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6. External Contexts and Developments Affecting the Revision of General Education
Courses
6.1 External Contexts or Economic, Social and Cultural Development
Based on the information of the higher education plan to produce and develop the country's
workforce from 2021-2027, it was found that Thailand’s population and social structure had changed.

This has a significant impact on higher education due to the continuously declining birth rate of the Thai



population and the country’s ranking conducted by WEF’s Human Capital Index 2016 which ranked
Thailand 48 among 130 countries. This indicates that the quality of Thai population is in the middle level
which requires further improvement. In addition, Thailand is rapidly losing its labor force which makes it
impossible to create added value to the country. Such a situation has affected the educational
management model which is necessary to be adapted appropriately based on the situation; therefore,
the higher education curriculum must focus on producing higher caliber new-gen graduates to respond
to the needs of the industrial and services sector as well as the wider society. This is to effectively
substitute for the shortage in the labor work force.

Although Thailand has continuously developed to become a relatively high middle-income
country in 2015, it still has chronic problems, such as the concentration of resources in the urban areas,
most of the population lacking access to resources which leads to a movement of people into urban
society, an acceleration of the development in the urban areas, and the country facing social and
economic inequality. Consequently, it needs to be developed to overcome the middle-income trap and
raises the level of competition to be higher. In particular, the changes of technology entering the 4.0 era
when the country needs competent personnel which requires the development of human resources to
have higher potential, become internationalized and acceptable when compared to competencies of
other countries in the world. The country should also be able to use mechanisms to create and develop
technology, inventions, and innovations. The role of higher education, therefore, has become a necessary
mechanism in driving the production of human resources and the source of knowledge, research,
technology, and innovation.

The entry of globalization is another factor contributing to the transformation of the
management model of higher education. From the analysis of the movement of goods, services, people,
citizens, technology, and information to all comers of the world or "a world without borders" and from
the globalization of various countries in 2017, the KOF Swiss Economic Institute ranked Thailand at 44
from 207 based on social, economic, and political aspects, the three dimensions of globalization. This
reflects that Thailand has the capacity to support human mobility, resources, investment, technological

advancement, and participation on the world stage. Such matters create pressure on educational



management to become intemnationalized and receive higher recognition. In addition, the trend of 21
Century Skills and the influence of digitization, Individualization, and commonization create requirements
for higher education to adapt to a higher quality and standards to be accepted internationally, produce
human resources that are truly competitive in the world market, and promote the movement of college
graduates in sharing experiences, knowledge, and technology as well as special expertise which can be

used to develop the country.
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7. The Impact of Item 5 on the Development of General Education Courses and Relations

to UTCC Mission

7.1 The Development of General Education Courses

From the impact of Item 5 and the announcement from the Ministry of Education on Higher
Education Standards B.E. 2561 (2018) it consisted of five important domains and one of them is leamer

outcomes which set the qualifications of graduates in three aspects as follows:
(1.1) The individual is capable, well-rounded, and able to work and creates stability and

quality of life for themselves, family, community, and society. The individual possesses



life-long leamning skills, good ethics, perseverance, and determination as well as adhere
to professional ethics.

(1.2) The individual is innovative, possessing 21 Century Skills and the ability to integrate
learned knowledge to improve or fix societal issues and create opportunities that benefit
themselves as well as their community, society, and country.

(1.3) The individual is a citizen with strong ethics and adherence to the right, knows the value
of and preserves Thainess. The person works together to develop and improve

sustainable peace and happiness within the family, community, society, and world.
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These impacts and changes in various areas led to the revision of undergraduate general
education courses 2021 which surveyed the opinions of the stakeholders and used it to revise the
teaching and learning process of general education courses. The revised courses will be used in all
undergraduate programs at UTCC with the realization of the importance of developing learmning skills in
the 21 century which is essential and important for students of this age. These skills consist of
educating about world knowledge, for future existence and leaming and innovation skills Information,

media and technology skills, and life and career skills.
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7.2 Relations to UTCC Mission

The University of the Thai Chamber of Commerce has a mission to produce distinguished
graduates in entrepreneurship who can perform the job and possess qualities in line with the
needs of the business sector, society and the global community. They are able to develop
research related to business economy and important services that drive the country’s economy.
In addition, they can provide academic services related to business, economy, and industrial
services along with other up-to-date knowledge both domestically and internationally. Though
internationalized, they will preserve Thai culture and arts. They will also manage and develop a
new source of income to sustain organizations and the country, and support the development
of curricular and learning and teaching activities that respond to the needs of industries and
future skills. Consequently, the development of the general courses has been supported

according to UTCC’s mission.
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8. Philosophy, Importance, and Purpose of the General Education Courses
8.1 Philosophy and Importance of the General Education Courses

The Philosophy of the General Education Courses of the University of the Thai Chamber
of Commerce follows the General Education framework in accordance with the Higher Education
Standard 2009 (TQF:HEd). The courses are subjects that aim to develop the humanities,
encouraging a widespread and well-rounded understanding as well as seeing the value of
oneself, others, society, and culture, and art. They also instill the value of helping others and
civic duties both towards Thailand and the wider global community.

In addition, the General Education courses of the University of the Thai Chamber of
Commerce place an importance on supporting students to have knowledge and skills in more
than one language, business, and entrepreneurship and to develop their competency in using
knowledge, skills, attitudes, and attributes in work or solving problems as well as desirable
characteristics in the 21°' century which is necessary and important for students in this era.

This will be achieved by providing teaching that aims to develop the capability of students,
giving them knowledge about the world for the future and equipping them with learning and
innovation, information, media, technological skills, and life and career skills including living a
balanced life and possessing broad knowledge, understanding and appreciating oneself, others,
society, art and culture, and nature.
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8.2 The Objectives of the General Education Courses
Upon completion of General Education Courses, graduates of the University of the Thai Chamber of
Commerce will have the following characteristics:

1. The knowledge and skills in business and entrepreneurship.

2. The ability to communicate in more than one language, especially English for cornmunication, which
will be of an intemational standard.

3. The graduate will have knowledge and be knowledgeable about the world to flourish in the future. In
addition, the person will possess 21% Century Skills consisting of leaming and innovation, information,
media and technology skills as well as life and career skills that can be applied in careers.

4. The graduate will be a co-creator of innovation and a strong civic citizen with good ethics who adheres
to righteous actions and is proud of their Thainess and educational institution.

5. The graduate will know how to live a balanced life and possess broad knowledge, understanding and

appredciating oneself, others, society, art and culture, and nature.
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9. Curriculum Structure and Course Requirements

AWl undergraduate programs in the University of the Thai Chamber of Commerce are
required to study general education courses. That is, students are required to take at least 30
credits of general education courses.

In this regard, students can study general education courses that have been approved
recently and the curriculum structure can be added later in the case of a request for minor

revision.
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9.1 The general education curriculum structure consists of two parts as follows:
dauil 1 1Pundngninarsvesuminededidvualiind@nwiynaudossouseivilungy
A 1 12 misefin Tnetadu wide deduidensioin duiolud
1) 5183018199nge (English Language) U9AU 3 331 9 wliefin
2) 18391530 Uazn15UTENOUNTS (Business and Entrepreneurship) ey v3e Jadu
Fon 13w 3 wiheAn 1nsedniidivue
Part 1 The central curriculum of UTCC requires all students to take 12 credits in the
knowledge group as a requirement or selectable elective from the following groups:
1) English language: Requires 3 courses or 9 credits
2) Business and Entrepreneurship: Required/selectable elective for 1 course or 3
credits from the prescribed courses.
gauil 2 Wuseinindngnsvesaniesng o fvundmiutindnu TiaonadomuingUszasd
Y8anangns liteendt 18 wulefn (s1eazideaduandlude 9.5 s1eazideaniudanmunvas
wdngnsvauiazanz dwmunuanivdneialy) lnedsdu wise Jeduiden vie Hon s183w97n
nawie dwweludl
Part 2 General education courses in line with the objective of various Schools which

require students to take no less than 18 credits (Details are set based on the school’s curriculum)

as required, selectable elective, or elective courses from the following groups:

1) nguAus (Knowledge)
1.1) ngugsiakarn15UsEnauns (Business and Entrepreneurship)
12) ngafivenenans malulad warAawmaen (Scence, Technology and Environment)
1.3) ngugun1neunily (Health Literacy)
1.4) nguauvsyAanshagInusIIN (Aesthetics and Culture)
1.4.1) ngulne@nw (Thai Studies)

1.4.2) naudsdriinealan (Global Awareness)

9

1.5) nguanulunaiies (Civic Literacy)

2) ngwinwsuazianad (Skills and Attitude)

2.1) ngunwvadlan (World Language)
2.2) nauvinwensiseusuazuinnssy (Learning and Innovation Skills)
an o v oA

2.3) nanvinwzaudeuazwalulagansaumne (Media and Information Technology
Skills)
2.4) nuvinwsTInnazn15¥i191u (Life and Career Skills)

2.5) nguauna¥in (Life Balance)
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9.2 General Education Courses, Part 1
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Part 1 Common General Education Courses that UTCC requires students to take

12 credits either as required or selectable elective courses from Groups 1 and 2 that

follow:

1) 5183901919991 (English language) U4AU 3 341 9 %U28AA (requirement of 3 courses or 9

credits)
IV Ho3un
Course Code Course Title
GEOT71 AMwSInguiiensaeansludinuszdniu
(English for Everyday Communication)
GEOT72 MWTINGUTINANBNTHRATUIUIYIA 1
(Business English for International Communication 1)
GEO73 MWTINGUTIAANBNTHRAITUIUIYIF 2

(Business English for International Communication 2)

nein
Credits
(usse-UuRA-Anwdiae

AULDY)

(Lecture-tutorial-self study)
3(3-0-6)

3(3-0-6)

3(3-0-6)

wauly

Prerequisite

finwrnou GEO71 3o
AZLUUFBUNWIDING Y
INTHIUBUMINY
eI
(Prerequisite: GEO71 or
standardized test
score based on set
standard)

Anwinou GEO72 3o
ALUUFBUNMWIDING Y
INTFIU UMY
eI
(Prerequisite: GEO72 or
standardized test
score based on set

standard)



2) 578791330 ALN15UTENBUNTS (Business and Entrepreneurship) Usduiaan 1 391 3 wiaeiin 210

Furalull

(selectable required course: 1 course or 3 credits from the following subjects)

EV GOk

Course Code

GE101

GE120

GE124

GE137

GE138

GE154

MU0

1 Jsduameztnfnulundngasuimsgsiatudin vedinenderusenauns

o3

Course Title
nsUsEneuMInduAdeueuTnnTIL1
(Innovation-Driven Entrepreneurship)
naudgnisduglsz

(From Zero to Hero)

widvsaEnnsedndilosu
(Introduction to E-Commerce)
MsdoansnIsA

(Business Communication)
arufidesiuieatugsia
(Introduction to Business)

NSAALTIUIANTTUNFIVALTIDFIAT

(Digital Innovative Thinking for Business

ViRl

Credits douly
(ussene-UfUR-Anwieie

AULDY)

(Lecture-tutorial-self study) ~ Prerequisite

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6) Weuwin GE201

2 tefulamgin@nevdngnsuimsgsiatudin awdvnisuszneunmamaluladdugs (MangasuIunwf) uasnangnsineg,

Aanstudin a1v13nIngn1sreNitines (MangasuIUIYR)

1,2, dwmsutndnwimdngnsdu annseaieuneinidduindenluduisemiodenasls

Remarks:

1 Required for Bachelor of Business Administration Program in College of Entrepreneurship.

2 Required for Bachelor of Business Administration Program in Innovation Driven Entrepreneurship (International

Program) and Bachelor of Science Program in Computer Science (International Program).

1,2, For students in the other programs, this course can be registered as an elective listed in section 2 or free elective.
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9.3 General Education Courses
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Part 2 General courses in line with the objective of various Schools which require students to

take no less than 18 credits (Details are set based on the school’s curriculum) as required,

selectable elective, or elective courses from the following groups:

1) nguanus (Knowledge)

1.1) ngugsiauazn1sUsznaunis (Business and Entrepreneurship)

RV GRLE o

Course Code Course Title

GE104 g3neeulall
(Online Business)

GE105 ﬂgmwﬁaqﬁuﬁm%’vﬁﬂixﬂaumi
(Law for Entrepreneurs)

GE106 ngvnendvddidnnsetind
(E-Commerce Law)

GE107 nsamulunaiandnning
(Trading and Investment)

GE108 MsUSITAUIT AT
(Wealth Management)

GE109 Sqiﬁﬁ]@?%’]il,ﬁ@?fuﬂ’]wLLa%ﬂ’J’]ﬂN’m
(Food Business for Wellness and Beauty)

GE110 duniigiiilensuszneunis

(Right View Entrepreneurship)

WA
Credits

(Usspe-UuR-Anyrmienied)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

ol

Prerequisite



GE111

GE112

GE113

GE114

GE115

GE116

GE117

GE118

GE119

GE122

GE123

lasamsuinnssunduindoumegusznaunis 1

(Entrepreneurial-Driven Innovation Project 1)

lasamsuinnssunduindowmnegusenaunis 2

(Entrepreneurial-Driven Innovation Project 2)

lassnsuinnssunduindeumeusznouns 3

(Entrepreneurial-Driven Innovation Project 3)

Tasansusznaunsituedaulaguinngsy 1
(Innovation-Driven Entrepreneurial Project 1)

Tassnsuseneunsiduindeulaeuinnss 2
(Innovation-Driven Entrepreneurial Project 2)
nsUyddmiuguseneaunis

(Accounting for Entrepreneur)
wisgnavesUsenaluedy

(Economies of Asian Countries)
JawRafiodsau

(Social Enterprise)

\AsugAARsHUIlnA

(Consumer Economics)
nMeisuegsiaiossauyu

(Intensive Pitching Workshop)

NUFIUNITRY

(Basics of Finance)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

finwineu GE101 %ie
I#¥upnuiureuain
9197158 douU
(Prerequisite: GE101 or
approval from course
instructor)

finwinou GE111 %ie
I#$upnuiureuain
9197158 douU
(Prerequisite: GE111 or
approval from course
instructor)

finwinou GE112 %o
I#¥upnudiureuain
91380
(Prerequisite: GE112 or
approval from course
instructor)

finwineu GE111,
GE112, wag GE113
(Prerequisite: GE111,
GE112 and GE113)
finwineu GE114

(Prerequisite: GE114)



GE126 gsnauazn1sAnluseansidy 3(3-0-6)
(Business and Commerce in Australia)

GE130 N9NEINTANSUUSELNADDALN LA 3(3-0-6)
(Australia Taxation)

GE131 nMINegINAUsTIARRaATIaY 3(3-0-6)
(Australia Business Law)

GE132 nMENegsRaUsEInAdeu 3(3-0-6)
(Myanmar Business Law)

GE133 nsAINIBeINTAUSUUTE ALY 3(3-0-6)
(Myanmar Taxation)

GE134 gsnauar InussTNelsy 3(3-0-6)
(European Business and Cultures)

GE135 3INWALTWUTITULDLTY 3(3-0-6)
(Asian Business and Cultures)

GE136 gnakay InUsTINIY 3(3-0-6)
(Chinese Business and Cultures)

GE139 mia‘@mim‘ima’lﬂLLUUi{I“iﬂJ’Im‘i 3(3-0-6)
(Integrated Marketing Communication)

GE140 s eAuS B 3(3-0-6)
(Sustainable Development)

GE141 msﬁamaﬁaqﬁami‘m'aal,ﬁ'm 3(3-0-6)
(Tourism Communication)

GE142 N139NLUVUINIT 3(3-0-6)
(Service Design)

GE145 nvanedaandoudesiu 3(3-0-6)
(Introduction to Environment Law)

GE146 ngmanefuAsesrUslnALarAuSuRnveuTuNGns el 3(3-0-6)
\Uasu
(Introduction to Consumer Protection Law and Product Liability Law)

GE147 NOMUNYRIYYINTTUNNGIND 3(3-0-6)

(Business Crime)



GE148

GE149

GE150

GE151

GE152

GE153

GE359

GE370

GE455

GE456

1.2) nguIngAans malulad uazdawindau (Science Technology and Environmental Literacy)

TN

Course Code

GE202

GE203

noruneneInurannInduazaaIanannsneUaanu
(Introduction to Securities and Securities Exchange Law)
ngvEneneiunsamuseninasenaUa

(Introduction to International Investment Law)

ngveANATEItaYAdILYAAA

(Personal Data Protection Law)
N139ANT5§INAAWN

(Sports Business Management)
nsdansgsieganudsdu

(Business Management for Sustainability)
MSIAmANALAZIIE S

(Festival and Special Event Management)
QUERREEITIT AL

(Museum Management)
VioshufunsasassaudnieTanss sy
(Local and Creative Cultural Products)
nomunensnddunislaya

(Intellectual Property Law)
nMavieaivudsgfimansuas Tansssu

(Geography and Cultural Tourism)

a3
Course Title

winnssumamaluladasioln
(Modern Innovation Technology)
NSANTIATIEENSUTSAT

(Analytical Thinking for Business)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

AR
Credits

(Ussne-UUR-Anwidmenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

WNauly

Prerequisite



GE204

GE205

GE209

GE211

GE212

GE214

GE216

GEd61

GE223

GE224

GE225

GE226

GE230

GE231

GE232

WNYANTDARTY

(Smart Farming)
mamﬁmsﬁméaqéwamﬁaqmmwLLazmwmm
(Cosmetic Products for Health and Beauty)
g3naveysloiAa

(Recycling Business)
nsusnuazaiesdutou
(Counting and Elementary Probability)
WugIuata

(Basics of Statistics)

AIINENNALAFEARS

(Foundations of Mathematical Logic)
NYANLTILA

(Linear Algebra)

dandenluendou

(ASEAN Environment)

wTegRany ey

(Circular Economy)
nsmsTInTiunandenURtazinganisallusuing
(Living in Disaster and Future Crisis)
Ininedandouiugunae
(Environmental Psychology and Well-being)
Pnuyudiunmsnseningniamalulad

(Human Life and Technology Awareness)

¥
&% = v

ANSIATIERVDUALUDIA

Y

(Introduction to Data Analytics)
Uyayusehvgdoiu

(Introduction to Artificial Intelligence)

v
P

ARIAANERSTIUIUAMIUIMNTTUNTRY

(Fundamental Mathematics for Financial Engineering)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

*1/65

*1/65

*1/65



1.3) nquguamwaundly (Health Literacy)

SaI 9730 wiein Rouly
Credits
Course Code Course Title (UsIENE-UJUR-Anwmeniues) Prerequisite

(Lecture-tutorial-self study)

GE206 niidyaasulnsine 3(3-0-6)
(Thai Herbal Wisdom)

GE217 nsitunaunndesiu 3(3-0-6)
(Basic of Health Rehabilitation)

GE218 nsdeansiBsgunm 3(3-0-6)
(Health Communication)

GE219 Nsas IS UgUN N 3(3-0-6)
(Health Promotion in Older Persons)

GE220 a3sImemseenidimentesiu 3(3-0-6)
(Basics of Physiology for Exercises)

GE221 miﬂgu‘wmmaLLazﬂ’ﬁ@LLa%’juﬁug’m 3(3-0-6)
(Basic of First-Aid Care)

GE222 NMSAUESIINGIAMERTHUA N 3(3-0-6)
(Health Science Promotion)

GE227 AUNNINTeTUY 3(3-0-6)
(Adolescent Mental Health)

GE228 ININYINTOUATI TINATOUATILAZINARN 3(3-0-6)
(Family Psychology, Family Life and Sex Education)

GE229 NOANINYWAZNTUALE0TY 3(3-0-6)
(Gerontology and Elderly Care)

GE233 Yz a0TUMEDYNT 3(3-0-6) *1/65
(Anti-aging with Foods)

GE234 VERGH 3(3-0-6) *1/65
(Eat Well and Be Happy)

GE404 I InenTosu 3(3-0-6)

(Adolescent Psychology)



GE405 ININYINAIUINS 3(3-0-6)
(Developmental Psychology)
GE411 NIYUARUNINUAZAINLGIN 3(3-0-6)

(Health and Beauty Care)

1.4) NGUIVIFUNTANEATUELIAUUSTIN (Aesthetics and Culture)
1.4.1) ngulne@nen (Thai Studies)

SWEIv oI hefn Reouly
Credits
Course Code Course Title (UssEe-UfUR-Anwisenules) Prerequisite

(Lecture-tutorial-self study)

GE310 wigdatlng 3(2-2-5)
(Thai Classical Dance)

GE318 nsaziduLazmasitutilve 3(3-0-6)
(Thai Folk Games and Songs)

GE355 UseiRmansdinulnendinisasunvamisunases 3(3-0-6)
(History of Thailand’s Society after Revolution)

GE373 Uszindluazwmanialudsaulne 3(3-0-6)
(Tradition and Festival in Thailand)

GE452 NOMIAINELAZ NN INY 1YV 4LT 3(3-0-6)
(TCC and Our UTCQC)

GE457 pi-UsfRmanimsvieaiiealne 3(3-0-6)

(Geography and History for Thai Tourism)

1.4.2) ﬂﬁj&l%ﬂéﬁﬁnﬁiﬂan (Global Awareness)
WUILAR
S9N o3 Credits Wauly

(UssE-UHUR-Anwsienue)
Course Code Course Title (Lecture-tutorial-self study) Prerequisite

GE317 Aausidnwal 3(3-0-6)

(Art Appreciation)



GE351 IusIINUITTY Y 3(3-0-6)
(Popular Culture)

GE356 9ANNTTNAT IV IAVDITUY 3(3-0-6)
(China’s National Ideology)

GE357 winnsaidagiuvedlan 3(3-0-6)
(Current World Events)

GE360 USuRY 102 Iunn 3(3-0-6)
(Western Philosophy)

GE361 USuymzIueen 3(3-0-6)
(Eastern Philosophy)

GE362 IUUSTIUYY 3(3-0-6)
(Tea Culture)

GE365 maduazmsiidwemnlvedemeiuluvsandlng  3(3-0-6)
(Chinese Shrine and Chinese God Worship of Chinese-Thai People in Thailand)

GE366 ANUaINTaeveInguRRuSludnlvey 3(3-0-6)
(Ethnic Diversity in Thai Society)

GE367 AnuaInrateLnAludsnulng 3(3-0-6)
(Gender Diversity in Thai Society)

GE369 TusrundveslneuazUszimalnalfss 3(3-0-6)
(Archaeology in Thailand and Neighboring Countries)

GE375 UseiReansuoimdu 3(3-0-6)
(History of Animation)

GE382 ffasz inud ey 3(3-0-6)
(Manga, Games, and J-Anime)

GE383 AmeuASLarTIEu 3(3-0-6)
(Japanese Films and Series)

GE384 AnuunRlrliuguyudeailan 3(3-0-6)
(New Normal and Global Community)

GE385 nsdan1sgsiatiu sy 3(3-0-6)

(Cross-Cultural Business Management)



GE386

GE387

GE388

GE389

GE390

anudifosiueifuny usenidediinu
(Introduction to South East Asia Studies)
winunsadun3nuaslandagiu

(Greek Mythology and the Modern World)
nideyeynIu

(Chinese Wisdom)
AuiAeAuAaUausTudy
(Understanding Chinese Culture)
fpnusuade

(Contemporary Chinese Society)

1.5) nguanuduwaidias (Civic Literacy)

SWaEIN

Course Code

GE451

GE453

GE454

GE462

GE463

GE464

GEdeT

I3

Course Title

FNANSUDINTTIIY

(Knowledge of the King)
Finufnuifiodsnuiidsdy

(Social Studies for Sustainable Society)
nvEnedmsUTInUsEI Iy

(Law for Everyday Life)
TUUSTIUAIUNITA

(Anti-Corruption Culture)
Ms§wiiiunisaeiudu

(Understanding Corruption)
Aanssuiiednuiiadsassd

(Creative Corporate Social Responsibilities)
Uymdsaulneluagiu

(Social Problems in Thai Society)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

UILAR
Credits Wauly

(UssEe-UUR-Anwsienued)

(Lecture-tutorial-self study) Prerequisite

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE468

Uvmsidlesiunniaedns

(Political Philosophy and Everything)

2) nguiinwsuaslanai (Skills and Attitude)

2.1) ngun1wvaslan (World Language) 3791 15 wiiqein

SAEIN

Course Code

GEQ0O6

GEO14

GE059

GEO60

GEO61

GE062

GE063

GEO64

GEO74

GEQO75

GEO76

¥

Course Title

AMewadiienisioans

(Malay for Communication)
AwATiensEeans

(Korean for Communication)
msenunwlnededy

(Basic Thai Reading)
nsdeunuilvededu

(Basic Thai Writing)
nseulaMslsunu lnedivnng
(Academic Thai Reading and Writing)
nwilneiionisdoans

(Thai for Communication)
ﬂﬁinLLaZﬂﬂiwvmﬂﬁwﬂlwa

(Thai Listening and Speaking)
N1300NLAEIN YN Y

(English Pronunciation)

AMwSIngudmsulionnTn

(English for Professionals)

duunwsenguniiuselevy
(English Idiom Advantage)
nMwdaingudmiugussnaunsmdugiannsetind

(English for e-commerce entrepreneur)

3(3-0-6)

WA
Credits

(ussee-UfUR-Anwidenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

WHauly

Prerequisite

finwinau GEO73 e
AZWUUADUNTBIBINGY
IMTFIUTB UM ILLNE

PATUA



GEOT7

GEO79

GE080

GE081

GE082

GE083

GEO84

GE085

GE086

GEO87

GE0O88

GEO89

GE090

GE091

GE093

nsldmeiuasifioAnwdlunwdngy
(Application of Lexical Analysis Tools)
mwdanguilonisvinuuazayweduiug
(English for work and socializing)
MuSanguifieanusuiinveusedan
(English for Corporate Social Responsibility)
nMwludruRina

(Language in Digital Society)
mmlwmﬁamué’huﬂgum*ﬂ

(Thai for Law Careers)

MsAeaNTharNISULALDNNEINIRE19HeaN TN

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

(Communication and Professional Business Presentations)

ﬂ’]U’]VLVlEJLLaSEJJGMUﬁiﬁJ

(Thai Language and Culture)
Melnevansiif

(Multidimensional Thai Language)
AMYUNIMRAUAIILNGIY

(Korean and K-Beauty Business)
witnnszidufionnvald

(Packing for South Korea)
wn-Teuiuindsd

(K-Pop and K-Series)
ﬂ?@qiﬁjﬂuLﬁ@ﬂqiaumu%Laﬁﬂ’]iﬁﬁ]ﬁ'ﬁ
(Japanese for Conversation and Communication)
witanszliediu

(Packing for Japan)
mwdndeuiodu

(Italian Language for Beginners)

MWIIUEMSUTINUSEIIU

(Chinese for Everyday Life)

3(3-0-6)

3(0-6-3)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

N TnAnEIRIG



GE094 nsmuINsilakaznMsanwIulowy 3(3-0-6)

(Basic Chinese Listening and Speaking Practice)

2.2) nguvineen1sisguiuazuinnssu (Learning and Innovation Skills)

