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The Thailand Economic && Business Review 4th 
quarter edition begins with an entry by the Center for 
International Trade Studies, UTCC, titled "The ASEAN 
Economic Community's Impact on the Thai Rice 
Economy". It discusses Thailand's rice export status in 
the AEC market, especially in comparison to Vietnam's. 
This is followed by an article by The SEA-LAC Trade 
Center, UTCC and the Department of  American and 
South Pacific Affairs, Ministry of  Foreign Affairs; it is 
titled "Brazil and Green Plastics". It presents knowledge 
about bio-plastics, which are an area of  investment 
and production for the world market. Next is a study 
from the Director of  the Office of  Trade Promotion 
in Foreign Countries (TPFC) at Shanghai, showing 
that China's success in 2010 continued from the 
previous year and projecting a period of  continuous 
economic growth for years thanks to the government 
taking serious and speedy measures to stimulate the 
economy. It is called "China's Economy 2010…When 
the Dragon Defeated  the Tiger (Year)". As to the index 
figure for March 2011, the Center for Economic and 
Business Forecasting states the Consumer Confidence 
Index decreased in the second month because of  
anxieties over the economy caused numerous 
problems: the flood in South China, the tsunami in 
Japan, the increasing high price of  oil, the high cost of  
living, and unstable politics. All of  these had a 
negative impact on confidence in the economy and 
employment in the later period. However, the total 
picture of  the Trade and Services Sentiment Index in 
March had an increasingly positive direction, though 
the TSSI of  wholesale and retail entrepreneurs was 
still not good and had a level lower than 50. 
Nevertheless, the TSSI of  SMEs entrepreneurs in the 
service sector was above 50. The final article is an 
informative contribution from the Export-Import 
Bank of  Thailand on how the Japanese give money as 
gifts, describing the occasions, characteristics and 
colors of  cash envelopes, where to write messages, 
and how much money to put in the envelopes for each 
occasion. We hope you will find the economic and 
business contents of  this edition to be both helpful 
and interesting.

The Editor

Volume 3 
�
 Issue 4 

�
 March - May 2011 
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The ASEAN Economic Community's Impact 

on the Thai Rice Economy

Rice is an agricultural product which is 

absolutely essential to the economy and life of  

Thais. It is also a prime export of  Thailand and all 

of  its near neighbors: Myanmar, Vietnam, 

Singapore and Cambodia. Vietnam is especially 

seen as a country that can produce rice in large 

quantities and one that has the same main export 

markets as Thailand. At present, Vietnam is 

considered to be Thailand's leading rice 

competitor in the ASEAN market.

ASEAN Rice Production
When considering the total rice production 

of  the countries in ASEAN, Indonesia has the 

highest proportion, with 34.1%. Vietnam is 

second with 21.2%, and Thailand places third with 

17.3%, as shown in Chart 1.

Chart 1 Proportion of  Rice Production Quantity  

 of  ASEAN Countries (2008)

Source: USEA, PSD Online

Chart 2 Proportion of  Rice Consumption Quantity 

 of  ASEAN Countries (2008)

Source: USEA, PSD Online

Chart 3 Export Value of  ASEAN Countries to 

 ASEAN Market 5

Source: Global trade Atlas (2010)

ASEAN Rice Export 
When considering the rice exports of  the five 

ASEAN countries (Thailand, Malaysia, Indonesia, 

Singapore and Philippines), in 2004 the country 

which had the highest export value was Thailand, 

at US$ 233.2 million. Since then, however, Vietnam 

has had a steadily increasing rice export value, 

making Vietnam now number one in the ASEAN 

market. In 2009 Vietnam's rice export value was 

US$ 1,310.2 million, while Thailand exported only 

US$ 316.3 million (Chart 3).
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it remained negative through 11 

months. However, it turned to be positive in 

December with 1.7%

International trade slowed but still had a 

surplus trade balance.

Chinese exports had a value exceeding US$ 1.2 

million million, a  decrease  of  -16% when compared 

to 2008

China had a surplus trade balance of  US$ 196,100 

million,

The Government of  the People's Republic 

of  China showed excellent economic ability

the Chinese government devoted 

considerable effort

China's economy during 

the past year recovered quickly and finished 

strong

surpassed that of  Japan and 

was second only to the United States of  

America.

China's economy grew dramatically 

and had stability in recovering in a V-shape 

graph

economic growth rate 

statistics of  at least 8.7% continuously for 7 years

local investment and consumption 

expanded their roles in economy and became an 

important mechanism that moved the Chinese 

economy forward in 2009.

Agricultural and industrial products 

continued to expand

he sixth 

year in a row that this has happened

was the lowest since 1999

recorded 12.5 million million yuan, 

expanding 15.5% when compared to the trade 

value of  2008

the economic 

Multiplier could completely be effective  for 

example:

the world's largest car market, surpassing 

the United States for the first time in the history

the level of  the consumer confidence 

towards Chinese economy to increase, especially 

in the second half  of  the year

The Product Price Index…slowed, but it 

increased sharply in the final period of  the year

It was continuously negative for 10 months of  

the past year, but had an increasing rate in the final 

period

ASEAN Rice Consumption
When considering the proportion of  rice 

consumption, it is found that Indonesia again is 

the highest with 38.1%. However, Indonesia 

produces only 34.1% of  the total rice production 

of  the ASEAN countries. Second in consumption 

is Vietnam with 19.7%. While Vietnam's domestic 

rice consumption proportion is high, unlike 

Indonesia it nevertheless is lower than the 

country's total rice production. Thailand's 

consumption ranks fifth at 9.8%, which is much 

less than the production proportion, as is shown 

in Chart 2.
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Rice Market Shares in ASEAN
From examining the ASEAN Market 5 

shares on the above export value chart, it can be 

seen that in 2004 the market shares of  Thailand 

and Vietnam were not very different, although 

Thailand had a slightly larger market share than 

Vietnam. By 2009, we see that Vietnam's market 

share had increased sharply to 79.4%, resulting in 

Thailand's market share decreasing to just 19.2%, 

as is shown in Chart 4.

Chart 5 Comparing Rice Market Shares Between 

 Thailand and Vietnam on the Philippine Market  

 Before and After AEC

Source: Global trade Atlas (2010)

Chart 4 Market Shares of  ASEAN Countries in 

 ASEAN Market 5

Source: Global trade Atlas (2010)
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Comparison of  Thai and Vietnamese 
Rice Export Values in Important Markets

 From the information presented above, it is 

clear that the important Thai and Vietnamese rice 

export markets in ASEAN are the same, namely 

the Philippines, Malaysia, Indonesia and  Singapore. 

