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Abstract®
Used of Information Communication Technology (ICT) in farming and marketing is
slowly increasing. However, the progress has been uneven according to the farmers’
locales, socioeconomic statuses and types of farming. The aims of this study was to
determine {1) How the farmers use the ICT; (2} How ICT facilities used by the said farmers
to enhance their Productivity; and {3) How ICT facilities used by the said farmers to

improve their Marketing.

The study employed in-depth interview descriptive with 46 farmers in Indonesia,
The Philippines and Thailand using interview guideline with closed ended and open
ended questions. The data collected were analysed using both descriptive discussion
and percentages. The research found that farmers in the three countries is integrating
ICT in their lives, the level of ICT used to enhance productivity and marketing from low to
high are Indonesia, The Philippines and Thailand respectively. Finding further revealed
the farmers still use traditional method and old media to gain information about cultivations
and manage their market. The study reflected that more farmers are using ICT to help
with their cultivation and marketing. Using ICT would reduce the line of middieman and

create chance for the producers and the consumers to meet and learn about demand and

supply.
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