W& 0w Wein Reouly
Credits
Course Code Course Title (Ussene-UUR-Anwidnesues)  Prerequisite

(Lecture-tutorial-self study)

GE053 N3BIULALNISULUNINGINT 3(3-0-6)
(Business Reading and Writing)

GE055 WinwensyaLayNITULaLDIU 3(3-0-6)
(Speaking and Presentation Skills)

GE056 nsAeansIEInALs T 3(3-0-6)
(Intercultural Communication)

GE058 nsidesdiude 3(3-0-6)
(Transmedia Storytelling)

GE067 ﬁﬂﬂzmsﬁwLauaLLaSﬂWﬁmmiuﬁaWﬁWﬁms 3(3-0-6)
(Presentation and Public Speaking Skills)

GF068 MATgULAE NMIUNEUDITINYIAERS 3(3-0-6)
(Scientific Writing and Presenting)

GE069 nsdgunsiaiFesaymsufRegsadaassd 3(3-0-6)
(Creative Writing, Storytelling, and Performing)

GE103 NSAALTIDDNWUY 3(3-0-6)
(Design Thinking)

GE127 msdansuinnssuluanzlanuaziniediy 3(3-0-6)
(Global and Networked Innovation Management)

GE128 WINNTIN ANARATINATIALAZNITUTENBUNT 3(3-0-6)
(Innovation Creativity and Entrepreneurship)

GE305 NNAAINAZATLAZAINEUNT 3(3-0-6)

(Interpretation of Drama and Film)



GE402

GE904

GE905

Ualanniegdenuurienisseus

(Discovery of Learning Society)
Vinwensianiuageusedanagns
(Debate Skills and Strategic Argumentation)
nsiseuiuenieuseu

(Out-of-School Literacies)

3(3-0-6)

3(2-2-5)

3(2-2-5)

2.3) nejuﬁ'nwzé’mﬁ'aLLaszﬂTuTaﬁmsaumﬂ (Media and Information Technology Skills)

SWaIN

Course Code

GEO57

GE207

GE208

GE210

GE213

GE215

GE401

GE403

GE921

I3

Course Title

YnuninaLiios
(Citizen Reporter)
waluladnava

(Digital Technology)

o

LNUAIYIA

(Digital Games)

¥

AUz TRsulULNy

(Foundations of Programming)

v
= a

HuUFIUADUNIADS
(Basics of Computers)
NugIUALNAENSITIAOUTILADS

<3

(Mathematical Foundations of Computing)
Vinwensiansaumeludenufivia
(Information Literacy Skills in Digital Society)
vinwgmsiividenasdnufivia
(Media Literacy and Digital Social Skills)
nsAasiwIMluTInUsE a1

(Computation Thinking in Life)

niawin Woulw
Credits
(UseNg-UJUR-Fnumeniues) Prerequisite

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE922

GE923

GE924

GE925

GE926

msdnnsansaumesglusunsudsagy
(Data and Information Management by Application)
winlulagRdviaielmsughanazdany

(Digital Technology for Economy and Society)

o v A

AMURAIANRITaE MU wadE g
(Digital Intelligence for Modern Workplace)
%mﬂﬁuﬁugﬂuaﬁﬁa

(Fundamentals of Digital Painting)
Suwmedidnassnds

(Internet of Things)

2.4) ngwiinwzdInuazn1sviney (Life and Career Skills)

T

Course Code

GE406

GE407

GE408

GE941

GE942

a3
Course Title

ININYIAUNITUINITAULDY

(Psychology for Self-Management)
Inmennsvinuduiia

(Psychology for Teamwork)

nsiALIYAENANEL

(Personality Development for Leaders)
‘Mé’ﬂmiﬁauiﬁmaiﬂmgl,ﬁamiﬁwmmmm

(Principles of Adult Learning for Self-Development)
mMswisuFufiensianu

(Career Preparation)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

wUILAA
Credits

(UssEe-UUR-Anwsienue)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

Nauly

Prerequisite



2.5) ngusunadin (Life Balance)

SaI 9730 wiein Rouly
Credits
Course Code Course Title (UsIENE-UJUR-Anwmeniues) Prerequisite

(Lecture-tutorial-self study)

GE125 A15DBNWUVYIN 3(3-0-6)

(Design Your Life)

GE311 uAUD 3(2-2-5)
(Dance)

GE312 QUELTIEGN 3(2-2-5)
(Singing)

GE315 Wansnsal 3(3-0-6)

(Costumes and Garments)

GE316 NISUAINTN 3(2-2-5)
(Make-Up)

GE379 nuNAoU 3(2-2-5)
(Go)

GE380 nngnineuazang 3(2-2-5)

(Thai and International Chess)

GE410 ANSYINBIANS 3(2-2-5)
(Cooking)
GE961 EsPEITUS U SN 3(3-0-6)

(On Relationships and Sexuality)
GE962 aAUTYe VRIS AL 3(3-0-6)

(Metaphysics of Love Triangle)

GE963 uSnis 3(2-2-5)
(Acting)
GE964 nadegdnlaiieoainsaugaluiin 3(3-0-6)

(Mind Healing for Work-Life Balance)
GE965 mMaaduaamddadiofidadam 3(3-0-6)

(Encouragement to Overcoming Problems)



9.5 M8azdsanudarinuAvIANgATYaILAATANE dudumnndvAneialu daudi 2
9.5 Details Related to Each School’s Curriculum Requirements for General Education
Courses, Part 2
1. NANGATVDIAMULUINITTING I1UIU 18 viefin (School of Business Curriculum 18 credits)
1.1 vangnsuImsgInatudainnuangns
sy vdngnsuimagsiatudin arvidninisUszneumamealuladdugs (dngasumnmi)

1.1 Business Administration Programs (except Entrepreneurship and Innovation, International
Program)

1) Tadu 3 siaefn (1 391) Mnngudvdaluil

1) Requirement of 3 credits (1 course) from the following courses

NguN1YT (Language) USAU 3 wieAin (1 311) Requirement of 3 credits (1 course)

GE074 ,wndangudinsulionidn (English for Professionals) — 3(2-2-5)

2) taduiden 3 wiaeAn (1 3u7) annguiveeluil

2) nguinuzduasaumea do wazmaluladansauma Ssduiden 3 miiefn (1 390)

(Information, Media and Technology Skills) Requirement of 3 credits (1 course)

vive nguAngrmand maluladuazduandon deduidon 3 minefin (1 3a)

Or Science Technology and Environmental Literacy Requirement of 3 credits (1
course)

3) 1Fon 12 viaefa (4 317) nngudvludiud 1 uas 2

3) Choose 12 credits (4 courses) from Groups 1 and 2

denBeunnsedvnudinugiaus/mvun nedusedniill Learning Outcomes aswise
TndiAssiuinssumsuimandngnvionuzimualy

Choose from courses set by the School which has exact or similar learning outcomes
determined by program management committee or School.

1.2 véngnsuimsssiatiudin aavinmstszneumameluladiugs Mdngnsuunmni)

1.2 Bachelor of Business Administration in Entrepreneurship and Innovation
(International Program)

1) 1den 18 viefAn (6 3v1) Mnnguiviluadini 1 uas 2

1) Choose 18 credits (6 courses) from Groups 1 and 2

denBeunnsednudinaiaus/mvun nedusedniill Learning Outcomes aswise
TndiAesiuiinssumsuimandngnsvionnzimualy

Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.



2. vidnansvesnaiz Uyl 31uIY 18 wiaein
2) Curricular of Schools of Accountancy 18 credits
1) adu 6 wiaeAn (2 Fu7) Innguivdeluil
2) Requirement of 6 credits (2 courses) from the following courses

a

naunwvetlan U3Au 6 vlefn (2 3v1) World Language (Requirement of 6 credits (2 courses)

aa o

GE081 A wludimuAdvia (Language in Digital Society) 3(2-2-5)
GE074 mwndangudinsulionndn (English for the Professionals) 3(2-2-5)
2) 1den 12 wiaefa (4 3v7) 3nngudvludaud 1 uaz 2
2) Choose 12 credits (4 courses) from courses in Groups 1 and 2

WonSouanseivimuiiaagiaue/fuun Ineldusiedvfil Learning Outcomes AsInso
InalAeeiuninssunsusmsvangasvsensivuall
Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.

3. MANGATVRIAMINYBEAENT Lo AnzNTANYIUgNTY U9 18 MIefn
3. Curricular of Schools of Humanities and Early Childhood Education 18 credits
1) Sadu 6 miaefn (2 3¥1) Mnnguivideluil
Requirement of 6 credits (2 courses) from the following courses
ngunevadlan UsAU 6 wiaeina (2 331)
World Language Requirement of 6 credits (2 courses)

a o

GE081 nwiludiaufdvia (Language in Digital Society) 3(2-2-5)
GEO74 ,w1dangudmsullon1dn (English for the Professionals) 3(2-2-5)
2) Usfuidan 3 wmiaeAn (1 397) nnguividaluil
Require 3 credits (1 course) from the following courses
nguvinwsdudeuazsmaluladansaume deAuiaen 3 vaegina (1 3v1)
Media and Information Technology Skills Require 3 credits (1 course)
v3o nguInerdans maluladuazdaandon  Ueduidon 3 minefin (1 3v1)
Or Science Technology and Environmental Literacy Require 3 credits (1 course)
3) 1dan 9 waefn (3 3v7) nngudvludud 1 uas 2
3) Choose 9 credits (3 courses) from courses in Groups 1 and 2

donlSeuannsednmuiiaueiaua/fuun laaidusieiufisl Learning Outcomes nsew3o

IndiAgaiunssunsuImMIvangnIvisenneinuall



Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.

4. MANEASVDIAMLLATYTAIGAT AnAINe1Atansuasinalulad ansdAinssualans
Azilmamand Anzn1svisafleauazanavnTsuUINg uazAasRaUzATNA S1u9u 18 vinefn
4. Curricular of Schools of Economics, Science and Technology, Engineering,
Communication Arts, Tourism and Services, and Digital Arts and Design 18 credits
1) 1den 18 wiaefin (6 3v1) anngudvnlududl 1 uas 2
1) Choose 18 credits (6 courses) from courses in Groups 1 and 2
FonSsuanyeinauiinaeiaue/smus Tnadusieiuiid Learning Outcomes nsewie
TndiAssiuinssumsuimsndngnsvionnzimunaly
Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.

5. nangnsvasnniiAans 1w 18 wilaein

5. School of Law 18 credits
1) Sefu 6 wiaeRa (2 3u7) annguiveeluil
1) (Requirement of 6 credits or 2 courses from the following groups)
ngunwvaslan ey 6 vihefin (2 37)
World Language Requirement of 6 credit (2 courses)
GE082 mmlmmﬁamuﬁmﬂamma (Thai for Law Careers) 3(2-2-5)
GE074 ,wndangudinsusionndn (English for Professionals) 3(2-2-5)
2) taduidion 3 wiasiin (1 347) Mnnguivn deluil
2) Choose 3 credits (1 course) from the following courses
nguvinwzdudeuasmaluladansaume deAuiaen 3 viaegina (1 3v1)
Media and Information Technology Skills Require 3 credits (1 course)
vive nguingrmand maluladuazdunndon  deduiden 3 minein (1 3v1)
Or Science Technology and Environmental Literacy Require 3 credits (1 course)
3) 1dan 9 wideAn (3 3¥7) 3nnguivnludauil 1 uas 2
3) Choose 9 credits (3 courses) from courses in Groups 1 and 2
doniSouainsednmuiinaziaus/fvun Ineidusie3vndid Learming Outcomes nsinse

IndiAgaiunssunsuImMIvangnIvisenneinuall



Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.

6. vangnIvasINeaEUsznaunis 71U 18 nuwAn
6. College of Entrepreneurship 18 credits
1) e 3 wiaeRn (1 317) annguindeluil
(Requirement of 3 credits or 1 course from the following groups)
ngumevadlan UsdU 3 widehn (1 391)
(World Language Requirement of 3 credits 1 course)
GE081 A wnludinumdvia (Language in Digital Society) 3(2-2-5)
2) teduiden 12 wiaefn (4 3¥1) Mnnguden deluil
2) Choose 12 credits (4 course) from the following courses
nguinermans waluladuazdunden Tsduiden 9 minein (3 3u1)
Science Technology and Environmental Literacy Require 9 credits (3 course)
nguinwzdudouazimaluladansauma Seduidon 3 wiaefn (1 3u)
Media and Information Technology Skills Require 3 credits (1 course)
3) 1Fan 3 wiaefn (1 3v7) nnguiviludauil 1 uaz 2
3) Choose 3 credits (1 courses) from courses in Groups 1 and 2
doniSouansedymufinaziaue/fvun Ineiduse3vndid Learming Outcomes nsinse
IndiAsiuiinssumsuimandngnvionnzimualy
Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.

7. wé’ngmwaﬁmmé’ammmaLﬁami%’ﬂmi IUIU 18 NUIwAA
7. International School of Management 18 credits
7.1 ¥angAsUIMSIINatMgIR (WU1YR)
7.1 Bachelor of Business Administration (International Program)
1) Sefu 6 wiefn (2 1) annguivseluil
(Requirement of 6 credits or 2 courses from the following groups)
ngumevadlan UeAU 6 wiledn (2 3v1)
World Language Requirement of 6 credits 2 courses

GE084 A wlnewas Tausssy 3(3-0-6)



GEO74 nw1dangudmsuiiaondn (English for Professionals) 3(2-2-5)
2) teduiden 3 wiaeAa (1 397) snnguivdeluil
2) Requirement of 3 credits or 1 course from the following groups:
nguvinuzduasauma do uazmaluladasauimne Jaduiden 3 whefn (1 3v7)
(Information, Media and Technology Skills) (Requirement of 3 credits or 1 course)
v3e nguAngrmand maluladuazduandon Jaduiden 3 vihehn (1 3v7)
Or Science Technology and Environmental Literacy Require 3 credits (1 course)
3) don 9 nhedn (3 3v1) Mnnguiviludauil 1 uas 2
3) Choose from 9 credits (3 courses) from the courses listed in Groups 1 and 2.
FonSsuanyeinauiinaeiaue/smus Tnadusieiuiid Learning Outcomes nsewie
TndiAssiuinssumsuimsndngnsvionnzimunaly
Choose from courses set by the School which has exact or similar learning outcomes
determined by program management committee or School.
7.2 viangnsUgyidmdin (Wwvn)
7.2 Bachelor of Accountancy (International Program)
1) U9AY 6 wu2eAn (2 331) mnmjmaﬂﬂﬁia‘lﬂﬁ Requirement of 6 credits or 2 courses
from the following groups:
ngunwIvaslan UsAU 6 widefin (2 3v1)
World Language Requirement of 6 credits 2 courses)
GE084 mwnlvneuayInusssy 3(3-0-6)
GEO74 n1w1dangudmiuileandn (English for Professionals) 3(2-2-5)
2) \don 12 wiiaefn (4 3v1) Mnnguiviludauil 1 uas 2
2) Choose from 12 credits (4 courses) from the courses listed in Groups 1 and 2.
FonSsuanyeivauiinaeiaue/smus Tnadusieiuiid Learning Outcomes nsewie
TndiAssiuinssumsuimsndngnsvionnzimuald
Choose from courses set by the School which has exact or similar learning outcomes

determined by program management committee or School.



9.6 VBNINUALTIINT MIKNAASLUULAZNISIAEUTaUNURENA

9.6 Regulation on Standardized Test Scores and Credit Transfer

9.6.1 dan1nunizasn1sldnanzuuutaznisiisulauniieia Tusiedvnedinge

9.6.1 Regulation on Standardized Test Scores and Credit Transfer for English Courses

3193810191990 (English Language)

NIAITINIITINguiualildiaAzRuuNINTFIUAIBISINguitaveLisulaukaz Ny Y

31839101 189ngula InetinFAnyaIunsaduNaATULADUNINTFIUNTYIINOY WAL LRI LTINS

= | o ¢ = A o = o Yy | a
LV]EJ‘UIE]‘Uﬂ’]EJsLuEUUQ 3 aU@’]V]LLiﬂGUENﬂ']ﬂLiﬂummqﬂqﬁLmﬁUT@u IﬂﬁmaﬂgLLuu‘ﬂquaﬂﬂqwmaqmaquLuLﬂu

& @ v o 1 & ¢ = 9 o &
24 UUﬂqﬂjuwwaa@Uﬂﬁgﬂ’]ﬁLLagm@QLquLU@']NLﬂm"'ﬂﬂ’]'ﬁLV]EJ‘UNaﬂgLLUUquiiqUﬂqwqaqﬂﬂwﬂqmaiﬂu

For English courses, students can use standardized test scores to transfer credits and waive

English courses. Students who submit standardized test scores have to submit their English

test scores within the first three weeks of that semester to transfer credits. The English test

scores must be valid for no more than two years from the date of the announcement and

must be in line with the English language proficiency criteria as follows:

sl 0. wangasuuanldnendingelunmsiFeunisaauinny

Criterion A. International programs using English as the medium of

i 2. wangasildntwlneuaz/mseniway qlumsiSeunisaeu

Criterion B. Programs using Thai and/or other languages as a medium of

instruction only instruction
518390 TOEIC TOEFL iBT IELTS CEFR 18397 TOEIC TOEFL iBT IELTS CEFR
(Courses) (Courses)
1) GEO71 600 FulU 64 Tuld 6.0 TV B1 1)GEO71 | 350 fuld 33 July 4.5 uly A2
600 or 64 or higher | 6.0 or higher 350 or 33 or higher 4.5 or higher
higher higher
2) GEOT1 650 Juld 73 Yuld 6.0 TulY B2 2) GEOT1 450 July 46 July 5.5 Yuly B1
GEO072 650 or 73 or higher | 6.0 or higher GEO72 450 or 46 or higher 5.5 or higher
higher higher
3) GEO71 700 Tuld 81 July 6.5 Tuly B2 3) GEO71 550 Guly 58 July 5.5 July B2
GEQ72 700 or 81 or higher 6.5 or higher GEQ072 550 or 58 or higher 5.5 or higher
GE073 higher GE073 higher
4) GEOT1 750 July 89 Yuly 6.5 FulY cl 4) GEOT1 600 July 64 Auly 6.0 uly B2
GEQ072 750 or 89 or higher | 6.5 or higher GEQ072 600 or 64 or higher 6.0 or higher
GEO73 higher GEO73 higher
GEO74 * GEQ74 **

N8 (Remarks):

* dwiuilndnwveingdeunnyfitenisinns viievdngasunwmaldnwdingvlunsiseunisasuintu




* For the students of International School of Management or other International Programs using English as the
medium of instruction only.

= dwsutindnwiaugdun lundnansnwineuasnseniwdue
** For the students of other Schools in Thai or other languages programs.

9.6.2 darnundainislinanzuuuuaznisiieulowmioein Tusedmnafneialy
9.6.2 Regulations for Test Scores and Credit Transfer of General Education Courses
winendeventsinlnesmunliinAnwansadieuleuiosniuseivluvanfnuwsily
1a lnonisiisulounazanldinelunisiieulou Trdulusussifsvuasseniavesumingdy
wensilnefiiedes
Undergraduate students who study in the University of the Thai Chamber of Commerce
can submit the request to transfer credit and waive the General Education courses by following
the related Regulations of the University of the Thai Chamber of Commerce on credit transfer

and the expense.

9.7 Bannaat luN1sIASZAUAZUY (1NSA)

9.7 Criteria for Grade Assignment

wanunasitunisbissauazwuulusgdnmnednwiinlunnisduwuuinse Tddudunissyly

Tuswazidunues 1o 14 dyanuvallaninanisfinw Tutegsy 14.1 auseliguuning1denanisn

v 1A MsAnwIsEUUMNEAn TuUSaUns w.A. 2545

The evaluation of each course shall be coded into different grading that have the definition and
attached points as shown in the University of the Thai Chamber of Commerce Regulations on the Credit-Based
Education System for Undergraduate Students B.E. 2545 (2002), No 14. “The Symbols for the Evaluation of the
Study” and No. 14.1 “The evaluation of each course shall be coded into different grading that have the

definition and attached points”.



AN95U1851873%1 (Course Descriptions)

doufl 1 JunangasnansvasumIngraefinvuaiindnwimnaudaassusiedvilunguanad 41w

12 MU28nn tagUIAU 1158 UsAULAaN 5187381 1ude 1) way 2) aesalull

Part 1 UTCC’s common curriculum requires all students to study in the knowledge group,

number of credits, required or selectable elective from the following groups:

1) 5783910191990 VAU 3 391 9 wUena

(English Language) (Requirement of 3 courses or 9 credits)

2) 5783V INgUIINABLNITUTTNBUNT UsAU w3 UAULADN 38 1aan 1 3v1 3 widaedn

(Business and Entrepreneurship) (Requirement/selectable electives of 1 course/3 credits)

1) 5783910191990 UIAU 3 391 9 wuqefAn (English Language Requirement of 3 courses or 9

credits)

GEOT1

GEQO72

MwdInguiiensaeansludinuszdniu
(English for Everyday Communication)

Wanninuensldniudanguitenisdearstuinusesiiu Tnsuduinuens
WqLﬁaﬁ’uiaﬂawuﬁwﬁmLLasiwaazLﬁammﬂ‘ﬁamww%awawmg’u ) N1TUA
INMIENITUULUIAULDS msmuma‘uLLasLLammmﬁmﬁu ﬂ’ﬁWﬂﬂIuﬁﬂ’WUﬂ’ﬁﬂjm"N
q TuinusedTu mseudernu sedvdenthiinainnanewfiedulaninudfey
wazmadeutorudu q lusuuuuhluuazihudediinnseting

Development of English communication skills in everyday life focusing on
listening to short passages or conversations for main ideas and details,
greeting, introducing oneself, asking and giving basic information, responding,
and expressing opinions; speaking in various situations in everyday life;
reading short passages on diverse topics for main ideas and expressing
opinions towards what is being read; writing short passages in both general
and electronic forms

MWTINGUTINANBNTHRATUIUYIA 1
(Business English for International Communication 1)

Fouly Anwineu GEO71 mwdinquitonisludinuszdiu viensuuuasunmmssngy

MRS T TR

fiauvinwensldnudnquasiaiienisdeanslulantagiiu sunsysan
Msinwen1sils Ya 81U uaziduy Fausznouse nmstinaununisnsdng n1s
dauadeya n1siUTguifisunazliiaTendeayaniegsng n1sleuInnig
diannseding maa’wum’wm%awmmLﬁaﬁmﬂ’maazLS&JmLLazaqﬂiamm
d1Aty MUuAlRINIT8IUUNIALAZNITANEIAIEAULEY LazAud1lanw
WANANNITINUSTI

Prerequisite: GEO71 or standardized test score based on set standard

3(3-0-6)

3(3-0-6)



Development of business English skills for communication in the present
world through the integration of the four skills of listening, speaking, reading,
and writing, including telephone conversation; presenting, comparing, and
analyzing business information; reading news or articles for details and
summarizing main ideas; external readings and self-study lessons; cross-
cultural understanding

GE073 mMwdangussiatiiensdeansunni 2 3(3-0-6)

Anwnreu GEO72 vioAzuuuABUN TSN uanmsg UL isuvinaanasififmus
fimuvinuznisldnwdinqugsiaiientseansiulantaqiu siunsysan

n3inwen1sils W 81u LLazLﬁ?JsJusluwﬁUﬁqa%u Fausznausie nsiiniaueuay

aduTedofniiu nsduntwalinuy nslsulsyiRdiuduazannuiuaiag

oy mIguinvieunanaieAnweasdeauazasulanudidny el

1N1591UUBNLIALAZNITANINIEAULDY LAZN1TUAAINURANAINYINIIRIUSTTY

(Business English for International Communication 2)

Prerequisite: GEO72 or standardized test score based on set standard

Development of business English skills for communication in the present
world through the integration of the four skills of listening, speaking, reading,
and writing at a more complex level, including presentation and discussion
skills; job interview; writing résumés and application letters; reading news or
articles for details and summarizing main ideas; external readings and self-

study lessons; cross-cultural understanding

2) Me3vgInaNazNIsUTENBUMS UsAuaan 1 391 3 wilefin 9ndysalull (Business and

Entrepreneurship selectable required course: 1 course or 3 credits from the following subjects)

GE101 nsUsEnauMIiduAdueu TN T 3(3-0-6)
(Innovation-Driven Entrepreneurship)

nsruIunIsUTENeUMSIieLaS U LA HALNATY QU WuIAN
Vinwy fieuad wavanuansalunisidudusznouns lnenisnszmings
Jymuazlonia iefumuuifnuaznuniudadieassalunisuile
Uymuava¥anua suluinmsiawsesealiianisufifludegsia
agadugusssy

Entrepreneurial process to develop and integrate theories, ideas,
skills, mindsets, and entrepreneurial capabilities in order to explore
and generate ideas for solving problems and creating value, as well

as development for business practice



GE120

GE124

nAuddnndugls

(From Zero to Hero)

Feuly 1) FnAnwivilu-Teduvesvdngasimsgsiatasin anainnsussnouns
welloBugs (idngemuR) uasndngasivenmantasin sy ivemsresiames
(angasUMNYIRA)

2) WuAnAnwihlu-den u3e Jvidenaidmivindnwndngmsdus

2 Required for Bachelor of Business Administration Program in Innovation
Driven Entrepreneurship (International Program) and Bachelor of Science

Program in Computer Science (International Program).
NTOULLIAANITASINERNSVSN NTEUIUNTT WuIAn 3pslowaainy
VT’]VHEJSZJENﬂ’]iﬁ%ﬂﬂﬁqiﬁﬁ]ﬁﬂi%ﬁaUﬂ’J’mﬁﬂL%R] TassaianazunAnnaini
ddgy nszvaunisnisiilesungnatalagldnsounwiAnuazisnis
avvaeulaweiiduditen miaaﬂLL‘U‘UI@JmaqsﬁaLLazﬂaqwéLLiqﬁmmﬁm
dmsuanindn anuaansowasanuhaulalunisludusenauns
Frameworks of creating startups. The process, concepts, tools,
and challenges of creating a successful new venture. Key market
structures and concepts. Process of bringing ideas to market using
popular idea validation frameworks and methodologies. Business
model design and cohesive strategy for startups. Capabilities and
interest in being an entrepreneur.
malvddidnnseind o
(Introduction to E-Commerce)

3 a

mmé"ﬁugmtﬁ'mﬁuwmﬁsﬁﬁﬁLaﬂmauﬂﬁ Usgtanagunuured
widlvsdidnnseiind eaduszneviiddyresszuumdvdiidnnseiind
nmsnIeuanunion  ensiluguszneunsmdvddidnnseting
nsnandidnnsednd n1sidendosmenisveuagnisinsedeansiu
anAn 3Bn1stsriuresnduddidnnsedind nisdndsdudn waznisin
UATRNsmdugidnvseiing
Basic knowledge about e-commerce, types and business models
for e-commerce, key components of e-commerce, preparation for e-
commerce entrepreneurs, e-market, sales channels and customer
communication, payment methods, shipping and e-commerce

implementation.