A consideration and comparison between the Thai 

and Vietnamese rice export value on these markets 

needs to be made to see which country has the 

greater market share. Let us look at the Philippine 

and Malaysian markets. In 2008, the Philippine 

market was where Thailand had the largest rice 

export value compared to the other ASEAN 

countries. Most of  the rice import value came 

from white rice. The following year, however, 

Thailand's white rice export value on the Philippine 

market decreased dramatically, by as much as 

47.68%.  Furthermore, a comparison of  the 2009 

export values of  rice categories between Thailand 

and Vietnam shows that even though Thailand's 

fragrant rice export value was not very different 

from Vietnam's,  the total white rice export value 

was quite different. Vietnam exported 40 times as 

much as Thailand! It can thus be concluded that 

Vietnam has gained the lion's share of  white rice 

market in Philippines.

Nevertheless, if  we compare the rice market 

shares of  Thailand and Vietnam in the Philippines, 

we find that Vietnam had more market shares than 

Thailand; but after the news of  the formation of  

the ASEAN Economic Community (AEC), the 

Thai market shares increased while Vietnam's 

decreased, as is shown in Chart 5.
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America.
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graph
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As to the Malaysia, it was the second most 

rice export market in 2008, and the category 

Thailand exported most was fragrant rice. In 2009, 

however, it was found that the Thai rice export 

value to Malaysia also decreased dramatically, 

because Malaysia imported much more from 

Vietnam, especially white rice. When the export 

values of  various rice categories in 2009 are 

compared, it is found that Vietnam sold more 

fragrant and white rice on Malaysian market than 

Thailand did. Thailand still exported more 

glutinous rice than Vietnam, but the export value 

was not much in comparison to the more popular 

fragrant and white rice. Vietnam now had a bigger 

share of  the Malaysian rice market than Thailand. 

After the ASEAN Economic Community was 

announced, Thailand's market shares again 

increased, while Vietnam's shares dropped, as is 

seen in Chart 6.

Chart 6 Comparing the Rice Market Shares of  

 Thailand and Vietnam on the Malaysian 

 Market Before and After AEC

Source: Global trade Atlas (2010)
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The Tax Reductions  Impact on Exports
When the impact of  the reduction of  the 

import duty on Thai and Vietnamese rice customs 

tax according to ASEAN's free trade agreements is 

examined, it is found that where the customs tax 

of  ASEAN countries is 0, it results in Thailand's 

rice exports increasing. The market where 

Thailand has seen the greatest growth rate is the 
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Philippines, with an anticipated growth rate of  

35.70%. The second best is the Indonesian 

market, with a growth rate of  25.31%. When 

comparing the Thai and Vietnamese growth rates, 

however, it is clear that Vietnam continues to 

maintain an impressive export growth rate of  

116.04% in the Philippine market, approximately 3 

times the Thai growth rate. When comparing the 

growth rates of  the main Thai export markets (the 

Philippines and Malaysia), it is recognized that 

Thailand has a lower growth rate because Vietnam 

has the most market shares on these markets. As 

to the Indonesian market, Thailand has rather high 

export growth rate when compared to Vietnam 

because the situation is the reverse and Thailand 

has the most rice market shares there. Though the 

decrease of  the rice import tax should benefit the 

Thai rice export growth rate, there are some 

markets where the decrease has hurt Thailand, for 

example Singapore and Brunei. If  each member 

country of  ASEAN decreases its import taxes 

according to the agreement in 2015, both the Thai 

and Vietnamese export growth rate will increase, 

and the countries whose exports should decrease 

are Cambodia and Myanmar, since they have not 

agreed to lower their own tariffs.

Conclusion
As is shown by this study, Vietnam has 

become Thailand's main competitor in exporting 

rice to the ASEAN markets. This is because 

Vietnam exports a large quantity and to the same 

markets as Thailand, especially the rice export 

markets of  the Philippines and Malaysia. Thus, 

when the decrease of  rice customs tax begins 

under the ASEAN free trade agreement, it should 

result in Vietnam gaining many more benefits than 

Thailand. This is because the Vietnamese 

government has acted to increase rice production, 

rice exports, and the farmer's income. Meanwhile, 

Thai farmers and rice mill entrepreneurs still lack 

basic knowledge and understanding of  the free 

trade issues.
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A cooperative project between the SEA-LAC Trade Center 
of  the University of  the Thai Chamber of  Commerce and the Department of  America and South Pacific Affairs, 

the Ministry of  Foreign Affairs, for the dissemination of  knowledge in trade and investment in Latin America

Brazil and Green Plastics

1 Bioplastics Council of  the Society of  the Plastics Industry defines bio-plastic as "plastic that is 

biodegradable, has biobased content, or both."

Plastic products now play a more important 

role in human living and simultaneously have a 

great impact on the environment. Plastic products 

are difficult to eliminate and take a long time to 

degrade, which means improper disposal can cause 

pollution problems. Fossil fuel for plastics 

production will eventually be exhausted and it is 

not renewable. Consequently, many countries, 

including Thailand, the biggest plastics 

manufacturer in the ASEAN, and Brazil, one of  

the countries with the top-ranking capability in 

plastics production in the America region, are 

trying to produce environmentally-friendly 

plastics, which are the origin of  the technological 

development of  "bio-plastics" and "green 

plastics".

Bio-Plastics (Biodegradable Plastics) - Green 
Plastics

In general, bio-plastics (biodegradable 

plastics) and green plastics have the following 

similarities and differences:

Bio-plastic is plastic that is biodegradable or 

the plastic that is produced from biomass, or may 

be both.1 The National Innovation Agency defines 

bio-plastic, which puts the emphasis on 

biodegradability, as material that can be degraded 

by bio-process, becoming compost when it is 

fermented in a proper condition and returning to 

nature in the form of  carbon dioxide and water. 

Being well aware of  bio-plastics production, 

Thailand has placed on the National Roadmap for 

the Biodegradable Plastics Industry Development 

2008-2012 as one of  the new wave industries of  

the country.

Designating any kinds of  plastic as green 

plastics depends on whether the production 

process is environmentally friendly. This designation 

does not consider if  they are bio-plastics or 

renewable plastics. Brazil, the country with a 

leading role in plastics production technology, 

produces "green plastics" from ethanol, which has  

biomass quality. However, these green plastics are 

not considered bio-plastics as they are not 

biodegradable.

Two Leading Brazilian Companies in Green 
Plastics 

Brazil is the world leader in plastics and 

green plastics production because of  Braskem and 

Dow, two leading companies and the main driving 

force in the green plastics industry.

In 2007, Braskem succeeded in using sugar 

cane as a raw material for polyethylene pellet 

production (PE). Ethanol produced from sugar 

cane is changed to ethylene before being processed 

as polymer. For the first time in the world, 

polyethylene could be produced from 100% of  

renewable materials or Green PE. 

During the years 2009-2010, Braskem built a 

plant for Green PE production worth more than 

US$ 300 million in Rio Grande do Sul in southern 

Brazil. The plant's production is 200,000 tons of  

green plastics per year. The company plans to 

build a second Green PE plant with the productivity 

of  350,000 tons a year. It is going to make 

polypropylene (PP) from renewable sources (Green 
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expanding 15.5% when compared to the trade 

value of  2008

the economic 

Multiplier could completely be effective  for 

example:

the world's largest car market, surpassing 

the United States for the first time in the history

the level of  the consumer confidence 

towards Chinese economy to increase, especially 

in the second half  of  the year

The Product Price Index…slowed, but it 

increased sharply in the final period of  the year

It was continuously negative for 10 months of  

the past year, but had an increasing rate in the final 

period
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PP) with the production of  at least 30,000 tons 

per year by 2013.

