors) fanszRuY (Actuators) famauRa (Controllers) 15w
TWsunsudwiudumesidavesasmds Wslnrsanisdearsuuveunsy Wslnaoa
nsdeansuuuldane mﬁmﬁwﬁ'a;&a UaalUUBYNIUNAY @n1UneNTINVBITEUY
1AIFILANG 4 MAgates drees wagnsdlfnw

Sensors, actuators, controllers, Internet of Things (IoT) application
development, serial communication protocols, wireless communication
protocols, data storage, time-series data, loT architecture, loT standards,

examples, and case studies.

2.4) nguInwEIIAUALNI591197U (Life and Career Skills)

SHEIY

Course Code

GE121

GE406

I3

Course Title

v
N

WUFIUNTUINNTINNTAES
(Foundations of Self-Management)

N1SUIMITIANITAULDY FINNITTANISAVTIN ANAR AUNEY AIUASE
wsstumale wsaudos AmuRuEy Aulngs AunTEIUNsEIE ASHRdY
NsIAN1SAUAMNANWAY F3nANLaTAvrewes wastlmineyamuLes

Study of self-management, how to deal with life, thoughts, fear,
doubt, inspiration, inertia, excitement, anger, agitation, judgment, dealing

with failure, and understand own aptitude and goals.

AMINYINUNITUSUITAULD

(Psychology for Self-Management)

3(3-0-6)

WU
Credits

(UssEE-UUR-Anwdienues)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)



GE407

GE408

GE941

GE942

wé’nmmazmiﬂﬁsqﬂﬁLLmﬁmmﬁm%wmLﬁaﬁwm’mvﬁﬂﬁl ANUBANAT
seEminsyanauazngAnssunedanuyesyanatisafunisius nsious
w393¢19 ALRAIANI9eI Tl YAGNAIW NTOUANAALUULAULA Lazn1s
Ususufions¥inauies ihlagdunazuiusle fnusssunazaiossauluns
FTUTIN

Principles and application of psychological concepts to understand
people’s differences and social behaviors relating to recognition, learning,
motivation, emotional quotient, personality, srowth mindset, and self-
adjustment to understand oneself and others, moral and ethics in
everyday life
InInernmsvianuduiiu

(Psychology for Teamwork)

nuuaznAnmadnineniioussgndlflunsvhanuduii freluunum
vaagilunsasieinay syveduiuslunsiinu anusiudedanisiv
gy mi?iaa']il,ﬁat.%'ﬂﬁ]ﬁ?iu AADAUNITUIMITANUTALE DY 19ATNATIA
WinUszansnmlunisinau

Psychological theories and concepts applied to teamwork as a leader
or follower, human relations at work, cooperation in problem solving,
effective communication, and conflict management
NSWRUUATNANELY
(Personality Development for Leaders)

nguf wdnUFUR uaginuzlunisiamnyaanamanudugiin nisiia
ﬁ“ﬂamwiumiﬁ@ummmLﬁup}'ﬁwamuﬁu’ﬁﬁmaaf]mm UAANNIN 81538
waTNANITUFIAY

Theory, practice, and skill to develop leadership personality,
maximizing leadership potential regarding intelligence, personality,
emotion, and social behavior

wannsSEusve gt samnuLes
(Principles of Adult Learning for Self-Development)

Anwvdnuaznguiniaseuivesdinanuuuiniaves Malcolm Knowles

iiethanysuldfunsdnlusunsunsBouiuasnsiineusudmiugisouiidu
Hlvie) Tepuuluiinmsiannpuesmasunsinuiazondn

Study of principles of adult learning based on andragogical theory of
Malcolm Knowles in order to adapt to adult learning and training
program development focusing on work and career improvement

ASLASYUALNDANTNNY

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



(Career Preparation)

sEUIUNSHaTTunauMsatAsY NMswssuUseTade nisnsenluadias
AMIAYUIANUIYANTATIIUY IWATANITINTINAIFUAI AU LAZAITAAIUN
yaannmiten sy

Job application process; resumes, application forms, cover letters, job

interview techniques and personality development

2.5) nguauna¥In (Life Balance)

&I

Course Code

GE125

GE303

a3
Course Title

A159BNLULTIN
(Design Your Life)

wdnnsuariuIAansAnidsennuuy seileuisuaziaiesiiodviunis
faaulandiddnluiin msuiluviruediidauiieund waznisaseassAiingil
ATy FensUsadiudesvesdin Finfiussuaiiounisiiuma uay
AUAATDINITVINNULALTIN

Principles and concepts of deign thinking. Methodology and tools of
making important life decisions, fixing dysfunctional attitudes, and creating
a more meaningful life. Approach on life story assessment, life as a journey,
and work and life balance.
sUsanauddns
(Shape, Taste, Smell, Color, Sound)

fuengusandudidedunie dygyrvesusanaudidesluliivessssuma
maun danu wayTausssy BvdnavessUsanaudidesiennuidnvesuyuduay
nsadvassAfadsvemninuesysd wu aadaenssuy 15sufad Insnssu
fumudal nmathanudiFessusandudisdulivsslosinagsia sundy nns
BONUUURARSI M3lawan MIUTIUAeaNKULIMIS

Words signifying shape, taste, smell, color, and sound in language,
perception of shape, taste, smell, color, and sound in various dimensions:
nature, religion, society, and culture, influence of shape, taste, smell, color,
and sound on human feelings and creation of art works in every form, such

as architecture, literature, painting, and decorative arts, applying the

WUIWAN
Credits

(ussee-UfUR-Anwmenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)



GE304

GE311

GE312

GE313

GE314

knowledge of shape, taste, smell, color, and sound to product design,
advertising, cooking, and food design.

Seaarlulanasell
(Narratives in the Modern World)

AUV RAZ LTV TIve S aLE E‘ULL‘UULLaz%%ﬂﬂiLﬁWﬁ@ﬂugaﬁiN 9
AnufiRnisadeaiiognUssasdsng 4 Idegrsdiuszdnsnm

Meanings and roles of narratives, styles and approaches of narratives in
different media, learn how to narrate stories for different purposes
effectively

WA
(Dance)

g‘dLLUULLazUizmmaamiLﬁu LU Junior Dance, Street Jazz, Hip Hop, K-
Pop, B Boy, Jazz Move, Junior Ballet, HnnsiuUsznneng 9

Dance genres and movement forms such as Junior Dance, Street Jazz,
Hip Hop, K-Pop, B Boy, Jazz Move, and Junior Ballet; practice of various
dance movements
N3TUTD
(Singing)

Bnslddes Ussianveanas arurunisldides nsilsaznisdudanag
aun3 HnUuanistuiedunudinuwasnsianslaniadig o naanauiniimg
NswangeBN N AN UTURUUVDU

Voice projection, music genres, voice control, and listening for beats and
rhythmes; singing practice for social events and stage performing on various
occasions; practice of movements appropriate for each type of events
AURTITNYAL
(Music Appreciation)

nsilanusdiielfiAnanudnlauagaueudslunmuaivosnisilauns
FIFMAUINTVEINTTRAUATUTEANAN 9 NUULVOANAINAASBINUAS

Music listening for understanding and appreciation of its values,
development of music and its genres, as well as characteristics of songs

and musical instruments

mMsinmantl

(Flower Decoration)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)



GE315

GE316

GE379

GE380

mansuasAaduiainisdauss wardnenonnuvanevenenldl edainan
nlalidnfsUszaunisalqunses aasnvuasaiilatisnisldnentdidunin
funuwiinsdoasensuaiauidnlfesvazidunase

Science and art of flower decoration, meaning of flowers leading to
understanding of aesthetic experience, understanding of how to use flowers
as a means to communicate and convey people’s emotions and feelings

WANSINT0
(Costumes and Garments)

UseiRvenadetuninie 13esUsziu Aalsuay Tansssunsanuessieniele
wanzunssiUYARe gRaliouargnUszasd TeluusunTusTsmes i inuay
1t Aesevinsafnyiniseenwuuianinsal duAuUseiR Qindsvesia
nsnTallveg

History of costumes and accessories; fashion styling appropriate for
social status, time, and purpose in the contexts of royal court and
commoner cultures; analysis of case study relating to costume and garment
design; revitalization of Thai costumes and garments

NSRS
(Make-Up)

nuinezmsiinufoiReatunisudoniidosiu wasmedanisudmiduile
LESUYARNAN

Basic makeup theories and practice; makeup techniques for personality
development

PUNFOY
(Go)

msﬁwmLLu’Jﬁmu,asLwﬂﬁﬂsﬂzuﬁugmﬁm%’uLfciusluszml,%mm nanany wazln
N1 AN vesituT Snwazinn waziamonnidume nsau-dia 9 1y
Brsauminnse gasuunazinnia Useiimans wayTuusssy

Development of Go concepts and tactics used at the opening, in the
middle, and at the ending stages, meaning of territory, types, and direction

of captured and alive stones, ending the game, proceeding the game,

formular and tricks, history and culture.

ﬁiJ’]ﬂiqﬂbLVlEJLLaBﬁ’]ﬂa

(Thai and International Chess)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)



GE409

GE410

GE412

Usgifuaranuduinvesmnngnineuazmunngnaina Anwidmanngnine
wazdamvIngnanna vinwzuazmaliannduaingnana nstiudniuaznanis
AuTeImMNININIVELazMIINgNaINa AaenunsEnUuRnIsEunungnive
wazvaIngnaNna el Seuamsaidunaziiilanasing q vestmunngnlne
wagvaINInNaINale

History of Thai and International Chess, study of Thai and International
Chess pawns, skills and tactics, scoring and strategy, practice of Thai and
International Chess games

s
(Fashion)

mmilﬁaﬂﬁuma&msaaﬂLLUULLW‘B"u Tvesmzfusenuavnziunn 1
afeassAndn sUuuuvsdusenidunuuanuniy Ussleviveunidusio
GSGH

Introduction to eastern and western fashion design, creative thinking,
classification of fashion, fashion show, fashion and society

ANSYINBIRNS
(Cooking)

ardrnudladesiuiiuematmedne nyfussnuasaztuan fn
Useemsiagyinvuleg1ady

Introduction to Thai, eastern, and western styles of cooking, cooking
practice of both savory and dessert dishes

ANERSUIAIAINEY
(Science of Happiness)

ANUVNIBYBIANLAYTLTTS uaznsviaudlakunalnmeTineuas
nsrvIuNINeaala annmuomninasnginssuilifnues Adunaainnisg
WESMAUGURANN mm%’mmmajﬁuLLaz‘wqaﬂﬁuﬁﬁmﬂmiﬁaﬁuﬂ%’mﬂu
AULBY NISANUIN AURANANIDITUAL NTEUIUNTTUSUANBILERAR YA W1y
N139529aUAWBINISUHURRINTIN wasnsunUSvgasughanaiiesunldly
FAnszdriu elvimuiuanuguiiuisienelunues uasifuauvesdsnuuas
Uszianasaly

The meaning of true happiness. Understanding true happiness through
biological mechanism and psychological process. Cause of suffering and
self-destructive behaviors. Creating happiness and good behaviors from
having self-esteem, positive thinking and Emotional Intelligence (EQ). Brain

exercise to activate the awareness to think good and do good. Application

3(3-0-6)

3(2-2-5)

3(3-0-6)