3(3-0-6)

3(3-0-6)



GE137

GE138

GE154

ASARENSITINTAN
(Business Communication)

NMsiATIEEnIUNTITal N15ATeRnduiuslaa taTesilon1sdeans

NSRRI N1TINUNUNITEDAITNITNAIN NTODNUUULLEN N15FeaT5INe

a$19ms1dud n1simuIYAinAN wadan1sdlEaueu N1SEIMLAY
P385953NTA0A5IRA

Situation analysis, Consumer Analysis, Marketing Communication
Tools, Marketing Communication Planning, Message Design, Brand
Communication, Personality Development, Presentation Technique,
Etiquette and Ethics in Commmunication
arufiesiuieatugia
(Introduction to Business)

LLmﬁmﬁyugﬁumnqiﬁa J2UUEINY JULUUNIsUsEnaugsia nslu
fusznouns nihigsiasunisdnnisesdnis mswan n1sdad
N13RU MPBINT N1INAN MIIANINTHEINTUYYY AF85TTUTINIMAE
ANUSURAYDURDEIAN

Foundation of business concept, business system, business
model, entrepreneurship, business functions in organization
management, production, accounting, finance, taxation, marketing,
and human resource management, business ethics and social
responsibility.

NSANLTINIANTTUNNFIVALTIDTIAT
(Digital Innovative Thinking for Business

Rouly fieuwi GE201 nsAmdeuinnssumneiaranaznslan

(be equivalent to GE201 Digital Innovative Thinking and Coding)

= -

WWIAR Luuee waznsussendldinaluladansauwmeinoatiuayulv

Annnsiseuiiasnisuidamilugamsugiandvia dnvinveiiugiunisly

«

weundAtu uagn1seanuuy Waun Tsunsuussendadelslin

nsAn Yssaumsaivesdld diuseuszaudugld nsvuiunisduain

1%

AT uazUszananateya wa Toyavunalug) AuRALIANTTUN

ma‘uauawiammG’Tmmsmqqizma%wa

Concepts, points of view and applications of information

technology to support learning and problem solving in the digital
economy era, as well as practices on fundamental skills for

application usage and modern application program development

through user experience/user interface, researching, analyzing and

3(3-0-6)

3(3-0-6)

3(3-0-6)



assessing data and big data leading to innovation responding to

digital business’s needs

' P < a a o ' ° ° YR o v o I3
#un 2 LUU'i’]EJ'J‘U’Wmaﬂ@jﬂi‘UBQﬂm%ﬁ’N 9 mwummmuunﬁnm 11&6@91?16@\191'1“’351%]1]536\1?]‘0@\1

nangns Liteendn 18 niefn (MwasiBeamudaimuanangnsvasudazamg) lnededu vee Jedu

= = = a 1 a o dy
LadN 138 Laan 3NYIYIINNHNIVN famalull

Part 2 General courses in line with the objective of various Schools which require students to

take no less than 18 credits (Details are set based on the school’s curriculum) as required,

selectable elective, or elective courses from the following groups:

1) nguaui (Knowledge)

1.1) ngugsnauazn15Usenaunis (Business and Entrepreneurship)

SAEIN

Course Code

GE104

GE105

a3
Course Title

g3faoeulal

(Online Business)-

Ussiamvesgsineaulatl ngfinssunsdedudeeulat nslnszanmuanien
nsgsnauazunugsiveaulay nsduduringsia waznisairaduledssiveoulad
nagndnsmatndmivgsvooularl madansussrduiusiivled msmannuude
derndmsugsieseulal uazassenussnvesgsivseulal

Types of e-commerce, online shopping behavior, online business
environment analysis and online business plan, and how to start and create
online business website, create marketing strategies for online business, website
promotion techniques, social media marketing for online business, and online
business ethics

ngvunedesiudmiugusenauns
(Law for Entrepreneurs)

nMUENNeITINuNITUTENUESAY NSEenUselnnedAnsgsna n133edya

a o 1 o a a o v

N9g3na dyayedn dyayrou e ildans dyan31991u wasdyginiegsiedu o

o

N15495919950MINMIE N15V8lUBYYINUTENDUAINIT NMTIUNUNMEFImMTU
HUsENauMs uarUszifiudy 9 ﬁLﬁ'm%’mﬁ’umiﬂizﬂauqiﬁa

Law and regulation relating to entrepreneur or startup business. Business
organization selection, business contract drafting; for example: rent contract,

licensing agreement, employment contract and other related contract.

WU
Credits

(Ussene-UUR-Anwdenuies)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)



GE106

GE107

GE108

GE109

Acquiring business license, business tax planning and current issues about law
for entrepreneur

ngranevndygdinnsedng

(E-Commerce Law)

v
] a v

ﬂg‘vmwLﬁmﬁ’uqiﬂﬁumaatﬁﬂmaﬁﬂé dyaTeuedunLazngnuIenIslouty
wazn1391seiumedinnsedngd ngraneuaniuasy Foyanedidnnselind ngune
aneduBiannselind ngruneAuATEIloLALaYNYRNIERIVEYINTTUNKABUANADS

Electronic Transactions Law, sale contract, payment and electronic fund
transfer. Electronic Data Interchange Law, Electronic Signature Law and Data
Protection Law. Computer Related Crime, online dispute resolution and case

study relating to electronic transactions

nsamulunaiavanning

(Trading and Investment)

Jniasugialneuargsnalne anuiilesuielrtunistevienanning Jeya

' v
= a o & =

3
Y
AyAsiasanlunsTeviendnning Anwidadendnadenisaiiugsiauas

d
F1AINANTNE ﬂaqwémi%amaﬁmwwm  N1slEuaUNALATURIS 9 Tunig
AATIER MITANBIANITAIY LarnTTIReINISTEVEININg

Thai economy and business, introduction to stock trading, important
information in stock trading, factors affecting business management and stock
prices, various types of stock trading strategy, use of applications to analyze and
manage investment portfolios, and simulated stock trading

ANSUSHITAINLIAS
(Wealth Management)

MsMauELenTIdy Ausidesiuietunaanisiusesadsdunisasmu
miamuﬁﬁﬂﬂgﬁmmﬁaﬁ"qmumimﬂL’Euﬁmmi WusUns odw3unIng nosAn n1s
Usgiudfe n13asnulunanndnving naanuIm UALNITINLHUNITAIULA 0
Usgleguniesnune

Financial planning, financial market and investment risk. Wealth investments
via bank deposits, gold, real estate, bonds, mutual funds, investment trusts and
investment planning for the tax benefits.

33N MTNAVNNUALAINIY
(Food Business for Wellness and Beauty)

AIMUNRUNY ﬁﬂwmzmmﬁﬁzyuaswmmsuma’mmsLﬁaqmm‘wLLazmmm

Usgianuazfieg1andndudiomisiieguainuagauany Andaluidanisan
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ﬂismumiwﬁmaxﬂﬁmuwNﬁmﬁmsﬁmmﬂﬁaqmmwuam’nmm wualuvievNg
maamamﬁm%mmilﬁaqﬂumwLLazmmqm

Meaning, importance and roles of food on wellness and beauty, types and
examples of commercial food products for wellness and beauty, production
process and control of food production for wellness and beauty, trends in food
production for wellness and beauty

Funfigsitensuseneunis
(Right View Entrepreneurship)

ANunIskazAuUIElvivsduunigg nsvuiunsuazinalinlunis
fanduniinslafeitulaluiiausys iy mahdunfgiunldlunisdiiuiie ms
UImsdnnis msunledamuazdetanddunisaniugsiavesiusenauns

Meaning and benefits of Right View. Process and techniques in developing
Right View in daily life. How to supply Right View into personal life management,
administrative management, as well as problem and conflict solutions in
entrepreneurs’ business operations.

lassmsuinnssunduindeumerUsenaunis 1
(Entrepreneurial-Driven Innovation Project 1)

Fouly Anwireu GE101 vi3e le¥unnuiiureuaneransdiaeu
nsfnwissuiiiulasnisiasauvimelusunseuiunsaumiasdenudym
AuA1 anA1 sUkuuveInski b dgmikazinalulad swulddmineinsuazln
ANAINTART 9 Tdrduardauduiusiunisdum n1snease waznis
anfunislunisadrautanssufiduiadeulaonisusenaunis (nandnvodnis
Useneumsiduiadeulnsuinnssy) Tneazadeanudilaianssuiunislunisan
fusgnounsiduindoulnsuinnssy uazsfuiiilulassnisiléesdnmiinuann
wazaiawansenuludsuinduaninerdenenisdninewasdddiuladnudenisly
YIUAULAPNEYINS FevinisesnuuuaiielinAnwidladsnsdousludumne
\vuaznszuIumMsveInsaiunIsUsEneunsiduindeulasuinnssusunsious
KuUsvaunsaloseinds dssinduiadunssuiumsdinaium falunseu
wnRnvestuneud 0 uavielesiioluniseenuuuidnudn

Project based leaning and challenge in process of exploring and defining
problem. Value, people, a range of solutions and technology, and range of
necessarily resources and capability which is crucial and related to successfully
Explore, Experiment with, and Execute on an entrepreneurial driven innovation
(the output of IDE). This course will build to understand the process of
innovation-driven entrepreneurship focusing on a cross-disciplinary project of

high impact to UTCC and its stakeholders in the Di Daeng/Huay Kwang
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community in which designed to give students an intensive, deep learning
experience in the IDE mindset and process. This course has a greater emphasis
on the Explore: Step 0 mindset and the tools of design thinking.

lassnmsuinnssuiduindeumeiusznauns 2
(Entrepreneurial-Driven Innovation Project 2)

Fouly Anwireu GE111 vi3e li¥unnuiiureuaineransdiaen

nsAnwseusiulasinswazaavimgluaun sz sAumkar e e
AuA1 anA1 sUkuuveInskiludgminazinalulad swuldmineinsuazla
AuENINTase fidfauariinnuduiusiunisdum msneaes waznmsauduns
Tunsa¥rauianssuiduindeulnenisusznaunis (vandnvesnsusenaunisd
Fuindeulasuinnssy) Tasazairsmnuidlaianssuunmslunsareusznounsi
Fuindeulasuinnssy uazsjutiululasinsildesdmnuitwavuazairmansyny
Tugauinivuninendevenisi ineuaziilaruladiudsnglugusuiuunaieying
FavhniseenuuuiienmuinAnwnisdiunseulunAnnisasanisusenaunisd
Fuedoulasuinnssulinnnii Tagazitiunslénssuaunsuagsatiunfnlusiu
NINARBILALNSASIAULUUDE95IALE) w'mmiL%‘auifmuﬂizaum‘smiﬂjﬁumm&hﬂ
luiuwinnssuvsainalulad

Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range of
necessarily resources and capability which is crucial and related to successfully
Explore, Experiment with, and Execute on an entrepreneurial driven innovation
(the output of IDE). This course will build to understand the process of
innovation-driven entrepreneurship focusing on a cross-disciplinary project of
high impact to UTCC and it stakeholders in the Din Daeng/Huay Kwang
community in which designed to develop students’ IDE Mindset further beyond
the prior level and required more rigorous use of the IDE process, with a great
emphasis on the Experiment mindset and rapid prototyping through learning
experience in a different innovation or technology.

lassnsuinnssuiduindeumeiusznauns 3
(Entrepreneurial-Driven Innovation Project 3)

Gouly Anwiriou GE112 vide Iéfuanuiiureuanenansdiaen
nsfnwissudiiulasnisuasauviimelusunseuiunsaumiasdenudym
AuA1 gnA1 sUkuuvesnisuilelgmiuazinalulad saulufaminensuasin
ANAT0RNeY Tidfyuazlauduiusiunisdum nsneaes wagnsiLiunng
Tunsa¥raudanssuiiduindeulaenisusznaunis (wawdnvesnisusenaunisd

Juimdeulaguinnssw) ngagasnsanudilatanszuiunislunisasisgusenaunisi
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Fuedoulnsuinnssy uazsjaiilulasinsildesdeuiruauasairsmanszmy
lugauindvuminendevienisiineuaziildruladiudsnglugusuiuunaiegying
FavhniseenuuuiiienmuinAnuniediunseulunAnnisasanisusenaunsd
Fuindeulasuinnsslaefidvnaieadsliindnvifianuiilauasarusionisi
dzuene Antve) wavindn lusednieedunisldnszuunisnsuseneunsi
Fuirdeulasuinnssuifisfuludiunisdniunisaieanlonanenisusenauns
TngagsoudlalunsvenefinagnsInmituyuriunsiuvesEUsEnauns

Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range of
necessarily resources and capability which is crucial and related to successfully
Explore, Experiment with, and Execute on an entrepreneurial driven innovation
(the output of IDE). This course will build to understand the process of
innovation-driven entrepreneurship focusing on a cross-disciplinary project of
high impact to UTCC and it stakeholders in the Din Daeng/Huay Kwang
community in which designed to develop students’ IDE Mindset, with a goal of
giving students the confidence and willingness to See Different, Think Big, and
Act Small. This course required more rigorous use of the IDE process, with an
additional emphasis on how to Execute on and IDE opportunity, with an
understand of scaling and entrepreneurial finance for seeking funding.

TasansusenaunsiTuLedaulaeuinngsy 1

(Innovation-Driven Entrepreneurial Project 1)

= '

Anwiulasinisuazauimgludiunszuiunsaumiazonudym auen

anA1 suwuuvaamsuiledymuazimalulad swlutmineinsuazlinainuaiunse

U

o M

fineq Adfuaniortesdymuarausmedidndnwndon veilasdesiunis
puiAnanznIsunis lnslasanisagdeadulasanisiianunsafiveredaliuas
anunsaiiasviliAaanuiaulaasingninlassmsiishdnwniagldddunisu

Project based learning and challenge in process of exploring and defining
problem, value, people, a range of solutions and technology, and a range of
necessarily resources and capability which is crucial and related to selected
project by student. Student’s project must be approved by an IDE committee.
It must be an IDE scale project and should be more exciting and bigger than
previous project that students have done.

Tasan1susenaunsnduedaulaeuinnssy 2
(Innovation-Driven Entrepreneurial Project 2)

Fouly Anwireu GE114

AnweulAsIN1seaLle9anIu 1asan1snIsUsEnauNISNYTuLRdau
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Tmeuinnssu 1 (IDE Project 1)

Continuous Project based learning and challenge after IDE Project 1
nsUdmiugusenaunis
(Accounting for Entrepreneur)

nann1saIRun1eN1sURANTEN Jayduimsuarnidens dmsugusenaunis
Basic principles of financial accounting, managerial accounting and taxation
for entrepreneur

WiswgnavesUszmelulowde
(Economies of Asian Countries)

é’ﬂwmzuazLmemmsﬁ@umlmwgﬁaﬂuawizmewqﬁﬁﬁmiumﬁa Uadurngg
masugia daw nadlesiifinadensidsuul ammaasughavesUssmamantu
paonIumLdLTuIaATsgRatUUsEmadug Tueidouagiilan

Economies and the development of some important Asian countries. This
course also includes economic, social, and political factors that affect these
economies as well as economic relationship with other Asian countries and the
rest of the world.

Famnaiadany
(Social Enterprise)

ANYANY WAA 1dNNT mnudRLarALATaIIaiansitedany Anw
wadianisiiduns suvislena dam wazgUassaiien fumsairefansilodeny
Tnemsldnsdfing waznsiinUfURessluguau

Meaning, concept, principles, importance and value of social enterprise.
Techniques for managing including opportunities, problems and obstacles
relating to managing social enterprise using case studies and real projects with
local communities.

\ATugANARSHUIIA
(Consumer Economics)

anuddgesiuilaasessuuiasugia undsinnvessielsuazselddldldase
Hadeitimuamadenluuslan wdnmsdeduduazudnissneg dudeifionisuslaa
n15lgusnsUseiudouazUsedudin N15719WNNNTRUAINYAAR WNUNITOBULAY
M31deNgULUUNTEBN MINSUNLNITATLLAENSLEENTSNsAIMU U337l
HUSLAA N13AIVANSIANEUAT UAEN1SANATEIRUTIAA

Importance of consumers to the economic system, source of incomes and
disposable income, factors that determine the choice of consumption, and

principles in making decisions to buy products and services., consumption credit,
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GE130

using the insurance and life insurance, personal financial planning, saving plan
and the way of choosing it types, planning for investment and selection of how
to invest, government service for consumers, price control and consumers
protection.

mMsiauegININesEANNY
(Intensive Pitching Workshop)

nsdLaLaHANUIINIATINEINgINIAeNiImesIviutnau nsldnuluues
Tasanuitothiaue madianisTiutiniinamu nmsiiauessannlassnuiiossay
nu

Presentation of the capstone project to investors, presentation by using the
prototype of the project to convince investors, presentation the business idea
from the project to raise funds.

WUFIUNITRY
(Basics of Finance)

NANNITHATLUIANATUNITRUTININITATIATITUENITRUEINYAAAAIANITIIY
ANTUIMITNINITRY

Corporate Finance, Public Finance, Personal Finance, Financial Markets,
Financial Services.

gInanaznIsAnlusan LAY
(Business and Commerce in Australia)

il dnuidlangraneuassruunisiuresssinaeeainnds  uas
Wisuiisuamnuuandsiungmineuazszuunsiiutessumealng  Tneidemaz
mamqmﬁh’;ﬁmzuumsﬁu ngvune dyay1einey laseadng nasdeduld wae
Founiiuveanguune nsuimisdanisfdusensain Usedning uazanumdn
938555uluUSUNYRIUTEIARRANIAY LoLTe uazlan UnAnwiasdesaiunsalyd

Braudlegmifiessueidemilifsaiunguineg msuinsdans waznsiuiiog
Tumeind waedesdiinurduiuguisiivlunssuumsidouasniadon

This course supports students in understanding the particular aspects of law
and finance that relate to an Australian context, and how these differ from Thai
structures and processes. Topics include components of the Australian financial
system, features off the Australian legal system, contract law in an Australian
context (formation, enforceability terms and exclusion, Asia-region and global
contexts. Students will be required to apply problem solving methods to
explain areas of law, management and finance covered during the course, and

be able to demonstrate introductory skills of academic research and writing.

A15N1FBINTENSTUU S NADDAMSIAY

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE131

GE132

(Australia Taxation)

nguunefiisatestunBduldlulsenmaeeainsids UssiiiufiiAeidestunis
NuHuMFdmivyanasssuauazdfyana nsdeastoyanagliduinusund
uignéfidudidens SnddulithAnwiauinuenisudtym nsdaduls ua
ﬂ’]iﬁbﬁ’li

Australian income tax laws with specific emphasis on how to access
provisions of the Income Tax Assessment Act and related legislation. In addition
you will be made aware of tax planning issues that exist in relevant personal
and business environments and learn how to communicate technical tax
information to client taxpayers. The graduate qualities of problem solving,
decision making and communication are enhanced throughout.

NVUNEEINIUTEIADRANTIAY
(Australia Business Law)

NMINENNITRIRUNTIARILALUTENEUTINILUUTEMADRANSIAY NTBULLIAN

a @ a o

Frungunedsdsuarionisdndgaia danitunu Miugua ANuduTusngluuas
MEUeNBIAns wazngmineduazats Wisuifisusuuuugsisluseansidedesiuis
Wudmuavannsal

Australian Business Law introduces students to the registered company
as the dominant legal form for carrying on a business. It considers the legal
framework that determines how a company deals with the issues of formation,
financing, accountability, internal and external relations and insolvency. It also
compares and contrasts the company with other types of business organization

including partnerships and co-operatives.

ngvnegInaUsEImAdeun
(Myanmar Business Law)

ﬂawmaﬁL?‘\Imsﬁ’aqﬁ’umﬁmﬁy’qLLaz‘uizﬂauqiﬁfﬂummim%’gummmwLﬁaum
ﬂiauLLmﬁmﬁmﬂgmmaéz’fadwaﬁiami%’mr??ﬂﬁjﬁﬁ] FMITUU Afugua AUEUIUS
AelukazneuaneIing wangranedvavate Wisuweugduuugsnaluaisisusy
WAL U

Laws related to registered company as the dominant legal form for carrying
on a business. The legal framework that determines how a company deals with
the issues of formation, financing, accountability, internal and external relations
and insolvency. It also compares and contrasts the company with other types

of business organization.
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A15AN1EINTAMSUUTEMALT e LN

(Myanmar Taxation)

Yaa ]

ABRuldRyara MEnswgau nSnsin mdRuldyaaasTun wagn@dug
YBIATIIUSTTUIANN WL UL

Corporate Income Tax, Property Tax, Commercial Tax, Personal Income Tax,
and other taxes in Myanmar.

gsnaua TnussINglsy
(European Business and Cultures)

At ududmiumsdsznevgsialuglsy YssRmnuduinuesssialu
glsy Jausssy sysullenuuR wazansemniegsiavesylsy

Fundamental knowledge necessary for doing business in Europe, business
history of Europe, cultures, traditions, and business etiquettes in Europe.

gsnanar TnusTIUeLTY
(Asian Business and Cultures)

Anudiuguiisndudmiumsvsznoussialueds UssiRnnuduinesgsialuy
LY Tausssy 53T HeNUUR wazaNsEmMNNEINAVDLBLTY

Fundamental knowledge necessary for doing business in Asia, business
history of Asia, cultures, traditions, and business etiquettes in Asia.

FINIAL TWUTTINIU
(Chinese Business and Cultures)

Arwiiuguiisidudmiunsdsenougsinlulssmeiu YssRenuduinves
ganalulseinady Jausssu sssullonufun uwasansemnegInaveslseinaiy

Fundamental knowledge necessary for doing business in China, business
history of China, cultures, traditions, and business etiquettes in China.

msﬁamimimamwuyimmi
(Integrated Marketing Communication)

AITUNUY Lﬂ%lENﬁE] %umau NT1TITILLNY ﬂ?i@@ﬂLLUULﬁ@MW n15UTEUNANNT
ﬁiamimimammuuﬁmmﬁ WATANTILATIEA ﬂiﬂjﬁﬂ‘lﬂ’]ﬁﬁuﬂ’ﬁﬁaﬂ’ﬁﬂ’ﬁmaﬁﬂ

Definition, marketing communication tools, marketing communication
process, marketing communication evaluation and case study in marketing
communication

MIRRIULNEANSIEY
(Sustainable Development)

AnvuAnnsiauieanudsduluesingsns 9 919 89ANIgINa BIANTIENIN

UELNA 09ANTUMITU BIANTIIVNTT UagaIAnslikataminls datunisduindou
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sAnseennzdihuuuiiduiieduaduliinnisaissslovimansugio dsay
Aawnden wagTmusisy %’mammé’aqﬁ’uﬂ%’ﬁuzywaﬁmwgﬁawal,ﬂm sauludis
MsAnwILAR 1énns waznszuaunslumsiniunufiatuayulviesdnsuseg
Whmnemstaunidadu meldlunairsvgialul iesvgiadanm iesvgiavyuiou
waLLATYINALD

To understand the key concept of sustainable development and
organizational roles in contributing to the ultimate goals of sustainability from
different perspectives. Creating an effective business alignment on how they
contribute to the achievement of the sustainable development agenda that
consolidate a strong license to operate and to differentiate themselves from
competitors while satisfying stakeholders. Promote and utilized Sufficiency
Economy Philosophy to optimize economic, social, environmental, and cultural
impact that support the new key economy which are Bioeconomy, Circular
Economy, and Green Economy.

nsdeansIegsRaNITVioen
(Tourism Communication)

wnAnuazmdnmevhluRgiunmsiemsifiegsiamvieadien arwddnyuesns
Eﬁ/ﬂﬂ’]iﬂ/l’]ﬂﬁ’ﬁgaﬂﬁiL‘W‘aﬁqiﬁ’«Wia\‘lLﬁEJ’J ﬂi%‘U’]‘Hﬂ’]iﬁaﬁﬁLLazEULLUU‘UaQﬂ’]i’:ﬂJﬂﬂﬁ
ﬂ?igaﬁﬂiLﬁ6§§ﬁ%ﬂﬂiﬁ@ﬁL‘171IEJ’J ﬂ’l‘iyjim’lﬂ’limwﬂ’]‘ig@ﬁﬁLﬁ@ﬁqiﬁﬁ]ﬂ’]iﬁ@%ﬁﬁ?
AnsznnsalfnwwaginUiuR

Concept and principle of tourism communication, tourism communication
management, integrated communication in tourism communication, case study
and practicing tourism communication

A1599NLUVUINTT
(Service Design)

efrfeanuuuaiiiensyhanudlauaznsufdAvesniseenuuuuinis lag
Funnnndrlamuimeludagtuvesild audsnswauiszuuniseenuuy
UINsluowIAR

Understanding and practice of service design starting from understanding
current challenges of the customers to the development of service design
systems in the future
nnuaneAsnndou o
(Introduction to Environment Law)

Ingan1salvesanzuIndeNinansznudelan ngvu1giigItun1IANATES

anzwindeslusunImuAuNaity NMsouinYauIndoLarsTINYA Uleuieves
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$lunsuszrudvdvesdssnvu uazansnisigadunisienfesdndemeanad
annzwinge ﬁmanﬂgwmaL?‘wlmﬁ’umimuqumﬂ%ﬁau wazNVUNERallos

Environment conditions that affect the world, law concerning environmental
protection in controlling pollution, protection of environment and nature,
governmental policy in ensuring people’s rights and measures on seeking
recourse and compensation in environmental cases, law on the use of land, and
zoning law.

nguuneAuATeUTnAkazANuTURAYeUluNER eI U
(Introduction to Consumer Protection Law and Product Liability Law)

LLmﬁmLLawé'ﬂﬂﬂiLﬁﬂ?ﬁUﬂ’liﬁume’ﬁiﬂﬂ mmwmsmmg%mmﬁmﬁuma
dunsesfuslaa sufouufifiAeaiunisdunsesveuilan snsnismangmane
Aeafunsquasesiuslaalusuaunmeesduiuazuinig s1a0 n1sdaaain s
U539 fiuvie nislawan mhenulunisduasesustanniu w.au. Auasewuslng uway
mungmneduiiisates naenaundnngrneauuRnveulunEnsael

Principles of consumer protection, legal measures relating to consumer
protection as well as rules concerning consumer protection on product and
services quality, price setting, labelling, packaging, advertising. The course also
covers consumer protection act of Thailand, other related legislations,
regulatory agency as well as protect liability law

ﬂg%mammp ﬂiilﬁ/l’]ﬂﬁﬁﬁﬂ
(Business Crime)

Anwmdniluveengraneeng muUszanangmingeIy) HaNNYMNEeIRNNA
AmNuRnRAUTEINaNgMINEIaAAdfUgIAY WU AnuAmIREITUNING AwAn
Aeafudoides wag mnufiamunguaneduieniunisuseneussfatu w.e.u. a1
AUAIMAZUSNT W.5.U.018ATUAZAAIALUUATY 15 .9.U.AVENE w.5.u. AnSdns
W.5.U. ASDIMUIEAITAT W50, mifﬁmLﬁuﬁLﬁumﬁdmﬂimwu W.5.U.AURA
Aenfureufinnes 1av

Study the fundamental principles of criminal law as codified in the Penal
Code and criminal offences often committed in business contexts, such as
property offences, defamation offences, as prescribed in the Penal Code and
other criminal laws, such as Prices of Goods and Services Act, Direct Sales and
Direct Marketing Act, Emergency Decree on Borrowings Which Are Regarded as
Public Cheating and Fraud, Patent Act, Copyrights Act, Trademark Act,

Geographical Indications Protection Act.
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nuaneeIfuraNSNdLaznaInannIng s
(Introduction to Securities and Securities Exchange Law)

LurAnAgIfuRaIAiuLaznaInnu nsfAuguagsiandnninduaznan
wanNINg asrnsuasnisnuiiiendes sudnisdnduuienannzdeulunain
VANNING N135LAUNUMIENITOBNUALIAUBUIENANNING AUMINEUATUTELANVDY
VANNINEG NIDONLALIAUBVIEVANNING UTTLNNUATANYMEVRIgININANNINE N3
nseiildfusssuiefunstevendnning nsidendnminditensouirnans
wazUssidiuiiraulafertungmnessiavdnming

Concept of financial market and capital market, the regulation of securities
business, stock exchange market and related authorities. Types of securities,
securities issuance, initial public offerings, securities businesses, unfair securities
trading, hostile takeovers, and specific topics on securities law

nrsnegIiuNsamusEninssEnalowy
(Introduction to International Investment Law)

naLﬂmsﬁlﬁmﬁ’umiamuismwﬂﬁsmﬂ‘ﬁqmiamu‘lmamﬂ (Direct Investment)
N1389UN1NI0Y (Portfolio Investment) augylARAINTTTENINUTENA NYYLY
wazulnivesesdnsnisilan (WTO) Aifinansvufiunisasuseninaszine

Principles relating to international investment law covering direct investment
and portfolio investment. International arbitration as well as policy and law of
WTO that relate to international investment.

nveANATEITRLAdINYAAS
(Personal Data Protection Law)

nguiuaznUiiRiisatunsduasesdeyadiuyana nseuUmNANANLALAN
SileszmieUssmaizeansduasesdoyadiuyana ngraneglsuindisnisdunses
dayadiuynna (GDPR) a1sedAgvesnses1vlydAfuasestayadiuynnaves
Uszinalne sudansdnunanilanluFesnmsduasestoyadiuyana

Theories and guidelines on personal data protection, agreements and
cooperation frameworks regarding personal data protection, general data
protection regulation of the EU (GDPR), personal data protection act of Thailand,
and global case studies regarding personal data protection.