After investing in green plastics production 

with Crystalsev, a large ethanol manufacturer in Brazil 

in 2007, Dow is now building the first integrated 

plant that amalgamates sugar cane plantation, 

ethanol production, and plastics production. 

When construction is completed in 2011, this 

plant will be able to produce 350,000 tons of  

green plastics per year.

Why Invest in Green Plastics in Brazil?
Dow, a world giant petrochemical company 

famous in plastic pellet production, is interested in 

investing in green plastics industry in Brazil. This 

investment corresponds with the company's 

strategy to create an innovation that will replace 

plastics production from fossil fuel. As a result, 

Dow has a market share in the Brazilian market, 

and this investment also gives the company an 

opportunity to use Brazil as their production base 

for future exports.

Braskem is trying to build its international 

reputation by using green plastics as a strategy to 

upgrade the company to a world leader. The 

company has several advantages, such as advanced 

technology, focus on research and development, 

and a stable production base in Brazil. In their 

marketing, Braskem uses the niche market strategy 

in developed countries, especially Japan and Europe, 

where consumers are willing to pay more for 

environmentally-friendly goods. These countries 

have environmental standards which require the use 

of  renewable plastics.

Government Support
The Brazilian Development Bank (BNDES) 

plays an important role in supporting the growth 

of  Braskem and tremendously helps to push the 

company forward on the international level. In 

2009, BNDES granted a loan of  US$ 269 million 

for the plant construction in Rio Grande do Sul 

and an additional US$ 8.6 million for the study 

and development of  green plastics; in 2010, it 

decided to add more than US$ 8,000 million to 

investments.

Green Plastics, Bio-Plastics and Global Warming
The main target of  the promotion of  the use 

of  green plastics or bio-plastics is to maintain the 

environment and reduce global warming by using 

renewable raw materials, instead of  fossil fuels that 

cannot be renewed and emit more carbon dioxide 

during their production.
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In the National Roadmap of  the Biodegradable 

Plastics Industry Development of  Thailand    

2008-2012, there is an explanation that bio-plastics 

production uses less energy and emits less carbon 

dioxide than petrochemical plastics production. 

Bio-plastics production does not emit other forms 

of  carbon into the air. Carbon dioxide that occurs 

from the biodegradation of  plastics is used in the 

growth of  newly cultivated plants. As a result, the 

circulation of  carbon dioxide keeps its quantity 

well balanced in the air.

 Regarding the production of  green plastics 

from ethanol with an emphasis on the renewable 

ability and the emission of  carbon dioxide, 

Braskem found that 1 ton of  green plastics 

production can catch 2-2.5 tons of  carbon dioxide 

in the air. On the other hand, 1 ton of  petroleum 

plastics production releases 2.5 tons of  carbon 

dioxide. Green plastics production has no impacts 

on agricultural problems. If  the target of  green 

plastics production is 200,000 tons per year, the 

area for sugar cane cultivation will be only 65, 000 

hectares (650 square kilometers) or 0.02% of  

Brazilian arable land.

Cooperation for Sustainable Future
Thailand and Brazil have sufficient potential 

and academic advancement to develop production 

technology from their resources. Exchanges of  

knowledge, technology and policies in science and 

technology management and seeking the way to 

support the business sectors of  both countries are 

important, as they will enhance competitiveness, 

help develop and increase economic benefits, 

promote the sustainable bilateral relationship 

between Thailand and Brazil and help to develop 

their cooperation in other areas.

photo: kmnha.nha.co.th

it remained negative through 11 

months. However, it turned to be positive in 

December with 1.7%

International trade slowed but still had a 

surplus trade balance.

Chinese exports had a value exceeding US$ 1.2 

million million, a  decrease  of  -16% when compared 

to 2008

China had a surplus trade balance of  US$ 196,100 

million,

The Government of  the People's Republic 

of  China showed excellent economic ability

the Chinese government devoted 

considerable effort

China's economy during 

the past year recovered quickly and finished 

strong

surpassed that of  Japan and 

was second only to the United States of  

America.

China's economy grew dramatically 

and had stability in recovering in a V-shape 

graph

economic growth rate 

statistics of  at least 8.7% continuously for 7 years

local investment and consumption 

expanded their roles in economy and became an 

important mechanism that moved the Chinese 

economy forward in 2009.

Agricultural and industrial products 

continued to expand

he sixth 

year in a row that this has happened

was the lowest since 1999

recorded 12.5 million million yuan, 

expanding 15.5% when compared to the trade 

value of  2008

the economic 

Multiplier could completely be effective  for 

example:

the world's largest car market, surpassing 

the United States for the first time in the history

the level of  the consumer confidence 

towards Chinese economy to increase, especially 

in the second half  of  the year

The Product Price Index…slowed, but it 

increased sharply in the final period of  the year

It was continuously negative for 10 months of  

the past year, but had an increasing rate in the final 

period



10

Collected and composed by Dr. Paijit Wiboonthanasarn, 
Director of  the Office of  Trade Promotion in Foreign Countries (TPFC) at Shanghai, People's Republic of  China

China's Economy 2010…
When the Dragon 
Defeated the Tiger (Year)
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Economy 2009... the Dragon's Success
The Government of  the People's Republic The Government of  the People's Republic 

of  China showed excellent economic abilityof  China showed excellent economic ability 

during 2009. No one will disagree that this was a 

difficult time, and it placed the heaviest burden 

on China in the past few years. This is because 

world economic crises caused both China's and 

other countries' economic situations to become 

more complex. This had a clearly seen impact 

on the total picture of  China's economy, 

especially during the first half  of  the year.

However, the Chinese government devoted the Chinese government devoted 

considerable effortconsiderable effort to increasing demand, 

creating confidence and expanding the 

development of  essential industries, as well as to 

increasing employment and the income of  its 

citizens. Consequently, China's economy during China's economy during 

the past year recovered quickly and finished the past year recovered quickly and finished 

strongstrong. China's economic growth rate per 

quarter increased continuously from 6.2% in the 

first quarter, 7.9% in the second quarter, to 

9.1% in the third quarter. Since it was supported 

by this good momentum, it continued in to the 

two digits level again at 10.7% at the last quarter 

of  the year. Consequently, the total Chinese 

economy in 2009 totalled 33.54 million million 

yuan (approximately US$4.9 million million), 

with an 8.7% growth rate, which was actually 

higher than the 8% target set by the 

government. The result was that's China's 

economy in 2009 surpassed that of  Japan and surpassed that of  Japan and 

was second only to the United States of  was second only to the United States of  

America.America.