GE961

GE962

GE963

GE964

GE965

of Sufficiency Economy Philosophy in everyday life to find true happiness
from within and be a good citizen.
JsheanuduiusiuiFeane
(On Relationships and Sexuality)
AnwiFoane e1sualauidn quennsle wazauduiudsunuusing 4 ved
Ay ATI0 ATeuATI AnTevikaredussluveulnuyvemansuazdinuaans
A study of sexuality, emotions, health, and various relationships of
people, spouse, and families. Analysis and discussion in the scope of
humanities and social sciences

aAUTTEURITNALLEN
(Metaphysics of Love Triangle)

wusAnw U dndvesnNduiusiuuSnad nsaiasivsinnuiu
slazefUTedeanidusudasssulutusAuSvgn

Approaches to the study of metaphysics on a polyamorous relationship
between three people; analysis of reality and discussion of ethical issues in
the metaphysical stage

g &

LBARY
(Acting)

nsuansevthiuy nsuaniiiudessulat msuansensualauidn uay
nsdenlsnenie

Live performance; online presence; emotional expression; body
movement

nsdenendnlaieadsaunaluiin
(Mind Healing for Work-Life Balance)

nsassaunalunIsiaukazindiui mssadmnsluiiefizonades
LAZNZENAUAULDY WUININNTanANLASEALasN1sHo A8 TuTInUsEan iy
nsierendalaiioUsravdyminarainufiands dewuiniuaziznisi
wannnay

Balancing of work life and personal life; setting the appropriate goals of
life to oneself; guidelines for stress reduction and relaxation in daily life;
healing the mind by various techniques after encountering problems and

disappointments

msasuamaslanendndgm

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



(Encouragement to Overcoming Problems)

mMsdsaifiomaaiwiiussinsgitam FBdumiasianiinuziite
wisuaianadala msfurminensadvayulunsundagmn nsdansensualvag
mmm%'amﬁaﬁqﬂaﬁﬂ ﬁﬂwzmw%mmﬁmﬁaﬂﬁﬁuqﬂaiiﬂ ANSUIN9DBN
wazmadentmifimnzaulunsuitym maheuesnduganzaunandanis
WDy Uy
A survey for cause analysis and problem solving; method of searching
and developing skills for encouraging the mind; to investigate the resources
supporting for problems solving; managing emotions and stress when
encounter obstacles; to find suitable solutions and new choices and
bringing oneself to balance situation after coping with problems
10. AnuduRusvaImanIsiseuiuazHaanSHissunuNInsgIuaaNAn anuUszmAnsEnseAnesnis
10. The Relationship between Learning Outcomes and Learner Outcomes Based on Higher
Education Standards According to Ministry of Education’s Announcements

a

AINUTENIANTENTNANYITNNT 1509 UINTFIUNNTOANANET WA 2561 MUUANIATIINN 1 AUHAENSHS oY

=D

J

(1.1) Wuyaraiifianuanansn wazanuseudiusing 9 lunsaeduunendn anusiunsiazaunndinves
ALLEY ATEUATY YUY Lazdae TnwenaiFeudnaentin Inodudfinusssunnuiios ety uug vindu wagdeshy
TuasserusIaiam

(1.2) s marsassduiangsy Snveamssei 21 fanuanusalunsysannismandsing 4 tieiaumie
ulvilgyany Sandnuazanudufuszneuns fwiunisiasuuasmesdruuazvaslan awnsaaiislenauas
Wamuyaalsiunue yueu dsau uasUszing

(1.3) Wuwaidesiduuds finrmndrnameaiesssy Saiuluanugnies Sanruazindanuulne il
sumdnfioaivassdnstanuasietuassdufiquetnediiuiluseiunsounsh guvu deuuazdszaeulan

According to Ministry of Education’s Announcements on Higher Education Standards B.E 2561 (2018)
Section 1 Regarding Learner Outcomes

(1.1) The individual is capable, well-rounded, and able to work and create stability for themselves. The
individual can improve their own quality of life as well as that of their family, community, and society. In
addition, the individual will possess life-long learning skills.

(1.2) The individual is innovative, possessing 21st Century Skills and the ability to apply learned
knowledge to improve or fix societal issues. The person has entrepreneurial qualities, knowledge of changes in
society and the world and can adapt accordingly. Additionally, they are able to create opportunities that
benefit themselves as well as their community, society, and country.

(1.3) The individual is a strong civic citizen with strong ethics to perform the right action, know the
value of and preserve Thainess. The person works together to develop and improve unity within the family,

community, society, and world



(Aspects)

nan1si3eus

(Learning Outcomes)

P~

NAAWSHITEUANINATFIUNTAANANY

(Learner Outcomes Based on Higher

Education Standard)

v ¥

NUAIUT

v Y
AUEINTN

v
UMY

(Learner

Person)

U

eDe

#5196557

UIANTU

(Innovative

Co-Creator)

A oA
WaALUDIN

v <
LYY

(Active

Citizen)

GRICERFUR FIIERH

Ethics

(1) e aseraLIa ANUSURATDUADAULDILALHIAY

Punctuality, responsibility for oneself and society

\/

2) fimuTedndnanini

Honesty in doing your duty

(3) isnngseilou uavdeUsAurasdiusiy

Respect for public rules and regulations

= oo o

(@) H3IndriinTPnedau

Have a good awareness of society

(5) Hanududasiariinnuanny

Making sacrifice and being patient

ANYS
Y

Knowledge

(1) mmiﬁugmﬁmﬁjﬁaLLazmiUizﬂaumi AU
\AswgAY uazmLITABdestugsie

Basic knowledge in business and entrepreneurship,
financial, economics and others that are related to

business

(2) prwduaeiinwenslinmunlne Sngugsia wagniw
d' = Y 1A a a

du uagaunsodeasiaegnalivszdnsam

Thai language knowledge and skills, business English

and other languages and can communicate effectively

(3) MnudingIiuIngmans walulad ansauna
quamaudly uazduwindey
Knowledge of science, technology, information,

health and environments

(@) mwiRefulantagtiu Aauimusssy waznns
aszntindernuidnanasn1segTiuiure g
Global and arts and culture knowledge and
awareness of understanding and harmonious

coexistence among humans




P~

NAAWSHITEUANINATFIUNTAANANY

(Learner Outcomes Based on Higher

Education Standard)

v = 14 ]
U NANIILIBUY Ainanug fsau wailoed
¥ I3 v <
(Aspects) (Learning Outcomes) AUEINSA 4379E35A LU
FOUAUY uInnssu
(Learner (Innovative .
(Active
Person) Co-Creator) »
Citizen)
(5) anwianudilaiugrusiuanudunadewasid v
mMsuuRnedeny
Knowledge and understanding of citizenship and
social practice
inwenadgan (1) fenuanunsalunsAnegraduszuy N

Intellectual skills

Have the ability to think systematically

(2) firuanunsalunisAnaseassa

Have creative ability

(3) fiauanunsalunisuadymnluaaiunisalsng 9
Have the ability to solve problems in various

situations

(@) fianuansadinnuslussgndldluiinyszaniu

Have the ability to apply knowledge in everyday life

PNweANUFUNUSTENING
yanaLazANNURnveU

Interpersonal skills and

responsibilities

(1) WarwwinwelunsairapuduiusseningiSeuiu
30U wariSeuiugaeu naenauainsnrinausINiy
v val

Houldd

Develop skills in building relationships between
learners and learners, learners and teachers as

well as being able to work well with others

(2) fimsiunnzgii

Leadership development

(3) iswdAvSuazSuilsmnuAniiuvesipu
Respect the rights and listen to the opinions of

others

(4) anunsaUSUMA A UENIUNTAILAL TRILSSTUN
“anvane

Able to adapt to various situations and cultures

(5) fiypdnamananieluwazn1euen TINNadl

AMUEILNTlUN SN A




(Aspects)

nan1si3eus

(Learning Outcomes)

P~

NAAWSHITEUANINATFIUNTAANANY

(Learner Outcomes Based on Higher

Education Standard)

v ¥

NUAIUT

v Y
AUEINTN

v
UMY

(Learner

Person)

U

eDe

#5196557

UIANTU

(Innovative

Co-Creator)

A oA
WaALUDIN

v <
LYY

(Active

Citizen)

Have good personality both inside and outside

including being able to socialize

AN IATITIT

flaw N19d08NT wagns

Twaluladasaune

Numerical analysis skills

communication and

information technology

use

(1) n¥ENISARAILIALALIATITILTIF LAY

Numerical calculation and analysis skills

(2) vinwglunnsdeans Laud mane n1sits nseu
wazN1IWeY Inen1svienungy
Communication skills include speaking, listening,

reading and writing by working in groups

(3) inwensauAUTeYadN intermnet

Data searching skills from the internet

(a) inwensTilusunsudisaguuaziaiesiions 7 il
fuan szt wanateua a¥ede uazthiaue

Skills in using software packages and tools to
calculate, analyze, interpret data, create media and

present

(5) vinwensldgunsal n1sdeans wazn1sSeuiiiede
wazaluladasielvy
Skills in using devices, communication and learning

with modern media and technology

(6) vinwglunsiiauedeya lneldsuuuy a3eile
uaznalulad Mz e
Data presentation skills using appropriate forms,

tools and technologies

11. msiawan1siseuivestinfnun (Learning Outcome)

11. Development of Learning Outcomes




[

msimuHanIEsuvestindny (Leaming Outcome) snafnwvialy fidd
Development of students’ learning outcomes in general education courses are as follows:
1. ARISITU 38555
1. Ethics and Morals
1.1 AuSTIN 935IsuRRRNTAIL
1.1 Learning Outcomes Related to Ethics and Morals
1)
1)
2)
2)
3)Lﬂ?iWﬂQi”ﬂHﬂJua”%@UﬂﬂUﬂaﬂﬁQUiDN
)
)
)
)
)

Y

1Ay n39alIan AUTURAYOUADAULDILALEIRL
Maintaining self—discipline, punctuality and responsibility towards self and society.

ﬂ??ﬂ%@ﬁ@ﬂ@@ﬁﬂ?ﬂ

l
Maintaining honesty.

3) Respecting and complying with regulations of institutions and society.
a) TRnddnfindedny
4) Possessing public consciousness.
5) fimudvaaziazinueanu
5) Willing to sacrifice and having perseverance.
1.2 35n3d0u
1.2 Teaching Strategies
1) aeulpedufuwuuiia Wodusegnsfimliumindne
1) Teaching and being a good role model for students.
2 ewansrlsinAme vl urudeuasmngu bervueomasia
2) Assigning students to work individually and in groups with clear deadline.
3) ussene/ AnUHUR/ nsalfiny)/ Aanssu (activity base)
3) Lecture/practice/using case study and activities.
1.3 35n1sUsziliuNa
1.3 Assessment Strategies
1) nsdadodnieaiuusyuu student attendance
1) Using Student Attendance system to check class attendance.
2) msdsrmiildSuteunnenaanfirivun
2) Submitting class assigcnments on time.
3) nsdeuiilésuneunneasuiu
3) Submitting all assignments.
4) finmsdsBaunasdeyaliegiagnsies
4) Citing references correctly.

2. Au5
Y



2. Knowledge
2.1 anufiidadldsu
2.1 Learning Outcomes Related to Knowledge
1) mmfgfﬁugmﬁmqsﬁﬂLLazmiﬂsgﬂa‘umi 150U LAswgha wazeudAstesiugsia
1) Possessing basic knowledge in business and entrepreneurship, financial, economics and
others that are related to business.
2) mvwidiagiinuzmsldnwilne Sangqugsiia wazawdy uavannsadeaslsedisliuszansnm
2) Possessing Thai language knowledge and skills, business English and other languages and
can communicate effectively.
3) arwifeiuinemans walulad ansauna gunweusTe uazdsnndey

4 eudingiulandagiu Aauiausssuy uagnmsasenindsmnudilanaznsegiiuiuvesiywd

)
3) Possessing knowledge of science, technology, information, health and environments.
)
4) Possessing global and arts and culture knowledge and awareness of understanding and
harmonious coexistence between human.