N1359ANT5TINNW
(Sports Business Management)

nsiaLIANARYBINUTENBUNITHAZ kUL ILWIAAYR WL T gAY NS

WAZYTIN NGB ANUAATINYEANARLAEANNANTAVRUTENOUNTINEA1539
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GE359

wazadannuAndafanssuuidgmnazaiiayaniliiugsiafiwndunislu 53ia
tudsiidulndiigalulanuasineamzluede

Developing an entrepreneurial mindset and introducing the concept of Sport
as a business, developing and integrating theories, ideas, skills, mindsets, and
entrepreneurial capabilities to explore and generate idea, organize events, solve
problems and creating value for sport business as one of the fastest growing
entertainment businesses in the world and specifically in Asia.
msdansgaiagaudsiy

(Business Management for Sustainability)

a o a

wnARAfUNM TR eisTy AnuuRisveuvesgsRvrodinuuazdnndey
nszurunislunisdanisgsfaiiionnudedu Aanssuanuiuinveudedsauuas
dannden msUszyndlivdnuvguasugianerfisaiionnudsduvesgsianazdany

Concept of sustainable development, corporate responsibility to society and
the environment, business management processes for sustainability, corporate
social and environmental responsibility activities, application of the sufficiency
economy philosophy for the sustainability of business and society.

NITAVMANIALAZIUIUS
(Festival and Special Event Management)

94AUSENBULALIULIUTDINUINANNANUS WTe unumminivesinesiies nns
IN15A1UNITRU N13IRETTIVUSEUNM NMSLaYUILaYNTUTEIEUNRUS

Elements and types of festivals and events; roles and duties of each section;
financial management; budget allocation; advertising and public relations
ANSIANTITRNS U
(Museum Management)

o o eda 1 o

ANUVINg vit? A ALarAuA1YeITs g Niidedny Ussianiasuwuy

YRINNSAUT NISIALEAIIURNNEAUN WUIAALNGITURNSAUI A15USHISIANNS

o 14

WeAel N1IaIAveINisinel N1sousnuYkarn1sIALANY WS ugvioadunTe

=)

[ ¢

AfisSouaiutu fanvuiinsdungidayaiine nslidiuiinvesyusunazdiny
wisAueilugauai Asiusiaiiouase

Meaning, function, importance, and values of museums on society,
classifications and types of museums, museum displays, concepts relating to
museums, museum management, museum marketing, conservation and
exhibition of local museums, models of Thai local wisdom museum, community

participation and ideal museum society, virtual museum
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7DINUNUNITHS 1A TAFUAIN I TRIUGT T
(Local and Creative Cultural Products)

nszuaviosdulevludiaulng Anuduiusseninwediuiuesugiaguwu uag
FEUULATEEAVOWTEINA WuAnSesdeUsimaiiaansiay SwusTTveIyuyua

a v o

ulugnisadredudmistausssy nsgviunisadisasndnduiimniaiuusssy

nsdiAnulneifudeyalutiesduthufndowmmauiandnsdneimansuse
gonaswassAlidududmeimusssuegnadugusssy

Localism in Thai society, relationship between local and national economy,
concepts relating to geographical indication and local culture leading to cultural
products, creation and production processes of cultural products, use of case
studies as a tool to collect data in local communities in search of products with
geographical indication
ngunensngdunislaan
(Intellectual Property Law)

ngeduaseafstuninsaunsiyy Guavs avstas ieieamnenienisén
nsfuAsemaUTAnnnngaunslygyr mseugalilians nnsaamzideu

¥

nindFumalaan NMseRaiugaziin sudeiidetuietunsneaumtaya

Intellectual property law, copyright, trademark; protection, licensing,
registration and infringement of intellectual property including related case
studies

nsvisaigTieansuas Jausssu

(Geography and Cultural Tourism)

o

anvaiy warAUdAYTedaans NTdnSnaneTnusTTuLagn1TeLNET

a s

aeaTIn Llendnvallardnvaglaneneimansuar IAUsTIH N15INUHUAINTTY
nsvieuiiedlviaenadesiudnuanlimansuayiasssy nmsthanuiludssgndld
Iumi‘dizﬂ’e]UEJ’]“?JW‘ﬁ‘Lﬁﬂ’l%@x‘iﬁ%ﬁﬁﬁﬁ]miﬁaﬂL‘171“EJ’J

Characteristics and importance of geography influencing culture and creative
tourism, geographical and cultural identity, tourism activity planning in
accordance with geography and culture, applying knowledge to professions in

tourism industry

3(3-0-6)

3(3-0-6)

3(3-0-6)



1.2) nguInenAans malulad wazdsuIndau (Science Technology and Environmental Literacy)

THEIN

Course Code

GE202

GE203

GE204

a3
Course Title

winnssumanaluladadelu
(Modern Innovation Technology)

auAntmanaluladfiinansenuseaninuinden nansuainisinens
Msunng sdeans maluladiinm gunsaluFoszuuiniiundany welulad
nsfiuiaudia waluladfanoan walulaBndsnunauny saufsing1nns
weluladiiintulmiffdensdsuguuuumssiiudin nisusenougsia uay
\wiswgnalan

Impact of advance in modern technology on environment, farm produce,
medical, communication, biological technology, power storage equipment
and system, 3-dimension printing technology, smart materials, alternative
energy technology, new technology affecting ways of life, business
management, and world economy.
NSANGIATIEYEMSUTSAA
(Analytical Thinking for Business)

fugnumsdniieszineadamaniuazainianossia wadauazadosdion
Paglunsfniiansitasdaaeiliiuse@ndnm

Introduction to mathematic and statistical analysis in business,
techniques and tools assisting effective analytical and synthetic thinking

LNYATOIRTYY
(Smart Farming)

Wnunsiulseinealng 4.0 Qﬁﬂzgzmﬁaaﬁuﬁmmimwm Vg B NYAINBLTES
wmaluladnisgniisuuvlelasiuinduazaiuuuads waluladdaninmng
N5nERs Wwalulagasaunanienisinens n1sltuszlesuannandnlazves
WRBVNINISINEAT LNYATBUYSE Airnenisinensvedive nsdlAnwinisingsia
LNBAT

Farming for Thailand 4.0, local wisdom in farming, sustainable and self-
sufficiency farming theory, Hydroponics Technique and Vertical Farm,
Biotechnology for Farming, Information Technology for Farming, Use of farm

produce and waste, Organic Farming, Farming trends in Thailand, case

studies on farming business.

WwAn
Credits

(UsIENE-UJUR-Anwsemued)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE205

GE209

GE211

GE212

AR UIATIER A NOAUNNILAT ALY
(Cosmetic Products for Health and Beauty)

AudA o nATadNa AT UEUANLALANLL UTELANYedNan S
\A30sd1019 wAndneiguaiovids nAnSusiguanazanuAnduny wanfusl
anussdduuuluni ndadudidmniutealin nandueidmsuianuaziive
nanfasiuiall wamadennsidenteniesdions ninmsldiniesdionaus
avtsziavlunmsaiuanuay winnssnedesdoniifuusslonilumanalulad
AVNINLAZAIILNNY

Importance of cosmetics for health and beauty, types of cosmetic
products, skin-care products, hair-care products, facial make-up products,
oral care products, child and adult products, spa products, cosmetic buying
guides, beauty products instructions, benefits of cosmetic innovation on
health and beauty technology
s3naveesleAa

(Recycling Business)

JudniiAertunisdanisuaznisliussloniannesslofa Ussinnuay
Sydnualoeyiloda veenanainidosy nsfausnuasiudeuresnduiu tudy
lusiRnazainuilufiegsia nasnaunisianisniseainlueuinnvesveys
laAa ?J85%‘1611Lﬁamu‘vié’ﬂmeﬁﬁawmﬁm wagn1snwdsadenludanuuuy
febu

This course will study about recycling management and waste utilization,
types and symbols of recyclable waste. Basic of plastic waste. Waste
separation and waste to wealth process. This course is practice and business
centric; students will also learn about marketing management, recycling

management for sufficient economy and environmental sustainability.

mstudnulazauthazudesdu
(Counting and Elementary Probability)

nguieuhgueioslonaznagnsnsiuduauiimaanuas
Probability theory, counting tools and strategies, and distribution

functions.

ﬁugmaﬁﬁ

(Basics of Statistics)
MﬁﬂmiLLmﬁmLLaﬁﬁmiwaﬁa%uﬁugmﬂizﬂauﬁwmsduﬁaa&méﬁumi

wUsHuUI I NUANITUINUIINTNARDUALLRFIULALNTAND DY

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE214

GE216

GE223

GE224

Basic statistical principles, concepts, and methods, including sampling,
variation series, point and interval estimation of distribution parameters,
hypothesis testing and regression.

ATINENNANAFENS
(Foundations of Mathematical Logic)

winmsilesfuromnnssnanans ArauTnanssnAnansLazsUUSin
LWIRATBINSIWIRHALAEANAT LAY ANFNTUSYRIN STy

Introduction to formal logic, logic of truth, functions and quantifiers,
concepts of validity and truth and their relation to formal deduction.
NyAdaLTEY
(Linear Algebra)

ulwimiuguvesivadnduduisusznaulufessuuiarUigd Tassadh
Vo3 USiiBady wmiind ngresnisailiun1smaamsng uazn1sussendld
U

Basic concepts of linear algebra including “planes” and “spaces”, space
structure, linear space, matrices, the rules of operations on matrices and
basis of practical examples of their application.

wTegRany ey
(Circular Economy)

873 LAZVBULWATDY AIMUU BCG way wsughanyuiioy Usewmdlnedu
Circular economy LAsugAa myudsuiiioanudsdu lunavegsfaaniasegia
YUIEY NIEANYINNGINT 9AAVNTITH LaENITNYAT

Definition and criteria of BCG Model and circular economy. Thailand and
Circular economy. Circular economy for sustainability. Business model for
circular economy. Case study of circular economy for business, industry, and
agriculture.

nIMsTIRvIuNaAeivRkasIngansalluowian

(Living in Disaster and Future Crisis)

'
a o a

Uszianiaz3Uiuuveaieiivs IngAn1ediauiazainas aungveenis

Andu nannisiiienisedsen Jadeiieadesuasnansenuiianisagseniialy

U a va a a

a01uNIniuNAkATANIUNITAINGA NMIIAUTANISAERURLAZINgANIdIAY

v
a =

sodwwanaoulusuInn IATIzRnIAANYIAIN 9 TiAnTu Bnvinven1sAnuas
auenanuiaunsaldiens@ninunandefivhuasingflusuing
A study of classification of disasters, crisis of social and environment,

cause and effects of disasters. Learning for planning and management about

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE225

GE226

GE230

the principles of survival disaster in the future. An analysis the case studies
for practice in skills of thinking, presentation and sharing ideas

Ininedanndeniugunne
(Environmental Psychology and Well-being)

AnwUfdutusvesuyudiuaunnden Mdundeusssuiuay Aandond
uywdadedu thudndnine1n1siug mssan manevausswesyudredwndeon
nsUFungAnssuuazudnniseanuuuald uvisenansau 4 Meadeswniu
wmslumsAnvidsavineimaioysslonilumamguiuaznisussondld

Environmental psychology studies interactions between human and the
environments; natural environment and built environment; by employing
cognitive and learning psychology, human reaction to the environment,
behavior modification, and design as well as other relevant sciences as
guidelines for interdisciplinary study that would serve theoretical and
applicational outcome

Pinuyediunsnseningnianalulad
(Human Life and Technology Awareness)

AnwanunainvatevewnaluladiuanmkIna au v InUY O IULNNDY
uywemaniuardspumans Iinsgvinisaseninivesdauludnundeslitiney
Munaramaluladuazuinnssuadelmiluguds 9o19 wealuladaiunisinng

v a = 4

2ila aniife FUAIN NITUNNY WHIUNAUNY ﬂ’]iﬂ’]ﬂﬂﬂiﬂjLLa%ﬂﬂiﬂ’lUﬂN

e

=

555011@ sudsnulduveunaluladlul 9 Tusuran adUsINanIENUYDY

[

wialuladidnasouszansuazanudsunlasnimsnesiingau daau szuu
e warduindey

A study of technological and environmental diversities of human life from
Humanities and Social Science perspectives; an analysis of social awareness
of people living amongst modern technologies and innovations such as
technologies in data management, multimedia, health, medical sciences,
renewable energy, natural forecast and control as well as trend of
technologies in the future; discussion of technological impacts upon
population and life, society, ecological system, and environment as a whole
melaesidoyaidesdu

(Introduction to Data Analytics)

nannisiugiulunisiasizideya n1sinnisdeyanliauysal (Data
Cleansing) 1158157390y a (Data Exploration) N15Uszutanadeya (Data
Processing) kardana3fiumia q Tunsuszaianateya n1suauedeya (Data

Visualization) in3esilelun1siasiziveya fege uagnsaldnw

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE231

GE232

GE461

Fundamentals of data analytics, data cleansing, data exploration,
algorithms in data processing, data visualization, tools in data analytics,
examples, and case studies.
ﬂr:gz:mﬂizﬁwﬁlﬁméfu
(Introduction to Artificial Intelligence)

Homveedyaiusehivg Mswidymmenisduau assnAansuagniseyuny
Anuliwiveuiasnguivedud suldnsdnduls lassieUssamidien nsiseus

Y '

FreinIosnouiunodidosdu n1sUszenaldssuudygiusehivg fegns uag
nIANY

Definition of artificial intelligence, problem solving with searching, logic
and inference, uncertainty and Bayes’ theory, decision tree, artificial neural
networks, introduction to machine learning, application of artificial
intelligence, examples, and case studies.

ANAFANTNU LA MTUIAINTTUNITRY
(Fundamental Mathematics for Financial Engineering)

flugruFesfivadnuosdiuiuais tavendids nsuendauszney auns
aunsuazanduysal fleidunaznsmivesilaituieafuailaddy feidudadu
Hardurideaes Hsidudndluwuuiva HeiduasniifiulasHeidunslnauds

Fundamentals of algebra of real numbers, exponents, factorization,
equations, inequality and absolute values. Functions and function graphs
about function values, linear function, quadratic function, Exponential
function, logarithmic and trigconometric functions.

Awndeuluondeu
(ASEAN Environment)

Usingmisal Ussidiudgmasneden suilounanssuuiamusssy seuu
mMsiiles spuuiAsugiauuunuilon lassairvmanimaniuaznisiadeudioves
nauwAug ulsunuazdemnasmunieifntesivdanadeuvesstman
andou lassadeesAnsuarnalnanudiuieduduindeuvesendou uas
wIMeNsdansaandenluedeuesnadsiy

ASEAN environmental phenomena and issues as a result of culture,
politics, capitalist economy, geographical structures, and ethnic migration,
policies and agreements relating to ASEAN environment, ASEAN’s
environmental organizational structures and cooperation mechanisms,

sustainable environmental management

3(3-0-6)

3(3-0-6)

3(3-0-6)



1.3) nquguamwaundly (Health Literacy)

THEIN

Course Code

GE206

GE217

GE218

GE219

031
Course Title

niidyaayulnsine
(Thai Herbal Wisdom)

arwdiugruieatuagulngine gitlyaeulneluefinuasdagtulunisld
anulnslneg assnamuvesayulnslnedunsinuns nMsunmduazanamnssy
Introduction to Thai herbs, Thai wisdom of the past and present relating
to the use of Thai herbs, herbal properties in farming, medication and
industry
nstuguamdoady
(Basic of Health Rehabilitation)

v
v

mmgwugmiumsﬂyuﬁqmmwLﬁaaﬁu menwdda Aanssudide Indrdn
’Lumuﬁuvqumw mﬁﬁmdamwé’m%mﬁmu ﬁluvjamwLmuaqﬁmmzﬁuuﬂﬂa
ATOUATY LavyaTU

Basic knowledge of health rehabilitation in physical therapy,
occupational therapy, and psychotherapy. Practice in social psychology
rehabilitation, holistic rehabilitation for individuals, family, and community.

N3ARANTLIIGHUN N
(Health Communication)

nAaLazMdNMSAaNsAIUAYAIW MsUsEIdUUSen AT e g
LagmsUFuABUNgAnITaUA M WellanaziSnisidenlddeiionisianisids
Ussanduius uaznisTiinaluladiitensdoansiugunm

Concept and principle of health communication, public relations for
health promotion, health behavior adaptation, technique, and media of
public relations in public health, practice communication technique and
technology for health.

NsaESHAYA N0
(Health Promotion in Older Persons)

lasaseUsennIggeeguasansenuiadin TausIIN LATYgRa Msliles

WAZITUUAVAIN AIUABINTITAITALAFUAINYBINGIR 1 NTFUANARALIL

[

Jodnimanieslumsvimiind wwiRansaisasuguam nsleaiumsidute

WUIwAn
Credits

(UsIENE-UJUR-Anwsmemued)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE220

GE221

GE222

n13dnn1ssruukasglLuulunsguaaene Ussihudian Tausssy nguune
wazdsesTInlunITQuaLgIeny

Demographic data of the aging population and its impact on social,
cultural, economic, and political contexts, and health care system needs
for healthcare of older persons with healthy and/or minor functional ability,
concepts of health promotion and illness prevention; the healthcare
management system; model of care for older people; social, cultural, and
lego-ethical issues in aging care.

#35InInseanmasnieLlosnu
(Basics of Physiology for Exercises)

nsasundamisaisinewesssuuiie Tusumeuysdineuaussions
ponfdsmensiurazesnidimeuarmevdinnsiindy maudeuwdases
sumelunseaniidsmeriieguaimuazionisudeiu Jadofifinansznusons
2ONNIAINTEY
ﬂ?iL‘U?ﬂlﬂuLLUaQGUENiI’NﬂWEJLfIIEJﬁﬁ‘i]ﬂiilla(ﬂaﬂ i’mﬁﬁﬁmimaauamsamwma
ﬂ?U%ﬂIUQUUﬂaLLaS‘JﬂﬁW’]

Physiological adaptations of various human body systems to acute and
chronic exercises. Physiological adaptations of the human body systems to
exercise for health and for competition, factors affecting exercises, effects
of physical inactivity on the human body and physical fitness tests in
healthy people and athletes.

NsUgINEUaLaENSRRATUIUEIY
(Basic of First-Aid Care)

ﬂ’J’]lI‘ViSJ’]EJLLa%ﬂ’J’]ﬂJﬁ’]ﬁi‘g‘U@ﬂﬂ’]iﬂgNWﬂ’]U’m LLazmﬁQLLa%uﬁugm wAtla
miﬂgmwmmauaxmawmmmﬁugm N133neINEIUIAtUAIIRNEY N15AR
nsesUae uazMsiAdeueEe

Definition and significance of basic first aid and caring. Technique first aid
and basic nursing, emergency care, triage system and transporting of
patients.

NMsAUESIINeIMEARSTHUA N
(Health Science Promotion)

AMUVNY UagANUAIAYTIDIINYIMENTHININ wudARgUAINLLIL
ANudNRUSsEnienssuIuialauamwualul AunszuiunisdaasuaunIn
wIRALagNn v sdLETIguEN SIURBULUAIN AN S THEU N SEAUYAAR

WAZYUYUUUNUFINYDIAIAL TRIUSTIN LATEENY wazdawIndeu

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE227

GE228

GE229

Definition and importance of health science. Concepts of new
perspective on health. Relationship between paradigm and health
promotion process. Concept and theories of health promotion for health
behavior change at the individual and community levels under the basis of
socio-economic, culture as well as environment.

AUNNINTeTU
(Adolescent Mental Health)

msguagunAsluiegu msUfussensudsunlamesisiunaznisuiui
Tunseun$h nguiieulaznsindnn Mstianudn wavmanstestunasudly
mnsnTeasemaiagig o elitiguaminuazaunnzia

Mental health care in adolescence; adolescence’s adjustment to
transition and family, friend, socialization, and love; guidelines for stress
prevention by various techniques to promote good mental health and well-
being
IMNYIATOUATT TINATOUATILALLNARN®

(Family Psychology, Family Life and Sex Education)

AnwuaRamndnivenaseuaiuasiinaseundiine wiiivesnseuasa
1935TInATEUATY N1SIFENAATY nsdearsuazduiusamluaseunss n1s
vimsninensluaseuaia nsevsuiosg imaduiusuazinadnw oy
AsauATazLLIInIsdansuily sasussiusineg Meaiuggeenglu
ATOUATY

Study of concepts of family psychology and family life education,
essential functions of family, family life cycle, mate selection, family
communication and relationship, family resource management, parenting,
sexual relationship and sex education, family problems and solutions as
well as issues concerning elderly in family context

WOANINYUAZNTRUAEFIRY

(Gerontology and Elderly Care)

= |

Anwudyuvesdinusnin velususanig Inla druuazTausssu ieyie

£ o '

Tifgeonguiudasenisivasunvasuagl§dinggeivegadinumunouasd
A Tadsnslinisuadaetoriduduneninuasisla

Study of physical, psychological, social and cultural aspects of elderly
life so as to help elderly people adjust to life transitions and live a
meaningful and quality elderly life as well as physical and psychological

cares of the elderly

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE233

GE234

GE404

YLADIYAILDINIS
(Anti-aging with Foods)

ndnnT LAnLagAudRgseileguLaznsYrae Ty Tadeiid
dngnadengAnssunisuilnae1misvesyanabuiiasyiedy n1sasiasy
woAnssumsuilanens msliduuzihizesemsineifieduaduguainiay
ns¥zandy

Principles, concepts and importance of healthy food and anti-aging.
Factors influencing food consumption behavior of individuals in each age
range. Promotion of food consumption behavior. Recommendation on Thai
food to promote health and anti-aging.
UG

(Eat Well and Be Happy)

Audialuiieaiueinis Yselestiuasinuueseins anuiiugiuuay
anudARstuanudeinisemslundazdasie mmfﬁmé’mﬁmﬁ’umi
wusguenis nsinAulatondnsievnsainaaine s JUANWULVDIDIMNS
fuguam aunalunisuilaremsiiiedaaduguam nsduasosuslnadiu
I%13

Basic knowledge about foods, their benefits and harms. Knowledge and
importance of food consumption and its suitable intake in each age range.
Introduction to Food Processing. Decision to buy food product from food
labels. Food hygiene and human health. Balance in food consumption to
promote human health. Food consumer protection.