Table 1  China's Economic Growth Rate between 

2003 - 2009

Year %
2003 10.0

2004 10.1

2005 9.9

2006 10.4

2007 13.0

2008 9.0

2009 8.7

Quarter %
1 6.2

2 7.9

3 9.1

4 10.7

More than these, various outstanding 

Chinese economic figures can be found in 2009. 
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and had stability in recovering in a V-shape and had stability in recovering in a V-shape 
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decreased since the beginning of  2008 (1st 
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China attained economic growth rate economic growth rate 

statistics statistics of  at least 8.7% continuously for 7 of  at least 8.7% continuously for 7 yearsyears, 
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local investment and consumption 

expanded their roles in economy and became an 
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expanding 15.5% when compared to the trade 

value of  2008
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which changed to 4.5-4.5-1 in 2008, and to 4-8-2 

in 2009. Thus, local investment and consumption local investment and consumption 

expanded their roles in economy and became an expanded their roles in economy and became an 

important mechanism that moved the Chinese important mechanism that moved the Chinese 

economy forward in 2009.economy forward in 2009.

Agricultural and industrial products Agricultural and industrial products 

continued to expandcontinued to expand in 2009. Cereal crops 

yielded more than 530 million tons, expanding 

by 0.4% over the previous year. It was the sixth he sixth 

year in a row that this has happenedyear in a row that this has happened. China's 

agricultural land and the number of  farmers has 

a decreasing trend, however production per rai 

has increased steadily. Also, small farms have 

been combined into the large fields in order to 

increase production. These included oil-

producing seeds, which increased to around 5%; 

however, sugar production decreased 9%, and it 

was not unusual to see Chinese entrepreneurs 

buying sugar from foreign countries.

Animal flesh products increased at a stable 

rate, with a quantity of  over 75 million tons, an 

increase of  5% over last year. This included 

approximately 49 million tons of  pork, more 

than 5.8% of  the previous year's total.

Industrial output increased 11% from the 

previously year, especially during November and 

December when it increased 19.2% and 18.5% 

respectively over the same months in 2008. 

However, the industrial output growth rate 

decreased slightly and was the lowest since 1999was the lowest since 1999.

Geographically, the industrial products in 

the middle east and west of  China had growth 

rates of  9.7%, 12.1% and 15.5 respectively. In 

the first 11 months of  Chinese 2009, industrial 

factories earned profits of  up to 2.59 million 

million yuan (approximately US$ 379,000 million), 

and increase of  7.8% over 2008. The thirty to 

thirty-nine main Chinese industries showed 

increasing profits compared to 2008.

Research as shown in the Hudson Report 

at the end of  the past September concluded that 

39% of  Chinese businesses had plans to employ 

more personnel during the ending period of  the 

year, which was at the highest level compared to 

employment in other Asian countries. 

Employment in China increased from 27% that 

was surveyed at the end of  the previous June.

Spending…rising again
The total trade value of  consumer goods 

and food recorded 12.5 million million yuan, recorded 12.5 million million yuan, 

expanding 15.5% when compared to the trade expanding 15.5% when compared to the trade 

value of  2008value of  2008. If  the Price Factor was also 

decreasingly adjusted, total Chinese trade value 

in 2009 expanded almost 17% , when compared 

to the trade value of  the previous year.

It was decided to spend in 8.5 million 

million yuan in urban areas, an expansion of  

15.5%, and in the rural areas another 4 million 

million yuan, an increase of  15.7%. Wholesale 

and retail trade had total value of  more than 

10.5 million million yuan, expanding 16.8% over 

the previous year, especially in the last quarter 

when retail trade went from 16.2% in October 

to 15.8% in November, then went up sharply to 

17.5% in December. This corresponded with 

the data of  Chinese savings rate, which 

decreased from 26% at the beginning of  the 

year to just 12% by the end. China's people 

obviously were confident the Government could 

deal with the economic and the role of  the local 

consumption increased country's economy 

accordingly.

To government's efforts to stimulate the 

economy, seriously and continuously,  especially 

in rural area since the beginning of  the past year 

was an important factor that made the economic the economic 

Multiplier could completely be effective  for Multiplier could completely be effective  for 

example:example:
. Increasing of  the level of  the agricultural 

products price insurance by 15.3% 

. Employment stimulation through many 

construction projects and mega infra-structure 

improvements, including telecommunications, 

construction, iron products, cement and high 

technology
. The restoration of  large industries through 

the stimulation of  the demand for goods, especially 

cement, petrochemicals, electric appliances, cars, 
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in the second half  of  the year
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strong
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America.
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graph

economic growth rate 

statistics of  at least 8.7% continuously for 7 years

local investment and consumption 

expanded their roles in economy and became an 

important mechanism that moved the Chinese 

economy forward in 2009.

Agricultural and industrial products 

continued to expand

he sixth 

year in a row that this has happened

was the lowest since 1999

recorded 12.5 million million yuan, 

expanding 15.5% when compared to the trade 

value of  2008

the economic 

Multiplier could completely be effective  for 

example:

iron and steel, all of  which would be useful 

further to Chinese SMEs
. Local car industry support projects 

through decreasing the consumption tax to only 

5% for cars with an engine size not exceeding 

1,600 cc. and a 5,000 million yuan subsidy to the 

citizens in the rural areas to buying new cars 

with the engine size not exceeding 1,300 cc. 
. "Electric Appliances to Rural Area" and 

"Motorcycles to Rural Area" projects through 

the decreasing of  the consumption tax and 

supporting farmers and low income resident in 

rural area to buy electrical appliances (goods 

categories at choices) and motor-cycles (a subsidy 

of  about 300 yuan per motorcycle) at special 

prices from local producers
. Giving 100-150 yuan to low income 

people as gifts during Chinese New Year
. Giving coupons to buying goods and 

services to domestic citizens 

These measures resulted a local demand 

for consumer goods and food which increased 

for almost all items, for example:
. Household electric appliances 12.3%
. Tobacco and liquor 14.0%
. Gold and silver ornaments 15.9%
. Cosmetics 16.9%
. Clothes, shoes, hats and textiles 18.8%
. Medicine 21.7%
. Construction and decoration materials 26.6%
. Cars 32.3%
. Furniture 35.5% 

Regarding to the automobile industry, the 

high growth rate in sale figures helped China 

become the world's largest car market, surpassingthe world's largest car market, surpassing 

the United States for the first time in the historythe United States for the first time in the history 

with a sales figure of  approximately 13.6 million 

cars.

The government's injecting commercial 

loans into the economic system  helps the 

circulation of  money in the system. At the end 

of  2009, the amount of  money circulating in 

citizens hands in the wide meaning (M2) was 

60.6 million million yuan, an increase of  27.7% 

compared to the previous year. The supply of  

money (M2) recorded a growth rate of  29.7% in 

November in comparison with the same month 

in 2008.

These economy stimulating measures 

caused the level of  the consumer confidence the level of  the consumer confidence 

towards Chinese economy to increase, especially towards Chinese economy to increase, especially 

in the second half  of  the yearin the second half  of  the year, when the people 

had fewer worries during the world economic 

crisis. Research conducted in more than 40 

important Chinese cities by Jiew-tong University 

in Shanghai showed that Chinese consumers had 

an increased level of economic confidence from 

94.7 in the 2nd quarter to 97 in the 3rd quarter.