5) rdanadnlafusuduendunadiesuariinisufofimedsny

5) Possessing Knowledge and understanding of citizenship and social practice.
2.2 F/N3AIU

VT8 8AUTI8 NSAANEN UNUINEUYR an1unITalinaes ﬂ’lﬂsﬁﬂﬂmimﬁ?L%ﬁ]gULLazﬁﬂH’n}hu%UU
e-learning

2.2 Teaching Strategies

Teaching based on lecture, discussion, case studies, role-plays, simulation, use of software

programs and self-study via e-learning.

2.3 F/nsUsEiliuma
2.3 Assessment Strategies

1) Mmsthiauenuiild¥uneumng

1) Presenting assignments.
2) noaougoslunoaiou
2) Taking in-class quizzes.
3) #aunalenIAkazlaienia
3) Taking mid-term and final examinations.

4) AN AL NAEDUEUNIUTEUU e-learning

4) Studying and taking quizzes on e-learning.

3. Minggn1eleyaun
3. Cognitive Skills



3.1 vinyenelyygriifiaswamun

3.1 Learning Outcomes Related to Cognitive Skills

1) fianwuanunsalunisAnegnaduszuu
1) Being able to think systematically.
2) diauanusalun1shnasneassa
2) Possessing creativity.
3) fauanusalunisun ey lugniunisalaig o
3) Being able to solve problems in various situations.
4) mmmmmmmm%ﬂﬂﬂsum@ﬂi’ﬂummﬂiumau
)

4) Being able to apply knowledge to be used in daily life.
3.2 In15dau
nsgdfiny lasanu mauAtamn MITaesaniunsel eAUTIENay sEANaLDd
3.2 Teaching Strategies
Teaching based on case studies, projects, problems, simulation, discussion and brainstorming.
3.3 Fon1sUsEiliuna
daudas deunatinin wazasulavatenia lnsiudeaeuiildlunisinsizd nrsidrluld
NsanAvaNa Useiliunaiuvesinfn
3.3 Assessment Strategies
Evaluating students using quizzes, mid-term and final examinations with an emphasis on

analysis, application, and reasoning.

4. inyzANUENRUSIERIyARaLAaTANTURAYaU
4. Interpersonal Skills and Responsibility
4.1 vinwzaruduiusssninsyanauazauiuRnveuida i
4.1 Learning Outcomes Related to Interpersonal Skills and Responsibility
1) WawwinwrlunisasianuduiusseninadSeuiugiSeulaziSeududasy naonau a1u1savinany
s'mﬁ’w:i?ﬁulﬁﬁ
1) Developing interpersonal skills between learner and learner, learner and teacher as well as
being able to work well with others.
2) NNz
2) Developing leadership skills.
3) 1sWAE waziuilsanuAniiuuesidy
3) Respecting the others’ right and opinions.
4) anansausudalidnfuaounisalvay Samsssuiivannvany
)

4) Being able to adjust to various situations and cultures.



¥
g

5) ﬁqﬂﬁﬂmwﬁﬁmmSIuLLazﬂﬂsuaﬂ suadimnuannsalunsddaay
5) Possessing good personality both inside and outside and being able to socialize.
4.2 35 seou
4.2 Teaching Strategies
1) UBUMINBNUINULAE LLammﬂEjaJ WAZN1TULAUDNAIY
1) Assigning individual work, group work and presentations.
2) nsvhenssuaneluazmeuenumInende
2) Arranging activities both inside and outside the university.
3) @01UN1ITNAS
3) Simulations
4.3 Fn1sUTEiliuna
4.3 Assessment Strategies
1) ¥uuunaaeu on-line Tusguu e-learning
1) Taking on-line tests in e-learning system.
2) N5899IUNIUTZUY web board

)
)
)
2) Submitting assignments via web board.
3) UTgliun15ilauana 9y

)

3) Evaluating presentations.

5. inwen15eseiiBeiaay Medeans wazmsldmaluladansauna
5. Numerical Analysis, Communication and Information Technology Skills
5.1 Minwgmsdeseiidsiiay msdeas waznsiiinaluladansaumaiidosiau
5.1 Learning Outcomes related to Numerical Analysis, Communication and Information Technology
Skills
1) Ain¥eN1SANAILIALAZIATIZALTIA LAY
1) Being able to use numerical calculation and analysis skills.
2) finwrlunsdeans leua niswa nsils mssu wazmaiBeu Tnensviaungy

N
Communicating using speaking, listening, reading and writing skills through working in groups.

N

)

)

)

3) YinweNsAUAUTEYARN internet

3) Being able to search for information on the Internet.

4) inwgnsldlusunsudniasunasiaiosilosns q ediuia 3iasev wanadeya aiisde waz
Unaus

4) Possessing skills in using software packages and tools to calculate, analyze, interpret data,

create media and present.

5) vinwensldaunsal nsdeans wasmsiteuisiedouazimaluladadislnl



5) Possessing skills in using devices, communication and learning with modern media and
technology.
6) sinwzlumaiausdeya Tneldsuuuy invesdle wazmaluladivnzan
6) Being able to present information using appropriate forms, tools and technologies.
5.2 35n1580U
5.2 Teaching Strategies
1) woumnenuliin@nedndumenueinlusunsudnsagy
1
2

Assigning work that students can practice by themselves from applications or software programs.

a

)
)
) mauwmamwauamm website uazdanisdou e- learning IG]EJLuu"UE]ZJaL“NWJLa"ULLa“ﬂQ 91989
2) Assigning students to search for information on websites and e-learning, emphasizing numerical
and statistical data.
3) Anvinuenianisdoans
3) Practicing communication skills.
5.3 35n15Usziliuna
5.3 Assessment Strategies
1) 9 wazidiauslagldmalulageng o
1) Writing reports and presenting using various technologies.
2)
2)

TUUENTINwELUU on-line

W
Doing exercises on-line.

12. wnuiluanINsnsEaBAMUTURAYEUNIASEIUNANS B INMANgATd5183n (Learning Outcome)
12. Curriculum Mapping of Learning Outcomes from Curriculum to Courses
1.AUETIN 385554
1. Ethics and Morals
1) 13y A59RDLIa1 ANUSURATEURDAULDILAEEIAL

1) Maintaining self-discipline, punctuality and responsibility towards self and society.

6

ﬂ’J’]lId’E] vﬁ]EJG]E)VIUTW

N

i
2) Maintaining honesty.
3 Respectlng and complying with regulations of institutions and society.
a) fRndiinfindedny
4) Possessing public consciousness.
5

5

) 4
)
)
)
3) wnsnngseiley wazdeUsduveddiusiy
)
)
)
) fienuidudasiaziininuoany
)

Willing to sacrifice and having perseverance.



2.A7703
2. Knowledge

1) AnudiugudugiauasnisUszneuns My nsvgie waranuiiAsadostugsia

1) Possessing basic knowledge in business and entrepreneurship, financial, economics and

others that are related to business.
2) mnuduagiinwensldmwilng Sanqugsiia uazawidu wavanunsadeansidedieiiussansnm
2) Possessing Thai language knowledge and skills, business English and other languages and
can communicate effectively.

3) mwiiReiuinemans melulad asauwa quainewsle uazduaden
3
a4

)

) Possessing knowledge of science, technology, information, health and environments.

) anufiieaiulaniagiiu Aautamsssu wazmsmseviindeanudlauaznsegsanfuvesyud

4) Possessing global and arts and culture knowledge and awareness of understanding and
harmonious coexistence between human.

5) mudpradilafiugudunnudunadienayiinsufoamedsan

5) Possessing Knowledge and understanding of citizenship and social practice.

3. Ninwenelayayn
3. Cognitive Skills
1
1
2

) finnuanunsalunsanegradusyuu

) B

)
2)

)

)

)

eing able to think systematically.
fAnuaunsalun1sfnasneassa
Possessing creativity.
3
3
a4

finuanansalunisunteuluaniunisalang o
Being able to solve problems in various situations.
fianuanunsatanuiludssendldluiinusedniu

B

4) Being able to apply knowledge to be used in daily life.

4.91N¥LAMUFUNUTIENTNYARALATANSTURAYDU
4. Interpersonal Skills and Responsibility
1) WawwinwrlunsasianuduiusseniafiSeududiSounaziSouiudaey naanau a1unsavienu
SafugBuled
1) Developing interpersonal skills between learner and learner, learner and teacher as well as
being able to work well with others.
2) AN

2) Developing leadership skills.



3) 1WA waziuilsanufAniiuvesidy

3) Respecting the others’ right and opinions.

4) ansnsausuiilidnduanunisaluag Sausssuiivainvane
)
)
)

4) Being able to adjust to various situations and cultures.

S

fyndnamiarameluasmeusn sausdauannsolumaddae
5) Possessing good personality both inside and outside and being able to socialize.
5. inwen1sieseiideiaay n1sdedns uazmsldnaluladansaumnea
5. Numerical Analysis, Communication and Information Technology Skills
1) Ainwen1TANAILIALAE IATIZTIAILEY
1) Being able to use numerical calculation and analysis skills.

2) vinwglunsieans laun mMaya nMsils M58 waznsdeu lnensiaungs

N

@ &

)

)

)N

) Communicating using speaking, listening, reading and writing skills through working in groups.

3) yinweNsAUAUTRLADIN internet

3) Being able to search for information on the Intermet.

a) vinwgmslalusunsudi3aguuasiaiesiiosns 4 Wed i Tins1edi uwanateya ai1ede way
daus

4) Possessing skills in using software packages and tools to calculate, analyze, interpret data,
create media and present.

5) sinwzmsldgunsal msdeans uaznsiGouiimedeuasmaluladadill

5) Possessing skills in using devices, communication and learning with modern media and
technology.

6) inwrlunmshiauedeya Iagldguiuy intesdle uazmaluladiivangas

6) Being able to present information using appropriate forms, tools and technologies.