Iy Tuguy
(Adolescent Psychology)

'
a U 1Y [

WWIfn Nquuazn1sIdefednuimuinIsvesiesulumusianiy addyan
015u0] deu Jaduuandoniiiavinadengfinssunaryadnam vasteiu Jam
waznsUsumvesivulugalagiu mswauninegdinauauasiivimneg

Concepts, theories, and research on biological, mental, emotional, and
social developments of adolescents; factors effecting adolescents’ behavior
and personality; adolescents’ problems and adjustments in the present

day; developing life goal and value

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE405

GE411

I INYINAUINIT 3(3-0-6)
(Developmental Psychology)

AMUNIIERaTAINdIA e sRauIns Tadesie q fifldnsnadenis
WigAulauagimuinisvesyana nguiferduiannimiesniy o1l
ApunazantUyaluusaztaiy

Meaning and importance of development, factors affecting a person’s
growth and development, theories on the development of human body,
emotion, society, and intelligence at different ages

NIYUAGUNINLAZAINLNIN 3(3-0-6)
(Health and Beauty Care)

MANNITARATINNIGY N15UIN TATUINTT WagN1TeBNEINEIiagUANILAL
ALY SIUDIEUITHALINWINLE PADAVUNARNNUIEASUAINLIL
Principles of body care, massage, nutrition and exercise for health,

beauty, as well as concentration and clear mind, beauty products

1.4) nfuAIYIFUNIAIEATLAZIRIUSTIH (Aesthetics and Culture)
1.4.1) naulnefne (Thai Studies)

SAEIN

Course Code

GE310

GE318

Y931 nihein
Credits
Course Title (UsENE-UUR-Fnumenines)

(Lecture-tutorial-self study)
wigdadlng 3(2-2-5)
(Thai Classical Dance)

ninidestuuaziuuuvesngdading msiinufdinnssitugiumasd
wansy Sulum

Introduction to Thai classical dance and basic movements; practice of
Thai classical dance movements including slow movements (Phleng Cha),
fast movements (Phleng Reo), and major movement series (Ram Mae Bot)

miazLéuLLaszmﬁuﬁmlm 3(3-0-6)
(Thai Folk Games and Songs)

ANUMINg ANdADY AuAvesRaunsIu nannsITnvalfaunssudssan
A13°) laun InINTTU 29IUNTIN ARNTTU WIYNTIU wazdetuliiaguadenia o

Malusnu sUsuU WWevn wunfnauyisysa



GE355

GE373

GE452

Meaning, importance, and values of the arts, principles of art
appreciation for different art forms: painting, literature, music, dance, and
contemporary entertainment media relating to forms, contents, and
aesthetic concepts

UseiRrmansdsaulnenasnisidsuwlasnisunases
(History of Thailand’s Society after Revolution)

UseiRmansdanulvendenisiudsuulainisunased 318aensiaun
UTLNAAINLUURE TUAN LLa%Naﬂi%%Uﬁﬁﬁiaﬁﬂﬂm ﬂ’ﬁﬁmﬂ’] ﬂ']iLﬁEN N9
JnNAI09 ﬁamima‘uu faunssu saley LLmﬁm'%"aamwmi‘jJulm V’faqa'u
maamuqmumia}ma p1zinmsdsundas nsadeay LLa%miﬁ’]NEJEJ‘UEN
demlneangaaunidaniiing

History of Thailand’s society after revolution, policy relating to
modernization and its impact on society, education, politics,
administration, mass media, arts, tastes, local Thai conceptualization, and
national ideology, analysis of change, disentanglement, and existence of
Thai society from the modernization to globalization periods

Uszmdlwazinenaludanulne

(Tradition and Festival in Thailand)

'
o o ¥ a

AudAyveslszindiasimanialudsaulng wiinvesUszinduas

a a a

WANaRedaTin ARALLTe Adounazgilaaine Ussimdluasinenia
Uszddfludsnulng

Importance of traditions and festivals in Thailand, function of traditions
and festivals in ways of life, beliefs, values, and Thai wisdom; annual
traditions and festivals in Thai society

‘Vmﬂ'ﬁﬁq‘lmﬁLL@%NVW%WEJ']E?EJ?J@QLﬁW
(TCC and Our UTCQ)

UsgiRmnuduunvewenisilneg 1a3ed1guasmenisalng ununues
won1sAlnguazunInedevenisitinerdedinuuazUseinaluseduginieg
uazanna yaraddfiinumssonensilneuasiminetdenensiilne

History of Thai Chamber of Commerce (TCC), TCC network, the role of
TCC and University of the Thai Chamber of Commerce (UTCC) in society
and country at regional and international levels, TCC’s and UTCC’s

prominent figures

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE457

Pi-UseiRmansnsvieaiienlne
(Geography and History for Thai Tourism)

SnwazynenmenmuazUsy Samansvesmawiondiolulssmdlng sauds
Fann Yausssy vuusssuflonussmduaraunssy Jumuaznansenuiiide
msvieadiealne

Physical and historical characteristics of Thailand’s tourist attractions
including society, culture, tradition, works of art, problems, and impacts

on Thai tourism industry

1.4.2) ﬂtjuﬁﬂﬁ'}‘ﬁnﬁiﬂan (Global Awareness)

TN

Course Code

GE317

GE351

o3

Course Title
fauzidnuwal
(Art Appreciation)

ANUVIENY ANNEIATY ANA1vesAaUnTIH nanNTITnwalAaUnTIUUTELAN
A9 9 laln ININTIN ITIUNTIU ANNTIU WINTTH wardetufissvadesing o
fielugdu JUuuu wdlom wnAnguvdesd

Meaning, importance, and values of arts; principles of arts appreciation
for different art forms: painting, literature, music, dance, and contemporary

entertainment media relating to forms, contents, and aesthetic concepts
IussIuUTEI ey

(Popular Culture)
ALY ANWALYBIINUSTIUUTEITREN ANUFURUSSENINeUsETeunu

a

FLUURAAMINT T TUsTIN Uavdemtavuiunuiley uSunnieding nsuilan

q

'
Saa

Tusssua MaATziinusTsul sz oundsvswaludinusz driuvesaulu
depulng

Meaning and characteristics of the popular culture. The relationship
between the populism and the cultural industry; the mass media and the
capitalism. The consumption of the popular culture and the analysis of the

culture’s influence on Thai society in everyday lives

3(3-0-6)

nein

Credits
(Ussee-UfuR-Anwide
AULDI)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)



GE356

GE357

GE360

GE361

gANNTTRlAT I IRVRITY

(China’s National Ideology)
Wanin1saudsedaamans Uy gddgyayn nsillesnisunasesuay
LASEEN 18 ﬁaxﬁaugmaqqmumizﬁa%ﬁa‘mamaﬁué&aLwiaﬁmuﬁqﬁmgﬁ’u
Aspects of China’s development in history, philosophy, wisdom, politics,
administration, and economy, which reflect China’s national ideology from

past to present
winnseidagduvedlan

(Current World Events)

o
v aa 1%

winnsaidAinvululan Malifiniwunisded lasugia wavdny S3uv

v v
o

anuswileuazarudnudeiiintuludselantiagiu suavgnisaiddnlu
Uszinalneiduiusiumanisallulan welvawisoda Tinsed 39150] uas
Wisuisumanisaiddgmedanitiatuluiisnan 4 Ssdswansenusionts
wWaswUadld

World’s major events in political, economic, and social dimensions,
cooperation and conflict in modern world society, and important events in
Thailand related to world events; thinking about, analyzing, criticizing, and
comparing these important world events occurring at different times and
having impact on changes
USuR 10z Iunn
(Western Philosophy)

WIS AnwnsEuIirinsanuAnvedlanayJunn sadnudaymusvgyly
asfosing o loun asfelusna asfonans adfelyal uasndsadelvl WeBeudsingu
LAZNAMUINITVDINTLUIUTAUNANUAANIDRZ TUAN

Approaches to the study of a thinking paradigm in the Western world
focusing on the problems of philosophy existing in different periods:
ancient, medieval, modern, and post-modern, with the aim to learn the

foundation and development of the thinking paradigm in the Western way
Uz iueen
(Eastern Philosophy)

WIS ANYINSEUIYTIANVIANARYaslanar Tuoen JaAnwILLIAANTELA
vanaIndulie Ju tnwd uazdtu ieiFeuimngunasiannsvenszuIy
MiruvANAna3ing Jusen

Approaches to the study of a thinking paradigm in the Eastern world

focusing on the mainstream concepts from India, China, Korea, and Japan,

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE362

GE365

GE366

with the aim to learn the foundation and development of the thinking

paradigm in the Eastern way
TAUTTTUY

(Tea Culture)

Audauagimuinsvesiaussun Useiimansvesdinuiiiendastu Tu
Uszinaniee) lnelanzuosiu {ljﬂu wazin1AeLdeu Useihufnw Tausssuan
Tudanulng Wupnnde uazaisine Weatuluruaznisuslnaw nsadeasse
g Taussauduluniald anfuisnasy vilugiusTausssusuadoee
TanAdnd

Origin and development of tea culture, social history relating to tea in
different countries, particularly in China, Japan, and ASEAN region, study of
tea culture in Thai society, such as beliefs, and principles of tea leaves, tea

consumption, creation of tea business, tea house culture in the South, tea

and rituals, tea as a contemporary culture in the globalization era

maduaznsinidwemmivedemeiuluusandlne
(Chinese Shrine and Chinese God Worship of Chinese-Thai People in
Thailand)

afmdeiisfumaiduarnsviid madfunsdeamsugiiu ns
ﬁﬁaa&juazmimﬁauuﬂaﬂ yosmadnIuludianlne nsdifnwiraduazis
nssunslnimmdSuiiddyvesnilnedeaeiu

The beliefs about Chinese shrines and Chinese God worship, Chinese
shrines and Chinese community establishment, existence and change of
Chinese shrines in Thai society, the case study relating to important Chinese

shrines and rituals for worshipping Chinese Gods of Chinese-Thai people.
ANUaINTaeveInguIRRugludnlve

(Ethnic Diversity in Thai Society)

o s

nanvalvasnguuanuindAgyludianlng n1ssrseligednug Ay

] o

WANANYAINNANEVBINGUYIRNUGH 9 19U Tof ToidevonguyAnugludsny
denunranuaiiuanuimelulssvintendeu ﬁ’ﬁ’;fﬂﬁuﬁémﬁagmﬁa‘um
ﬂejmﬂﬁﬁuﬁﬂuﬂqamwmmumﬁﬁwﬁm 9

Important ethnic identity in Thai society, maintaining ethnicity, ethnic
diversity, advantages and disadvantages of ethnicity in society, plural
society and challenge in ASEAN community, survey of some significant

ethnic locations in Bangkok

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE367

GE369

GE382

GE383

GE384

ﬂ’J’liWTﬁ’]ﬂ‘Viﬁ’]EJV]'NLWﬂIugﬁﬂﬂiﬂﬂ

(Gender Diversity in Thai Society)

ﬂ’l’]ll‘ViiﬂEJLLa3ﬂ37m57ﬁm%@ﬂﬂ’l’]uﬁaﬁﬂﬂa’1EJ‘1/|']\1L'W?1 LUIARLaENIZUIY
wiadlunsAinwiauainatenIsnALazienadnwalnIunwaAlulifng 9 W
Inenmans snyveinet Ininemazdu q luuTundsesilng wagnisviandn
Tapnuvainuaneyanaludsaule

Meaning and importance of gender diversity and identity, concept and
paradigm for the study of gender diversity in different dimensions; science,
anthropology, psychology, etc. Understanding of gender diversity in Thai

society
TusraumdvadlnawazUsemalnasmes

(Archaeology in Thailand and Neighboring Countries)

AMunEerei T luTIuaf auieaiusgnitdusueftasdalngsy
UseiRvesdauyInsuasAatsressemdlndiss uagnsAnuuenaniud

Meanings of archaeology, relations between archaeology and history of
arts in Thailand and neighboring countries, fieldtrip
ffasy inud efwedUu
(Manga, Games, and J-Anime)

Anwiiaunnsvesnidgu inuduaveliuglugngiiduiaussmuswadioves
FUuumumvesiamssudinandelAsugiauardausuiedvinasednslng
Anwindnu nud uazetmzihalaunados

The development of Japanese anime, manga, and games as a
contemporary Japanese culture; the role of anime, manga, and video game
culture on the economy and society and its influence on Thai society;
selection of interesting Japanese anime, manga, and games for study
AmeUASLarTIEu
(Japanese Films and Series)

AnwuazSeuidsaudusnunmeuns uasd3dquu Andlassitazeiuse
Foasndilauals

Learning about Japanese society through films and series including

analyzing and discussing the story
ANuUNAlaiuguyudsaulan

(New Normal and Global Community)

= o

Anwanuwagvainvinidsuslastulunseuaninuunilng snyuedsay

wazdmusssulnelunseuannuvdsunlas IRsigrnansenunuIndInves

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE385

GE386

GE387

Usgng I@ﬂﬁﬂtﬂmﬂﬂ’liLﬂ?ﬂlﬁJULLUaﬁgﬂLLU‘UGUEN“?}% AaenLNIUAULYAs
YosanTudanee 1 saudfiivesruusazianuesistu indl viauad ardeu
wuuususesULuUNsliFianagnansznuanlandiudeuudasly

A study of lifestyles that are changed by the new normal; Thai socio-
culture in the changing era; analyses of its effects on people’s lifestyles
through changes in life patterns, social institutes, and dimensions of each
generation of people’s behaviors, attitudes, values, or lifestyles affected by

the changing world
N139AN15§3NATIN TRIUETIH

(Cross-Cultural Business Management)

LLmﬁm‘ﬁugmlﬁmﬁumiﬁamiﬂﬁ’mi’muﬁﬁu AULANF NI TAIUGTTY
ANYAENIINUSTTUVRIDIANTTINIWIUIYA Fausssuuagnisdearsiuuium
YBINITUIMIFINATENINUILNA N131959198T0IMgINANEIAANULANETS
NTRIUTTIH ﬂﬂi{]}ﬂﬂ’liﬂl’lmﬁa’]ﬂﬁaﬂEJVI’]\‘I}J’GJ,JUﬁi'ilﬂ‘uENﬁﬂS

Basic concepts of cross-cultural communication, cultural differences,
cultural attributes of international business organizations, culture and
communication in the context of international business administration,
business negotiations under cultural differences, managing cultural diversity

in the organization.
ANusiUasiuelduny fusanideslafne

(Introduction to South East Asia Studies)

Uszifmansanuduin anmmegiimansvegliniaedens fusenidedld
awsmiudany aussn Usznd anuide Aady nsidiesnisunases
wWiswgna sudemdaidwaneulougiazsunuinvaslssuatanieu

History, geography, society, culture, tradition, belief, art, politics,

economic, including origin of policy and role of ASEAN community
winunsadun3nuazlanlagu

(Greek Mythology and the Modern World)

Anwadiunu Beasfsadummdinin Isyge uazdailudiuiunin was
vdnavesmmunsaiuniniifnasielanilag i

Study of Greek mythology, Greek gods, goddesses, heroes, and mythical

creatures as well as the influence of Greek mythology on the modern world

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE388

GE389

GE390

niideyayriu

(Chinese Wisdom)
n1sfnurwulAnvesinUsry1vaTuiiisninadediauiy  nsAne

deustRvgdfnuazmaninuiingg vesiulusa

A study of the ideas of Chinese philosophers influencing Chinese society;

important artifacts and different types of ancient Chinese knowledge
AuiAeiuAaUausTuiy

(Understanding Chinese Culture)
nsfnudayTansssuuieufoRtumuuna . sufunAnveswniud
1dvSnasofayInusITuIu
A study of Chinese art and culture that has existed since ancient times
and Chinese philosophies that have influenced Chinese art and culture
dpuFusnads
(Contemporary Chinese Society)

a a

N13ANYIAMUIAUAITIERY an1ndeau UazlATugnadu malulagiu

o«

srufaunAafiruuazgnsmaninisimussmakaunla. a.1949 aufls
Jaqiu

A study of political, social and economic knowledge of China, China’s
technology, views of China’s leaders, and national development strategy

from 1949 to the present day

1.5) nguanaduwaidias (Civic Literacy)

TN

Course Code

GE451

o3

Course Title
ANEANSVDINTLIIN

(Knowledge of the King)
wizvUseiinszumaniianssidiegiigiinaenasntlaeduay wuidn
AUNLNEY NENNTNTIU ANERSNIETIVTUAIUAIT 8191 AAsugRa daay
Aawndon U%Jmp‘uaﬂmiwgﬁawaLﬁaaLLazmsUizqﬂﬁ?’?ﬂuizﬁmiam%’umz
gy iemsiuiy FIemuuumisivanuazaswaunidsdu
H.M. King Bhumibol Adulyadej’s concise biography. The concept, meaning,

working principles and each aspect of the king’s philosophy such as economy,

3(3-0-6)

3(3-0-6)

3(3-0-6)

VPR

Credits
(UssEE-UUR-Anydienues)
(Lecture-tutorial-self study)

3(3-0-6)



GE453

GE454

GE462

society, and environment. The sufficiency economy and its application at the
family up to the community level for the sustainable development and living
according to the philosophy

v
o

FapuAnwNoFIPUNEIE U

(Social Studies for Sustainable Society)

NANNIS LLmﬁmﬁugmlﬁmﬁ’uamumifﬁ Wan15ad HaymiidFyresdsnulneg
wardeaulan STUUATEUASY SEUULATEENY S8UUNITHBINITUNATEY S8UU
NSANYT STUVATAIN NITIATIMMATITELATNANTENU TINAINITTNATIZRLD
maufly Josfuiym visuumuanisuivsaieliAnguusslonidenuos
{ou wardenuidady

Principles and basic concepts relating to major events and problems in
Thailand and world society, family system, economic system, political and
administrative system, education system, health care system, analysis of
factors and impacts as well as synthesis of problem solution and prevention
or improvement plan to benefit oneself, others, and sustainable society
ngvnedmiuTInUsein iy
(Law for Everyday Life)

ANUMUNLALANWULVRINY MUY UBNALALITHUINTVRINYVNY TEUUVRS
ﬂg]wmaﬁﬁﬁzg ﬁmmamamma HAuarUsELANYBINY VLY N15IRYIINY MY

aa o wa LY

AZNITUIUNTTUAULY R ﬂ?iU\‘]ﬂUI‘ﬁﬂ{]ﬁM’]ﬂﬂ’]iaﬂ’mu ma’qmﬁ'aajw LY
nguinefiddnluiinuszdriu yana dAyana GAnssu yanadninineans
US9U ATEUATY USAN HAZNHUNIGBIEYN

Definition of law, Source of law and Evolution of law. The legal system,
the origin of law including the legislation process, the enforcement of law,
interpretation, legal loopholes. Law relating to everyday life such as person,

legal act, right over individual and right over property, labour law, family law,

inheritance law and criminal law
TAUSTIUATUNITH

(Anti-Corruption Culture)

|
o

nsUgnilinuiuiinveusionueswazdny fngAnssulnesiuiinanlia nsl
luatesssy aume JULUU da1un1sal dnvazvesnsiianite uazugnindrinli
fdmsnlunsiunaialaslinsd@nvuiielmiananuianudile vinws lanad
Aun13UeeiuNITYITH

Cultivate a responsibility for themselves and the society, display decent,

righteous and moral oriented behaviors. Causes, patterns, situations, and

characteristics of the corruptions. Cultivate the consciousness of the students

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE463

GE464

GEd67

GE468

to take part in the anti-corruption, through case studies to promote

understanding, skills and attitude of anti-corruption
ns§wiviunsae Uy

(Understanding Corruption)

LLNgﬂ.ﬁ] ALY nafla 33n1sveInisaefuty Ugun WansgnuueInig
Aosutuiifdednn Tngldnsdiinw Wielvnseninddunsevesnisnesuduiiiing
Honsasadenuiidad

Motivation, meaning, techniques used for corruption cases. Problems and
impacts that corruptions have to the society. Using real case studies. To
create awareness for danger that corruptions have to the sustainability’s of

the society.
Aanssuiadsauasaassa

(Creative Corporate Social Responsibilities)

ﬂ’J’]ﬁJMﬂﬂEJ‘UENﬁﬁ]ﬂ'ﬁ@JLﬁIEJgJﬂSJ LUIAA NHNATT mmumi%umauiumﬁm
ﬁﬂﬂiimﬁ@ﬁﬂﬂm‘ﬁﬁ%’mﬁiiﬁ

Meaning of corporate social responsibilities, concepts, principles and

processes used in creating creative corporate social responsibilities projects.
Uymdsaulneluagiu

(Social Problems in Thai Society)

Anwlaymdaulve awne nansenureslymdny o9 Jynininueinau
Tyminisinenu Jagmenveyinssu Jymeseunss wasnginssuvesyauludany
SR TAATzALariausiuInsnsuAlutym

A study of Thai social problems, causes and effects of social problems
such as poverty, unemployment, crime, dysfunctional families and deviant
behavior, including analyzing and proposing solution for problems solving
Usransileatuyniseeig
(Political Philosophy and Everything)

WIS ANwIgIUARLazAUIlaNINISlowIuIBNIININUEYY NSIATIeI
wazeduTzanumsainsdlos e wazdamein 4 msdalanhaieatu
virmugmansidles eaenussyiiniieanudlalumsaidudiundsesdsay

Approaches to the study of assumption and political understanding
through philosophical methods; analysis and discussion of political situations,
lives, and problems; open-mindedness to political views for raising the

awareness and understanding of being a part of society

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2) nguvinwsuazianai (Skills and Attitude)

2.1) ngun1wvadlan (World Language) 37w 15 wiqefin

TEI

Course Code

GEO06

GEO14

GE059

GE060

oI wihein
Credits
Course Title (UsIENE-UJUR-Anwmenines)

(Lecture-tutorial-self study)

MU NAGNBNSHBANS 3(3-0-6)

(Malay for Communication)

@

nvensldnivuadludinusedrfulagidunisilauasnisaunun unye

v '
= a

Augundndusenislddears saunsnisdvlanng drfguazn1sileulansnii

o«

v
o A

Aniuduiiugiulussaugont

Malay language skills in everyday life focusing on listening and speaking,
basic dialogues needed in communication, listening for main ideas, and basic
paragraph writing

MY UNUALNBNNSEDENS 3(2-2-5)

(Korean for Communication)

o

Souindnyuzuazasyluniwinvd fmdw 18 warnsadestleadowiy
annsadeasmunnualussiuosuld

Learning consonants and vowels of the Korean alphabet, vocabulary, and
phrases; building basic sentences; communicating in Korean language at a
basic level

mséwumwﬂmﬁaaéfu 3(2-2-5)
(Basic Thai Reading)

mé’ﬂmaémﬁgﬂé]’m MMIMRUARIEAT AALSIIUNTTETU NSRABIUTEAIY
UsELANG 9 WudoshluuazZesinms Lﬁammi AULNAALNAU Lavas e
WeuaRTiAnon1se1y

Accurate principles of reading, eye movement, and speed reading. Practice
of reading a variety of general texts and academic texts for enhancing
knowledge, pleasure, and positive attitudes towards reading.

Madsunmunineiesdiu 3(2-2-5)
(Basic Thai Writing)

fouly dwuthAnwymsineinans
ankAzNISRINTEUTaANUUTELANANY IluuAIUANULUULAZ WU LAY

dase Inewluanugnaedusaniwuasnsdonnumung



GEO61

GE062

GE063

GEO64

GEO74

Principles and practice of writing various types of texts for both free writing
and controlled writing, emphasizing accuracy of language and meaning-
making

nseULarMIWsuATIeBRTINIg
(Academic Thai Reading and Writing)

anuAzNISRNTg TR NUsELANANS 9 ‘1??&qummuguLLUULLaxLLUUL%EJuImJ
dasz InewiurugniesluiFesnwinaznsdonumne

Principles and practice of writing various types of texts for both free writing
and controlled writing, emphasizing accuracy of language and meaning-
making.
ﬂ’]‘iﬂ’ﬂ%&ﬁ@ﬂ’]igaﬁﬁ

(Thai for Communication)

nsmuinuensldniwilveninsgiu wdnnsile nMsya N1561U wasns
Feu nslénwlnedfiedenenaudnegaudussuuiarannsadoasidosnad
Usednsnm

Development of using standard Thai, principles of listening, speaking,
reading and writing; using language to deliver thoughts systematically and
communicate effectively.

nsilauaznsyantwlng
(Thai Listening and Speaking)

wdnnasila nsiinfladiedulanudifguazseazideniisnduainunile
USEANNANGY ENNTSYA UNSEMMINARAZNSRNYATITa19Y

Principles of listening: listening for main ideas and for supporting details
from different types of listening. Principles of speaking: manner of speaking
and speaking practice for different topics

N1598NFeInNIYNgY

(English Pronunciation)

°

nseanidesn wdangulignaes nsinesnidesass ndyyuy A1 uazUselen
AYBINGY

Accurate English Pronunciation: Practice of pronouncing vowel sounds,
consonant sounds, words, and sentences in the English language

AMwdangudmsulonIin
(English for Professionals)

Reuly Anwineu GEOT3 mwdsngugsiaiiienisdeansunnand 2 wieieuleulneldazwuu

ADUNWIBINOBUINTFIUTBUYIY wazaanauiNinvun

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



GEQO75

GEO76

GEO77

GEO79

Wanvinweisdulumainuiunsliinuvenndinguiivaeay Tnouui
ﬁﬂ‘h&%ﬂ’]iﬁ?LﬁuaLLa%ﬁﬂ‘HzﬂﬁiLLaﬂLUa‘I‘EJ‘LJﬂ’NiJaWLﬁu LLazﬁaﬂLLVISﬂﬂ??iJiLLﬁSﬂ’J?%J
drlalupnuddreanisdeanssenineimusssu

Development of important soft skills to enhance employability through
effective English language skills focusing on presentation skills and discussion
skills with the integration of the knowledge and understanding of intercultural
communication

dunudinguiiiiselevd
(English Idiom Advantage)

madlannnsfnuduaunmsdngwluuiuniléazaagnsfinlddmunuly
oaFeu

Understanding English idiom usage from real-world contexts and putting
into practice in class

nMwdingudmsuiuseneunsmdugdidnnseiind
(English for e-commerce entrepreneur)

dumwisainguillilunisiloulendniag nsusservnuauRduiuay
UIN13 NSEUVTIEBUTZNBUNIN mwauﬁwmmmzﬁamsﬁuqﬂFzﬁ N1IMBUNAY
nsinuazdeieuiuuduAvesgna O TR D B TR I A B
NEKER

English words and expressions used in writing the eCommerce product
title, descriptions, captions; responding to customers' inquiries, reviews and
complaints; writing inquiries and placing orders from suppliers.

nsldmervinasiiednumAluntundangy
(Application of Lexical Analysis Tools)

nsEnTinwensimzideyantnviiteidiladmluusuniiieites
Practice of analytical skills for studying English words and associated
contexts in language datasets

MYITINGULNBNTTINULATUY B FUNUS
(English for work and socializing)

dununwdanguiililunisihauaznisegsmiugdu 1wy mslimadauay
fUFnwn nsuansaTuTNBuALazaueInoULIUIN AABAIUNITNTEAUNS
auduiin nsinnvedisaineassd uagnisudluanudaudaseninaynaas

English expressions used in both working and social situations.

(encouraging, counseling, giving compliments, positive reinforcement and

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



GEO80

GEO81

GE082

congratulations, as well as team building, constructive criticism and conflict
resolution

Mudnguiionnuiuiinveuredsny
(English for Corporate Social Responsibility)

NAWTNYEN TSN BHIULIANANNTURAYDUADFIANY BIDIANT kaTINYe
nMsuansmuAniuisafulasinnsvdeAanssunisgsiaiiegneliuuanniy
Fuilavaunadiny

Development of English language skills and discussion practice through
corporate social responsibility activities

MuludIAuAIva

(Language in Digital Society)

'
A aa

Anwuagimunvinwenisidniwivudeniavia ludiunisila n1swe nseu M3

Weu Astdniwiiawmunanufnkazainnisnuludauidna lown n1swan

aa o d

Bostudo mayailenstiaus Aausnsideuludeddsa Feadluiausssus
e Jusu

Studying and developing skills of language used in digital media in aspects
of listening, speaking, reading, and writing skills. The use of language for
developing thought and working in a digital society, for example, transmedia
storytelling, speaking for presentation, the arts of writing in digital media,
stories in contemporary culture

mwlveiionusinungming
(Thai for Law Careers)

vinwgawilneunsgulusunisite nmswa n381u wazn1sdou Litevamn
amuAnLazeIwiiigestunusungrine AnufoRnisldnuinelaewiunis
g1ukaznsleu wannsiularnudidy nslesigy nsaaduiin aguanu n1s
oA
NITHUREIAN LAZUNAIY

Standard Thai language skills in listening, speaking, reading, and writing to
develop ideas and professions related to legal work, practicing the usage of
Thai language by emphasizing in reading and writing, principle of reading for
main ideas, analyzing, taking notes, summarizing, concluding, writing essays

and articles

3(2-2-5)

3(2-2-5)

3(2-2-5)



GEO83

GEO84

GE085

GEO86

nsdeasiarn1sUlLauenegINaeg elea1 N
(Communication and Professional Business Presentations)

Wuvinwenisldatwingumsgulusiunisila n1sue Mg wasnsileu

dwdugsia msduduy n1ssusin nMsdasesauAnedrafussuuiionsiiaue

Y

N195513 ANYULNIN1YT mﬂaﬂ‘uﬂﬁlﬁEJ“LJiWENmVlNﬁjﬁﬁ] n15deanInIg
omedidnvseling Bua) Winwenisiiaueau nsesuialiveua nisdiaue
WARTLANGNEEN I AN uarnImaURNBE o TN

Developing the skills of using standard Thai language in listening, speaking,
reading, and writing for business, searching, collecting, systematic idea
arranging for business presentations, important language characteristics in
writing business reports, email communication, skills in presentation,
explaining with reason, presenting different concepts appropriately and
answering questions as professionals

M neuaz Tausssy

(Thai Language and Culture)
fFouly: dwmiuindnmmend
nsldnulngiiensdeansilesiu nsindinuen1sila n1sua N381ULAENTS

d v v &

LGEJ'EJ‘Uﬂ’J”IlI?IlI‘WLlﬁiSM’JI’WJﬂ’ﬁf}’]ﬁU%‘NUﬁiiﬁJ‘lW‘c’J Tausssunsldniwn ﬂ’J’]ﬂJL%@ e e
Andeavinlludnilng naenaumsldnuiigndeasnzaniuaniunisalig o

Use of Thai for basic communication. Practice in listening, speaking,
reading, and writing skills. Study of the relationship between Thai language
and culture, belief and common values in Thai society, and appropriate use
of Thai for various situations.