The Product Price IndexThe Product Price Index…slowed, but it slowed, but it 

increased sharply in the final period of  the yearincreased sharply in the final period of  the year. The 

Consumer Price Index (CPI) of  2009 decreased to -

0.7% when compared to the CPI of  the previous 

year. It was continuously negative for 10 months of  It was continuously negative for 10 months of  

the past year, but had an increasing rate in the final the past year, but had an increasing rate in the final 

periodperiod of  0.6% in November to 1.9% in December. 

This was primarily due to the increase in food and 
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The Producer Price Index (PPI) in 2009 

slowed and decreased at a rate of  -5.4% compared to 

the year before, and it remained negative through 11 it remained negative through 11 

months. However, it turned to be positive in months. However, it turned to be positive in 

December with 1.7%December with 1.7%. This was because of  moving 

factors of  the investment in the infrastructure of  the 

public sector and the profit expectations from 

agricultural products, which were anticipated to 

increase after snow storms at the beginning of  

winter; buying prices of  total raw materials, fuel and 

energy for the year decreased -7.9%.

International trade slowed but still had a International trade slowed but still had a 

surplus trade balance.surplus trade balance. Chinese international trade in 

2009 had a value of  US$ 2.2 million million,  

decreasing by -13.9%, but it turned positive in 

November at 9.8% and continued at a rate up to 

32.7%.  

Chinese exports had a value exceeding US$ 1.2 Chinese exports had a value exceeding US$ 1.2 

million million, a  decrease  of  -16% when compared million million, a  decrease  of  -16% when compared 

to 2008to 2008, except in December, when the export value 

increased to 17.7% over the same period the 

previous year because of  the main export market 

slowdown.

While imports had a value of  US$ 1 million 

million, decreasing -11.2% over the previous year, 

China had a surplus trade balance of  US$ 196,100 China had a surplus trade balance of  US$ 196,100 

million,million, decreasing from the year before by US$ 

99,400 million.

Though exports in 2009 slowed for the first 

time in past years' cycles and resulted a role of  

export sector per GDP decrease, China's export 

slowed at the lower rate than many countries with 

large large economies. China moved ahead of  

Germany to become the world largest export 

country.

Table 2  Consumer Price Index : CPI Categorized by Each Growth of  Goods / Services

Expanding Groups Slowdown Groups

Tobacco and liquor 1.5%

Health service and personal belongings 1.2%

Food 0.7%

Household utensils and maintenance services 0.2%

Real estate -3.6%

Transportation and tele- communications -2.4%

Garments -2.0%

Recreation, education and culture -0.7%

The Government of  the People's Republic 

of  China showed excellent economic ability

the Chinese government devoted 

considerable effort

China's economy during 

the past year recovered quickly and finished 

strong

surpassed that of  Japan and 

was second only to the United States of  

America.

China's economy grew dramatically 

and had stability in recovering in a V-shape 

graph

economic growth rate 

statistics of  at least 8.7% continuously for 7 years

local investment and consumption 

expanded their roles in economy and became an 

important mechanism that moved the Chinese 

economy forward in 2009.

Agricultural and industrial products 

continued to expand

he sixth 

year in a row that this has happened

was the lowest since 1999

recorded 12.5 million million yuan, 

expanding 15.5% when compared to the trade 

value of  2008

the economic 

Multiplier could completely be effective  for 

example:

the world's largest car market, surpassing 

the United States for the first time in the history

the level of  the consumer confidence 

towards Chinese economy to increase, especially 

in the second half  of  the year

The Product Price Index…slowed, but it 

increased sharply in the final period of  the year

It was continuously negative for 10 months of  

the past year, but had an increasing rate in the final 

period

public utility prices, together with snow storms in 

some areas at the end of  the year.

At the same time, urban inflation rate (-0.9%) 

decreased at a higher rate than rural inflation (-0.3%), 

and if  the indexes are categorized according to 

groups of  goods, it is found that four groups of  

goods / services had a growth rate but the others 

declined, according to table 2.
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Center for Economic and Business Forecasting, University of  the Thai Chamber of  Commerce

Consumer Confidence Index
March 2011

Based on the Consumer Confidence Index 

(CCI) in March 2011, the indices continuously 

decreased in the past 2 months because consumers 

were concerned about the impact of  the floods in 

the south, the tsunami problems in Japan, higher oil 

prices and cost of  living, and the unstable political 

situation. Consumers began to worry again that the 

economic conditions and future job opportunities 

may be worse than anticipated, and as a result future 

income may decrease. 

 The confidence indices of  the total economy, 

total job opportunity and of  future income 

registered 71.0, 71.6 and 96.8, respectively, in 

comparison with the indices in February, which were 

72.2, 72.6 and 97.9, respectively. All the CCI indices, 

which have so far remained under 100, indicated that 

consumers still lack confidence in the future 

economic situation, employment and personal 

income. These figures resulted in a continuous 

downturn adjustment of  the indices for 2 months 

from 80.9 in February to 79.8 in March. The details 

of  the CCI adjustment in March 2011 are as follows: 

CCI of  the Total Economy
In March 2011, the CCI of  the total economy 

continuously decreased over the last 2 months from 

72.2 to 71.0. The index, which has remained under 

100, reflected the ongoing lack of  confidence of  

consumers in the recovery of  the Thai economic 

situation, which is not yet very strong, especially 

when the world's economy and Thai politics are 

facing high risks and fluctuation. 

 The CCI of  the current economy decreased 

for the first time in the 4-month period, from 64.4 to 

63.7. The index, still below 100, reflected the general 

consumer concern over the current economic 

situation, which has not recovered very much. 

 The CCI of  the economy in the 6 months 

following March 2011 decreased from 80.0 to 78.4, 

representing the continued downturn during the last 

2 months. The index, continuing under 100, 

indicated that most consumers still believed the 

economic conditions in the next 6 months would 

encounter many risk factors in the Thai economic 

system, the world's economy and the uncertain 

political situation in Thailand. 

 Even though the CCI of  the total economy 

decreased constantly, the CCI average value in the 

1st quarter of  2011 remained higher than in the 4th 

quarter of  2010. This indicated consumer 
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Consumer Confidence Index (October 2010 - March 2011) 
 

100 

Oct 10 Nov 10 Dec 10 Jan 11 Feb 11 Mar 11

CCI of  the Total economy CCI of  Job Opportunity CCI of  Future Income 

98.7 99.2

72.6

72.871.9
72.0

97.9

72.6
72.2

96.8
97.4 96.3

70.5
70.3

71.6
71.5 71.0

71.6

CCI of  the Total Job Opportunity  
In March 2011, the CCI of  the total job 

opportunity decreased from 72.6 to 71.6, which was 

a continued negative adjustment for 2 months. The 

index, which has continuously been less than 100, 

indicated that consumers still lacked confidence in 

the total Thai employment situation and considered 

job opportunities unfavorable. This corresponds to 

consumer confidence in the economic condition, 

which continues at a lower level than usual. 