WHUTILEAINITNTZANYANUTURAYBUNINTTIUNANITIUIIINVANEGATET183v (Curriculum Mapping)
neIANY LU nangasUTuUTe we. 2564 seauUSya1es uminendeenisaning (Uiulsadndesaseil)
(General Education Courses: Revised Edition 2021, Undergraduate Level, University of the Thai Chamber of Commerce)

® anusuRavoUnan (Primary Responsibility) O anusuiinvauses (Secondary Responsibility)

BV G 318397 ARISITN V3TN Aug inwenadeyayn finyzANNFuNUSIERINyAna Vinwen1siiseiidedaiay nsdeans
3 Course Name Ethics and Morals Knowledge Cognitive Skills HAZAUTURATOU waznsldwaluladansaume
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
1 2 3 a 5 1 2 3 a 5 1 2 3 4 1 2 3 4 5 1 2 3 a4 5 6

KRN YINLW - dun 1

18391 WIDINY

GEO71 | nmwdanguiiiensdoansu
PAnUszdriu
(English for Everyday

Communication)

GEO72 | awidangugsnaliiensdeans
UIBF 1
(Business English for International

Communication 1)

GEO73 | awidangugsnatiiennsdeans
UNYIF 2
(Business English for International

Communication 2)




e 318397 ARISITH F3LFTIU Aug vinwemadayqyn finyzANNFuNUSIEnINyAna finYen15ATLMTIANAY N15HENS
3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 3 4 2 3 1 2 3 4 5 1 2 3 4 5 6
183gINIALNISUSENBUNTS
GE101 | msUszneumsiduindounis
uInnIIY
. OO O [ ) e | O |O O| e O
(Innovation-Driven
Entrepreneurship)
GE120 | 91ngudgnisdugls
O|0O O o e O |O O| e O
(From Zero to Hero)
GE124 | widluddidnnsetindilesiu
, Ole|e o o [ [ e (o | o [ ®e o o | o
(Introduction to E-Commerce)
GE137 | msAeansinis
. . ® ®
(Business Communication)
GE138 | AnujiUewiuiediugsia
‘ . ® O [
(Introduction to Business)
GE154 | msAndeuimnssuynsfavaiiiogsia
(Digital Innovative Thinking for ® | O o o O @)
Business)
ynAvANEINlY - daudl 2
1) nguaug
1.1) ngugsiauazn1susznaunis (Business
and Entrepreneurship)
GE104 | g3niveeulal
. , C|e [ ) ) e | O |O O| O [ )
(Online Business)




e 318397 ARISITH F3LFTIU Aug vinwemadayqyn finyzANNFuNUSIEnINyAna finYen15ATLMTIANAY N15HENS

3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills

1 2 3 4 5 1 2 3 4 5 1 2 3 4 1 2 3 4 5 1 2 3 a4 5 6
GE105 | nguaneilesiudmivgusenaunis
e O o | o O @) O [ ] [ @) o o O o
(Law for Entrepreneurs)
GE106 | ngvinawdivddiannsedng
(] ([ o (@) [ ] o o o | e (] ([ J
(E-Commerce Law)
GE107 | msamulusaiananning
. ® O ] e O O] O o
(Trading and Investment)
GE108 | msudmsanuiiads
L O o e O O] O )
(Wealth Management)
GE109 | g3heommsifleguammiayeinuay
(Food Business for Wellness and o O (] | O O O O O
Beauty)
GE110 | dunfigfilemsuszneuns
) O O [ O | e O|l e | @ O

(Right View Entrepreneurship)

GE111 | lasensuinnssuiduindeuda
HUsznauns 1
(Entrepreneurial Driven Innovation

Project 1)

GE112 | Tasemsudnnssuiituindauss
HUsznouns 2

(Entrepreneurial Driven Innovation

Project 2)




e 318397 ARISITH F3LFTIU Aug vinwemadayqyn finyzANNFuNUSIEnINyAna inwensianeideiaay n1sdeans
3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 2 3 4 2 3 1 2 3 4 5 1 2 3 a4 5 6
GE113 | Tassnsuimnssuiiduindeush
HUsznauns 3
o , O|O| e (O NONNG®) o (o e 6 O |  O|0O|lOC | @ O |O|O| O
(Entrepreneurial Driven Innovation
Project 3)
GE114 | Tasanisuseneumsitundoulne
winnssu 1 Ol0 |0 O |00 o ] ® 6 O | O |0Ol]OC || O |®@|O| O
(IDE Project 1)
GE115 | lasanisuszneunsituedoulng
uinnTTu 2 O|0| e O |00 e o ® | 6 O | OO0l O || O|O0O|0O]| O
(IDE Project 1)
GE116 | mytyddmiuduseneunis
. ORNORNG O |00 O | O ®¢ O/l O | O |O|le® OlO|O|O| O
(Accounting for Entrepreneur)
GE117 | waswghavesUszwmelueide
: : : ©) [ O | O ° @)
(Economies of Asian Countries)
GE118 | Jawhafiodsnu
i O|O| e (ONONNG®) e O ®e O O | O |e|]OC | O |O|O| e
(Social Enterprise)
GE119 | irsugmansguslan
. O O O ° °
(Consumer Economics)
GE122 | msthiauegsiatilessasmu
. ORNO) ® ) e O ) O
(Intensive Pitching Workshop)




e 318397 ARISITH F3LFTIU Aug vinwemadayqyn finyzANNFuNUSIEnINyAna inwensianeideiaay n1sdeans
3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 3 4 1 2 3 1 2 3 4 5 1 2 3 4 5 6
GE123 | Wugun1siu
. . ©) e O @) °
(Basics of Finance)
GE126 | gshauasmsAlueaamside
. . . O O O O O
(Business and Commerce in Australia)
GE130 | nsnBeinsdmsudszineeaansdy
. . O O O O
(Australia Taxation)
GE131 | nguanegsiavssmmeaanside
o O O O O
(Australia Business Law)
GE132 | nguanegsnavszimaieuun
. O O O O
(Myanmar Business Law)
GE133 | msfnBensdmsuusemeadiouun
. O O O O
(Myanmar Taxation)
GE134 | gsnauazinusssuelsy
) @) (@) ] O
(European Business and Cultures)
GE135 | gsnauazinusssuieide
. . @) @) o O
(Asian Business and Cultures)
GE136 | gsnausednmssndu
. . @) @) o O
(China Business and Cultures)
GE139 | Msdeansmsnanauuuysannts @) O O °
(Integrated Marketing Communication)
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3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
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1 2 3 4 5 1 2 3 4 5 1 2 3 4 1 2 3 4 5 1 2 3 a4 5 6
GE140 | mswaniilermudsdy
. e o O o oo o| O O @) e O O| @ O
(Sustainable Development)
GE141 | msdeansiiegsiomviendion
_ . ©) O O O )
(Tourism Communication)
GE142 | M39ankuuusms
[} [} (] @) [ @) O @) @)
(Service Design)
GE143 | amAadluaugsia
. . [} [} @) (] O O O @) @) [ @) O [ O @) @)
(Business Rhetoric)
GE144 | madsuitensadisnménuaimagsia
N _ _ o | o o) ° o) ° o) o o) ° o o) o)
(Writing for Creating Business Image)
GE145 | ngunedanndemiesiu
[ N ) O ) @) O ® | O O O] O Oo| O

(Introduction to Environment Law)

GE146 | ngmaneduAsasuslnALasAIy
Suinveulunanfnridediu

(Introduction to Consumer e | ©o O o O O o O O O| O O O
Protection Law and Product

Liability Law)

GE147 | NQuaneifgniue¥Inssuniegsna
e
(Introduction to Law of Business

Crime)
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3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 3 4 1 2 3 1 2 3 4 5 1 2 3 4 5 6
GE148 ﬂg‘mmmﬁ'mﬁ’wé’nw%’wél,l,amam
nannswdlosdu
. " ® O O O O O Oo| O ol O
(Introduction to Securities and
Securities Exchange Law)
GE149 ﬂgwmalﬁmﬁ’umsamuswiwﬂmwﬂ
oy
. , [ ) O O O O O O| O O| O
(Introduction to International
Investment Law)
GE150 | nQumangfuAsesdayadiuynma
. ) @) O @) O O Oo| O O
(Personal Data Protection Law)
GE151 | m3dnnnsgsnafiun
. O|0O e o O @) O |O| O O |O0| O
(Sports Business Management)
GE152 | msdnnsgsfiagemdsdu ° O O °® °
(Business Management for
Sustainability)
GE153 mﬁmmv*imauamm%‘luﬁd (@] [ ] [ ] O O O (@]
(Festival and Special Event
Management)
GE359 | msdmmsiiissiouei [ ) @) @) () @) @) O O |O| O ol O
(Museum Management)
GE370 | viesdufiunsassassausmms o) ° o) ° o o)
TsII
(Local and Creative Cultural Products)
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3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 a 3 a 1 2 3 1 2 3 4 5 1 2 3 a4 5 6
GE455 | nguinewingawnalayan
L { L ] { [ | e [ [
(Intellectual Property Law)
GE456 ms‘viaan?'iEnl,%agﬁmam%uasi’@uuﬁssm
_ ol e ° o o
(Geography and Cultural Tourism)
1.2) nguinenmans melulad uadauindon
GE202 | uimnssumamaluladasisl
. ) ) O O O
(Modern Innovation Technology)
GE203 | M3Pngednsendmsiugsna
. . . o O O ) O O
(Analytical Thinking for Business)
GE204 | \nunsovasesy o
(Smart Farming)
GE205 | ndndnsiiedosdonailoqunmuas O o A O o O O
AT
(Cosmetic Products for Health and
Beauty)
GE209 | gsivveesleifa i i i i
(Recycling Business)
GE211 | msuduiuuazanuiiasidu ° o o ® o o
1osdu
(Counting and Elementary
Probability)
GE212 | #uguadh . ° . 9) o o o
(Basics of Statistics)
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Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills

1 2 3 4 5 1 2 3 4 5 1 2 3 4 1 2 3 4 5 1 2 3 a4 5 6
GE214 | mysnzventinAans o . . o o . o

(Foundations of Mathematical

Logic)

GE216 | WumdinTeiay

(Linear Algebra)

GE223 | \msugnavauiiey

(Circular Economy)

GE224 | msasedisvinunananeivfunay
Inganisallusuian o olol o ° ° ° o o) o) o) o

(Living in Disaster and Future Crisis)

GE225 | Ininendawindeniuauniie o o ° ° o o | o o] o
(Environmental Psychology and

Well-being)

GE226 | Tinuywdiunisnsentininig o o|o| o ° ° ° o| o o o| o

walulad
(Human Life and Technology

Awareness)
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Course Course Name Ethics and Morals Knowledge Cognitive Skills qﬂﬂauazmw%'uﬁwau waznsltmaluladansaune
Code Interpersonal Skills and Numerical Analysis, Communication
Responsibility and Information Technology Skills
1 2 3 415 1 2 3 a 5 1 2 3 a 1 2 3 4 5 1 2 3 14 5 6
= R S
GE230 | mswmewtauaidosdn
N O ° ) ° O1l]O ° ° o (o o °
(Introduction to Data Analytics)
P
GE231 | Yaynszdugiiasen
(Introduction to Artificial @) [ ) [ ) [ ) O O [ ) ° [ B ) ) [
Intelligence)
GE232 | allamanswugIwdmsuiainssy
NI
®) Ol e | OO O | e (@) O|]O0 ]| O o (@) O |O
(Fundamental Mathematics for
Financial Engineering)
GE461 | Awndenluondeu
(] (] @) @) O ©) @)
(ASEAN Environment)
1.3) ngugun oy
GE206 | piidayarasulnsing
| _ ° olKe ° o e|O O o)
(Thai Herbs Wisdom)
GE217 | mswuygunmiessiu
[ ] [ ] ( ] [ ] )
(Basic of Health Rehabilitation)
GE218 ﬂﬂiﬁ@ﬂﬁr’?}@ﬁumm
[ ] [ ] ( ] [ ] )
(Health Communication)
GE219 | Msas1eaSuaunInggaony
(Health Promotion in Older P P PY PY o
Persons)
GE220 | d@viveimssenmasnienossiu
[ J [ J [ J [ J o
(Basic of Physiology for Exercises)
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2 3 4 3 4 2 3 1 2 3 q 5 1 2 3 4 5 6
GE221 ms'ﬂguwmmaLLaxmi@LLa‘*ﬁwﬁugm
(Basic of First Aid Caring) i ©
GE222 | msduaSuinemansavnin
(Health Science Promotion) i ©
GE227 | gunmaniugu
(Adolescence's Mental Health) o o c|e ©|0
GE228 | Iminenasounil Finasouniiuay
LWAIRNEN
(Family Psychology, Family Life o o ® 0 ©|©
and Sex Education)
GE229 | WOaNINg1LazNITORAREI0Y
(Gerontology and Elderly Care) o © ¢ 0 © © ©|0
GE233 | wzaaiuiiuang o ° e O o o ©c | O ° o o
(Anti-aging with Foods)
GE234 ﬁuﬁﬁgm O [ e | O (@) (@] O (@) O | e O O
(Eat Well and Be Happy)
GE404 | ImInenivsu ° ° e O o|o
(Adolescent Psychology)
GE405 | F@Inenwmuinig PY PY e O olo
(Developmental Psychology)
GE4LL | NMSguaguaTMuas AN O O d O o O O
(Health and Beauty Care)
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Code Responsibility and Information Technology Skills
1 2 3 a 5 1 2 3 a 5 1 2 3 a 1 2 3 a 5 1 2 3 a4 5 6

