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Exploring the Effects of Consumers’ Legal Consciousness and Access to Justice on

Consumer Complaints
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Abstract
This study investigates the effects of legal consciousness on consumers’ intention to seek third-
parly redress and examines the potential mediating effects of perceived benefit and trust in third-
party institutions. A quantitative research method was employved based on a self-adminisiered
questionnaire to a sample of 431 individuals who live in the Bangkok metropolitan area.
Employing multiple regression analysis, results revealed a positive relationship between legal
consciousness and consumers’ infention for access to justice and found that the relationship is

partially mediated by perceived benefit,