The CCI of  the current job opportunities 

measured in March 2011, decreased from 66.2 to 

65.6, which is the first decrease in the past 4 months. 

The index, which fluctuated below 100, indicated 

consumers considered the current job opportunities 

as not as favorable as they should be. 

The CCI of  job opportunity for the next 6 

months decreased from 79.9 to 77.7, which 

represented a continued negative adjustment 

covering the past 2 months. The CCI index, still less 

than 100, indicated most consumers still do not have 

confidence in future employment opportunities 

because of  the uncertain economic conditions. 

The CCI of  the total job opportunities 

decreased in March, although the average index in 

the 1st quarter of  2011, which was higher than that 

in the 4th quarter of  2010, reflected that consumer 

confidence in job opportunities still gave positive 

signals, if  the risk factors in the economic and 

political situation do not increase.

CCI of  Future Income
In March 2011, the CCI of  future income 

decreased from 97.9 to 96.8, which continued an 

unfavorable adjustment during the past 2 months.

About 82.1% of  consumers thought their 

future income would not decrease, and the CCI of  

the future income remained close to 100. These 

reflected a certain degree of  consumer confidence in 

their future income; consequently, consumers have 

maintained their expenditure at previous levels, 

especially for goods needed for living. 

The average value of  the CCI of  future 

income in the 1st quarter of  2011, which is higher 

than that in the 4th quarter 2010, reflected that the 

CCI of  future income has given continuous positive 

signals, if  the economic and political situation is not 

beset by more risk factors. 

confidence in the economic situation has sent 

positive signals for a future recovery, if  there are no 

increasing risk factors in the Thai economic and 

political situation. However, the CCI of  the 

economic situation began to decrease when oil prices 

and the cost of  living increased. This caused a high 

risk that the confidence index may decrease in the 

future and that human consumption will be low. 

Thus, the adjustment of  the index has to be 

monitored continuously for at least 2 months to gain 

a clearer picture of  whether the consumer confidence 

index will adjust in a positive or a negative way.
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CCI in March 2011
From the CCI survey in March 2011, when 

various types of  indices were calculated according to 

analysis periods, the results showed that the current 

CCI decreased from 65.3 in February to 64.6 in 

March, which was the first unfavorable adjustment in 

the past 4 months. The CCI for the next 6 months 

decreased from 86.5 in February to 84.3 in March, 

which again continued a negative adjustment over 

the past 2 months. As a result, the CCI decreased 

from 80.9 in February to 79.8 in March, unfavorable 

in the last 2 months. 

Even though the CCI decreased in March, the 

average value in the 1st quarter of  2011, which was 

still higher than that in the 4th quarter of  2010, 

showed that consumer confidence could improve in 

the future. If  the economic and political situation is 

not beset by any more risk factors or does not 

improve as consumers expect, their confidence may 

have a continuous downturn adjustment in the 

future. Therefore, data of  the adjustment of  the CCI 

in the next few months must be closely followed. 

The current CCI decreased from 65.3 in 

February to 64.6 in March, which was the first 

unfavorable adjustment in the past 4 months, 

indicated that consumers still believe the current 

Thai economic situation and job opportunities have 

deteriorated due to many existing problems. This 

reflected the current consumer belief  that the total 

Thai economic situation is not favorable. In March, 

the CCI adjustment for the future continuously 

decreased for 2 months, compared with February. 

The CCI for the next 6 months decreased from 85.6 

in February to 84.3 in March, which indicated 

consumer concerns over the floods in the south, the 

tsunami problems in Japan, the increasing oil prices 

and living costs, and the political uncertainty that all 

may have negative impacts on future Thai economic 

recovery. 

The Center for Economic and Business 

Forecasting anticipates that consumption will not 

expand much during the first half  of  this year 

because the values of  all consumer confidence 

indices are lower than usual, and consumers are 

concerned about the future economic recovery. The 

purchasing power of  the people decreased, due to 

higher oil prices and the cost of  living. From the 

CCI survey this month, the results showed consumer 

anticipation of  the prices of  goods in the next 6 

months in the following percentage terms: 

- high increase 42.3% 

- increase 45.3%

- no change 9.6% 

- decrease 2.5% 

- high decrease 0.3%

This tells us that consumers are very concerned 

about the increasing prices of  goods, in comparison 

with February, when the percentage terms of  consumer 

anticipation of  the prices of  goods were:

- high increase 37.4%, 

- increase 47.6% 

- no change 10.2% 

- decrease 3.4% 

- high decrease 1.4%

Source: Center for Economic and Business Forecasting, University of  the Thai Chamber of  Commerce 
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 Since oil prices on the world market began to 

decrease in the middle of  the 2nd quarter of  this 

year, consumer confidence is anticipated to improve 

with stability in the second half  of  2011, if  there are 

no additional negative factors, especially in the cost 

of  living and political problems in the country. 

Domestic consumption will actively expand in the 

second half  of  the year. 

Survey Results of  Consumer Expenditure in 
March 2011       

The results of  the survey on consumer 

expenditure in March 2011 indicated that many 

appropriateness indices continuously decreased in the 

last 2 months. This corresponds with the adjustment 

of  the CCI which began to decrease. The only 

exception is the appropriateness index of  buying a 

new car, which increased because of  the Motor 

Show in this month. Details of  the index adjustment 

in March are as follows: 

1. Appropriateness Index of  Buying a New Car 

In March 2011, the current appropriateness 

index of  buying a new car increased from 99.4 in 

February to 100.5 in March, because the Motor 

Show provided consumers an opportunity to buy a 

new car. The index value, which has been above 100, 

indicated that consumers considered this period an 

appropriate time for buying a new car. 

2. Appropriateness Index of  Buying a New House

In March 2011, the current appropriateness 

index of  buying a new house decreased from 81.0 in 

February to 79.3 in March, a continued unfavorable 

adjustment over the past 2 months.  The index value, 

which was still under 100, indicated that consumers 

considered March a less favorable time for buying a 

new house. 

3. Appropriateness Index for Travel Expenditure

In March 2011, the current appropriateness 

index for travel expenditure continuously decreased 

in the past 2 months. The index value was 96.9, 

compared with 99.8 in February. The index value, 

which was close to 100, indicated consumers 

considered this period an appropriate time for travel 

expenditure. 

4. Appropriateness Index of  Investing in SMEs

In March 2011, the current appropriateness 

index in investing in SMEs continuously decreased in 

the past 2 months. The index value was approximately 

86.0, compared with 87.2 in February. The index 

value, which has remained under 100, indicated that 

consumers considered March not an appropriate 

time for SMEs investment. 