1.4) ngudgunssAansuaz sy
(Aesthetics and Culture)

1.4.1) ngulve@ne (Thai Studies)

GE310 | wgdadine
(Thai Classical Dance) ® | O ([ ) O O O

GE318 | nsaviaunaginasiutnulne

(Thai Folk Games and Songs) ® | O [ ] O O O
GE355 | Usyiarnanidemulvendauasunlas 0O Y ° e} o | o ol o
N15UNATDY

(History of Thailand’s Society after

Revolution)

GE368 | pRvuai1eassa o | o o o ') e ° o) o) o | o O] O o)

(Creative Folklore)

GE373 | Uszindluazinenialudaulne e | O Py PY ololo ol o
(Tradition and Festival in Thailand)

GE452 | wenisiineuasunInendevess ) @) ° @) @) ] @) @) O 0|0 Oo| O
(TCC and Our UTCQ)

GE457 | pii-UsgiRmansnmsvieadivalne ol e ° ° o |l o ol o
(Geography and History for Thai

Tourism)
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3 Course Name Ethics and Morals Knowledge Cognitive Skills yARALATANTURAYBY waznsidwaluladasaumned
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 3 4 1 2 3 1 2 3 q 1 2 3 q 5 6
GE317 | Aauzidnwal
o [ ] @] [ ] @] @] O @]
(Art Appreciation)
GE351 | Tusssudszaniien
O [ ] @] @] @] O @]
(Popular Culture) )
GE352 | Aevuifivendou
. . [ ] @] [ ] O [ ] @] @] O @] O O
(ASEAN Entertainment Media)
GE353 | Aauimusssuenduu PY PY 0o o | o ol o
(ASEAN Cultures)
GE354 | 3vSwadausssusraniludalsine L O @) o O (@) ©) O |O]|O (@) (@)
(Foreign Culture Influence on Thai
Arts)
GE356 | gaunisaladieunfvesiu ® o) O ° O @) O O |O]|O O] O
(China’s National Ideology)
GE357 | wisnisailfagtuvedlan ol e PY PY ol o ol o
(Current World Events)
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1 2 3 4 5 1 2 3 4 5 1 2 3 q 1 2 3 q 5 1 2 3 4 5 6
GE358 | nzvaten1w
. . ([ J [ J @] [ J @] O @] @] O @] @] O @] O O
(Multilingualism)
GE360 | USwgmeiumn
. @] [ ] [ J @] @] O @]
(Western Philosophy)
GE361 | USvgnziusen
. @] [ ] [ J @] @] O @]
(Eastern Philosophy)
GE362 | Tausssun
O [ ] @] @] O
(Tea Culture)
GE365 | madwazmsiwiiinvessnilveite
aneiululszimalne
(Chinese Shrine and Chinese God 'e) le) e} Y 'e) Y 'e) e} Ol o o)
Worship of Chinese-Thai People in
Thailand)
GE366 | avuvainviangvesnguyfnugly o| e ° ° o |o]o o] o
Fapailng
(Fthnic Diversity in Thai Society)
GE367 | anuvainvatgmanaludadlne o| e ° ° o |o|o o | o
(Gender Diversity in Thai Society)
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M Course Name Ethics and Morals Knowledge Cognitive Skills UAARLAZAINTURAYDU waznsliwmaluladansaume
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills

1 2 3 4 5 1 2 3 4 5 1 2 3 4 1 2 3 [ 5 1 2 3 a4 5 6
GE369 | lusaumivesivewazUssinalnalfes
Archaeology in Thailand and ° ° e} ) ® @) e} O @) @)
Neighboring Countries)
GE374 | UsgiRranivesnineiy
[ ) ) @] [ ) O O [ O O O o | O O O
(History of Photography)
GE375 | UsiRemansweiiudu
[ ) ) @] [ ) O O [ O O O o | O O O
(Animation History)
GE378 | aaurwedlan
[ ) ) @] [ ) O O [ O O O o | O O O
(World Religions)
GE382 | sfasy 1nud eflwedu
[ ] [ J @] O [ ] O O @] O (@] (@] [ ] O
(Manga, games, and J-anime)
GE383 | mmeuniuasd3sdiu
[ ] [ J @] O [ ] O O @] O O O [ ] O
(Japanese films and series)
GE384 | anuundlmiduguvudnulan
(New Normal and Global o) [ [ @) [ ¢) ¢) o) ¢)
Community)
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Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
1 2 3 4 5 1 2 3 4 5 1 2 3 q 1 2 3 q 5 1 2 3 4 5 6
GE385 | m3dnnisgsnadiumusssy
) ] O O ] ° [
(Business Management Cross Cultures)
GE386 | Anuilosiuiodung ueonidesls
Anwn
' ' ° ° o) ° o | o o| o
(Introduction to South East Asia
Studies)
GE387 | wmUnsaluninuazlandaqgiu
(Greek Mythology and the Modern ° ° 0 ° ) e) ) o) @) @) ) @) o) o)
World)
GE388 | ileysyrdu
° ° o) o) o) o| o o) o)
(Chinese Wisdom)
GE389 | mrwiifeaifudayiansssuiu
° ° o) o) o) o| o o) o)
(Understanding Chinese Culture)
GE390 | dwmuiusinade
° ° o) o) o) o| o o) o)
(Contemporary Chinese Society)
1.5) nquenudunaidies (Civic Literacy)
GE102 | 939533ugsNmarANUSURATEUsD
GSGH
O O [ ) [ O @] O O [ ) [ ) Ol O ° O O
(Business Ethics and Social
Responsibility)
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A Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 a 3 a 2 3 1 2 3 4 5 1 2 3 a4 5 6
GE414 | szuunazdeny
o | O @) ° O O [ ° O ° O ) O @)
(Systems and Society)
GE451 | MamsuBansssnen
O @] O O @]
(Knowledge of the King)
GE453 | demunuilodenufidsdu
(Social Studies for Sustainable Ol o e} e) o) e}
Society)
GE454 | nguanedmiuiinusedniu
[ @] O @] O O O O O O
(Law for Everyday Life)
GE462 | TWuSITUAIUYATH
. ) [ J o | @ @] O O @]
(Anti-Corruption Culture)
GE463 | msiwiwiunismedudu
e | O | e O | O O O [ O O O O O ° [ ) o | O O
(Understanding Corruption)
GEd6d ﬁf\]ﬂiimﬁagﬁﬂmﬁﬁ%’]ﬂaiiﬁ
(Creative Corporate Social O|O | e O | O ] O ° O O O ° O O O o | O °
Responsibilities)
GE465 | MsUIASYNTU
O o | @ @] [ J @] O O @]
(Community Service)
Geds7 | Jaymdsnailnelutiagiu
(Social Problems in Thai Society) O | O [ ] O e) e) O
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A Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills

1 2 3 a 5 1 2 3 a 5 1 2 3 a 1 2 3 4 5 1 2 3 a4 5 6

GEa68 | Uswanmsilestumndsesng
(Political Philosophy and o ° ° o) o) o) ¢} o)

Everything)

2) nquvinuzuazianAf (Skills and Attitude)

2.1) ngun1wvaslan (World Language)

GE006 | mwnuiadiiiensaedns

o e | e | 0| O o) ° o) o) ° ° o) ° o) o)
(Malay for Communication)
GE008 | nmwnidlsusniiansdedns
o e |®e | 0| O o) ° o) o) ° ° o) ° o) o)
(Myanmar for Communication)
GEO14 | mwnudifian1sdesns
o o | o ° o) ° ° ° ° o) o) o)
(Korean for Communication)
GE059 | nserunwineilesdu
_ _ _ o | o ° ° ° ° o) o) o)
(Basic Thai Reading)
GE060 | msideunwilneilosdu
_ S o | o ° ° ° ° o o o
(Basic Thai Writing)
GE061 | nserunazmsileuntwineids
ehialaub
o | o ° ° ° ° o) o) o)

(Academic Thai Reading and
Writing)

GE062 | nwlneiienisdeans

(Thai for Communication) ™ ° ° ° ° ) o) o) o)
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1 2 3 a 5 1 2 3 a 5 1 2 3 a 1 2 3 4 5 1 2 3 a4 5 6
GE063 | msilawazniswaniwiive
o _ o | o ° ° ° e | O o) o)
(Thai Listening and Speaking)
GEO64 | nseanidesnwdingy
' o e | O ol| e ol| o ° ° o e | © o
(English Pronunciation)
GEO74 | mwdangudmiuiion1tn
. . [ [ ] (©] [ O (@] @) O [ J (@] @) [ ] (@] @) O [ ]
(English for the Professionals)
GEO75 | dnnumundenguiifiusslom
S ° ° o ° ° o o o o
(English Idiom Advantage)
GE076 | mwidangudwiuguseneuns
widvgiannselind
. [ J [ J [ J [ ] @] [ J [ ] @] @] [ J (@] [ J O O
(English for e-commerce
entrepreneur)
GE077 | nisldwevviadidlefnudly
Awdangy
o ‘ ) ° o) ° o) o ° o)
(Application of Lexical Analysis
Tools)
GEO78 | n1seenideantwndsngudmivdouay
27T
(English Pronunciation for the ) ) ) ) 0] @) @) @) O @) O @) @) O O
Media and Careers)
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Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 a 3 a 2 3 1 2 3 4 5 1 2 3 a4 5 6
GEO79 mmﬁaﬂqmﬁamiﬁ’mmmswwﬁ
Fuius Ce) o o e | 0| O o | o ° o o
(English for work and socializing)
GE080 | mwidanguiiionsuiinseusio
dapy
' _ olo| e ° ° o o | o] o ° o o
(English for Corporate Social
Responsibility)
GE081 | mwnludsrunaria
- ' ° ° e | O o) o)
(Language in Digital Society)
GE082 | mwilneiilonusungmang
X [ J @] O (@] O O O O O
(Thai for Law Careers)
GE083 mi?f@ﬁﬂmﬁxmiﬁﬂLﬁuawwaqiﬁﬂ
ag138lo01TN
o _ ° ° e | © o °
(Communication and Professional
Business Presentations)
GE084 ﬂWHWIWHLLagi’WUﬁiiN
) ° ° e | © o) o)
(Thai Language and Culture)
GE085 | muwilneuateds
o , , ° ° o) o o] o o) o)
(Multidimensional Thai Language)
GE086 | AMwINIMENUAIILIL
(Korean and K-Beauty Business) ° o o o} o) o ) o}