A lvevansiia
(Multidimensional Thai Language)

y3a1n13115tdn19lne et lulsludinuszdnTunazaruerdnliine
Usvanowna
Integrate Thai language with daily life and careers effectively

mmm’mﬁﬁummmm
(Korean and K-Beauty Business)

Seudadnd 28 wazUszloaniwinmanldlugsianinuay wu widu ns
Faunssu Nsuaatin Wuduy
Korean words, phrases, and sentences used in beauty businesses such as

fashion, cosmetic surgery, and makeup

3(2-2-5)

3(3-0-6)

3(0-6-3)

3(3-0-6)



GEO87

GEO88

GE089

GE090

< oA e v
unAnTzLULNBAAMA LS
(Packing for South Korea)

Seudifeanuiivesinluniswleudivieaiien s Useinanmaldaignuies
Flansin1Teauluaay Iy 1159097 N15IINNN LazanUNiowNeIs199 Wiou

v

NasguIAAn TauavUsleaaununmunnnadisuduseddseninenisiuna
vioufled nasmaudoudanuivieadienlufifisng q Wy awidu Uszidmans
Taiusssu Uszinedl afiwu uazgimans (Jusiu

Basic knowledge of how to prepare to travel to South Korea by yourself:
planning a day-by-day itinerary, booking a ticket, making a hotel reservation,
and finding tourist attractions; useful Korean words, phrases, and dialogues
for travel. Also, study tourist attractions in various dimensions, for example,
dialect, history, culture, tradition, folklore, and geography.
\A-Jeuiua@sd
(K-Pop and K-Series)

o/ L3 a

L%'auilﬁmﬁuﬁ’mwm 28 Uszlem unaunun wazdnnuidennulivezsingg finy
veglumannmiuasdidnma wiouradousdnuasdeay uuidn 38530 way
i’muﬁssmaa‘mammﬁ

Study Korean words, phrases, sentences, conversations and idioms
representing other meaning commonly used in Korean music and Korean
series. Also, study the characteristics of society, concepts, ways of life, and

culture of Korean

M uieNsaunuILaENITaeas
(Japanese for Conversation and Communication)

AnwiAdni druiu naenaulassasisuszloaiiugiunis o wiednluldaunun
mMugUulugiausedriusuuigld 09 wuziaues na1vinme @euaiusIa
a v <) v 7 1% 1< v
dum vonan Wudu lneluuyinweaun1si nA vunan

Learning Japanese words, phrases, and basic sentence structure to use in
everyday conversations such as introducing oneself, greeting, asking about
price, and telling the time, emphasizing listening and speaking skills

< o A L
wiAnszLlU N IYYu

(Packing for Japan)

S

YUAIIAULDY AILLA

A

Seudinenanuiidesiilunsnieudivieaien u Useine

nMsuRuluudaziu 1999987 N1T99INNN LazanUvaweInIg 9 Wioumns

o 1%

Seudadnd 2duazuselenaunuinindUuindndudesddsznitmisiunia

Calle

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE091

GE093

GE094

vioufled nasnaudoudanuivieadieonlufifiang 9 1wy mMwidu Usziamans
Taiussn Uszinel afivu uazglmans (Jusiu

Basic knowledge of how to prepare to travel to Japan by yourself: planning
a day-by-day itinerary, booking a ticket, making a hotel reservation, and finding
tourist attractions; useful Japanese words, phrases, and dialogues for travel.
Also, study tourist attractions in various dimensions, for example, dialect,
history, culture, tradition, folklore, and geography.

MWIAUNAUTDIAU
(Italian Language for Beginners)

Anendwet dunuildludindsesriu henseldediu mseenides nsaumn
nMseuazmsdeusyiuloy suicvansssuitalafienfudsemasnna

Study of the Italian language: vocabulary, everyday language, basic
grammar, pronunciation, conversation, basic writing as well as fascinating
cultures of the Italians

AWIUANTUTINUITATU
(Chinese for Everyday Life)

Tassadaidnes vdnmsdeuisnusiu msiinawdudesduisunsils
wn eruuazifou anunsadeasuariSeuseestlenstnadie iSeuindnnisean
Aoauazsruudmdnusiudeiu Foudsidwidliluiausesfuldsni 250
AENI

Structure of the Chinese characters; principles of writing Chinese
characters; practice of basic Chinese skills: listening, speaking, reading and
writing; building basic sentences for communication; Principles of basic
Chinese pronunciation and phonetic system; minimum of 250 Chinese
vocabulary words used in everyday life

nsiaunsilaasnsnan s Iulewii
(Basic Chinese Listening and Speaking Practice)

n1sRninwenIsiansyanIwIuiion1sdeansingldunaunuitunugiuly
A0UNTAIAS
Practicing Chinese listening skills for communication using basic

conversations in different situations

3(2-2-5)

3(3-0-6)

3(3-0-6)



2.2) nauvinweMsiseusuazuinnssu (Learning and Innovation Skills)

THEIN

Course Code

GE053

GEO55

GEO56

a3
Course Title

N38IULAENISULUNINGINT
(Business Reading and Writing)

nanMskazAL@IAyTaINITEukarnlulugsie Anwidniwazdiuiu

gsnalusuAuvaneLazn1sIEluUTUNeNg 9 TATIEYRATRAIINUNAIINNI

'
a

gsfvludedsiuidamatonazdelml Wanvinuznsdounagsiaguuuusing 4
wagHnUf U

Principles and importance of business reading and writing, study of
business terminology and expressions relating to meaning and appropriate
use in various contexts, analyzing and interpreting business articles in
contemporary and new media forms, development of business writing skills
in various types through writing practice

ﬁﬂﬂzmmﬂLLazmiﬂﬁLauamu
(Speaking and Presentation Skills)

WIAR UANMTYALALNTUNAUBNULTIGIND mimqLqumiwmeLazm{h’fﬁa
LﬁanSﬂGUﬂWiWuWLLaSﬁWLﬁ‘u’eN”l‘u WATANSTIEIAUNE 819UNEN LAY
walulafdolumsyauasiiausny Anyauasiiausnudgsialudnumgsis
i ﬂiE]“UﬂQNﬂWiUi‘iEJ”IEJﬁEULﬁE]TIEN’m ﬂ"liLﬂ‘L!ENWuLﬁ@ﬂ”l‘iLL‘U'ﬂ‘?JJUVlNﬁq‘iﬁﬂ 13
0BT waAzEU 9 fAeados

Concepts, principles, and business presentation, speech planning and use
of various forms of media in speaking and oral presentation, techniques in
the use of verbal and nonverbal communication, media technology in
speaking and oral presentation, various types of speaking and business
presentation practice including briefings, presentations aimed at business
competition, press conferences, etc.

ASEDATIEHINTRIUSTTU

(Intercultural Communication)

o a

USyun wazwulAnnednudiausssy tan1ddnd San1aimusssy wagany

£

wanaesenintenguiausssuludenulan aeRUsenaufeItesiuAteung

[ ¢

TAUSTIN A1) LagERanNYal UNUIMLATANUEIAYUOIN1TA0E1 TN TRIUG T

Ao

PlisedaanuanauazesAns n1sUSuduienaunduiuinusssy wwInens

wULAR
Credits

(UsIENE-UJUR-Fnwmenines)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GEO58

GEO67

domstiutausssuifioanaudandazaiansseuiuisluss fuyanauay
3TAUDIANT

Philosophy and concepts relating to culture, globalization, cultural
dimensions, and differences among cultural groups in global society, factors
relating to cultural values, languages, and identity, roles and importance of
intercultural communication for individuals and organizations, cultural
adjustment and blending, intercultural communication as a tool to minimize
conflicts and build up acceptance at both individual and organizational
levels
nsiadesiude
(Transmedia Storytelling)

mmﬁwﬁ’ﬁgLLasmmé’mﬁuémaQﬂizmwé’uﬁaﬁgﬁﬁumnmL‘%'EN NANNITLEN
L%"awuﬁugmsuaammLﬁ‘fJuﬂuaﬂLLﬁ Aanulile wazanudgala Lﬁ'anizéjumﬁ
mauaumL%nmﬂLLazmsaa%%umﬂQ’%'Umiﬂﬂmat.é%’%‘laa%wu?‘iwmﬂwaw
sUuvy seludedufuuardonda wegagemnelunislienutufiuasiio
Wnn1sAnaseassalunsunlalyvgsiawasdeny

Significance and relationship of five sensory receptors to storytelling.
Principles of storytelling techniques based on authenticity, trustworthiness,
and compelling elements to trigger audiences’ positive and enthusiastic
responses. Practice of storytelling across media, both in traditional and
digital platforms, for entertaining and developing creativity in solving
business and social problems.

VinwgnsiEuewaE IR lUTaNs S
(Presentation and Public Speaking Skills)

msthiavenwAndurumalulad nsthavenglunaniidvun mmmiuﬁ
as1sazieliutntnasmu sihvgnisiauediuyana Seusifeatuniwing
nsltaladiitensinauesgiefiuszavinm wagisnslddmalidudeita
4

Pitching technology concepts within the time limit, public speaking that
attends the capital venture, personal presentation skills, body language,

using slides effectively, and how to hack the spoken word into something

worth listening to.

3(3-0-6)

3(3-0-6)



GEO68

GE069

GE103

A5 ULAENNSUEUDTONYFAEAS
(Scientific Writing and Presenting)

fuguvesmadeusasnmsiiauomanadafiiussansam sUuuuMsdeans
dmsudarnuavosenduasuag APl lan1sinaueyamaila nsAnwIAY
Fosnsvesen insesilensiisunaznisiiiaus msasdon maINLazNLgd

Fundamentals of writing and effective technical presentation, technical
presentation and communication style for software and API requirements,
study of audience needs, writing and presentation tools, creating media
including diagram and charts.

NsWeUMIaTMaEN UL UReg a3 19a55A
(Creative Writing, Storytelling, and Performing)

wnAnLazANARTaTveIN T osar TUfTRegwaFeasAdmiy
anindn wadansdounazmaiiauesumowesnsaisiiufionisiamnns
thiauei3essnegaiiuinnssudetinamuiidnenm

The contemporary ideas and concepts of creative storytelling write-up
and performance for startups. Techniques of writing a fiction and
presentation. Viewpoints of establish team for developing innovative
storytelling presentation to the potential investors.
NSARLTIBBNLUY

(Design Thinking)

[ a

NANNITVBINITLUIUNIIAALTIDDNWUY Lﬁaﬁwmmvﬁﬂaﬂmymﬁm 9 1
ﬁﬂﬁaﬁafﬁ{]@mﬂwé’ﬂ miwmaa'uLLaxﬁ’wmmaaﬂ%aq{lz:ywuwmu%wasm
53UU
WieasaassAnumaaruinnssuineulandanudonisves@ifitym aud
PaINsTUINSANTIRRNUULTIaS IR LLanen aduremaanglunsaths
Tonan19gsnatng Inen1ssusiuyuNemImguiwaenaseudannyseaunisal
239

Principles of design thinking to understand real-world problems with
emphasis on problem elements, finding answers from different perspectives
as well as iteratively prototyping and testing results to acquire innovative
solutions to problems, incorporating values of design thinking for business
differentiations and new business opportunities using theories and real-

world practices

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE127

GE128

GE305

nmsiansuinnssuluaniizlanuazinIediy
(Global and Networked Innovation Management)

nsdufusznounsuaruianssudifiannumaiovates nsléuselevdann
anwnndoulanfifunuaiieussaingussasdvatesdns  wuAnduaudu
Ffuszneunisuazuinnssuluudazaaiunisaluazudazseiangsie Fasaud
29ANTAALBNTY N1ASTUNA ATEUASY Wardeaw JuilunisldnsdAnuiain
Useinmoeainsidsuasunnyssmaiieasanudilauntn@nvduunaanis
Lﬁuﬁﬂizﬂaummazu%ﬂiim

Entrepreneurial and Innovation Diversity focuses on the importance,
diversity and means by which entrepreneurial and innovative behavior take
advantage of increasingly rapid change to pursue enterprise objectives. The
course examines concepts of entrepreneurship and innovation in their
numerous settings, including private sector, public sector, family and social
entrepreneurial settings. The course places a heavy emphasis upon
contemporary global and Australian case studies to illustrate key themes

WINNIIU AMNARES19ETIALAENISUSENBUNS

(Innovation Creativity and Entrepreneurship)

v
Y a

n1sdnRsgsialug 93l wazndnnisnisihgsianiyeianssugsiafilu

q
¥

uinnssu AnieonuuuaniiteliinAnwilfFeudifniuuunangsiauasnofngsu
V8 UENOUNS uwAnuanafaluFesmufnaisassd uonantu dndnw
awladnudadeuisminudniadmiugsia uarihanuidinaniludsuldiuns
a3195371993¢

Entrepreneurship can relate to new start-ups, general business and a
business philosophy focusing on continually innovating business activity.
This course is designed to introduce students to enterprise concepts and
entrepreneurial behaviors. It provides an introduction to creativity and
ideation techniques. Students will learn key success factors for enterprises
and how to apply these to successfully innovate, develop and grow a
business.

ﬂ’]iﬁmmawml,azmwaum%
(Interpretation of Drama and Film)

nuiuazunAafifsadesiunsinuagasuazameund Yamusssunsai
waglanazAshaznneunsiudaulng  LwInensiAsITiLariniuasAsLay
MNeuRs NIAANINTIATIRRAEATLaYANEURS kAN UL UR

Theories and concepts relating to interpretation of drama and film;

drama and film production and perceiving cultures in Thai society;

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE402

GE904

GE905

guidelines to analyze and interpret drama and film; case study on drama
and film analysis and practice

Ualanniegdenuurienisseu;
(Discovery of Learning Society)

Ang AnmddRetesAALiRensALIMINeINTIYES  MsRL
uazmsuaniUAsuBeusiini nawiinisSeus uwAnvesesdnsuianisious
danuaziasevIen1siiou;  walnveanszuaun1sisen; daunisiseusiu
wietelaneaulal wdminensn1siSeu; ensmansnisiaudRuwinig
Boui nmsahandssnnanazanudeideaieliinnsioudnasndinesnaiy
sTUU uazifndsnuwiimsiSeusiinsuszasdlseld

Meaning and importance of knowledge in human resource development,
developing and sharing knowledge, power of knowledge, concepts of
learning organization, learning society and network, learning dynamics,
online learning society, learning resources, strategic development of learning
society, systematic life-long learning

Vinwensianiiuageusedanagns
(Debate Skills and Strategic Argumentation)

MANN1TIANNINTEUUSTANI8INg Y NSANTIINING N15RAUTIHMIENaNNTT
waznsatuayuauAnenanugra n1swiusseg1sita sy Aauznns
doanscny
Faunmwuazetauniw iethluuszgndlflunsvianuludsaulan

Principles of British Parliamentary debate; critical thinking; logic,
justification and argumentation; respectful disagreement; application of the
art of verbal and nonverbal communication to global workplace

nsiseuiuenvieaseu

(Out-of-School Literacies)

' v
ya a =

ANUMINELAEANUAAYYINTTEUSTLAATUUNTBAUSEY N1THRITUIAIY
aulavesdiies warnisagviounmsiseusiiinanianssuludindsedniu
Concept and significance of out-of-school literacies, consideration of

one's own interests, and reflection of learning from everyday activities

3(3-0-6)

3(2-2-5)

3(2-2-5)



2.3) nzjuﬁ'nwé’quﬁaLLazLMﬂIuIaﬁmiauLwﬂ (Media and Information Technology Skills)

THEIN

Course Code

GEO57

GE207

GE208

GE210

a3
Course Title

UnU1Inaiios
(Citizen Reporter)

MANNTT AMEITURALITETITUVRINITTIBNULIAETNTIINALL 09 WATANTS
Ausuradeyanin uas uandes 1aidouidssdmasuasnaniondegunsal
miﬁaa’mﬂ?{auﬁ

Principles and ethics of citizen reporting, techniques for gathering data,
images, light and sound, as well as news writing and content production
using mobile devices
wialulagfdivia
(Digital Technology)

AnuiInivesvalulaglugadivia Anuvanaievesnalulad nanssnu
fifldoguuuunsdniudinlugaidfa n15UsenougsAa LATYEAD LAz
ANNINARN TINTIANGITU 385U UazdnSuyveru paoAIUNISUSUR e
Huilofumaasuulasuaznansenulugaddia

Advance in technology in the digital era, diverse forms of technology,
impact of technology on people’s way of life in the digital era, business
management, economy, and environment including moral, ethics, and
human rights, as well as personal adjustment for changes in the digital era.
WNUAIVIA
(Digital Games)

wadamsdnduls wadanisudedu mnudisudulunmsiduinuiina
nIAnwLNUAYA

Decision making techniques, competition techniques, knowledge required
in playing digital games, case study relating to digital games.

uguNTRsElULNTY
(Foundations of Programming)

A5 08UTUSENSUUDIAY USTennaeadakys Dnwal n1SAUAAT LASIEsa

fugureIn1sleulusunsy Msleuilaidu

wULAR
Credits

(UsENE-UJUR-Anwmenines)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



GE213

GE215

GE401

GE403

Introduction to building blocks of programming, primitives, expressions,
assisnments, and functions

HUFIUADUNIADS
(Basics of Computers)

wAnfiuguressEUURDNRumes TUsunsunwd maunusviadeya ns
1AR MNEAIUIMABNTINDS N1TIANITLAZDIAUTENIUNIEAIILYNTITILAZANT
Usgiliunanisvingu

Fundamental concepts of computer systems. The C programming
language, data representation, machine-level code, computer arithmetic,
code, memory organization and management, and performance evaluation

TNUFIUAAFNANSLTIADUTN AT
(Mathematical Foundations of Computing)

AdlaraninugIun1sdmivaeuinnes mmifﬁuugm%wqwﬁmm
Amuduitusviniauarduiy UssnafluBemssnenans desiiss wasfiugiuns
AR MSHAVERaMANaAEns n15iigatiagaasinsn

The mathematical foundations required for computer science, set theory,
binary relations and orderings, propositional logic, Turing machines, and
basics of computability, introduction to formal mathematical reasoning,
showing formal rigorous proofs in simple cases.

o

Vinwensiansaumaluderufivia
(Information Literacy Skills in Digital Society)

ANUNNIELAYANEIAYURINTTANTAUNA NSTUIUNTRAIINYARA IS
A15AUNALALIEUIINNITIATIERANRBINITASAUNA N1SiEenNTNeINs
ANEUNA NITNTIENTAEUNANILANABINTG NsUTEIUAIETAUMA N1T
Fanadlevuaznisldarsaumangaiiaiosssuuargniasmungmane

Definition and importance of information literacy, the process of
developing an information literate person through analyzing information
needs, selecting information resources, accessing information, evaluating
information, managing information, and using information ethically and
legally
vinwgmsiividenasdnufivia
(Media Literacy and Digital Social Skills)

ANUMINEYBINTIWINTIUGD BvSwavesdenilseuilan nanATUATLUIAR
drfyMinetesiunsiivigiude TuunanuUsvianvesde laun nawas lawan

31811599y 318015N3vEd Aneuns wasdedumesiln Teawduranudile

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE921

GE922

GE923

\Aerfuuiunvesde aseuaquiisaiugnamnssude aluladde Inineinns
a¥ 195 wargunuunaznwilude Antinsizsidnansludeussianeing o uay
ﬂg%uﬁﬂLﬁ@ﬂﬂiiLﬂ’]ﬁUga

Media literacy meaning, influence of media on consumers, principles and
concepts relating to media literacy, classification of media, news
photography, advertisements, radio programs, television programs, films, and
Internet media, focusing on understanding media context including media
industry, media technology, media psychology and forms and language in
media, practice of news analysis from different types of media, media
literacy law

AsARTeALI LTI USEINTY
(Computation Thinking in Life)

wnAaLaznsyuIunsandsiuan leun nsudslgulugdudymees ns
finsanguiuy MsAnBsunNsssa NMsesnuUUSanesfin Manansathuusses
Woudtemluiausediu

Computational thinking concept and steps which are decomposition,
pattern recognition / data representation, generalization/abstraction, and
algorithms for solving problems in daily life.

msdnnsansaumenislysunsudnsagy
(Data and Information Management by Application)

mmwmamaﬂﬂﬂiﬁmﬂﬁiﬁi’f@yjamiaumﬂ NIANITLONETT NITIANTLONEATT
msdaidlassenans nsaimsauaznsitotiausdoya wazn1suims
Jan1sfeya lagldlusunsudisagy wu Wsunsululasyevivieanile

Definition of data and information management, document management,
document layout, table management, graphic and text management, table
and graph for data presentation and data management by Microsoft Office
application

winlulagRdviaielAsughakazdny

(Digital Technology for Economy and Society)

o

Seuduinnssuneidvia wealuladaisauna anudasadenlewes ns
doasdeyauazinsauunay Weiaundnnnuamsasunsutsiy uazenszdy
MIMINUMBATYFRILATHIAY

Study digital innovation, Information technology, cybersecurity and
telecommunication. To develop competitiveness skills for economic and

social.

3(3-0-6)

3(2-2-5)

3(3-0-6)



GE924

GE925

GE926

AMURAINNIRIV A MSUNYI O uaTTe T

(Digital Intelligence for Modern Workplace)

su Ao &

ﬁﬂwﬂﬂsLmsuﬁwﬁmﬁuﬁugmé’mmﬁmmsl,aﬂmi windauwagilandundndu
sonsuszandlilusunsufiugudiofansenansdinmuegndldusyavang uaz
WinUszAvsamnsiienatsTussuunmsvihauadslng

A Study of basic office suite for document management, necessary
techniques and functions to be applied to the basic program to increase the
efficiency in document and system management in workplace
InsnssuiugIuAdva
(Fundamentals of Digital Painting)

ﬂﬁa%f'maiiﬁmu%mﬂﬁm%uﬁugmﬁwmiL%ﬂui'l,t.awz’fﬂwﬁﬂmqwﬁ% vy
JU9 sUnssazesdusznaudad menisllusunsuluneuiimesviouaundin
Fuvulownn Wy nsaraawsd msnaudniomees nsadiuas wazdue Lite
HARNANUATIATIALUFULUUININTIURIVA

Creation for Fundamentals of Digital Painting with learning and
understanding theories of color, line, form, and composition by using
computer software or tablet applications such as create layers, blend colors,
generate lights, and, etc.

Sumesitinasnda
(Internet of Things)

\uwas (Sensors) HanszRuY (Actuators) famauRa (Controllers) 15w
TWsunsudwiudumesidavesassmds Wslarsansdomsuuueynsu Wslanea
nsdeansuuuldane mifﬂ"’mﬁusﬁa;ﬂa TayakuusynINiga @anlnenIsuredsEuy
1AIFIUENg 4 MAeades drees waznsdifinw

Sensors, actuators, controllers, Internet of Things (IoT) application
development, serial communication protocols, wireless communication
protocols, data storage, time-series data, loT architecture, loT standards,

examples, and case studies.

3(2-2-5)

3(3-0-6)

3(3-0-6)



2.4) nguvinwedIAuazn15¥in9u (Life and Career Skills)

FV GOk

Course Code

GE406

GE407

GE408

a3
Course Title

ININYIAUNITUIMITAULDY
(Psychology for Self-Management)

wannIsuarMIUTEgNALLIAaNIInIngLitovhaudila anuusneing
sgminsyAnalazngAnssumsdiauvesyanalisafunsud nsiseud
LLNQQTQ AURAIANIIDITUD] YAGNATIN NTBUAMUAALUULAULS LazNI3
Ususaiensidnautes WilegBunazususly Sausssunavaiessulums
FLIUTIn

Principles and application of psychological concepts to understand
people’s differences and social behaviors relating to recognition, learning,
motivation, emotional quotient, personality, srowth mindset, and self-
adjustment to understand oneself and others, moral and ethics in
everyday life

Inmenmsvihnuduiiv
(Psychology for Teamwork)

nguiuazuufansdninenioszgndldlunishowiui feluumum
vagtlunisaiiefiney syveduiuslunsiieu anusiudedanisiu
Yy ma?iamnﬁaﬁﬂa@'ﬁu AADAIUNITUIMITANUTAL S 1019 19ETIA
Winuszavsamlunisyinau

Psychological theories and concepts applied to teamwork as a leader
or follower, human relations at work, cooperation in problem solving,
effective communication, and conflict management
nsiALIYAENANEL
(Personality Development for Leaders)

nuf wanUUR uagiinuzlunisiamnyadnaimaudugiin n1siia
ﬁﬂamwiumiﬁwmmmLﬂu;@'ﬁwmaﬂmuﬁgﬂﬁmaaﬂagm YAFNAIN 81538
waznAnIIUFIAY

Theory, practice, and skill to develop leadership personality,
maximizing leadership potential regarding intelligence, personality,

emotion, and social behavior

wULAR
Credits

(UsIENE-UJUR-Fnwmenines)

(Lecture-tutorial-self study)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GE941

GE942

Mauﬂﬂ’liL%‘EJ'LJ%’“UENETLWIJLWEJM?WWUWIHLEN
(Principles of Adult Learning for Self-Development)

Anwvdnuazngunisseuivesinanuuuiniaves Malcolm Knowles
e uldiumsdalusunsunsiseusuasnsiineusudmiugiGounidu
Tnehilufinsiaumuemadunsyhauwazendn

Study of principles of adult learning based on andragogical theory of
Malcolm  Knowles in order to adapt to adult learning and training

program development focusing on work and career improvement

ASLASBUFILNDNITINGU
(Career Preparation)

nsEUIUNSUaTdunaumsatasY NMswIeuUsyiAde nisnsenluadag
AIAYUIANUIENATIIUY IWATANITINTIUAIFUAI AU LAZAITHAIUN
qﬂaﬂmmﬁamsﬁwmu

Job application process; resumes, application forms, cover letters, job

interview techniques and personality development

2.5) NauaNnaYIn (Life Balance)

WA

Course Code

GE125

ChRLA

Course Title

A15DBNWUVTIN
(Design Your Life)

wannsuaruuIAanIsAndeenuu suileuituaziniesdiedmiunis
Faaulandiddnluiin msudluviruediidauiieund warnisaseassAiingil
AuTmnedy FensUsaiiudesmvesdin Finfiussuaiiounsiiuma uay
AUNRVBINTVINNULATT I

Principles and concepts of deign thinking. Methodology and tools of
making important life decisions, fixing dysfunctional attitudes, and creating
a more meaningful life. Approach on life story assessment, life as a journey,

and work and life balance.