Source: Center for Economic and Business Forecasting, University of  the Thai Chamber of  Commerce 
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Trade and Services Sentiment Index
March 2011

Office of  Small and Medium Enterprises Promotion 
Bureau of  Trade and Economic Indices, Ministry of  Commerce 

Thai Chamber of  Commerce
Center for Economic and Business Forecasting, University of  the Thai Chamber of  Commerce

Trade and Services Sentiment Index of  SMEs

The following 3 months  The months surveyed 

The Trade and Services Sentiment Index (TSSI) was organized through the cooperation of  the 

Office of  Small and Medium Enterprises Promotion, the Bureau of  Trade and Economic Indices of  the 

Ministry of  Commerce, the Thai Chamber of  Commerce and the Center for Economic and Business 

Forecasting, University of  the Thai Chamber of  Commerce. The details are as follows: 

Trade and Service Sentiment Index of  SMEs
In March 2011, the current Trade and Services Sentiment Index (TSSI) of  SMEs was 48.0, an 

increase from 47.0 in February. Classified by categories, the current TSSI value in the wholesale and retail 

sector was 46.5, a slight increase from 45.8 in February, and the current TSSI value in the services sector 

was 50.3, an increase from 48.9 in February. Based on the current TSSI value, it can be inferred that the 

confidence of  SME entrepreneurs in the trade and services sectors has increased, when compared to the 

TSSI value of  the previous month. The current TSSI value of  the wholesale and retail entrepreneurs is 

not favorable and remains under 50, while the index value of  SME entrepreneurs in the services sector is 

good and stays over 50.  

Beginning in March 2011, and for the 3 succeeding months, the value of  the TSSI of  SME 

entrepreneurs in the trade and services sector is expected to increase from 51.1 in February to 51.4 by 

March. Classified by categories, the TSSI value in the wholesale and retail sector will increase slightly from 

50.7 in February to 51.0, while the TSSI value in the services sector should increase from 51.8 in February 

to 52.1. From the anticipated TSSI value in the following 3 months, it can be inferred that SME 

entrepreneurs in the trade and services sectors have slightly increased confidence, when compared with 

the value of  the previous month. SME entrepreneurs' confidence in the anticipated TSSI value in the 

following 3 months is favorable because it remains over 50 in all business categories. 
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Factors Which Have an Impact on Enterprises 
When considering the factors which have an impact on entrepreneurs in the wholesale SME sector 

beginning in March 2011 and for the next 3 months, most SME entrepreneurs think the greatest influence 

on their enterprises will be from the increasing costs of  goods and higher wages. This is followed by oil 

prices, transportation costs, the economic condition of  the country, the purchasing power of  the people, 

market competition and a decrease in the demand for goods and services.  SME entrepreneurs think that 

political conflicts do not have a great impact on their enterprises, and the government's economic stimulus 

measures have a decelerating positive impact on all business categories, compared with the previous 

month.

Sentiment Index of  the SMEs in the Wholesale and Retail Sector

Sentiment Index of  the SMEs in the Services Sector
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The Japanese Custom of Giving Cash as Gifts

* Translated from the Thai Manuscript of  the Export and Import Bank of  Thailand

A cooperative project between the University of  the Thai Chamber of  Commerce 
and the Export and Import Bank of  Thailand for the promotion of  knowledge 

in the trade business and international investment

Entrepreneurs who have business contacts 

with Japanese should realize that exchanging gifts is 

an essential and traditional practice. The Japanese 

consider exchanging gifts as a way of  showing 

respect, friendship or gratitude to the recipients. Gift 

giving is an act that establishes long term good 

relations between both parties, and it contributes to 

the success of  doing business with Japanese. One of  

the most popular Japanese gifts besides food and 

consumer goods is cash, which the Japanese give to 

each other on certain occasions.

Therefore one should know the rules for 

giving cash as gifts and following them closely:

� Occasions for Giving. Giving cash as gifts 

can express congratulations, show gratitude, show 

support or to express condolence. Cash is also given 

on various occasions, such as a New Year, a wedding, 

giving birth to a child, to pay for studies, for 

graduation, for reaching the legal age, when visiting 

patients in hospitals and also at funerals. It may often 

be given just to say thank you.  
� Envelopes for Cash (Noshi Bukuro) According 

to Japanese tradition, envelopes for cash are 

categorized depending on the type of  ceremony and 

the occasion. 

Envelopes must be made of  paper with 

designs suitable for each occasion. In general, the 

top right angle of  the envelope will be decorated 

with colored paper folded in a hexagon pattern, 

except for some occasions. Different colored string 

is used for each occasion:
. Envelopes to Congratulate or for Auspicious 

Ceremonies. Red-white or silver-gold colored string is 

always used, and the right top angle of  the envelope 

is decorated with folded colored paper.
. Envelopes for Funerals. White-black or black-

silver string is the rule, without the folded colored 

paper or any decoration at the right top angle of  the 

envelope.

. Envelopes When Visiting Patients. Red-white 

string is again used, with the folded colored paper 

decorated at the right top angle of  the envelope. 

Fruit or flowers together may accompany the visit.
. Envelopes for Victims of  Disasters. To express 

sympathy, plain white envelopes are used without any 

string or folded colored paper decorating the 

envelope.
. Message Writing. Letters of  congratulation 

or condolence are written on the upper part of  

envelope above the string. The giver's name is 

written on the lower part.
. Cash to be Placed in Envelopes. For auspicious 

ceremonies such as a wedding, birth or graduation, 

crisp new banknotes should be placed facing 

downward in the envelope. However, new banknotes 

are considered inappropriate for funerals, as it gives 

the appearance that the gift was prepared in advance. 

The amount of  money given depends on the status 

of  giver, taking into consideration his age, position 

and relationship with the recipient. For weddings, it 

is preferable to put from ¥ 10,000 - 100,000 in the 

envelope. For a funeral, ¥ 5,000 - 50,000 is appropriate. 

To welcome new-born child, ¥ 5,000 - 10,000 is 

sufficient, while ¥ 10,000 is right for visiting 

someone who is ill. Money given when visiting 

someone who has suffered a disaster should not be 

less than ¥ 30,000.

The Japanese also like to give something in 

return, to express their thanks. If  the recipient is 

older than the giver, the recipient should return an 

envelope containing the same amount. If  the 

recipient is younger, he should return the equivalent 

of  half  the price of  the gift or cash received. Victims 

of  disaster may simply send a thank you card to 

express their gratitude. When responding to a gift 

welcoming a newborn child, it is usual to give red 

rice and both brown and white sugar to share the 

event with sender as a blessing.
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The Government of  the People's Republic 

of  China showed excellent economic ability

the Chinese government devoted 

considerable effort

China's economy during 

the past year recovered quickly and finished 

strong

surpassed that of  Japan and 

was second only to the United States of  

America.

China's economy grew dramatically 

and had stability in recovering in a V-shape 

graph

economic growth rate 

statistics of  at least 8.7% continuously for 7 years

local investment and consumption 

expanded their roles in economy and became an 

important mechanism that moved the Chinese 

economy forward in 2009.