BV G 318397 ARISITH F3LFTIU A3 vinwenaleyayn finyzANNFuNUSIEnINyAna inwensianeideiaay n1sdeans
A Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaune
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Code Responsibility and Information Technology Skills
2 3 a 3 a 2 3 1 2 3 4 5 1 2 3 a4 5 6
GE087 | wimnszudniteann1nals
: O @] @] O O (@] O @] O [ ] (@]
(Packing for South Korea)
GE088 | wa-Jouiuin@id
. [ J O @) @) [ J @) @)
(K-Pop and K-Series)
GE089 mmzﬂﬂmﬁamsawmLLazmi
deans
. [ J @] @] [ J @] O @] [ J O
(Japanese for Conversation and
Communication)
GE090 | uienszitnilendiu
: ©) O O @) @) O @) O @) [ J O
(Packing for Japan)
GE091 | mwdandeulossiu
) _ e | o |oO o o ° o o e | © o
(Italian Language for Beginners)
GE092 | miswdainas
_ , o ° ° o) o | o ol| o o
(Translation of Song Lyrics)
GE093 | mwnIudmiuTinuszdniu
, , ° o) o) ° ° o
(Chinese for Everyday Life)
GE094 | WaunsileuaznInnn1wiu
1Wesu
o S ° o) o o) o] o o) o)
(Basic Chinese Listening and
Speaking Practice)
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A Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis,
Code Responsibility Communication and Information
Technology Skills
2 3 4 3 4 1 2 3 1 2 3 4 5 1 2 3 a4 5 6
2.2) nguiineen1sEBuiuazuInnNTN
GE052 | n15@aulasanisnisivinisuas iy
(Research and Academic Project e | O|O O O [ O ° O O
Writing)
GE053 | N1581uMazNSWEUN1NgIng
] e | 0| O o) o) o) o) ° o) o) o)
(Business Reading and Writing)
GE055 | ¥inwegmsnauazn1suIaueI
) ] ] e | 0| O o) o) ° o) o) o) o)
(Speaking and Presentation Skills)
GEO56 | msAeanssewineTansssy
O [ ] O [ ] ([ ]
(Intercultural Communication)
GE058 | msianiGesinude
O O ® O [
(Transmedia Storytelling)
GE067 ‘VTmysmiﬂWLauaLLazmiwjmTuﬁ
A58
OO | O O | O O [ ) O @] O O O O O ° O o | O °
(Presentation and Public Speaking
Skills)
GE068 | n1sifpunasn1sulLaueids
AInerenans
) (@) [ O O @] O o @) O
(Scientific Writing and Presenting)
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Technology Skills
1 2 3 a 5 1 2 3 a 5 1 2 3 a 1 2 3 4 5 1 2 3 a4 5 6
GE069 | maideunmsianFesuarn1sUfod
2819@519855A
) e | O|O @] ® O O [ ) [ O ° O O
(Creative Writing, Storytelling, and
Performing)
GEO70 ASRAY mi?iamil,l,a:miaamwu
(Interpretation, Communication , ) e | OO O L] O O ] ® O ° O O O
and Design)
GE103 | n15ARNRRNLUY
) O | O @] ] @] [ ° @] [ ) O O O ® O
(Design Thinking)
GE127 | misdamsuinnssuluannzlanday
1A38978
. e (OO o| e |0 o | o o) e | O |O ol e o
(Global and Networked Innovation
Management)
GE128 | uinnssu AuAnas9asIALazNIg
Usgnauns
, . e OO o| e |oO o | o o e | OO o| e 0
(Innovation Creativity and
Entrepreneurship)
GE305 m'ﬁﬁmmazmuazmwaum%
_ _ o ° ol e o o ol e
(Interpretation of Drama and Film)
GE402 | Walannigdenuuvienisieus
) , ‘ o|lo|e]o o ol o o o ° ° ol| o ol| o
(Discovery of Learning Society)
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A Course Name Ethics and Morals Knowledge Cognitive Skills wazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis,
Code Responsibility Communication and Information
Technology Skills
1 2 3 4 5 1 2 3 4 5 1 2 3 q 1 2 3 4 5 1 2 3 4 5 6
GE413 | n1sAnlBsadeassAnazidsinineg
(Applied Creative and Critical ) e | OO O L] O O ] ] ® O ° O O
Thinking)
GE901 | Aesivasibnarassnnssudnass
(Contemporary Media and ° ° ) ) o) o) ) @) o) o [ ) ) )
Selected Literature)
GE902 | msadeassmssansinesulay
. o o | o ° ° o o ol e o | o
(Creating Online Literature)
GE903 | mudnadsassdiiiensiiiaue
[ ] O @] @] [ ] O O [ ] @] @] O (@] O O (@] O [ J
(Creativity for Presentations)
GE904 | vinwensleiniiuaveiuneidanagns
(Debate Skills and Strategic ° ° ° o) o) o) 0 °
Argumentation)
GE905 | m3iSeujuenvieaisey
. . [} @) O @) O O [} O [ J O [ O ©) ©)
(Out - of - School Literacies)
GE906 | avAsviuuazAauraiiassdiitants
W
. [ J [ [ J O [ J O ©) [ J O ([ ] @) O @) O
(Puppetry and Creative Art for
Development)
GE907 | msleunsumusiiiudenisa
[ ] [ J O [ ] @] [ J O [ ] @] @] O O @] O O
(Content Writing for Digital Media)




EVG] 519391 ANMSTTU TIYFITU A3 inwemadeyan vinszanuduwusszndneyana | vinwenisiesiziidaiaay nsdesns
A Course Name Ethics and Morals Knowledge Cognitive Skills wazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis,
Code Responsibility Communication and Information
Technology Skills
1 2 3 a 5 1 2 3 a 5 1 2 3 a 1 2 3 4 5 1 2 3 a4 5 6
GE908 | n1s3inAufuaraniuiiviesiiierlud
FuaLE
o | o o ° o) ° o ° o) ° o o) o o
(Product and Tourist Attraction
Review in Contemporary Media)
GE909 | madeuaniudludendsa
. o . o | o ° o | o o o o e | © o| o
(Script Writing in Digital Media)
GE910 | ou (1) 1Ju
[} [ [ J [ [ J O O @) [
Read Effectively
2.3) nguinuzdudeuazmaluladansaumne
GE057 | tingnawaliies
O O O [} [
(Citizen Report)
GE207 | wialuladfdvia
a o ° . o e | 0|0 ] oO o
(Digital Technology)
GE208 | wnuddvia
- o ° ° o e | O o o o
(Digital Games)
GE210 | ugumsideulusunsy
O ° [ ) ® O @] @] O O [ ]
(Foundation of Programming)
GE213 | fugrureufiues
O [ [ @] [ O @] @] O
(Basic of Computers)




e 31839 ADISIIN 35T A3 inwemadeyan inwzANNduNUssEndeyana fin¥eN15ATEMTYIAUAY N15HENS

3 Course Name Ethics and Morals Knowledge Cognitive Skills nazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills

1 2 3 4 5 1 2 3 4 5 1 2 3 4 1 2 3 [ 5 1 2 3 4 5 6

GE215 | NugrumdinA1ansideneuiiames

(Mathematical Foundations of fe) ° ° 0 0 ° 0
Computing)

GE401 | vinwensiansaumaludanufiva
(Information Literacy Skills in Digital | © o) ) o) o) ) ) @) o) o | o @)

Society)

o

GE403 | vinwemsiwiviudeuasdsnuidvia
(Media Literacy Skills)

GE921 | nsAndemuialudinusesniu

(Computation Thinking in Life)

GE922 | msdmnmisansaunamelusunsy
dnsagu
(Data and Information Manager by

Application)

GE923 | ialuladAdviaifiowrsugiawasdany
(Digital Technology for Economy ° o o ) o) ° o )

and Social)

o

GE924 | euma1avnaRITiadmsuNvinay
adel

(Digital Intelligence for Modemn

Workplace)




EVG] 519391 ANMSTTU TUFIIU A3 inwemadeyan inwzANNduNussEndeyana Vinsznsieseidediaey msdesns
A Course Name Ethics and Morals Knowledge Cognitive Skills wazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 3 4 2 3 1 2 3 4 5 1 2 3 a4 5 6
GE925 | FnsnssuiugIuAiva
C| e [ J [ J [ [ J @) [ ] @) [ J @) [ J [ J
(Fundamentals of Digital Painting)
GE926 | BwiasiiiauainsTwas
° @) ° O ° o ° o | o °
(Internet of Things)
2.4) nguvinwiinuazn1vineu
GE121 ﬁugwumw%mﬁmmimmm
. ) @) @) O O O | 0| O O O
(Foundation of Self-Management)
GE406 | 39INe1AunIsUTIITAULY
o) o) o o ° o o)
(Psychology for Self-Management)
GE407 | 3ninenmsvhauduiiy
o| e o) ° o) ° o) o) o) o) o)
(Psychology for Teamwork)
GE408 | msWmunyadnaIngih
(Personality Development for ) O O O O O 0| O O O
Leaders)
GE941 ‘Viﬁﬂmsﬁ'auﬁmaa;ﬁmﬁtﬁamsﬁwm
ALY
° o) o) o) o) o) o) o) o) o) o) o) o)
(Principles of Adult Learning for
Self-Development)
GE942 | mswisusuitenisviieu
° o) o) o) o o o) o o) o o) o o
(Career Preparation)
2.5) NGUANAATIN
GE125 | n1s0enkuuiin
e O|e® O O | e
(Design your life)




EVG] 31839 ARISTTN V3UFTIU A3 inwemadeyan inwzANNduNussEndeyana Vinsznsieseidediaey msdesns
A Course Name Ethics and Morals Knowledge Cognitive Skills wazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
1 2 3 q 5 1 2 3 4 5 1 2 3 4 1 2 3 4 5 1 2 3 a4 5 6
GE303 | gusanaudides
[ ] [ ] [ ] [ ] [ ] [ ]
(Shape, Taste, Smell, Color, Sound) 010 0 0 0 0 0 0
GE304 | Soualulanasilva
[ ) [ ] @] O @] [ ] @] O [ ] [ ] (@) [ ] (@) @]
(Narratives in the Modern World)
GE311 | upud
[ ) (@] [ ] [ ] O @] @] @] (@)
(Dance)
GE312 | nsduies
o e | O ° ° o o o o| o
(Singing)
GE313 | aumsidnwel
_ N o | o o o o o o|o|o o o|o| oo o| o
(Music Appreciation)
GE314 | n1sdmmenlyl
) ® ) @] [ ) O [ O (@) (@) O O O O O O
(Flower Decoration)
GE315 | wWamsinsal
[} @) [} [ J O @) @) @) O
(Costume and Garment)
GE316 | nsuaswt
[} @) [ J [ J O @) @) @) O
(Make-Up)
GE379 | mundeu
O @) (] O @) [ [ J O @) O ©) @)
(Go)
GE380 | munn3nlnguazana
O @] (] O @] [ ] [ ] O @] O @] @]
(Thai and International Chess)
GEA09 | i
[ ) o (@) [ O O [ ) @] O O O O O O
(Fashion)




EVG] 31839 ADISTIN I3YTTIU A3 inwemadeyan inwzANNduNussEndeyana Vinsznsieseidediaey msdesns
A Course Name Ethics and Morals Knowledge Cognitive Skills wazAusuRnYaU waznsltmaluladansaumne
Course Interpersonal Skills and Numerical Analysis, Communication
Code Responsibility and Information Technology Skills
2 3 4 3 4 2 3 1 2 3 4 5 1 2 3 a4 5 6
GE410 | Msvine1ms
) ° @] O O O O O O O O
(Cooking)
GE412 | enansuviandugy
O [ ] [ ] [ ] [ ]
(Science of Happiness)
GE961 | Idhemnuduiusiudenna
o , o] o ° ° o) o | o o] o
(On Relationships and Sexuality)
GE962 | afusvevesinauidn
) , o ° ° o o | o ol| o
(Metaphysics of Love Triangle)
GE963 | udafia
X O [ [ (@] (@] (@] @)
(Acting)
GE964 | msiBenedslaiilearsaunaludin
[ ] [ ] O [ ] O O
(Mind Healing for Work-Life Balance)
GE965 | maaiuadarnddlaiiendn iy
(Encouragement to Overcoming ° ° o ° o o
Problems)
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wangnsuTuUse w.a. 2564 (Usuusaaniion)

UNINY1R8NBNISA NG

1. ndngasvunIvAnwnalu nangasuTuuse w.e. 2564

§42.08

lasunseudfananiunInerdelunsussyunsen 4/2564 (347) Waduil 7 nsngiau 2564 waz

HIUNIIHANTUIAINEDAAFDIDIN @87, WaTUN 26 WOAINI8Y 2564 LT8UTUUA?