3(3-0-6)

3(2-2-5)

WUIWAN
Credits

(ussene-UfUR-Anwmenuies)

(Lecture-tutorial-self study)

3(3-0-6)



GE311

GE312

GE315

GE316

LA
(Dance)

EULLUULLasUs:mmaamilﬁu LU Junior Dance, Street Jazz, Hip Hop, K-
Pop, B Boy, Jazz Move, Junior Ballet, HNN1SAUUTENNFN 9

Dance genres and movement forms such as Junior Dance, Street Jazz,
Hip Hop, K-Pop, B Boy, Jazz Move, and Junior Ballet; practice of various
dance movements
QUELNIEGN
(Singing)

Bnslddes Ussianveanas auaunisldides nsilsaznisdudanag
auns HnUuanistuiedunudinuwasnsianslaniadig | nasnauiniimg
NswangeeN N aNiuTULUUYD

Voice projection, music genres, voice control, and listening for beats and
rhythms; singing practice for social events and stage performing on various
occasions; practice of movements appropriate for each type of events

WANIINT
(Costumes and Garments)

UsziRveaaioausenie 1ndesUseiu Aadziazimusssunisanusiasnanieli
wnzuAsESUYAR BeatbuazgaUsrasd Teluuiuniausssuesmediinuas
¥t Aiesegvinsdfnwinisesnuuuiansnsal duAuseiR Qivdsvesia
nsInTallneg

History of costumes and accessories; fashion styling appropriate for
social status, time, and purpose in the contexts of royal court and
commoner cultures; analysis of case study relating to costume and garment

design; revitalization of Thai costumes and garments

NI
(Make-Up)

nqufuarnstinUfoiinerfumsismindesiu wasmaliamsusmiuile
LESUYARNAIN

Basic makeup theories and practice; makeup techniques for personality

development

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)



GE379

GE380

GE410

GE961

PUNFDY
(Go)

nMswuAakazmadatuiugudmsuduluaang narana wazln
5PN ﬂ’l’]ﬂJMiJ’]?J‘UEN‘ﬁUﬁ ANWULUUIN LLa%ﬁﬂM’NMM’]ﬂL‘ﬂum’W ﬂ’]i‘ﬂ‘U—Lﬁﬂ 9 1Ny
Wnsawmnnse gasyuuaznunian Useieans uasiuusssy

Development of Go concepts and tactics used at the opening, in the
middle, and at the ending stages, meaning of territory, types, and direction
of captured and alive stones, ending the game, proceeding the game,
formular and tricks, history and culture.

%Nﬁﬂ?ﬂi‘wmmzﬁ’]ﬂa
(Thai and International Chess)

UseTRnaranulunnvemunngnlneuagninngnaina Anwidamungning
wazfvannInaIng Minvelazmaliansiaumannnaina mMsdudnauagnanis
AureImIINgniveLazrIIngnaIna nasnaunIsEnUuRn saunungnine

Yy '

LagriININedINg L‘ﬁa‘l%ﬂﬁ&mﬁﬂiﬂimauuazL%Jjﬂﬂﬂam"]\‘i i ‘U@QﬁW’]‘Vm’miﬂlV]U
wagnungnanala

History of Thai and International Chess, study of Thai and International
Chess pawns, skills and tactics, scoring and strategy, practice of Thai and
International Chess games

ANSYINBINRNS
(Cooking)

ardrnudladesiuiiuematmedne nyfussnuasaztuan fn
Ussemsiagyinvuleg1ady

Introduction to Thai, eastern, and western styles of cooking, cooking
practice of both savory and dessert dishes
Jsheanuduiusiudeane
(On Relationships and Sexuality)

AnwiFeana o1suaiauidn guoundie wasauduusTULUUE1e 9 V89
A AR ATEUATI AnTeikareiusisluveulunuyvermansuardnumans

A study of sexuality, emotions, health, and various relationships of
people, spouse, and families. Analysis and discussion in the scope of

humanities and social sciences

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)



GE962

GE963

GE964

GE965

aAUTYE VRIS NALLEN
(Metaphysics of Love Triangle)

wusAnwundndresanduiusiuuSnad nsaiasivinnuu
JTsazeiuredoaniissnudasssulutuedusugn

Approaches to the study of metaphysics on a polyamorous relationship
between three people; analysis of reality and discussion of ethical issues in
the metaphysical stage

2 &

LRI
(Acting)

nsuansevthiuy nsuaniiudessulat msuansensualauidn uay
nsadenlInie

Live performance; online presence; emotional expression; body
movement

nsenendnlaiieaisaunaluiin
(Mind Healing for Work-Life Balance)

nsassaunalunsiaukesiindui msdadmneluiiefisonades
LASLNZANNUALLEY LUININITanANMASEaLarnsHauaa1sluTInUsyaiu
mnﬁmm%‘mifaLﬁaﬂisauﬂmmLLasmmﬁwi’q FreuuIMIariinisi
nanvany

Balancing of work life and personal life; setting the appropriate goals of
life to oneself; guidelines for stress reduction and relaxation in daily life;
healing the mind by various techniques after encountering problems and
disappointments

mstasuasenmaslaiendndgm
(Encouragement to Overcoming Problems)

msdsrailevanmeiwiessayiinesitiym Fumuasiauninuziile
snaianaddla nmsfumminensatvayulunisunlagvn nsdanisensuaivag
mmm%mﬁaﬁqﬂaim ﬁ'ﬂwm'ﬁﬂ%’ummﬁmLﬁasﬂﬂﬂuqﬂaﬁﬂ A15MIN1908N
wazmadenlyaifnzaulunisuitiym msnuesnduganmzaunandinig
ey Uy

A survey for cause analysis and problem solving; method of searching
and developing skills for encouraging the mind; to investigate the resources
supporting for problems solving; managing emotions and stress when
encounter obstacles; to find suitable solutions and new choices and

bringing oneself to balance situation after coping with problems

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)



10. nansi3Bu3iinnanievamangns (Program Learning Outcomes: PLOs) ¥asdngns

PLO1 sunevdnmsiugiuiiisatesiugsianasUszneuns sifeflieatesiumeiuls

PLO2 asnsathanudluuszgndldluiBessinazuszneuns niosudu q ldmuinguszasdves
518701

PLO3 anansadnsiesiuaslitoiauadandnnisauuuifianigsiouazUsenaunisla

PLOA ansnsnldnwilng vienwndingy wdenwiduiiildnelnglunisieansle

PLO5 ansnsaeuiuazdeansluguuvunmuilng vienwidingy vienwiduiiilianwilnelasnis
NANIBN1T LU

PLO6 anunsniSeuiuazyiulideviemaluladansaumal vz fugauszasd inusglomilunng
doans mIiFoud msfnduinazies Ry

PLOT Fodng UFvAmuossiiunmuaziasosss

PLO8 anunsalausuinAndiainassiiiontdgvimediay daundew esugia viodudu q 9
Rendosiuseinle

PLO9 ansnsavihauduiia wassensuilsmnudniiugou

PLO10 w3auiseus 1W1laauuans1aesinusssuagnseuIuiag

11. mMsimuman1seuiluniaziy

11.1 9385554

HaN13ITU3AUATLSTIY

1) Pilfouardedng (PLOT Fadnd UfRnuediiunmuagiiaosss)

2) UftRmogsiiunnuazaiesssy (PLO7 Heodnd UftRnusealiummuaziiaduss)

11.2 anug

HANISISEUSATUANS

1) sunendnnisiiugiuiiiiendesiugsiauazusznouns viediiedestumeinld (PLOT a5ue
ndnnsiuguiidostugsiauasussnouns viefiAuidostuneiuls)

2) annsathanuiluvszgndldludsgshonarUsznoums wiedudu q Wnuinguszasdvosnedn
(PLO2 anansathanuiluuszendliludagsiouazsznaunis viedudu « lenuingusvasdves
318791)

3) annsadlessilaglideiauedmdnnsnuunAanisgsiauazUsznaunisvdedudu o lenw
TrUsrasAvess1edvn (PLO3 aunsadiaszuazlidalauaidandnnismuuuifaniagsiauag
Usznaunsle)

a) ansoldniwlne vdenundinge vienwduidlinulnelunisdearsld (PLO4 awsald

= o = A Aag = v
mwlng vsenwdinge viiemwsuniilinwilnglunisdoansie)



5) anunsaissuiuazdeanslusuuuuniwive Wsen1wsingy visen wduniildnruilnelaenisyn
-:4 = a v ] 4 9 a 4 dag
¥38N15408u (PLOS aunsaiseuiuasdeansluguuuunwilng vien1w1dingy vien1w1aunily

awlnelagnsnarsensiden)

11.3 vinwe

Han1slTEuiAuTInYe

1) Aunhieyaandeviomaluladansaumannuvasiinivanzasls (PLO6 asnsaiFeudiazusuld
dovtemaluladansaumalivanziugaUseasd AaUsslovilunsdeans msBous nmsAndaay
WATIEMTIAUAY)

2) Usggndldnw do melulad wasweluladansaumalivanziugauszasd Aaussloviflunis
doans m3uUszyndld nsda vidensAediaei (PLO6 ansaFouiuavusulidensemalulad
ansaumaliivnziugnUszasd Aausglovtlunisieans n1sBeui msndnauasiineiids
fLav)

3) Ainsginarinnumnedeyadensemaluladansaumeligndes (PLO6 ansnBouiuazuiulide
visomaluladansaumaliimnzfugausyasd inusslevilunsdeans makous nsAndnauay
WATIEMTIFUAT)

a) anunsoiauelaglie 1niesle uazmealuladfivanzan (PLO6 annsaiFeuiazusultdonie
wialuladansaumnaliimnziugauszasd auszlovilunsdeans msBous nmsAndnauay
AT UA)

11.4 dnwaizyAAa

Han1siFeuiauanyMLuAAa

1) a1u13aAndATIgikar itLauel i anann1sn L WIAAN9gIAALazUsENBUNISLA (PLO3 @130
AaszikarlidoiauaidamdnnisnuiuifnnegsiawazUsenounisie)

2) Beusuaziinlanuunnd1avesinusssuwansEUIYiA (PLO10 wiawusaus wWhlanuunneng
VOITMUTTIUUAZNTTUILYIAL)

3) yhauswiugdu wasddndulunsssauanudnlunmsvireniduiin (PLO9 asnsaviemududiy
uazgenfuilannudniiugdu)

4) vhdeyaainnisizousinaiassdunanvdonanuls (PLO8 aunsalausuwlIAnidiaiaassilile

widynnnedanu Aawindeu Asugna Wsarmuay 9 MeItesiusieivila)



12. N133A%1IANYVBS Program Learning Outcomes (PLOS)

Han1sTeusNAIANIsvas
Wé’ngm (Program

Learning Outcomes: PLOs)

Cognitive Domain (Knowledge)

(Bloom’s Taxonomy (Revised)

Psychomotor
Domain

(Skills)

Affective
Domain

(Attitude)

R|Ul|Aap|lAan| E| C

S

At

PLO1 aBunemannIsiuguiigvesiu

a

g3fakavdsenauns visefieatesiu

Ealeralt]

PLO2 anwnsahanugluuseynaldluid

g3fakarlsenauns visemuau 9 lanu

TnUseasvedsein

PLO3 @unsadmsizsiaylidaiauaida
MANNTANUUUIAANIGININAY

Jsgnaunshe

PLO4 ansnsaldnwilve wien1wdingy

ysanwduntinwinglunisaeansia

PLO5 ansnsaiseusiasdeansiugiuuy
MelNg W3NG Y WD IDUT

flgnminelaenisweavizenisileu

PLO6 anunsaiseusiaruiulidense
walulagansaumalivingiuaauszasd
WnUsglevilunisdeans msseui ns

ANAIUILALIATIZ LTI

PLO7 Fodnd UjuRnuagsliunnuayd

3YTITU

PLO8 @13130LaURLUIAATNATIIETIA
e Ugymimedsny Aaandau LAswgha

WioAudu o MAetesiusednle

PLO9 anunsavineuluiiy wazsousuils

a & wd
ANUANAURNDU

PLO10 wieuseu3 1lannuunnsi1aves

JUUTTTULALNTT UL AL




13. 11359MIUUN Program Learning Outcomes (PLOs) Mavinseuasnaansn1siauiniy

a [y

=

UINTFTIUAUIAIISAUYANANYT W.F. 2565

9

o & = k4
NAANSNITIIBU

sEAUNANgAS (PLOS)

Wnweiall
(Generic Skill)

PINYSLANIE
(Specific Skill)

NaAWSNNTEEUIIUNINTFIUAN

a s

ITTAUYAN

3

finwn w.A. 2565

14
AT
Y

(Knowledge)

yinwe

(Skills)

385554

(Ethics)

ANWLYAAA

(Character)

PLO1 aFuneviannIsituguim
WNeateeiugsiauazUsenaunis

ysennetaeius1eivle

v

v

PLO2 anwnsahanuiluuseynalyd
ludagsiauazUsznaunis Wieeu

au 9 ldnuingUszasdvessiein

PLO3 @115 esay ]
JoLAUBLTIMANNITAULLIAAN

gfauavlsznaunsla

PLO4 aansaldniwilne w3
MYIBINGY N3N WDUNTLY

mwtnglunisdeansla

PLO5 anunsaiseuiuazdeansly
sUkuuNwlng Wienwdingy
ysanwaundlgn 1w lnelagnis

=] a
WANIDNIIVYU

PLO6 anunsaiseuiuazUiulde
& = v o
visowmaluladansaunalivangiu

yaUszand nusglevilunis
doans M3Teu MIfaAIuLaE

¢ a

AATIEATIALAY

PLOT7 ®odnd UfuRnuageiiiunnn

warilasesssu

PLO8 1113t @UDLUIAALYS

asassAmanndgymnisdany

a

AWINROU LATHENY YIBAUBY 9

o A Y o a v
NN EJTlJa\‘iﬂUi’]EJ’J"IJ’Iiﬂ

PLO9 mmmﬁwmlﬂuﬁu ey

o a @ wvd
SaNiUWQﬂqqmﬂﬂquﬁdau




14. unuiiuanINsNsEINBAINFURAYEUNIRSEIUNANT T BUFNNANgAsds183Y1 (Curriculum
Mapping)

1. 9395554

1) fAtfouazdodnd

2) U URnueenadiunnuasiasesssy

2. Au3

1) eSunevdnmstiuguiiiedesiugsfiuazyszneunis viefiiendestuseivnle

2) annsahanuluvssgnaldludegsiauasuseneunis videsudu 9 lemainguszasdvesein
3) annsailesvilaglideiauedmdnnisnunuafanisg shauazUszneunisvdedudu o Ténw

[

TgUsraAvesedn

a) annsoldnmelne vienwdingy viienwduidlinninglunisdoansld

5) annsaiFeuiuazdearsluguuvuniwing vienwdangu mienuduitldaulnelaenisna
PRI HRTEM)

3. vinwe

1) Aunhieyaandeviomaluladansaumannuvasiinn vz auls

2) Usggndldnw do elulad wasweluladansaumalivnziugaUszasd Aaussloviflunis
doas nMsUszendld nsduan viemsAninse

3) Ansgnazinnumneteyadeniemaluladansaumelignies

a) anansariauslnglde wiesle uavmaluladfimnzay

4. AnwazyAAa

1) anunsoAndiaszikaglvivalauaidamannsnuLuIAnn g sRakazUsEnoUNsa

2) Sguiuwaziinlannuuane1avesTnusssuLaynsEUILYIeAY

3) hausamiugdu uasfidausulunsseaneudnlunsihauduii

4) dhdeyannmaeusinasassaiuAnvionanula



WHUTILEAINTTNTEANLANUTURAYIVINATTIUNANTSITEUFINMANGATE5183%1 (Curriculum Mapping)

® A USURAYRUVAN O ANuSURATBUTDY
a2 518991 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9395554 2. auj 3. yinwe 4. SnwnYAAA
1 2 1 2 3 i 5 1 2 3 4 1 2 3 aq

KuMIANYINW - daun 1

S193UAHIDING W
GEO0T71 mMudanquiiion1sdeansluiinuszdu O L { { { @)  J
(English for Everyday Communication)
GE072 mMwdsnqugshatitenisdeasunuei 1 O O | e [ [ e O O | O O | e
(Business English for International Communication 1)
GEO73 mMwdsnqugshatitenisdeansununmi 2 O O | e [ [ [ [ ® | O O | e

(Business English for International Communication 2)

183V55NMALN5UTENBUNTS

GE101 mMsUsgneunsiituindeusneuianssy [ ] O [ [ [ @) O O O [ [ [ [
(Innovation-Driven Entrepreneurship)

GE120 naudgnsludls [ Ol O | O | e [ [ [ ] @) () ()
(From Zero to Hero)

GE124 mdlvddidnnseinddosdu O o e O e O | O | e | O O ®
(Introduction to E-Commerce)

GE137 nsdeanstinisan @) O [ [ O O [
(Business Communication)

GE138 awiidoswiuiRefiugsi o o o o o o e O | o [ )
(Introduction to Business)

GE154 nMsAndsuinnssumsidviaiiegsi O e o O | O O| e O | O o

(Digital Innovative Thinking for Business)




BV Gl Y 318731 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9595554 2. ﬂ’J’]ﬁJ:’i; 3. NiNwe q, é’nwmzqﬂﬂa
1 2 1 2 3 4 5 2 3 1 2 3
wanadrAnw il - daudl 2
1) nguAus
1.1) ngugshauazn15Usznaums (Business and Entrepreneurship)
GE104 g3naveuladl ® e o (o e | o O| e
(Online Business)
GE105 ngmnedesudmiugusznaunis O e O O
(Law for Entrepreneurs)
GE106 ngrinewdlvddiannsedng O e O | o O O
(E-Commerce Law)
GE107 msawulupaavanning ® e (o0 ) ]
(Trading and Investment)
GE108 MsUBIsAUT A [ O [ [ [ ] [ O O
(Wealth Management)
GE109 §3R90 NSO NLAT ALY { @) { O { L O | O
(Food Business for Wellness and Beauty)
GE110 duniiggilensuszneums [ o o e O [ ) [ ) O| O | e
(Right View Entrepreneurship)
GE111 qumsuimnssuﬁ%m?iauﬁ’aﬁﬂszﬂa‘umi 1 O ] ] o [ [ [ O | O @) ]  J
(Entrepreneurial Driven Innovation Project 1)
GE112 Tassnsuinnssufiduindeusagssneums 2 O @) L { { O | O ] O @) ] ]
(Entrepreneurial Driven Innovation Project 2)




BV Gl Y 318731 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385554 2. anuj 3. yinwe 4. dnwnYAAA
1 2 1 2 3 q 5 1 2 3 q 1 2 3 q

GE113 | lassnsuinnssuiituindeusiiussneums 3 @) e o o o O | O O0O|e | OO0 |0O0|e o
(Entrepreneurial Driven Innovation Project 3)

GE114 Tasinsuszneunsiituindeulasuianssu 1 O @) o { { O| O | O ] ] O | O [ ) ) )
(IDE Project 1)

GE115 Tassnsuszneunsiituindeulaguinnss 2 O  J  J { ] O] O ]| O  J O| O | O ] ] ]
(IDE Project 1)

GE116 nsUnyddmsugusenaunis O O | e o o | e | O [ ) [ ) [ ) O
(Accounting for Entrepreneur)

GE117 wisugnavessemelulede ® @) o o ([ ] [ ] [ ] [ ] [ ] O
(Economies of Asian Countries)

GE118 FamAaiiiedin @)  J  J { ° @)  J O @) ] ] ]
(Social Enterprise)

GE119 wisugAansiuslan ® O|l e | e | o e | o e | O | O
(Consumer Economics)

GE122 mﬁﬁ%auaﬁjﬁmﬁaiwunu L L L L L L L ® ® ® ® O
(Intensive Pitching Workshop)

GE123 Mugunsiu o o o [ [ | e
(Basics of Finance)

GE126 g3nauazMsAlupaamsEY O| e | @ O O | O @)
(Business and Commerce in Australia)

GE130 mMsnSensdmiulseinaesalasiie O | e e O O | O O | O
(Australia Taxation)




eIV 318391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9395554 2. anuj 3. yinwe 4. dnwnYAAA
1 2 1 2 3 4 5 2 3 1 2 3

GE131 ngvinegIiaUsineopsnsLaY O| e o ©) O
(Australia Business Law)

GE132 | ngvanegshaussmadienan O| e | @ ©) O
(Myanmar Business Law)

GE133 nsAaEonsdmiulssmeiiouin O | e e O O OO
(Myanmar Taxation)

GE134 gsnauarinusTINglsy O L ® L
(European Business and Cultures)

GE135 FINAUaY TMUTTTHOY O L ® L
(Asian Business and Cultures)

GE136 g3nauayTaussnAu O O | e O ©)
(China Business and Cultures)

GE359 MsTnn ISt @) [ ) e | O O
(Museum Management)

GE370 ViesuunsadasRaud el ansTII @) o o | O O
(Local and Creative Cultural Products)

GE455 nornevsweALmMtaya O ] O ° @) @)
(Intellectual Property Law)

GE456 miviaam‘fimL‘“uaqﬁmamﬂl,azi’wuﬁisw @) O L O
(Geography and Cultural Tourism)

GE139 mi?iamimimmmwuyimmi O ] o O
(Integrated Marketing Communication)




a2 518997 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10

(AnuziguA) 1. 9385551 2. aug 3. finwey 4. dnYLYAAA
1 2 |1 | 2|3 | 4|5 |12 |3 |4]1|2]S3 4
I I e (o o O | o ° oo [0 |0

(Sustainable Development)

GE141 msdeansiiegshanmsvieadien O| e o ©) O

(Tourism Communication)

GE142 ASOBNLULUS NS @) ] @) @) @) {

(Service Design)

GE145 nneAsadem oy O o O o O

(Introduction to Environment Law)

GE146 ngineduasesiuilnauazausuiisveulundnfuriloiu @) e | O | O O ©)
(Introduction to Consumer Protection Law and Product

Liability Law)

GE147 ANVNYBIVYINTTUNNGIND O L L o O

(Business Crime)

GE148 Aguuneiiundnminduazaaandnnindilesiu O e O O ©)

(Introduction to Securities and Securities Exchange Law)

GE149 ngvneiefunMsamusssUssna oy O e O | o O ©)

(Introduction to International Investment Law)

GE150 nmnefuAsestoyadIuyang O e o O ©) O o
(Personal Data Protection Law)

GE151 mMsdnnsgsiaiu O | O| e | O e | o O @) o | O ©)
(Sports Business Management)

GE152 nsdnmsgsiaganudsiu o o e O | e o [ ) [ ) [ ) [ )

(Business Management for Sustainability)




BV Gl Y 318731 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
(AuzTigua) 1. 9385551 2. aug 3. finwey 4. dnYLYAAA
1 2 1 2 3 5 2 3 q 1 2 3 4

GE153 MsSamANaLazNUEUS ([ ] [ @) [ J

(Festival and Special Event Management)
1.2) ngudnenmans welulad uadauindou

GE202 uinnssumamaluladasilyal o O | e ° O O [ )
(Modern Innovation Technology)

GE203 NMIANBIATIERAMIUSINA o ® o ® e O | O| e | OO
(Analytical Thinking for Business)

GE204 INuRTSRTeY ® O | e [ [ ) o | O O
(Smart Farming)

GE205 wansiaTesdenaiagun LAY ALY L O L L L O O | O ©)
(Cosmetic Products for Health and Beauty)

GE209 g3fveesluda ® e | o ® o | o
(Recycling Business)

GE211 nstusuausaye s dudo sy [ () [ () e O | O | e | O
(Counting and Elementary Probability)

GE212 Nuguads { L { ] O | O ] O | O
(Basics of Statistics)

GE214 AsINENATnFEnS O o | O o e O | O
(Foundations of Mathematical Logic)

GE216 fundindady O O e | O e O | O
(Linear Algebra)




FWERYN 18391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385554 2. anuj 3. yinwe 4. dnwnYAAA
1 2 1 2 3 4 5 2 3 1 2 3 4

GE461 dandouluendeou O O O| e
(ASEAN Environment)

GE223 LATEgRavy UL I o o o o [ ) [ )
(Circular Economy)

GE224 nsmsadinvinunanatefivhuazinganisalluounen O O O O ]
(Living in Disaster and Future Crisis)

GE225 Ininendundeniuguning O O ©) O ®
(Environmental Psychology and Well-being)

GE226 Fnuywdiunsnszminimanalulad O O O ° O
(Human Life and Technology Awareness)

GE230 mﬁmwﬁsﬁagalﬁaaﬁu { (@) ] { {  J  J ] O | O ]
(Introduction to Data Analytics)

GE231 Hoyaszivgidesiu [ O | e o [ [ ) [ ) e | O | O [ )
(Introduction to Artificial Intelligence)

GE232 AR SHug I mEUAMNSIIN9EY [ O] O0O|O | e ° e | O | O
(Fundamental Mathematics for Financial Engineering)

1.3) ngugunwaunsiy

GE206 nitayarayulinslve ® O | e ® [ ) o | O O
(Thai Herbs Wisdom)

GE217 msuyaun oy [ e O | O ©) ® ©)
(Basic of Health Rehabilitation)

GE218 nsdeansLiaauaIm [ e | O | O o | O o ©)
(Health Communication)




FWERY 18391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385554 2. anuj 3. yinwe 4. dnwnYAAA
1 2 1 2 3 q 5 2 3 1 2 3 q

GE219 nsauEsguANEaseIY ® O| e | OO O O | e
(Health Promotion in Older Persons)

GE220 aarmenseentdimededy [ | e | OO O O | e O
(Basic of Physiology for Exercises)

GE221 msUguneUNakaEnISUaTLUg Y ° O| e | OO O O| O | e ©)
(Basic of First Aid Caring)

GE222 MsdasIInemansauam ° O| e | OO O O] O | e ©)
(Health Science Promotion)

GE227 gunmintesu O O ©) O L
(Adolescence's Mental Health)

GE228 Inensounsy TinAsounsIuazmAdng O ] O | O L ] @) ] ]
(Family Psychology, Family Life and Sex Education)

GE229 WA BN 1TUALENEE O ° OO ° e | O | o °
(Gerontology and Elderly Care)

GE233 wzaniumeeIms O e o (o ) O | O O
(Anti-aging with Foods)

GE234 Audilaw O e o | o ° O | O @)
(Eat Well and Be Happy)

GE404 e Togu O O ©) O o
(Adolescent Psychology)

GE405 I Ineiannng O @) O O ®
(Developmental Psychology)