Agricultural and industrial products 

continued to expand

he sixth 

year in a row that this has happened

was the lowest since 1999

recorded 12.5 million million yuan, 

expanding 15.5% when compared to the trade 

value of  2008

the economic 

Multiplier could completely be effective  for 

example:

the world's largest car market, surpassing 

the United States for the first time in the history

the level of  the consumer confidence 

towards Chinese economy to increase, especially 

in the second half  of  the year

The Product Price Index…slowed, but it 

increased sharply in the final period of  the year

It was continuously negative for 10 months of  

the past year, but had an increasing rate in the final 

period
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Private Investment Index

Price Index

Private Consumption Index

Billion Baht

GDP at Market Price
Important Economic Indexes

Source : Office of  the National Economic and Social Development Board, p = Preliminary based on annual figure, p1 = Without annual figure

Million Baht

Economic Growth Rate
Percent

Source : Comptroller-General's Department and Public Debt Management Office,
Ministry of  Finance, Budget Deficit (-) Budget Surplus (+), *foloowing Cash Flow System

Source : Bank of  Thailand and Center for Economic and Business Forecasting,
University of  the Thai Chamber of  Commerce

Source : Bank of  Thailand and Center for Economic and Business 
Forecasting and Office of  Industrial Economics

Source : Office of  the National Economic and Social Development Board Source : Bank of  Thailand

Source : Information Retrieval Services

2007 r 2008 p 2009 p1
2009 p1 2010 p1

Q4Q3 Q2

4,556,993

1,038,765

2,249,936

4,116

6,259,581

5,544,488

8,529,836

4,997,728

1,128,229

2,488,944

131,412

6,941,526

6,692,917

9,075,493

4,973,037

1,202,702

2,208,398

-230,877

6,194,281

5,238,789

9,047,631

1,233,639

336,276

574,664

-93,198

1,621,077

1,389,612

2,235,959

1,295,381

294,677

575,144

48,547

1,726,705

1,527,832

2,416,632

1,382,426

315,689

630,921

-53,634

1,764,641

1,605,904

2,471,448

Q3

1,350,218

355,172

636,640

39,595

1,820,250

1,658,720

2,492,636

Q4

1,397,044

312,892

626,168

50,874

1,851,408

1,629,345

2,581,410

Q1

1,300,773

316,260

605,921

95,632

1,767,053

1,557,497

2,560,083

Private Consumption

Public Consumption

Investment

Goods and Services Export

Goods and Services Import

GDP

Change in Merchandise
Inventory

Brent

125.89 
113.93

WTI
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Manufacturing Production Index : MPI

52.3
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Consumer Confidence Index : CCI 80.9
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41.6

Budget
Year
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Budget
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SET Index

Trade Balance Exchange Rate

Rate of  Unemployment and Number of  the Insured
Million People

Interest RateGrowth Rate of  Commercial Banks' Savings and Loan

Million Baht

Source : Information and Communication Technology Center, Office of  the Permanent
Secretary of  the Ministry of  Commerce, Ministry of  Commerce

Source : Bank of  Thailand Source : Bank of  Thailand 

Source : Bank of  Thailand 

Source : Stock Exchange of  Thailand (SET)

Source : Bank of  Thailand 

Source : Bank of  Thailand and Social Security Office, Ministry of  Labour 

Billion Baht

Per-cent

Per-centPer-cent

Per-cent

Billion Shares
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First 10 Thai Exports
Description   2008 2009 2010  Dec2010 Jan2011 Feb20112011

(Jan-Feb)

Cars, Accessories and Parts

Computers, Accessories and Parts

ÂÒ§¾ÒÃÒ

Jems and Jewelry

Plastic Pellets

Rubber Products

Electric Circuits

Chemical Products

Ë¹Ñ§Ê×ÍáÅÐÊÔè§¾ÔÁ¾

Rice

Total Exports

Others

Grand Total

605,313.98

513,154.20

274,093.15

237,972.57

223,628.23

259,739.09

149,894.85

181,158.74

141,693.83

176,877.00

2,763,525.63

3,087,845.51

5,851,371.14

545,468.74

378,348.86

333,699.44

219,508.67

146,188.21

184,620.85

152,799.52

151,978.84

152,208.92

169,054.64

2,233,081.47

2,380,767.02

4,613,848.49

561,106.58

596,674.78

249,262.50

200,324.64

203,428.11

255,321.05

65,780.59

223,131.89

182,464.65

168,193.06

2,705,687.84

3,470,735.85

6,176,423.69

99,974.96

85,115.43

67,047.08

64,260.15

40,569.18

37,885.04

36,051.51

34,165.33

33,656.43

30,254.09

528,979.19

545,116.62

1,074,095.82

48,706.58

36,064.53

27,206.45

21,342.06

26,853.90

19,133.33

17,833.49

18,313.84

16,892.54

20,323.16

252,669.90

263,994.52

516,664.42

46,484.35

42,621.32

31,504.88

19,462.55

18,507.82

17,963.93

17,912.14

16,181.62

15,701.42

15,536.43

241,876.47

259,207.22

501,083.69

53,490.61

42,494.11

35,542.20

44,797.60

22,061.36

19,921.11

18,139.37

17,983.71

17,955.01

14,717.66

287,102.72

285,909.40

573,012.13

6.75

0.75

2.11Interbank

Fed Funds Rate

MLR
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Unit: Tons

Source : Board of  Trade of  Thailand

Source : Board of Trade of  Thailand

Source : Board of Trade of  Thailand

Source : Board of Trade of  Thailand

Source : Board of Trade of  Thailand

Parboiled Rice FOB PriceWhite Glutinous Rice and Cargo Rice FOB Price

White Rice FOB PriceJasmin Rice FOB Price

Export Amount of  Thai Jasmin Rice and Other Products in the Standard Agricultural
Products Export Program

23

296,883.64

226,098.46

280,165.92

195,343.57

207,072.74

244,950.99

204,500.69

207,835.54

1,862,851.55

943,942.19

605,324.53

549,822.79

338,676.81

382,413.55

348,351.51

339,914.50

256,976.56

4,009,585.36

2,567,028.59

4,843,674.08

521,093.85

16,702.84

83.67

86,326.54

4,155.33

3,072.62

8,042,137.51

2,321,745.56

2,910,274.74

555,372.46

23,988.08

66.48

21,435.66

3,053.06

28,081.47

5,864,017.51

2,370,298.67

3,794,460.23

909,433.89

9,331.79

115.84

18,359.32

7,025.73

3,344.91

7,112,370.38

163,948.15 

489,395.14 

195,285.00 

3,382.28 

6.10

604.05

769.25

-

853,389.97

243,121.88

489,884.63

313,563.40

1,545.81

6.00

3,381.35

4,531.85

648.00

1,056,682.92

243,121.88

489,884.63

313,563.40

1,545.81

6.00

3,381.35

4,531.85

648.00

1,056,682.92

Cassava

Corn

Millet

Kapok

Fish Meal

Mung Bean

TOTAL

Thai Jasmin
Rice

Black Mung
Bean

2005 2006 2007 2008   Oct 09       Nov 09       Dec 092009
(Jan-Dec)
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