2. amumIngnaeldeyalfinisusulsaudly (USuuguanies)

Tuasnaussyn Asd 4/2565 (353) Wlafuil 6 nIngnAY 2565

3. vangasuFuusauiled SuldiudnAnusudnisfinm

FHIANIANITANE A1AGE Tn15@Ene 2565 Wuduly

4. wiawalun1susudsauily

waWalandltdn@nulnideniseuluseivnaenadesiuwuiliuludinulanuaziunugiuluns

ilUldWauanuAnassassa sanahlldlunsuimsdaniseasnaunisunleleymlunisaiu

Pinuarn13aniugsna

5. a1szlunisuTudgeudle

USuiusedunlml wazdsusesuiesedvn Tunuisdsndnwvinly fail

lassasramdngns 51988198AN1TUTUU
Tassasamnednwily 30 e GNH
dwd 1 1 Jundngasnarswesuminedefiimualsiindnwmnay | audy
faassusedIlunguau; 1w 12 mihein
dudl 2 1usedniivangnsvesanizeng o Auundimiuiindnw | Uiuidsduluel
WaenadaanuingUssasdvomangns litdosndn 18 niiein
2.1) nquAN3
2.1.1) naugsiakagn1susEnoung GNIH

2.1.2) nguanenmans walulag wazdanindey

YSuisdoled 3 30

2.1.3) nguaveuniiy

YSuisdvlud 2 3

2.1.6) nguguvsuAanSuaz IausIIu
2.1.4.1) ngulnefinwm

2.1.4.2) nguImaniinsialan

AR




Taseasramengns Fgadenn1suule
2.1.5) nguannundunaiios G
2.2) NRUTINYELAZIINAR ALLAL
2.2.1) ngunwvedlan GNIH
2.2.2) nFuvinyensSeuiwaruinnssy ALLHIN
2.2.3) nawvinuzsnudeuazmaluladansaume UsuiiisAnln 139
2.2.4) nuvinueTInuaznsvinau ALLAL
2.2.5) Nguaunadin ALA

(5’186&’38ﬂﬁ]%LﬂuL@ﬂﬁ’]iLLUU)

6. laseadnamangnsntenainisuiulsadle WeowSeudisuiulassaiiuiy wazinaeiuinsgiu

MANgNIITAUUTYYINT WA, 2558 VBNTENTNANYIENT AuRulLlinsUEsuLUad

NUINIY WnaeinsENseAne1dns | lassadrany | lassadeln
W.A. 2558 (nuaefin) UPeERI)
(Biawhin)
wandvdnenall S1uaulidiesndn laitloanin 30 wiheie 30 wU2Enn 30 wd2EnA
dudi 1 L‘ﬂwé’ﬂqmmmwmwﬁw&né’aﬁ 12 wefin 12 wefin

MuualidnAnwnaudeassuneivly

NANAIN3 I 12 mihefin

g 2 \Juseinfivanansvosnnizsing 9 Laieund Lyideend
Muundwmivindnw Iaenadeny 18 yhehia 18 ymhehin
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dgun1susulsmangasiundvAnenaly wangmsusuuse w.a. 2564 (Usuusuaniion)

Tassafrmangns gazdgansUTuUe

TnseadamdngasninaivAnyialy wiseendu 2 dw GNEH

The general education curriculum structure consists of two parts as follows

il 1 undngnsnansvesmminerdefiimualiin@nwmnaudesseuseivlungy ALLFIY
g $1u7u 12 miheiin Iededy viedsduidonseindwieluil

Part 1 The central curriculum of UTCC requires all students to take 12 credits in the
knowledge group as a requires 3 courses or 9 credits

1) 3VNW8IngY UIAU 3 391 9 wiwia

English language: Requires 3 courses or 9 credits

2) ingsianarmsUsznouns Ssduvie taduidon 131 3 meAnansginiidmun
Business and Entrepreneurship: Required/selectable elective for 1 course or 3 credits

from the prescribed courses

dwdl 2 usedniivdnansvesanizeng o Muuedviuvindny Wiaeandasny Usuiiadan
o 13 o [ ! 1 a LY =) L = =) =4 a
AOUTZEIATDINANGAT laltfoanin 18 wihedn Inevenu v3e JesAulden wse 1den s183a
MnnguInaselul

Part 2 General education courses in line with the objective of various Schools which
require students to take no less than 18 credits as required, selectable elective, or

elective courses from the following groups:

1) nguau3 (Knowledge)

1.1) nqugsNUAZN5UTENOUNNS (Business and Entrepreneurship) GNGH
1.2) nguinenenans walulad warAwundan (Science, Technology and Environment) Ysuiaduilval 3 391
1.3) naugveunsle (Health Literacy) UsuiisAnTn 2 3
1.6) ngugun3emaniuag inusssu (Aesthetics and Culture) GNGH

4.1.1) ngulnefnw (Thai Studies)

4.1.2) ngudndniinsielan (Global Awareness)

1.5) nguarmdunaiiios (Civic Literacy) GNGH
2) ngavinwelaglanad (Skills and Attitude) GNGH
2.1) ngunw1veslan (World Language) LA
2.2) nguvinwemaiieuiiaruinnssu (Leaming and Innovation Skills) AR

2.3) nguvinwzanudeuazinalulagansauna (Media and Information Technology Skills) | USuiiiudwlval 1 3

2.4) nauvinwedInuayn13vinau (Life and Career Skills) ALY

2.5) nguannadin (Life Balance) QN




Ans1USEUsundInIvAnwnaly

A Comparison Table of General Education Courses

WaNgAsUSUUTe W.A. 2564 uasnangnsuiuuse w.A.2564 (Usuusuaniion)

Revised Curriculum of 2021 and Revised Curriculum of 2021 (Little Improvement)

nangnsuTuuse w.A.2564 (Revised Curriculum of 2021)

wangasuiuuse w.a.2564 (Uuusudntdes) (Revised Curriculum of 2021)

doufl 1 UundngasnansvasauminendefinvualiinAnemnaudes

=] a : Y o I a o o = v =)
Liﬂﬂiﬁﬂ?ﬂﬂ‘luﬂquﬁ'ﬂ&l?; 9w 12 wieia Inelsdu wie UsAuLEen

o o &
s1givnlude 1) uag 2) Asraluil

Part 1 UTCC’s common curriculum which requires all students to

take 12 credits in the Knowledge Groups (Requirement, selectable

elective, or elective)

dauil 1 WundngasnansvasuninendeiimuualiiinAnwmnaudesdeusiedvilung

J 1 a s o o a o =1
A3 31wau 12 wilein Taededu wia deduidan sedvilude 1) uaz 2) delalull

Part 1 UTCC’s common curriculum which requires all students to take 12 credits in

the Knowledge Groups (Requirement, selectable elective, or elective)

LAANA
(Reasons)
GEOT71 mMudanguitensieansludinuszsiu 3(3-0-6) | GEOT1 Mudnquiteniseansludinusesiu 3(3-0-6) ASLAL
(English for Everyday Communication) (English for Everyday Communication) (Not Change)
GEOT72 mma”mqmﬁamiﬁ'amimmma 1 3(3-0-6) | GEO72 mmﬁaﬂqmﬁamsa"amimmma 1 3(3-0-6) ALY
(Business English for International (Business English for International (Not Change)
Communication 1) Communication 1)
GEO073 m‘m5ﬁﬂqmﬁami§amimmmﬁ 2 3(3-0-6) | GEO73 mﬂ:ﬂé’ﬂﬂqmﬁaﬂ"ﬁﬁamimuwﬁ 2 3(3-0-6) ALY

(Business English for International

Communication 1)

A15UsENRUNSNTULIARUAIEWTRNTSH

(Innovation-Driven Entrepreneurship)

(Business English  for International

Communication 1)

A5UsENUNSATULIARRUAIEWIRNSSH

(Innovation-Driven Entrepreneurship)

(Not Change)
WIAKA

(Reasons)

ALLAL

(Not Change)

GE120 naudgn1sdugls 3(3-0-6) | GE120 | angudgniadugls 3(3-0-6) | AHY
(From Zero to Hero) (From Zero to Hero) (Not Change)
GE124 walddidnnsaindiUaadiu 3(3-0-6) | GE124 widledidnnsedndilesdu 3(3-0-6) ALLAL
(Introduction to E-Commerce) (Introduction to E-Commerce) (Not Change)
GE137 msdeansinisén 3(3-0-6) | GE137 msdeansinIsd 3(3-0-6) AYLAL
(Business Communication) (Business Communication) (Not Change)
GE138 AnufiosuAsatugsia 3(3-0-6) | GE138 Auidosiuieatugsia 3(3-0-6) | AaLdiY
(Introduction to Business) (Introduction to Business) (Not Change)
GE154 nsAndauinnssuvmneddviatiiegsia 3(3-0-6) | GE154 msAndeuianssumeddviaiiiogsia 3(3-0-6) | AdLdiY

(Digital Innovative Thinking for Business)

(Digital Innovative Thinking for Business)

(Not Change)




nangnsuTuUge w.A.2564 (Revised Curriculum of 2021) wangasuiuuse w.a.2564 (Uiuusudntdes) (Revised Curriculum of 2021)

dawil 2 Wunednivangasvesamedng 9 fuuadmsvindne I8 | dowil 2 Junednivingasvesanedie 9 fuuadmsuindne Ifaenadasniu

donndasnuinguszasAvamdngns litfosndt 18 wioefia Tngusrasdvaswangns liteandn 18 wiqein (swaziBsanudenimuavdngnsvaus

a ¥ o o ' o o A v oo o o A v v & oo a P a o &
(‘a"]ﬂﬁgtﬂﬂﬂﬂ’]&l“lli)ﬂ'l‘ﬂuﬂﬂaﬂtj'ﬂiﬂlﬂﬁllﬁa&‘ﬂﬁuz) TnedsAu wise UeAU ATAM) TnatsAu vise UsAULAaN wise Laen 3YIYPINNGUIYT mﬁa‘lﬂu

A B o ) - . N : .

19N vse Laean FYIV1IINNGUIYT faraluil Part 2 General Education courses in line with the objectives of various Schools which
Part 2 General Education courses in line with the objectives of require students to take no fewer than 18 credits (Details are set based on the
various Schools which require students to take no fewer than 18 school’s curriculum) as required, selectable elective, or elective courses from the
credits (Details are set based on the school’s curriculum) as following groups:

required, selectable elective, or elective courses from the following

groups:

1) nquaaf (Knowledge) 1) nguaus (Knowledge) TR

(Reasons)

AdLAY
(Not
Change)

GE104-GE153 GE104-GE153 ALLAL
(Not Change)

WAHA
(Reasons)
wiavnTusd
(Add New

Course)
GE202—GE226 GE202—GE226 ASLAL
(Not Change)

GE230 m3dnssideyaideiu 3(3-0-6) | Awilwal
(Introduction to Data Analytics) (New Course)
wdnnsiugnilunsliesgideya nsdnms
Yoyaiilaianysal (Data Cleansing) n15d1579
Yoya (Data Exploration) n15Uszulanateya
(Data Processing) wagdane3fiuss o Tun1s
Uszuranadaya n1sudauedeya (Data
Visualization) ta3esilelun153iasizvideya
79879 waznIaAnY

Fundamentals of data analytics, data
cleansing, data exploration, algorithms in
data processing, data visualization, tools in

data analytics, examples, and case studies.