GE411 NIALARUNNLAZ AL L L L L L O
(Health and Beauty Care)




eIV 318391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385554 2. anuj 3. finwe 4. dnULYAAA
1 2 1 2 3 q 5 2 3 1 2 3
1.4) ngudvgunssAansuazInusIsu (Aesthetics and Culture)
1.4.1) ngulnefne (Thai Studies)
GE310 wgfadlng ® O | e )
(Thai Classical Dance)
GE318 msaviausazinasiutulneg [ ) O [ ) L
(Thai Folk Games and Songs)
GE355 UseTRmansdndmendaudouutasnisunases @) @) ]
(History of Thailand’s Society after Revolution)
GE373 Ussindluazimanialudsaalne O O | O ()
(Tradition and Festival in Thailand)
GE452 oA neuazumInedeveasn [ O | O @) e | O
(TCC and Our UTCQO)
GE457 pi-UseiRmansnsvieadinnlne OO °
(Geography and History for Thai Tourism)
1.4.2) ngudndiinsalan (Global Awareness)
GE317 Aauzidnwal O @) o O
(Art Appreciation)
GE351 Yausssuuseundeu @) o | O o
(Popular Culture)
GE356 gaunsalaienfvedu @) O | e @) ©)
(China’s National Ideology)
GE357 wnnsalagiuvedan O ©) ° O | O
(Current World Events)




FWERYN 18391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385554 2. anuj 3. finwe 4. dnwnYAAA
1 2 1 2 3 q 5 2 3 1 2 3

GE360 USwymzTunn O O ®
(Western Philosophy)

GE361 Usgynziuean O O ®
(Eastern Philosophy)

GE362 Fausssum e O | o ]
(Tea Culture)

GE365 maduarnsiniideniivedemeIulutszmelng @) O | O @) e | O
(Chinese Shrine and Chinese God Worship of Chinese-Thai
People in Thailand)

GE366 AMManVianEveInauIRnugludnslng O ©) O e | O
(Ethnic Diversity in Thai Society)

GE367 Anuanviaeynaludsaslneg O O @) e | O
(Gender Diversity in Thai Society)

GE369 TusuafvedlneuazUsumdlndlfes O e | O | O O O
Archaeology in Thailand and Neighboring Countries)

GE382 Sy inud ety e o O @) e O | O
(Manga, games, and J-anime)

GE383 AmeuniuazIogiu ° O O e | O
(Japanese films and series)

GE384 rruUnAlmifuyusudsaulan O O O O| e
(New Normal and Global Community)




WY 87397 PLO7T PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385754 2. A3 3. inue 4. anwLYAAR
1 2 1 2 3 q 5 1 2 3 q 1 2 3 q

GE385 N33 IgIRITILTLEIY ® L ® ® ® ® L L L L
(Business Management Cross Cultures)

GE386 muiilosiueleny Susenideddfne O ©) o | O O e | O
(Introduction to South East Asia Studies)

GE387 windnsaduninuazlantagiu O o o e | O e O [
(Greek Mythology and the Modern World)

GE388 nitayadu O O O O e | O
(Chinese Wisdom)

GE389 msiRefufayTamsssuiy ©) ©) ©) O ® | O
(Understanding Chinese Culture)

GE390 dapuTusuae O O O O e | O
(Contemporary Chinese Society)

1.5) nquanuilunaidles (Civic Literacy)

GE451 MEANSUDINTETIU @) O O | O @) e | O
(Knowledge of the King)

GE453 Finudnuiilodsnufidaiu @) O O O | e @) O | O
(Social Studies for Sustainable Society)

GE454 ngunedmiuTiaUszaiu O e O O @)
(Law for Everyday Life)

GE462 TusIsUATUYTIA [ o O ©) °
(Anti-Corruption Culture)




SHEIU 5189797 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
(AruzTigua) 1. 9385754 2. anuj 3. inue 4. AanwLYAAR
1 2 1 2 3 q 5 2 3 q 1 2 3
GE463 mMsfwinTiumsaeUdu ° O| e O e | o °
(Understanding Corruption)
GE464 Aanssuilodenuiiadsassd e O | O O (@) ] @) [ )
(Creative Corporate Social Responsibilities)
GE467 Yaymdsenlnelutaqiu O ©) O ° O O | O
(Social Problems in Thai Society)
GE468 Usrgmaidlestunndsedne O O ©) °
(Political Philosophy and Everything)
2) nguvinwzuazianA@ (Skills and Attitude)
2.1) ngun1wvaslan (World Language)
GE006 Mynnadiiienisieans () e | O o [ ) @) O | O
(Malay for Communication)
GEO14 Mwnnudiiion1sieans O | e @) ®
(Korean for Communication)
GE059 nsenumwingilosdiu @) O o O | 0O
(Basic Thai Reading)
GE060 nsdeunwine o ® O o O | 0O
(Basic Thai Writing)
GE061 mMsoukarMITsunMw lnedinnig [ [ @) O
(Academic Thai Reading and Writing)
GE062 mwilneiiienisdeans [ o ] 0O | O ®
(Thai for Communication)




FWERYN 18391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
(Auziigua) 1. 9385551 2. aug 3. finwey 4. dnYLYAAA
1 2 1 2 3 q 5 1 2 3 q 1 2 3 q

GEO063 msilauaznIanwlng O o ® ) O
(Thai Listening and Speaking)

GE064 MsoandeIn1wIsIng e @) O | e [ [ [ [ () [ ) [ )
(English Pronunciation)

GEO74 Mwsangqudmiuiieatdn O O O e | o o o o o e | o O
(English for the Professionals)

GEO75 dnnunmudainguiidussley O O| e | O O O
(English Idiom Advantage)

GEO76 awdangudmiuduszneunsmdugdidnnseiind O e (o o (o ® O | O O )
(English for e-commerce entrepreneur)

GEO77 nsldmeriuafiiteAnundluniudingy O O | O e O | O O
(Application of Lexical Analysis Tools)

GEO079 mwdanquiitensinulazayveduiug O ® ® { ® O L L
(English for work and socializing)

GE080 msdinguitonnuiufinveusodn ) e o O O | e O e | o
(English for Corporate Social Responsibility)

GE081 e ludsnuAdsia [ ) [ ) e O | OO o O
(Language in Digital Society)

GE082 mwlneifienusungmne [ [ e | O| O | O ° O
(Thai for Law Careers)

GE083 msdeansuarnniauenagiangeiiontdn O e | ¢ | O | O e | o | O O
(Communication and Professional Business Presentations)

GE084 M lveuayTausssy O O [ @) [ ) [ )
(Thai Language and Culture)




BV Gl Y 318731 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9395554 2. anuj 3. yinwe 4. AnwnTYAAA
1 2 1 2 3 4 5 2 3 1 2 3

GE085 M lnevanedi O O O
(Multidimensional Thai Language)

GE086 ATYANARUAIINIL O O O L
(Korean and K-Beauty Business)

GE087 witnnssl e mald O O o
(Packing for South Korea)

GE088 in-Teuiundsd @) @) [ )
(K-Pop and K-Series)

GE089 | mwdduiilenmsaunuiuaznisioas [ o o @) o | O
(Japanese for Conversation and Communication)

GE090 witanssidhilenddu ® e (e O O
(Packing for Japan)

GE091 mwdndsudodu O o [ [ e | O
(Italian Language for Beginners)

GE093 MwudmSuiinuseiu O [ ) | e O
(Chinese for Everyday Life)

GE094 Wannsitauazmananiwiudoiy ©) ° O ©)
(Basic Chinese Listening and Speaking Practice)

2.2) ngusineen1siteuiiasuinngsy

GE053 N8 ULAYNTTEUNTIAR O o [ @) O
(Business Reading and Writing)

GE055 MinygMsyaLagNTiIaUDNY O [ O
(Speaking and Presentation Skills)




BV Gl Y 318731 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9395554 2. anuj 3. yinwe 4. dnwnYAAA
1 2 1 2 3 4 5 2 3 1 2 3 4

GE056 nsAoa s TSI | e o | O o
(Intercultural Communication)

GE058 nsiEn3esude O ® o | O o
(Transmedia Storytelling)

GE067 TingnaiausuaznsluTians o O | O|]OC|e@ |  O| e e e | O O| O | O o
(Presentation and Public Speaking Skills)

GE068 nsfsunazmiiaueiBinemans [ O | e O | e o o O | O O
(Scientific Writing and Presenting)

GE069 nsdeunsiadesuaznisufiResiainsassd o [ ) o [ ® [ ) [ ) [ ) @)
(Creative Writing, Storytelling, and Performing)

GE103 N5ANLIDDNLUY [ [ [ [ [ [ [ [ [ ] [ ]
(Design Thinking)

GE127 msdamsuinnssuluannzlantagviadons { [ [ [ [  J  J [ O [
(Global and Networked Innovation Management)

GE128 wIANTIU ANUARASETIALAENSUSENBUNIS [ ] o ([ ([ ([ [ [ [ [
(Innovation Creativity and Entrepreneurship)

GE305 NIAAUAEATUAENINEURS (@) ] @) (] @) ] ] @)
(Interpretation of Drama and Film)

GE402 Uelanniegdepuuianisiens o | O ©) @) e O
(Discovery of Learning Society)

GE904 finwenstaniikasefunedanagns O o o o o | e [ [ O
(Debate Skills and Strategic Argumentation)

GE905 mMsBeuusniioaseu @) e o O O @) °®
(Out - of - School Literacies)




FWERYN 18391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 938559% 2. Ang 3. Vinwe 4. fnwaIzyAAA
1 2 1 2 3 q 5 2 3 1 2 3 q
2.3) nguvinuzdudeuazmaluladansaume

GE057 Wndnwaiios O @) [ ) O o | O o
(Citizen Report)

GE207 welulagidva O [ ) e O [ ) @) [ )
(Digital Technology)

GE208 nuRIVIA O e | o | O ° O | O )
(Digital Games)

GE210 Nugrunadeulusunsy o e O | o o [ o | O
(Foundation of Programming)

GE213 Nugueeuines O [ ) e O [ ) O | O [ )
(Basic of Computers)

GE215 Nugruedamansifenauiunes O e O e | O e | O | O
(Mathematical Foundations of Computing)

GE401 Vinwznsdansaunaludnuiiva ©) ©) O| e @)
(Information Literacy Skills in Digital Society)

GE403 vinwgmadiiniiudenasdinudiia O e O ° O
(Media Literacy Skills)

GE921 msAndsrunaluTinusydiiu o O| e | O [ ) e | O | O
(Computation Thinking in Life)

GE922 msdamisansaumamelusunsudisagy O e | O o o ©)
(Data and Information Manager by Application)




&N 5189797 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5S PLO6 PLO3 PLO8 PLO9 PLO10
1. 9385754 2. A3 3. inue 4. anwLYAAR
1 2 1 2 3 q 5 1 2 3 q 1 2 3 q

GE923 winluladAdviaifelrsughauaydeny o O| e | @ O | e O| e
(Digital Technology for Economy and Social)

GE924 AIRANAVIRATAd MU eyl @) O O O (@) [ ) [ )
(Digital Intelligence for Modern Workplace)

GE925 InsnsIuNugIURIa O e e o O e o o o e | o )
(Fundamentals of Digital Painting)

GE926 Sumesidnvosassnds o ] o @) [ e O O] O
(Internet of Things)

2.4) nguvinwedinuaznsvineu

GE406 IInenfunsusmsnues O O O O O [ )
(Psychology for Self-Management)

GE407 I nennisvhanuduiiy O O O O O [ )
(Psychology for Teamwork)

GE408 MsWAITYAANATMEL o | O ©) ©) ©) L
(Personality Development for Leaders)

GE941 wdnnsBeuveailngfensiannnuies ° O e O e | ¢ O|® O O | e °
(Principles of Adult Learning for Self—Development)

GE942 mMswssuFiiensien [ ) O| e | O e O | e | O| O | e o | O [ )
(Career Preparation)

2.5) nquANARYIN

GE125 nMTeRNLULTIN o ] ] o @) o @) o ] ] ] ] ] ]

(Design your life)




FWERYN 18391 PLO7 PLO1 PLO2 PLO3 PLO4 PLO5 PLO6 PLO3 PLO8 PLO9 PLO10
1. 9595554 2. ﬂ'J']ﬁin; 3. Yinue q, ﬁﬂUWSQﬂﬂa
1 2 1 2 3 q 5 1 2 3 q 1 2 3 q

GE311 wawd [ O | e @) o
(Dance)

GE312 QRERVELN [ O | e O ) [ )
(Singing)

GE315 Wansnsnd O ) e O | o O| e ) O
(Costume and Garment)

GE316 ANTUFNATN @) [ [ @) [ O  J
(Make-Up)

GE379 nINaOU O O [ )
(Go)

GE380 nnintnenaraina O O [ )
(Thai and International Chess)

GE410 Ms¥e1g O O | e O o [ ) O
(Cooking)

GE961 FgheanuduiusiuSoune O O O [ )
(On Relationships and Sexuality)

GE962 afUSvavesdnaLE O O O O [ )
(Metaphysics of Love Triangle)

GE963 | udems O O | e o | o °
(Acting)

GE964 nmadeenisladieaiiaunaludin O O ©) O °
(Mind Healing for Work-Life Balance)

GE965 msasuaemddladiendalam O @) O O [ )
(Encouragement to Overcoming Problems)




(Program Learning Outcomes: PLOs)

15. ANTNUEAIANNTURUS VR INgUTTAIAYaMaNgATuAZHAN1T T BUSNAA IV InANgNT

INUITAIAVDINENGAT

nan1sTeusNAIaIsamangns

(Program Learning Outcomes: PLOs)
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Usgnauns iedudu q Timuinguszasduessein
PLO3 @111503LAs 1z kas o LaualBandnnisniy
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Mgy Wiemwduidlinwilnelensyavie

A58

3. dAuseuinnwing 4 Wearulan wenisasseyly

BUIAR

PLO1 a3unendnnisiuguiiiisadotugsauas
Usgneums viefiietestiuedvnld

PLO2 anwnsaranuiluuszgndldludegsiouag
Usgneums viedudu o ldmuinguszasduessegin
PLO10 wiauisews 1nlaanuuans1avesinusssuLay

ASEUINIAY

4. TinuweAndssei 21 Usenaume vinseimunsiseus

LaTUINNSTY YNwraNTawna da wavwalulad

PLO6 anunsaiFeudiaruvlidevidomeluladansauine
Timunzugauszasd inusslovilunisdeans n1s
Soud NSARAIMLALIATIZATW LAY

PLOS aunsniauauwIAndsaisassiioudymimig
e Aauanden wsugha visesudu o Mifedestu
F3v1LA

PLO9 anunsaviuduiin wassousuilsrudniiu
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5. finausssnasusssu Badulurrugndes Wunalied
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LaEsITUYR

PLO7 Fodnd UfuRnuageliunnuasiasesssy
PLO10 wieuiSen] 1lannnuuansinaveinnssiuuay

ASEUINIAY




16. A199uARIANENRUS VRN luTuAnsIuR 21 uwasnanisiseuifianandsvasnangns

(Program Learning Outcomes: PLOs)

o

iinwefisnduluanassed 21 Program Learning Outcomes: PLOs

1 2 3 4 5 6 7 8

1. inwziunsAnegsiii g el uazvinweluns v | v v
Aty

(Critical Thinking and Problem Solving)

2. YiNWEAIUNSAS19ETIA wazuInnsSTy v v

(Creativity and Innovation)

3. YIN¥EAIUANNEN RAINNA TRIUETTY
fnansEUIUTIFA

(Cross-Cultural Understanding)

4. FinweiuauTInile nsviewduiiy wazn 1z v

(Collaboration, Teamwork and Leadership)

5. inwgmMun1sdoas ansauna wagsvinviude v | vV |V
(Communications, Information, and Media

Literacy)

6. inwrAuABURIAES Lasmalulad v
ANTAUNALALNNTADANS

(Computing and ICT Literacy)

7. inwgenTn uavinuemaiious v IV IV |V |V v

(Career and Learning Skills)
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NaawsN13ITEus

sEAUNANgAs (PLOS)

nagnsnsaeunldwauINEeus
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sUkuuNwlng wienwdingy
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- NTUTILY
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Mapping)
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319397 (Curriculum Mapping)

2.1.1) nqugsiauagnsUsznaums

Usuugamanisiioudiiniavisweamdngns wasunuiinansnng
N32218ANUTURAYBUNIATIIURANITTEUTINNANGATE
378397 (Curriculum Mapping)
- INENTIET 911U 2 51899

- WasugeIv Az USuUTIAmesue ey 31w 1 5183

2.1.2) nguineneans wialulad wagdsinaey

USUUsamansiseuinAanisveanangns LaguNunLanIn1g
N3¥18AIUTURAYBUNINTFIUNANTITEUTAIINNANGA T

318737 (Curriculum Mapping)

2.1.3) nquaveuily

UFUUTImaN1538uiNAAnTIveInangns LagsuNunuanins
N32918ANUTURAYBUNIATIIUNANITISEUTINNANGATE

31837 (Curriculum Mapping)

2.1.4) NguaunIemanskay nusIsu
2.1.4.1) ngulne@nw

2.1.4.2) nquinaninsalan

UsuUgamanisiioudiiniavisweandngns wasunuiiuansnng
N32218ANUTURAYBUNIATIIURANITISEUTINNANGATE
31837 (Curriculum Mapping)
ngaulnefnen (Thai Studies)

- gALANSI83V 1IN 1 T390
GE368 ARvuas19assm (Creative Folklore)

ngudngnilnsalan (Global Awareness)

- gALENTI8VT U T S8

2.1.5) nguanudunaiiios

UFUUTIman15i38uiNAAn T nangns LaguNunuanIn1g
N32318AMUTURAYOUNINTFIURANTITITEUTIINNANGATY
379397 (Curriculum Mapping)

- gALENTI8V T1UIU 3 T8

2.2) NGUVINYZUAZIINAR

UFUUTaHanIsSiS Ui NAIAN I UeInanans wavhuuNLanInis
N32218ANUTURAYBUNIATFIURANITITEUIINNANGATE

5187397 (Curriculum Mapping)

2.2.1) nguaTsvaslan

UFuUsman1siiouinaanisveanangns Lagununuansns
N32218ANUTURAYBUNIATIIUHANITISEUTINNANGATE
318397 (Curriculum Mapping)

- gALANSI83VT T1UIU 3 T80

2.2.2) nguvinwen1siseuiiasuinngy

UFUUTImAN1538UsNAANTIUeInangns LaguNuNuanIn1s
N32218ANUTURAYBUNIATIIUHANITTEUTINNANGATE
378397 (Curriculum Mapping)

- gALENS183T1 91U 11 518790

2.2.3) nquvinweaudeuasinaluladansaumna

UFUUTIman15i38usNAAnIsveanangns LaguNunuanIn1s
N32318AMUTURAYOUNINTFIURANTITITEUFIINNANGATY

378397 (Curriculum Mapping)
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asumsuiulssmangasuuiaividnenaly uangasuiuuse w.a. 2564 (Usuugudndes)

TagusrasvemInIndnwiily

Uiuuse

lassasmdngmsmuanivdnuimily wisesndu 2 dwu
The general education curriculum structure consists of two parts as

follows

ASLAL

dauil 1 1Jundngnsnansveauminendedidvualidndnwiynauses
Sousgdvlunguaius 9uiu 12 wihein lagdedu vsedsduiien
sednseellil

Part 1 The central curriculum of UTCC requires all students to take
12 credits in the knowledge group as a requires 3 courses or 9 credits
1) 183818 YIAU 3 391 9 Mihedin

English language: Requires 3 courses or 9 credits

2) MgANgINALarnIsUsENaUNTT JeAunse Tadulden 1 331 3 nie
Anananedundidmue

Business and Entrepreneurship: Required/selectable elective for 1

course or 3 credits from the prescribed courses

- UFuUsaman 1S 8us A anieveanangns LasunufLannis
N3¥318AIUTURATOULINTFTIUNANITITEUIIINNANGATE

1837 (Curriculum Mapping)

daudl 2 Wuseduniivangnsvesamzing q dmuadmivindnw 1%
donnneanuingUszasAvemangns lddesndi 18 mihefn laedsdy
v3e Geduiden vie don Medmannguindielud

Part 2 General education courses in line with the objective of various
Schools which require students to take no less than 18 credits as
required, selectable elective, or elective courses from the following

groups:

- UuUgmansiFeuiiinaviwemdngns uasunuiinaninis
N5¥318AIUTURATOULINTTIUNANITITEUIIINNANGATE
318791 (Curriculum Mapping)

- WasudeivuarUiuupdesuiesein

- 9NLENTIEIV

1) nquauy (Knowledge)

- USUUTIHaNSI8UINAIANTIvRInangns waswNUTILAAINTT
N32918A1UTURAYRUNIATTIUNANISISBUIIINNENEn T4

51837 (Curriculum Mapping)

1.1) ngugsNamarNI5UTENBUNNS (Business and Entrepreneurship)

- YSudgmansiFeuiiimavivemdngns wasunuiinaninis
N32318AUTURAYBUNIATTIUNANISITOUIINNENgATY
516791 (Curriculum Mapping)

- YNLANTIIYT 91U 2 518791

GE143 1mAadlua1ugsia (Business Rhetoric)

GE144 n1sidguriionisainan ndnyainiegsia (Writing for
Creating Business Image)

- WasuTeivuarUiuupsdiosuiesein S1uu 1 91e9m
GEL47 nguunsiivafuervginssuniagsfaiioadu

(Introduction to Law of Business Crime)

1.2) nguinendans welulad uasdsangeu (Science, Technology and

Environment)

- USUUTIHaNSI 8 UV TIvRInangns waswNUTILAAINTT
N38918A1UTURAYRUNIATTIUNANISISBUIIINNENEn T4

31837 (Curriculum Mapping)




1.3) naugvewsly (Health Literacy)

- YFUUTIRANTSSBUSNA AN TIURInaNgnT LasNuUNLanINIg
N72218AMUTURAYBULIATTIUNANITITEUTAIINNENGNTE

518791 (Curriculum Mapping)

1.4) nduauviseransuag Imusssyu (Aesthetics and Culture)
4.1.1) nqulne@nw (Thai Studies)

4.1.2) ngudndilnsielan (Global Awareness)

- UFUUTaman15iS8us AN AN T nangns Lagununuananis
N5¥318AIUTURAYOULINTFTIUNANITITEUIIINNANGATE
316791 (Curriculum Mapping)

ngulneAnen (Thai Studies)

- gALANII8IVT 1 1 51879
GE368 ARvUas19as5A (Creative Folklore)

ngudndrilnsialan (Global Awareness)

- NENTIBIVT 91U 7 518797

GE352 Aothufisendeu (ASEAN Entertainment Media)

GE353 @auimusssuandeu (ASEAN Cultures)

GE354 8vsnaimusssuassflufalsineg (Foreign Culture
Influence on Thai Arts)

GE358 Aguantgn1wyl (Multilingualism)

GE374 UseTRransussnineny (History of Photography)
GE375 Use¥Rmansuofiudu (Animation History)

GE378 einaunvaslan (World Religions)

1.5) nquenulunawdios (Civic Literacy)

- UuUgmamsiFeuiiinaviwemdngns uasunuiinaninis
N3218ANUTURAYRUNIATTIUNANITITOUIIINNGNgA T
31837 (Curriculum Mapping)

- gnLENTIEIN 11U 3 183N

GE102 938555UT5NUALAINUTURAYBUABHIAN (Business
Ethics and Social Responsibility)

GE414 szuulazdsau (Systems and Society)

GE465 n15usnsawu (Community Service)

2) nauvinwzuazlanA@ (Skills and Attitude)

- USUUTIHaNSIS8UINAANTIvRanangns WazUNUALAAINTT
N32218AMUTURAYBULIATTIUNANITITEUTIINNENGN T

518791 (Curriculum Mapping)

2.1) ngun1wvadlan (World Language)

- UuUgmansiFeuiiinaviawemdngns uasunuiinaninis
N5¥318AIUTURAYOULINTTIUNANITITEUIIINNANGATE
5167391 (Curriculum Mapping)

- UNLENTIEIVT MU 3 T893

GE008 ﬂ’]"tsﬂl,ﬁaumuﬁaﬂﬂ'i?iaaﬂi (Myanmar for
Communication)

GE078 nspenidsantwidangudmivdenarardn (English
Pronunciation for the Media and Careers)

GE092 n1sudawnad (Translation of Song Lyrics)




2.2) nauiinwgmsi3ouiuazuinngsu (Leaming and Innovation Skills) | - U3uUgssan1siBeuiiinianiweméngns wazusuiuaninis
N5¥318AIUTURAYOULINTTIUNANITITEUIIINNANGATE
516791 (Curriculum Mapping)

- NENTIBIVT 911U 11 518397

GE052 n15tfsulasan19119391n154as398 (Research and
Academic Project Writing)

GEO70 M13fiAy NSAeaTwaznITonnkUY

(Interpretation, Communication , and Design)

GE413 n15AALTIA519855ALazIT9INNY (Applied Creative
and Critical Thinking)

GE901 Hoduaiionazassainssudnass (Conterporary Media
and Selected Literature)

GE902 n1sas19assA1ssunssueoulatl (Creating Online
Literature)

GE903 ArufAnad1vassAiienisiiiaue (Creativity for
Presentations)

GE906 axasvuLazaUzaineassdiiieniswam (Puppetry
and Creative Art for Development)

GE907 n1sidsunauwmuviniudendsa (Content Writing for
Digital Media)

GE908 M55 hAuAwaranuiiviondiesludesiuasie (Product
and Tourist Attraction Review in Contemporary Media)
GE909 n5i8suansualudendsa (Script Writing in Digital
Media)

GE910 81u (1) 1u (Read Effectively)

2.3) nquiinweaudenazinaluladaisawna (Media and Information | - USUUTINaNITI8UINAANITIV0IMANENT LaTULHUNLARINIT
Technology Skills) N32918AUTURAYBUNIATTIUNANITITBUI NN gA T

516791 (Curriculum Mapping)

2.4) nauvinweAlnuazn13v119u (Life and Career Skills) - UfuUgmansFeuiiinavianemdngns uasunuiinaninis
N5¥318AIUTURAYOULINTTIUNANITITEUIIINNANGATE
518791 (Curriculum Mapping)
- INANS1839T 91U 1 5187
GE121 ﬁugwmsu?mﬁmmsmma& (Foundation of Self-

Management)

2.5) nguaNnadin (Life Balance) - Ufudsemanisiouiiimaniweméngns uasunudinaninis
N5¥318AIUTURAYOULINTTIUNANITITEUIIINNANGATE
31837 (Curriculum Mapping)
- INENTIE3 11U 6 5183

GE303 gﬂﬁaﬂéuﬁLﬁﬂﬂ (Shape, Taste, Smell, Color, Sound)

GE304 3osalulanaselval (Narratives in the Modern World)




GE313 aun3idnwal (Music Appreciation)

GE314 nsimnanly (Flower Decoration)
GE409 iy (Fashion)

GEA12 fansuiandugy (Science of Happiness)
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