GE231 ﬁiyﬁymisﬁwit,ﬁmﬁu 3(3-0-6) Flol

(Introduction to Artificial Intelligence) (New Course)
feuveslyyuszivg nsuddymiaienis
dudu assnanansuaznisoyuiu Al

wduouuaznguiesud duldnisinduls

TasangUsvainiien n1sieusaieinseg




nangnsuTuUge w.A.2564 (Revised Curriculum of 2021)

wangasuiuuse w.a.2564 (Uiuusudntdes) (Revised Curriculum of 2021)

roufininesifosiu n1susegndldsyuy
Jayanusegivg froge uaznsdlne

Definition of artificial intelligence, problem
solving with searching, logic and inference,
uncertainty and Bayes’ theory, decision tree,
artificial neural networks, introduction to
machine learning, application of artificial

intelligence, examples, and case studies.

GE232

ARlRAERSNUgINEIMUIAINTTUNTR
(Fundamental Mathematics for Financial
Engineering)
fugudosiivadnuassiuiuais taventids

N15ULENAAUTZNBU AUNIT 8FUNITLATAD

S w

duysal Asiduuazninvesileidunerduen
Heddu Hendurdadu Hedduiideans
Heddudndlunuuien ferduaoniifunay
Hardun3lnoda

Fundamentals of algebra of real numbers,
exponents, factorization, equations,
inequality and absolute values. Functions
and function graphs about function values,
linear  function,  quadratic ~ function,
Exponential  function, logarithmic  and

trigonometric functions.

3(3-0-6)

Flol

(New Course)

GE359-GE370/
GE455-GE456

GE206/
GE217-GE222/
GE227-GE229

GE359-GE370/
GE455-GE456

GE206/
GE217-GE222/
GE227-GE229

AR
(Not Change)
LARER
(Reasons)
AR

(Not Change)

GE233

Yo Terige1ms

(Anti-aging with Foods)

W&NNNT LurAALAEAARYTRIe M TLe
guainuaznisvzasiy Yededidsninasie
ngANTIUNTUILNABIMIVBIYARA LAY
To MsasrvasungAnssunsuslnaems N3
Tiduuziidesemsingiiioduaiuguain
waEN1TYEAR Y

Principles, concepts and importance of
healthy food and anti-aging. Factors

influencing food consumption behavior of

3(3-0-6)

Flod

(New Course)




nangnsuTuUge w.A.2564 (Revised Curriculum of 2021) wangasuiuuse w.a.2564 (Uiuusudntdes) (Revised Curriculum of 2021)

individuals in each age range. Promotion of
food consumption behavior.
Recommendation on Thai food to promote

health and anti-aging.

GE234 AuAtgu 3(3-0-6) | Avlwal

(Eat Well and Be Happy) (New Course)
mwihluieaiuems Ussloviarnwues
915 ANuERugIuLazAa ARy
aafasnisomnslunsiazangte anudidosu
eafun1suUssUeInns nsindulade
HARANT91M1591NR81NBIMNT AVENYLVEY
IMIAUFVAIN amaiumsu?lmmmuﬁa
duaSuaunm MIfuAseUslAfueIMs
Basic knowledge about foods, their benefits
and harms. Knowledge and importance of
food consumption and its suitable intake in
each age range. Introduction to Food
Processing. Decision to buy food product
from food labels. Food hygiene and human
health. Balance in food consumption to

promote human health. Food consumer

protection.
GE404-GE405/ GE404-GE405/ ALAL
GE411 GE411 (Not Change)

WA

(Reasons)

GE310/GE318/GE355/GE368/GE373/GE452/ GE310/GE318/GE355/GE368/GE373/GEA52/ AILF
GE457 GE457 (Not Change)

WA

(Reasons)

GE317/GE351-GE369 AL
GE374-GE378/

GE382-GE390

GE317/GE351-GE369
GE374-GE378/
GE382-GE390

(Not Change)

WA

(Reasons)

GE102/GEGE414/ ALAL

GE451-GE468

GE102/GEGE414/
GE451-GE468

(Not Change)




nangnsuiuuge w.A.2564 (Revised Curriculum

GE006/GE008/GE014/

GE059-GE094

GE052-GE058/
GE067-GEOT0/
GE103/GE127-GE128/
GE305/GE402/GE413/
GE901-GE910

GE057/GE207-GE208/
GE210/GE213/GE215/
GE401/GE403/
GE921-GE925

of 2021)

GE006/GEO08/GE014/
GE059-GE094

GE052-GE058/
GE067-GE0T70/
GE103/GE127-GE128/
GE305/GE402/GE413/
GE901-GE910

GE057/GE207-GE208/
GE210/GE213/GE215/
GE401/GE403/
GE921-GE925

wangnIuulse w.a.2564 (Usuusudnides) (Revised Curriculum

of 2021)
WANA
(Reasons)
AR
(Not Change)
LARNKA
(Reasons)
ALY

(Not Change)

LANA
(Reasons)
AR
(Not Change)

GE121/GE406-GE408/
GE941-GE942

GE125/GE303-GE304/
GE311-GE316/GE379/GE380/
GE409-GE412/GE961-GE965

GE926

Sumedidnasinds

(Internet of Things)

\wwes (Sensors) fanszfu (Actuators) 63
AuAs (Controllers) Msaunlusunsudmsu
Suwosiinvesasswds Wslaaeanisdoasuuy
oynsu Wslaneanisdoasuuulians n1s
Fauiiudeya Toyauvueunsuvia aardnenssy
YBITHUU WINIFIUAS 4 TiAetes freg1a
waznINAnY

Sensors, actuators, controllers, Internet of
Things (loT) application development, serial
communication protocols, wireless
communication protocols, data storage,

time-series data, loT architecture, loT

standards, examples, and case studies.

GE121/GE406-GE408/
GE941-GE942

GE125/GE303-GE304/
GE311-GE316/GE379/GE380/
GE409-GE412/GE961-GE965

3(3-0-6)

gy

(New Course)

LARNKA
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ALY
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WIAKA
(Reasons)
AR
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svalvNInane N2l (General Education Course Codes)

nangasuTuUse w.A.2564
(Revised Curriculum 2021)

nangasuTuUse w.A.2564
(Revised Curriculum 2021)

svadvINInAnYIN2 U *

(General Education Course Codes)*

swadvININRNYINI LU *

(General Education Course Codes)*

sWaIUsENOUMIEY 2 Manwsnufsnys
LATHUAIEAIAY 3 YaN

(Course code consists of the first 2 letters followed by 3 digits of

sWaIUTENOUMIEY 2 AN ufSnYs
LATAUAIEAIAT 3 MaN

(Course code consists of the first 2 letters followed by 3 digits of

numbers.) numbers.)

wanit 1-2 GE = wanindnevily wanit 1-2 GE = wanindnwvily
(Digits 1-2) (GE = General Education Courses) (Digits 1-2) (GE = General Education Courses)
wanil 3.5 | uanii 3 (Digit 3) wanit 35 | uanii 3 (Digit 3)

(Digits 3-5) 0 = nqunwvedlan (World Language) (Digits 3-5) 0 = ngun1wvadlan (World Language)

1 = naslmgsiauazn1sUsENoUNTs (Business and
Entrepreneurship)

2 = ngaAvinermans walulad uavdawandon
(Science, Technology and Environmental Literacy)

naugun weunsly (Health Literacy)

3 = NANgUVSEAMENTIaY IAUsTIN (Aesthetics
and Culture)

4 = nguaudunaidios (Civil Literacy)

9 = nauYinwELazIanAR (Skills and Attitude)

wanil 4 - 5 §195U ngua13y (Knowledge)

Seuivdaus 01 - 99

(Course order from 01-99)

wanil 4 - 5§y ngusinvzuazianad (Skills and
Attitude)

01-20 = Nguvinwensiseuiiazuinnssy (Leaming

and Innovation Skills)

21-40 = nguinuzsnudeuazmaluladansauina

(Media and Information Technology Skills)

41-60 = NUViNYEAIAkALN15YIN9U (Life and Career
Skills)

61-80 = nquaANAaIA (Life Balance)

1 = naulvgsiauaznsUsenouns (Business and
Entrepreneurship)

2 = ngaAviinermans inalulad wavdwandon
(Science, Technology and Environmental Literacy)

naugun weusly (Health Literacy)

3 = NguguUVsEMaAnSuaz IAusIIN (Aesthetics and
Culture)

4 = ngupudunadios (Civil Literacy)

9 = nauYinwrLaLlanAR (Skills and Attitude)

uanil 4 - 5 §193U nguA213§ (Knowledge)

SeuTndaus 01 - 99

(Course order from 01-99)

uanil 4 - 5§13y ngusinvzuazianad (Skills and
Attitude)

01-20 = Nguvinwensiseuiiazuinnssy (Leaming and

Innovation Skills)

21-40 = nguvinuzsnudeuazmaluladansauina (Media

and Information Technology Skills)

41-60 = nguvinuenuazn159ieu (Life and Career
Skills)

61-80 = nquALAaYIA (Life Balance)

* sanvmduneiviay hadldsiranu tnglidesusususiaivmunguiviiv

*Original course codes remain unchanged and unaffected by new course groupings.
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(Fualqaanias) Wafinseds

TAsegs1auangng TIHATLDEA

n1515ulgs

TasaaFranangmsmuandaAnwiialy utseenidu 2 dau ALAN
The general education curriculum structure consists of two parts as

follows

daufl 1 LﬂwﬁnQmnmwmwﬁmmﬁ'ﬂﬁﬁwumlﬁﬁ'mﬁnmnnﬂu AILAN
paaFausedanlunguaug A 12 wiaefin Tnadsdu viretedy
RenmeAmFasielld

Part 1 The central curriculum of UTCC requires all students to take
12 credits in the knowledge glroup as a requires 3 courses or 9
credits

1) PeA N8N e AU 3 391 9 wiienn

English language: Requires 3 courses or 9 credits

2) snedgngananaznistsznaunis eduvie deduiaen 1911 3
wieRnanseRginmue

Business and Entrepreneurship: Required/selectable elective for 1

course or 3 credits from the prescribed courses

daudl 2 {flusedaindngnsaasanizsing o Auuadmiutindne | Uiuisden il
Waanadesnudnglszasfueandngns lldeandn 18 niaefin
o ar | o o = = A = ) [ Y| mal)

Taetledy i tafuidan site @an sedgnainnguitAssallil

Part 2 General education courses in line with the objective of various
Schools which require students to take no less than 18 credits as
required, selectable elective, or elective courses from the following

groups:

1) n@:N ﬂQ1N§ (Knowledge)

AngnaRs——— _ . -
L 1.1)nqu’q?ﬂmmxmi‘ﬂa‘znﬂumﬁ‘(Busmessand Entrepreneurship) ANLAN

1.2) nguanendand waTulatl uaz@swandan (Science, Technology | Usuiiaagnluad 3 30

B and Environment)
Q\_ (Q.S) mﬁu@mﬂmﬁﬂ (Health Literacy) UFuAnaT T 2 371
(HalosAnansnanged Gnunn Wnges Ty

417
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